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Opportulnity or risk?

he latest tariff announcements, in particular the 15%

tariff on EU exports to the US and the repeatedly post-

poned punitive tariffs of up to 100% on products from

China to the US, raise significant questions for the in-

ternationally networked promotional products indus-
try in Europe. Who are the losers, who are the winners —and how can
companies survive in this environment?

Tariffs increase the cost of imported goods. These effects are immediately no-
ticeable for our industry, which relies heavily on global supply chains and procure-
ment cycles, which last several months. US companies that use Asian suppliers
are particularly affected and now face unclear and sometimes high additional im-
port costs. At the same time, the uncertainty is impacting the entire global value
chain — from promotional product distributors to industrial customers in Europe.

However, amid these challenges, a remarkable opportunity is also opening
up for European manufacturers of promotional items. If Asian products become
more expensive when exported to the US due to high punitive tariffs, Europe-
an suppliers can become more competitive on the US market — a phenomenon
known as reshoring. European manufacturers can score points when quality,
reliability and sustainability are in demand — even with a 15 percent import tar-
iff, which is only a fraction of the rumoured 100 percent.

Yet the situation remains complex. Procurement cycles are long and many
products are integrated into highly intertwined supply chains. Completely re-
placing Asian supplies is absolutely unrealistic. And even if the driver of the tar-
iff discussions sits in the White House, there is still a huge elephant in the room
that has yet to be named: What happens if promotional products destined for
the US from China no longer make it there due to punitive tariffs, but instead
wind up in Europe?

This creates a distorted situation! Europe would be flooded with Asian im-
ports, while promotional product manufacturers from Europe seek refuge in the
US market. This potential reversal of the flow of goods not only poses a logis-
tical challenge, but also a considerable burden on product safety and compli-
ance with sustainability standards. Will this happen? It is uncertain, given the
seemingly erratic announcements that change on a weekly basis. However, the
promotional products industry in Europe will have to adapt to changed market
dynamics. It is important to carefully weigh the opportunities of strengthened
regional production against the risks of global uncertainties. Only in this way
can we continue to operate successfully.

Editorial

On this note,

imon Dietzen, Editor of the PSI Journ
S

end your opinions on this to: dietzen

CASTELLI

MILANO
1938 info@castelli1938.de - www.castelli1938.de
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Oskar — The award-winning

bag: sustainable, practical,

and prizeworthy!

Oskar is the perfect recycled cotfton bag for everyday
use—and fruly worthy of an Oscar. Made from 70%
recycled cotton and 30% rPET, it's an especially eco-
friendly choice. With its boftom and side gussets and
long handles, Oskar is designed for maximum practica-
lity. When not in use, it folds down easily for compact
storage.

Measuring 38 x 42 x 10 cm, it offers the classic size of
a shopping bag, combined with a sturdy fabric weight of
280 g/m2. This makes Oskar exceptionally durable and
reusable for all areas of daily life—whether you're shop-
ping, commuting, or running errands.

Oskar is cerfified according to the GRS - Global Recycle
Standard and the OEKO-TEX Standard 100. Available in
Natural and Grey, it can be customized with screen prin-
fing, fransfer printing, or embossing. There's ample space
on both sides for your custom design or promotional mes-

sage.
OEKO STANDARD
Global Recycled TEX® 16.H;|N99(;321
w_ Standard HOHENSTEIN HTTI
www.misterbags.de

PS| Academy Conference and

Awards: The tension rises 8

The industry is eagerly awaiting the kick-off event of the new PSI
industry gathering: The PSI Academy Conference and the festive
PSI Academy Night on 11 September send a strong signal for sus-
tainability and practical education. Those who attend on this day
can only benefit.

EMAS: Avoid risks,

create added value 10

Sustainability is an economic factor that can significantly
increase a company’s value. The EMAS environmental manage-
ment system is a proven and effective way to achieve economic
and ecological

goals. Facts and

experiences for

companies that

want to go down

the sustainable

path.

Eco-friendly and zero waste 20

Green is the new must-have — even for promotional items. Keyword:
eco-friendly. Today, sustainable advertising not only scores points
with your conscience, but also with your image. Products made
from recycled ma-

terials, plastic-free

packaging or clev-

erly reusable items

show that this

brand is thinking

ahead. Particularly

ontrend: zero-waste

products.

100 years of softness 68

For a century, VOSSEN has been providing moments of well-being
with its exclusive terry towelling products. The cosy towels,
bathrobes and bath

mats are perfect pro-

motional items for

getting close to target

groups. The story

behind this premium

brand shows that

visions of a better

(advertising) world

canbecome reality.
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We act responsibly — for you, for us, for tomorrow,” =

No one is left out in the rain

This certified organic rain poncho is made
from plant starch and has been reliably
manufactured in Ukraine for two years. After
being used, it is 100 per cent biodegradable
and compostable within a few weeks. Its
degradability in seawater has even been
tested and confirmed. The poncho, as well as
the used printing inks and dyes, are certified
according to DIN EN 13432 with the “OK
Compost” seal of approval from TUV Austria,
making it an entirely ecological product made
in Europe.

SAMOA GmbH

WWWw.samoa-group.com

PSI 47799

Bee cloths instead of aluminium foil and plastic wrap

Beeswax wraps have been handmade in a socially responsible
and fair manner for over five years at the Ebersberg work-
shops in Germany, a recognised institution for the support of
people with mental illnesses. Using organic beeswax and the
purest pine resin from southern Germany, beeswax wraps

are produced there as a sustainable alternative to

conventional cling film or aluminium foil. They are
antibacterial, easy to clean and can last for several
years with proper care.

Beefree Plastikfreies Leben

www.daiber.de/en

www.beefree-plastikfrei.de
PSI 60708
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Since 1966, Diisseldorf has hosted the PSI, Europe’s leading trade show for
promotional products, incentives and merchandising. However, in January
2026, the PSI will be held in Dusseldorf’s exhibition halls for the last time.
The move to Cologne from 2027 onwards will offer more reliable scheduling

and better long-term development opportunities.

PSI 2026

PSI trade show to relocate to Cologne in 2027

Reliable scheduling

7 to 9 January 2026
Diisseldorf exposition grounds

PSI 2027

12 to 14 January 2027
Koelnmesse
(Cologne exposition grounds)

and new opportunities

Commitment to the further development
of the PSI

With its move to Cologne, the PSI is clearly positioning it-
self for the future. The international significance that the
PST has taken on in Disseldorf is to be further built on at
the new location. “We are convinced that the long-term
certainty of an attractive date will further strengthen the
relevance and reach of the trade show,” says PSI Director
Petra Lassahn. “This step is a clear commitment to the

After 60 years in further development of the PSI. We look forward to the
Diisseldorf, the fter 60 years at the Diuisseldorflocation, the ~ new opportunities that the relocation to Cologne will of-
PSlis relocating to A PSI is embarking on a new chapter inits  fer everyone involved,” explains Michael Kéhler, Manag-
;O;((,)il;e starting history. From 2027, Europe’s leading trade  ing Director of RX Deutschland GmbH. “We would like

show for promotional products, incentives
and merchandising will take place in Co-
logne. Organiser RX announced that the trade show will
use the Koelnmesse exhibition grounds for the first time
from 12 to 14 January 2027 — a strategic step that is in-
tended to give fresh impetus to the future of the trade show.

Long-term reliable scheduling

For decades, the PSI has marked the start of the trade show
year with an early date at the beginning of the year. Since
6 January is a public holiday in many German regions and
important markets in the European promotional products
industry, there were frequent scheduling conflicts with the
trade show days. At its new location in Cologne, the PSI
can now offer the industry a long-term date in January that
avoids this situation. In addition, the use of the north halls
of the Cologne exhibition centre opens up an attractive
new hall arrangement that creates ideal conditions for pro-
ductive trade show days for both exhibitors and visitors.

to express our special thanks to Messe Duisseldorf for dec-
ades of successful and trustful partnership, which has con-
tributed significantly to the success of the PSI. Disseldorf
remains an important part of PSI’s history. It was here that
the PSI became an internationally significant event. There-
fore, all further cooperation between RX and Messe Diis-
seldorf is unaffected by this decision and will continue in
the tried and tested manner on a stable and cooperative
basis,” continues Kohler.

PSl trade show as an industry meeting point
and network hub

PSI s the leading European network for the promotional
products industry, with over 5,000 member companies.
The PSI trade show is inextricably linked to the PSI net-
work. For three days, more than 11,000 promotional prod-
uct distributors, finishers and agencies meet with manu-
facturers and importers to learn about product highlights
and innovations in haptic advertising. <

I
nd colours.

Prodir Deutschland
Hotline +49 6762 4069 0

Prodir Schweiz
T +41 919355555

Prodir Osterreich
o T +43 7205 69480

Personality pens.
Swiss made.

www.prodir.com

Wwww.psi-messe.com ;
open.prodir.com

prodir.
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The industry is eagerly awaiting the kick-off event of the new

PSl industry gathering: The PSI Academy Conference and the
festive PSI Academy Night on 11 September send a strong signal
for ecological sustainability and practice-oriented education
and training. Anyone who attends on this day can only benefit.

Cologne is the venue
for the PSI Acad-
emy 2025: The PSI
Academy Awards
will be presented

at the famous
Giirzenich Hall on
11 September during
an evening gala.

The workshops of
the PSI Academy
Conference will also
begin there in the
morning.

PSI Academy Awards and Conference

The tension is mounting

eptember 11, 2025 is quickly approaching
and promises to be a highly interesting day
for all professionals who believe that sus-
tainable management and successful busi-
ness go hand in hand. On this Thursday at
10 am. in Cologne, the PSI Academy will kick off with an
exciting workshop program (PSI Academy Conference) dur-
ing the day and a festive evening gala for the presentation
of the PSI Academy Awards (PSI Academy Night). Those
interested can still register — either separately for one of
the events or for both parts of the Academy Day. Special
conditions apply for PSI members. Tickets are available in
the ticket shop at https://shop.psi-academy.com. [t
will be a whole day offering new insights and inspiration, but
also plenty of opportunities for cross-industry networking.

Sustainability as a business booster

The PSI Academy Conference, which features
presentations, discussions and workshops on
sustainability and marketing-related topics, is
open to suppliers, distributors and consultants,
as well as customers, agencies and companies
interested in forward-looking strategies. Dur-
ing the PSI Academy Conference, entrepre-
neurs, marketers and experts will provide prac-
tical insights into issues related to the impact
and feasibility of sustainability in business con-
texts. In her keynote speech, Tanja Kliewe-Mey-
er, Head of Corporate Responsibility & Prod-
uct Safety at Brax, will take participants on a
journey through Brax’s path to sustainable fash-
ion production and explain how legal require-
ments drive innovation and help shape the strat-
egy of a global brand. We would particularly
like to recommend the presentation by Nils
Bader, Director of the international Green Prod-
uct Awards & Green Concept Awards and the
Green Future Club. As a PSI partner he helped
develop the PSI Academy Awards and contin-
ues to support them. The experienced consultant for sus-
tainable transformation will show how companies can stra-
tegically use the Green New Deal to their advantage, where
risks lurk and what opportunities are opening up to re-
main resilient and competitive in the long run. The follow-
ing workshop is also highly relevant for the industry, as it
will demonstrate how intelligent material selection and in-
novative design can create future-proof, truly sustainable
promotional products.

Sustainability-related communication
as a factor for success

“Sustainability in Customer Communication” is another
key topic, which will be clearly structured and moderated
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by Julia Frings, Senior Project Manager at IFH Cologne.
Between the pitfalls of greenwashing and genuine impact,
the presentation shows how communication can build trust
and strengthen brand profiles. It is recommended for any-
one who not only lives sustainability but also wants to com-
municate it convincingly. In the joint closing panel, Petra
Schmatz (Green Lifestyle Magazine), Sven Fischer (LUWE
GmbH), Petra Lassahn (Director PSI) and Nils Bader (ini-
tiator of the Green Product Award) discuss what a sustain-
ability award can really achieve based on the motto “Green-
washing or game changer?”. The full conference programme
for the event at the Guirzenich Hall in Cologne can be found
at https://www.psi-academy.com/de/conference.

“As jury chairman, | am

committed to a transparent,

independent and profession-

ally excellent evaluation

process. Together, we
recognise the most innovative and forward-looking
achievements in the promotional products industry.”
Nils Bader

The expert jury of the
PS| Academy Awards

Nils Bader, Green Product Award

Johannes Hilla, Sustainability Manager Avocadostore
Tanja Kliewe-Meyer, Brax Leineweber

Prof. Claus-Christian Eckhardt, Lund University
Karsten Bleymehl, Circular Materials

Petra Schmatz, Green Lifestyle

Lydia Junker, Hama GmbH

Sven Fischer, Luwe GmbH

Uwe Melichar, Touch Design Ltd.

Thu Tao Haussmann, Hochschule Technik

und Wirtschaft

Steven Baumgartner, EAC

Stefan Roller-ABfalg, Akademie fur Textilveredlung
Petra Lassahn, PSI Director (beratend)

www.psi-academy.com

Petra Lassahn

“We are proud to present a new,
contemporary award format
for the PSI Academy Awards
that reflects the relevance of
sustainability for the entire

industry and its customers. This is also reflected in the
high quality of the submissions.”

Expert jury conference: Experts in dialogue

After the conference part and a deserved break, the doors
to the PSI Academy Night will open (from 7:30 pm.), fol-
lowed by the festive presentation of the PSI Academy
Awards. The multi-stage evaluation process went to its fi-
nal round on 12 August. The members of the expert jury
met in Disseldorf to evaluate the submissions “live” and
across categories, to experience the products first-hand
and to discuss them. Prior to this, all jurors received the
detailed submission data from the participants and were
able to evaluate them according to defined criteria using
a points system. The jury not only nominates the winners,
but also provides the participants with a transparent ex-
planation of the evaluation. The international character
of the awards is impressive this year, with companies from
nine countries submitting their sustainable products and
campaigns. The diversity and high quality of the submis-
sions led to lively and inspiring discussions during the jury
meeting. Now it’s time to be patient until 11 September,
when the winners will be announced and celebrated in a
glamorous setting. <

The categories of the
PSI Academy Awards

Apparel & Textiles
Campaign

Lifestyle & Accesories
Re-Lifestyle

School & Office Supplies
Bags, Luggage & Travel
Company of the Year
Newcomer of the Year
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Ecological sustainability is an economic factor that can significantly increase a
company'’s value. The EMAS environmental management system is a proven and
effective way of achieving economic and ecological goals. We will now discuss

some facts and experiences for companies that want to take a sustainable path.

EMAS Environmental
Management System

Avoid risks,

create
added value

cological sustainability is not a luxury, rath-
er a necessity in order to position yourself
on the market as a responsible, efficient
company. Those who implement sustain-
ability improve their image and create com-
petitive advantages. Therefore, investments in environmen-
tal measures are definitely worthwhile. Many promotion-
al products companies have recognised this and are gear-
ing their strategy towards certification in accordance with
DIN EN ISO 14001. However, more and more compa-
nies are going even further and dealing with EMAS, which
is the most comprehensive environmental management
and environmental audit system for improving the envi-
ronmental performance of companies and organisations.
In terms of its requirement profile, EMAS goes beyond
[SO 14001 and thus is a partially higher-value standard
with a strong focus on compliance with regulations and
internal and external communication. In the following, we
summarise what EMAS entails and how companies can
benefit from it.
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EMAS is more demanding than ISO 14001

The voluntary instrument of the European Union is open
to all sectors and companies of all sizes, meets all require-
ments of DIN EN ISO 14001 and, like the latter, is appli-
cable worldwide. However, EMAS does much more in
certain areas. EMAS includes legal regulations on the ap-
proval and monitoring of environmental auditors as well
as the registration of companies and organisations, includ-
ing verification from the authorities to ensure compliance
with legal regulations. This is a crucial point that particu-
larly underscores the credibility of EMAS. Due to the sim-
ilar structural process, validation in accordance with EMAS
can easily be combined with certification in accordance
with ISO 14001 and/or other standards such as energy
management in accordance with ISO 50001. As EMAS
contains all the requirements of ISO 14001, the final
declaration by the environmental auditors and the EMAS
registration also provide proof of conformity with ISO
14001. EMAS-certified companies can therefore pro-
vide evidence of two high-quality certifications at once
and should also communicate this. Environmental au-
ditors are authorised to issue an ISO 14001 certificate
and EMAS registration authorities can also provide cer-
tificates in English on request. Both systems can be joint-
ly validated or certified by environmental auditors, which
only results in minor additional costs. If a valid ISO
14001 certification is upgraded to EMAS, the audit can
focus on the fulfilment of the additional requirements.

Continuous improvement of
environmental performance

While ISO 14001 focuses on improving the management
system, EMAS-certified companies are committed to con-
tinuously improving their environmental performance be-
yond the legal requirements. This includes targets that are
as measurable as possible as well as regular self and ex-
ternal audits to determine whether the planned improve-
ments in environmental protection in the company have
been successfully realised. In this way, EMAS companies
always have a detailed overview of their current environ-
mental situation and their development opportunities for

EMAS includes all
the requirements
of ISO 14001, but

goes beyond them.

Combining both
systems is a good
idea and makes
sense.

ecological improvement. In particular, the assessment of
environmental performance by environmental auditors
during validation contributes to this. In addition to the es-
tablishment and maintenance of a management system
and state control, this also promotes innovation and the
positive development of environmental performance in
companies and organisations in the long term.

Development documented by core indicators

The improvement of environmental performance is the
main objective of EMAS and is generally documented for
the environmental aspects of resource consumption, waste,
water, emissions and biodiversity using concrete and stand-
ardised performance indicators and presented in the en-
vironmental reporting. Improvements and trends can
be meaningfully compared over several time periods —
even when external circumstances change. The speci-
fication of these indicators not only enables internal
comparisons, but also benchmarking within the indus-
try. This is also ensured by industry-specific reference
documents, which help companies to assess their per-
formance level in comparison with the rest of the indus-
try and to identify further potential for improvement.
The indicators of the EMAS regulation were chosen to
illustrate the contribution of EMAS-certified organisa-
tions to international climate protection efforts (Kyoto
Protocol). The indicator reports on sustainable develop-
ment of the German Federal Statistical Office also use
these metrics.

Also useful for suppliers as well as small
and mid-sized businesses

The question of whether EMAS validation makes sense
for suppliers or small companies in the supply chain is of-
ten discussed. The following considerations are useful here:
Itis a fact that customers are increasingly placing demands
on environmental performance, including within their sup-
ply chain. The environmental statement required by EMAS,
compliance with the defined core indicators and legal con-
formity are meaningful unique selling points that lend every
company more credibility. This is because EMAS enables

>>
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a company to demonstrate its compliance with the re-
quirements and also generate cost savings through effi-
ciency improvements. This means that small and mid-
sized businesses benefit from EMAS just as much as larg-
er companies.

Added value through communication

EMAS-certified companies communicate openly. While
ISO 14001 largely does without external communication,
EMAS makes dialogue with the public an indispensable
part of the environmental management system (EMS).
The environmental declaration is a publicly accessible writ-
ten summary of the most important information, data and
facts as well as self-committed programme to improve the
environmental impact and environmental performance
of the company. The EMAS environmental auditors check
and confirm that the information in the environmental
statement is correct and credible. The environmental
declaration may also be accompanied by additional rel-
evant environmental information in connection with the
activities, products and services of the companies or
with compliance with certain requirements. All infor-
mation in the environmental declaration is then validat-
ed by the environmental auditor. Many EMAS compa-
nies use their environmental declaration as the basis for

a more detailed sustainability report. They supplement
the environmental declarations with social and econom-
ic themes and thus cover all aspects of sustainability. At
the same time, they meet the increasing demands of busi-
ness partners and the interested public to provide a com-
prehensive account of their activities and transparently
demonstrate their commitment to sustainable manage-
ment. The amended EMAS Regulation expressly provides
for the possibility of integrating the environmental decla-
ration into other reporting formats. EMAS is also recog-
nised as a framework for the environmental section of the
CSR reporting obligation for certain large companies that
has been in force since 2017. Companies that establish
EMAS are therefore well equipped not only for the EU re-
quirements, which are certain to become even stricter, but
also for the associated reporting obligations.

EMAS companies
are well equipped to
meet future, stricter

EU requirements
and the associated

reporting
obligations.
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What is EMAS and what
does it do?

> |t is a sophisticated, demanding environ-
mental management system.

> |t provides an important contribution to
environmental risk management.

> |t can reduce future financial burdens because
it helps to avoid environmental pollution and
thus subsequent remediation costs.

> |t helps to save costs because processes and
procedures are monitored more efficiently.

> |t reveals approaches for process and product
innovations.

> |t guarantees the systematic review of and
compliance with environmental regulations.

> |t enables environmentally-oriented bench-
marking.

> It opens up new business areas in environ-
mentally-oriented procurement.

> |t creates a new platform for dealing with
authorities based on a certified and therefore
credible environmental declaration.

> It changes the perspective of relationships
with the immediate local environment.

> |t enhances workplace quality, promotes team
building and improves employee motivation
and commitment.

> It emphasises the future orientation and
sustainability of the corporate strategy
towards stakeholders.

> |t integrates the international standard ISO
14001 and supplements it with a verifiable
contribution to the material improvement of
environmental impacts. Those who use EMAS
also comply with the international environ-
mental management standard ISO 14001.
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Legal certainty creates credibility

Unlike [SO 14001, proof of compliance with legal regula-
tions is an essential prerequisite for participation in EMAS.
Therefore, EMAS contributes significantly to the legal cer-
tainty and liability of those responsible in the company.
Compliance with legal regulations is ensured in the EMAS
system in several ways: through internal environmental
assessments within the company (audits), audits by exter-
nal environmental auditors (verification) and finally the in-
volvement of the responsible environmental authority pri-
or to registration (regular enquiry). Importantly, environ-
mental auditors may not sign their declaration of verifica-
tion and validation if they find that applicable environ-
mental regulations are not being complied with.

Proven methods, manageable effort

Establishing an environmental management system is a
project that requires a certain amount of time and organ-
isation. Companies are reluctant to provide staff or do
not have sufficient resources or expertise. They ask them-
selves whether a simple approach is enough to get start-
ed. The Environmental Audit Committee has a clear an-
swer here: a simple approach does not always make
work easier. [t may produce concrete results more quick-
ly in the short term, but a simple environmental or en-
ergy check is not enough to realise long-term savings
and improvements. This is because there are proven
methods for EMAS to achieve a fully-fledged environmen-
tal management system without excessive effort, e.g., the
convoy method or EMASeasy. It is important for all inter-
ested parties that the federal and state governments grant
certain administrative simplifications exclusively to EMAS
companies.

Employee participation as a success factor

Actively informing all employees and involving them in
the organisation’s environmental management system is
a driving force for innovation and crucial prerequisite for
continuous environmental improvements. Employees must
therefore be involved in the process of continuous im-

Is EMAS worth it for small and

mid-sized companies instead of
ISO 140017

Small and medium-sized enterprises (SMEs) can apply to the registration
authorities to extend the assessment interval from three to four years
and the annual validation of the environmental declaration to two years
with confirmation from environmental auditors. Environmental auditors
do not have to set a minimum period for the audit, as is required for
ISO 14001 audits. They can therefore respond more individually to the
possibly lower assessment requirements of SMEs. EMAS is therefore
often more cost-effective for SMEs.

EMAS has even more

profound, positive
effects on the entire
company beyond
environmental
management.

provement in addition to training measures. EMAS-certi-
fied organisations utilise the potential of their employees,
for example by setting up internal environmental commit-
tees, environmental project groups or an employee sug-
gestion scheme. When teams and individuals make a great-
er effort to protect the environment, other areas of the
company also benefit, such as occupational health and
safety. If employees are actively involved in environ-
mental management, it increases their identification with
the company and their satisfaction. Managers who ques-
tion the need for employee involvement should be aware
that nobody knows the internal work processes better
than the workforce. They usually know best where the
weak points are and often have practical suggestions
for solutions. Their knowledge benefits environmental
management and should be utilised. In addition, their
involvement leads to sensitisation with regard to environ-
mental and quality aspects. Participation in EMAS there-
fore has even more far-reaching, positive effects beyond
pure environmental management, which affect the entire
company.

The PSI Academy promotes an ecologically
sustainable promotional products business

Supporting responsible behaviour in the promotional prod-
ucts industry and setting new standards are also the aim
of the PSI Academy Awards, which will be presented for
the first time this year. Suppliers, distributors and crea-
tive people as well as their customers have been invited
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by PSI to submit their innovative products, projects and
campaigns and are now eagerly awaiting 11 September.
The award-winning companies will then be presented at
the festive PSI Academy Night. Together with their con-
tacts from PSI and the Green Product Award, renowned
sustainability experts and many guests, they will experi-
ence a top-notch gala evening — including excellent net-
working opportunities. But that’s just the crowning con-
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Further information:

Office of the Environmental Audit Committee (GS UGA)
www.emas.de

info@Quga.de

+49 30 297732-30

German licensing body for environmental verifiers
(DAU GmbH)

www.dau-bonn-gmbh.de

clusion of a day entirely dedicated to sustainability and
future-oriented practical expertise: From 10 a.m. on this
day, the PSI Academy Conference offers workshops and
best-practice cases, addressing the most important fu-
ture issues facing our industry in a practical way. If you
want to learn from the best, get your tickets at

https:/ /shop.psi-academy.com. <

ISO 14001 and EMAS in comparison

ISO 14001
=EHEN int. standard ISO 14001:2004

‘ EMAS

EU: Regulation (EEC) No. 1221/2009;
D: Environmental audit law from 2002

LNEERG S globally
application

Focus on the European Union,
but also globally possible in the future

I\EEWGE organisation-based
application

Primarily location-based,
but organisation-related entries can also be made

\VEHLGTEERTN (2-stage) certification process
JILHEE by an accredited certification body

Verification of the environmental management system and
validation of the environmental declaration by an approved
environmental auditor

1T within the framework of company

N1 EVIRTE communication procedures, not absolutely

necessary

mandatory through publication of the validated
environmental declaration

GECTEEUT N not applicable

Entry in the German and European location register by the
Chamber of Industry and Commerce or Chamber of Trades

Additional

aspects in the

management
system

» Compliance with legal provisions

* Orientation of the management system towards improving
the company’s environmental performance

* Involvement of employees and employee representatives
in environmental management

* Active external communication about environmental aspects

Source: Geschaftsstelle Umweltgutachterausschuss (GS UGA) / German EMAS Advisory Board - www.emas.de - infoQuga.de - Tel.+49 30 297732-30

www.psi-network.de
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Ecological sustainability in practice: how
companies implement environmental goals

“Commitment to the environmental is an incentive
and driving force for corporate development”

The fact that Paper + Design is particularly committed to
responsible, ecologically sustainable management is documented,
among other things, by its introduction of the demanding EMAS
environmental management system. The PS| Journal spoke to

Thomas Wetzke, Management Representative for Quality,

Environment and Product Safety at Paper + Design, about the goals
and challenges of the company’s commitment to the environment.

Mr Wetzke, the environmental
declaration proves that Paper +
Design takes its environmental
responsibility seriously and sets
high standards. What does that
mean in concrete terms?
Environmental protection is an impor-
tant factor in production and an inte-
gral part of our corporate philosophy.
Already in 2008, we had our environmental measures
checked for the first time by an official audit in accord-
ance with the DIN EN ISO 14001 standard and the EMAS
regulation, and we definitely want to stick to this. In an-
nual audits, we scrutinise applied processes and develop

ecologically sensible improvement
measures. In doing so, we refer to the
legal framework at the European Un-
ion, national, state and municipal lev-
els. We identify relevant legal regulations and ordinances
in the areas of waste law, emission control and energy law,
hazardous substances law and water law that determine
our actions. In addition to the EMAS validation, our inte-
grated management system also includes the requirements
of ISO 9001 and 14001, the IFS HPC and BRC standards
as well as other environmental and social standards such
as FSC® SWAN and SMETA.

What is your motivation behind this?

The EMAS I1I validation in particular is an important tool

for us to create transparency and reliability and thus show

our business partners that we offer them high-quality prod-

ucts and services. The past few years have also shown
that these instruments have a sig-
nificant influence on the motivation
of our employees and therefore on
customer satisfaction as well. We
see them as an incentive and driv-
ing force for the further develop-
ment of the entire company — for
example, as an important founda-
tion for the systematic and contin-
uous improvement of our compa-
ny’s environmental, quality and so-
cial performance.

What does the environmental
declaration, which is mandatory
for EMAS companies, contain?

In addition to quantitative informa-

>>
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tion on the environmental impact at the company site, it
sets out specific programmes that aim to further improve
environmental and thus operational performance. The
most recent environmental declaration for the 2024 re-
porting period contains evidence of our environmental
performance over the past five years. We are proud that
we were able to maintain our environmental performance
at a high level in the 2024 reporting year without any sig-
nificant restrictions in operations and production.

Paper + Design at a glance

Paper + Design has been supplying high-quality napkins and table-
cloths for trendy and tasteful table settings for 25 years. The company
has impressed the promotional products industry and other specialised
industries with its high level of expertise in design, brilliant print quality
and wide range of products. Table settings by established designers
consistently reflect the latest trends in their diverse colours and motifs.
Customised designs, even in small quantities, flexibility and speed
make Paper + Design a strong partner for retailers.
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How is corporate environmental protection organised?
We have now firmly integrated high-performance, advanced
management systems into our operational processes. The
management system is implemented in an integrated man-
ner for all of the aforementioned certification requirements.
We are committed to the sustainable and continuous de-
velopment of environmental protection in our company.
The overall responsibility for the management system lies
with the company management. It is supported in all en-
vironmental matters by the management rep-
resentative and the department heads, who
are responsible for maintaining and develop-
ing the management system.

What does this look like in practice?
Everything is clearly regulated: The environ-
mental management system is described in
operational instructions that define responsi-
bilities, competences and processes. They
compile the information and documents re-
quired for the further development of envi-
ronmental protection in the company. Our em-
ployees can access reference and specifica-
tion documents via the company intranet and
are therefore always up to date. All employ-
ees can contribute directly to the further de-
velopment of the existing system via the com-
pany suggestion scheme. As a member of the
Environmental Alliance of Saxony, we have a
network for cross-sector co-operation in the
environmental management system.

As a management representative, what
advice would you give to companies
seeking EMAS validation?
As arule, just do it! Why? EMAS validation
allows the company to combine environmen-
tal management priorities with business man-
agement aspects in a balanced way. It basi-
cally enables you to avoid generalisations or
only partial performance in principle. The
publication of environmental performance
data via the environmental statement and
the associated further specification of activities creates
a high level of commitment for internal and external stake-
holders. It is also very helpful to maintain an open dia-
logue with regional environmental authorities. Due to the
fact that validation only takes place if the authorities in-
volved also confirm the legal conformity of an EMAS
validation, we have greatly appreciated this cooperation
on a basis of trust for years. This results in constructive
synergies in all operational areas. Legal conformity cre-
ates operational security, while energy management (1ISO
50001) is also integrated. Therefore, it does not have to
be certified separately. <
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“We are highly motivated to keep improving.”

Based on the motto “Writing tomorrow’s history responsibly”,
Klio Eterna is well prepared for the PSI and has started its
anniversary year with a fresh new look. With EMAS, currently
the most demanding environmental certification, the
company is emphasising its sustainable approach at all
levels. Managing Director Michael Gleich explains the
ambitious environmental commitment of the tradition-rich
writing utensils manufacturer.

sible business practices are not only
the foundation for a sustainable com-
pany, but were already deeply root-
ed in our self-image. Anyone who has

Mr Gleich, Klio has reached

a milestone in its commitment

to the environment with the

EMAS certification. How did this

come about?

The impetus to put our company on a

more sustainable path came from a

very personal moment. About ten years

ago, my children asked curious and crit-

ical questions about how people are
dealing with the environment — just as the younger gen-
eration often does. We seized on these thoughts and fur-
ther developed them together with the late managing di-
rector Hans M. Hohner. We quickly realised that respon-

ever visited the Klio factory in Wol-
fach in the Black Forest can certain-
ly understand that we have a special
bond to our beautiful location. For
this reason alone, it makes sense to do everything we can
to operate in the most environmentally friendly way pos-
sible. We have been very successful in this so far, and we
intend to continue along the same path.

A certificate does not just fall from the sky. People
have to work hard for it.
The path to EMAS certification was an intensive two-year
process, during which we were able to build on our exist-
ing environmental management system in accordance with
DIN EN ISO 14001. We systematically developed this foun-
dation, which we already successfully had certified in 2017
in order to better document our environmental activities
and make them more transparent — both inter-
nally and externally. It was only through com-
prehensive data collection and processing that
we became aware of the full extent of our achieve-
ments to date. This stocktaking of our activities
not only made us proud, but also gave us new
motivation to continue on the path we have cho-
sen. However, such a project can only be imple-
mented if it is supported from within. Enthusi-
asm for EMAS and the environmental manage-
ment system must be lived and breathed — and
this can only be achieved with motivated em-
ployees who are willing to take responsibility
and actively contribute to further development.
Our success would not have been possible with-
out this commitment. For 125 years, Klio-Eter-
na has stood for precision and quality — values
that are made even more credible by a coher-
ent and transparent environmental concept.

What does the sustainability strategy

look like?

First of all, clearly defined and feasible goals
are important for making progress. Many meas-



ures can be already implemented with manageable invest-
ments and pay for themselves quickly. It is important to
find appropriate key figures and not to compare absolute
figures with each other. We focus on energy-efficient and
resource-saving production techniques, the integration of
social projects into our daily activities, the regional pro-
curement of raw materials wherever possible, and com-
pliance with codes and standards, which we have in part
imposed on ourselves. Above all, however, we rely on our
skilled employees and their many years of experience.

What goals has Klio reached so far?

The share of ecologically sustainable ballpoint pens made
from bio-based or recycled plastics has grown steadily in
recent years and currently accounts for more than 40 per
cent of our products sold on the market. We have also
switched to biodegradable films and cardboard packag-

Focus

Klio Eterna at a glance

Klio Eterna’s history dates back to 1900. Ever since, the company
has developed into one of Europe’s leading manufacturers of writing
utensils. The company is considered the first manufacturer of foun-
tain pens made in Germany. For over 70 years, Klio Eterna has been
manufacturing ballpoint pens for the promotional products market at its
Wolfach site, which are distributed worldwide by promotional products
companies. With its own refill production, high-performance injection
moulding and assembly departments, and all relevant printing and fin-
ishing techniques, Klio Eterna provides its customers with comprehen-
sive advice and service. Quality awareness and sustainability have long
been the basis of the company’s business activities. www.klio.com
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ing containing recycled paper. In 2020, we began intro-
ducing energy management on all machines and put our
new photovoltaic system in operation. At the same time,
the entire company switched to green electricity. All these
measures are our contribution to the sustainable reduc-
tion of production-related and unavoidable CO, emissions.
The annual audit in accordance with ISO 9001 and EMAS
serves to maintain the introduced regulations. We contin-
uously refine and improve our quality and environmental
management system through dialogue with our employ-
ees and business partners. We have introduced an emer-
gency management system that is designed to prevent en-
vironmental pollution as far as possible in advance or to
keep it to a minimum in the event of damage. There are
many other measures that [ can only briefly mention here:
the expansion of the photovoltaic system, thermal insula-
tion of buildings, electric and hybrid vehicles, e-bikes for
employees, reduction of CO, emissions by around 80 per
cent, creation of a meadow orchard with a biotope, waste
prevention and separation, recycling of plastic waste and
much more. In addition, we have been a member of the
BSCI (Business Social Compliance Initiative) for a long
time and are actively involved in the online platform SEDEX
(Supplier Ethical Data Exchange).

How does Klio put all this into practice?

We have created structures that control the entire process
and defined responsibilities for the various tasks. We have
an environmental officer and managers responsible for
occupational safety, security, energy, water, waste, hygiene,
etc. The environmental team consists of the environmen-
tal officer and the team leaders. It is responsible for main-
taining and applying the environmental management sys-
tem, preparing the environmental programme and envi-
ronmental audit as well as the environmental declaration,
and is available to employees for all environmental mat-
ters. The team leaders also meet regularly with the envi-
ronmental officer and inform him about progress in their
respective areas of work and about the groups’ new ob-
jectives. There are four environmental groups, each con-
sisting of a team leader and employees from one or more
departments. These environmental groups hold regular
meetings and work together to find ways to further im-
prove environmental performance in their respective ar-
eas. The environmental officer coordinates the environ-
mental groups.

Any final words to conclude?

What began as an idea is now a vibrant system — support-
ed by people who take responsibility. This attitude shapes
our daily actions. Our future is being created today with
every conscious step we take. Responsibility for people
and the environment is not a goal in itself, but a path that
we at Klio-Eterna follow with passion, reason and deter-
mination. <
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“Start small and take one step at a time”

Even if the decision has been made to act more sustainably,
many companies struggle with taking the initial steps.
Matthias Hoffmann, Managing Director of Grubengold,
an agency specialising in sustainable transformation,
explains what is important and encourages companies to
just get started.

an external consultant with relevant

What do the first few steps towards
sustainability look like?
It is important to start with a clear,
pragmatic approach. Taking a thor-
ough assessment of the current situ-
ation is the first step: Companies should
analyse where they currently are and
determine the areas that offer the great-
est potential for short-term improve-
ments. For example, this could entail optimising the com-
pany’s energy consumption and installing LED lighting
or improving heating and cooling systems. These meas-
ures are cost-efficient and quickly show positive results
that motivate people to take additional steps. Sustaina-
bility initiatives should also concentrate on the areas that
are especially relevant for your company’s business mod-
el. The promotional product industry is doing the right
thing here by relying on environmentally friendly materi-
als. It attracts new, sustainability-oriented customers and
generates a competitive advantage. Start small and take
one step at a time: This is the viable option that we rec-
ommend. The start should be designed in such a way that
it leads to measurable achievements, which can then be
used as the basis for additional strategic initiatives. This
will create the dynamic and acceptance necessary with-
in the company.

Transitioning to sustainable operations is often per-

ceived as complicated or overwhelming. What would
you say to companies just getting
started that have this perception?

expertise. Sustainability is a complex
topic, and sometimes having an out-
sider’s view can help identify blind
spots and develop innovative solu-
tions. External consultants can also assist with setting the
right priorities and putting the focus on the measures that
have the largest effect.

What do comanies need to think about from the very
beginning?

A key to success is involving the entire organisation. Sus-
tainability should not be viewed as a standalone project
confined to specific departments. Instead, it should be in-
tegrated into every decision and every process, from prod-
uct development and production to distribution. The goal
is to establish sustainability at the core of the company’s
actions so that it becomes a competitive advantage in the
long term.

Motivating employees and actively retaining them is one
of the first and most important tasks. Sustainability must
be anchored in the company culture, and that requires that
all employees recognise the significance and objectives
of the company’s sustainability strategy.

What is your advice for companies that are uncertain?
Be patient, but do not put it off. Sustainability is not a one-
time task, but rather a continual process. There will always
be challenges, but every challenge is also an opportunity
to improve something. With a clear strategy, a structured
approach and a willingness to continually learn and adapt,
companies can make great progress on their sustainabil-
ity journey. <

Just get started! Many companies de-

lay their start because they believe that G ruben go Id G mbH

they need a perfectly worked-out strat-

egy before they can get going. But the Grubengold GmbH supports companies — from start-ups to con-
perfect moment is never going to come. glomerates — with their transformation towards a more sustainable

It is more important to start with the and innovative future. Together with cooperation partners, Grubengold
resources and knowledge that one al- guides the process from the strategy phase to the implementation
ready has and then to take one step at stage. www.grubengold.io

a time. I also recommend consulting
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{ psl 46131 « KHK GmbH
| Tel +49 2233 717710 + sales@lipcare.de
i www.lipcare- -werbemittel.de
www.customizedlipcare. de

Care with a clear conscience

KHK offers ecologically sustainable care made in Germany with hand balm and
body butter as solid cream pieces. Packaged in FSC-certified boxes and made
from organic ingredients, the care products impress with their pleasant fragrances
and easy application. Customisable starting in quantities of 300.

Creative colouring fun the sustainable way

The innovative “Colouring fun to go’” set from PHIL transforms old newspapers
into ecologically sustainable crayons. This new product complements the popular
PHIL range and turns long journeys or visits to restaurants into a stress-free
experience for children. It contains twelve coloured pencils and a mini colouring
book in a clever cardboard box. Sustainability meets creative fun in your free time.

Retap c/o ecobrands respectful

i distribution gmbh
{ el +43 5576 21595 * mj@ecobrands.promo

: Deutschland: Tel+49 1575 499 14 63
¢ daniel. thywnssen@ecobrands .promo
i www.ecobrands.promo

— Advert —

Nachhaltige
Innovation.

Genuss fur unterwegs:
Der cupit ist die
stilvolle, umweltfreund-
liche Lésung fir
unterwegs - aus
Hartporzellan far
langanhaltend warme
und kalte Getranke.

100 %
Made in
Germany

www.kahlaporzellan.com
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© pS| 42938 * Reidinger GmbH
7ol +49 9732 91050 * info@reidingerde

i www.reidinger.de

i psl 42706
i Kalfany SiiBe Werbung GmbH & Co KG
§ Tel +49 7643 801-0 * info@ksw24.com

: www.suesse-werbung.de

For craftsmen

Reidinger continues to ride the green wave. Its carpenter’s pencil is now also FSC®-certified. The specialist . .

for customised promotional pencils has thus added another eco-friendly product to its range — without Personahsed ChOCOlate bltS

compromising on quality or function. Made from natural, renewable and FSC®-certified lime wood and Kalfany SiiBe Werbung offers colourful M&M’S® chocolate bits with individual printing on each individual bit.
bearing the Climate Partner Label “Financial contribution to climate protection”, the carpenter’s pencil is Like the delicious chocolate bits, the reinpapier® Advent calendar has also been an elementary component
ideal for companies wishing to advertise responsibly, while at the same time effectively demonstrating their of the range of promotional products for several years. These two classics are now available combined in the
brand presence for a long time. The pencil’s “big brother” is available in various lengths up to XXL format, reinpapier® mini-Advent calendar with personalised M&M’S® chocolate bits. As usual, you can choose from

with a generous advertising space that offers a wide range of printing and finishing options in corporate 15 colourful chocolate bit colours and up to three colours of your choice and personalise the M&M’S® chocolate
designs. The practical advertising ambassador can be customised with a company logo and message using bits with a logo, picture or advertising message. The advertising motif designed by the customer is then required
the online configurator at www.reidinger.de. or one of the manufacturer’s basic motif suggestions is used as a basis for the subsequent FSC®-certified Advent

calendar cutting. The reinpapier® inlay ensures a sustainable advertising experience. After enjoying the chocolate
bits, simply remove the inlay from the calendar and recycle it in the paper bin. The inlay is made from 100 per
cent biodegradable raw materials.

Stylish thirst quencher

Spranz GmbH is introducing the Metmaxx® GenerationRefillEco2Go XL drinking

bottle in a subtle beige colour. The product can be conveniently refilled to avoid
waste. The practical and handy glass drinking bottle in a resource-saving bioplastic New J Ob
body, which offers protection for the glass and against heat, is ideal for travelling, The ecologically sustainable Job highlighter from Schneider is now also
everyday use and the office. The product is supplied with a lockable, leak-proof lid available in three shades of grey: slate grey, mauve grey and taupe grey.
including a carrying strap. Made from wheat straw plastic and glass, the drinking The product is characterised by its bio-based ink, which is particularly
vessel has a capacity of 550 millilitres and is supplied in a packaging unit of environmentally friendly. The formulas of the odourless, quick-drying,
40 in a designer box. washable and lightfast inks contain a high proportion of natural raw
materials and guarantee outstanding quality. The body of the highlighter
................................................. is made from recycled plastic, while the inner reservoir and tip are made
sl PP Spranz GmbH from recycled fibres. Altogether, the highlighter is manufactured from more
Tel +49 261 98488-0 info@spranz.de than 90 per cent recycled material. The Job has been awarded the Blauer
www.spranz.de Enger (Blue Angel) eco-label and offers very good marking performance.

The highlighter is refillable with the Maxx 660 Refill Station and is suitable
for normal, copy and fax paper. It is available in seven bright neon colours,
in cases of 4, 6 and 8 as well as in blister packs of one and in an attractive
display with 150 highlighters. The Job is currently one of the finalists for
the 2025 German Sustainability Award for Products.

Sustainability meets comfort

Fruit of the Loom started the year 2025 with a stylish new product:
the Pure Cotton T-shirt. Made from 100% certified organic cotton,
the shirt impresses with its comfort, durability and first-class printing
options. Whether it’s screen printing or DTG, these shirts are perfect
advertising spaces. Available in 15 trendy colours and sizes from S to
3XL, it is an absolute must-have for sustainable and fashion-conscious
wearers. The Pure Cotton T is produced according to ethical stand-
ards in the company’s own production facility in Morocco.

: 729 8880

i PSI 42743 i Tel +4‘.?7 !

: Russell ¢/o FOL Internationa bR i promotlon@schnelderpen.com
i Tel +49 631 3531328 * service@fotlinc.com : www.schneiderpen.com

www.russelleurope.com
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Puzzle fun for everyone

The advertising puzzles from elxact Internationale
Werbemittel focus on interaction, haptics and ecologically
sustainable brand loyalty. They combine playful curiosity
with targeted messaging, making them an innovative tool
for attention-grabbing campaigns. Whether as a high-quali-
ty puzzle with a customised image design, as a funny mini
give-away or as part of an eye-catching mailing campaign,
a promotional puzzle offers a wide range of possible uses.
The product is particularly effective where messages need
to be decoded step by step, such as for new product
launches, event invitations or complex topics that require
a playful explanation. The products are made from FSC
and PEFC-certified, fully recycled cardboard and have
passed EN 71-1,2,3 tests for toy safety. They are also
CE-certified and made in Europe. The range of products
now also includes wooden puzzles in which each individual
piece has a unique shape.

{ ps| 44457 .
i elxact Internationale Werbemittel GmbH

Tel +49 6126 951 1-75 ¢ service@e-xact.de
www.e-xact.de
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i ps| 48917 » Promo House s.C.
§ Tel +48 12 4114242

i piuro@promohouse.pl
www.promohouse.pl

Versatile and decorative

Bandanas can be used by both professional athletes and
active sportspeople. Whether worn as a scarf, headband or
hairband, the function and use of a bandana depends on
your creativity. Due to their practical nature as sportswear
items and functionality, they are often used as advertising
media. Many companies take advantage of the relatively
small surface area to advertise a product, company or logo.
A bandana can be printed by means of sublimation or
digital inkjet printing. For reasons of sustainability, the
bandanas from the Polish company are made from recycled
polyester microfibre, rPET, and are available in special
cardboard packaging in line with the current global trend.
The minimum order quantity is ten.

Air out, clothes in

Once the air between shirts, shirts and laundry is out, there
is more room for other things in the Troika suitcase or
backpack. The trick is an additional compression zipper that
reduces the volume to just a third. This saves space and
keeps things organised. Nothing creases, nothing shifts,
everything lies firmly and securely in its place. This clever
product is available in three practical sizes: L for shirts and
trousers, M for shirts and S for socks and underwear. Each
size comes with a mesh window and carrying handle and is
made from 100 per cent recycled marine plastic (rPET).

: i bH
i psl 46311 * Troika Germany @m )
{ Tl +49 2662 9511-0°* d.geimer@troika.de

info.troika.de/business
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Spicy recipe
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¢ psl 46551
i Sanders Imagetools GmbH & Co. KG
! Tel +49 9401 607980

i welcome@imagetools.com
i www.imagetools.com

The ginger shot from Sanders Imagetools combines a healthy recipe with a
sustainable packaging concept and is ideal for health-orientated campaigns
and modern brand presentations. The shot contains 22 per cent ginger juice,
is lightly sweetened with agave syrup and flavoured with fresh lemon zest.
The vegan recipe contains no artificial additives, preservatives, colourings,
flavourings or sweeteners and is completely gluten- and lactose-free. The
recyclable amber glass bottle reliably protects the contents thanks to its high
barrier properties and supports a longer shelf life even without refrigeration.
It can be customised with your own label starting in quantities of 140 and is
the ideal product for health, sport and nutrition campaigns.

A relaxed activity

In addition to 100 sustainable motifs to colour in, this book by Edition
Michael Fischer, EMF-Publishing House, offers many ideas, tips and chal-
lenges for more sustainability and environmental protection in everyday
life. In terms of scope, design and features, EMF-Publishing House
customises the book to the customer’s ideas and wishes. On request, the
EMF team can also place a logo on the cover and/or your own products
on the inside pages. This results in completely individualised books with
a recognition factor that will be remembered.

Tel +49 89 2123107-50
tatjana.bleiler@emf-verlag.de
i www.emf-verlag.de

Decorative source of light

Useful, attractive, decorative and made from renewable raw materials: All these features
characterise the Book decorative lamp from Lumitoys. The lamp in a book design is a stylish
and high-quality customer gift that adds a warm and special touch to any room. The wooden
cover offers plenty of space for personalisation and the glued paper pages give the light
source stability and diffuse the light in a uniquely atmospheric way. Various shades of brown
are available as a base for the cover, into which the logo can be engraved. Coloured printing
is also possible as an alternative. Available in various sizes, the decorative lamp is charged
via USB and available in different LED colours or with colour-changing LEDs. The packaging
can be customised on request.

! ps| 46095 * Lumitoys GmbH .
7ol +49 2331 377545-0 * info@lumitoys.de

www.lumitoys.de
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Cocoa-free chocolate alternative

Magna Sweets is launching a real world first in the sunflower seed sector,
the ChoViva Advent calendar. The cocoa-free chocolate alternative is
revolutionising the market and is a true innovation for environmentally
conscious connoisseurs. ChoViva is available as the Advent calendar
Naps in DIN A5 or DIN A4 format and as an annual calendar. All ChoViva
advertising messengers are made from 100 per cent FSC®-certified
cardboard. Ecologically sustainable, innovative and just as delicious as
the original — this is what the future of chocolate tastes like.

— Advert —
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Protecting the seas

The Ocean Book green-+blue from Geiger-Notes proves that the use of

recycled materials and a high-quality business look need not be a contradic-

tion: The Wave cover material is made from around 55 per cent recycled ocean plastic

and PET waste. The plastic is collected in a complex process, spun into yarn and processed into

woven fabric. The cover produced in this way not only impresses with its robust feel, but also

with its elegant linen-like appearance. With 192 pages of content made from 100 per cent

recycled paper, a closure band, pen loop, headband and bookmark and certified with the “Blauer

Engel” (Blue Angel) eco-label, the Ocean Book is superbly equipped. Customised finishing with digital
screen printing makes advertising messages stand out particularly prominently. Manufactured in Germany and
available in five colours, the product combines sustainability, design and practicality. On request, a separate
flyer can be enclosed, which emphasises the special material features of the notebook and thus highlights the
customer’s image as a sustainable company.

i : -
i Sl 46311 « Troika Germany Qm )
i Tel +49 2662 9511-0°° d.geimer@troika.de

info.troika.de/business

A practical solution

Blue Cycle Smartbag from Troika is a sustainable and stylish way to always have
your smartphone and everyday items at hand. Made from recycled ocean plastic,
the smartphone shoulder bag combines environmental awareness with functional
design. The large main compartment offers space for a smartphone, while an
additional compartment safely stores bank cards, keys or headphones. With an
adjustable strap and high-quality metal carabiners, the bag adapts to your own
style. Available in dark grey, this durable and neatly designed product will be the
perfect companion for on the go.

Enjoy flavours in style

Retap is expanding its range of products with a new stainless-steel
bottle in the characteristic drip design. Insulated with a double wall,
it keeps drinks warm for up to 12 hours and is ideal for outdoor and
business use. The range is complemented by the new sugar-free
Retap Flavours — effervescent tablets with cranberry, lemon and
guarana flavours. Sustainability meets the pleasure of hydration.

Retap c/o ecobrands respectful

i distribution gmbh .

Tel +43 5576 21595 * ml@ecobrands.promo
© Deutschland: Tel+49 1575 499 14 69
daniel.thywissen@ecobrands.promo

i www.ecobrands.promo
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Tel +49 5921 81 83986
werbemittel@diestadtgaertner.de
www.diestadtgaertner.de

Growing beautifully

Lovely illustrations, paired with imaginative sayings, make
the growing products from TDJ a very special gift. In times
of fast-moving messages, the DIY growing cups such as
chocolate flowers or strawberries offer an ecologically
valuable alternative for the small green oasis. The manufac-
turer is also launching colourful flower marbles in compact
parchment bags as small lucky charms, seed greetings on a
stick as a blooming greeting with a lasting effect and mini
egg cartons with colourful flower marbles. All items are
available in the unique city gardener design, as a quick
solution without long customisation times. Individualised
advertising is also possible. With the “sowing joy” concept,
customers can rely on promotional items that not only
inspire, but also leave a lasting, green impression. In keeping
with the new product range, you can send a loving digital
greeting to a special person with the “compliments work-
shop” from TDJ. And with the help of the new flower
marble designer, you can create your own message for the
advertiser in just two minutes.

— Advert —
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i ps| 60633 * Gileda Ltd.
{ Jel +370 64 662 663
i info@saferefector.com
www.safereflector.com

L . . « MBW Vertriebsges. mbH
Visible and environmentally conscious 07,0 - nfo@mbush
Stay visible and environmentally conscious with this stylish round reflector made www.mbw.sh

from FSC-certified plywood and EN 17353-compliant reflective film. Designed
for everyday use, it can be easily attached to backpacks, jackets or bicycles with
a strong elastic band. An ideal promotional gift for brands that value safety and
sustainability and therefore responsible advertising. Fully customisable with

UV printing or laser engraving. Made from renewable raw materials and available
with plastic-free packaging. A modern, minimalist accessory that combines
visibility and environmental awareness. Made in Lithuania.

Future-oriented gift ideas

Whether for employees, loyal customers or as a small gift, the sustainable
promotional items from mbw® always strike a chord with the times and
support a sustainable lifestyle. The recycled cuddly toys are made from
recycled PET bottles, thus impressively symbolising environmental

COO]BI‘ bag fOI‘ a]-l occasions awareness. The Schnabels® squeaky ducks made from renewable natural
Whether it’s delicious sandwiches for the office, cool drinks for the barbecue rubber also offer longevity and a special feel. In addition, collected marine
or small beach snacks for your holiday, the SOFTBASKET lunch bag makes waste is transformed into high-quality Seaqual Yarn, which provides the
everything easy. After all, with its rPET outer material and lightweight basis for the all-over print mini-shirts and triangular scarves from the
thermal coating, it only weighs a few grams. But it offers enough space northern German company. These products enable the seamless printing
inside for snacks. It can be attached to the bike handlebars in no time with of motifs across the entire surface.

the matching loops or you can simply carry it casually. The colours beige,
jade green, navy, red and black also make it a trendy accessory.

— Advert —
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Natural plan

With the latest product from the green+blue series,

Geiger-Notes AG is making a strong statement in favour 2 O /o

RABATT

of ecological sustainability: the Bamboo green+blue
wall planner is made from FSC-certified bamboo paper,
an innovative raw material that is recyclable, biodegrad-
able and produced using renewable energy. The paper
blend of 75 per cent bamboo and 25 per cent cotton
fibres combines natural, rapidly renewable resources
with a smooth and pleasantly soft feel. In addition to its
conscious choice of materials, the wall planner also
impresses in functional terms: with a spacious format

mit gratis Bestickung

J"'b”éumscode.

VOSSEN10g

o Gréflen: N S >
of 980 x 660 millimetres, a clearly structured 14-month VEGAN) ¢ 3
.. o . Gastetuch 30 x50 cm . N
calendar and a large advertising space, it is the ideal Handtuch 50 <100 em 0y | xs
companion for offices, agencies and organisations. Duschtuch 67 x 140 cm made in AUSTRIA
Manufactured in Germany, the calendar is perfect for )
companies that want to take on ecological responsibﬂity Fiir Bestellungen aus Osterreich wenden Sie sich bitte an Frau

. : Sabine Kienzer (promotion@vossen.com) und fiir Deutschland an
and target env1ronmentally consclous customers. N A
Herrn Sascha Krémer (promotionline@vossen.com).

: ps| 41615 * Geiger-Notes AG
@ i Tel +49 6134 188362
petra.raab@geiger-m)tes'ag * StickgroBe bis max. 25 cm Breite, Erstellung der Stickkarte kostenlos, Mindestbestellmenge 50 Stk., abziiglich Ihrer Konditionen und abziiglich einmaligen Jubildumsrabatt von 20%, keine

: www.geiger-notes.ag Staffelrabatte oder weitere Rabatte mdoglich. Aktion giiltig bis 21.11.25 - solange der Vorrat reicht.
H Www.vossen.com
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Made from innovative material

tobra presents sustainable promotional items made from hanit recycled plastics in its “ecoline grey”
range: the Rhine power bank and the Moselle mobile phone holder. Hanit is an innovative material made
from recycled plastic. Packaging waste is sorted, processed and moulded to create a robust recycled
plastic that is processed entirely in Germany and therefore regional and durable. The products themselves
are also manufactured in the Hunsrtick region, partly in collaboration with a workshop for people with
disabilities and using green electricity in the in-house production facility. Both products can be customised
with an engraved or printed advertising message, creating high-quality advertising media with a high
level of responsibility for the environment and society.

Visible change

i PSI41016 _
i emotion factory / Heri-Rigoni GmbH
 Tel +49 7725 93930

i info@emotion-factory.com

i www.emotion-factory.com

For years, the classic seed packet has been one of the most popular
promotional products in the emotion factory assortment from Heri-Rigoni.
The flat, lightweight and eye-catching promotional items with their original
seed effects are ideal for mailings, customer gifts or environmental cam-
paigns. The cards with a viewing window or those in special shapes such as
a stylised bee or heart motifs reflect the variety of formats and functions. In
some packets, the seeds are bound in a fleece or applied to paper strips. In
addition to the classic seed packet with summer flowers, the emotion factory
also offers custom-printed folding cards, greeting cards with seed cushions
or small letters with seed sticks that are simply stuck into the soil. From the
packaging and printing to the choice of seeds, each product can be customised

to suit the respective communication objective.

: i bH
i psl 46311 « Troika Germany ﬁm )
i Tel +49 2662 9511-0°* d.geimer@troika.de

info.troika.de/business

Ready to expand

More freedom, more flexibility, more ecological sustainability: the laptop backpack
from Troika is an ideal companion for the digital nomad world. Made from recycled
marine plastic, it combines environmental awareness with maximum comfort. The two
spacious main compartments — one usable as a padded laptop compartment up to
16 inches and one compartment with an expandable volume from 6 to 14 litres —
adapt effortlessly to all requirements. The concealed backpack straps, the reinforced
base and the cleverly designed pockets for a bottle, umbrella etc. make it the perfect
partner for everyday use and travelling. The product is available with a two-way zip,
several inner pockets, two front compartments and an expanded version with two
mesh pockets for a bottle and umbrella. The reinforced base, a loop for attaching to a
trolley, the carrying handle, the concealed backpack straps and the large capacity are
further strong arguments in its favour of the product.

www.psi-network.de
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i ZEGO Textilveredelungszentrum Gm .
§ Tel. +49 6021 590920 * info@zego-tvz.de

www.zego-tvz.de

Innovative packaging solutions

At the Zego textile finishing centre, the supplier engages in discussions on
ecological sustainability with customers in order to effectively reduce waste
to zero. The aim is to limit the use of unnecessary packaging such as polybags
and thus make a positive contribution to the environment. Exclusive alterna-
tives include individually printed cotton bags or creative cardboard banderoles,
which are not only environmentally friendly but also give a polo shirt or blouse
an upmarket look. In dialogue with customers, Zego develops tailor-made
solutions that both reduce the ecological footprint and give the end product
a special touch. The focus is consistently on sustainability and innovation to
give end customers the opportunity to leave a lasting impression among the
many competitors.

i ps| 45753 + Anda Present Ltd.
{ Tel +36 1 2100758
export@andapresent.com

i www.andapresent.com

Putting good things into words

The Relact Jot notebook from Anda Present is not just a writing utensil. It is a
statement for ecological sustainability. Made from recycled milk carton paper,
with a sturdy hard cover and matching eco-friendly spiral rings, it is perfect
for brands that want to emphasise their environmental credentials. Companies
from all industries can use this A6-sized notebook for eco-focused campaigns,
sustainability conferences or employee welcome packages that emphasise
environmental responsibility. The included recycled ABS pen rounds off this
practical gift for environmentally conscious consumers.

— Advert —

X-MAS IN
THE PAPER
ADVERTISING BAG

Recyclable
in waste paper



PSI Journal 8-9/2025 www.psi-network.de

e e
: ps| 42743 < FOL lnternatuona. )
| ol 449 631 3531328 * service@fotlinc.com

i www.fruitoftheloom.eu

T-shirt bestseller for every occasion

The cult brand Fruit of the Loom offers a large selection of classic T-shirts that impress with their quality, variety of colours
and ecological sustainability. Each model combines stylish design, high comfort and environmentally friendly production. All
T-shirts can be customised using screen printing or DTG. They are the perfect canvas for team or corporate clothing and
guarantee optimum printing results. Sustainable quality is the hallmark of the new Pure Cotton T-shirt made from 100 per cent
certified organic cotton yarn. Fit for women and men, available from XS to 3XL and in a total of fifteen brilliant colours, it is
also durable and suitable for repeated washing at 40 °C. Other top products include the popular Iconic 150 T, a real everyday
all-rounder and classic in the range, which is available in various sizes and in over 30 trendy colours, the Iconic 195 T, made
from 195 g/m2 combed, ring-spun cotton and a real heavyweight in the collection, and the sporty and versatile Valueweight
T: this is a lightweight all-rounder and, with a fabric weight of 165 g/m2, ideal for sports and teamwear. Fruit of the Loom
products are manufactured according to ethical standards in its own production facility in Morocco based on the motto “The
Fruit Way”. The brand thus not only guarantees the quality, colour and consistency of the textiles, but also ensures that they
are made with respect for people and the planet.

Hot messages

The FSC®-certified bamboo thermal mug with a capacity of 450 millilitres from Holz
Frank combines a warm, natural design with robust, double-walled, stainless-steel
insulation. The integrated tea strainer ensures aromatic pleasure, while cold drinks stay
refreshingly cool for a long time. The lid or sleeve can be customised with precise laser
engraving. This means that the advertising brand is visible with every sip. Reusable,
BPA-free and leak-proof, this tumbler is the perfect ecologically sustainable promotional
item that combines style, functionality and environmental awareness.

e -
i PS| 49957 * Holz Frank GmbH

Tel +49 915183310 * info@holz-frank.com
www.holz-frank.com
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Tel +49 6562 93126-0
kontakt@marcolor.de
: www.marcolor.de

From local meadows

In contrast to conventional paper, grass paper consists
of a mixture of wood and grass fibres. In addition to
classic stickers, this material is also used to produce
double-sided sticker cards at the marcolor print shop.
[t can be customised according to the customer’s
wishes. The hay used for the grass fibres comes from
German meadows, eliminating the need to import
wood fibres from abroad. This makes a positive
contribution to reducing CO2 emissions. In addition,
compared to cellulose production, hay production does
not require any chemical processing, which leads to
considerable energy savings. Grass paper stickers stand
out in particular due to their unique appearance and
give them a special touch. The basic tone is slightly
brownish and the individual grass fibres are both visible
and tactile, giving the grass paper a unique texture.

[t is printed using UV offset or UV digital printing to
achieve an optimum result.

— Advert —
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Function meets design

The 1013 ID card yoyo made of wheat straw, to which employee 1D

cards can be attached, is a sustainable and environmentally friendly

alternative to conventional plastics. It combines functionality with aesthetic

design and offers numerous advantages. Wheat straw is a renewable raw

material that actively contributes to the reduction of plastic waste. The yoyo can be
printed as desired and has a practical belt clip that can be easily attached to clothing or
bags. Combined with a stylish wooden card made of bamboo, it makes a perfect duo.
Other types of wood for the card are also available on request.
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LT42262

Ideally shielded

The Fare Set OkoBrella To Go is an ecologically sustainable product for real
outdoor fans who are out and about in any weather. The pocket umbrella
made from water-saving coloured polyester pongee waterSAVE® cover
material based on recycled plastics protects against rain and can withstand
strong gusts of wind thanks to its flexible windproof frame. In addition to the
customisation option on the wedges of the umbrella, the real wood handle is
equipped with an advertising option. The double-walled thermo mug with a
capacity of 400 ml from Koziol keeps coffee or tea warm for an extra-long time.
Made from bio-circular raw materials and FSC®-certified wood, the material
is food-safe and fully recyclable. The customisable mug is also dishwasher-safe
and unbreakable. The flap of the innovative lid closure reliably covers the
drinking opening and air hole so that nothing drips onto your clothing. The
umbrella and mug are packaged in an attractively designed cardboard box.

LT55019

Environmentally friendly care LT95607 LT42262

The exclusive shoe care set from Frank Biirsten combines environmentally conscious design with SafeSound Notfunkgerat Philips TAR1609 Notfunkgerat
first-class functionality. It, is made in Germa“?/ accpr@ng to consistently ecologically .sustainable Das SafeSound Emergency Radio ist eine hervort de Das Philips TAR1609 Notfall-Radio ist eine zuverlassige
standards. The set contains two ﬁr}e horsehalr POhShmg brushgs, two hagdy horse}}alr Basisoption. Dieses pé kte ' “hti Wah! fur Spitzenleistungen in jeder Situation. Mit ei wr
brushes, two Oeko-Tex cotton polishing cloths and a high-quality, ecologically certified gen Funktionen fur jede Notfallsituation ausgestattet. Spielzeit von bi inden bleiben Sie lar '
shoe wax. The Premium Shoe Care Accessories Set is ideal for the care of smooth k ’ i Verbindung und in Notfallen kénnen Sie fiir

leather shoes. With the enclosed instructions, it guarantees a long-lasting Steh érhe\'t el sl AVAA, Betiaitan timse el
shine and long-term pleasure from well-groomed shoes. The environ-
mentally friendly cardboard sleeve rounds off the zero- waste
concept and ensures a resource-saving appearance. Natural Black
Forest beech wood is used for the high-quality brushes. Production

is climate-friendly, as Frank Birsten only uses renewable energy.
Customised company or advertising logos can be applied to the
banderole and brushes on request.

LT55019

Sta y Re a d Y9 . TSG MH-oshNotfgnkgerfa‘t
Stay Tuned.

© S| 41853 * Frank Biirsten GmbH
| Tel +49 7673 88865-0
info@frank—brushes.de
www.frank-brushes.de
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A revival in a class of its own

Klio-Eterna is known for its slim and elegant barrels. To

mark the 125th anniversary of the specialist manufacturer,

the new Grande is now being launched — a revival that is

particularly aimed at those who like to hold something

‘more’ in their hands and are looking for something new and

expressive that stands out from the crowd with its design.

The Grande impresses with its 13 mm thick barrel and an

impressively large clip. It is made entirely from 100%

recycled ABS at the Wolfach site. Its components are available in nine attractive colours and can be combined flexibly and at no
extra cost. Thanks to the size of the printable areas, there is space for any logo. The model comes standard with the Silktech L refill,
which is made from post-consumer recycled material at the Wolfach site and offers an impressive 3,000 m writing length. Special
colours are available from 5,000 pieces at an additional cost, and this service is free of charge for orders of 25,000 pieces or more.

Zero Waste, full taste

The roasted peanuts from Der Zuckerbécker supplied in a practical mini

preserving jar are sweet, savoury and crunchy. The highlight: once the last
crumb has been eaten, the nice-looking storage jar remains for the next round of
snacks. The product is designed as a sustainable promotional gift or charming
customer present in the spirit of zero waste. This snack proves that nuts are not just
for cracking, but also for falling in love with. It sends out a strong signal for quality,
appreciation and sustainability that is a pleasure to eat.

© psl 48449  Der Zuckerbéicker GmbH
Tel +49 7131 8996146
psi@der—zuckel’oaecker.de
ww.der-zuckerbaecker.de

Omnipresent

Even when it comes to advertising, you can gain an ecological advantage with advertising printing on regenerated
ECONYL® yarn. emco advertising mats can be used to showcase floor surfaces in a particularly eye-catching way. For
this purpose, nylon waste, such as fishing nets and carpet remnants destined for disposal, are salvaged, collected and
transformed into new yarn. The regenerated nylon ECONYL® offers 100 per cent of the same properties as newly
manufactured nylon. The result is endless recycling, from carpet mat to carpet mat, making a closed loop possible.
Made in Germany, the emco Bautechnik floor mat specialist is pleased to be able to make a contribution

to a positive energy balance. Customised sizes are also available in quantities of one or more. PS|47306 - amco Bautechnik GmbH

i Tel +49 591 9140603 * n.rudau@emco.de
i www.emco-bau.com
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Lucky Hans

Futter Vogel Hans from team-d Import-Export offers bird food to our feathered
friends who are particularly hungry in winter. However, the feeder is also suitable
for the warmer months of the year for little sparrows in cities with only a few green
spaces. Made from natural birch plywood, the FSC-certified Hans bird feeder is
manufactured in the EU and comes with a feed ball. In addition to the bird motif,
the manufacturer has the feeding owl Johanna in its assortment as well. Customers
can also create their own motif in quantities of 200 or more. The product can be
personalised with a logo by printing or laser.

Environmentally friendly packaging

Reflaktive has optimised its packaging and not only adapted it to the size of the
products, but also uses more environmentally friendly materials. Regarding the snap
wraps, it is even possible to completely do without individual packaging. Due to
their design, all the required information can be printed on the back of the product.
The recyclable LPDE 4 is standard for polybags. Reflaktive also packs its products
in environmentally friendly paper packaging, which has the advantage of providing
more advertising space, including for additional product information. This elimi-
nates the costs and material required for leaflets.

i psl 46970
i reflAktive — Eine Marke der safeReflex GmbH

i Tel. +49 4971 923312 ¢ info@reﬂaktive.de
www.reflaktive.de
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Versatile cleaning

The rPET GripCleaner® from Polyclean International combines functionality and design. It can
be used as a mousepad or as a cleaning cloth for glasses and displays. The product cleans
efficiently and at the same time offers an ideal opportunity to draw attention to a brand. The
special underside with thousands of micro-dots ensures a secure grip on various surfaces.
Made from high-quality P-9000® microfibre from recycled PET bottles, the GripCleaner®
impresses with its durability and high quality. It is packaged in a glassine bag produced from
natural raw materials and responsible forestry, which can be fully recycled and easily disposed
of with waste paper. The GripCleaner® can be customised with an individual advertising
message in words and images. It is manufactured quickly in and delivered from Germany.
The manufacturer’s express service also enables the short-term placement of orders, making
it ideal for spontaneous advertising campaigns.

Flowers that don’t wilt

The flower gift from Blooms out of the Box is green and colourful. Happy Blooms
is a colourful bouquet of flowers made of felt and wood, making it an original,
allergy-free and long-lasting gift that never wilts. The flowers are presented in a
stylish wooden box, lovingly packaged in a social workshop in the Netherlands.
On request, the colour and design can be adapted to the company logo or
corporate design. They are ideal as a gift for employees, anniversaries or special
occasions and easy to send without pointless packaging.

Tel +31 64 6877733
haI|o@bloomsoutofthebox.nl
www.bloomsoutofthebox.m
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Revolution on your neck

Mister Lanyard is setting new standards in the promotional products
market with its new patented, seamless lanyard. Made from recycled
PET, the product offers maximum comfort and a high-quality clean
appearance. Thanks to double-sided sublimation printing, logos are

visible, vibrant and durable.

i psl 41848
i UMA Schreibgerite Ullmann GmbH

i Tel +49

7832 7070 * info@uma-pen.com

i www.uma-pen.com

Make the CHANGE

Sustainability starts on a small scale — and the new twist ballpoint pen from uma shows how. It
combines environmental friendliness with modern design and versatile creative options. Made
from the material of a 0.5-litre PET bottle, the uma CHANGE impressively demonstrates how
recycling becomes a closed cycle. Consisting of completely recycled material and 100 per
cent recyclable, it sets standards in environmental protection. However, the uma CHANGE
not only impresses with its sustainable production, but also its functionality and design. With a
wide clip with plenty of space for customised advertising, it is the perfect ambassador for your
brand. Available in three models — opaque, transparent glossy or in fresh ocean colours — and
a wide range of colours, it offers countless opportunities to present the desired message in a
stylish and sustainable way. Manufactured in Europe in a climate-optimised manner, the uma
CHANGE combines innovation, quality and environmental awareness.

Advertising with a clear view

Romer Wellness offers a sustainable and practical promotional item for cleaning glasses,
smartphones or tablets that can be used regularly in everyday life: customisable glasses and
display wipes made from recycled PET. The high-quality microfibre glasses wipes, made from
70 % recycled polyester and 30 % polyamide, are GRS-certified and clean sensitive surfaces
thoroughly and streak-free without scratching. Thanks to digital printing, brand messages can
be displayed in full colour starting in quantities of 250. You can also choose between different
packaging options or loose goods.

i ps| 46887 « Romer Wellness Kundenpfiege
Wellness & Care GmbH & Co. KG

i Tel +49 6541 812950
info@roemer—wellness.de
www.roemer-wellness.de
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Platinum Equity takes over SOLO

The management of the French company SOLO (Invest SAS), one of the leading providers of

customisable products in Europe, has reached an agreement on the acquisition: of 100
per cent of its shares by Platinum Equity. According to a company statement, the deal

is expected to be finalised shortly after the summer.

Founded in 1991 by Alain Milgrom and headquartered in Paris, SOLO has established itself as

the number 2 in the European market for customisable products in recent years (after the listed
company New Wave; red). The key to this was the acquisition of Dutch full-service provider mi-

docean in 2022, which created the first true one-stop-shop solution
for hardware and textiles in the global customisable products market.
This acquisition has led to accelerated sales growth, affirmed:the
emerging consolidation in the still highly fragmented European mar-
ket and attracted the attention of private equity. The acquisition of
Platinum Equity as a financial sponsor has secured funding for the
company’s ambitious growth plan.

Audélia Krief, CEO of the Group and architect of the collaboration
between Solo and midocean, explains: “Solo wants to shape the future
of personalisation — a future that is not only powerful but also ecolog-
ically sustainable, overcoming the challenges of today and anticipat-
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ing the needs of tomorrow. This requires a continuous investment in innovation, service and auto-
mation, which is now made possible by the financial sponsorship of Platinum Equity.” More on the
company at: www.wearesolo.com * www.sologroup-paris.com * www.midocean.com

Herrnhut textile printers modernise and invest

Durninger Textildruck is investing in modern technology and new markets. The Herrnhut-based company
is focusing on high-tech, new software and more skilled workers in order to grow both regionally and na-
tionally. “We remain optimistic and are looking for new opportunities,” says Managing Director Albrecht Kit-
tler. The company has maintained its high standards and is investing specifically in modernisation, digitali-
sation and personnel. Three older screen printing machines at the company’s headquarters have been re-
placed with modern equipment at a cost of a mid-six-figure sum, financed entirely from the company’s own
resources. New digital printing technology with higher performance, a wider range of colours and reduced
noise levels will follow in the third quarter. The aim is to respond even more flexibly to customer requests
for outerwear and workwear, promotional items, bags, club clothing and merchandising. ‘Regular investment
is essential, even in difficult times, says Kittler. Dtirninger is considered a leading supplier of textile printing
in the Upper Lusatia region and serves craftsmen, service providers, clubs and municipal institutions. Sales
Director Roland Lensing sees

growth potential in supra-region-

thuigfvszogxgz Diirninger Textildruck
is being introduced to optimise
business processes from goods re-
ceipt to production and invoicing,
and to integrate online shopping.
Further investments are also be-
ing made in this area. In addition,
new specialists in graphics, em-
broidery, sales and direct import
have been recruited.
www.duerninger.com
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Customising products now even easier

The PSI Product Finder offers invaluable services to help you
quickly find bestsellers and trending products. The only require-
mentis that suppliers need to add and update information about
their products on a regular basis. PSI supplier members can now
easily locate and quickly edit one of their products in the
Product Finder using the new search function in the product
overview section. They can search for their product using its
name (or individual words in the name) or the product number.
Simply click on the field, start typing, and then the product will
be displayed. Note: The products in the overview are still dis-
played in English. However, German words can also be used in
the search.

The new filter function also makes it easier to opti-
mise and update product information. A filter can be used
to search for older products (those older than 6 months) or prod-
uct entries without translations (i.e. without German entries).

This new search function enables PSI suppliers to quickly and easily locate the product they wish to
update or add information to. It is important because every PSI supplier should check and update

their product information in the Product Finder at least once
overall quality of the information and shows PSI distributor m

a year. This approach enhances the

afirm a prodiucs
ucts are still available. Since last year, it has been possible to confirm a product PS| Product Finder

is up-to-date with just a few clicks: The button for this appears as soon as a product is older
than 6 months. If you click on it, you can either confirm that the information is up-to-date for all prod-
ucts or for individual products. After it is clicked, the product receives a date stamp and is moved to

the top when search results are sorted by date.

Natalie Grube and Marcel Jacobs
in a typical Hanseatic setting.

A breath of fresh air in the management team

As of 1 August 2025, Natalie Grube and Marcel Jacobs will be joining the
management team of PRESENT PERFECT Marketing GmbH, an agency
for promotion and marketing based in Hamburg and Berlin. For the past
few years, the two have been independently managing the operational busi-
ness, as part of the transition process, with previous shareholders Torsten
Grabau and Jorg Grube. They are now officially taking over the operation-
al responsibility “with a clear course and fresh energy”.

According to a statement from the company, Natalie Grube and Marcel
Jacobs have been “key figures at PRESENT PERFECT for many years. With
strategic flair, a passion for promotional products and great dedication, they
have played a decisive role in shaping company development. Their active
involvement in the Global Executive Network (GXN) and the GWW Young

Professionals underscores their forward-thinking ap-

proach and close networking within the sector. Their
many years of experience and deep understanding of customers, projects
and the team make them the ideal candidates for this role. Together, they
stand for continuity, innovation and a clear vision for the future.”

“We are looking forward to our new role — and to continuing our suc-
cessful partnership with our customers and suppliers,” said Natalie Grube
and Marcel Jacobs. www.present-perfect.de
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New building shows commitment to the site

JUNG since 1828 GmbH & Co. KG celebrated a topping-out ceremony for the new
warehouse at their Arnstadt site on 7 July 2025. In:spite ‘of the unpredictable weath-
er, a positive spirit reigned amongst their employees, Advisory: Board members and
shareholders, as well as their guests from politics, business and the press.

“Constructing this new warehouse is a strong sign that JUNG is committed to the
Arnstadt site, and is branching out into a new direction. As a medium-sized compa-
ny, JUNG is strengthening the industrial location of the Erfurter Kreuz with this in-
vestment, which we as a city are very pleased about,” said Stefan Fricke, 2nd Coun-
cillor of the city. Stefan Kithlbrey, JUNG Partner and Advisory Board member, rem-
inisced: “We first built here in 2006. My partner Jorg Dennig and I wanted to be able
to realise the extension in Arnstadt before JUNG'’s 20th: anniversary — and we are
delighted to have succeeded.”

Investment in the 1,600 square metre hall amounts to around 3.5 million euros.
An integrated cold store is also planned. With the new building, JUNG is sending a

o clear signal for growth, loyalty to the site, and forward-looking promo-
JUNG since 1828 tional product and packaging solutions.

Investing in the future of JUNG since 1828 (from left):
Advisory Board member and shareholder Stefan
Kiihlbrey, JUNG Managing Director Peter Neff and
Dennis Dennig, Advisory Board member and share-
holder Jorg Dennig.

JUNG since 1828 GmbH & Co KG has its headquarters in Ludwigsburg and spe-
cialises in promotional materials and packaging with the brands JUNG Promotion and
JUNG Packaging. The company underwent a strategic relaunch at the beginning of
2025 and has since been operating on the market with a new logo and its two sub-
brands. More information at:
www.jung-europe.de * www.jung-promotion.de * www.jung-packaging.de

Calendar production entirely with solar power

This year, the advertising calendar manufacturer terminic GmbH has taken an important step towards
more ecologically sustainable calendar production. With immediate effect, the Bremen-based family
business is covering its energy requirements with solar power. In spring, 1056 solar modules with a total
output of around 475 kWp were installed on the roofs of the company premises and put into operation.

“Sustainability is a central component of our corporate mission statement. We have a responsi-  The aerial view shows the 1056
bility towards the environment and are constantly working to make our production more resource-ef-  solar modules that were installed
ficient. Putting the photovoltaic system into operation is a major milestone that enables us to cover ~ on the roofs of terminic GmbH.
our energy requirements entirely with solar energy,” explains terminic Managing Director Huschke ~ Image source: Meyer Technik

Rolla du Rosey.

Unternehmensgruppe

Terminic uses around 70 percent of the electricity gen-

erated directly for calendar production. The calendar man-
ufacturer plans to feed the surplus electricity into the pub-
lic grid as quickly as possible. This is currently being co-
ordinated with the energy supplier. In addition to the use
of renewable energy sources, terminic has been
focusing on environmentally friendly materials and

the continuous optimisation of production processes for
many years. In 2009, terminic was the first pure calendar
manufacturer to switch its production to the exclusive use
of FSC®-certified (FSC® C014980) paper and cardboard.
At the customer’s request, terminic also manufactures the
advertising calendars from recycled material. Production
at the Bremen site with short transport routes also con-
tributes to the reduction of CO, emissions.
www.terminic.eu

o
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With the new online configurator for print and embroidery orders, the
corporate fashion manufacturer from Albstadt, Gustav Daiber GmbH,
is now offering its customers a clear, accessible and transparent way of
calculating finishing prices themselves around the clock and placing

orders directly in the webshop.

Taking the next step towards a digital corporate fashion platform

Configure print and
embroidery online

ith the new print and embroidery config-
urator, the full-service provider Daiber is
setting another milestone in its digital
strategy. Starting now, registered custom-
ers can make finishing configurations
themselves directly in the webshop and calculate pric-
es based on individual motifs and order quantities. The
service is simple, transparent and available at all times
with just a few clicks on the item details page. The intu-
itive navigation enables quick finishing configuration in
order to make exact calculations without queries or price
lists. The configuration can also be ordered directly. The
personal sales consultant then takes over the final coor-
dination. “With the new configurator, we are creating a
sales-supporting digital finish offering with 24/7 availa-
bility and taking another decisive step towards custom-
er-oriented digitalisation and sustainable competitive-
ness,” explains André Knaus, Head of Marketing & Dig-
ital Operations at Daiber.

I\

Greater flexibility, less complexity

Within the first week, the new tool recorded around 800
configurations from over 500 customers. “The positive re-
sponse is a strong signal of acceptance in the market and
proof of the need for fast, accessible solutions in the B2B
sector,” says Steffen Frank, Head of Digital Services at
Daiber. The new configurator offers maximum flexibility.
Finishing is possible starting in quantities of just one item
— and customers benefit from attractive prices even for
small print runs. Daiber automatically selects the optimum
finishing process based on the item, colour, motif and ma-
terial. In addition to the existing printing and embroidery
technologies, Daiber is expanding its range of finishing
services to include digital printing technology as a new

Finishing process
in Daiber’s tex-
tile embroidery.
Image: Gustav
Daiber GmbH

standard. Orders can be conveniently managed and their
status viewed at any time via the customer account.

Additional services planned

With the configurator, Daiber is strengthening the digital
customer interface and advancing the textile company’s
transformation into a digital corporate fashion platform
in a targeted manner. It is already planning further func-
tional enhancements — for example item design — for even
greater user convenience and distributor support. <

www.daiber.de
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Kessler+Loss becomes part of the Zernisch family

The promotional products specialist Zernisch Werbung from Freienwill in Schleswig-Hol-
stein is taking over the tradition-rich company Kessler+Loss. This sends a strong signal
for quality, customer proximity and brand communication. “It is a real statement for the
future of the promotional products industry in Schleswig-Holstein — and beyond. With this
takeover, several things are occurring simultaneously. We are securing all jobs, because
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we know that experience, passion and genuine customer understanding are not Zernisch Werb
simply interchangeable,” says Zernisch Managing Director Lasse Petersen regard- SIS LA

ing the takeover of promotional products specialist Kessler+Loss. “Since 1950,

Kessler+Loss has stood for excellent customer service and in-depth market knowledge.
Now we are combining 75 years of experience with a modern, digital approach,” adds Pe-
tersen. Georg Loss, the long-serving Managing Director of Kessler+Loss, will support the
transition with his expertise in an advisory capacity. The core team at the Steinburg site
will be retained. “Behind Zernisch Werbung are people who love what they do — from cre-
ative minds to service heroes on the phone. And now colleagues from Kessler+Loss will
be joining our team with their expertise and passion. We are looking forward to cooperat-
ing with long-standing Kessler + Loss customers — and to many new projects with strong
brands, bold ideas and the desire to become more visible,” summarises Lasse Petersen.

Georg Loss (left), Managing Director of
Kessler+Loss for many years, accompanies
the transition to Zernisch-Werbung.

On the right, Zernisch Managing Director
Lasse Petersen.

More at: www.zernisch-werbung.de

Haptic Advertising Meets Marketing Know-How

From 22 to 24 May 2025, the annual meeting of the marketing association, Arbeitsgemeinschatft fiir
Marketing (AfM), was held at the technical university, Technischen Hochschule Rosenheim, for the
first time. Around 80 marketing professors from across Germany gathered to discuss research, ex-

periences and future perspectives.

The promotional product specialist werbemax recognised the potential of this event early on and
was the main sponsor together with the overarching promotional product industry association, Gesa-
mtverband der Werbeartikel-Wirtschaft (GWW). The collaboration included, among other things, a
keynote speech, an exhibition area and providing the conference with appropriate promotional items.

Christian Hofling, Managing Director of werbemax, describes the event as the ideal platform to
demonstrate the immediate impact of haptic advertising on important multipliers: ‘Promotional prod-

Participants received a multifunctional camping light
with a powerbank as a gift.

o

ucts are great conversation ice-breakers — both with
professors and many interested students.’
In the lobby, werbemax and GWW presented re-
alistic examples of haptic brand communication. The
feedback was positive, and the direct dialogue
was inspiring. During a short lecture, Ralf Sam-
uel and Ralf Uwe Schneider from GWW presented
the latest figures on the effects of promotional prod-
ucts. Britta Unterreitmeier, online marketing manag-
er at werbemax, showed concrete practical examples
in her lecture titled ‘Haptic marketing — from the idea
to impact’. There was a special highlight at the end:
Participants received a multifunctional camping light
with a powerbank as a gift — a perfect way to end the
day. Hofling draws a clear conclusion: ‘Participation
in this event was a worthwhile investment in multipli-
ers. Visibility, enthusiasm and compelling content are
essential — even with a rather conservatively estimat-
ed target group” www.werbemax.de
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New colleague in the sales force

Since the beginning of May this year, Lars Leppert has been strengthening Pe-
ter Leseberg’s sales team at the Cologne-based multi-specialist REFLECTS® as
the new sales representative for southern Germany, Austria and Switzerland.
The graduate in industrial business administration distinguishes himself with
more than thirty years of industry experience in the German-speaking
REFLECTS® |ueiuniyy : N I~
gion and in export. He will focus on intensifying personal communica
tion with customers in the region, presenting the range of services and products,
and training. According to a press release, REFLECTS® is expanding its sales
force to reflect its transformation into a multi-specialist and the adaptation of its range of prod-
uctsThe structured introduction to all relevant workflows and day-to-day processes created a sol-
id foundation for Lars Leppert’s integration into the existing REFLECTS® team and his future work.
Contact: Lars Leppert * 1leppert@reflects.com « Tel. +49 2234 9900 116

www.reflects.com

New staff member at SENATOR

Since June 2025, Bedjan Mohsen has been reinforcing the key account man-
agement team at SENATOR GmbH, one of the leading manufacturers of
personalised writing utensils, mugs and cups. In his new role, he is respon-
sible for the North/Northeast sales region and brings more than 15 years of

experience in marketing, sales and digitalisation to strategic custom- SENATOR

er consulting. Mohsen previously held management positions at Con-
tinental Reifen Deutschland GmbH, where he implemented national cam-
paigns, successfully managed complex projects and played a decisive role
in advancing the digitalisation of marketing processes. Most recently, he was
responsible for projects in the automotive sector as a project manager at
Consileon Business Consultancy GmbH.

“At SENATOR, Bedjan Mohsen is now providing a new impetus to the
marketing of advertising media — with a clear focus on customer-oriented
solutions and a keen understanding of the requirements of a dynamic mar-
ket,” says the company. www.senator.com

Bedjan Mohsen

New addition to the TROIKA team

TROIKA Germany GmbH welcomes Jorg Schachten as a new member
of the company. Since June 2025, he has been enhancing the team as
Key Account Manager and B2B Brand Ambassador. Jorg Schachten
draws on over 25 years of experience in brand and promotional prod-
uct sales. Most recently, he worked for SECRID & Chipolo B2B for three
years, and before that for ten years at Samsonite in the advertising ma-
terials sector. Before Samsonite, he was responsible for the retail sector
at TITAN for twelve years — an experience that gave him a deep under-
standing of brand names, which he now strategically applies to Troika

TROIKA Germany GmbH

in the B2B sector. “With his keen sense of brands, his sales
experience and his enthusiasm for high-quality products, Jorg

is a great asset to TROIKA,” says Managing Director Liudger Boll.
Jorg Schachten https:/ /business.troika.de
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When displayed in a meeting room, trade show
stand or on a set table, customised porcelain
becomes much more than just a decorative
object. It turns into a brand messenger, a design
object and a sustainable advertising messenger.

New Head of International Marketing

Geiger GmbH appointed Susanne Heinecke Director of International Marketing. In a company statement,
it says this step will strengthen ‘the company’s cross-market leadership position'in the promotional product
and merchandise industry.’
Since 2011, Susanne Heinecke has been a significant part of the company, initially
employed at WER GmbH, which was renamed Geiger GmbH at the beginning of the

year. She has consistently driven creative excellence ‘with the company’s European

communication. Your contributions were decisive for the successful introduc-

m tion of brand campaigns, digital experiences and .customer-oriented communi-
cation, which define the Geiger standard today.

In her enhanced role, Susanne Heinecke will assume responsibility for marketing
and communication on the German and British markets; working closely together with
the Geiger team in London to further develop the company’s pan-European market-
ing strategy and support growth in the entire region.

‘Susanne’s promotion comes at a significant time for Geiger, since we are expand-
ing our international business and strengthening our position on the British market,
says Vicky Kinasz, president of Geiger International. ‘Her creative leadership strengths
and strategic mindset will make a decisive contribution to ensuring that our commu-

nication will continue to reflect the quality, service and innovation that our customers expect from Geiger.’
The company states that this appointment underscores Geiger's commitment to combining regional strengths

under a single global brand, ensuring that customers in Germany, the United Kingdom and Europe profit from

joint marketing and a consistent brand experience.

www.geigerpromo.de

Sustainability specialist with new presence in Germany

ecobrands respectful distribution gmbh is repositioning itself in the
German market. The specialist for sustainable promotional items,
based in Hohenems, Austria, will now serve German retailers from
Meerbusch near Disseldorf. Daniel Thywissen, a long-standing pro-
motional product distributor and former marketing manager at PSI,
is taking over sales management for the retap, Phil and Sprout brands
with immediate effect.
“We are delighted to have gained Daniel Thywissen, who has in-
depth knowledge of the German promotional product market,” says
ecobrands Managing Director Manfred Janek. “With his knowledge
of the well-known players in the industry and his support in
marketing our products, we are strengthening our local sup-
port.” Daniel Thywissen comments: “Very early on, I focused on the
added value of sustainable products in haptic communication with
my customers. With its specialised range, ecobrands has built up ex-
pertise that has significantly shaped the path of sustainability from a
trend to the mass market. In the coming years, the focus of the product language will be on devel-
oping additional benefits and expanding the range.” Manfred Janek adds: “The added value of sus-
tainable products requires a lot of explanation and professional support from promotional prod-
uct consultants. With Daniel Thywissen, we now offer our German partners a regional service spe-
cialist who is committed to supporting retailers in their marketing efforts.”
Contact: ecobrands Germany ¢ daniel.thywissen@ecobrands.promo ¢ Tel.+49 1575 499 14 69
www.ecobrands.promo
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Mahlwerck Porzellan GmbH with New 360° Digital Printing

3D effects you
can see all around

he specialist Mahlwerck Porzellan is now
setting new standards with the most mod-
ern digital printing 360° technology avail-
able, which offers photo-realistic printing,
tangible 3D effects and brilliant colours.

Haptic 3D effects and fast delivery

The combination of digital printing and a noticeable re-
lief structure enables design elements to stand out prom-
inently with both optical and tactile highlights that create
a brand experience that you can touch. A wide range of
design options are available, including shiny matt effects,
gold and silver tones, and metallic and neon colours. More-

over, digital printing facilitates fast production times, al-
lowing customers to benefit from short delivery times due
to production in Europe.

Focus on individuality

Individual customisation options, such as name or serial
numbers, are easily realised, making this product ideal for
events or customer campaigns. Digital printing is suitable
for a wide range of shapes and materials, including cups,
mugs, glasses and bowls. A custom-printed porcelain prod-
uct from Mahlwerk is a functional and stylish statement
and is sure to remain in people’s memories for a long time.
More information is available at: Digitaldruck / https://
publuu.com/flip-book/840433/1930681

Innovative and sustainable

Mahlwerck Manufaktur is renowned for its innovative and
sustainable products, which are in high demand among
discerning customers throughout Europe due to their dis-
tinctive design. For over 25 years, the company has been
providing the market with authentic stylish icons and new,
trendy porcelain highlights. As a pioneer in the area of to-
go solutions, Mahlwerck Porzellan has made sustainabil-
ity and environmental protection a top priority. We are
certified according to ISO 14001 & ISO 9001, offering
our customers quality and environmental management
at the highest level. <

www.mahlwerck.de ¢ www.linkedin.com/company/mahlwerck-porzellan-gmbh



Linus Boll (left) from TROIKA and Marco Brescia from
Get Impressed are looking forward to inspiring long-term
cooperation. Photo: TROIKA Germany GmbH

PSI Journal 8-9/2025

www.psi-network.de

TROIKA and Get Impressed — two brands, one vision

TROIKA Deutschland has agreed an exclusive partnership with Get Impressed, one

of the leading suppliers of promotional products in Europe. Together they want to

put high-quality TROIKA products on the Italian, Spanish and French B2B markets.

Get Impressed has been successful in the industry for almost five decades. With a
portfolio of over 5,000 ready-to-ship items and a state-of-the-art logistics:centre in

Cirié (Turin), the Italian company is one of the most important players on the

TROIKA European market. The in-house print shop, international production facilities
and dedicated compliance team ensure the highest standards, from concept to-de-

livery. TROIKA and Get Impressed see their partnership as more than just a distri-

joint success, according to TROIKA.
https:/ /business.troika.de

MrDISK is expanding its sales team

MrDISC c/o Digistor Deutschland GmbH, a specialist for digital promotional
products and customisable promotional items of all kinds, has a new sales rep-
resentative on board. Moritz Schwenk has recently joined the team. With imme-
diate effect, he is responsible for personal customer support, from initial consul-
tations to the preparation of orders and project management. Schwenk has ex-
perience in sales and will focus on expanding new and existing business rela-
tionships as well as providing individual advice and preparing quotations. The

aim is to further strengthen MrDISC'’s high quality standards
in customer service. The personnel expansion is part of the DIgIStOI‘ Deutschland

growth strategy of the Hamburg-based company in order to meet the increas-
ing demand for customisable digital advertising media. “We are delighted to have
gained Moritz Schwenk, a committed sales representative with convincing pro-
fessional credentials who lives our philosophy of personal and solution-orient-
ed customer service,” says Klaus Schwenk, Managing Director of MrDISC.
www.mrdisc.com

New Key Account Manager

Moritz Schwenk

bution agreement, rather as the beginning of exciting projects, creative solutions and
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With the rollout of TransAtlantic Advantage, Gemline® and XD Connects are
launching a transatlantic merchandise programme. According to the two
companies, it is the first programme in the sector that simplifies the procurement
and delivery of promotional products in the USA, Canada and Europe.

Gemline®/ XD Connects

Transatlantic merch
programme launched

esigned for today’s multinational business
environment, the Transatlantic Advantage
programme enables retailers to source and
ship identical premium gifts on both sides
of the Atlantic “without the delays, com-
plexity or shipping costs typically associated with cross-bor-
der (‘across the pond’) logistics”.

Commitment to the environment

The curated collection includes 80 of the two companies’
best-selling products in key categories — from stylish bags
and drinking vessels to tech accessories, notebooks and
pens — and is delivered on both continents through fast
and reliable production and distribution centres. Each prod-
uct in the collection reflects a commitment to the envi-
ronment. The items are made from certified recycled ma-
terials and carry AWARE™ digital product passports, which
provide full transparency on material origin and verify the
use of recycled materials. In addition, each product shows
carbon footprint data, enabling companies to make in-
formed and responsible product choices. With optimised

This curated
collection com-
prises 80 of the

two companies’

best-selling
products.

With the appointment of Simon Harder, Victorinox’s Corporate Business Division has gained rein-
forcement for the DACH market. Simon Harder is the new Key Account Manager for parts of Swit-

zerland and Austria.

Simon Harder started his career as a Field Sales Consultant with nutrition specialist Nahrin AG in

g o o Sarnen. He then switched to the health sector, where he initially
Victorinox Corporate Business worked as a Sales and Health Consultant in a drugstore before
joining Beiersdorf as a Sales Representative and Key Account Manager. He entered the promotional
product sector as a Key Account Manager and Marketing Consultant at wafer and biscuit speciality
manufacturer Kagi Sohne AG. Since February 2025, Simon Harder has been the Key Account Manag-

er in the Victorinox Corporate Business Division for parts of Switzerland and Austria. “We feel sure

that this strong team will further improve our customer service and successfully develop the business,”
says André Féssler, Head of Sales Corporate Business DACH at Victorinox.

Simon Harder

o)

www.victorinox.com

logistics, no international shipping issues and
consistent product availability, TransAtlan-
tic Advantage ensures that products arrive
exactly where and when they are needed
—helping companies strengthen global con-
nections like never before.

“Fast, efficient and trusted”

“We're the first in the promotional product
sector to offer a seamless transatlantic pro-
motional product service. This removes both
logistical difficulties and cost barriers for our

distribution partners,” said Frank Carpenito, President and
CEO of Gemline. “Now companies can deliver the pro-
motional products they want quickly, efficiently and with
confidence in their environmental credentials. We've spent
the past year working with XD Connects to design this
programme so that it’s showcase-ready for distributors to
pass on to their customers.” — “This collaboration with
Gemline allows us to bring a true transatlantic solution to
life. With this project, we are solving a problem for our dis-
tributors who need to deliver the same product to their
customers in Europe and North America. Global brands
can now gift with consistency and ease, regardless of where
their employees and customers are located,” said Albert
van der Veen, CEO of XD Connects. <

www.gemline.com ¢ www.xdconnects.com
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The GWW's traditional summer meeting took place
on 30 June and 1 July. As in the previous year, the
venue was the idyllic Parkhotel DOLCE by Wyndham

in Bad Nauheim, Hesse.

Board confirmed in office

Of the 450 member
companies of the
GWW, 82 entitled
to vote attended
the meeting (with
around 100 people)
in Bad Nauheim.

he first day of the Annual General Meet-
ing reported on the association’s work, and
then the agenda included the obligatory
presentation and resolution of the finan-
cial reports of the GWW and its subsidi-
ary GfW mbH. The latter is responsible for the GWW’s
trade show events, budget planning for 2026, approval of
the actions of the Executive Board and management and,
finally, the election of the new Executive Board.

Broad support from those present

Only 82 of the 450 companies that are members of the
GWW were represented at the meeting (with approx. 100
people). These voted in favour of confirming the Board
of Directors (Elke Bobek, Ralf Hesse, Gunther Langen-
berg and Dirk Winterhoff) and the Chairman of the Board
of Directors Frank Jansen in office, with 78 votes in fa-
vour (3 against and one abstention). The votes to approve
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The old GWW crew
is the new GWW
crew (from left):
Frank Jansen,
Managing Director
Ralf Samuel; Board
members Elke
Bobek, Ralf Hesse,
Gunther Langen-
berg, Managing
Director Ralf Uwe
Schneider and
Board member
Dirk Winterhoff.

the actions of the Board of Directors (71 in favour, 3
against) and of the management (76 in favour, 5 against)
were also clear.

Honouring long service to the GWW

Following the official section of the generally harmonious
meeting, Managing Director Ralf Samuel was honoured
for 25 years in the GWW and Wolfgang Schmidt for his

Wolfgang Schmidt
(2nd from left) and
Ralf Samuel (right)
were honoured for
their many years
of service to the
association at the
Annual General
Meeting. Frank
Jansen and Elke
Bobek were among
those honouring
them.

30 years of active work — most recently as financial audi-
tor. He was made an honorary member of the GWW for
his services. Yvonne Bouguila succeeds him as auditor.

Midsummer get-together

Carsten Lenz then presented the promotional product data
band Sneak Peak. After a presentation by economist Prof
Dr Justus Haucap on the future of Germany as an eco-

Frank Jansen was
re-elected Chair-
man of the Board
of Directors with
78 votes in favour
(3 against and one
abstention).

A (sweet) thank

you for the GWW
head office team
(from left): Matthias
Oehler, Ira Kunert,
Ralf Samuel,
Bastian Hofsiimmer,
Anna-Theresia

Will and Ralf Uwe
Schneider.
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nomic centre, the day ended with midsummer tem-
peratures and the much-anticipated get-together
under the arcades of the hotel park, enhanced by
lively discussions and culinary delights. The bar-
becue, side dishes and refreshing drinks were very
popular into the late hours of the evening.

WA Monitor: stable sales figures

The second day featured the presentation of the
WA-Monitor by Dr Markus Preif3ner from market
research institute IFH Cologne. The results of the
study are based on surveys conducted last year
among promotional product suppliers and distrib-
utors to determine sales of promotional products
in Germany. According to this, the turnover gen-
erated in 2024 was EUR 3.33 billion, which cor-
responds to a decline of 0.8 per cent compared
to the previous year. The pre-coronavirus pan-
demic figures of 3.65 billion have not yet been
reached.

Informative lectures

Other informative and entertaining lectures on the
topics of Al and the opportunities and risks of the
EU in relation to international financial and trade
policy rounded off the conference programme —
for which the association had hoped to see more
interest from member companies. <

The first evening of the event featured a barbeque,
providing an opportunity for networking and a relaxed
get-together in the pleasant midsummer weather.
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Key Takeaways of the Promotional
Product Monitor 2024

In 2024, total sales in the industry reached 3.33 billion
euros.

This figure represents a 0.8% decline compared to 2023.
Although increasing production prices have slowed down,
they remained at a very high level in 2024.

Compared to the previous year, suppliers and consultants
saw a slight increase in the share of their online sales.
Nevertheless, around four out of five euros are still gener-
ated through personal contact.

The product groups sold the most by suppliers are bev-
erage bottles, notebooks, writing instruments, household
goods and giveaways.

Almost two-thirds of suppliers sold their products to end
consumers as well, which is an upward trend. These suppli-
ers usually indicated that their direct sales are stagnating
or experiencing slight growth.

Almost all consultants consider writing instruments,
beverage bottles and bags/rucksacks as relevant for their
business; they indicated 12.3 product groups on average.
Sustainability, innovations and the EU product safety regu-
lation are currently the most important trends for suppliers.
Compared to the past, laws promoting growth opportuni-
ties and digital promotional products are becoming more
relevant.

Almost all consultants consider innovations relevant.
Compared to the past, sustainability and self-service have
become relatively less relevant, while the law promoting
growth opportunities has become more relevant.
Compared to the previous year, significantly more com-
panies say they see a trend of more promotional product
imports coming from China.

The higher exemption limit for benefits in kind is predom-
inantly viewed positively. Companies anticipate another
boost to their business with the easing of statutory re-
cord-keeping obligations.

More companies in the promotional product industry are
setting up and expanding their online shops, and the sales
via this channel have increased, albeit more for consultants
than for suppliers.

On average, suppliers and consultants anticipate sales of
their promotional products to stagnate in 2025. The eco-
nomic upturn in Germany has stalled, but it is expected to
improve in the second half of the year.

The promotional product industry is split about its future
prospects. Only around one-fourth of companies expect the
industry’s importance to increase, and more than a third
think it will decrease.

Source: GWW e.V.
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For this, and any other questions...
There is only one correct answer:

A FYVAR

The only right way
or the Iberian market

info@fyvar.es - www.fyvar.com - fyvar@fyvar.es
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On 2 July 2025, elasto GmbH & Co. KG officially inaugurated its new
hall for injection moulding during the celebrations at the headquarters
in Sulzbach-Rosenberg. The new hall of the plastic producer combines

technology and sustainability.

The new production
hallis equipped
with state-of-the-
art machinery and
robot technology
and has a consist-
ently sustainable
energy supply.

On the right:

CEO Frank Sperber
(2nd from left) leads
the guests through
the new hall.

elasto GmbH & Co. KG invests in its facilities

New production hall
Inaugurated

ith the start of operations, all production
areas and management are now located
at one main location — a meaningful mile-
stone in the strategic further development
of the company and a clear commitment
to the location Sulzbach-Rosenberg,” says elasto CEO
Marcus Sperber.

I\

Highly flexible in-house production
“Made in Germany”

The investment for new construction totalled four million
euros. The new production hall is equipped with state-of-
the-art machinery and robot technology and consistently
sustainable energy supply. Smart process solutions ensure
efficient processes and increased production output. “With
the new hall, we are strengthening our production capac-
ities in Germany in a targeted manner and creating the
basis for even more efficient, high-quality and resource-friend-
ly production. At the same time, we secure regional jobs
and facilitate short routes throughout the entire value-add-
ed chain,” explains Marcus Sperber. A forward-looking
component of the expansion is the complete relocation
of toolmaking from Hohenstadt to Sulzbach-Rosenberg.
Development, production, and finishing will be bundled
in one location. — for fully integrated and highly flexible
in-house production “Made in Germany”.

Technology Meets Sustainability

The hall has 50 modern injection moulding machines that
are 95% automated and operated by handling robots. A
centralised material conveyance ensures smooth opera-
tions, shorter run times and increased production volumes.
Elasto is also setting new standards in terms of sustaina-
bility. Around 900 solar modules were installed on the
roofs of the halls, which will save more than 166,000 kilo-
grams CO,. The company’s photovoltaic power totals 1.5
million Kilowatt hours per year — a considerable contribu-
tion to sustainable plastic production in Germany. <

www.elasto.de
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Chocolate, sweets, snacks
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Group GmbH
PSI 47992 *+ Henosa-Plantanas

Tel +49 7306 926230 * « coo@plantanas.com
Towww. werben-mit-tee.de

Sweets with a Personal Touch

Whether with chocolate or pure, the dry fruit and nuts from the Henosa-Plantanas Group
impress people with their combination of quality and individuality. The products are packaged
in an elegant transparent box, stylish package or charming glass containers with cork tops, all
of which offer plenty of space for a custom label. These delicious promotional products can
be personalised to match any brand messenger for a minimum of only 100 pieces. The variety
of snacks available ensures a one-of-a-kind flavour experience. Henosa-Plantanas relies on
flexibility and flavour to achieve sustainable advertising effects.

Artistically Inspired Fruit

The fruit garden calendar, ‘Obstgarten 2026’ from Ackermann Kunstverlag combines
historical fruit illustrations with sustainable production. It is printed on recycled paper made
from apple waste, offering both beauty and ecological responsibility, and therefore ideal for
art lovers. This timeless elegance is a highlight for every home or office.

i ps| 40604 * Ackermann Kunstverlag
{ Tel +49 89 4512549273

i p2b@ackermann- -kalender.de
www.ackermann-! -kalender.de



PSI Journal 8-9/2025 www.psi-network.de

 Tel +49 8146 99660
info@magna—sweets.de
www.magna-sweets.de

Sweet Surprises in Advent

At MAGNA sweets, Advent is turned into a taste sensation with Milka Favourites,
including the Milka Nussini in a sustainable promotional slipcase or Milka Naps
for a wide range of uses. Whichever you choose, sweet moments are guaranteed.
They are perfect for inspiring customers every day. This diverse combination
ensures that boredom will not set in before the Christmas festivities get going.

A Cake Delight for Any Occasion

The delightful small cake recipe book Kleine Kuchengliick’ from EMF-Verlag
includes a variety of recipes, ranging from muffins to champagne cupcakes.
It can be personalised to suit an individual company or specific target group
baking. This promotional product embodies artistry with a tailor-made
promotional message. Recipients will find the right recipe for any occasion,
whether they are looking for easy or more sophisticated, delicious recipes.

t psl 49982
i Edition Michael Fischer GmbH - EMF Verlag

| Tel. +49 89 21231744
tat]ana.bleiler@emf-verlag.de
i www.emf-verlag.de

Advent with Flavour and Style

The Advent calendar ‘Schiff’ from Jung wins people over with its
creative three-dimensional design and Ritter SPORT chocolate cubes.
The packaging is made from FSC®-certified cardboard and includes
recyclable inlays, which make this promotional product sustainable.
[t is sure to be a real eye-catcher during the Christmas season.

o) 41545 « JUNG since 1828 GmbH & Co. K&
 Tel +49 7141 64350
jung-media@]ung-europe.de

i www.jung-europe.de
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WELCOME

Das Beste. Zuhause.

i sl 45720 + DreamPen
i Tel +48 68 4772230

| treampen@éreanpen.p Erleben Sie Bestseller
| e und Neuheiten 2026:

Pens for Sparking an Appetite Mi, 26.11.2025

The writing instrument specialist DreamPen presents the Hambur g Automuseum PROTOTYP
Clip4you, a pen with customisable 3D clips that replicate ’
sweets in detail. These pens are sweet eye-catchers for any .
brand, ideally for special advertising campaigns. Companies Mi, 03.12.2025

that promote themselves on them will turn people’s writing Heroldsberg, Schwan-STABILO
needs into sweet highlights.

Mi, 10.12.2025
Kéln, REFLECTS

A Different Kind of Pretzel

With its chocolate-salt pretzels, Der Zuckerbacker combines
irresistible sweet chocolate with a savoury salty pretzel. This Sichern Sie sich lhren Platz
snack wins people over with the contrast in tastes and makes bei unserer Adventsetappe!
for an .1mpress1\./e and c'reatlve prqmoﬂonal gift, especially www.welcome-home-tour.de
when it comes in a stylish promotional bag. Whether as a small
thank you for customers or a nice gesture in the office, this
promotional product is where a tasty treat meets brand messag-
ing. This one-of-a-kind present is ideal for the stressful Christ-
mas season, as it is guaranteed to put a smile on anyone’s face.
lhre Welcome Home Partner

\gpmp’ @D
[WSEw)
vacrar  =rue Ml

dhitre 9JUNG mbw;

Made in Germany Promotion

(C1karany  IOGEETE roflects.

~ " sUSSE WERBUNG Fromotion Preducts

...................................................................... sider—notes e
© ps| 48449 * Der Zuckerbéicker GmbH geig

§ Tel +49 7131 8996146
werbeartikel@der—zuckerbaecker.de
ww.suesses-schenken.de

trendfactory

B2B PARTNER RITUALS
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: ps| 45753 * Anda Present Ltd.
| Tel. +36 12100758
export@andapresent.com

i www.andapresent.com

Fresh Advertising with a Twist

The TwistMint containers from Anda score points with their colourful design and
sugar-free menthol bonbons. They are eye-catchers at events, guarantee fresh
breath and will effectively showcase your brand. These mint containers are ideal
for wellness-related and hospitality campaigns.

| Tel +49 8146 99660
info@magna—sweets.de
www.magna-sweets.de

Chocolate with Social Consciousness

Tony’s Chocolonely is now presenting its popular flavours ‘Full-Milk’,
‘Caramel Sea Salt’ and vegan ‘Dark chocolate almond sea salt;, as a 90g bar.
These chocolate bars combine a one-of-a-kind flavour with fair trade and
sustainability, and come in a customisable promotional slipcase. It makes for
an ideal gift for anyone who wants to offer something sweet while showing
they are socially conscious, too.

Rediscover Holiday Meals

With the ‘Christmas’ recipe set, emotion factory from Heri-Rigoni combines enjoyment
with a brand presence. The set includes festive recipes on 24 pages, a wooden spoon, and
a high-quality folder, inviting you to try out the recipes yourself or inspire someone else
to try them out by gifting them the set. Whether you choose the standard version or a
custom design, this set guarantees a culinary delight every time it is used. This gift creates
special culinary moments for families or friends and leaves behind a lasting impression.

bl 41016 + Heri-Rigoni GmbH
7ol +49 7725-03930 * armin.rigoni@heri.de
www.heri.de * www.emotion-factory.com
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i Rémer Prasente

§ Tel +49 6541 81290
info@roemer-praesente.de
www.roemer-praesente.de

2 for 1 Enjoyment

The Chocolate for Wine set from Romer Présente combines
elegant chocolate coins with a bold Cabernet Sauvignon.
[t comes packed in an elegant gift box, making it the perfect
exclusive present with a personal touch. This stylish combi-
nation promises delicious harmony and taste.

Vegan Fruit with Herbal Kick

Kalfany surprises everyone with the Delicious Edition 2025: vegan fruit
gummies in the unusual flavours of thyme-grapefruit and basil-lime.
Trend-conscious and sustainably packaged, these gummy bears offer
a fruity and tart experience for any occasion. Kalfany promises that
advertisers will be right on trend with these gummy bears.

{ psl 42706

i Kalfany SiiBe Werbung GmbH & Co. KG

§ Tel +49 7643 8010 * info@ksw24.com
www.suesse-werbung.de
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Vour Brand dmbaseador R @&IC graphic

© PS| 46149 * Kaldenbach GmbH
i Tel. +49 9151 817850
¢ info@kaldenbach.com
www.kaldenbach.com

Light up

u
unique
Small Card, Big Flavour ‘
The FamousFood® SweetCard S from Kaldenbach combines high-quality offset ‘ m O m e n ts -

printing with popular snacks such as Milka, Werther’s Original or Dextro Energy.
They are perfect for trade shows, mailings or creative give-aways: small and yet
so effective. The card guarantees you will get noticed every time it is used!

Cool Ideas for Hot Days

CD-LUX GmbH brings fresh wind to every marketing campaign with creative
summer promotional products. The product range covers over 40 innovative
products, including individually printed chocolate from Lindt and Ritter SPORT,
tasty fruit gummies from Haribo and cool, refreshing beverages like natural
mineral water. All products are produced sustainably, FSC®-certified, and even
a tree will be planted for each order placed. They could be your next summer
advertising hit for long-term brand recalll

£ el 45452 + CD-LUX GmbH 9

P 4 9971 85710 » info@cd-luxde \}

B — L
EZReach
: jung-media@jung-europe.de THE ULTIMATE
www.jung-europe.de LI GHTER

Season’s Greetings To Snack On

Companies can make the Advent season sweeter with the Trolli fruit gummy

mini packets featuring custom printing from the company Jung. These colourful SpeC|a| momentS beg N

fruit gummies turn every advertising message into a fruity highlight: They come

in the shgpe of ? )Chri;tmas treke an;l Santa Witktl)ltasty flavours (strawberry, When you I|g ht the ﬂa me ; 3
emon, pineapple) and are packaged in recyclable paper. .
of a BIC® EZ Reach™ Lighter. [ﬁ] [@] [@] [@] [R]

Made in Clo Manufactured and % \ BIC Graphic factory powered by 100% @@ Th i n k B I C

Europe printed in BIC factories energy coming from renewable sources . . . .
@bicgraphic  BIC GRAPHIC ~ www.bicgraphic.com
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i ki Spotka z o. 0. Sp. K
¢ stodkie Upominki Spotka z 0. 0. 9p- ™
i Tel +48 22 6479000 * sales@slodkie.com

i www.slodkie.eu

Crystal Clear Enjoyment

The Kristal Print Lollipop from Slodkie sp. z 0.0. adds a sweet and sustain-
able touch to advertising. The sugar-free lollipops come in the flavours
strawberry, apple, lemon and orange, and custom printing can be placed
directly on the sweets. They are wrapped in fully compostable foil and
feature a FSC-certified paper stick. These sweets combine pleasure, style
and environmental awareness. They are ideal for events and campaigns
where the ecological footprint of a company is important.
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v o
i ps| 49957 « Holz Frank GmbH

7ol +49 915183310 * info@holz-frank.com
www.holz-frank.com

Elegant Wooden Bowl with a Personal Touch

The solid wood bowl from Holz Frank impresses people with its natural elegance and durability.
When custom-engraved, it is a high-quality gift and a daily brand messenger at the same time.
This bowl is perfect for fruit, bread or snacks and an elegant addition to any table.

Advertising with Style

The elegant promotional packaging with a suitcase design from
MAGNA Sweets combines elegant optics with practical functionality.
This sustainable suitcase wins people over because it is perfect for
high-quality sweets, a promotional product with a long use life, and
can feature custom printing. The high-quality workmanship ensures
it will remain with the recipient for a long time.

§ Tel +49 8146 99660
info@magna—sweets.de
i www.magna-sweets.de

Messengers with Chocolate Fondue

The chocolate fondue Dolce from Romer Lifestyle brings stylish design together with
practical enjoyment. This set can be customised and will make cosy evenings even
more unforgettable: It is the ideal advertising messenger during special events. What is
more, it is a versatile present that will impress both chocolate and cheese fans alike.

OMINOX GmbH

© Pl 43714 « Romer Lifestyle - R
i Tel +49 654 181290
info@roemer-ﬁfestyle.de
www.roemer-lifestyle.de

Sweet Scents While on the Go

Carvame car air fresheners from the company Dreampen Invame make
each trip a delightful experience. Inspired by chocolate truffies, caramel
dreams or vanilla cookies, they spread a lovely sweet scent and ensure a
long-lasting brand impact. Every car trip is turned into a fragrant market-
ing experience while people are out and about.

{ sl 45720
¢ |nvame original perfumes /o DreamPen

i Tel +48 68 4772232 * invame@invame.eu
www.invame.eu
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For a century, VOSSEN has been adding to your sense of well-being with their
exclusive towelling range. These cosy towels, bathrobes and rugs are the
perfect promotional products to connect with target groups. The story behind
this premium brand shows that visions of a better (promotional) world can
become reality if they are pursued with a spirit of innovation and dedication.

VOSSEN Frottierwaren

100 years of fluffiness

OSSEN has changed the (promotional)
v world —and made it a cosier place. These

fluffy promotional products from proba-

bly the best-known brand in the home tex-

tile segment convey a feeling of warmth,
well-being and comfort. Customers feel the promotional
messages on the high-quality towels, bathrobes and bath
rugs directly on their skin — every day.

Towels for all

In 1925, when Burghardt VOSSEN founded his epony-
mous company, towels were still a luxury item. His vi-
sion: terry towels for everyone. No small feat for a little
weaving mill in Giitersloh. And yet he succeeded in real-

o)

Terry towels for
all: The company
founder’s vision
has become reality.
Today, VOSSEN
towels are cosy
accessories for all
generations and
effective promo-
tional media for

many target groups.

ising his vision. In just a few decades, VOSSEN became
a global company and the market leader for terry towels
in Europe.

Inventor of the bathrobe

True to his maxim “Each success is just an incentive to
do even better in the future”, the pioneer soon set anoth-
er milestone — and invented the dressing gown and bath-
robe made of towelling terry cloth, registered for a patent
by VOSSEN in 1951. The elegant “New Look” collection
of the post-war period became a “must-have” item in the
1950s. In the 60s and 70s, trendy dresses and suits made
of terry towelling followed. Bright colours and patterns
were then used to enhance the textiles. As fashion changed,
so did the design of the VOSSEN collection. In the 80s,
there were even bathrobes with shoulder pads. Co-oper-
ations with well-known designers also served to enhance
the company’s reputation.

Made in Austria

The company grew rapidly. Numerous new sites were add-
ed worldwide. In 1961, the current company headquar-
ters was founded in Jennersdorf, Austria. The move to
Burgenland marked the realisation of another great vision
— of production in harmony with nature. “Our production
facility is located in the middle of a nature park,” reveals
Michael Unger, Managing Director for Marketing and Sales
at VOSSEN, and explains: “Our towels are designed there
and manufactured with the utmost care. Our production
process is closely connected to nature.” Sustainability is
not a goal, but a path: This is the philosophy of the com-
pany, which has been part of Linz Textil AG since 2004.
The 250 employees in Jennersdorf process no less than
1,400 tonnes of raw yarn into an impressive 5.3 million
products every year. VOSSEN’s sustainability concept in-
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Company founder
Bernhardt VOSSEN is
considered the inventor
of the terry-towel
bathrobe. Here are

two enchanting models
from the 1950s.

In this anniversary year,
VOSSEN is looking back
on its hundred-year
company history. The
founding of the company
was celebrated with a
glamorous gala event.

cludes the operation of energy-efficient pro-
duction machines fitted with heat recovery.
The company also produces with green elec-
tricity and uses a special environmentally
friendly process for dyeing. In their commit-
ment to sustainability, this visionary also
stands out as a pragmatic pioneer of tech-
nological innovation.

Yarn that spans the globe

In cold block dyeing processes, dye is not

applied to the fabric using heat and chem-

icals, as is usually the case, but by soaking

it in cold water for up to 48 hours. The wa-

ter is then purified and fed into the munic-

ipal waste water system. More than 100 dif-

ferent shades are currently in the range, which is constant-
ly being expanded with the latest trending colours. VOSSEN
has calculated that the 1.3 million metres of raw materi-
al that pass through the dye works every year could cir-
cle the earth 33 times. And indeed, this Austrian compa-
ny’s thread spans the globe: The products are exported
to 45 countries.

Vegan, biodegradable towels

The company is also environmentally and consumer-friend-
ly in its choice of raw materials. The world’s first ve-
gan-certified towels were produced back in 2019 with
the Vegan Life collection — another pioneer-
ing achievement. Today, all VOSSEN products
are free of animal-based ingredients and are
made from 100 per cent cotton. With the To-
morrow collection, the range now even in-
cludes biodegradable towels. Resource-sav-
ing yarns made from fast-growing hemp or re-

Managing Directors
Michael Unger and
Marco Talasz (from
left) are guiding this
traditional textile
manufacturer into
the future.

High-quality embroi-
dery turns VOSSEN
terry towels into
fluffy promotional
products that are
used every day.

cycled RECOT?2 cotton are also being used
increasingly. In addition, VOSSEN is contrib-
uting to the circular economy with its EVER-
YARN, which is made from yarn remnants,
as well as with their use of waste fluff as in-
sulation material.

Innovative AirPillow technology

To avoid skin irritation, all products are med-
ically tested by the Fordergemeinschaft kérper-
vertraglicher Textilien e V. (Association for the
Promotion of Body-friendly Textiles). The en-
tire range is one hundred per cent free of harm-
ful substances and bears the independent OE-
KO-TEX Standard 100 “Confidence in Tex-
tiles” seal. Some textiles have even been award-
ed the OEKO-TEX MADE IN GREEN label, which certi-
fles sustainable production in socially responsible compa-
nies. VOSSEN is also STEP-certified in both categories.
The skin-friendliness of the products results from their
particular softness and absorbency. These properties are
brought about by the innovative AirPillow technology,
whereby the towelling loops stand upright and form fine
air cushions.

Promotional items worth their weight in gold

VOSSEN premium products can be customised with log-
os, lettering and motifs for promotional purposes. From
border edging and embroidery to elegant relief
weaving and trendy large-scale and wave weav-
ing, everything is possible, sometimes even in
smaller quantities. The high-quality terry prod-
ucts can also be personalised. They are worth
their weight in gold as promotional gifts with last-
ing value. <

www.vossen.com



Castelli 1938
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In Germany, Castelli previously operated under the name “Lediberg by
Lindocastelli.” Now it is relaunching with a new name: “Castelli 1938.” Lindo
Castelli was born in 1938. Just 26 years later, he founded a family business that
grew into a highly successful international supplier of notebooks and calendars.
Exciting things are happening at the company’s headquarters in Lage.

Lediberg becomes “Castelli 1938”

Maurizio Castelli:
A visionary rushes forward

s long as the Castelli family ran the com-
pany, it was on the road to success. The
subsequent sale to international investors
from outside the industry, who then changed
hands, did not serve the renowned man-
ufacturer well and led to insolvency in 2021. Maurizio Cas-
telli, the founder’s son, then bought the company back
piece by piece. In Germany, this did not work out imme-
diately and Lediberg lost a large part of its customers dur-
ing the insolvency phase and afterwards. Although the or-
der books were full, it could no longer make deliveries and
even regular customers turned away. The company con-
tinued to operate on a small scale for a few years. Now
the starting shot for a new era has rung out. On board as
Managing Director of Sales is Sven Weif3, a notebook and
calendar man par excellence. Bertelsmann, Brunnen &
Eilers and his role as CEO of Geiger-Notes AG were form-
ative stages in his career. Wei3 was also active for many
years on the boards of associations in the promotional
products industry. We wanted to know from him how and
why “Castelli 1938” motivated him to embark on this new
beginning in the position of Managing Director of Sales.
A conversation with Sven Weif3:

Every new beginning involves a certain amount of risk.
Why are you doing all of this and why now?

There were personal reasons. After three years, [ wanted
to move closer to my old home in East Westphalia-Lippe.
Wiesbaden is very beautiful, as is the Rhine, but I didn’t
like the commute in the long run. [ also wanted to be able
to be more creative and enjoy the freedom to achieve suc-
cess. Maurizio Castelli approached me outside the PSI in
Dusseldorf. We exchanged ideas and he sparked my ini-
tial interest.

What impressed you so much about this company, and
surely also this entrepreneur?

That he is a visionary. That, at just over 60 years of age,
he is once again investing a lot of time and capital in the
company. He believes in the future. He has ideas for to-
morrow and the day after tomorrow. Some others hope —
at least that’s what we hear — that their business will at least
carry them through to retirement. Maurizio is completely
different in this regard. He invests in new technologies, in
new finishing techniques, in new printing processes, all of
which is aimed at making the company more unique.
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You were also there yourself and took a close look at
the company.

[ was curious and wanted to know more. The only way to
do so is to visit Bergamo. With 300 employees and branch-
es in 10 countries, the company is impressive in itself. But
beyond the numbers, the company also won me over and
captivated me emotionally. So many beautiful, modern
and exciting products — especially for specialised distrib-
utors. An incredible number of these creations are ideal
for corporate communications.

And then you took the decision?

No, not quite yet. Maurizio Castelli’s personality was an
additional factor. With regard to the German business,
asked him over dinner: “But that’s a real new beginning,
a big task for a salesperson”. “No”, he said, “it’s a great ad-
venture”. That made it clear to me where he was going —
he’s cut from the same cloth as Castelli. When Lediberg
came to Germany in 1989, it was also an adventure. The
market was divided among a few suppliers, and they had
everything under control. With new designs, new colours
and new products, Castelli (Lediberg) shook up the mar-
ket at the time and worked its way to the top. This story,
with Maurizio Castelli’s vision, appealed to me and ulti-
mately won me over.

What are the unique selling points of Castelli 1938
products nowadays?

It is above all the typical Italian demand for design and
beauty that has a very strong artistic component. This,
combined with high quality, turns paper into very special
products. We also stand out from our many competitors
because we have our own fully integrated production fa-
cility in Bergamo. This makes us fast, provides the high

In conversation

with Sven Weiss

Sven WeiB is the sales direc-
tor at the newly established
Castelli 1938 GmbH in Lage.
With many years of experi-

quality for which we are known, and enables creative spe-
cial productions.

It takes courage to put things down on beautifully formed
paper in the age of ChatGPT, DeeplL and Neuroflash.
Courage is part of every adventure. Otherwise, it’s not an
adventure. But one thing is certain for me: where paper is
only useful — for example, in the world of metre-long rows
of files — it will be increasingly phased out. Yet where pa-
per is beautiful, high-quality, sustainable and also useful,
it will always have its place. Over the centuries, many things
have been declared dead, only to celebrate joy-
ful revivals again. Nowadays, I see many young
people at meetings with a beautiful and often
large notebook next to their computer. Many
companies are increasingly using notebooks
when onboarding new employees. A wonder-
ful development. And 50 per cent of our prod-
ucts at Castelli 1938 are beautiful notebooks
and 50 per cent are calendars.

Sustainability is certainly also an important
issue in Bergamo.

A big issue. Castelli develops products that are
both innovative and sustainable. Maurizio Cas-
telli was already a pioneer in the industry back
in 2015. The company successfully launched
products made from apple waste —the APPEEL
products — and consistently pursued this path.
Today, our portfolio includes numerous prod-
ucts made from sustainable materials. Maurizio

ence under his belt, he has big Castelli is very deliberately taking responsibili-
plans for the future: creativity,  ty for the environment and society. In the com-
quality, and customer service. ing months, we will be introducing new, unique

products — inspired by our rich past and de-
signed for the future.

So now it's time for new wine in new wineskins?

Yes, because old wine in new wineskins has never worked.
And don't forget: Castelli is once again a major player in
many countries. There, it succeeded in buying back com-
panies and putting them on the new Castelli path. In Ger-
many, the question was: should we continue as before, give
up, or go on the offensive? Simply continuing as before is
absolutely not Maurizio Castelli’s style, nor is giving up.
So, he decided to conquer the market again. Since we
made this public, we have already received a lot of en-
couragement. I am very pleased to now be able to help
shape the Castelli success story with “Castelli 1938” in
Germany.

Thank you very much for the conversation, and all the
best. We are anxious to see what happens next. <

www.castelli1938.de



Bags by RIEDLE

PSI Journal 8-9/2025 www.psi-network.de

For the past three decades, Bags by Riedle from Langenbrettach
in Baden-Wiirttemberg has stood for expertise and all-round
service in the development and production of high-quality paper
bags. This practical means of transport is a highly effective

promotional medium.

Paper bag producer Riedle celebrates their anniversary

A perfect promotional

medium for 30 years

or the past three decades, Bags by Riedle
from Langenbrettach in Baden-Wiirttem-
berg has stood for expertise and all-round
service in the development and produc-
tion of high-quality paper bags. From mini
bags to XXL format, made from FSC-certified natural or
recycled paper, with die-cutting or blind embossing — this
practical means of transport is a highly effective promo-
tional medium. In its anniversary year, customers of this
owner-managed company can look forward to a special of-
fer: For all orders placed by 31 December 2025, a single-col-
our bottom and/or inside print is included free of charge.

The evolution of an idea

What began in 1995 in the hobby room
of a private home with the idea of de-
veloping the sturdiest paper bags of
the time has lost none of its innova-
tive strength and dynamism today.
Riedle’s aim is to establish the carri-
er bag as a sustainable long-term pro-
motional medium and to support its
customers’ brand communication with
ever new creations. Numerous inter-
national brands use them as a means
of safe and eye-catching product trans-
port. Riedle has developed into one
of the leading providers in its sector
and, due to its growth, has repeated-
ly relocated to larger premises, such
as the new company headquarters in
Langenbrettach, which was built in
2007. Since 2018, the black panther
— the epitome of grace, strength and
elegance — has been the key visual
for the company’s own brand identity.

Customised designs and a wide range of finishes

Even though the possibilities are almost endless and every
project is different, the Riedle team of experts advises, de-
signs, produces, stores and delivers — all under one roof
and with materials that are sourced and processed exclu-
sively in Germany and Europe. The range of sizes is as
varied as the finishes and extends from mini and bottle
bags to XXL versions. Logos or images are transported in
the highest quality, for example using 4c and Pantone print-

Photos: “BAGS BY RIEDLE
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Bags from “back in the day”.

ing or hot and blind embossing. The Riedle design studio’s
sophisticated bag concepts have already won several in-
ternational awards, including the PSI Sustainability Award,
the Austrian markeding and the Promotional Gift Award.

New product lines for a sustainable future

As a great gift to itself and its customers, in March 2025
the company launched its first line of bags made from
100% recycled paper and meeting the highest durability
and finishing standards. This new range of bags made from
secondary fibres provides companies with everything they
need for an attractive and environmentally conscious brand
image: ecological packaging with brilliant printing or tac-
tile embossing and thus a sustainable message.

Clear “green” statement

With their Organic product line launched in 2024, Riedle
had already intensified its commitment to sustainability
and made a clear statement in favour of greater environ-
mental awareness. The various high-quality natural papers
made from the rapidly renewable raw materials apple, grass,
hemp and silphium are characterised by their look and feel

The new Riedle Pure,
made from 100 % recycled paper.

as well as their durability. Owner Silke Riedle looks back
with pride and gratitude on what the Riedle team has
achieved together with its business partners: “Our goal has
always been to reliably support our customers’ brand com-
munication with innovative, creative ideas and sustaina-
ble products. This only works if all the cogs mesh togeth-
er. | would like to thank my team as well as our custom-
ers and partners for their trust and cooperation!”

Expertise and full service

As a partner to the brand and promotional sector, RIE-
DLE® from Langenbrettach has been offering expertise
and full service in the production of paper carrier bags for
30 years. For RIEDLE®, high-quality paper bags have two
functions: They are a practical means of transport, but
they also have an enormous multiplier effect as a highly
efficient image-boosting promotional medium. RIEDLE®
attaches just as much importance to the careful selection
of materials and perfect workmanship during production
as it does to the speed with which enquiries and orders
are processed. RIEDLE® delivers a sample of the promo-
tional bag requested to the customer within 24 to a max-
imum of 36 hours. <

www.riedle.de

The Organic prod-
uct line presented
in 2024 is made of
natural paper from
rapidly renewable
raw materials.
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The specialist for corporate fashion and fashion accessories,
ALTA SETA GmbH & Co. KG, is celebrating its 25th anniversary
this year and looks back on an eventful quarter of a century of
successful company history.

25 eventful and successful years

Corporate fashion
at its best

he fashionable success story of ALTA SETA
began on 1 July 2000, when two young
women launched the company. Designer
Kirsten Dreyer and businesswoman Tos-
ka Siekmann took the plunge into self-em-
ployment and were full of good ideas and energy.

Success with fashionable quality

With extraordinary designs of ties, scarves and shawls
and their perfect realisation in high quality, punctual de-
livery and friendly customer service, the two founders
and their crew very quickly gained market shares in the
promotional products and corporate fashion industries.
Kirsten Dreyer left the company in 2014 and Patrick Po-

left: ALTA SETA’s
own brand Ocean-
Towel* is made from
recycled plastic
waste collected from
the sea by the envi-
ronmental organi-
sation “One-Earth —
One-Ocean”.

right: Also part of
the OceanTowel*
series: yarns made
from recycled
cotton.

laniok, who had already successfully joined the compa-
ny as an employee in 2008, became the second manag-
ing director and co-owner in 2014.

Their own brand OceanTowel* emerges

A milestone in Alta Seta’s company history is the launch
of Alta Seta’s own brand — the OceanTowel* by Patrick
Polaniok. The OceanTowel* beach towel, OceanTow-
el*HOME tea towel, as well as the stylish OceanTowel*
hammocks and OceanTowel* ponchos were then added
to the range of products. The articles quickly and success-
fully established themselves on the market and have since
offered distributors in the industry a wide range of high-qual-
ity textiles for their industrial customers.
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Always in good
spirits: the ALTA
SETA-Crew.

Toska Siekmann (left) and
Kirsten Dreyer (right) founded
the company and managed it
together until 2024.

Patrick Polaniok
in his element.

Sustainable products from the sea

In addition to the designs, ecological sustainability plays
a very important role in these brand products. Since 2018,
they have been working closely with the environmental
organisation “One-Earth — One-Ocean” (OEOQ). The or-
ganisation is a kind of “maritime waste collection ser-
vice” based in Munich and Kiel, as well as in the Philip-
pines and Cambodia. Using their own boats, the initia-
tors clean waters (rivers, harbours, oceans) worldwide of
plastic waste, as well as oil and pollutants. Since 2018,
Alta Seta has been supporting OEOO by selling Ocean-
Towels™*, which are produced using recycled cotton and
rPET. Currently, the products of this brand are OekoTex:
25.HDE.38269 certified.

ALTA SETA distin-
guishes itself with
its extraordinary
designs of ties,
scarves and shawls
and their perfect
realisation in high
quality.

A “silver” retrospective

Looking back at 25 years of company development, there
have of course also been crises that Alta Seta, like many
other businesses, has had to overcome. After a fantastic
start in 2000, sales fell noticeably following the terrible at-
tack on the World Trade Center in 2001. The whole world
was in a state of shock for a long time. The introduction
of the Euro in 2002 initially caused some confusion in the
market. But the market stabilised and the new currency,
coupled with price increases, was gradually accepted. Alta
Seta also slowly began to recover. In 2008, the world was
then taken by surprise by a financial crisis triggered by the
collapse of the US investment bank Lehmann Brothers.
The industries stopped placing orders and the economy
stagnated again. However, the football World Cup in 2014
brought a welcome high. The positive mood throughout
the country and the joy of winning the title boosted the
economic sentiment and sales at Alta Seta as well. It ex-
perienced many years of solid and steady growth, but from
2020 onwards, economic growth declined for a long time
due to the coronavirus measures.

Strengthened by crises

As Patrick Polaniok reports, “Alta Seta has survived every
crisis thanks to loyal employees, appropriate measures
taken by the management and other good ideas for tex-
tile promotional products. Our company will also over-
come the current recession and surprise the promotion-
al products market with new ideas and items,” he assures.

Polaniok now sole manager

Company founder Toska Siekmann took her well-deserved
retirement in mid-2023 and officially left the company at
the beginning of July 2025. “I would like to thank all cus-
tomers and all employees, but especially Patrick Pola-
niok, for the excellent and trustful cooperation and the
many exciting projects in the advertising media sector,”
says Toska Siekmann and adds: “Patrick Polaniok is now
the sole owner and managing director of Alta Seta and I
am convinced that he will continue the success story of
Alta Seta with his experience and passion.” Polaniok is
looking forward to “many more exciting years full of cre-
ative ideas, trustful partnerships and effective coopera-
tion with all industry partners.” <

www.alta-seta.de
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GOCKENER GMBH — specialist for the production of
innovative foil and gel products — is celebrating its 25th
anniversary in April. It looks back at an impressive success
story shaped by continued growth, constant innovation
and a clear focus on customer satisfaction.

25 successful years with innovative foil and gel products

Specialist for warming

and cooling products

ngelbert Gockener founded the company
in Ahaus in 2000 with 15 employees. Since
then, it has established itself as a full-ser-
vice partner, specialising in the develop-
ment and production of foil products, gel
products and PU products. GOCKENER now has a staff
of 50 employees. It stands for precision and reliability and
has made a name for itself as a competent partner for in-
dividual solutions. The company sells products around the
world that are filled with gel, which can be warmed up or
cooled down, or that can be used for pressure relief or in-
sulation for different applications.

Management with their ladies
(L to R): Lisa, Moritz, Engelbert,
Claudia, Jonas and Maike
Gockener (L to R).

Highly regarded product portfolio

GOCKENER began selling flat-sealed film products, such
as writing pads, mouse pads and flags for kids’ bikes, but
has continuously expanded its product portfolio over the
years. The practical bottles, barrel and beer crate coolers,
gloves, socks and instant hand warmers are highly valu-
ed by users, in addition to the company’s well-known gel
cold packs and moor heat cushions. Thanks to the wide
variety of product designs available in terms of shape, size,
and colour, as well as numerous customisation options,
GOCKENER customers get an ideal promotional product
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The employees who have been with the company since its foun-
ding were honoured for their jubilees during the celebrations.

During the tour of operations.

that brings real benefits to users and thus underscores the
positive image and CI of the company advertising itself.

Continual investments

In addition to producing functional gels, such as cooling,
warming, ultrasound and hand disinfectant gels, the company’s
in-house gel production facility makes it possible to crea-
te creams and lotions for private label products and cus-
tomer development, even for orders of relatively small quan-
tities, which makes it ideal for the promotional product in-
dustry. The company has managed to meet the growing

A Quarter Century of Steady Growth:
GOCKENER GmbH’s company facilities in Ahaus.

Cooling socks and cooling gloves

Hand warmers with Christmas motifs

demands and increasing customer needs by making on-
going investments in infrastructure. In addition to invest-
ments such as extending and expanding the production
halls, a high-bay warehouse and a clean room for the pro-
duction of cosmetics and disinfection gel, the company is
also investing in the latest technologies and automation.

Focus on quality and customer service

Quality and customer service are GOCKENER GMBH’s
top priorities. Certifications under EN ISO 9001+ EN ISO
13485 (medical products) demonstrate the company’s de-



GOCKENER GmbH

Also in the portfolio:
Customised beer crate coolers

Disinfectants

PSI Journal 8-9/2025 www.psi-network.de

dication to quality standards, which are increasingly in de-
mand in the promotional product industry. Sustainability
and environmental protection are also core values at GO-
CKENER. In practical terms, this means using geother-
mal energy, solar energy, environmentally friendly produc-
tion processes and materials and implementing consis-
tent waste separation and recycling measures.

Proud of their achievements — optimistic
about the future

‘We are proud of what we have achieved in the past 25
years, says Engelbert Gockener, Managing Director of GO-
CKENER GMBH. ‘Our success would not be possible wi-
thout our team’s commitment. Every employee has con-
tributed to getting us where we are today.” At the begin-
ning of 2022, Engelbert Gockener’s sons, Moritz and Jo-
nas Gockener, were appointed directors, which was a si-
gnificant step for the business. Both sons worked part-time
at the company during their holidays when they were young.
They knew early on that they wanted to join the family
business and carry on the family tradition after finishing
vocational training and earning a degree. ‘It is an exciting
undertaking and challenge; I look forward to the oppor-
tunity to shape the strategic direction of the company with
new ideas,” says Moritz Gockener. Jonas Gockener on his
intentions: ‘T am thankful for the opportunity to be able to
contribute my specialist knowledge and fresh ideas and
to find new solution approaches with a great team.

Silver anniversary celebrations

Both sons are looking forward to the future with confi-
dence and curiosity. “Together we will ensure that the com-
pany remains in our family’s hands and a reliable partner,
says Engelbert Gockener. The company’s employees, their
families, friends and neighbours celebrated the company’s
success on their silver anniversary. The directors thanked
their operations team, customers and partners for ‘sup-
porting and putting their trust in the company over the ye-
ars’ and said it is looking forward ‘to the next 25 years full
of innovation, growth and success.’ <

Two generations in a warehouse
aisle (L to R): Jonas, Engelbert and
Moritz Gockener.

www.goeckener.de
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With We Love Parties GmbH, the PSI network welcomes a new member
that brings a breath of fresh air to the world of promotional products
and event equipment. The Liineburg-based specialist’s success lies in
party decorations and costume accessories.

We Love Parties GmbH

Colourful accessories for promotional items and events

Promotion with creative

party decorations

he German e-commerce company We
Love Parties GmbH operates the Party.
de platform and specialises in eye-catch-
ing party items and decorations — perfect
for promotional campaigns, sales and
brand staging with a “wow” factor.

Emotional brand messages

The range includes over 100,000 creative decorations, in-
cluding tinsel curtains, balloon garlands, table decorations,
themed accessories, souvenirs, costume accessories and
seasonal promotional items. These products in particular

have a wide range of
applications for the
promotional product
sector — from emo-
tional brand messag-
es to staging at the
point of sale, or even
as eye-catching give-
aways at events.

Personal customer support

What has so far delighted mainly B2C customers is in-
creasingly gaining ground with B2B customers: Promo-
tional product retailers, agencies and event planners ben-
efit not only from an extensive range, but also from a
personal contact person. The products are now sold
throughout Europe via international web shops such as
party.ch, party.nl and party.fr. We Love Parties GmbH is
thus positioning itself as a reliable partner for creative
event design and promotional equipment in the promo-
tional product sector.

Versatile decoration ideas

By joining the PSI, the company is pursuing its goal of pro-
viding promotional product retailers with fresh new ide-
as and versatile decoration concepts that make brand pres-
entations more emotional and visible — from shop win-
dow decorations to striking trade show displays or anni-
versary events. <

www.weloveparties.de
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Trendy XXL thermo mugs with style

With RETUMBLER-myKings Canyon, REFLECTS® presents customisable thermo mugs in
XXL sizes (900 ml and 1.2 1). These vacuum-insulated stainless steel mugs keep
drinks cold for up to 48 hours or warm for up to 11 hours. Coloured silicone accessories
for the handle and body ensure easy customisation with your corporate design. Sustainably
manufactured from recycled materials, finished with high-quality laser engraving or
UV printing, they are ideal brand ambassadors — practical, stylish, individual.

PSI 42487 * REFLECTS GmbH

Tel +49 2234 99000 * info@reflects.com
www.reflects.com

Official Oktoberfest™ collection

The new products in mbw®'s Oktoberfest™ collection reflect the charisma of this world-
famous event. They are ideal for sales at the POS or as high-quality gifts for customers
and business partners. These exclusive licensed products convey Bavarian joie de vivre,
from Minifeet® cuddly toys, Herr Bert® and Berta® to Schnabels® squeaky ducks with a
traditional look. They turn the atmosphere of the Oktoberfest into an unforgettable
memory. Licensed products — Oktoberfest is a brand of the City of Munich.

PSI 42020 « MBW Vertriebsges. mbH

Tel +49 4606 94020 ¢ info@mbw.sh
www.mbw.sh/de/oktoberfest
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An icon and symbol turns 50

Prodir is celebrating its 50th anniversary and is crowning this jubilee with an impressive addition to the QS50
writing instrument family. The QS50 Stone, inspired by the classic pencil shape, is a quintessential symbol of
writing itself. Its elegant body is made from a mineral-enriched material that contains 60 per cent less plastic
and is around 50 per cent heavier than conventional plastic pencils. This weight conveys value — a strong statement
in marketing. The anniversary edition is available in twelve intense colours, from malachite green to rose quartz.
For the first time, the QS50 is also available in versions with ABS housing, matt or soft-touch surfaces. There
is also a wide range of clips, buttons and clip holders, complemented by a generous clip printing area. Giorgio
Pagani, founder of Prodir, sees the QS50 as a symbol of durability: “A timeless classic that shows how indispen-
sable writing instruments have remained in the business world,” he explains.

PSI 42332 « PRODIR

Tel +41 91 9355555 « sales@prodir.ch
www.prodir.com

Swiss precision on the go

With their CLASSIC SD ALOX pocket knife, Victorinox offers a compact everyday accessory
that will delight outdoor enthusiasts. This lightweight multi-tool features impressive versatility,
durability and an elegant design. Customisation through embossing or blade etching makes
it the ideal gift, uniting functionality with appreciation. Whether for hiking, camping or for
customers and employees — Swiss quality leaves an impression.

PSI 44281 « Victorinox AG

Tel +41 41 8181211 * corporatebusiness.hq@victorinox.com
www.victorinox.com

— Advert —
(=% [E
CI P



PSI Journal 8-9/2025 www.psi-network.de www.psi-network.de PSI Journal 8-9/2025

Sharp promotion with style

Condedi’s new Cutters combine functionality and elegant design for a wide range of uses. Whether
in the office, at home or in the garden — these robust, stainless steel blades stand out with their
excellent performance and ergonomic handling. From the robust Solocut made of metal with non-slip
rubber coating to the elegant Finecut in pen format and the Multicut and Squarecut safety knives with

A clear view in all weathers

POLYCLEAN's rPET CarKoser® Premium effortlessly cleans fogged windows and smudged car displays. automatic blade retraction — each model can be fully customised through printing or engraving.
Made from recycled PET fibres, this multifunctional sponge features high quality and functionality. Available in small quantities, they are ideal promotional media.

Equipped with a custom printable banderole, it is a sustainable and eye-catching promotional medium PSI 49729 « Condedi GmbH

for car dealerships, tyre dealers and insurance companies — ideal for the cold, damp season. Tel +49 2942 2160 « info@condedi.de

www.condedi.de
PSI 46596 * POLYCLEAN International GmbH

Tel +49 2561 86558300 * psi@polyclean.com
www.polyclean.com

Responsible corporate clothing

Russell Europe’s Authentic Eco Polo combines style with responsibility: Made from 65% recycled

A secure grip for every application

polyester and 35% cotton, the polo shirt unites comfort with durability. Thanks to short delivery The waterproof Protorio work glove made of polyester with a nitrile coating ensures optimal grip,
routes and quality-controlled production, it also scores highly in terms of sustainability. Available especially in damp or oily conditions. It has a wide range of uses, from gardening to industrial applications.
in nine colours and a wide range of sizes, it is ideal for customised textile finishes — perfect Quickly available and tested in accordance with PPE standards, the glove is ideal as a promotional item
for sustainable corporate fashion. with a customised logo — useful, safe, reliable.

PSI 42743  Russell c/o FOL International GmbH PSI 48898 « b & a Vertriebs GmbH

Tel +49 631 3531328 - service@fotlinc.com Tel +49 7062 978910 * gauger@promokick.de

www.russelleurope.com www.promokick.de

— Advert -

Sustainably secure data

Troika's BLUE CYCLE BELT BAG combines stylish design with sustainability. Made from recycled marine
plastic, the practical belt bag has two spacious zip compartments, one of which with RFID protection. o
This keeps cards and documents safe from data theft. Water-repellent zips and an adjustable strap make SCHNEIDERS
it the ideal accessory for travelling and everyday use. A fashion statement for environmental awareness
and security.

PSI 46311 + TROIKA Germany GmbH lhr Produzent mit Liebe
Tel +49 2662 95110 * d.geimer@troika.de fur Spielka rten

https://business.troika.de

schnell, gunstig und flexibel

¥ sales@schneidersnl 4% deschneidersnl Y& 05554-9890790

o
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“Whatever the Weather”

Honoured with the Red Dot Design Award: The new Knirps X4U pocket umbrella stands for innovation, design and the

highest product quality. Weighing just 130 g, with a 90 cm canopy and a length of 21 cm, it is the ideal everyday

accessory — ultra-light, compact and always ready to hand. With its simple handling and high wind stability, the X4U

reflects almost 100 years of “German engineering”. The Knirps Dry Case® with absorbent microfibre absorbs residual

moisture and reliably protects the contents of your bag from getting wet. Whether as an exclusive promotional item, for

promotional campaigns or as a customised gift — the Knirps umbrella leaves a lasting impression whatever the weather!
PSI 41752 + doppler H. Wiirflingsdobler GmbH

Tel +49 8571 9122 218  individual@knirps.com
https://knirps.de/x4u

Flexible, stylish, compact and cool

STABILO presents two cool highlighters in trendy new pastel colours: the practical STABILO swing cool Pastel with a stylish
clip and the handy STABILO BOSS MINI Pastel. Perfect for advertising on the go or always in view on your desk — compact,
trendy and real eye-catchers. The STABILO swing cool impresses with its practical, flat shape with clip, making it ideal
for on the go. The cool highlighter is available in 8 bright neon colours and 10 soft pastel shades. The STABILO BOSS MINI
brings the popular quality of the STABILO classic in a cute mini format — ideal for on the go or on your desk. Available in
bright neon colours and now also in trendy pastel shades, it is simply a cute eye-catcher. The water-based ink is particularly
environmentally friendly, and thanks to STABILO's Anti-Dry-Out Technology, the marker is protected from drying out for up
to 4 hours even when the cap is open. There is plenty of space for advertising on both sides of the highlighter. Advertising
can be applied by screen or digital printing on the barrel and, optionally, by pad or digital printing on the clip or by pad
printing on the cap. Attractive sets and cases with additional advertising space on inlays or packaging are available for both
highlighters. With these STABILO products, gentle communication in delicate pastel shades is guaranteed.

PSI1 43287 + Stabilo Promotion Products GmbH & Co. KG

Tel +49 911 5673455 * service@stabilo-promotion.com
www.stabilo-promotion.com
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The Industry’s
) P S ' Who and How.
My PSI. Live.

Inspiration
for the industry

here is a long list of topics that come and go. We all know them, and in retro-
spect we have a laugh over the hype. Then there are the topics that stick — the
really important ones that are sometimes not particularly popular, precisely
because they stick and are therefore somewhat uncomfortable. As an indus-
try network, we consider it one of our key tasks to identify precisely these en-
during topics and to keep one of the most important, future-defining topics at
the top of our agenda: ecological sustainability. We are therefore launching the
PSI Academy, a new, independent industry meeting place for suppliers, dis-
tributors, associations, industrial and business customers as well as political
players in order to combine haptic advertising and sustainability in an innova-
tive format. With this unique platform, we are giving everyone the opportuni-
ty to embrace change, think up new strategies and tackle the challenges of our
time with optimism.

Opinion

And it’s already taking shape: the first PSI Academy Conference will take place
in Cologne on September 11, 2025. [ am delighted to invite you to exciting
presentations, discussions and workshops on sustainability and marketing-re- 4
lated topics — and, of course, to the festive PSI Academy Night gala with the
presentation of the new PSI Academy Awards. In collaboration with the Green
Product Award, we will be honouring sustainable products and campaigns as

well as companies and newcomers in the promotional products industry. In
doing so, we wish to highlight progress and developments as an impetus and
inspiration for the entire industry. Look forward to a keynote speech by Tanja
Kliewe-Meyer (Head of Corporate Responsibility & Product Safety at Brax —

Leineweber GmbH & Co. KG) on how the Brax brand is using regulatory pres-
sure as an impetus for creative change. In addition, we will be dedicating a
wide variety of presentations to the topics of sustainability as a driver for brands
and products and sustainability as a trademark. Here are a few catchwords as Mo I DI s A I so
teasers: “Value creation instead of waste”, “Material selection for sustainable

advertising materials”, “Sustainability as a competitive edge”.

So let us seize on 11 September as an opportunity to exchange ideas, coop-
erate and move forward together as suppliers, distributors, consultants and,
above all, as an industry. I look forward to welcoming and meeting you at the
first PSI Academy Conference and PSI Academy Awards. Bring your custom-
ers and agencies along — at a very reasonable price — and create a highly in-
teresting, connecting, and above all sustainable experience.

Yours,
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Petra Lassahn

Director PSI
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Preview October 2025

Your brand on tour

Our first topic centres around multifunctional outdoor promotional items
that are real all-rounders when it comes to getting people talking about
brands — whether theyre used in parks, on the go, or on your next adven-
ture. From handy multi-tools and weatherproof drinking bottles to clever
camping gadgets, these products excel in both functionality and durability.
And that's exactly what keeps your message visible for a long time — day
after day, use after use. Practical, versatile and always ready for action,
outdoor items are ideal accessories for everyday life and leisure. They
convey values such as reliability, flexibility and a spirit of adventure —and
make your brand a trusty companion on the go. In short: If you shine out-
doors, you're remembered indoors. — In the second section, we present
new products from the areas of “Watches, Jewellery and Exclusives”.

Please keep in mind the product presentations for the November
2025 issue of the PSI Journal, which will focus on topics such as
“Smart Technology and Digital” and “Travel, Cars, Bicycles,
Transport and Safety”. Please send your product suggestions
(images and text) by 19 September 2025 at the latest to: Edit Line
GmbH, Redaktion PSI Journal, E-Mail: hoechemer@edit-line.de

Business booster
for the sector

On 11 September, the PSI Academy will kick off
with an exciting workshop series on sustainability
and marketing —the PSI Academy Conference —fol-
lowed by a festive gala evening, where the PSI Acad-
emy Awards are presented — the PSI Academy
Night. We will be reporting from this memorable day.

Companies, events, markets

In this section, we provide concise updates on the latest developments,

events and news in our creative sector and inform you about the activi-
ties, campaigns and person-
nel changes at the member
companies in our network.
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Big on space. Built
for standout branding

With its oversized clip and
reliable twist mechanism,
this pen is designed to
make your brand stand
out. Large print areas give
you the flexibility to create
a promotional tool that truly
represents your business.

Made @ Manufactured and 100% electricity coming
in Europe printed in BIC factories from renewable sources
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360° Printing

Reliable twist
mechanism

Writing length
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Learn more
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