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UNITY INSTEAD OF DIVERSITY

I fI had to decide on one of the categories in the heading, then it would always be di-
¥ versity. Although it is tempting to think about the combination of diversity in unity,
for this has decisive advantages, at least in the life of associations. In Germany, people
are just starting to open up to these advantages and reshape the structure of the asso-
ciations. Until now, there has been an umbrella organization, the GWW (Association of
the German Promotional Products Industry) and under this umbrella the brand manu-
facturers are organized in the AKW, the distributors and consultants in the bwg and
the suppliers in the BWL. In the middle, and as initiator from the very outset, is the PSI
—not an association, but rather an enterprise and a network of more than 6,000 part-
ners in Europe. A kind of “aircraft carrier” you might say, but not a traditional associ-
ation and yet always integrated and often the mainspring of trend-setting initiatives.

Now everyone knows how hard it is to break open established structures, especial-
ly if they are linked to elements of hierarchy and power and exist on a voluntary basis.
Hundreds of examples of this are familiar from politics and public administration in
every European country. The promotional products industry in Germany, in which all
the associations were sometimes better placed and sometimes worse, started off on
this path two years ago. The main impetus came from the BWL, the suppliers’ associ-
ation. Here it had long been clear that it no longer made any sense to keep going on
with such petty details and the existing structures.

So is there no choice? Yes, there is always a choice, and
things will only be really good and forward-looking when a
free choice can be made. For this reason, the associations in
Germany have given themselves a year to consider their de-
cision in order to be able to get all the various industry par-
ticipants to come along on this path. So by the end of the
year, all the different associations and the PSI are to decide
whether they want to be part of the new, united association,
which will also be called the GWW. The first association to
decide — almost unanimously - in favour of this was the AKW,
the brand manufacturers’ association. The suppliers’ associ-
ation will undoubtedly come on board. There is still some un-
certainty among the members of the distributors’ associa-
tion, the bwg, also because such a step will have to overcome
a large hurdle in the statutes. Those who know the market and
the scene, however, assume that consent will eventually be given. The tendency in the
PSI is also clear, but there will be no conclusive Yes until December.

The Diisseldorf-based corporate network has actively accompanied the process,
providing a platform which was simultaneously both a mediator and a diplomat for all
parties. Now the decision is now entering the home stretch. I am certain that 2015 will
be the first year of the unified association in Germany. Not because we have no choice,
but because we want to choose the right path to take.

The problems of the future can simply be better and more efficiently solved if we
take up a more professional position: an association in which everyone can feel that
their interests are represented, an agency, a professional back office and a voice for an
industry which will have to clear many obstacles from its path in the years to come if
it is to have a successful future. So keep your fingers crossed with me and hope that
the great aspiration will not founder on incidentals at the last moment — after all, we've
been through that once already.

Manfred Schlosser

Keeping this in mind

b Ml

Manfred Schlosser
Editor-in-Chief PSI Journal
Your opinion: schloesser@edit-line.de

Let

the touch
do the
talking.

DS8 Soft Touch

Ergonomic design,
velvety-soft body
surface and exclusive
Floating Ball® refill
technology for

an extra soft writing
experience.

Now optionally with
your imprint onthe
barrel andside cap,
printed in black,
white or silver.

soft touch®

by prodir

Personality pens.

Swiss made.

prodir.

Prodir GmbH

An der Molkerei 8
D-56288 Kastellaun
Hotline: 06762 - 4069-0

Prodir sa

Via Serta 22
CH-6814 Lamone
+41 919355555

www.prodir.com



@ CONTENT PSI Journal 12/2014 www.psi-network.de

CHOCOLISSIMO

NACH
WEIHNACHTEN

Intimes of dwindling resources, climate change and economic change, they are increasingly in the
spotlight from an ethical point of view: Against this background, sustainability and Fairtrade are
rightly playing anincreasingly important role in the promotional product industry. In a modified form,
we also would like to present fresh promotional products which underline their convincing quality
properties through the label “Made in Germany”.

TRENDS & BRANDS 1o your heart’s content

Moving with the times

FOCUS Sustainability: A future opportunity 8

PSl 2015 The countdown is running 14
GUSTO: Nothing beats sampling 16

PSIPROMOTION

WORLD 2015 Promising platform 20

SUSTAINABILITY

AND FAIRTRADE With a good conscience 34

INDUSTRY Companies, events, markets 52
Active for 5o years: Jorg Miiller celebrates 8oth birthday 58
Gemaco Promotion Day 2014: Successful new start 60
French promotional product market: That certain difference 62

MADE INGERMANY  Fresh promotional products 64

COMPANY XciteRC Modellbau: Successful model for promotional messages 88

Mahlwerckin the Czech Republic: New production facility is opened 90

) o . Karl Knauer KG: Creative and well packaged 92

Sichern Sie sich schon jetzt Dubont & War Fantastic advertisi
tolle Werbegeschenke zu Ostern! upont & Tarimex: rantastic advertising o4
PORTRAIT Wolfgang Schmidt: With heart and passion 96
Besuchen Sie uns auf der NEW ONTHE MARKET  promotional product innovations 100

PSI Messe in Duisseldorf )

MYPSI Information for PSI members 116
............................. IMPRINT 136

MM Brown Deutschland GmbH,
Eschborner Landstr. 55, 60489 Frankfurt
Tel: +49 (0)69 254 271 27
verkauf@chocolissimo.de

WWW.CHOCOLISSIMO.DE




www.psi-network.de PSl Journal 12/2014

SUSTAINABILITY: AFUTURE OPPORTUNITY 8

TR LT

Pliischtierwelt

Erischelldeen
injRlisch

L1

g T Products that can be perceived within the context of

[y sustainability are in great demand among consumers.
More and more managers see sustainability asan
opportunity for their companies: growth and innovation
should ensure a competitive advantage. We take a look
atthe many facets of the concept that has already
become abuzzword and we show what sustainability
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GUSTO: NOTHING BEATS SAMPLING 16

Last year, PSl celebrated its debut as a lifestyle trade
show. The core of this new strategy is the contemporary
forms of presentation that offer exhibitors broader
perspectives. For example, the Gusto Tasting Pavilion, an
elegantly designed exhibition area where culinary
delicacies are waiting to be sampled.
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The promotional ceramic specialist Mahlwerck Porzellan
from the Bavarian town of Kolbenmoor has opened a new
production site in Teplice, Czech Republic. The company
is respondingto the increased demand for high-quality
porcelain products in the promotion area.

WOLFGANG SCHMIDT: WITH HEART AND PASSION 96

For over 30 years, Wolfgang Schmidt has been at home in
the promotional product industry. He knows the industry
fromallangles: As an employee, partner and owner of
companies as well as an association functionary. He ope-
rates his business with promotional products skilfully and
with passion, but his heart belongs just as much to sport
and his books. This perfect balance gives him a laid-back
manner and zest for life—and success.

Entwickeln Sie mit uns lhre
ganz eigene Imagefigur!

TRIGON Deutschland GmbH
Krankelsweg 28 - D - 41748 Viersen
Tel. 02162-53008-0-Fax 02162-53008-20
E-mail: info@semo.de - www.semo.de




TRENDS & BRANDS

PSI Journal 12/2014 www.psi-network.de

HEARTY TIED
Tie

Alta Seta GmbH & Co.KG
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www.alta-seta.de

A HEARTTO PRESS
Anti-stress-heart

Giving Europe B. V.

PSINr.: 45737
www.givingeurope.nl

THAT’S WHAT THE HEART
IS SETON

Key ring with key fob “Heart”
TROIKA Germany GmbH
PSINr.: 46311

www.troika.org

AREALHOT HEART

Salt cellar and pepper pot “Lovely Rita”
PROMOWOLSCH —The Customer Factory
PSINr.: 44724

www.promowolsch.de

TOYOUR HEART’S CONTENT

Even our ancestors were aware of the importance of the heart. It was
and has always been more than simply a muscle of flesh and blood.
There are countless myths and legends surrounding the heart. The
cultural history of the heart is ancient. The oldest references are found
in the 5,000 year-old traditions of Mesopotamia. Over the millen-

nia, countless artistic and especially literary works were created in
which the heart features prominently. We open our hearts. If we have

aburdened heart, we pour out our heart to the people we trust. The
bold take heart. We do beautiful, pleasant things light-heartedly, and
lovers even lose their hearts to one other. We also associate strong
feelings with the heart. It is no wonder then that the promotional
product industry has discovered its heart for the heart. There are now
anumber of products in the popular shape of a heart, literally almost
anything the promotional heart desires.
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ON ASOLAR CLOCK

Solar clock

Nestler-matho GmbH & Co. KG
PSINr.: 41816
www.nestler-matho.de

LITTLE DISCOVERER

OF UNIVERSALTIME

Clock with universal time “Columbus
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TIME RUNS

Clock ,,Deep Blue*

TOPiCO Handels-GmbH & Co. KG
PSINr.: 44327

www.topico.de

MOVING WITH THE TIMES

The measurement of time is one of the oldest tasks of astrono-
my. Astronomy distinguishes between a solar day and a sidere-
al day. Nowadays, time is measured or determined by watches.
The less a watch is affected by external conditions such as tem-
perature or air pressure, the better it is. Thus quartz watches,
THIS CLOCK REALLY for example, are significantly more accurate than mechanical
HAS SOMETHING watches. The most accurate clocks are atomic clocks. Watches
should not be reduced to their functionality, however. For Im-
manuel Kant, time was a “pure form of intuition”. Although
he said that philosophically, this statement can also be seen
figuratively. Timepieces, including watches, should also be at-
tractive. And the beautiful formis, of course, always in the eye
of the beholder. Some fine examples of potential promotional

Pen box,,Butler”
Inspirion GmbH

PSINr.: 42907
www.promotiontops.eu

products are presented here.
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SUSTAINABILITY: A FUTURE OPPORTUNITY

RESPONSIBILITYAS A

CORPORATE OB)ECTIVE

Products that can be perceived within the context of sustainability are in great demand among
consumers. More and more managers see sustainability as an opportunity for their
companies: growth and innovation should ensure a competitive advantage. We take a look

at the many facets of the concept that has already become a buzzword and we show what
sustainability can mean for the industry.

he idea of sustainability is incorporat-
_® edin Corporate Social Responsibility.
CSR is a concept that encompasses the
various activities of companies in the ar-
eas of social, ethical and ecological re-
sponsibility with which sustainable devel-
opment is implemented. CSR thus com-
bines economics, ecology and social af-

fairs with specific action. By positively
shaping their environment or the condi-
tions in their supply chain, companies avoid
risks and create opportunities for devel-
opment, strengthen their enterprise val-
ue, their credibility and competitiveness
and thus score points for an image that is
positively perceived by the public and the

customer. It follows that promotional prod-
ucts from these segments would have a
distinctive added value and thus a higher
acceptance than conventional products.
FACETS OF SUSTAINABILITY

With regard to ecology, the term covers
environmentally friendly and resource-con-
serving agriculture and forestry, the non-
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use of certain chemicals and eco-friendly
processing of products. In the broadest
sense, it is therefore the organic movement
with its ever-growing product range. In ad-
dition to the environmental aspect, fair trade
is a further manifestation of sustainability.
Fairtrade is a global network that has es-
tablished an independently controlled prod-
uct label for fair trade: the Fairtrade label.
Fairtrade is committed to responsibility for
people, production conditions and prod-
ucts along the entire value chain. The aim
is to enhance consumer responsibility and
thus reduce poverty in the South. Fairtrade
also stands for ethical business practices,
sustainability and transparency and thus
builds a bridge between manufacturers and
consumers. Customers who buy Fairtrade
products make a real contribution to sus-
tainably improve the lives of farming fam-
ilies through their purchases. Currently,
1.2 million small-scale farmers and work-
ers in some 60 countries benefit from Fair-
trade. The protection and preservation of
the environment is also an important part
of the Fairtrade system. Another example
of a tool based on internationally agreed
standards is the Business Social Compli-
ance Initiative (BSCI). BSCI is an interna-
tional, cross-industry initiative of commer-
cial enterprises and import-oriented pro-
ducers with the aim to promote socially re-
sponsible production conditions. Compa-
nies that become members of the BSCI
agree to accept a uniform code of conduct
and to audit 70 per cent of their suppliers
for the first time within three years. This
is carried out by independent audit firms.
SUSTAINABILITY AS ATREND
All approaches mentioned as examples in-
tegrate the principle of sustainability, which
has long since outgrown the ecological and
Weltladen (world shop) niche and is in-
creasingly becoming a major factor in the
economy. Numerous surveys and studies
have demonstrated the importance of this
topic. Six out of ten Germans look for sus-
tainably produced products, but only 35
per cent are willing to pay more for them.
This was shown by an international study
conducted by market research firm Ipsos

\
(2013). According to the Green Brands

Study 2010 (Cohn & Wolfe, Landor Asso-
ciates, Penn, Schoen & Berland, Esty En-
vironmetal Partners), environmental friend-
liness ranks fourth among the reasons why
consumers buy products. However, sus-
tainable products must also provide a spe-
cific benefit before they are accepted. Sus-
tainability alone is not a reason to buy. The
Association for Consumer Research (GfK)
found that sustainability, fair trade and cor-
porate social responsibility have a positive
effect on consumer acceptance. The strat-
egy consultants Simon-Kucher & Partners
interpreted these results as follows: Com-
panies do not yet take sufficient advantage
of CSR for their marketing, although re-
sponsible behaviour is rewarded by the
consumer. An example of marketing activ-
ity in this area is charitable marketing which
specifically addresses the need of consum-
ers for sustainable as well as ethically and
morally correct consumption. It is based
on the idea that a certain amount from each
unit sold is used for charitable purposes.
Thus companies not only sell their prod-
uct, but also give the consumer a clear con-
science and the feeling of having achieved
something positive with their purchase. A
study by the Miinster University of Applied
Sciences investigated the effect of this mar-
keting instrument and found that more than
70 per cent of the respondents are willing
to pay between two and three per cent more,
whe reby this willingness declines sharp-
ly with the percentage of the increased ex-
penditure. Few, however, actually bought
more of a product for this reason. The per-
son responsible for the study, Prof. Holg-
er Buxel, therefore sees the benefits of char-
itable marketing in the image effect rath-
er than in an increase in sales.
SUSTAINABILITY CREATES
ADDED VALUE

The promotional product industry has also
recognized the importance of sustainabil-
ity: Only those who focus on sustainable
and customised solutions can be success-
ful in today’s promotional product busi-
ness. This was one of the results of the
study conducted by the Institute for Busi-
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ness Research that had surveyed 500 man-
ufacturers and distributors of promotion-
al products in seven European countries.
Around three quarters of respondents felt
that the market importance of environmen-
tally friendly promotional products will con-
tinue to rise. Even today, the issue of sus-
tainability is highly important for every third

DEFINITION OF TERMS

PSI Journal 12/2014

www.psi-network.de

Corporate Responsibility (CR)
A comprehensive concept of corporate responsibility for any impact a company’s activities have on soci-
ety and the environment.

CRincludes the concepts

e Corporate Social Responsibility (CSR)
e Corporate Governance (CG) and

e Corporate Citizenship (CC).

Corporate Social Responsibility (CSR)
Unlike CC, CSR is not an ‘additional’ activity but a particular way of doing core business: It’s not about
profit distribution, but how profits are to be achieved: in an environmentally friendly, socially responsi-
ble and, at the same time, economically successful way.

Corporate Governance (CG)

This refers to a transparent and good business management.

Corporate Citizenship (CC)
The civic involvement of companies such as the support of cultural and sporting events, donations,
sponsorships and the establishment of foundations. Such measures are often mistakenly referred to as
CSR.

Sustainable business or Corporate Sustainability (CS)
This means, in principle, operating the core business both socially and environmentally responsibly

as well as economically successfully. Products and services should contribute to sustainable develop-
ment which ensures the livelihood of future generations and ensures greater social justice between
North and South. Companies founded with a sustainable business model provide good working condi-
tions and ensure fair wages for their own employees and suppliers around the world. They use natural
resources very efficiently and avoid substances that are harmful to the environment and health. Their
products and services promote liveable conditions and support the reversal of the globalized economy
towards sustainable economic methods and lifestyles. This ideal is achieved by only a few companies.
With the concept of sustainable business models, the importance of the core business is much more
important than the CSR approach. According to researchers, there is a need to connect the environmen-
tal and social activities of a company more with the core business. Recently, this requirement has been
increasingly flowing into the CSR debate.

Source: Sustainability lexicon www.nachhaltigkeit.info

company in the industry. The trend has
therefore also hit the promotional product
industry. As we have shown above, com-
panies that take into account the aspect
of sustainability and accept social and en-
vironmental responsibility have a higher
corporate value and enjoy more trust from
consumers. Accordingly, promotions of
companies that act sustainably or cam-
paigns involving the use of sustainable
products would more readily be accepted
and thus have a better impact. For such
products offer added value which sets them
apart from conventional products and is
appreciated by the recipient. And the re-

cipient of promotional products is also the
consumer which the statements in the study
refer to. In addition, companies that ad-
vertise with sustainable products are more
credible and are perceived as trustworthy
and responsible. A not insignificant prob-
lem for suppliers, however, is to create a
balance between idealistic demands and
economic necessity. This especially affects
pricing. How high must the price of a sus-
tainable product be to cover the addition-
al costs of an ethically and ecologically in-
disputable production? And how high can
they be so that the product is still attrac-
tive for the market and can still be sold at
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a profit? Our industry talks repeatedly show
that the situation in the promotional prod-
uct industry is similar to that in the con-
sumer goods sector (and like the results
of the above-mentioned IPSOS study): The
intention to buy sustainably produced prod-
ucts certainly exists, but the willingness
to accept a higher price does not neces-
sarily keep pace.

IT ALLDEPENDS ON THE

RIGHT CONCEPT
This positive effect of sustainable promo-
tional products only works, however, if the
concept is right and the relation between

product, company and advertising claim
is understandable. As a consequence, the
distributor has to make an even greater ef-
fort - with his product know-how as well
as with his advisory expertise. Sustainable
campaigns must be even more transpar-
ent and tailor-made, and the products must
be absolutely impeccable - right down to
the raw material, otherwise the damage to
the company’s image is immense. A fe
years ago, the textile industry, for exa
ple, was shocked by the news that cotton
designated as being organic allegedly con-
tained genetically modified substances.

SUSTAINABLE PRODUCTS AND MARKETING

Sustainable products have to meet higher standards and are judged according to stricter
criteria. Not only the product itself is evaluated, but also the entire context of its emergence
—from product development to production through to disposal. Environmental and social
aspects at all levels flow into the assessment. Manufacturers or suppliers must therefore be
prepared for the fact that their practices will be scrutinized along the entire value chain.
This also has implications for marketing. What has to be taken into consideration?
Communicate openly
Sustainable marketing requires absolute honesty and consequently open communication.
Only in this way can a company establish credibility, and this in turn is the basis for trust. This
is absolutely necessary because customers feel a particular allegiance to sustainable com-
panies.
Implement sustainability systematically
Companies that want to go down the path of sustainability should also develop their product
or service in a completely sustainable way. What only claims to be sustainable but is not sus-
tainable annoys consumers and causes damage to the company’s image.
Anchor sustainability in the core business
As regards sustainability, the product and the company have to be consistent: You cannot
credibly offer a sustainable product and tolerate shortcomings or social injustice in your own
company. Sustainability must be integrated into the business processes of the supplier. The
seriously practised development in this direction is already a first step that can and should be
communicated.
Establish price transparency
Sustainable products are usually more expensive. Although sustainability is important to
many consumers, only a small portion of them is willing to pay more to have it. From the
perspective of marketing, it makes sense to make pricing transparent - that creates a deeper
understanding of the sustainable production process and the relationship between manufac-
turing conditions and price.
Quality is quintessential
Sustainability alone is not a reason to buy a product, particularly a bad one. Therefore, com-
panies working sustainably should focus on achieving high quality.

Source: Verena Voges Marketing consultant and founder coach www.nachhaltigkeits-marketing.de




PSI Journal 12/2014 www.psi-network.de

Similar incidents occur time and time again.
Therefore companies that offer sustaina-
ble products or use appropriate resources
must keep a close watch on their suppli-
ers. Especially the advertising industry must
be careful not to advertise products offered
to industrial customers which arouse the
suspicion of “greenwashing”. This term
refers to what must be avoided at all costs:
that sustainability degenerates into a mere
marketing argument and that a product
“does not contain what is claimed on the
outside”. Therefore, suppliers should also
be careful not to sell conventional prod-
ucts or merely externally modified prod-
ucts as sustainable products. This will quick-
ly backfire and nullify the entire promo-

= GERMAN SUSTAINABILITY CODE 2014 UPDATED

AN INCREASE IN TRANSPARENCY AND COMPARABILITY

The German Sustainability Code (DNK) which the Council for Sustainable Development has de-
veloped in dialogue with the German industry, investors and civil society actors, is now available
in arevised form in German, English and French. The Sustainability Code covers 20 criteria and
provides orientation to companies that want to familiarize themselves with sustainable business
operations. It also supports companies in their strategic management and future orientation. It
provides more transparency and comparability for customers and investors: Reports that comply
with the Sustainability Code provide information on the sustainable operations of a company:
What rules and processes have been implemented to achieve goals in social and ecological ar-
eas? The Council for Sustainable Development describes the key issues for sustainable business
operations in the DNK. It is useful for companies of any size and legal form. The transparency
initiative of the Council for Sustainable Development builds on existing voluntary reporting
standards. Last year, the Global Reporting Initiative (GRI) created the opportunity to review the
DNK with the G4 Guidelines for Sustainability Reporting.
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tional effectiveness and credibility, not to
mention damage the company brand and
destroy customer relations.
OPEN COMMUNICATION ENHANCES
IMPACT

A very important point that also applies to
sustainable promotional products: As shown
by the study, personal benefit is a prereq-
uisite for the acceptance of a product. Sus-
tainability alone is no reason for the con-
sumer to buy; at best it is a distinguishing
feature. Thus the quality, fit (in the case of
textiles), appearance and feel of a product
must appeal. Sustainability is a further as-
pect. Now let us take a look at the value
chain in the industry: The first hurdle will
be to convince the industrial customer of
the added value and the stronger impact
of sustainable products. In the case of a
higher price, the distributor must conclu-
sively justify the premium and clearly high-
light the benefits. One argument could be
that sustainability is an aspect of brand
management, which can be used in mar-
keting and in the entire corporate commu-
nication. As for communication: The use
of sustainable products in advertising must
be accompanied by communication. The
added value of a product must be shown
on the product itself, i.e. in the form of
printed supplements, on labels, on pack-
aging or in accompanying mailings. Con-
sumers who look for sustainability require
a great deal of information which should
also be taken into account in the advertis-
ing market. Otherwise an opportunity to
raise awareness is wasted. <
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THE COUNTDOWN
IS RUNNING

In recent months, PSI has been concentrating its activities on
preparing the PSI1 2015. The trade show concept developed
last year attracted broad support in the industry and has been
furtherrefined. The implementation of the new presentation
and networking ideas has been completed. Here is an inter-
view with PSI Managing Director Michael Freter about the
trade show, the market and motivations.

The preparations for the 53rd PSI are in full
swing. How confident are you and the trade
show team?

We feel very confident! Immediately be-
fore the trade show is always the most stress-

ful time of year, but our efforts have paid
off: The exhibition spaces are practically
fully booked and the textile presentation
shows on the PSI CATWALK have been ful-
ly booked for weeks now. The PSI FIRST

club had already reached the limit of 50
participants in summer. And the HALL13
area, where inventors, first-time exhibitors
and young, innovative companies ensure
a breath of fresh air, has been expanded
by 20 spaces due to the high demand. The
Greenhouse of Ideas, a new special area
with inventors’ ideas that have never been
seen before, will also generate a new im-
petus. All this shows us that we are on the
right track with the realignment of the PSI
and the industry has responded positive-
ly to our offers. This is further confirmed
by the fact that we currently have 162 new
exhibitors.

A large number of exhibitors are also back after
a break...

Yes, we are very pleased that, inter alia,
companies such as Senator, Macma, PF
Concept, PSL Europe, Stanley&Stella, Pro-
modora and New Wave are back again.
Our discussions have shown that the PSI
is still the most important industry plat-
form in Europe and as such is irreplacea-
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Thanks to the PSI FIRST Club, the PSI Trade Show 2015 will again become a real premiere show.

ble. Giving exhibitors the opportunity to
invite their customers to the trade show
last year brought more new and sometimes
other visitors to the PSI. The entire trade
show has benefited from expanding the
target group of visitors and made it more
attractive to exhibitors. Even the lifestyle
kind of product presentation has under-
lined the young, fresh look of the trade
show and created new opportunities for
exhibitors to present their exhibits. This
has been acknowledged by our returnees.
The market needs a central platform for
international exchange with an external
impact on other industries. It is therefore
all the more important that “big names”
in the industry are represented at Europe’s
leading trade show of the promotional prod-
uct industry.

What visitors must certainly not miss!

Textiles are the focus of the upcoming PSI;
the focal point of this segment is located
in Hall 10. The most spectacular attrac-
tions are certainly the truly professional
shows on the CATWALK. They are not only
a joy to the eye, but there is also a lot on
offer in terms of product information. Be-
fore or after the shows you should look
around the new Textile Area right next door.
There you will find newcomers from the

textile sector and the Textile Finishing Area,
where you can learn about the latest tex-
tile finishing techniques. Even more pro-
motional labelling processes, the corre-
sponding machines as well as application
demonstrations are once again concentrat-
ed in the Technology Forum in Hall 12.
Naturally it is incredibly exciting to track
down the 50 product premieres of our PSI
FIRST Club. Premiere scouts located at the
trade show entrance, a folding map of the
halls and the FIRST carpets in front of the
stands visible from afar point the way to
the closely guarded product secrets that
are revealed exclusively and for the first
time at the PSI. Another highlight is the
GUSTO Tasting Pavilion...

... which we have omitted here as it is dealt with
in detail on the next page. And finally a personal
question: What are you looking forward to the
most?

Of course, to everything mentioned above,
but especially to the people without whom
there would be no PSI: The faithful and the
new exhibitors and the visitors we want to
get the most out of the trade show. I am
looking forward to talking to the entrepre-
neurs and the staff members of our mem-
ber companies who always tell us at PSI
where they need us. I am especially look-

»With the new
concept we are
stillontheright
pathin 2015.«

ing forward to the personal exchange with
the trade that we support to meet the ev-
er-changing, diverse challenges of the mar-
ket. In all these discussions, we constant-
ly think about how we can best position
the promotional product as a popular and
effective medium. And together we tackle
internationally relevant topics such as qual-
ity assurance and professionalism. Espe-
cially these encounters have shaped the
PSI as an industry platform from the out-
set. I am confident that the PSI 2015 will
also be in the spirit of its founder, Walter
Jung, whom we will particularly be think-
ing of in January. <
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This is what GUSTO looked |

Ih”

ike last year. The
elegant stand was slightly modified and most

, importantly enlarged for the PSI 2015.

L:

GUSTO: ACT QUICKLY AND REGISTER NOW

NOTHING BEATS

SAMPLING

Last year, PSl celebrated its debut as a lifestyle trade show.
The core of this new strategy is the contemporary forms of
presentation that offer exhibitors broader perspectives. For
example, the GUSTO Tasting Pavilion, an elegantly designed
exhibition area where culinary delicacies are waiting to be
sampled. Ifyou act quickly, you can still take part.

he trendy GUSTO Tasting Pavilion was
2 _so popular last year that visitors to
the trade show will be treated to an ex-
tended version on its first anniversary in
January. At three stylish counters, more
GUSTO partners will find space for pro-
viding sweet and savoury dishes or fine
wines for sampling. The GUSTO concept
makes it as easy as possible for exhibi-
tors to promote their products in an eye-
catching way. The tasting areas are al-
ready fully equipped: Each exhibition space
has its own fridge integrated in the coun-
ter and a central dishwasher is also avail-
able. Further support for special forms of

service can be arranged with PSI. Addi-
tional benefits for GUSTO exhibitors in-
clude free advertising and PR activities,
marketing support through PSI and ex-
emption from Internet and promotional
product packages. Two complimentary
exhibitor passes are included. As an ex-
hibitor offering culinary delights, do not
miss the opportunity to participate at
GUSTO. Showcase your product world di-
rectly in front of your customers and take
them with you on a culinary mystery tour.
GUSTO exhibitors who have already
booked explain why they are participat-
ing and what they plan to do. <

SEBASTIAN
ORTNER,

DRINKS GMBH

The GUSTO counter
at the PSI provides
DRINKS a unique op-
portunity to present
our advertising and private label drinks to
our target group — so that the customer
can enjoy them with all his senses. Await-
ing our visitors are personalized classic
drinks from Austria such as energy drinks,
soft drinks, Prosecco as well as organic
and Fairtrade flavoured dairy drinks. We
will also be introducing a completely new
Internet platform for individually configu-
rating customized promotional drinks.

CHRISTIAN ABT,
FROHLICH GMBH

As a PSI specialist for
delicious salmon and
gifts, we will be pres-
enting our new salm-
on brand WILD IS-
LAND - QUALITY BY NATURE. This brand
for salmon gifts in perfection is exclusive
to resellers. Visitors can sample the sus-
tainable top quality of WILD ISLAND salm-
on themselves and be inspired by our new
giftideas. In addition, the distributor learns
how we can handle shipping efficiently and
save him time. So come along and enjoy
First Class!

-
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Unique shape for a unique product: Post-it® Note

product or to symbolise a campaign.

The shape makes the advertising medium a one-off and guarantees maximum
recognition. Ensure your resounding success in promotion. Be inspired by
our large range of standard shapes on the next double page. We will also
be happy to produce a customised shape based on your requirements.

The possibilities are almost endless, as far as is technically possible.

Like all original Post-it® Promotional Products is also the

Post-it® Notes Shapes made carbon neutral .

Ask today for your product samples at

http://promotion.michaelschiffer.com.

The products are distributed exclusively through promotional

product distributors .
LY Q)
Post-it
Michael Schiffer Promotion GmbH = Post-it® Notes Printer - Authorized by 3M
Telefon: +49 (0) 28 43/16 92-0 = http://promotion.michaelschiffer.com

Promotional Products

Post-it®is a registered trademark of 3M
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PS| PROMOTION WORLD

PROMISING

PLATFORM

The successful premiere in 2014 confirmed it: The coopera-
tion of Reed Exhibitions Germany as sponsor of the PSIand
Deutsche Messe was the right move to give the PSI PROMO-
TION WORLD new impetus. Exhibitors and visitors alike agree
that an attractive exhibition platform for suppliers, manufac-
turers and consultants has been created.

till held concurrently with one of the
& major trade shows, the trade show for
haptic advertising and multi-sensor tech-
nology has attracted significant attention
everywhere. In 2015, CeBIT will be pro-
viding the setting. The world’s leading trade
show and conference for IT professionals

presents the highlights and innovations in
the IT industry. About 3,300 exhibitors show
their solutions for business use at the Han-
over fairground. The latest topics are also
discussed in-depth at the CeBIT Global Con-
ferences and other professional forums.
This provides visitors with a comprehen-

sive platform for exchanging information
and thus an opportunity to establish direct
contact with promising target groups such
as large software companies and globally
operating hardware manufacturers, IT ser-
vice providers and financial institutions
from around the world. This means taking
advantage of the great potential, not only
on the part of visitors, but especially in the
ranks of the CeBIT exhibitors. The PSI PRO-
MOTION WORLD is involved locally in the
exhibition concept.
FIRST COMMITMENTS OF
RENOWNED EXHIBITORS

The concept of the PSTPROMOTION WORLD
is convincing; this is shown by the com-
mitments of renowned exhibitors that will
be there again next year. These include,
inter alia, well-known consumer brands
such as Moleskine, move Frottana-Textil
GmbH & Co. KG, sigikid H. Scharrer & Koch
GmbH & Co. KG and Vossen Frottierwaren-
vertriebs GmbH. Even industry giants such
as elasto form KG, Mahlwerck Porzellan
GmbH and Prodir GmbH will be partici-
pating. If you would like to participate as
an exhibitor at the PSTPROMOTION WORLD



www.psi-network.de

PSI Journal 12/2014
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Exhibitor Service Center

Press Center

NORD/LB forum

WEST1

2015, comprehensive information and reg-
istration options are available at www.psi-
promotion-world.de.
EXCLUSIVE SERVICE AND IDEAS PARK
FOR DISTRIBUTORS
The PSI PROMOTION WORLD also offers
promotional product distributors an out-
standing opportunity to present their port-

|E| CRIT Emerurtive Chul [Hall 5]

NORD 3

folio to industrial customers, to attract new
customers and to generate business. Ten
trading companies that are members of
PST have the chance to present themselves
exclusively with a stand at the Service and
Ideas Park. This exclusivity is guaranteed
by the fact that the number of exhibiting
promotional product consultants is explic-

itly limited to ten in this special area. At-
tention is thus assured. If you want to open
up a new sales market, you should active-
ly use the Service and Ideas Park. <

057 2
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SHOW BREAK
WITH
ADDED VALUE -

Daily current
industry knowledge
from experts

FURTHER INFORMATION CONCERNING
THE LECTURERS AND REGISTRATION AT
www.psi-messe.com/lunchlearn

Q\ Reed Exhibitions



No one will see the products prior to the PSI: the products of

exhibitors in the PSI FIRST Club with the &) label. The curtain

will not go up in Disseldorf until 7 January 2015. Now the

call is: exclusive premiere at the PSI. Anyone who fails to
attend will miss out.



Exclusive brand enviconient
under a single

wunbrella +
mood rtoonns.

Clemens Hiibschmann,
Stefanie Pawlowski

mood rooms

We understand a great deal about BZB and brands. And why?
Because we are well aware of the importance of recognition
value. Our field: selling internationally renowned kitchen,
dining table and lifestyle brands.



Our Ginn is fo make of
SOLS your nost

peferred brand

in promaofionél.
lextile & Bags.

Alain Milgrom
SOL'S

SOL'S teams are every day fully dedicated to customer satis-
faction, through “Designed in Paris” products, best value for
money, and one of the largest choices and stocks in Europe.
Of course with The SOL'S Fair Spirit through most rewards certi-
fications (Oekotex, Fair Wear Foundation, ISO 9001:2008, ...).



Our sfrenglh is our variely —
and the endlless

apportunities Jor
discoverty we

offer.

Albina Pen
Dragon Gifts

To us, variety is more than just a word. Variety is our very
essence. The variety we offer includes thousands of promoti-
onal products — in all sizes, finishes and price categories.
Anyone who has ever done business with us keeps coming
back for more. That is and remains our goal.



As a mulli-specialist we
sttive fo offer

services hal
enable our
pactners’
SUCCE55.

Ralf Oster
PF Concept International

With a value proposition organized around five distinctive seg-
ments targeting specific market needs — Bullet for giveaways,
Avenue for gifts, Label for corporate apparel, WorldSource for
customisation and PF Logo Express for decoration — PF Concept
offers a unique comprehensive one-stop-shop service.




Promoftional products are
our business.

Inspiring custo-
mers 5 fhe
challenge we
sel ourseles.

Sonke Hinrichs
Inspirion

The superior sourcing skills of a proven partner. An international
network and unrivalled knowledge of the global markets. Our own
quality assurance team in the Far East. Our extensive experience
as an importer is our main asset —and one which works to your
advantage.



Our products stinulale fhe
creativify of
modellers big
and small.

Veronika und Christian Repky
SOL-EXPERT-group

We develop solar products and construction kits for fun and
experimentation. And also fascinating products for adults: eco-
logical power banks and solar chargers featuring pioneering
LIFePO4 technology — exclusive, and only from us. For all those
committed to sustainable advertising.




Good design requires no
explanation —
it's apparent
af first glance.

WENA oo

Superior Made in Germany design, a high degree of wearing
comfort and precise functioning: our watches have their own
individual character, reflecting the personality of their wearer.
Already well established in retail outlets, we can now also
be your exclusive partner. Information: www.mm-uhren.com



Stylish lugeage which offers

MaXiinuin |

Tobias Lange
DELSEY Reiseartikel & Lederwaren GmbH

comfort and
Starting from our roots in Paris, our luggage has conquered

style. With
DELSEY you

the whole world. Offering innovative responses to a world
which imposes ever more exacting demands on its travel

always fravel
products. Light, functional and robust — the DELSEY brand

well.
has stood for elegant luggage since 1946.




Crealing modern design
Jor everydaty

use — thal
is an arl
we have
mastered,

Philippe Adda
Sofrie

Functionality combined with superior design: our attractive
lifestyle collections bring aesthetics, colour and enthusiasm
into people’s daily lives — and are ideal for carrying marketing
messages. Experience the launch of our brand-new product
at the PSI: exclusive and for the very first time — guaranteed.



£

We've been writing promo-
fional product

hisfory ever
since inventing
promotional
confectionary.

Jorg Dennig
JUNG BONBONFABRIK

An incredible range of creative promotional sweets, snacks and
Christmas articles. A solid yet ever-changing tradition. Sweet
ideas designed for all occasions and suitable for all tastes —
made in our own certified production facilities and including
well-known brands. Effectively sweetening any campaign —JUNG.
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SUSTAINABILITY AND FAIRTRADE
WITH A GOOD CONSCIENCE

Intimes of dwindling resources, climate change and economic change, they are increasin-
glyinthe spotlight from an ethical point of view: Against this background, sustainability
and Fairtrade are rightly playing an increasingly importantrole in the promotional product

industry.

S ustainability is a burning issue at the moment - a fundamental principle for resour-
&F ce utilisation in which the focus is on the preservation of the essential features, sta-
bility and natural regenerative capacity of each system. However, the concept and its
background are older than some might suspect. In German, the term for sustainability
‘Nachhaltigkeit” was first used by Hans Carl von Carlowitz in 1713 in the context of
long-term responsible management of a resource. He used the word in his work ,,Sil-
vicultura oeconomica“ (economic forest management) in the context of ,sustainable
use” for forest cultivation. In a dictionary entry from 1910, sustainability appears as a
translation of the Latin term ,Perpetuias” and describes being resistant and unrelen-
ting as well as continuous, effective and emphatic or simply the success or effective-
ness of something. The modern, comprehensive meaning is that of a ,,principle accor-
ding to which something should no longer be consumed, as something that grows back,
regenerates itself, can be provided in the future again®. <
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VICTORINOX

COMPANION FOR LIFE

COMPLETELY RECYCLABLE

he ajaa! storage boxes — an award-winning world premiere — made entirely from
2 renewable resources, biopolymer, sugar, natural minerals and waxes. These
high-quality made-to-last boxes are completely recyclable and stackable, and will
win you over with their fresh, clear and sleek design. Granola, seeds, cheese and
sugar etc. can be optimally stored here. They are made in Germany and are freezer-
safe, dishwasher-safe and food-safe, and are free from plasticizers, harmful sub-
stances and Bisphenol-A. They come in four different sizes — square cut (0.6 litre and
1.4 litre) and rectangular (0.9 litre and 2.1 litre) — and with four different coloured
rings (lime green, pink, mandarin orange, cool grey).
48670  Markenreich GmbH e Tel +49 2175 15797-0

info@markenreich.de e www.markenreich.de

DER LANGZEIT WERBETRAGER
PASSEND ZU IHREM GUTEN NAMEN

A FASCINATING GAME

riiger & Gregoriades is selling the ball pipe especially for children, which has
H® the so-called “Bernoulli effect”. The fascinating game with the floating ball
requires children to use their oral motor skills. Blowing air through the pipe with the
right force makes the styrofoam ball lift from the pipe and lets it hover in the air as if
by magic. The wooden pipe comes with two styrofoam balls and is packaged in a gift
box. The company from Hamburg also has other innovative products for sale in its
wide range of products. = o | -y
47203 © Kriiger & Gregoriades ° Tel +49 40 731021-80 fa = i f ]30
info@kg-hamburg.de e www.kg-hamburg.de p— :’ years

VICTORINOX AG

CH-6438 IBACH-SCHWYZ, SWITZERLAND
T +41 41 81 81 211, WWW.VICTORINOX.COM

MAKERS OF THE ORIGINAL SWISS ARMY KNIFE
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www.psi-promotion-world.de

JETZT
MESSESTAND

BUCHEN!

Fachmesse fiir haptische Werbung und Multisensorik
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SUSTAINABLE TEXTILE PRODUCTION

hinking about sustainability in the textile industry is
2 becoming ever more important and is the benchmark for
responsibility when manufacturing textiles. For the company
N&B Design GbR, sustainable textile production primarily
means European production. The company from Lengerich,
Germany considers the environment as being on an equal
footing with social and economic considerations. That is not
only true for the individual product, but also for its manufac-
ture and the entire supply chain. Visible symbols for these
types of production methods are the Oko-Tex and Sedex
certifications that our production partners have. N6B Design
GDbR provides made-to-order innovative textiles with full
customer service, starting from the design to the final delivery.
Shirts and jackets are available for orders starting from 100
units. Press, terry cloth and fleece products round off the wide
array of products for sale at NGB Design.
47928 * N & B Design ¢ Tel +49 5904 919800-0
mail@nundbdesign.de e www.nundbdesign.de

N\ A

A PERFECT TEAM

he small paper clips Rondo and Quadro from FSC-certified,
= elastic wood veneer ensure there are high spirits at the
workplace or at home with their smile effect. They are highly
suitable for mailings because of their low weight. Customer
logos can be applied by printing or laser engraving. The clips
are available in two types of wood, sycamore and walnut. The
funny promotional products are packed in lots of 20 pieces in a
round wooden box, which can also be personalized by printing
or laser engraving, or loose in lots of 500 pieces. Special
packaging and special shapes are possible in appropriate
quantities.
42200 ° e+m Holzprodukte GmbH & Co. KG © Tel +49 9181 2975-75
info@em-holzprodukte.de e www.em-holzprodukte.de



1-5251780
0421-525179 >
~_ KesterBolz@aol.com

_ Passion for the best.
www.zwilling.com Since 1731.
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ALBENE

DER BALLKUNSTLER

...fUr jedes Spiel den passenden Ball

Albene GmbH - Marketing Handel - ZumpestraBe 6 - 81675 Miinchen

Tel.:089/47 07 86 00 - e-mail: info@albene.de - www.albene.de
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THE WORLD OF ECOPENS

he world of the Stilolinea Ecopens combines a respect for
_® nature with high quality standards that have been achieved
through ongoing research on how to keep the ecological
balance in line with a highly developed market- this is the
claim the [talian writing instrument manufacturer Silolinea
makes with regard to its Ecopen series. It is a world in which
ballpoint pens come from nature and then return to nature
again thanks to their certified compostability, while the
exceptional writing quality and the mechanical perfection of
Stilolinea products are preserved. The exclusive design of the
Ecopens comes from Enrico Fumia, the artistic
designer of the Pininfarina and Maserati emblems.
This is how the new products from Stilolinea get
across a special image for the companies, which
have decided to purchase Stilolinea products.
The Ecopens are made out of IngeoBiopolymer,
a new plant-based material. Stilolinea has been
making innovative promotional products
“Made in Italy” since the 1970s and is
well-known nationally and internationally as
a renowned manufacturer of high-quality J‘{
writing instruments. More information is
available at: www.stilolinea.it
45328  Stilolinea Srl
Tel +39-011-2236350
info@stilolinea.it e www.stilolinea.it

SOFT SCRIBBLER

he versatile “Bamboo Touch” ballpoint pen from Topico
—=_not only writes in black, but also helps when navigating.
The soft tip hits the mark accurately and leaves no fingerprints
on tablet PCs or smartphones. The practical operating aid is
suitable for capacitive touch screens. The integrated refill
promises a long-lasting writing performance and high writing
comfort. Furthermore, the elegant writing instrument is made
of high-quality bamboo, a natural resource that grows quickly.
44327 * Topico Ideas for excellence  Tel +49 421 5227-0
sales@topico.de e www.topico.de



COOL DESIGNS

0QI Store GmbH delivers environmentally friendly as
2= well as exceptionally good looking bags, zip pockets and
luggage covers. With these products, there are no limits to
your creativity. The company indicates that “the coolest
designs come from the coolest illustrators around the world.”
Anyone who travels often and long distances will surely attract
lots of attention anywhere he goes with his LOQI products.
According to LOQI's company information, there is a minimum
order of only 600 units — and the delivery time for these orders
is only six weeks. This is coupled with the company pledge
“We let every colour, in every imprint and with every design
look great,” which is true to the company’s motto “LOQI is
ready when you are!”
49314 © LOQI Store GmbH e Tel +49 30 120749840

hello@logistore.com e www.logi.eu

®

EuroSCHIRM
EBERHARD GOBEL

hochwertig und innovativ

EBERHARD GOBEL GMBH+COKG
Fon +49 (0)731-140130

info@euroschirm.com ¢ www.euroschirm.com

STEL, IR

..samtweich zu neuen Kunden

=

-

mit Kuscheltieren,
. Walking-Acts und Dekoration
Elg e nach lhren Wiinschen.

[=153 = www.steiner-pluesch.de - info@steiner-pluesch.de - Tel +49 36253 48866
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CLIMATE-NEUTRAL CALENDARS

0, is inevitably produced in every print run. As one of the leading calendar
=@ producers, the company terminic GmbH counteracts this damage to the environ-
ment with climate neutral production and has successfully completed the relevant
certification process for this. The company from Bremen offers its customers the
opportunity to have the terminic promotional calendar produced in a carbon neutral
12 13 15 16 17 way by purchasing certificates of appropriate environmental protection projects. On
i: ig % g ;; ; the one hand, terminic has promised to prevent CO, as much as possible by taking

part in the climate initiative promoted by the print and media associations. On the

other hand, terminic can ascertain the special “CO, footprint” for every calendar
order. Terminic also makes a great effort to use sustainable production methods in its
day-to-day business and produces its products as environmentally friendly as
possible. For example, terminic was the first sole calendar manufacturer to convert
to only using FSC-certified paper and cardboard boxes made from sustainable
forestry. More information is available at: www.kalender-klimaneutral.de.
41308 ° terminic GmbH ¢ Tel +49 421 871450

F & B ¥ 10

info@terminic.eu e www.terminic.eu

ORGANIC MATERIALS AND CHIC

00 per cent natural: Do you want a product made out of organic materials or a
_® design that is chic? The organic collection from sigikid proves that you don’t have
to choose one over the other. You can have both. Grasping toys, figures and warming
cushions are presented in a cheerful and colourful mix of patchwork and patterns. All
of the products are made entirely from certified organic cotton. Babies love the
comforter toys. The nice snuggly rabbit is completely made out of natural materials
(the outer material: certified organic cotton — the filling: sheep’s wool) and is suitable
for a baby’s first attempts at using their grasping skills. Since it is cuddly soft, it will
undoubtedly comfort them when they are upset. In short, it is the perfect companion
during a baby’s first year of life.

45202 * sigikid H. Scharrer & Koch GmbH & Co. KG ¢ Tel +49 9201 70-129

anja.deroni@sigikid.com e www.sigikid.com

%
2

RECYCLED NOTE TAKING

A nyone who wants to do something for the environment should choose the

¥ 8 “KRentwood” eco notepad from the Easy Gifts assortment. With this practical A5
size notepad made of recycled cardboard and paper, the advertising message is
conveyed to the customer in an environmentally friendly manner. A blue ink ballpoint
pen made of recycled cardboard is integrated into the 120-page lined pad. Easy Gifts
can print the desired advertising at the front in the lower right corner of the cover.
The “Kentwood” is delivered individually packed in a polybag.

47300 ° Easy Gifts GmbH e Tel +49 911 81781111

info@easygifts.de e www.easygifts.de



Milk chocolate
from Kraft Foods/
Mondelez Int.

Chocolate bars
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7. SuBe
Werbung

Kalfany SiiBe Werbung GmbH & Co. KG
HolzmattenstraBe 22, D-79336 Herbolzheim
Sale through the advertising media trade.
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SAVING ENERGY MADE EASY

w ith the handy energy-cost monitoring device from
Nestler-matho (Nm 150), you will find out quickly and
easily how much electricity individual appliances consume
during use or in the standby mode and what costs are incur-
red. In this way, unnecessary electricity guzzlers are discove-
red and energy costs are optimized. This saves resources and
budgets. The device is supplied in an elegant black gift box.
Customisation is possible using advertising print on the
display. Nestler-matho vouches for the sustainability of its

products and the entire supply chain with its long-standing &= . 3

reputation and close collaboration with its suppliers. The PSI

First Member from Baden-Baden not only ensures compliance -
with all legal standards and certificates such as CE, The Green e
Dot (packaging recycling), ROHS and REACH (restriction of "
hazardous substances), WEEE (reduction of electronic waste),

but also compliance with the GWW Code of Honour (social -’

compliance).
41816 * Nestler-matho GmbH & Co. KG ® Tel +49 7221 2154-0
info@nestler-matho.de e www.nestler-matho.de
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INSPIRED BY NATURE

Q2 RecdExhivitons 41941 © Trendfactory BV e Tel +31 25 26 222 33

info@trendfactory.eu e www.trendfactory.eu

hen it comes to RITUALS products, Trendfactory sets high standards. “As we
are inspired by nature, we want to treat it with due respect. That is why we
exclusively use natural, renewable and biological raw materials in our products and
produce products that nature cannot provide us with from harmless basic materials.
It goes without saying that our products are not tested on animals but only on human
volunteers. Our entire product range is suitable for vegetarians,” says Managing
Director Will van Buyten. ‘Wherever possible’, wood from sustainably managed
forests, FSC-certified paper and cardboard and glass are used for packaging,. “To
ensure that our ecological footprint remains as small as possible, we strive to
produce most of our products in Europe,” adds van Buyten.



Barbora Fofmann {0y

THE BEAUTY TOOLS COMPANY

TOOLS

THAT STYLE YOUR BEAUTY

Werbeartikel die begeistern;
Kosmetikpinsel und Beauty Accessoires von
Barbara Hofmann,

der Kosmetikpinsel Spezialist.

® Privat Label ® Verpackung ® Entwicklung

info@barbarahofmann.com

www . barbarahofmann.de
Stand: 9D31
PSI: 2015

VIELEN DANK

fur die angenehme und erfolgreiche Zusammenarbeit
in 2014.

Wir wiinschen lhnen und lhren Familien eine besinnliche
Weihnachtszeit und einen guten Rutsch ins neue Jahr.

Gleichzeitig laden wir Sie herzlich ein zu einem Besuch unseres
Messestandes auf der kommenden PSI Messe 2015 in Disseldorf.

Hier erwarten wir Sie mit jeder Menge
JLeckerbissen”...

. [ X J
HEINZ TROBER GmbH & Co. KG
Volksdorfer Weg 186 - D-22393 Hamburg
Phone: +49 (0)40 601 715 0

info@troeber.com - www.troeber.com FEUERZEUGE - GESCHENKE - WERBEMITTEL
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BLOW - FINISHED - GO!

three-piece set from the Kriiger & Gregoriades product
& 8 Jine shows the true power that is inside an inflated balloon.
The set comes with a helicopter, a racing car and a racing
boat, and includes balloons and instructions for the balloon
rocket and the balloon toy boat. And this is how it works: Just
blow up the balloon, attach it to the helicopter, racing car or
boat, and it is ready to go. It is a funny and environmentally
friendly ride — powered by your own breath. The toys are made
out of plastic and come packaged in a gift box.
47203 * Kriiger & Gregoriades ° Tel +49 40 731021-80
info@kg-hamburg.de e www.kg-hamburg.de

BALLON §=

POWER

SUSTAINABLE PROFESSIONAL TOOLS

t the PSI 2015 (Hall 11, Stand C13), Wiha Werkzeuge
& B GmbH from Schonach, together with its Swiss subsidiary,
the measuring tool specialist Kunststoffwerke AG Buchs, will
be presenting a broad portfolio of high-quality tool innovations
that are increasingly being used as an advertising medium.
Premium products which are designed for the professional will
be shown, from LongLife plastic gauges and precision meas-
urement tools to ingenious bit holders right up to tried and
tested classic screwdrivers. The quality and premium claim of
the promotional products is transferred to the perception of the
brand or company that uses the promotional products. The
message from Wiha products as promotional products is clear:
not all tools are alike. Sustainable, ergonomic, innovative in
function and design — these are just some of the features that
can be communicated with the sophisticated “professional
helpers”. The world premiere of the plastic gauge LongLife
MB, which replaces fossil materials entirely by renewable
substitutes, is an expressive textbook example, certified for the
first time by TUV SUD, of how products today are produced
sustainably and responsibly. A portfolio with sophisticated and,
in some cases, award-winning tool solutions supports the
statement: “We have the tool for your success — the sustainable
tool in a class of its own!”
49269 * Wiha Werkzeuge GmbH ¢ Tel +49 7722 959 221
info@wiha.com e www.wiha.com
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NATURALLY INSPIRATIONAL

F or the sake of the environment, Inspirion offers products that are biodegradable.
¥ The “Recycle” ring note book has earned the title of being eco-friendly because it
is made from recycled paper and cardboard. Even the blue ink ballpoint pen impress-
es with its natural charm and, apart from the refill, it is compostable. The recyclable
ring notebook with elastic strap and a colour matching ballpoint pen is an ideal
companion in the office, at trade shows and conferences. The notebook comes in a
handy format and fits easily into your jacket pocket. In addition, the practical
ring-binder perforation makes it easy to turn pages back and forth. The “green”
ring notebook at Inspirion is available in three colour versions.

42907 © Inspirion GmbH e Tel +49 42152270
info@inspirion.eu e www.inspirion.eu

17. bis 19. Mdrz 2015
Hannover

www.psi-promotion-world.de

JETZT
MESSESTAND

BUCHEN!

sales@psi-promotion-wor

\d.de

-

Fachmesse fiir haptische Werbung und Multisensorik

NATURE THROUGH AND THROUGH

N ature through and through: the little jute bag from emotion factory contains a
2 ¥ peat tablet and seeds (many varieties of which are available). The enclosed foil
pouch, which is used as a plant pot, is filled with water and the seeds are scattered
on top. Now growth can start directly from out of the little jute bag. And because the
target group diligently does the watering, continual contacts with the promotional
message are assured. The advertiser’s custom message on the card is secured with

a jute cord. This way all round, a consistent, striking and eco-compatible promotional
resource reaches the target group.

45997 ® emotion factory GmbH e Tel +49 7042 81550

info@emotion-factory.com e www.emotion-factory.com
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SuRe Werbung, auch in kleinen Mengen

Werbebonbons ab 1kg, Schokoladentafeln 100g ab 100 Stick, 3 "LLLLEE
Gummibartten ab 500 Stlick. L W o TDe o
{'% und «

Weitere WerbesiiRigkeiten: Logo Schokolade, der individuelle Sektflaschen,
Werbelollies und vieles mehr.

Lieferung teilweise in 48 Stunden moglich.

36041 « MARIP-Werbelebensmittel Matthias Rippert
info@werbebonbons.de « www.werbebonbons.de
PSI-Messe Stand 12K39

NEUES AUS TER TUEHFARRIK
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DUO Reinigungstuch

fiir die schonende Pflege der Kunststoffteile im Autoinnenraum.

e BT s Das Duo-Reinigungstuch entfernt Staub, Fettschmutz und andere Verunreinigungen.

e e Die Reinigungsflissigkeit enthalt keinen Alkohol und ist geeignet fiir Kunststoff-
O e S Armaturflachen und andere Kunststoffteile im Fahrzeuginnenraum.

g |t S

=

SIS Il , Sachet individuell bedruckbar. Wir beraten Sie gerne!
Coolike-Regnery GmbH
LilienthalstraBe 2-4 - D-64625 Bensheim

. : : Besuchen Sie uns auf der » PS1 2015 - Halle 9, Stand E31
eMail: vw@coolike.de - www.coolike.de
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ONE BAG RULES THEM ALL

| E co friendly products are gaining momentum and popularity

SMART COVERS

he wool felt articles from mbw in the Schleswig-Holstein
2 town of Wanderup are derived exclusively from German
production, from the wool to the finished product. The elegant,
trendy bags for smartphones and tablet PCs are produced in
sheltered workshops in the region. All products comply with
the strict requirements of the Oeko-Tex Standard 100 certifi-
cate. A cleverly sewn, sturdy band can easily be pulled with a
gentle tug to enable a smartphone or tablet PC to be taken out
of the case. When sliding the band in, it is automatically
pushed all the way down again and is therefore ready to use
again. An advertising message can fixed by using transfer
printing.
42020 ®* mbw Vertriebsges. mbH ¢ Tel +49 4606 9402-0
info@mbw.sh e www.mbw.sh

these years. We all know that plastic bags are being
polluting environment with tons of garbage each year. There is
no surprise: average customer spends more than 170 plastic
bags annually. Be part of change and promote your commit-
ment to environmental sustainability! Shopping bag “Sinta” is
made of jute and flagship of Reda’s campaign green ideas.
Environmentally friendly jute fibers are strong, durable and
biodegradable. Sinta can be used also for daily errands, craft
projects or daily trips. Suitable for silk-screen printing.

46051 ¢ REDA a.s. ® Tel +420 548131125

export@reda.cz e www.reda.info

STRONG CORN

he cornstarch bags made by Global Innovations are fully
2 compostable, certified and sustainable. From a quantity of
25,000 units, they can be customized according to the wishes
of the customer. Whoever uses cornstarch bags avoids plastic
waste and does something good for the environment. In the
area of sustainable promotional products, Global Innovations
offers not only products that can be found on the new website,
but also a variety of other standard products and custom
designs.
46626 * Global Innovations Germany GmbH & Co. KG * Tel +49 6502 93086-0
info@globalinnovations.de e www.globalinnovations.de



Lm0

.y chrift
Pie W"’jif o ong

KNITTED ECO FUR

he company pos.sei.mo offers fashion from a very special
_® material: Velvety products made from possum hair with
pure merino wool and genuine silk. The new, lightweight
functional fibre warms, reveals no ugly nodules and is a pure
natural product. Possum hair is very fine, short and hollow.
Therefore, an air cushion can form which warms but is
ultra-light. Combined with Merino wool and pure silk, the
quality yarn is produced in a New Zealand spinning mill. The
clothing of pos.sei.mo is produced according to the European
standard ISO 90071. Colouring is done according to European
standards with environmentally friendly colours that do not
contain harmful metals. Pos.sei.mo has had its possum
products tested in Germany for harmful substances. “The
product is completely pollutant-free!” claims owner Marianne
Birkenfeld. Since being founded in 2003, her business has
expanded and now supplies its fashionable clothing to many
European countries.
49414 © pos.sei.mo ® Tel +49 4791 9859158
info@posseimo.de e www.posseimo.de

TITAN M TITAN MR ETUI
0-9160 M 0-9162 MR 0-0917

www.uma-pen.com

uma Schreibgerate

. . Ullmann GmbH
More information: Fritz-Ullmann-Weg 3

. D-77716 Fischerbach
www.uma-pen.com/titan
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FOUR GENERATIONS OF SUSTAINABILITY

he Victorinox warranty covers all material and manufacturing faults for an
= unlimited period of time: This Lifetime Warranty is an expression of the self-per-
ception of the Swiss knife manufacturer Victorinox whose products are exported to
over 120 countries worldwide. The Swiss company has been striving to keep the
environmentally critical impact of corporate activity as low as possible since it was
founded 130 years ago. The low consumption of fuel oil due to heat recovery must
surely be a record. The headquarters and factory as well as more than 100 residential
units are supplied by a district heating network. Due to a comprehensive emission
reduction with closed systems and waste water treatment, a responsible use of
resources and an extensive use of recycling, Victorinox was presented with the 2008
Corporate Award of the Swiss Environmental Foundation. The commitment to
sustainability through the production of durable and easily repaired products has
been passed on from generation to generation since 1884: An eco credo for the
benefit of customers and the environment.
44281 ¢ Victorinox  Tel +41 41 8181211

261@victorinox.ch e www.victorinox.com

13380

FRUITY ENVIRONMENTAL PROTECTION

K ill two birds with one stone: Prepare the customer a fruity delight and at the

& same time contribute to environmental protection - with the organic bear fruit
gums from Kalfany SiiRe Werbung. These fruit gums are full of surprises. They are
not only tasty and colourfully mixed, but also organic and environmentally friendly
packaged. The organic bears are packed in 85 x 60 mm large compostable promotio-
nal bags. The crystal clear or alternatively white bags are printed with the desired
individual advertising message and give the promotional packaging a personal touch.
And here comes the best part: the advertising packaging foil from Kalfany Siilke
Werbung is based on renewable raw materials of plant origin and guarantees
compliance with the standard EN 13432 Compostability. Therefore the sweet
professionals of the company recommend: “Urge your customers and partners

to try this fruity environmental protection!”

42706 © Kalfany Siifle Werbung GmbH e Tel +49 7643 8010

info@ksw24.com e www.suesse-werbung.de
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VIS-A-VISUELL
FACE TO FACE

N ew to the PSI network since June 2014 is VIS-A-VISUELL, the B2B brand agency
2 ¥ in Frankfurt am Main. The company focuses on the support of sales and market-
ing with its products and services. “Promotional products support businesses and peo-
ple alike to establish new contacts for their business, to maintain business relations and
to make a lasting impression as a brand. We always do that vis-a-vis and visually - or
in short: vis-a-visual,” says owner Christian Nikolas Wiesinger, adding: “In today’s dig-
ital overstimulation, it is the
tangible things that can be
experienced with all senses.
You can look at them face to
face; they unfold their bene-
fits and their message. VIS-
: A-VISUELL specialises in
‘hands-on communicators’.”
PRACTICAL AND

BEAUTIFUL

- The product collections of VIS-
" A-VISUELL are “enthusiasm
for everyday life”, as Wies-
inger describes them - sim-
ple, functional and industri-
ally produced products for
everyday needs. “Our exper-
tise lies in intelligent product
development, the use of con-
temporary materials and new
production technologies,” adds
Wiesinger. “Practical and at
the same time beautiful things for giving as gifts, for travelling and for working are cre-
ated in close cooperation with renowned designers; in short: stylish ambassadors for
the customer’s brand.” Here is an example: “The small, non-slip 2STOP double wedge
from Authentics is individually finished and ideally suitable to develop business or main-
tain business relations. Or the FantasticPaper notebook with the corporate identity of
the advertising customer - we offer numerous opportunities to communicate companies
and their message visually,” emphasises Wiesinger. Contact: Practical and beautiful
www. vis-a-visuell.com <

asamsmEsan
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The small, non-slip 2STOP double wedge from Authentics.

ZTv
NEW MARKETING MANAGER

z ustell-, Transport und Vertriebsgesellschaft mbH & Co. KG
&= from Krefeld - in short ZTV - known for fulfilment, logistics
for promotional campaigns and transport, has a new marketing
manager. Ralf Richter joined the company on 1 September 2014
and is responsible for the trade show marketing of ZTV-Logistik
as well as for the company’s print, web and social media presence.
www.ztv-logistik.de <

Ralf Richter

VICTORINOX
PRE-PRESS EXPANDED

M arkus Brunner has joined the
pre-press department of the Swiss
pocket tool manufacturer Victorinox as a
team leader. As a graduate polygraph with
many years of experience, he will work
together with another polygraph and a CGI
specialist and,
according to
Victorinox, will
ensure ‘the perfect
implementation of la-
belling wishes’. The
long-established
company is firmly
committed to
high-quality in-house

Markus Brunner

production at its
headquarters in central Switzerland.
According to the company based in
Ibach-Schwyz, product finishing has
always been carried out with proven
expertise and the application of the six
labelling methods offered is of the highest
quality. The quality begins with the
preliminary work in the pre-press stage.
Victorinox tampon prints (one to six
colours as well as photo prints) are
specially coated with a protective finish
and thus have an extremely high abrasion
resistance. www.victorinox.com <

SALES TEAM STRENGTHENED
MOYND GETS REINFORCEMENT

M oynd, the Wolfenbiittel-based sticky
notes specialist, has strengthened its
sales team for international sales with the
addition of Sandra
Krawietz. She is
responsible for the
German-speaking
and English-speak-
ing customer base.
moynd GmbH will be
participating at the
upcoming PSI Trade
Show in Diisseldorf
at stand 12Ho3 in
Hall 12. Contact: www.moynd.de <

Sandra Krawietz




www.psi-network.de PSI Journal 12/2014

SINCE NOVEMBER

MANSARD WERBEMITTEL
UNDER NEW MANAGEMENT

he full-service advertising agency
_® mansard werbemittel will be managed
by Daniel Allgeier as sole managing
director as of November. 36-year-old
Allgeier comes from Bartenbach Marketing
Services in Mainz where he held a senior
position in the areas of Promotions and
Shopper Marketing for seven years. With
this decision, the long-established
company from Bad Soden has opened a
new chapter in its 60-year history. “man-
sard werbemittel is now 61 years old and
has always been young with its modern
ideas and creations. To ensure that this
remains so and that the company contin-
ues to grow, a 20 years younger full

Daniel Allgeier (left) has replaced Florian
Mansard in the management of mansard
werbemittel.

professional is taking over the helm. That
makes sense,” says the company owner
and former managing director Florian
Mansard when explaining his decision to
withdraw from operational business. With
Daniel Allgeier, the recently ISO-recertified
company has taken an all-rounder on
board who will further promote, among
other things, the conceptual integration of
haptic promotional products and a creative
approach to customer service and acquisi-
tion. www.mansard.de <

SINGING HELPS
JULIA SINGS!

ulia Eckenfelder, a type-1 diabetic, has

launched a project to support the work
of diabetesDE - German Diabetes Help. With
the help of Eckenfelder GmbH & Co. KG - a
graphic design company of her father - as
a project partner, she managed to imple-
ment the project “Julia sings!”. The Rotary
Club Eisenach also supports this project.
The aim of “Julia sings!” - the title of the
project - is to promote singing together in
families, to raise awareness of the topic of
diabetes — particularly among children — as
well as among the public and to financially
support diabetesDE.

SINGING AS A HELPING POWER
“Whenever you are personally affected, you
see things in a different perspective. And be-
cause I have found a positive way to deal
with this illness, I want to help other people,
especially children, to also succeed in deal-
ing with it. Singing, together with a support-
ive family, has given me the strength and
courage to face the challenge of diabetes
type 1. Today, I am almost 18 years old and
live a happy and fulfilling life. My wish is
that many young people who are suffering
from diabetes also enjoy this experience. I
am a singer - and singing helps” says Julia
Eckenfelder when describing her motivation
to implement this project.

CD - CALENDAR - WEBSITE
The student at Carl Philipp Emanuel Bach
music secondary school in Berlin and sing-
ing student at the Jazz Institute Berlin cre-
ated the product SING MIT! (SING ALONG!)
for “Julia sings!” that consists of an audio
CD, a calendar and a website. Accompanied
on the CD by the internationally renowned
pianist Stefan Kling, she sings well-known
children’s and folk songs, from classical to

Julia Eckenfelder at the Diabetes Charity Gala
atthe Meistersaal concert hallin Berlinon 16
October. © diabetesDE/Deckbar

pop, with a dash of Caribbean rhythms. The calendar incorporates illustrations which
relate to the themes of the songs, together with the notes and lyrics on the back of the
monthly pages. On the website “Sing mit (Sing along)” (www.kalendermusik.de), the
notes and backing tracks are available for downloading. Five euros for each set sold goes
to diabetesDE - German Diabetes Help. For more information, visit juliasingt@ecken-
felder.de. You can order “Sing mit (Sing along)” on the website: www,julia-singt.cu <
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PROMO PRODUCTS MEMORABLE AND POPULAR
promotional products versus other advertising media, ASI conducted thousands of in-
“World-wide, we found end-buyers who consist-
tising, according to the study. Study results also show logoed items like pens, shirts and
=1
« Bags, which are general-
« Half of Mexican consum-
mo USB drive, the highest
across the advertising and

ASI’S GLOBAL STUDY
he Advertising Specialty Institute® (ASI) released groundbreaking global research
_® proving logoed promotional products deliver commanding advertiser recall among
85% of consumers surveyed. The superior recall far exceeds other advertising and
marketing alternatives, creating a higher return on investment (ROI) than other forms
of media. For its 2014 Global Advertising Specialties Impressions, a cost analysis of
person interviews with businesspeople and stu-
& dents in key cities across North America, Cana-
da, Europe and Australia, including Tampa, Char-
lotte, Minneapolis, Denver and San Diego.
g POPULAR AND PERSISTENT
ently remember the advertisers on logoed items
and who feel good about the brands on promo products they use day in and day out,”
said ASI CEO Timothy Andrews. Results found that that at about half a penny, promo
products have a lower cost-per-impression (CPI) in the U.S. than prime-time TV, na-
tional magazine and newspaper ads, and a similar CPI to spot radio and Internet adver-
mugs that companies, schools and non-profits give away to advertise their brand or
event or to thank employees and clients are consistently popular and persistent, with
most people owning about 10 items they generally keep for seven months.
2014 STUDY HIGH- —d 1
LIGHTS INCLUDE: J
ly mobile and therefore seen
by more people, generated
the most impressions in Syd-
ney with more than 5,800 a
month.
ers own promo drinkware,
the highest percentage in
North America.
« In Madrid, 34% of sur-
veyed residents own a pro-
of any area measured.
ABOUT ASI
ASI’s research studies are
continuously cited through-
out the B-to-B industry and
marketing spectrum. For more information, contact Nate Kucsma, ASI's market research
director, at nkucsma@asicentral.com. The Advertising Specialty Institute® (ASI) is the
largest media, marketing and education organization serving the promotional products
industry, with a network of over 25,000 distributors and suppliers throughout North
America. www.asicentral.com <

vow
MEMBERS TO BE CERTIFIED

he association of Austrian promotional
B product distributors (VOW) has
launched the VOW certification. The aim of
the certification is to create binding
standards in terms of production process-
es, working conditions and market

-~ YOW

behaviour. In a first step, it was necessary
to determine and compile the expectations
and wishes of its members. The objective
of the certification is primarily to achieve a
higher recognition of the promotional
product industry, namely “through the
dissociation from behaviour, that is
potentially harmful to the industry, as a
consequence of the certification. At the
same time, certified members benefit from
a clear competitive advantage over
non-certified market participants,” says
VOW. “The promotional product industry
has changed significantly in recent years.
For this reason, VOW wants to focus on
creating awareness for the industry
because the industry offers more than we
think - from expert advice on specific
product know-how to creative implementa-
tion. The desired target group can only be
reached with a maximum advertising
impact through strategic planning and
targeted use of appropriate promotional
products. With a VOW-certified promotion-
al product distributor, companies are
supported by a strong partner that
demonstrably meets all these require-
ments,” says Konrad Godec, President of
VOW, when commenting on the introduc-
tion of certification within the association.
The official presentation of the certificates
is scheduled for summer 2015, during the
annual general meeting.
www.werbemittelhaendler.at <
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BWL
STAFF REINFORCEMENT

he head office of the German associa-
_® _tion of promotional product suppliers
(BWL) received reinforcement in Septem-
ber: The board and management are
pleased to have gained Mr. Kirsten Bohn, a
“competent newcomer with sound
marketing knowl-
edge”. “The BWLis
facing numerous
time-consuming and
complex tasks which
Kirsten Bohn will
assist us with,” says
Ralf Samuel,
Managing Director of
BWL. In addition to
membership
acquisition, the focus will be on the
co-ordination of all information and PR
activities. To this end, Kirsten Bohn will
support the association with the prepara-
tion of content and the communication
with members, media, politicians and the
public. “Another key issue is the further de-
velopment of attractive services for the
members of our association,” adds Patrick
Politze, President of the association.
Kirsten Bohn worked as a Marketing
Manager at Notes GmbH & Co. KG in
Quickborn from 2001 to 2013 and acquired
relevant industry knowledge as well as
good personal contacts during that time.
www.bwl-lieferanten.de <

Kirsten Bohn

NEW ADDRESS
HYPON HAS MOVED

he Dutch company Hypon, supplier of
_® young and innovative products, trends
and hype in the market for premiums and
promotional material, has moved. The new
office address is:
Hypon BV
Hockerkade 1
NL-2401 AW Heemstede
Netherlands
www.hypon.eu
Www.newpremiums.eu <

V. FRAAS GMBH

SCARVES FOR EVERY DAY AND EVERY MOOD

. Fraas GmbH is second to none when it
¥ comes to scarves and shawls. The compa-
ny produces 12 million scarves each year at its
own production sites in Germany, China and In-
dia. These scarves are made with great atten-
tion to detail and a unique quality of material
and workmanship. We have used details of this
sustainable production process as part of our
textile special “Advertise with Chic” in the Oc-
tober issue of the PSIJournal. A note on the un-
ambiguous assignment of the high-quality im-
ages: The images of the fine yarns (title), the

L
Quality materials are used for scarves
made by V. Fraas.

Jacquard loom (page 12) and the fringe turnery (page 19) relate to production process-
es of the long-established manufacturer V. Fraas based in Helmbrechts. <

INSPIRION

GLOBAL PLAYER ON THE ROAD TO SUCCESS

he “Player” trolley flight case from Inspirion has been awarded the title “Super Gift
& 2014” in Warsaw. The case took first place in the category “Products over 100 zlo-

ty” (equivalent to 25 euros). The award ceremony was held during the
Polish marketing, printing & packaging festival in Warsaw in Septem-
ber. Exhibitors included promotional product manufacturers, packag-
ing specialists and print works. The “Player” trolley flight case is a
new product in the current Christmas catalogue Christmas Special
2014. Special feature: The case of the private label CHECK.IN® has a
playing surface for Ludo on the outside. Thus the case proves to be a
sociable and entertaining travel companion when the waiting time at
the airport, railway station or in a traffic jam lasts longer than usual.
Additional information is available at: www.inspirion.eu <

TOPICO

AWARD-WINNING POWERHOUSE

he “Megawatt” powerbank from Topico has won the “Best of Bestsellers Award”.
_® The mobile charger took first place in the category “Medium Range”. The award
was presented during the WerbeWiesn. The trade show for promotional products took

place in Munich. Promotional product suppliers
such as Inspirion and Topico, which exhibited
at the WerbeWiesn, presented their bestsellers
from the categories Give-aways, Medium Range
and VIP gifts. A selected panel of marketing rep-
resentatives of renowned companies voted on
the best Bestsellers and chose, among others,
the powerbank from Topico as their favourite.
www. topico.de <
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ADVERTISING INDUSTRY MET IN WELS
MARKE[DING]PLUS IDEA PLATFORM

w els was the meeting place for creative industries in early October with the markelding]l
plus, Austria’s largest B2B trade show for event, communication and promotion.
Around 170 exhibitors from eight nations offered more than 5,000 attractive advertis-
ing ideas. 2,781 visitors from the event, marketing and communications sector were
impressed by the products offered at the trade show and by the evening event, the
markeldinglplus-night. On
two days, the markelding]
plus presented itself as an
even more innovative, colour-
ful and creative trade show
than in the previous year. Sat-
isfied exhibitors, trade visi-
tors and organizers consid-
ered the trade show to be a
rousing success.
PRACTICE-ORIENTED
EXPERT PRESENTATIONS
The trade show forum also
attracted numerous interest-
ed parties with renowned
speakers. Humorously packaged “flirting tips” for the Internet were provided by Robert
Seeger who was absolutely mesmerised by the trade show: “The markeldinglplus is like
a surprise chocolate egg: there’s plenty to nibble on, something to play with and lots of
new things to discover. Combining a trade show with high-profile lectures is also terrif-
ic: T have listened to such lectures
longer than planned and even
missed the train. I have seen new
things, tasted new things and
learned new things. “Best-seller
author Roman Anlanger gave help-
ful tips to achieve great success
even on a tight budget and sports
manager Hubert Neuper also found
lots of attentive listeners.
MARKE[DING]PLUS-NIGHT |
On the evening of the first day of |
the trade show, more than 500
guests attended the markelding]
plus-night that combined top-class
event catering and spectacular
shows. There were also proud
award winners at the presentation ceremony of the markelding] award. The winner in
the category “ecologically valuable” was PAOL-Promotion Austria with the Mary Meals
Fairtrade football. Winner of the category “New Products 2014” was the company Out
Of the Box GmbH with the identically named stand system. To round off the evening,
the Hot Pants Road Club guaranteed a lively atmosphere. www.markeding-plus.at <

KHK GMBH

NEW SPECIALIST WORKER IN
THE LABORATORY

N ew to the team at cosmetic specialists
H ¥ KHK GmbH in Cologne is graduate
chemist Rafael Bula. In addition to
selecting raw materials, developing
formulas and producing bulk substances,
his duties also
include elements of
quality assurance
and presenting
products for review
by renowned
accredited institutes.
In the professionally
equipped in-house
laboratory, the
formulas of KHK
products are continuously being developed
and individual customer wishes are met.
The word from Cologne is that Rafael Bula
has already been able to implement a
number of changes. www.ljpcare.de <

Rafael Bula

FARE AND HALFAR
COMPETENT REINFORCEMENT

he umbrella specialist FARE — Guenther
_® Fassbender GmbH, Remscheid, and the
bag specialist Halfar System, Bielefeld,
have received expert reinforcement. Ralf
Wahner has been working for both
companies since 1
October 2014. As a
member of the field
service, he will be
responsible for the
postcode areas o,
6-9 as well as Austria
and Switzerland. Ralf
Wahner was
previously employed
for roughly 15 years
at PF Concept where he successfully
represented the textile division. With Ralf
Wabhner, the promotional product trade now
has an experienced contact person in field
service. www.fare.de - www.halfar.com <

Ralf Wahner
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PROFESSIONALLY ACTIVE FOR

0 YEARS

8oTH BIRTHDAY OF
JORG MULLER

On 13 October 2014, )org Milller celebrated his 8oth birthday.

His 5o years of active employment began in the family-run
business where he trained to become anindustrial clerk.

F ollowing an internship abroad, Jorg
2 _Miiller took over the management of
the companies Karl Miiller and Caressa-
Werk in 1973. He was particularly inter-
ested in developing contacts abroad. Even
before the end of the matchstick monop-
oly, he laid the foundation for a new prod-
uct range (advertising matches) within
the company. Jorg Miiller worked for over
50 years and continuously developed the
company. This included, inter alia, halv-
ing the delivery times in the promotion-
al product industry. He was responsible
for securing and developing the entire
export business with the support of sub-
sidiaries and general agencies through-
out Europe. The most difficult period of
his life was the industry crisis in 1989
and the enormous collapse of the dollar,
which led to the closure of the company
Caressa.

Jorg Miiller on the occasion of his birthday

speech.

“DO MORE THAN THE AVERAGE”
True to the motto “Do more than the aver-
age”, Jorg Miiller supported important pro-
jects for the company in Germany and
abroad even after his official retirement
from the business operations and manage-
ment. Jorg Miller was involved at the Rhein-
Neckar Chamber of Commerce and Indus-
try in Mannheim in a special way. He was
the Vice President from 1978 to 2005. He
was a member of the General Assembly
for 32 years. His honorary work was ex-
emplary. He was an active member of the
representative assembly of the AOK for over
25 years, on the Board of the cross-indus-
try Employers Association, a founding mem-
ber of the Economic Juniors of Heidelberg,
co-founder of the Meckenheimer Econo-
my Working Group and a member of the
Grand Senate of the Rehabilitation Foun-
dation. He has also been an active mem-
ber of the evangelical church choir in Meck-
enheim for almost 30 years.

ABOUT KM ZUNDHOLZ

INTERNATIONAL
The company Karl Miller (KM), known as
the matchstick specialist and supplier to
customers in the tobacco product indus-
try, food industry and promotional prod-
uct market since 1926, has established a
reputation for itself as the “match and light-
er specialist”. For years, KM has been con-
stantly expanding its product range. Elec-
tronic lighters with the brand name nola
can be found in stores everywhere. Fire-
lighters as well as fireplace and barbecue
products are offered by KM with the reg-
istered trademark KM Firemaker. Custom-
printed paper bags and gift ribbons com-
plement the range of promotional prod-
ucts. KM produces its matches according
to the standard DIN EN 1783. The lighters
comply with the child safety provisions of
the European Union and are certified ac-
cording to TUV DIN ISO 9994: 2006 and
EN 13869: 2002; the firelighters meet the
requirements of DIN 1860. Matches and
firelighters are produced according to FSC.
The company is also certified according to
the parameters of “social competence”
(BSCD. www.KMmatch.com <
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GEMACO PROMOTION DAY 2014

SUCCESSFUL
NEW START

The concept of Promotion Day experienced a successful revi-
val at the beginning of October after a one-year break. With
the first “Gemaco Promotion Day”, Gemaco’s Sales Manager
Mark-Oliver Schrader continued the successful tradition of
the past 20 years of Viering in-house trade shows.

u nder the aegis of Gemaco Germany,
¥ the Gemaco branch in Munster high-
lighted its own significant accent among
the professional in-house trade shows for
promotional product with the “Gemaco
Promotion Day”. Together with 33 sea-
soned exhibitors, the Gemaco team in Miin-

ster was in action all day giving custom-
ers a better understanding of the added
value of new as well as imaginative pro-
motional products for their marketing ac-
tivities. As was customary with previous
Viering events, Mark-Oliver Schrader and
his crew had also planned the event this

time down to the last detail, from the on-
line presence to the two-part invitation
through to the design and execution. The
“cloud” — also the name of the venue at
the Factory Hotel in Miinster —hovered as
an original leitmotif for a sky-blue promo-
tional sky over this Promotion Day whose
successful outcome was impressively dem-
onstrated by the newly acquired strengths
in the network of an experienced brand
promoter such as the Gemaco Group.
HEART AND SOUL

How much heart and soul had been invest-
ed by the organizers in the organization
and implementation of the Promotion Days
was felt from the outset. And the confi-
dence of the “old” supplier partners and
customers in a successful continuation of
the Miinster promotional product presen-
tations was evident: many of the former
Viering companions had found their way
into the event hall to convince themselves
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Alively buzz of
activity prevailed
at the stands of
the first Gemaco
Promotion Dayin
Miinster.

of the concept and the portfolio of the Gema-
co branch in Westphalia. There were also
many interested new customers who were
animated by the ingenious two-part invi-
tation to visit the Promotion Day. This first
of all involved being made aware of the
event date by means of “save-the-date”
cards, and then being sent another wake-
up call in the form of a Web key at the rear
of a paper airplane (which referred to a
specially designed website). Ultimately,
there were almost 200 guests who were
inspired by the new products of the exhib-
itors and the fulfilment solutions of the
Gemaco team. The in-house event was ac-
companied by delicious catering. Exciting
as well as promising talks turned this Gema-
co Promotion Day into a lively, optimistic
new start of remarkable promotional prod-
uct events in the region.

www.gemaco-group.de <

INTERVIEW WITH MARK-OLIVER SCHRADER
After a one-year break, the Promotion Days in = .
Miinstervirtually experienced a “new start”un- | ‘ ‘ e
der the umbrella of Gemaco Germany. What was - |

your personal impression? -
Personally, it was a moving affair to organ-
ize this new start. After all, for more than
17 years the Promotion Days had been a per-
manent fixture in the industry for custom-
ers and suppliers, a flagship and a success-
ful marketing tool which you put your heart
and soul into, something you feverishly looked
forward to and whose success you relied on.
The risk, however, was that many custom-
ers had meanwhile adopted a different ori-
entation. This first Gemaco Promotion Days was thus also an indicator as to what extent
we could build on our previous success.

What was the response of the visitors and exhibitors?

At first I was very impressed that almost all supplier partners I had spoken to immedi-
ately agreed to participate. Of the 33 exhibitors who participated, 90 per cent had been
participants at the Viering Promotion Days. This led to many reunions with the almost
200 customers who immediately felt “at home”. I was naturally very pleased with this
response,. We were only slightly below the 450 to 500 visitors who had always come
over the two days in the past. I am unaware of any criticisms - either from visitors or
from exhibitors.

Were any particular (product) trends noticeable?

Power banks in various styles and sizes were very popular. Besides the classic products,
customised notebooks, tea sticks, headphones and bluetooth loudspeakers drew our
customers’ attention.

Do you have any specific plans or ideas for the “new era” with Gemaco and will the Promotion Days
continue?

Absolutely. I can now implement everything I've learned from my past experience in the
industry even more effectively and internationally with Gemaco Germany and together
with the Gemaco Group. The Miinster Promotion Days 2015 will take place as early as
next summer. In addition, we are also planning further events in other cities.
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FRENCH PROMOTIONAL PRODUCT MARKET

THAT CERTAIN
DIFFERENCE

Are promotional products obsolete? Not in the opinion of ma-
ny French people. However, promotional products should be
of a high quality. This is the result of a study commissioned by
the French association of promotional product communica-
tions professionals this year. Here are the main findings of

this study.

his was the second time that the French
_® association of promotional product
communications professionals (Fédération
francaise des professionnels de la com-
munication par I'objet, 2FPCO) had com-
missioned such a study. The opinion re-
search institute Ginger interviewed 1,002

representative continental French people,
aged 18 years or more, via an online ques-
tionnaire over a period of ten days. When
asked about the most common and most
popular promotional products as well as
the importance of their quality, one in two
French people (48 per cent of respond-

ents) answered that he or she had not re-
ceived promotional products of high qual-
ity. And according to the study, high qual-
ity plays a major role. 78 per cent of the
interviewees stated that they evaluate a
company or brand as being good if the
promotional product received is of a high
quality. “The promotional product is a com-
munication tool that evokes a special emo-
tional connection to the relevant group of
people. In a period of economic downturn,
the selection of a good article and a cor-
responding quality in a brand communi-
cation plan has become even more impor-
tant and requires the prior consultation of
a specialist,” says Patrick Lafon, Head of
Communications at 2FPCO. It is striking
that only 30 per cent of respondents feel
prompted by a promotional product to buy
a product or service of the company from
which they have received the promotion-
al product. The bottom line for Patrick La-
fon is therefore: “The promotional prod-
uct is an effective vector in the communi-
cation of a brand; therefore it is always im-
portant to promote the brand perception
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by only distributing top-quality promotion-
al products, i.e. products that are beauti-
fully and solidly finished and still function
even after prolonged use.”

DISCREPANCY BETWEEN

COMMON AND POPULAR
The study also brought to light that a cer-
tain discrepancy exists between the most
common and the most sought-after pro-
motional products. The respondents no-
ticed that coveted promotional products
are not the items that are most generous-
ly distributed. According to the Ginger study,
the two most popular product groups are
electronic accessories and confectionery.

2FPCO AT A GLANCE

E.— S

While four in five French people interviewed
would like to receive a USB stick or choc-
olate, only two in five respondents con-
firmed that they actually received promo-
tional products in these categories. In ad-
dition to electronic accessories and con-
fectionery, tableware and decorations as
well as textiles and bags are very popular.
A good 90 per cent of the French target
group surveyed are interested in promo-
tional products from these product seg-
ments. However, just over one in two say
they have received such promotional prod-
ucts. In contrast, 70 per cent of respond-
ents said that they had already received

The French association of promotional product communication professionals was founded in 2004
and represents all companies which ultimately produce, market or distribute promotional prod-

ucts for the purpose of promoting the awareness and image of the products and services of the

contracting customer of such advertising. The mission of the association is to improve the image
of professional communication service providers in the field of promotional products, to represent
the interests of the professionals in this industry in the economic, social and political environment

and to continuously develop the expertise of its members. 2FPCO comprises 170 companies of all
sizes. The President is Pascal Renard. More information is available at www.2fpco.com

“goodies” or promotional products such
as stationery, but did not want to receive
this again in the future.
FRENCH PEOPLE LOVE USB STICKS
AND CHOCOLATE

The study commissioned by 2FPCO not
only revealed which promotional products
are preferred by French people. It also made
clear that there are gender differences in
the preference of promotional products.
While ladies preferred small electrical house-
hold appliances (81 per cent) and digital
photo frames (73 per cent), gentlemen are
particularly interested in car or computer
accessories (69 per cent). Only USB sticks
and chocolate suit the feminine and mas-
culine tastes almost equally: 81 per cent
of women and 74 per cent of men gladly
accept promotional products made of choc-
olate. 79 per cent of French men and wom-
en enjoy receiving USB sticks. “All this in-
formation clearly shows us that the client
can communicate flexibly and very direct-
ly with the relevant person via the promo-
tional product. As in other areas of com-
munication, the prior support and advice
of a professional can prove be very useful
when it comes to meeting consumer ex-
pectations,” says Patrick Lafon in his sum-
mary of the results of the study in respect
of practical implementation. <
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MADE IN GERMANY
FRESH PROMOTIONAL PRODUCTS

An old slogan of the German food industry was: “Fresh on the table from Germany”.
In a modified form, we would like to present fresh promotional products which underline
their convincing quality properties through the label “Made in Germany”.

he term “Made in Germany” emerged at the end of the 19th century in Great Bri-
_® tain where the country of origin was originally introduced as a means of protection
and delimitation against cheap imports in the course of industrialisation. The initially
poor reputation of German products was followed by a quality offensive in Germany at
the end of the century, whereby “Made in Germany” soon became a seal of approval.
After the Second World War, it became a synonym of the German economic miracle. It
became known worldwide due to the export success of the Federal Republic of Germany
and in the course of globalization, and it remains today as proof of reliability and qua-
lity. However, the globalization of markets and companies was also a reason why Ger-
man products originally contained more and more parts (for example, primary products
or intermediate products) which are produced in other countries and then assembled
in Germany to form the final product. The trend today, however, is heading towards the
genuine “Made in Germany” based on the high German standards in research, design
and quality assurance. <
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riginality is increasingly becoming a selling point. The
= best proof of that is the continuing, unabated success
story of Pustefix. Often copied but never matched in quality,
the cult product with the seal of quality “Made in Germany”
has been synonymous with blowing soap bubbles for more
than six decades. The Pustefix brand triggers positive emo- .
tions in people of all ages. The advantage created by this :
appeal makes it easier to establish contact; it strengthens
connections and has a lasting effect — especially when Pustefix
is used as a marketing instrument. It is good to know that
advertisers have a strong partner at their side in the success
team in Tiibingen. Great game variations, diverse printing and
customization options, individual service, short delivery times
and an attractive price-performance ratio make the brand
quality “Made in Germany” a real trendsetter.
43053 ® Success Dr. Rolf Hein GmbH & Co. KG ¢ Tel 49 7071 78898.
seifenblasen@pustefix.de e www.pustefix.de/success

www.hermann-media.de




PRODUCT GUIDE PSl Journal 12/2014 www.psi-network.de

PERFECTLY PRESENTED

ffers, contracts or presentations are prepared with a great
¥ deal of care. The question of “How should I present my
documents?” thus becomes an important consideration and
should also be given equal attention. High-quality files from
Eichner give all types of documents the right covers and
highlight the importance and value. A variety of special
features are offered, which can be customised according to
customer desires. Whether it’s standard lettering, printing with
a logo, company name or slogan, Eichner can turn almost
every customer wish into reality.
49266 ¢ Eichner Organisation GmbH & Co. KG ¢ Tel +49 95 6127070

info@eichner-org.de e www.eichner-org.de

17. bis 19. Mdrz 2015
Hannover

www.psi-promotion-world.de

TREND MATERIAL FELT

B ithring focusses on felt bags made from wool felt comp-
¥ lying with Oeko-Tex Standard 100 — Made in Germany.

JETZT
MESSESTAND The pocket envelope designed by Manfred Makedonski, for

BUCHEN!
sales@psi-promotion-w ek example, can be used as a college bag or, thanks to the soft yet

H sturdy and well cushioned wool felt, as a notebook bag. The

production is project-based, whereby individual modification
requests can be considered. Silk screen transfer, a woven label
or stick is recommended as an imprint on wool felt. The format
of the envelope is about 35 x 26 centimetres.

40807 * Biihring * Tel +49 4154 795400

Fachmesse fiir haptische Werbung und Multisensorik

vertrieb@biihring-shop.com e www.buehring-shop.com
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DELICIOUS DROPS

ho hasn’t tried them - the small, round, multicoloured
chocolate drops? But Kalfany StiRe Werbung can also
enhance the colourful treats with a logo, promotional message
or picture according to the customer’s preference. The My
M&M’s metal box, weighing approx. 20 grams and 50 x 17
millimetres in size, can be filled with drops in up to three
different colours — not an easy choice given the 16 different
colours on offer. The tin itself can also be adorned with a
promotional message.

42706 © Kalfany Siile Werbung GmbH & Co. KG © Tel +49 7643 8010
vertrieb@kalfany-suesse-werbung.de e www.kalfany-suesse-werbung.de

SUNBURN? NO THANKS!

w inter sports are all the more fun when one doesn’t need
to worry about sun protection. The sun lotion from the
company Kundenpflege Wellness & Care protects the skin
during sports and leisure activities with special skin care
ingredients (SPF 15 or SPF 30). The formula prevents moisture
loss and sun damage. Two tube sizes are available to choose
from: 50 and 20 millimetres. Advertising is applied upon
request using pad printing.
46887 * Kundenpflege Wellness & Care GmbH & Co. KG ¢ Tel +49 6541
812950 info@kunden-pflege.de e www.kunden-pflege.de

SAFELY TO YOUR DESTINATION

hether it be as a snap band with metal spring or only as a snap band, the

reflective bands from MBW are ideal for personal protective equipment in

road transport. Pedestrians, joggers and cyclists are clearly visible with the aid of
Reflexite materials in twilight and darkness. The reflective bands impress with their
high reflectance values and a firm comfortable fit. In the case of promotional
labelling using the Shadow Line method, the entire reflection surface is maintained.
A special version for even more individuality is the contour snap band.

42020 ®* mbw Vertriebsges. mbH ¢ Tel +49 4606 94020

info@mbw.sh e www.mbw.sh
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CUP WITH HIGH POTENTIAL

hose who are searching for a long-lasting promotional
2 product, that’s also guaranteed to impress, should take a
look at the current catalogue from elasto form KG. They are
sure to find the right item, such as the Promo drinking cup,
which is not only practical but also makes an ideal promotional
tool. Because it features a special highlight. An insert, which
can be designed in up to four colours, can be integrated
between the two walls of the cup. A promotional message thus
stays in constant view, as the insert cannot be subsequently
removed.
41369  elasto form KG ¢ Tel +49 9661 8900
mail@elasto-form.de e www.elasto-form.de

)

F. Pecher GmbH | Fabrik fiir Schreibgerite

info@pcollection.de | www.pcollection.de
Fon: ++495222/94200 | Fax: ++495222/9420 22
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JEWELLERY OR DIY TOOL?

his question is inevitable when one first sees the screwdri-
= _ving tools from Wera that come supplied in fine packaging.
Nine screwdriver bits, elegantly lined up, encourage the
recipient to put them to immediate use. With this tool set,
Wera not only solves any screwdriving problem with unbelie-
vable robustness, but with this design of product and packa-
ging, Wera also evokes a warm feeling in the hearts of recipi-
ents. The packaging can be printed with a customer logo for
orders starting at 100 units.
48078 e Wera Werk eTel +49 202 4045144
matuschek@wera.de e www.wera.de
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EFFECTIVE PROTECTION

M odern chip cards use radio frequency technology -

as do modern thieves. They read the personal data stored
on credit or bank cards in a flash from several metres away,
without being noticed at all. The Troika Card Saver easily
prevents this. The protective case with TUV-tested Cryptalloy
technology “Made in Germany” offers NFC and RFID shielding
using a wafer thin high-tech foil. Advertising is applied on the
back of the black case.
46311 * Troika Germany GmbH e Tel +49 2662 95110

d.roether@troika.de e www.troika.org

SECURE HOLD

he super drawing pins from Laurel hold calendars, posters,
_® pictures, photos, maps, drawings and plans securely on
any wall. The thick, non-slip cap of the drawing pins means
they can easily be pushed in and removed again later. The
bright colours make it easier to highlight important dates.
The special drawing pins are available in four different sizes
(14, 20, 30 and 40 mm) and in 13 different colours. All can be
printed individually and are therefore perfect as an advertising
medium. In addition, the products can also be packaged.
47953 ® Laurel Klammern GmbH e Tel +49 711 3698580
info@laurel-klammern.de e www.laurel-klammern.de
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|:| orther offers a writing instrument that goes by

the name of Shorty. What is striking about
Shorty is its extraordinary, elegant design and wide
range of colours. The ergonomic hexagonal shape
makes it easy to hold and thanks to its size it fits in
any pocket. It is available as a mechanical pencil and
ballpoint pen in 15 standard colours. The mechanical
pencil with a 3.15 mm graphite lead refill is ideal for
drawing, sketching, scribbling and marking on almost
all materials such as metal, wood, plastic, paper,
concrete or glass. The pen is equipped with a
standard D1 refill. A promotional print is possible on
the pen and on the gift packaging.

42394 ® Worther GmbH ¢ Tel +49 7221634 31

info@woerther.de e www.woerther.de A R w E Y
FUNE T 0RN HNoTERGOET

www.acar-eu l'ﬂpE.dE
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A GREEN APPEARANCE

he calendar printer Eckenfelder is a long-standing,
_® family-run company which has been producing calendars
in Germany for over 45 years. The specialist relies exclusively
on the know-how of German manufacturers for its machinery.
Despite all the electronic alternatives currently available,
Eckenfelder still recommends using printed calendars because

i sometimes they are simply more practical. What is more, they
Die neue Greethi'f': are indispensable and when used as a promotional product,
S they simply cannot be beaten. The new Green line includes
Januar e U oz best-selling three- and four-month calendars which have both
= 8 OF T 42 3 been given a new, unostentatious design in green for the
9 10 holidays. Green is currently a very trendy colour and is
12 13 14 ;g ;:63 ;-l,l increasingly being used in logos or as a corporate design

colour because people make a wide spectrum of positive
associations with this colour.

41430 * Eckenfelder GmbH & Co. KG * Tel +49 36920 8410

\ info@eckenfelder.de e www.eckenfelder.de
Februar | o | rm |
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DELICATE PATTERNS

B esides classic screen printing on the side surfaces of
memo cubes and memo holders, Marbo-Werbung also
specializes in digital printing. A special manufacturing plant
has been constructed for its implementation. Marbo is thus
now in a position to transfer coloured image motifs in 4c
Euroscale and images with the finest of gradients to the memo
pad and the plastic memo holder. In this way, full bleed images
and continuous images around the side surfaces can be
favourably achieved. The initial cost is extremely low compa-
red to other printing techniques, Marbo states.
Q2 RecdExhivitons 40755 * Marbo Werbung ¢ Tel +49 2941 94340

info@marbo-werbung.de e www.marbo-werbung.de
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KENDO das Packwunder

Das gibts nur bei travelite
— Die flexible Packplatte.
Die Packplatte ist nicht
fest integriert, kann auch
fur andere Koffer einge-
setzt werden.

Detinfar

Extra breite Dehnfalte —
ganze 5 cm! Dassind 1cm
mehr als bei gewohn-
lichen Koffern.

travelite
auf der PSI

Besuchen Sie uns!

sallie 1, 00000MO00MmMOMIooas28

Stand 10K10 t Jung Bonbonfabrik GmbH & Co. KG, one of the most

— tradition-rich sweets manufacturers in Germany, promo-
ting companies still obtain genuine “Made in Germany” quality
products. Genuine nostalgia sweets, for example, such as
raspberries or cherry hearts, are beloved and coveted by
young and old. Scatter your promotional message or giveaway
with these delicious sweets and be assured of lots of attention
and optimum appeal. The sweets can be optionally delivered in
white tins, which the promoter can custom-design via digital
printing. Once all their contents have been consumed, these
tins are frequently recycled as containers for all conceivable
things. This way, the tin then continues to deliver enduring,
continuous promotion. Samples and more information are
available on request.

41545 © Jung Bonbonfabrik GmbH & Co KG ¢ Tel +49 7042 9070
zentrale@jung-europe.de e www.jung-europe.de




. S = = :
ikl (7 80ke Ot deiknactibon

wod odar (prisieetin mars,

- oy b b i b g LR

CUSTOMISED PROMOTIONAL CDS

H ermann Media designs promotional CDs not simply by
2 ¥ affixing a logo, but by means of an impressive combinati-
on of audio and vision in particular. Due to the large promotio-
nal surface of the cover and the customised promotional trailer
spoken by a well-known dubbing artist according to the
customer’s wishes, the promotional message stays in the
memory not only in the short term, but the ear takes it in again
every time the CD is heard. When it comes to choosing an
item, Hermann Media has hundreds of audiobooks and audio
plays from the company’s publishing range to fall back on.
More information is available directly from Hermann Media or
at PSI 2015, Hall 12 Stand L49.

49335 ® Hermann Media ° Tel +49 4944 6418062

psi@hermann-media.de e www.hermann-media.de

¢
T ——

INNOVATIVE AND INSPIRING

LUS has made it its mission to improve everyday life at the
2 desk through innovation, ergonomic design and excellent

quality. The wow effect should immediately occur when used I

for the first time. However, nobody expected it to be as easy as D O p p e t g u t !

with the ST-010V flat-clinch stapler the size of a credit card.

Through the power-assisted stapling mechanism, stapling is Thermo-Doppelwandglaser aus Borosilikatglas:
effortless. All products from PLUS are constructed according Perfekte Werbetrager im Trend — funktional und

dauerhaft wirksam. In jeder Hinsicht doppelt gut.
Von RASTAL.

to this principle. They should be fun, the user should be
immediately satisfied and convinced of the quality. Whether it
is a pair of scissors, a glue roller, a staple-free stapler, correc-
tion tape or a decorative item, PLUS wants to be unique,
innovative and inspiring.

48564 ° PLUS Europe GmbH e Tel +49 21152285713
oskar.majer@plus-corporation.com e www.plus-corporation.com

www.rastal-promotion.com
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UNRIVALLED EXPERTISE

F or more than 75 years, the calendar manufacturer terminic
J has been offering the highest levels of expertise when it
comes to calendars. With 70 employees, the company based in
Bremen is among the leading European calendar manufactu-
rers. All terminic products are practical, as they make daily
tasks easier — and at the same time serve as effective commu-
nicators of promotional statements. After all, calendars are
used every day, keeping the advertising in constant view. The
portfolio of terminic now comprises more that 20 models with
calendars in over 30 languages. These include three-, four-,
five- or even six-month overviews, landscape desk calendars,
table stands or poster calendars. Manufacturing is exclusively
carried out in Bremen. The producers are particularly proud of
the certification according to ISO 12647 Process Standard
Offset printing which is a type of seal of quality for especially
exquisite cardboard printing. As the first exclusive manufac-
turer of calendars, terminic only uses FSC-certified paper and
cardboard from sustainable forestry.

41308 © terminic GmbH ¢ Tel +49 421 871450

E-Mail: info@terminic.eu e www.terminic.eu

/ SUPER SHARP - SUPER SAFE

he Solingen company Martor has systematically expanded its product range and
_® now offer three cutters. The new products Secumax 363, Secumax 564 and
Secumax 565 especially stand out due to their finger-friendly special cut, and this

e means: The cutting edges are straight and not bevelled. Despite this, cardboard,

paper, foils, fabrics, cords and straps can easily be cut without the risk of self-injury.
Stability and ergonomics are also among the overriding product features. The
handles of the useful helpers are made from sturdy, fibreglass-reinforced plastic and
the cutting edges are made of stainless steel. The soft grip ensures that the cutters
are slip-proof and lie comfortably in the hand.
40111 ® Martor KG ¢ Tel +49 212 258050
info@martor.de e www.martor.de
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WELL-GROOMED IMAGE

F rom exclusive shower emulsions, nourishing body lotions,
2 _moisturizing creams, sun lotions and lip balm with UV
protection, through to fine, handmade natural soaps, Francos
- Image-Cosmetics & More offers an attractive and extensive
range of care products that are just waiting to display their
beneficial effects. Attracting particular attention is also the
collection of high-quality, natural cosmetic products which are
especially recommended by the producer. With particularly
high-quality ingredients from certified organic growers, the
hand cream Natura, for example, cares for your hands the
natural way. Production of the dermatologically tested cream
is carried out with the seal of quality “Made in Germany”.
47463 © Francos GmbH e Tel +49 2521 8255112

info@francos-gmbh.de e www.francos-gmbh.de

17. bis 19. Mdrz 2015
Hannover

www.psi-promotion-world.de

JETZT
MESSESTAND

BUCHEN!

Fachmesse filr haptische Werbung und Multisensorik

Agpumcrt o

Yim s

MORE CONVENIENT

w ith its Gigaset A415A and Gigaset SL910A phones,
Lehoff GmbH offers two devices which makes every
telephone call a real pleasure. The Gigaset SL910, for example,

is the first home telephone with an intuitive full touch user
interface on a generous 3.2 inch touchscreen. An elegant
handset frame, a charging unit made of metal and cutting-edge
technology gives this touch screen phone a stylish brilliance
and ensures practical finger-tip handling. As is the case with
the Gigaset A415A, an answering machine is of course
integrated. This phone can be used in single, duo or trio
operation and is especially suitable for beginners thanks to the
very good price-performance ratio. Further technical details
can be found on the supplier’s website.

41259 ¢ Lehoff Im- und Export GmbH e Tel +49 40 5296070

info@lehoff.de e www.lehoff.de
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SUSTAINABILITY AS AN ARGUMENT

A s a long-lasting promotional product, both books and

¥ | hooklets are sustainable alternatives to simple give-aways
because they are long-lasting, people like picking them up, and
they keep an advertising message in people’s memory for a
long time to come. The Dorling Kindersley publishing house
sells high-quality books which can be upgraded with a
customer logo or completely tailor-made according to a
customer’s needs; these books are not only intrinsically
sustainable promotional products, they also put sustainable
ideas into practice during the production process as well.

For example, the publisher works together with FSC-certified
printers when producing special editions and is also vigilant
about using paper that comes from environmentally-friendly
timber. Moreover, the publisher has the publications printed
in Germany.

48489 * Dorling Kindersley Verlag GmbH ¢ Tel +49 89 442326220
oliver.rehme@dk-germany.de e www.dorlingkindersley.de

SANDERS IMAGETOOLS. con

Getranke, Wellness & Hygiene
T f—/'.
#

In unseren Kernkompetenzfeldern
Getranke

- Tee
Secco und Sekt
Hygiene- und
Korperpflege

entwickeln wir fortwahrend innovative
und aufmerksamkeitsstarke Produkte.
Gerne realisieren wir auch fiir Sie ganz
spezielle und individuelle Sonderproduktionen.
Mit verschiedenen Dekorationsmdglichkeiten
veredeln wir lhren Artikel nach héchsten
Qualitatsansprichen zu etwas Einzigartigem.
Fordern Sie uns!

LR
A0 Py

EGBEGLEITER

Dermatologisch und lebensmittelrechtlich
zertifizierte Rezepturen

Hochste Qualitdts- und Hygienestandards

Zertifiziertes Mitglied der Deutschen
Pfandgesellschaft DPG

Okologisch verantwortungsvoll

BIO-Zertifizierung

Produktion und Prozesse nach ISO-Richtlinien
Langjahrige Produktionserfahrung flir Markenartikel

Bewadhrt in Apotheken und Arztpraxen

www.imagetools.com

Traunreuter StraBe 16 - 93073 Neutraubling
welcome@imagetools.com
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FRUIT GUMS FOR THE HOLIDAY SEASON

w ow! Is that a small Christmas tree? Is that a sleigh or ginger bread? And are
those Christmas bells? Those things are, of course, the tasty Christmas fruit
gums from Kalfany Siile Werbung, which are sure to bring fruity greetings to any
office! The fruit gums that come in standard Christmas shapes are made out of fruit ‘
juice concentrate, natural aromas and colouring from plant extracts; they are a i N - ;
special mix of holiday colours and flavours. This promotional product is an ideal - PDW ER
present to give any customer because these sweets come in transparent or white N " 1L EISTUNG k
sachets which can have a message, an image and/or a customer logo placed on PER el
them. Kalfany StiRe Werbung makes the fruit gums, which weigh a total of 10 grams,
in an IFS-certified production plant and packages them in individually designed
sachets which are 85 x 60 millimetres in size.
42706 © Kalfany Siile Werbung GmbH & Co. KG ® Tel +49 7643 8010
vertrieb@kalfany-suesse-werbung.de e www.kalfany-suesse-werbung.de

PLEASANT TOKEN OF THANKS

A nyone wanting to thank their staff for their commitment, for example, in a stylish
& B way with a soothing bath, which ancient rulers are said to have undertaken long
journeys for, should take a look at the range of i.p.a. cosmetics. Here you can find a
bath additive with salt from the Dead Sea. Whether the high salt concentration and
the minerals of the “white gold” actually promote health or not — a bath in these bath
salts certainly promises relaxation, well-being and the regeneration of mind and
body. A pleasant and appreciative way to say thank you. Approximately 18 grams of
bath salts from the Dead Sea are contained in a test tube made of plastic. The tube in
turn fits perfectly into an attractive cover card with four-colour printing.

42567 * i.p.a. cosmetics ¢ Tel +49 2521 83000

info@i-p-a.de ® www.ipacosmetics.de
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COOL INNOVATION

P erfect cooling and stylish serving — the new Flow Slim
2 series by Emsa combines these features with elegant
design and innovative functions. The series includes a cooling
carafe, bottle cooler and ice cube dish. The carafe and bottle
cooler are equipped with a special cooling element, which
keeps drinks at a refreshing temperature for up to four hours.
For customers searching for a stylish present: all of the new
Flow Slim products are offered in high-quality gift packaging.
42692 ¢ Emsa GmbH e Tel +49 2572 13218

werbeartikel@emsa.de e www.emsa.de
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BASED ON TRADITION

I n the year 2012, the company Eurostyle Emil Kreher GmbH
B § Co. KG made a decision to produce its products in
Germany again; the company’s intention was to fuse tradition
and craftsmanship skills together again in order to meet its
customers’ highest quality demands. All of the products made
in Germany are made by hand from German and European raw
materials and are made with great attention to detail. Eurostyle
kept most of the machines used in the 1990s and continued to
employ most of the trained skilled workers. As a result, it was
possible to move the production department back to the
company’s main facilities in Germany relatively quickly. The
“Made in Germany” products include a large assortment of
smartphone and iPad cases, key chains and wallets. Writing
cases and office accessories round off the company’s product
line. EUROSTYLE continues to be a specialist for custom-made
products. Customers’ wishes can be optimally realised by
having the production site in Germany. Now there are no limits
when it comes to special colours, models or materials.

41857 * Eurostyle-Emil Kreher GmbH & Co. KG * Tel +49 921789520
info@eurostyle.eu * www.eurostyle.eu

QUICKLY TREATED

henever minor mishaps happen and grazes, cuts or stings need to be treated,
the plaster sets from Spranz ought always to be within reach. Particularly
practical is the set for your wallet. It is always at hand, while being protected from
dirt and environmental influences. It naturally contains high-quality German plasters
and is ideal for POS and mailing campaigns, as well as being excellent value for
money. The same applies to the thanxx plaster pack, the handy utensil for little
accidents while out and about. This is a small case containing six sealed Hartmann
plasters in three sizes, “Made in Germany”.

41462 * Spranz GmbH ¢ Tel +49 261 984880

info@spranz.de e www.spranz.de



ZETTLER
KQLENJER

KALENDERKOMPETENZ - 100 % MADE IN GERMANY

w ) PSH
Standplatz!

HALLE 11 STAND E66

Besuchen Sie uns an unserem Stand
und sichern Sie sich lhr Messeprasent!

il

Pegza fy

ispi Topseller i
Werbebeispiele unserer 10op :

&2
%

- ]
& 0l

-l g
ESgull
et i

iff YTk . Raa
-

=& ] Ee e

3 -
I’.q':__“hl

info@zettler.de - www.zettler.de

Wir drucken ’;\ v m{‘-‘i‘_
\k/limaneutral \_/ N
mit natureOffice SEFC % ,;ﬁ‘




84

PRODUCT GUIDE

PSl Journal 12/2014 www.psi-network.de

LIGHTWEIGHT

w ith the handy and compact mini cable reel from the
company Brennenstuhl, all electrical devices can be
quickly connected to the mains. It weighs just two kilograms,
which makes the reel the lightweight among all of the other
similar products on the market. The fifteen metre cable will
supply all of your devices with electricity quickly and easily.
All of the electrical sockets are equipped with socket protectors
for children. According to the supplier, the devices are
guaranteed “Made in Germany”. Special finishing options
are available upon request.
41141 * Hugo Brennenstuhl GmbH & Co. KG © Tel +49 7071 8801171

werbemittel@brennenstuhl.de e www.brennenstuhl.com

TAILOR-MADE

T ies, scarves and shawls crown the elegant appearance of
= any employee. And for more than 40 years Club Crawatte
Crefeld produces these fine “Made in Germany” accessories.
The company specializes in textile products for the promotional
product market and offers special customized items in
corporate design with individualized ties, scarves and shawls.
The production of the long-established company is mainly in
Krefeld in one of the most modern Jacquard weaving mills in
Europe. With the company’s own design studio and innovative
finishing techniques, such as jacquard weaving, textile printing
and embroidery, individual concepts are masterfully implemen-
ted with loving attention to detail.

43606 ° Club Crawatte Crefeld ® Tel +49 21517812990
service@club-crawatte.de e www.club-crawatte.de
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BRILLIANT BALLOONS

he company Sachsenballon has announced a world
= premiere: brightly shining, flashing LED latex balloons
with on/off switch, made in Germany. In contrast to all other
products of this kind, the “Sachsen” balloon is only manufac-
tured after the order is placed, which means that all dispatched
products are “fresh”. What’s more, the illumination function
can be operated using an on/off switch, a further advantage
compared to balloons from the Far East. The functions are as
follows: constant light, quick flashing, slow flashing. The
products can be printed with customers’ own designs for
orders starting at 50 pieces.
43307 ® Sachsenballon Produktions-GmbH ¢ Tel+49 3763 15265
info@sachsenballon.de e www.sachsenballon.de

ENERGY OUT OF THE BAG

he Brain-Power Kerne from [.P.A. Sweets, a pure natural product without
_2_additives, provide the body with magnesium and vitamin E and thus promote
concentration and performance. The gently roasted, delicious pumpkin seeds are
refined with sea salt and are also suitable for diabetics. The nibble bag contains
about 100 grams of seeds and fits into any trouser pocket or jacket pocket. The
label on the front can be customized using four-colour digital printing. The smaller
Ration Power is available in a 10 gram bag.
45893 ¢ i.p.a. Sweets GmbH ¢ Tel +49 4242 961200
info@ipasweets.de e www.ipasweets.de
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Die Nase unseres neuen
Schmoozies® Koala kann
sich nicht irven!

FLUFFY PROMOTIONAL GREETINGS

t the company Steiner, promotional animals and figures of all sizes with distinct
#® branding are produced according to the customer’s individual requests. For each
Isama.ll promotlopal medl.um, machlng large .ﬁgures. for decgratlon can addltlonally.be y br{g en Schmoozies®
ealized, sometimes taking on giant proportions. Since Steiner also manufactures in
Germany, the cuddly items can, of course, be produced in small and large quantities auf der PSI 201 5,
at very short notice. Stand 12D48.

44393 ® Steiner GmbH Spielwarenfabrik ® Tel +49 36253 488675

Seien Sie eine
Nasenldge voraus und
evieben Sie thin und die

info@steiner-pluesch.de e www.steiner-pluesch.de

IT TASTES LIKE AT THE CHRISTMAS MARKET

Y ou can’t get a small piece of Christmas individually wrapped in a company CI?
2 Do you miss the traditional tastes of the Christmas market? If you answered yes
to either of these questions, then Kalfany StiBe Werbung has exactly the right
product for you: the individually wrapped Christmas hard sweets with a baked apple
or hot spiced wine flavour. These treats will celebrate the aromas of the Christmas
season in everyone’s mouth. The hard sweets, which weigh about five grams, are
packaged in a self-designed, metallic foil that the customer can personally select:
they can be wrapped or packed in a flow pack. These hard candies will make a
well-rounded impression in any packaging and are quite simply a Christmas “must”
when it comes to give-away products.

42706 © Kalfany SiiBe Werbung GmbH & Co. KG * Tel +49 7643 8010
vertrieb@kalfany-suesse-werbung.de e www.kalfany-suesse-werbung.de

m

mbw Vertriebsges. mbH
Tarper Str. 2 | 24997 Wanderup
www.mbw.sh
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XCITERC MODELLBAU

Numerous models have innovative features.
Shown here: The 180SC helicopter with inte-
grated camera.

MODELS FOR
PROMOTION

The heart of XciteRC beats for remote-controlled racing cars,
buggies, helicopters, boats and more recently, quadrocop-
ters. Attaching cameras to these aircraft in order to take stun-
ning aerial photographs is the current mega trend. The high-
quality models of XciteRC open up interesting opportunities
foradvertising companies to stand out from the crowd and of-
fertheir customers real added value.

x citeRC would like to become an indis-
&8 pensable player in the toy market in
the next few years. The company intends
to achieve this by offering a wide range of
products — beginner friendly on the one

hand, and professional features and tech-
nical innovations on the other. But this is
not the only reason why the company hopes
to gain enthusiastic and loyal customers.
“We also offer a wide range of accesso-

ries and spare parts, thus ensuring that
the durability and customizability of our
products are always guaranteed. We fo-
cus on prompt service and supply spare
parts within 24 hours,” reports Werner
Bergbauer, Managing Director of XciteRC.
“The vivid descriptions of the models in
our online store show customers that we
know our models inside out. After all, we
are all avid model-makers ourselves. “This
can be seen in many decisions of the Gop-
pingen company. For beginners, who usu-
ally start their driving career with remote-
controlled cars, a ramp and pylons, for ex-
ample, are also supplied with the reason-
ably priced High-Speed Race Buggy so
the user can start immediately.
MODELS ARE IN VOGUE

In addition to the entry-level sector and
models for competition drivers, XciteRC is
ideally positioned in the growing quadro-
copter market. Beginners enjoy the inex-
pensive, easy-to-operate models whilst in-
novative products such as the Quadrocop-
ter Rocket 400 GPS meet the demands of
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XciteRC’

Quick, inexpensive, easy to operate:
The High-Speed Race Buggy is fun.

From left to right: The managing directors Werner Bergbauer, Gunther Miirdter, Markus Fost: years

of experience in the field of model making.

7

Y

Flight tricks at your fingertips: the easy-to-

operate Quadrocopter Rocket 65XS 3D is an
ideal advertising vehicle.

Quadrocopter Rocket 400 GPS: professional

quadrocopter supplied with bracket for action

cams.

ambitious moviemakers: High-quality cam-
eras for taking aerial photographs can be
mounted on the underside of this profes-
sional model and with the press of a but-
ton the model with GPS support can fly
back to the starting point. On video por-
tals, the number of videos recorded from
a bird’s-eye view by using quadrocopters
is continuously increasing: It is impressive
to float above the crater of a volcano near-
ing eruption or to experience the Niagara
Falls at close range.
QUALITY PAYS OFF

It was the fascination for models and the
desire to sustainably change the industry
which led to the founding of XciteRC in
2013. “We are successively expanding our
range in the professional field and we in-
tend to build a global reputation for our-
selves with our high-quality models,” says
Gunther Miirdter, also Managing Director,
when describing the long-term goal of the
medium-sized company. Our promotional
products are already successful — many
large customers already choose XciteRC

models. The duo Miirdter and Bergbauer
previously worked for Germany’s market
leader in model-making before XciteRC
was founded. Among other things, they
were responsible for promotional products
and are now putting their acquired knowl-
edge to use in their own company: “If de-
sired, we implement every detail when de-
signing models in corporate designs. Of
course, this also applies to the packaging.
This results in products that people can
imagine their employees and customers
would like to have.*
CARS AND QUADROCOPTERS
AS ADVERTISING MEDIUMS

XciteRC was represented at the PSI Trade
Show 2014 in Diisseldorf with a stand where
an interested public could experience cars,
helicopters and quadrocopters on a ded-
icated circuit and a helicopter hangar live.
The Goppingen company will also be ex-
hibiting there next year and pointing out
the many opportunities to use remote-con-
trolled models as an advertising medium.
Just like the other two managing direc-

tors, Mark Fost is also convinced: “A com-
pany that recognizes current trends and
wants to express this on promotional prod-
ucts should focus, for example, on our
quadrocopter. Advertising in corporate de-
sign on cars and model aircraft immedi-
ately catches your eye: Anyone whose logo
is emblazoned on a quadrocopter can ef-
fectively showcase his company during
loops and other manoeuvres.” High-qual-
ity models combined with a variety of op-
tions for customisation — XciteRC Modell-
bau is not only making modellers an at-
tractive and promising offer but also ad-
vertising companies. <

CONTACT:

XciteRC Modellbau GmbH & Co. KG
Autenbachstrafie 12

D-73035 Goppingen

Phone: +49 7161 40799 0

Fax: +49 716140799 99
vertrieb@xciterc.de
www.XciteRC.com
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MAHLWERCK IN THE CZECH REPUBLIC

NEW PRODUCTION
FACILITY IS OPENED

The promotional ceramic specialist Mahlwerck Porzellan from
the Bavarian town of Kolbenmoor has opened a new produc-
tion site in Teplice, Czech Republic. The company is respondi-
ngto the increased demand for high-quality porcelain pro-

ducts in the promotion area.

R efined mugs and cups from Mahlwerck
2 B Porzellan are very popular among well-
known brands and discerning companies.
Products from the company Mahlwerck
Porzellan are so popular that an increase
in the production capacity was absolute-
ly necessary. “After moving into new pro-

duction halls with 5000 square metres, the
conditions are perfect to offer custom print-
ing and coloured glaze on porcelain fast-
er and more flexibly,” says Mahlwerck own-
er and managing director Tobias Kockert
about the new location. The completely
new, modern premises on the outskirts of

Nearly3o00 people celebrated an extensive
inauguration party with great live musicatthe

new plant in the Czech Republic.

Teplice were adapted specifically to the
production process.
EFFICIENT WORKING METHODS

The aim was not only to further improve
the quality of production but also to pro-
cess large orders more quickly and effi-
ciently. “Many steps still have to be per-
formed when refining porcelain by hand.
Efficiency therefore determines the equip-
ment in the new factory,” explains Kock-
ert and describes the working methods and
conditions in the Telpice plant: “We work
with job rotation: Almost every employee
is trained to perform different tasks de-
pending on the demand and workload. The
new spray robot increases the capacity for
glazes to 1,000 units per shift. Thus, ap-
prox. 2,000 Mahlwerck engravings can be
handmade at the new workplaces each shift:
extra deep engraved with clean edges. In
addition, the new continuous furnace en-
ables 5,000 cups and mugs to be fired with
a temperature of up to 1,250 degrees Cel-
sius each shift - for ornaments, hydroglaze
and inglaze.” In the Czech Republic, the
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Managing Director Tobias Kockert (left) showed the inauguration guests

around the new facility.

The new Mahlwerck production facility in Teplice.

The new warehouse.

official requirements for newly construct-
ed corporate buildings and plants are par-
ticularly high. According to Mahlwerck, the
entire production line in the new building
is so environmentally friendly that they im-
mediately obtained all necessary permits
for continuous operation.

QUALITY AND

PUNCTUAL PRODUCTION
“We are really looking forward to finally
creating the ideal conditions for a perfect-
ly smooth running production in our fac-
tory and to be able to implement all the
process steps according to our concept,”
adds Kockert. “Quality and punctual pro-
duction are of paramount importance. Un-
der these conditions, we have even man-
aged to double our production,” adds his
business partner Heike Hampel-Rudolph.

SEAMLESS RELOCATION
We even managed to implement the Mahl-
werck motto “fast and flexible” when re-
locating to the new production halls. The
‘inauguration’ is now taking place in peace
and quiet. The current seventy employees

actually moved to their new workplace in
summer without a hitch. In September the
big day arrived: All workers and suppliers
as well as their families were invited to the
official opening. Almost 300 people accept-
ed the invitation and celebrated a lavish
inauguration party with great live music.
“It’s great to have everyone here today; the
wait was worth it,” says Tobias Kockert, as
part of his short speech in which he thanked
the employees for their many years of loy-
al service. After all, there have virtually been
no fluctuations in the Mahlwerck produc-
tion for years. Interesting discussions and
a collaborative, lively atmosphere with col-
leagues from Germany and the Czech Re-
public made the evening into an unforget-
table experience. Mahlwerck gladly devotes
its time to cater to the individual needs of
its customers and partners: The personal
factory visits in small groups with a small
supporting programme will be continued
in the coming weeks. More information is
available at: www.mahlwerck.de <

$—3 =}

Quality and punctual production are

—%

paramount.
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KARL KNAUER KG

MNOTIZ-SKEULPTUR

CREATIVE AND
WELL PACKAGED

Packaging, promotional products and gift packaging. These
are the three cornerstones of Karl Knauer KG. Innovation is
the order of the day. Whether it be printed electronics on pa-
ckaging or a new long-lasting adhesive for promotional

notes —the development department of the family-run com-
pany ensures aregular supply of new products and surprises.

B eing “impressively different” is the
B company’s own claim. And it has been
for more than 75 years. Karl Knauer, the
founder of the company, started the pack-
aging success story in 1938 in Biberach,
Baden, where the company is headquar-
tered today. “The commitment to the re-
gion is an integral part of our corporate
philosophy,” explains Managing Director
Richard Kammerer. This self-conception

is also reflected in the social commitment
which the company shows in the region.
A day care centre called the “Fliegerkiste”,
a foundation and especially the long-term
commitment to the town of Biberach are
in the spirit intended by the founder. “Re-
sponsibility for our customers and suppli-
ers, for our employees and for the region,
is what Karl Knauer always lived, long be-
fore sustainability became a buzzword,”

ﬁ!,,ff'"f" *"H-flreg * blick.fang
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says Richard Kammerer. The fact that peo-
ple are at the focus of Karl Knauer KG is
proven not least through the company’s
comprehensive range of offerings for its
employees, such as health days, sports
groups, vocational training courses, over
15 apprenticeships and study courses. The
reward for this commitment: The compa-
ny was named the vocational training com-
pany of the year and was honoured with
the Druck&Medien Awards 2012.
PACKAGING WITH THAT
CERTAIN SOMETHING

The portfolio of Karl Knauer KG is broad
and ranges from health care to beverages,
from agricultural products and chemical
products to consumer products and cos-
metics. The company offers packaging so-
lutions for almost all industries and their
products,. And so appealingly that the pack-
aging expert has already received numer-
ous awards in the field of packaging, in-
cluding the German Packaging Award, the
reddot Design Award and a Lion in Cannes.
Together with their customers, the profes-
sionals at Karl Knauer KG develop sophis-
ticated packaging - from the classical pro-
tective function through to strong brand
presentation with top quality finishings.
Nevertheless, Karl Knauer KG does not wish
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The latest development of the company Karl

Knauer: the sticky notes PowerStikkies with
avery good durable adhesive strength. The
company developed the adhesive itself.

The company Karl Knauer develops and pro-
duces innovative and sustainably successful
packaging.

to concentrate purely on packaging. In ad-
dition, it designs and builds packing ma-
chines for several customers and offers
high-tech solutions for product and brand
protection.
PROMOTIONAL NOTES THAT
WILL BE LONG REMEMBERED

The company Karl Knauer KG focuses on
the systematic development of new ap-
proaches for sticky notes, note pads and
all types of memo boxes. “We always pur-
sue new ways: Together we aspire to de-
velop product solutions that are always
somewhat more unusual, tailor-made and
innovative than expected,” says Helmut
Moser, Head of Promotional Product Sales
and Marketing at Karl Knauer, about the
company’s urge to innovate. “Promotion-
al notes must be long remembered. There-
fore, we offer creative solutions which pre-
vent the respective advertising message
from getting lost,” explains Helmut Moser.
“PowerStikkies, our latest development,
are sticky notes with a very good durable
adhesive strength. “The company devel-
oped the adhesive itself and has had the
strong and prolonged adhesion of the note
pad verified through numerous tests. But
also the note sculpture, a twisted memo
box, is a real eye-catcher and promises

Karl Knauer: In 1938, he founded the compa-
ny as a cardboard box factory — paper conver-
sion in Biberach, Germany.

long-lasting advertising success on the desk.
The company offers its customers both spe-
cial designs and customizable standard so-
lutions.

PRESENTS PERFECTLY PACKED
With a variety of techniques, the compa-
ny designs, finishes and manufactures a
huge selection of all kinds of packaging
and, in their own words, is the market lead-
er for gift packaging. According to the com-
pany, their gift packaging catalogue pub-
lished each year in autumn serves as a trend
indicator for the coming season in the in-
dustry; in addition to the classic range, it
always contains “a unique selection of new
gift packaging products”.

SUSTAINABILITY IS LIVED

PHILOSOPHY
All products of Karl Knauer KG are made
from cardboard, corrugated cardboard or
paper. If desired, other materials such as
plastic can be used. The company relies
on the principle of sustainability. As early
as 1995, Karl Knauer KG was issued with
the first certifications. Numerous confir-
mations in the areas of quality, environ-
ment and hygiene followed. The certifi-
cates range from DIN EN ISO 9001, 14001
and 22000 to CO,-neutral production of
products according to the climate initia-
tive of the print and media associations.
As a member of the Forest Stewardship
Council (FSQC), the company also advocates
sustainable forest management. The pro-
gramme supports the expansion of eco-
logically advantageous and exemplary for-
est management. And that is of particular
concern to Karl Knauer KG because with
their corporate roots in the Black Forest,
the company has always had a strong re-
sponsibility for nature and people. <
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The 2,400 square metre logistics centre.

DUPONT & WARIMEX

EradE] |'ﬂE

FANTASTIC

ADVERTISING

A

N7

Michael (right) and Tobias Schmiederer,
managing directors of WARIMEX: “We offer
our trading partners one of the world’s largest
selection of brands in the area of high-quality
cookware as well as a fast and ultra-modern
fulfilment service.”

Cookware need not be black or silver. In addition to bright col-
ours, itis even possible to place motifs or logos on an unex-
pected place on pots and pans: In collaboration with WAR-
IMEX GmbH, the scientific company DuPont de Nemours has
developed colours and a method that turn common utensils
into charming brand ambassadors.

RINT&COOK was developed in col-
2 laboration with the company WARI-
MEX: the cookware that combines inno-
vation and quality with originality and
makes prestige objects with individual la-
belling out of cookware. It allows custom-
ers to upgrade their cookware range with
a custom design, a company logo, a clev-
er advertising slogan or a stunning visu-

al effect. A special award-winning print-
ing process now allows single- or multi-
coloured designs to be permanently in-
corporated in the coating of cookware.
Whether it be usage symbols or lettering,
large-scale patterns or subtle visual ac-
cents, the design possibilities are limit-
less, for example, with individual laser en-
graving on a pan. This allows customers

to focus on their target group with “ad-
dressed” pans featuring an absolute add-
ed value.

28 REGISTERED BRANDS
Over 20 years ago, Michael Schmiederer
took over the company WARIMEX. What
began as a one-man show is today a suc-
cessful, internationally operating family-
run company with more than 60 employ-
ees with headquarters in Neuried in South
Baden. Among the 28 registered trade-
marks in the area of household goods are
also the world-renowned cookware series
brands STONELINE and STONE and form
the umbrella brand for over 1,500 differ-
ent products in various forms and in ever
newer contemporary colours.

DIVERSE SERVICES
The products are sold in 80 countries world-
wide. Despite its global focus, the compa-
ny is firmly rooted in the region of South
Baden. A 2,400 square metre logistics cen-
tre was also opened on the 35,000 square
metre company premises in the summer
0f 2012. The company WARIMEX can there-
fore offer its trading partners numerous
services such as warehousing, fulfilment
and drop-shipping solutions (including EDI).
PSI members are invited to get to know
the new products of the company at the
PSI 2015 in Hall 11, stand G 37.
Contact: www. warimex.de <
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WOLFGANG SCHMIDT

WITH HEART AND PASSION

For over 30 years, Wolfgang Schmidt has been at home in the promotional product industry.
He knows the industry from allangles: As an employee, partner and owner of companies as
well as an association functionary. He operates his business with promotional products skil-
fully and with passion, but his heart belongs just as much to sport and his books. This perfect
balance gives him a laid-back manner and zest for life —and success.

H e looks calm, relaxed and satisfied.
2 ¥ Fasy-going, laid-back and always with
a twinkle in his eye, Wolfgang Schmidt
tells us about his way from a young glo-
betrotter to an entrepreneur. As the ow-
ner of the plastics manufacturer Pro-
mowolsch, he has been supplying the pro-
motional product market with useful and
clever plastic products for lots of applica-
tions since 1997.
OUT INTO THE WIDE WORLD

His career began after school, initially as
a commercial trainee. Then he was over-
come by the urge to experience freedom
and adventure, before he started thinking
seriously about a working life. So he grabbed

his rucksack and hitchhiked around the
world for some time. With a wealth of ad-
ventures and experiences, he returned to
Geseke in 1976 and threw himself into his
work. At that time, he realized for the first
time how much he loved his Westphalian
homeland that he was later never to leave
for along time. He soon took over the man-
agement of the accounting department and
later the management of a company not
related to the industry.
REMAINED TRUE TO PLASTICS

An ad in the local newspaper in 1981 was
what drew Wolfgang Schmidt’s attention
to Plastolan, a company founded in 1977
by Klaus Langenbach from Lippstadt. The

company had made a name for itself as a
creative promotional product manufactur-
er and was searching for personnel to un-
derpin its expansion strategy. Schmidt was
immediately drawn to this opportunity and
accepted a position in human resources
and accounting. Things were soon look-
ing up: As an authorized officer, he ran the
operational business until 1988 and be-
came a partner in 1989. It was not until
1997 that he left Plastolan to once again
try something new. He had momentarily
thought about switching to the distributor
side, but then remained true to plastics
processing: He knew the ropes and was
able to draw on his wealth of experience.
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But he was not planning to invest
large sums of money into a compa-
ny headquarters with its own ma-
chinery and then to be at the mer-

cy of the banks. No, he wanted to
build a manageable, flexible com-
pany that specializes in the pro-
duction of high-quality plastic prod-
ucts for the advertising and sales
promotion sector.

OUTSOURCING OF PRODUCTION
He was still in the process of developing
different scenarios when he suddenly had
an idea that made it possible to do what
he wanted without having to do what he
did not want. This idea was the current
business model of Promowolsch: The com-
pany focuses on product development and
has the corresponding tools produced by
others. Injection moulding is carried out
by partner companies. Consequently, the
products and the tools are the actual as-
sets of the company. Schmidt took about
a year to realise this idea. Acting wisely,
he took advantage of all the resources and
connections that could help him further.
For example, he revived an old contact to
a professor of the Iserlohn University of
Applied Science, which introduced tool-
ing as a project in his department. The first
12 tools were created in this way. Even
with the choice of the first manufacturer,
a Czech company founded by a German
engineer, luck and chance played a signif-
icant role. Once a small product range had
been developed, he began selling and he
soon enjoyed his first tastes of success.
Since then, approximately five new tools
have been built each year and the product
range is continually being expanded.

RESPONSIBLE PRODUCTION
The product portfolio includes the give-
away sector including, for example, fris-
bees, ice scrapers, bottle openers, fly
swatters, rulers, pencil sharpeners,
memo holders, money trays, shoe-
horns, clipboards, cups, ashtrays and
parking discs. In other words, useful
things that you can certainly use in eve-
ryday life and that are therefore welcome
promotional products. The entire range is

i,
i

manufactured in Europe, primarily in Ger-
many. Wolfgang Schmidt has had very good
experience with Stidpfalzwerkstatt, a com-
pany that integrates people with disabili-
ties. An essential part of the production is
performed there with modern plastic in-
jection moulding machines, extremely re-
liably and according to the common stand-
ards. “The integration of such facilities in
manufacturing processes is a great way
for entrepreneurs to promote meaningful
projects that bring benefits to everyone
involved.” In this respect, we fully agree
with Schmidt.

QUALITY AT A CONVINCING PRICE
Distribution lies in the hands of Promow-
olsch, which has secured the exclusive dis-
tribution rights for several products. Prod-
ucts are distributed exclusively through
qualified promotional product consultants
Europe-wide. “The trade is a powerful part-
ner that is indispensable for us. So we do
everything possible to support it,” says
Schmidt. The concept of outsourcing pro-
duction has worked outstandingly from the
beginning. It was the right decision to en-
sure that the company remains lean and

weee

agile and, ultimately, the customer ben-
efits from this: Cost savings and a
quality advantage over Asian prod-
ucts through professional produc-
tion conditions with short and re-
liable delivery times - all at budg-
et-friendly prices. Promotional la-
belling also calls for flexibility: Goods
can be supplied raw or individual-
ized. Printing is performed by estab-

Right at the beginning of his involvement
with promotional products, Wolfgang
Schmidt recognized how important asso-
ciation work is for the industry and he be-
came involved in the supplier organiza-
tions at an early stage. Among other things,
he was a founding board member of the
Industry Association of Promotional Prod-
ucts (IWM) and board member of the Work-
ing Group of Supplier Partners (ALP), both
precursor organizations of today’s BWL.
His membership in BWL originated from
these many years of collaboration. Thanks
to his entrepreneurial independence and
personal responsibility, he can contribute
intensively to the association’s work and
he values this privilege and enjoys it very
much: “T always look forward to the meet-
ings and [ am proud of the progress made
in recent years.” What does he see as be-
ing the most important task that needs to
be tackled today? The answer comes im-
mediately: “The consolidation of the in-
dustry,” says Schmidt, adding: “The chanc-
es of this happening are good and I have
high hopes for a united association. We
need to pull together and develop a sense
of belonging.” The need for a process of
realignment in the industry is obvious to
him. Here is the entrepreneur’s view on
this topic in an original quotation: “Such
a process can take years. Some will suf-
fer, but the market will be more structured
as a result. [ would expect the market to
shrink by one third in ten years if the re-
organization of the association fails. And
also if big players such as the Associa-
tion of Savings Banks (DSV), DG-
Verlag and the forwarders of

* ’ l lished partners in the region.
_r._-.ﬁ“"? ASSOCIATION WORK OVER DECADES
W
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wo LFG ANG SCH M I DT the association’s members do not quickly become association

members. Politics is exerting more and more pressure that can
I N PE RSO N only be opposed if we all pull together.”

STRENGTHENING “MADE IN GERMANY”
In addition to association work, Wolfgang Schmidt also supports
What was your first thought this morning? initiatives that focus on promotional products made in Germa-

| wonder how Borussia Dortmund played yesterday. ny. Promowolsch is a member of the eponymous
pool of German suppliers that issue a joint cata-

When is your day a good one? } logue. This is designed to show the trade what

When it is filled with work and harmony. T the domestic industry is capable of. “There
: are many catalogues from importers. Now

What gets you in a good mood? there is also one from companies that do

Optimally managed projects. not import, but produce in Germany and

Europe,” says Schmidt.

And what drives you crazy? A HEART FOR SPORT

Lies and making the same mistakes over and True to his principle “Whatever you do, do

over again. it with heart and passion”, Wolfgang Schmidt

has also been playing table tennis inten-
sively as a competitive sport for decades.
One has to be fast, agile, quick to respond and
fit to achieve and maintain a high level in this
When do you lose track of time? sport. He is justifiably proud of his achievements:
With a good book, if possible at the place where the Among other things, he has repeatedly participated in Sen-
story took place. ior World Championships and is still playing in the regional divi-
sion at the age of 64. It is no surprise to us to hear that he has
If you were forced to take a four-week holiday, where also started a large project in this field: After an application for
would you go? the construction of a new sports hall had been rejected, he found-
To Costa Verde in northern Spain with its stylish lifestyle ed a support association to achieve this goal by another means.
in lovely pousadas. Then on to Galicia and back to A former factory building has meanwhile been purchased and
Geseke via Porto, Faro and Valencia. with the help of donations it will now be rebuilt into a gym. As
this project is especially dear to him, we are glad to make an ex-
What do you like spending your money on? ception and mention that more information about this project
On travel, sport and good food and drink. can be found at www.logo-halle.de... The fact that he has built
up a library of some 3,500 volumes during his life and that read-
Do you let yourself get seduced by advertisements? ing is another of his favourite pastimes, completes the profile of
Of course, if it’s a nice injection moulded product from a versatile, active and inquisitive person. <
Germany ...

What are you most likely to forgive yourself about? "‘ \
First-time mistakes.

When is a promotional product a good promotional
product?
When it delivers what it promises.

What is the best promotional product you have ever T, =
received? - e 1
The thermo cup from Finland, which is now produced "
in Germany. '

What do you find irritating in relation to promotional ol pE 3

products? |

Cheap products, used for budget reasons, that : o

immediately end up in the trash. " L [:
e |
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INNOVATIVE PROMOTIONAL PRODUCTS

A HEART AND A SOUL

K oziol is offering a gift set of a special kind. The AROMA

H ® cup and the versatile RUDOLF cups are a heart and a soul
and are simply inseparable. During the Christmas season, the
elk looks cheerfully over the cup rim and holds tea bags, sugar
sachets and biscuits at the ready. Also available with the
optional RUDOLF tea strainer.

47406 © koziolideas for frieds GmbH ¢ Tel +49 6062 6040
incentives@koziol.de e www.koziol-incentives.de

|

ALL-IN-ONE BAKED APPLE

he scent of a warm baked apple spreads
= _throughout the room. Except for the
apple, this set contains everything for a
special enjoyment in the winter and Christ-
mas season. Apple bakers made of clay, four
walnuts, apple corer made of stainless steel,
two baked apple sweets and recipe cards.
Promotional printing (from 250 pieces) is
included and is possible on the standard
motif of the label. The label can be custom
designed from just 250 pieces.
45974 © Multiflower GmbH ¢ Tel +49 6223 86656-0

wilken@multiflower.de e www.multiflower.de
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Need a
shape?

The right
idea for
your USB

flash drive:
Maikiidea!

THE SEVEN STONES OF ALEXANDER

hat is the meaning of life? What is really important? Every-
one asks these questions. And everyone is called upon to
find the seven most important things for himself and to make
something beautiful out of them. ,, Alexander’s seven stones* invite
you to stack your wishes one over the other. Each wooden block is
handmade and is therefore unique. A customised logo can be
placed on the individual wooden blocks. The minimum order
quantity is 24 sets.

16416 * Red Bird Sp. z0.0. * Tel +48 42 6505439

redbird@redbird.de e www.redbird.plO

H P Your promotional USB
malk“ [ Flash Drive supplier.

Maikii Stl +39 0422 4477 00

Via G.Bortolan 44 +39042244 77 14
Vascon di Carbonera ™M sales@maikii.com

31050 (TV) Italy Q www.maikii.eu
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SANTA CLAUS OUT OF THE CAN

his can with an easy-open cap has it all - a magnetic Santa
_® C(laus, gingerbread and a fragrance tea light candle.
Promotional printing (from 250 pieces) is included and is
possible on the standard motif of the banderole. Customisation
is also possible from just 250 pieces.
45974 © Multiflower GmbH ¢ Tel +49 6223 86656-0
wilken@multiflower.de e www.multiflower.de

LEAVE YOUR MARKWITH YOUR OWN STAMP

G olfers can give their golf balls a distinctive identification very simply and
=¥ very quickly. The golf ball stamp from Hilbrand in a lipstick format
makes it possible. It can stamp up to about 150 golf balls. The print is
instantly dry. The golf ball stamp is available starting at 50 pieces together
with a logo sticker.

45818 © Golfvertrieb Hilbrand ¢ Tel +49 8322 9654-0

info@golf-hilbrand.com e www.golf-hilbrand.com

EVERYTHING THAT GLITTERS HERE IS GOLD

his golden dream becomes reality with a bottle of flavoured sparkling
2 wine. The elegant character of fine wines and the featured 22-carat
gold leaf make this 0.75 litre Golden Dream an experience for the senses.
Gold is neutral and is therefore also suitable for consumption. The noble
beverage comes in a gold bullion jewellery box in unbreakable carton
ready to ship.
42842 * Teutoburger Spezialitaten Pappert GmbH e Tel +49 5405 93110
info@teutoburger.de e www.teutoburger.de

102



3 TOP-Neuheiten 2015!

- auch als 2in1 mit
Handystander

info@apd-gmbh.de [ X *
www.asiapinsdirect.de g@

Teltower Damm 281 -283 14167 Berlin
Tel: +49 [0] 30 720 200 400

Asia Pins Direct
Erfahrung hat Zukunft
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NEW ON THE MARKET

VIDEOINPRINT FOR TOP MESSAGES

PSl Journal12/2014 www.psi-network.de

CHRISTMAS MAIL WITH FULL SERVICE

he importance of emotional and customised approach to address
2 customers is increasing disproportionately. A high-quality mailing
with supplement expresses a high appreciation of the recipient. If the
present is regarded as particularly interesting and of a high quality, this
is transferred to the advertising company itself. CD-LUX meets the
highest customer demands with its new Christmas mailings and offers
an optimum all-round service from the design to the complete individu-
al delivery.
45452 ® CD-LUX GmbH ¢ Tel +49 9971 8571-0
info@cd-lux.de e www.cd-lux.de

t is becoming increasingly popular to present products or
= services with short stories using images, sound or print.
Therefore, today‘s forms of communication require customized
advertising concepts - whether it be with moving image video,

voice or sound. The professionals at micx-media combine
special VIDEOInPRINT advertising media with technically

sophisticated details and special features. The latest develop-
ment is the ultra-slim 4mm Slimline Videocard, which is now
the perfect medium for effective brand, product or business

messages with the additional integration of multi-page
booklets.

45899 ® micx-media in concept GmbH & Co. KG ¢ Tel +49 5205 99100
info@micx-media.de e www.micx-media.de




LEATHER CASES FOR THE NEW IPHONES

S ouvenirs that are made of leather, year to year keep their
&7 popularity because they have great look after few years of
usage, retaining their properties without losing their shapes.
Leather is an expensive material. That is why leather cases for
mobile devices are great gifts for your partners or VIP-clients.
Stylish, pleasant to the touch, they protect your favourite
gadget from mechanical damages and from the environmental
factors. Designed specifically for the iPhone 6 and iPhone 6
Plus, they suits perfectly to these gadgets, without creating
additional thickness. Cases can be equipped with convenient
pockets for credit cards and can be made in variety of colours
and skin textures. Your corporate logos will look strictly, stylish
and elegant on a leather case, putted by special embossing or
foil stamping methods. If you will need a bright solution, you
can print any full-coloured image on the case surface.

49304 ® Dragon Gifts ¢ Tel +7 982 6488275

info@dragon-gifts.eu e www.dragon-gifts.eu

Profi-Displayschutzfolie
mit gelasertem Logo

e Logolaserung tber oder unter dem Displaybereich
e Ausflihrung: Matt oder glanzend

e Lieferung in praktischer Faltkarte

\

e Profiqualitat mit langer Haltbarkeit
e Hochwertiges Werbegeschenk fiir lnre Kunden
o Hoher Wirkungsgrad - Werbung immer im Blick

und im Kontakt mit dem Benutzer

e Mindestmenge nur
25 Stiick pro Modell

e Lieferzeit nur 1-2 Wochen

Fordern Sie Ihr persdnliches Angebot an unter:

Werbemittel-Handlerservice
Hanns-Martin-Schleyer-Str. 26
47877 Willich

Tel.: 02154 /5022 05-7
Fax.:02154/502205-9
Mail: mail@wm-hs.de

WERBEMITTEL

SERVICE
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QUICK TARPAULIN

K o time but not prepared to compromise? For these claims, promotional
¥ ® bhag specialist Halfar System is offering its collection of ExpressBags. In
just five days, these bags can be completely finished and ready to give as a
present. Especially popular is the STYLE shoulder bag made of tarpaulin. It
impresses with a charming contrast: slip-proof tarpaulin on the outside in
marine, anthracite, orange, white or brown and a grey inner lining made of
durable, supple polyester. Depending on your requirements, you can choose
from a fashionable portrait or classic landscape format. The features of this
ExpressBag tarpaulin are really outstanding. The bags offer enough space to
accommodate A4-size items in the flat insert pocket or in the main compart-
ment. Thanks to compartments for cell phones, pens, credit cards and more,
it is well equipped for the requirements of everyday life — whether it be for
leisure or professional needs. The large flap can be closed with two Velcro
fasteners and can be individually finished using screen printing or embroi-
dery.

45666 © Halfar System GmbH ¢ Tel +49 521 98244-0

info@halfar.com e www.halfar.com

REAL CUDDLY

w inter time is cuddle time: A stunning XL cuddle blanket is just the
thing. The generously sized ,,Tony“ blanket is made of 35 per cent
natural fibre (cotton) to ensure you feel really comfortable. This guarantees
a pleasantly soft quality and a significant difference to pure acrylic blan-
kets. ,,Tony“ is 160 x 200 cm in size and is available in 17 colours. In
addition, , Tony*“ is washable at 40° C and is ideal for on the go thanks to a
handy carry strap made of nylon. Of course, a variety of customization
options are available: from the label to embroidery and printing.
47313 * Eagle Products TextilGmbH ¢ Tel +49 9281 8191331

inof@eagle-products.de e www.eagle-products.de

HEALTH AND A SENSE OF WELL-BEING

B ased on knowledge going back more than 5000 years, an innovative
B¥ premium wellness product called “Shukang” has been developed. The
product was introduced to the PSI Network by Innovartis GmbH with great
success as of June 2014. “Shukang” leaves a lasting impression on the
customer. The patented world first in the field of insoles daily enhances the
wearer’s physical sense of well-being through several massage points that
can be individually adjusted. Detailed information on this can be found on
the website www.shukang.de. Furthermore, a product video is available
under PSI number 49298. The minimum order quantity is 50 units.

49298 ¢ Innovartis GmbH ¢ Tel +49 4717003725

info@innovartis.eu e www.innovartis.eu
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VALENTINE’S HEART

hen everyone’s thoughts turn to all their loved ones on
2 W 14th February, promoting companies should remember
their target groups and customers too. Precisely at the P.O.S.
on this “2015 Shopping Saturday”, small heart-shaped
giveaways are the right advertisers for a particularly warm-
hearted message. A varied repertoire of suitable products that
can be used as give-aways are offered by Jung Bonbonfabrik in
its range of tasty promotional ideas. For example, the heart
(approx. 12 g) made out of delicious fruit gum, the Premium-
Card with choc heart tetrahedron, or mini sachets containing
small fruit gum hearts or heart-shaped cherry bonbons. All
promotional products can be customised even at low order
quantities and printed with the advertiser’s message. Samples
and information are available on request.
41545 © Jung Bonbonfabrik GmbH & Co KG © Tel +49 7042 9070
zentrale@jung-europe.de e www.jung-europe.de

'

U

AUTOSEAL"®

TECHNOLOGY

E. BEST. EVEN. BETTER?
E PRINT YOUR COMPANY
GO HERE!

WEST LOOP: CONTIGO’S NR 1 BEST SELLING
AUTOSEAL® VACUUM INSULATED MUG

Newly designed lid pivots open for easy cleaning
Patented AUTOSEAL® lid:

100% spill- & leakproof

Unique lock system

Vacuum-insulated technology keeps

your drinks hot up to 4 hours

470 ml

contigo

+32 (0)11 37 30 01 - sales@mycontigo.com
mycontigo.com
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MEDICAL TOURNIQUETS

w e are pleased to present to you the new product of
DarMar, tourniquet - the stasis. It is made of the highest
quality elastic jacquard and a snap buckle - made of ABS
plastic. It is an ideal product for pharmaceutical companies,
which is used for the collection of blood in hospitals, laborato-
ries and surgery rooms. As a matter of advertising, it is
characterized by a large oveprint area on the buckle- with the
use of digital printing or pad printing, and on a jacquard
elastic band with the use of sublimation printing. Sublimation
printing offers endless possibilities for creating graphics
including fullcolor print. An additional advantage is that the
printing on the jacquard can be made from both side where
each side can be printed with different graphics.
DarMar ¢ Tel +48 68 4772230

info@darmar.pl e www.medical-tourniquets.com
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LIVELY IN WATER

he specialists of Goliath Toys are offering two really cool
_® products that are guaranteed to ensure lots of playful fun.
The Robo Fish Mermaid Pearl ,My Magical Mermaid“ is
automatically activated in water and swims by itself. By
adjusting a ring, it can gracefully glide on the water like a real
mermaid, or move up and down. No less mobile in the water is
the Robo Fish , Pirate®. The best-seller from Goliath Toys is
incidentally ,,the most advanced robotic fish on the market,
claims the company. Robo Fish activates itself as if by magic
when it is brought into contact with water.
49371 ® Goliath Toys GmbH ¢ Tel +49 6103 459180
k.wanner@goliathgames.de e www.goliathgames.de

TAILOR-MADE

M aikii, manufacturer of USB flash drives and promotional
2 ¥E gadgets, presents a line of soft rubber USB flash drives
that are completely customisable in both shape and colour, in
2D or 3D to promote your customers uniquely, creatively and
originally. The strengths of Maikii not only lie in the extensive
range of models to choose from, but they also entail the
company's special focus on materials and technology, in
addition to offering a range of services to support the product:
including accessories, packaging and data pre-loading, so you
can load files directly into the device. This means Maikii offers
you the whole package to represent the company‘s image in
the best possible way. Are customers looking for smart
Christmas gift ideas? Send Maikii a diagram of the chosen
shape and they will make it. Ask for a free quote now.

48283 * Maikiis.r.l. e Tel +39 422 447757

info@maikii.com e www.maikii.eu



@ KEYMORTIZER

Das Giveaway mit ROl!

WIR GENERIEREN
ECHTE ADRESSEN!

Der Keymortizer bringt verlorene Schiissel zuriick.
Zusatzlich generiert er lhrem Kunden echte Adressdaten
und lhnen attraktive Vermittlungsprovisionen.

DIE MANUFAKTUR FUR KUNDENBINDUNG

PiNkey AG

Sonneberger Stralle 16 Tel. 036705 65000
98744 Oberweillbach E-Mail: info@keymortizer.de
Deutschland www. keymortizer.de
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KLEINANZEIGEN / CLASSIFIEDS
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BRIEF MESSAGE, LOW PRICES, BIG IMPACT+++THE PSI CLASSIFIEDS MARKET+++NOW NEW
EVERY MONTH+++EXCLUSIVE IN THE PSI JOURNAL+++BOOK NOW FOR THE NEXT ISSUE+++
TEL.:+49(0)211-90191-114/-150+++FAX:+49(0)211-90191-180+++MAIL: PUBLISHING@PSI-NETWORK.DE

TEXTILIEN / TEXTILES WERBE-CS‘s / PROMOTIONAL CD‘s

SIE SUCHE

the Fair fpirit

T-SHIRTS|POLO SHIRTS | SHIRTS | SWEATERS
| SWEAT-SHIRTS | FLEECES | SOFTSHELLS|
BODYWARMERS | WINDBREAKERS |
PARKAS | BERMUDAS | TROUSERS | APRONS
| TOWELS | CAPS | BAGS | TIES | TEAMSPORT

www.hermann-media.de

2014 Collection

PSI No. 49335 www.hermann-media.de

KALENDER / CALENDARS
ACAR

europe

PSINo. 44472 Www.sols-europe.com

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

REISEGEPACK / LUGGAGE

» PSi1 Hall 11 F25

PSTNo. 48055 www.acar-europe.de
Wir gehen mit der Zeit. Seit liber 75 Jahren.
travelite GmbH + Co. KG — Merkurring 70-72 — D-22143 Hamburg
Tel. +49 (0)40-64 21 54-0 — www.travelite.de
PSI No. 46108 www.travelite.de Pl
r1Le— -
KLEINANZEIGENPREISE / CLASSIFIEDS PRICES saaxils
BT mm R . =
Format GroBe (Bx H) s/w Preis 4¢ Preis e term| |c
. BEEE L
1/4se|te 90 X127 mm 799,~ 999,— EEEE“.E COMPETENCE
1/8 Seite 90 X 61 mm 255,— 319,— o r— LA
1/16 Seite gox28mm 199~ 249,~ i d e é é i é
1/32 Seite 2x28 mm — 125,— .

/3 4 % > www.competence-in-calendars.com
Rubrik Stellenangebote / Rubric Job Offers FSTNo 41308 W ierminiceu
1/4 Seite 90 X 127 mm 205,—

Additional suppliers can be found in the reference work
I N FO: PSI Supplier Finder 2/2014 or online in our

Anhand der PSI Nr. finden Sie alle Produkte des
Lieferanten im PSI Product Finder:
www.psiproductfinder.de

O

PSI Product Finder
www.psiproductfinder.de
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WERBE- UND PROMOTIONMATTEN /
ADVERTISING AND PROMOTION MATS

hdrsteler

INTERIOR Design

%
o

Horsteler Interior Design GmbH

Internet: www.hoersteler.de | email: verkauf@hoersteler.de

PSI No. 45973 www.hoersteler.de

Werbematten
als Give-Away

KLEEN-TEX

WIWW.RID motion-mals.ed

PSIN0.43358 www.promotions-mats.eu

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

SUSSWAREN / SWEETS

U3, LT

www.slodkieupominki.pl

______________________________

PSI No. 46325 www.slodkieupominki.pl

S e

~< 7 .= & Schokoladenmiinzen
] Y .;-r'p- S L
Wl (LR

- als Standard
Euro-Artikel

oder als

- Spezialanfertigung
fiir die Werbung

- Stereo Holland Gebick GmbH & Co.
. www.stereo-holland-gebaeck.de
e

www.stereo-holland-gebaeck.de

PSI No. 45341

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

FEUERZEUGE / LIGHTER

E Platiner

RAUCHERBEDARF & WERBEARTIKEL

PSI No. 41565

www.kp-plattner.at

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

WERKZEUG, TECHNIK & ELEKTRONIK /
TOOLS, TECHNIQUE & ELECTRONICS

oy VOBLE
& MUSTHAVES

SN |

w. p fcon clgatacom

www.pfconcept.com

PSI No. 40972
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HIGH-TECH ZUBEHOR / HIGH-TECH ACCESSORIES SPIELWAREN / TOYS

Neu ab 2015! «

Silikon-Halter mit Handystander

)
L

Pliis iischtierwelt

[y P — =i

o pims Dinect info@apd-gmbh.de | www.asiapinsdirect.de WWW.SemO.de

PSI No. 45428 www.asiapinsdirect.de  PSiNo. 44970 www.semo.de

[
Goliath Toys GmbH Otto Hahn-Strafse lelch Gﬂllath
= Mall k.wanner@goliathgames.de, Tel"-*061 03/4591 80

. 'I. .
PSI No. 48038 www.in-crystal.de PSI No. 49371 WWW. gollathgames de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

TASCHEN & ACCESSORIES / BAGS & ACCESSORIES WANDKARTEN / WALL MAPS

A =Nl Pl 7 ATLAS

EUROPAISCHE LANDER
=P i :

» 30 europédische Staaten

» Einzeldarstellung der Lander

» die wichtigsten Stédten

» PLZ Bereiche

R I E D L E » Vorwahlverzeichnis der Lénder
» im Format DIN A4

» for den schnellen Uberblick

papiertaschen.de | j... ... ko

MESSE
85101 Lenting - Tel.: +49(0)84 56 924300 - STAND 11H19
E-Mail:info@stiefel-online.de - www.stiefel-online.de

PSINo. 45202 www.papiertaschen.de - -
PSI No. 43567 www.stiefel-online.de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de
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SONDERANFERTIGUNGEN / CUSTOM MADE ARTICLES

ﬁMake It!

D I F F E R E N T www.signum-druck.de

wmfﬂkdﬂ(#/'feér' FQM' Werf PSTNo. 42880 www.signum-druck.de

Additional suppliers can be found in the reference work
PSINo. 48319 www.samesamebut-different.de PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

DIN EN ISO 9001:2008

Siebdruck-Tampondruck GmbH

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our

PSI Product Finder
www.psiproductfinder.de WELLNESS & KOSMETIK / WELLNESS & COSMETICS
GETRANKE / DRINKS ; .
/Interzeit

IstWellnesszeit =%
|S|GR2EE¥SOOLSCOM . i Mit den Aromatiichern

BE> von Coolike gut durch

den Winter kommen...

Sachet individuell bedruckbar.
/ Wir beraten Sie gerne!
¥

DE-OKO-039

Bio TeaStick

Zahlreiche Streuartikel
und Présente rund um
den Bio TeaStick erhaltlich.

Qualitatsprodukt aus dem Hause

Coolike-Regnery GmbH Besuchen Sie uns auf der

LilienthalstraBe 2-4 - D-64625 Bensheim » PS1 2015 - Halle 9, Stand E31
eMail: vw@coolike.de - www.coolike.de <

i PSI No. 41421 -
www.imagetools.com A www.coolike.de

Traunreuter StraBe 16 - D-93073 Neutraubling

Privat Label * Verpackung o Cntwicklung Barbana Hofmann :==Q

THE BEAUTYTOOLS COMPAHY

AT STYLE YOUR BEAUTY

PSINo. 46551 www.imagetools.com

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

Werbeartikel die begeistern;
Kosmetikpinsel und Beauty Accessoires
von Barbara Hofmann,
der Kosmetikpinsel Spezialist.

%

info@barbarahofmann.com www baroarahofmann.de
PSI: 2015 Stand: 9D31

VEREDELUNG & WERBEANBRINGUNG /

FINISHING & PROMOTIONAL LABELLING

PORZELLAN - GLAS - DRUCK ==

K&SSINGER (€ Koy ||

Ak asllsehi
”" s e sean Additional suppliers can be found in the reference work

DER WERBEARTIKEL-SPEZIALIST e PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

SIRIOSSIODY *® SIHSNAG DILIIWSOD

[%2)

I'No. 48350 www.barbarahofmann.de

PSI No. 42087 www.koessingerag.de
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STELLENANGEBOTE / JOB OFFERS

Mohn media Kalender & Promotion Service GmbH gehort zu den fiihrenden
Werbemitteldienstleistern Europas. Fiir unsere Kunden entwickeln wir (iber eine
einzigartige Wertschopfungskette individuelle und innovative Losungen. Neben
Lizenztiteln und Produkten mit exklusiven Inhalten sind wir auf kundenspezifische
Sonderkonzepte spezialisiert.

Zur Verstarkung unseres Teams suchen wir eine/n
Mitarbeiter/-in Business Development/ Einkauf Werbemittel

Ihre Herausforderungen

+ Werbemitteleinkauf (Lieferantenauswahl, Verhandlung der Konditionen,
Bestellabwicklung, Qualitétssicherung)

+ Erstellung von kundenindividuellen Produktkonzepten

+ Kundenbetreuung

+ Vorbereitung und Erstellung von Produkt- und Vertriebspréasentationen

+ Unterstiitzung bei der Beantwortung umfangreicher Ausschreibungen

+ Konzeption und Erstellung von Marketing- & Supportmaterial fir den Auf3endienst

lhr Profil

+ Erfahrungen im Einkauf und Vertrieb von Werbemitteln
+ Durchsetzungsvermogen

+ Hohe Kommunikationsfahigkeit

+ Flexibilitat und Eigeninitiative

+ Sehr gute MS-Office-Kenntnisse

+ Hohe Belastbarkeit und hohe Leistungsbereitschaft

+ Starke Service- und Kundenorientierung

- Sehr gute Englischkenntnisse

lhr Denken und Handeln ist zudem unternehmerisch und Sie iibernehmen gern
Verantwortung? Dann freuen wir uns auf Ihre Bewerbung!

Senden Sie Ihre Bewerbung an

Mohn media Kalender & Promotion Service GmbH
Personalabteilung | Frau Diana Mai
Carl-Bertelsmann-Str. 161 K | 33311 Giitersloh

www.mohn-kalender.de

MISSION POSSIBLE

TRIK ist ein erfolgreich wachsendes und zukunftsorientiertes Unternehmen in
der Werbemittelbranche. Wir verstehen uns als kreativer und kompetenter
Partner flr Werbeartikel, Printproduktion und Merchandisingprodukte.

Zum nachstmoéglichen Termin suchen wir zur Verstarkung unseres Verkaufsteams

VERKAUFER / KUNDENBERATER (M/W) IM AURENDIENST
JEWEILS IN DEN PLZ-GEBIETEN 5/6/7/8

Sie sind ein leidenschaftlicher Verkaufer, haben erfolgreich im Vertrieb gearbeitet und
verfligen Uber sehr gute Kontakte in die Industrie. Darliber hinaus sind Sie in der Lage,
nicht nur Produkte, sondern kreative, strategische Werbemittelkonzepte und Kampagnen
zu verkaufen.

IHRE AUFGABEN:

¢ Ausbau des Geschafts mit Werbeartikeln

¢ Ausbau des Geschafts mit Bestandskunden
« Akquisition von Neukunden

« Reaktivierung ehemaliger Kunden

UNSERE ANFORDERUNGEN:

« Kaufmannische Ausbildung und Erfahrung
« Sicheres und reprasentatives Auftreten im B2B-Vertrieb (idealerweise fir Werbeartikel)
¢ Erkennen von Potenzialen fir Neugeschéfte

Kreativitat und Ehrgeiz
Teamfahigkeit sowie gute Umgangsformen

UNSER ANGEBOT:

Wir bieten lhnen eine spannende Herausforderung in einem dynamischen Umfeld mit
flachen Hierarchien und hervorragende Entwicklungsmoéglichkeiten in einem Unterneh-

men, das seit tber 20 Jahren erfolgreich am Markt agiert.

Haben wir Ihr Interesse geweckt? Dann senden Sie bitte Ihre aussagekraftige Bewerbung
unter Angabe lhres frihestmoglichen Eintrittstermins bevorzugt digital an: job@trik.de

TRIK Produktionsmanagement GmbH ¢ KdnigstraBe 2 « 14163 Berlin
Fon: 030/81 456 32-0 « info@trik.de o www.trik.de

INSERENTEN-VERZEICHNIS / LIST OF ADVERTISERS

PSI No. INSERENT / ADVERTISER SEITE / PAGE PSI No. INSERENT / ADVERTISER SEITE / PAGE
48055 Acar Europe GmbH 071, 110 49092 MARIP-Werbung 047
44533 Albene GmbH 038 40111 MARTOR KG 067
49060 AS| 059 42020 mbw® Vertriebsges. mbH 087
45428 Asia Pins Direct GmbH 103, 112 49018 Michael Schiffer Promotion GmbH 017
PSI Neu Astro-Med GmbH 130 47780 Mimaki Europe B.V. 129
47411 badge4u 130 49231 MOUNTEK GmbH 129
45202 BAGS BY RIEDLE 112 49467 PiNkey AG 109
48350 Barbara Hofmann Cosmetic-Pinsel GmbH 043, 113 45727 Plastolan GmbH 103
PSI Partner bpma 127 49310 Portica GmbH 129
PSI Partner BusinessPartner PBS 131 48126 Printfield Sp. z.0.0. 133
PSI Partner Charlie‘s Corner 134 42332 prodir S.A. 001, 005
48316 Chocolissimo 002 45471 Promodoro Fashion GmbH 013
48812 COMPUZZ srl 128 49239 Prosy Packaging GmbH 126
41421 Coolike Regnery GmbH 047,113 43952 PSI 018+019, 022, 042,
49374 Daydream GmbH 133 050, 072, 084, 099
41752 doppler H. Wiirflingsdobler GmbH 073 41829 Rastal GmbH & Co. KG 075
43420 EBERHARD GOBEL GMBH + CO 039 PSI Partner Reed Exhibitions Deutschland / Deutsche Messe 036, 046, 066, 078
PSI Partner EISMA Uritgeverij 125 46551 Sanders Imagetools GmbH 079, 113
41369 elasto form KG 135 49349 SEW International 129,134
42809 F. Pecher GmbH 069 49097 Shock Line Srl 129
49354 Fifty Five OHG 132 42919 Siegfried Hintz - MAG-LITE Titel-Altarfalz /
49223 Flexible Innovations Ltd. 119, 128 Cover Gatefold
45107 Franz Hagemann GmbH & Co. KG 128 44120 Sport Béckmann 133
49385 Fuchs-Display GmbH 103 41462 Spranz GmbH 085
49322 Garland Bridge (Europe) Ltd t/a 132 49286 Stainer Schriften und Siebdruck GmbH & Co. KG 067
49371 Goliath Toys GmbH 123 44393 Steiner GmbH Spielwarenfabrik 039
48623 GSE Gesellschaft fiir Soziale Di leistungen Essen mbH 128 43567 Stiefel Eurocart GmbH 112,123
42819 Gustav Daiber GmbH 007 49382 Studio 55 International GbR 129
43628 HAMA GmbH & Co. KG 3. Umschlagseite / 49343 te Neues Druckereigesellschaft mbH + Co. KG 130

3rd Cover page 41207 Teca-Print AG 128
42688 HAT‘s Company GmbH & Co. 133 41647 Tengler Match 051
40846 Heinz Tréber GmbH & Co. 043 46108 travelite GmbH + Co. KG 074, 110
46235 Herka GmbH 077 44970 TRIGON Deutschland GmbH 003
49335 HERMANN MEDIA 065, 110 41848 uma Schreibgerate Ullmann GmbH 049
45918 Herzog Products GmbH 081 46453 Viba sweets GmbH 095
45973 Horsteler Interior Design GmbH 067, 111 44281 VICTORINOX AG 035
47996 iMi Partner A.S. 132 49091 Wallburg GmbH 128
48038 In-Crystal 112,117 49390 Walser GmbH 132
49298 Innovartis GmbH 123 49104 Werbemittel-Handlerservice 105
PSI Partner IPSA - Institute of Professionals in 115 49269 Wiha Werkzeuge GmbH 121
49207 Just Style It BV 133 46613 ZEGO Promotion & Logistik GmbH 134
42706 Kalfany SiiRe Werbung GmbH & Co. KG 041 41823 Zettler Kalender GmbH 083
48425 Kambukka BVBA 107 48535 Zustell-, Transport- und Vertriebsgesellschaft mbH & Co. KG 057
43358 KLEEN-TEX INDUSTRIES GMBH 111 44323 Zweibriider Optoelectronics GmbH 2. Umschlagseite /
41565 KP Plattner GmbH 077 2nd Cover page
49291 LASERPIX GmbH 4. Umschlagseite / 47395 Zwilling J. A. Henckels AG 037

4th Cover page
48283 Maikii s.r.l. 101 Beilage / Inserts
46913 MALGRADO fashion & promotion GmbH 133 (*Teilauflage / Part circulation)
40755 Marbo-Werbung Norbert Bokel GmbH 045

43952 PSI - Reed Exhibitions Deutschland GmbH *
43065 Aulenbacher GmbH *




EXPLORE THE RUSSIAN MARKET!

IIBA

27 EXHIBITION
OF THE PROMOTIONAL
PRODUCTS INDUSTRY

Russia's largest
promotional products
and advertising articles
trade show*

CRGAMISED BY

{'_:'?,_ Reed Exhibitions

241, Bolahaya Nikitekaya at.,
Bild.B;, antrance 2

1265008 Moscow Hiuissaia

Tal.: +7 4898 93T 88 681

Email: ipeairmedexpo.ru

APPLY FOR PARTICIPATION
WWW.IPSA.RU
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PSI INDUSTRY
BAROMETER IS AN
EXCLUSIVE TOOL

I n order to be able to make responsible
2 decisions, entrepreneurs need to know
what is going on in the market. There is
now good news for all PSI members con-
cerning the important topic of market re-
search: With the PSI Industry Barometer,
the PSI has now developed its own mar-
ket research tool that will provide PSI mem-
ber companies with regularly updated mar-
ket data and industry information in fu-
ture — exclusively and free of charge. Such
a service, which also takes international
markets into account, is unique in the in-
dustry. The questions have already been
sent out Europe-wide. The results will en-
sure that PSI members enjoy an informa-
tion advantage that does not incur any costs
but can serve as a valuable planning aid.
The PSI Journal will present the results
once they are available. <

TECHNOLOGY FORUM
AND DEMONSTRATION
AREA ARE A MUST

hether it be digital printing, engrav-
ing or flocking, the different finishing
techniques make the promotional product
an individual, personalized and highly ex-
pressive communication tool. This will be
demonstrated by the exhibitors of the PSI
at the TECHNOLOGY FORUM from 7 to 9
January 2015. As a classic among the spe-
cial areas, the forum in Hall 12 will be the
place to be for promotional signmakers,
printers, finishers and textile companies. At
the TECHNOLOGY FORUM, companies from
the printing and finishing sectors will be
demonstrating how pens, T-shirts, mugs and
the like are professionally refined. The fo-
cus will be on both innovative machines and
printing processes. In addition to the ma-
chines, finishing techniques will of course
also play a decisive role at the TECHNOL-
OGY FORUM, which will be complement-
ed by the DEMONSTRATION AREA. This is
where a profound technical knowledge of
advertising and vivid demonstrations meet.
The focus is on knowledge transfer and ma-
chine demonstrations. Exhibitors from all
areas of product refinement provide answers
to how advertising is applied to an item and
where advertising is most effective. They
will explain and demonstrate the various
techniques of finishing —whether it be screen

PSI Journal 12/2014 www.psi-network.de

printing, engraving, laser techniques or
flocking options. Companies that can be
found at the TECHNOLOGY FORUM include
BOOGIE, Flexible Innovations Ltd, GSE Ge-
sellschaft fiir Soziale Dienstleistungen Es-
sen mbH, SEW International, Mimaki Eu-
rope B.V., MOUNTEK GmbH, NEOFLEX Ltd.
+ Co. KG, Portica GmbH, Studio 55 Inter-
national GbR, Shock Line Srl, te Neues
Druckereigesellschaft mbH + Co. KG, Teca-
Print AG and Wallburg GmbH. <

TRAVEL CHEAPLY
TO PSI 2015

P SI 2015 will be opening its doors in
2 just over one month from now. Par-
ticipants should plan their travel and stay
early and they can benefit from the con-
cessions available here from the PSI part-
ners Lufthansa and Deutsche Bahn. There
are also discounts for rooms at PSI part-
ner hotels.

« Lufthansa is offering discounts on their
flights through the cooperation with PSI
for PSI 2015. Further information is avail-
able at Atp./www.psi-messe.de/flug-
zeug_323.html

« Through the cooperation with Deutsche
Bahn, there are discounted tickets in com-
bination with the event ticket for those trav-
elling by train within Germany. The offer:
99 euros per person for a return ticket (2nd
class) to PSI 2015 from anywhere in Ger-
many. Further information is available at
http./www.psi-messe.de/veranstaltungs-
ticket db_321.html

 The partner hotels of PSI can be found
at the following link: A#zp./www.psi-messe.
de/hotel 1425.html

If you have any questions about travel and
hotel bookings, PSI Travel Center will glad-
ly help you on tel. +49 211 90191-281 or
at hotel@psi-messe.com. <
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OPINION
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THE YEAR-END RALLY: PART II

he year-end rally in Europe does not
_® seem to be running really well. As a re-
sult, 2014 is being rated as a mixed year.
This will not be clear, however, until the
new figures have been presented at the PSL.

You may recall our last issue: It dealt
with the assessment of the challenges ahead,
often lost in the year-end rally due to the
hectic and shorter days. The assessments
from the trade and suppliers still differ.
There is only agreement on the issues of
competition and pressure on margins. Al-

though the competition is partially self-in-
flicted if one again looks at the partial met-
amorphosis of the trade into suppliers.

The concerns of the major suppliers
lie in the issues of stock levels, compli-
ance, sustainability and order volumes
which are too small. The latter reflects the
demand in the market and is a logistics
challenge. That cannot be argued away.
The future will certainly entail more per-
sonalization requests. This trend will go
hand in hand with small quantities.

»2015 will be another
year of challenges
and opportunities.«

What is quite amazing is the differing as-
sessment of compliance and sustainabili-
ty. These issues seem to be only partially
existent in the trade. Especially if another
industry decides not to use any more pro-
motional products — such as the pharma-
ceutical industry this year. We have to face
this pressure. This is particularly evident
again as this year draws to a close. We can-
not prevent such developments. This is pre-
cisely why we have to deal with such is-
sues much earlier. Compliance issues are
omnipresent in the companies that buy pro-
motional products. It is imperative to pro-
phylactically inform and educate. This will
be a central task of the new German unit-
ed association in 2015.

2015 will be another year of challeng-
es and opportunities. I am convinced there
will be positive changes.

Best regards,
Ao
Wi

MichaelrFreter

Publisher of PSI Journal
Managing Director PSI
michael.freter@psi-network.de



Effective tech gadgets
attached to print media increase readership by 52%%*

Mobile phones can carry contagious germs because our
hands touch many bacteria covered public places. You
can keep your phone relatively germ free by simply
remembering to clean it occasionally; wiping it off with a
DigiClean® antibacterial reusable screen cleaner.
DigiClean® products remove germs from screens and
prevent the spreading of germs and bacterial growth
for the life of the cleaner.

According to SquareTrade, new larger smartphones are
heavier and much more slippery, resulting in increased
drops and damage. In addition, they are much more likely
to slip out of a person's hand since some users have a hard
time gripping the large but slim form, especially when
texting. egrips® products create the most effective
anti-slip solution of any phone or case accessory on
the market.

*2014 DMA Statistical Fact Book

DigiCIea%

Premium Screen Cleaners

egrips’
ANTI-SULIP

PHONE STICKER

- Grips On All Surfaces
- Cleanly Removable

—
l PREMIUM ¢
QUALITY ¢

' UNLEARN TASTELESS
LEARN TASTE

J L
i

- Hi-Resolution Images TASTELESS
- Rich Vivid Full Color Print RELEARN
- STICKS to All Phones & Most Cases ' - r

- Sticky Side Imprint

FLEXIBLE ,
A \nNOVATIONS global@flexinno.com

... delivering memorable advertising
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PREMIMINARY EXHIBITOR LIST OF THE PSI 2015

7™ TO 9™ JANUAR 2015 IN DUSSSELDORF

w e are happy to present you the following companies at the PSI 2015:

blue = TEXTILE AREA

pink = PSI TECHNOLOGY FORUM
green = HALLE13-AREA

orange = NEW EXHIBITORS

PSI NO. EXHIBITOR HALL/STAND PSI NO. EXHIBITOR HALL/STAND
49009 12M Alicja Wasowska 11061 49437 BEAUTY GET JOY Inh.: Heide Malischewsky 11K82
49279 2had GmbH 12Ko3 48731 Beseda Adrian Bereszynski 9D35
49353 4Qtrade GmbH GF: Julia Brodbeck 12Ms50 49250 Bestron Nederland BV 12D19
49356 8 Pandas Deutschland c/o brandpartner GmbH 12L42 46839 Bio Laboratories Ltd. 9F28
47187 Abanicos Aldaia Internacional Manuel Guerrero Del Moral 9Ho7 49444 Bio Strohhalme GmbH 12M38
47670 Abanicos Jose Blay S.A. 9Eo3 49113 BIVALVIA Ltd. 12K32
48989 a.b.m. Italia S.p.A. 10D21 49002 Twist Key BLL Holdings Ltd 12N30
48055 Acar Europe GmbH 11F25 49381 Bobble Europe Cooper Trade BV 11B12
49347 Adapt Marketing (Pty) Ltd - ADAPT Anthony Driman 11G31 41435 Bockling GmbH & Co. KG 9B14/9C13
44329 aditan Werbe- und Organisationsmittel GmbH 12Bo1 44120 Sport Bockmann Ihr Partner fiir Sport und Freizeit 10G74d
43999 ADOMA GmbH Kunststoff- und Metallverarbeitung 12H53 47698 BOFA-Doublet GmbH 11A22
46850 ADV PAX Lutec Vertriebs GmbH 9E28 48718 BOHEMIA SPORT LION, spol. s.r.o. 9H28
45448 Aetzkunst GmbH & Co. KG 9C14 48401 Bon Godit Eli Katzenstein 11C45
48751 AFISA Asoc. Fabric. Import SA 9Bs52 48043 Boogaard Textiles B.V. 10K21
46059 Afkim Ltd. 11B20 49348 BOOGIE 12A33 TF
49365 AGA B. Orzechowska P. Orzechowski SP. J. 9D27 48778 BOOKMAN AB 9F32
49267 Agentur Vorsprung Peter Hausser 11D52 45767 Bottle Promotions a Tacx International Company 9K32
49278 Aglika Trade Ltd 10F66 48361 BrandCharger Europe VOF 10G13
49005 AHELYA CANTA REKLAM HIZMETLERI SAN. VE DIS TIC. LTD. STI. 9E17 46304 The Brand Company, S.L. 9G31
49337 aiia LLC Partnership 11C41 46116 Brand Promotion CZ s.r.o. 10G26
48934 Albert Mebus GmbH & Co. KG 11F14 46905 Brauns-Heitmann GmbH & Co. KG 9A25
48939 Albo Trade srl 12K23 48876 Bremer HACHEZ Chocolade GmbH&Co.KG 10D06
49035 Alémundo Com de Brindes, Lda 10D63 41141 Hugo Brennenstuhl GmbH & Co. KG 10G45
49089 Alfamax Technology Company Ltd. 12C14 49334 Bric‘s Spa 10F28
47800 ALFA PROMOSYON TEKSTiL PAZ. SAN. VE TIC. LTD. STI. 9C27 40567 BRUNNEN Baier & Schneider GmbH & Co. KG 11D03
49203 Aliseta snc 10H37f 48383 BSC SPA 10E27
47137 Allflash GmbH 10K62 48045 B-TOKEN BVBA 9Ko8
45590 aloga gmbh 11B30 49119 Built by Doctors Lda 9B31
45753 Anda Present Ltd. 11H22 40710 BULLYLAND GmbH 9K18
44291 Araco International B.V. 11F24 45956 burger pen AG 9D52
48914 Arcade Productions sarl 9H22 46531 Businessball B.V. 12D33
48983 Arem Italia Srl 10H49 47952 Byiiksoy Bayrak Ve Semsiye San. Tic. A.S. 9Go1
46726 Ari International Trading GmbH 9G52 49016 Camblock Hey!blau Labs e.K. Thomas Miihlhoff 12K41
45456 Aristos International GmbH 11G34 45107 cameo Laser Franz Hagemann GmbH 12Bog TF
48309 Manufacturas Arpe, S.L. ARPE 11C63 49425 Candybel SPRL 11K83
45895 Artihove Regina B.V 10G68 42482 Cartamundi Turnhout NV 11F65
49333 ARTOS PRODUCTIONS GmbH 12128 43811 CDH Computer Division Heinemann GmbH 9A18
49276 Artstore Rafal Marcinéw ,,Baldimo* 12K27 47456 Cemertas Promotional Textiles
47506 Condom Message ASHA INTERNATIONAL 9A41 Industrial and Foreign Trade Company Ltd. 9Bo1
45428 Asia Pins Direct GmbH 9ls1 47791 CHILI CONCEPT SARL 11B16
47525 A-Solar B.V. 11G33 48760 Chocolats Camille Bloch SA 12D38
49441 A.S.S.-3 Biuro Exportu Importu i Marketingu Ewa Skoczen 12046 48316 CHOCOLISSIMO by MM Brown Deutschland GmbH 10Ko6
41169 ASS, Spielkartenfabrik Altenburg GmbH 48610 SAS CIAD 10E42
ASS Altenburger Spielkarten 11F65 42811 CITIZEN GREEN BOOMERANG S.A. 12G46
46148 ATUT & PRIMAR s.c Golab, Rackiewicz 11A63 48658 CiTRON btl Magdalena Owczarska 1028
PSI Inventor Auinger Daniel 12136 46851 Classic Line Warenhandels GmbH 9Ko3
48738 AuRa Textil GmbH 9lo3 48748 Claymore Willemen Koffers B.V. 9G51
49413 AVANT Fabryka Porcelitu Jerzy Bujanowicz 9G04 40511 Clipper B.V. 11A66/B73
46204 Axpol Trading Sp. z.0.0. Sp.k. 10K25 48345 CMA Global Inh. Young Sun Kim 9G32
46781 AXXEL Sp. Z.0.0. 9D18 49416 Colijn Muller B.V. 12C39
48973 Axxel Lenticular Adam Jastrzebski 12K34 48344 Color Print Ltd. 9lg1
48837 B3 GmbH 12M42 46789 CoMo Europe B.V. 9C23
47411 badge4u Wojciech Pawlowski 12B39TF, 9A31 47307 Comodo 10D11
41338 Béren-Luftballons GmbH 9Dog 48812 COMPUZZ srl 12B45TF
49433 Bagco Limited 9Ho3 46835 Concert-Merchandising GmbH 9l13
49407 Bagista GmbH & Co. KG 12G38 49112 Consilio Jakub Michalski 12K30
48049 Bahar Tekstil San. Ve Tic A.S. 9Co3 41421 Coolike-Regnery GmbH 9E31
49454 Baja Michalina Pelc 11K76 45939 Corthogreen bv Greengifts & Seedpromotion 10H03
48407 Hispanica de Globos S.L. BALLOONIA 9F14 48908 Cosmetic Service GmbH 9D17
49398 Baltus Bloembollen BV 11K02/11M16 47675 Cotton Classics Handels GmbH 10K54
48350 Barbara Hofmann Cosmetic-Pinsel GmbH 9D31 48842 Cottonland - Textile Agency Open Vision - Publicidade Lda. 10Ho7, 10Hog
45434 Bartl GmbH 9A40 49376 CPS GmbH / FRESHTIS 12014
PSI Inventor baumstark 12Mo3 49216 CPU Europe BV 9Go8
48898 b & a Vertriebs GmbH Promotionkicker 9C22 49449 Cross Marketing Produktion GmbH 11K80
45934 bb med. product GmbH 9C32 48445 CTPS.R.L. 9E21
PSI Inventor Beach Bag - Shop 12137 49317 CTWO Products AB 11G12
47455 BD Group d.o.0. 10C61 49406 Cuka Design, S.L.L. Sonia Rojas 9F41
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PSINO.

49446
48936
42819
49313
49374
48840
46660
49408
49396
49090
49427
48471
41734
47097
48615
46488
49340
40723
49452
41752
48489
46897
49048
49304
45720
48061
44886
47414
48332
49302
48122
48280
48952
47300
47503
48395
41387
41369
44127
48996
44736
48915
47306
42200
45997
42692
47403
47737
49081
PSI Inventor
49404
48529
49306
41768
41022
40684
48762
47057
46089
49245
45775
41857
45339
49403
48749
47094
47558
49205

46751
43144,
49392
47960
48984
49424
49354
46874
48519
48797
47964
41002
48315
48158
PSI Inventor
49223
44294
44389
49370

EXHIBITOR HALL/STAND
Custom Jackets Kevin S. Mode AB 10G74p
D2 Tekstil Sanayi Ve Ticaret Ltd. Sti. 10C40
Gustav Daiber GmbH 12D14b
DARA Izabela Kolodziej 12K18
Daydream GmbH 10G74f
DELSEY Reiseartikel und Lederwaren GmbH 10G75
DEONET GmbH 10K31
Depositphotos Inc 12No6
Deutschland-Fanshirts Inhaber: Philipp Reuter 12N42
Die Stadtgdrtner Inh. Derk Niemeijer 12K46
die stickmanufaktur dresden Jens Borsbach e.K. 12M48
Mr Disc Digistor Deutschland GmbH 12H27
Giuseppe Di Natale S.p.A. Arti Grafiche Cartotecnica 11H71
EMBALAJES PUBLICITARIOS NT Disefio y Aplic. del NT, S.L. 10E60
DIZAYN ETIKET San. ve Tic. A.S. 9F18
DOCTIME GmbH 11F42
DOIMO FLAIR DISTRIBUTION Giovanni Doimo 12Kos
DOM POLYMER-TECHNIK GMBH 11F20
Dopan Packaging S.L. 11K78
doppler H. Wiirflingsdobler GmbH 11E41
Dorling Kindersley Verlag GmbH 11F51
Dosenspezialist GmbH 11A54
Doyuk Technology & Promotion Engin Doyuk 9K31
Dragon Gifts CLA ,,Magellan®, LTD 10K16
DreamPen, BALL-POINT PENS PRODUCER 10E35
Drechslerei Kuhnert GmbH Erzgebirgische Holzkunst 9L37
DreiMeister Spezialitdten Hans Schroder GmbH & Co. KG 9C51
DRIINN BOBINO B.V. 11A30
drinks gmbH 9l42a
Dry 2 Go GmbH 12K16
Dubis Promotionartikel-Service GmbH Nobel Business Center 9G17
Duplex Textiel BV 12048
East West Packaging B.V. 12No4
Easy Gifts GmbH 11D64a
Eco Promo Everything Environmental Ltd gl27
ECUMENICUS di Secchi Sergio 10F52
EHRENBERG GmbH 9Fo4a
elasto form KG 11F54
Elektronica SM-Handels GmbH 10E43
ELITA Spélka Jawna Jerz i Staszalek 10Go5
ELITE Srl 10F19
EMAGNETS Magdalena Pliszka 12M22
EMCO Bau- und Klimatechnik GmbH & Co. KG 9G40
e+m Holzprodukte GmbH & Co. KG 11A19
emotion factory GmbH 12D29a
EMSA GmbH 11G17
Ender Tekstil Sanayi Ve Ticaret Ltd STI 9D28
ENDULZARTE, S.L. 9F31
ENTRADA Textile Dienste GmbH Geschéftsbereich Matten 12132
Erfinderbiiro Merdonig 12H36
ERREENNE Srl 9Ko2
Erteks Kadife Tekstil San. Ve Tic. Ltd. Sti. 10E46
Erzi GmbH 12Kog
ESC - Europa-Siebdruckmaschinen Centrum GmbH & CO. KG 9Bo4
ESCHA GmbH 11H23
ESKESEN A/S oF24
Essential Elements AG 12H55
ETITECNIC. 9E42
F.P.H.U. ,Eudarcap“ Dariusz Kobos 10D19
Euronatal LDA 11G41
EUROPACK EP Verpackungs GmbH 9li7
EUROSTYLE - Emil Kreher GmbH & Co. KG Lederwarenfabrik 11D41
Everts Pol Sp.z.0.0. 9E27
Exprod Sp. z.0.0. Dmytro Pecherskyi 10G70
EXTRAGOODS Handelsagentur Horst Ballé 11B19
Extrapack Ltd. 11G14
E-Z UP Europe B.V. 10D18
Fabryka Zabawek Pluszowych ,,Kolor Plusz*

Miroslaw Lapczuk & Maciej Raczkowski 12G37
Fair Squared GmbH 12No3
FARE - Guenther Fassbender GmbH 12D14
feelfelt EntryMedia Sp. z.0.0. Spdlka Komandytowa 12M14
Feniks Sp. z.0.0. 9H42
Feuer & Glas OHG Inhaber: Mario Crisolli, Susanne Kress 12C03
F.H.U APLA KAROL SUDER 10K56
Fifty Five OHG 10G74k, 10G74n
Cokoladovny Fikar s.r.o. 9A04
Finardi Milena SRL 10H37e
Firma A&) Agnieszka Polak oK13a
First Editions Ltd. 9E49
Alfred Fischer 9E18
fischertechnik GmbH 10Co01
Flameclub Europe BV 11C53
Flaschenflagge GmbH & Co. KG 12K37
Flexible Innovations Ltd. 12A16 TF
Hermann Florke GmbH 11C49
Floringo GmbH 10C22
Fluhrer Verlag GmbH 12N48

wiha.

Premium Werkzeuge

Wiha- Magazin-Bithalter
=7

reddot design award
best of the best 2008

¢ Einzigartiger
Aufklappmechanismus
e Ab 100 St. individualisierbar
¢ Auch mit hochwertiger
Geschenkverpackung
erhaltlich

Wiha-PocketStar®

. |
|
¢ Per Tastendruck
zum richtigen Schlissel
* Ab 100 St. individualisierbar
¢ Auch mit hochwertiger
Geschenkverpackung
erhaltlich,_

Wiha Werkzeuge GmbH
.. 78136 Schonach

\ Germany
Tel. 07722/859-0
e ) www.wiha.com

Wir stellen aus!

PSI-DUSSELDORF
7.-9. Januar 2015
Halle 11 Stand C13
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PSINO. EXHIBITOR HALL/STAND PSI NO. EXHIBITOR HALL/STAND
49397 Foremost Magnets Ltd 12018 47996 iMi Partner A.S. 10G74€
49421 Formpress AB 12N18 44740 Impliva B.V. 10G02
47463 Francos GmbH Image-Cosmetics & More 12G0o2 48692 Industrial Wear srl 10G03
47595 freie-produktioner Miinster/Osnabriick GmbH & Co.KG 9G18 44898 Jaan Ingel AB 9K28
45661 Fréhlich GmbH 9lsg2e 48048 Innocom GmbH 12K13
49385 Fuchs-Display GmbH 12038 49298 Innovartis GmbH 12K14
49322 Garland Bridge (Europe) Ltd t/a Moon Corperate Wear 48282 Inoxcrom Internacional S.L.U. 10F41
Bobby Sanan 10D20, 10G74a 46924 INPRO SOLAR SYSTEMS Inh. Georg Huber 9Kog4
49201 Gebr. FALLER GmbH 10G76 42907 Inspirion GmbH 11Do4/11F21
41615 Geiger-Notes AG 11D63 45228 in.takt musik und medien marketing GmbH 10D14
49318 General Bikes International BV 12K40 49336 Mediareload GbR
48575 GEOMAN Kaliman Mechkarov 11B25 IntelliSpot® TV / Darko Vitek & Adrian Sangeorgean 12K31
47324 Get Impressed srl 11F34 49303 interfon adress Gesellschaft fiir AdressenResearch mbH 9H41
47578 Gimex melamine plus GmbH 9D41 48746 Intermax d.o.o. 12K11
45737 Giving Europe B.V. 10E34 43540 Intraco Trading bv 10C76
47893 GK Handelsplan GmbH 11G52 45893 i.p.a. Sweets GmbH 11D02
49415 GLASSHOPER - THILT BVBA 11B62 46848 Ipeknur Textile Clothing Co. Ltd. 9Go2
49453 Globee International Limited 12G26e 48349 Iskenderler Otomotiv 9Fo1
49096 GMVV SARL 12K47 46922 Istanbul Tekstil ve Promosyon Uriinlerl, SanTic.Ltd.Sti 9Dos
49420 GOBILAB SAS 12M18 49262 iTech-Graphic GmbH 12K48
43242 Gockener GmbH 9C52 48357 IVB TransferDruck Inh. Norbert Koch 9B27
40969 Jakob Géschl GmbH 9Do8 47696 Jamara e.K. 12Dos5
45829 Goldstar Europe National Pen Limited - VP Marketing Europe 11H66 47258 Jasani LLC 11A67
44615 Golfball Bussjager Florian Bussjager 9C41 49379 JB ERRE SRL 10G740
49371 Goliath Toys GmbH 9log 48981 Jens Korch & Grit Strietzel GbR Edition Wannenbuch 12M16
46517 GorenlerA.S. 9Do2 46742 JHK Trader S.L. 9A52
46895 Gottschalk V.O.F. 11B52 49115 JOBET GmbH ein Unternehmen der Halbmond Teppichwerke 10G01
43808 Goudsmit Magnetic Design B.V. 10F24 41990 Joytex GmbH & Co. KG 11Fo4
48266 Gourmet Leon Feinkostmanufaktur 9lL35 49372 JS-Trade Inh. Jirgen Schebler 12Nos
47197 GPE A. Ardenghi srl 9Hoy4 41170 JUSCHA GmbH 9F50/G49
49095 GPS Spa 10H37h 41545 JUNG BONBONFABRIK GmbH & Co KG 12D29
49359 Graffiti Print Saturnin Zukowski 10F68 49391 Just Spices UG 12N28
47265 GRASPO CZ, a.s. 11Go4 49207 Just Style It BV 10G74¢
46548 Great Central Plastics Limited 9F13 46091 Kaai Kalender GmbH 10C18
48277 Green Earth Products Inh. Helga Nederhoed 11A42 42706 Kalfany SuBe Werbung GmbH & Co. KG 11D34
48623 GSE Gesellschaft fiir Soziale Dienstleistungen Essen mbH 12A38 TF 48425 Kambukka BVBA 11619
49399 Guarantee Advertising Gifts loannis Koufopoulus 12N12 48417 Kamp Europe BVBA 10Ko3
43990 Guidetti Carlo Ombrellificio di Eredi Guidetti S.N.C. 9K38 46232 Kandinsky Deutschland GmbH 10C21
46944 Gutting Pfalznudel GmbH 48037 Karcher AG 12G48
Entwicklung und Herstellung von Logonudeln 1A74 48966 Karl Loy Bandweberei GmbH Geschéftsfiihrer Till Hackenberg 10Fo1
49079 Haid Werbeagentur GmbH 12G38b 40043 KASPER & RICHTER GmbH & Co. KG 9C37
45666 Halfar System GmbH Rucksdcke und Taschen 12D14a 49419 KeySmart powered by golf-zeug Inh. Elmar Gempper 12N38
48816 Swiss Mountain Hand Bags ABC GmbH 11G13 46131 KHK GmbH 12G47
49432 Handpresso Sas 11K86 47903 Kimpeks Tekstil San. ve. Tic. Ltd. 9H13
49300 buttons4you Hannes Schmitz Druckerei e.V. Einzelunternehmen  12N24 49272 wkinderleicht“ GmbH 12L01
49342 HanseFlag GmbH 9Ks51 49007 KKM Thiiringen Live GmbH & Co. KG
42765 HAPPY bvba 11A14 Fanflosse Vertrieb Deutschland 12K19
44954 happyROSS GmbH 11F43 49319 Klaus Stephan GmbH 12L40
49281 HARKE PackServ GmbH - HARKE Imaging - 10G44 43358 KLEEN-TEX INDUSTRIES GMBH 12H15
46932 HASGUL TEKSTIL PROMOSYON URUNLERI 40823 Klio-Eterna Schreibgerate GmbH & Co KG 11E44, 11F41
SAN. VE DIS. TIC. LTD. STI. 10G57 41614 KM ZUNDHOLZ INTERNATIONAL Karl Miiller GmbH 11G39
42688 HAT‘s Company GmbH & Co. Warenvertriebs KG 10G74S 49329 KNAKKE CEO/ Inhaber Mario Neugértner 12N22
47160 Hauff Schreibgerdte GmbH 9E40 49311 Knete.de Inh. Frank Trujic 12K17
43756 Hdusser Europe OHG 10E64 47508 Hans Knipf GmbH & Co. KG 10K38
41756 HAWECO Import GmbH 11A34 47607 Knirps Media GmbH 11D42
48313 Headwear PL Sp. z.0.0. Sp. J. 11A18 41119 Knops Acryltec 10F03
46712 Heibro International BV 10K44 44318 kochmesser.de Import GmbH & Co KG 9lo7
41054 heidemann plastik GmbH & Co. KG 10D42 47732 PHU KODER II S.C. Leokadia i Waldemar Sikora 9C28
44145 helo ® Heckelmann Holz und Kunststoff GmbH + Co. KG 9Ko7 44071 Konitz Porzellan GmbH 10C08
41583 HEPLA-Kunststofftechnik GmbH & Co KG 11Do1 42087 Kossinger AG 10D72
46706 Herbalind GmbH 12A04 47639 Koksal Canta ve Saraciye San. Tic. Ltd. Sti 10G42
41275 C. Jul. Herbertz GmbH 11E62 48926 Kolekcja Halina Namisl 12K20
41016 Heri-Rigoni GmbH 10E53a 43572 KORE S.P.A. 11C65
46235 HERKA GmbH 12B18 47406 koziol »ideas for friends GmbH 12D30
49335 HERMANN MEDIA Maritim Verlag / HM Faktory 12149 48223 KDM Handels-GmbH 9C31
49324 HERMEY GmbH & Co. KG 12G54 46770 KREITER GmbH 9D10
45918 Herzog Products GmbH 11B64, 11H46 47203 Kriiger & Gregoriades Im- + Export GmbH 9Bs0
48183 High Profile Plastic Parts Ltd. 9Fo3 49442 Kuchenmeister GmbH 9l42d
45818 Golfvertrieb Hilbrand 10G43 49299 KULTexpress GbR Marc Altenburger, Dirk Kreuzer 12L02
42919 Siegfried Hintz - MAG-LITE 44546 KV&H Verlag GmbH Harenberg - Heye - Weingarten 11H62
Generalimporteur & Alleinvertrieb Deutschland 11D44 49107 Kyndexpert Oy CEO Leo Kostylev 10K40
43891 HNC Import-Export + Vertriebs GmbH 11F54 47361 Lainas Products S.A. Printing Company 11F75
41118 HOECHSTMASS Balzer GmbH 11A61 48994 Landway International Corp. 9D13
45973 Harsteler Interior Design GmbH 10D53 45736 L.A. Larsen A/S 11A26
41690 Philipp Holle KG Papierverarbeitung Werbeartikel 11Fo1 49292 Laurige Duron Sarl 12126
49357 Horst Poppel Spieleverlag 12130 49367 LBX Asie 9F43
49448 HSI Promotion GmbH 11G51 44678 L&D Aromaticos, S.A.U. 9E32
48946 Hubelino GmbH 12K44 48925 Leber Sp z.0.0. 10H11
49288 H.W. Lunemann GmbH & Co. KG 12Co9 42438 Lediberg GmbH 11D29
47349 Hypon BV 11A13 49326 LEGRA Sp. z.0.0. 11C47
45302 1CO JSC 9D39 49438 Lema Krzysztof Jan Buszko 9K35
44411 ID® REXHOLM A/S 10C44 47073 Leniar Sp. Jawna WYTWORNIA SZABLONOW KRESLARSKICH 9K39
49434 Idee-Agent GmbH 12N34 40717 Lensen Toppoint B.V. 12Ko1
48090 Idepa - Industria de Passamanarias, Lda. 9G42 41248 Leser GmbH 9E45
49271 IKON eood Iliyan Kotsev 10F42 44742 3e Degré SAS - Les Parfumables 11A39
49377 iluminii G.A.J.M. Smulders 12C36 46175 LEUCHTTURM ALBENVERLAG GMBH & CO. KG 11H13
46028 IMAGE GmbH 12G38¢c 48484 LE COLOR Levent Ofset AS 10E09
48513 Image Kompagniet APS 10D25 45457 Lexon S.A. 10E75
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EXHIBITOR

Licefa Kunstoffverarbeitung GmbH & Co. Kommanditgesellschaft
LimeBOX Joanna Suchecka-Lipka

Linarts s.r.o.

Liquid Lens Europe Ltd.

Listawood AT Promotions Ltd.

LM ACCESSOIRES WERBEMITTEL &
EXCLUSIVANFERTIGUNGEN GmbH
Logochoco Nevo Shaya

LoGolf Line B.V.

logolini Prasente Fickenschers Backhaus GmbH
Longo un mondo di Specialta‘srl Osvaldo Longo
LOOPS CONDOMS

LOQI Store GmbH

LUDGER VOSS // Inh. Herr Voss funny-look.de
Lufi Expressz Kft.

Lutuf Inanc Textile Ltd.

Lynka Sp. z.0.0.

M & N Group Limited Sushil M. Motwani
MACMA Werbeartikel oHG Import-Export
MaCookie

Macseis Corporate Services Ltd.
MADISON NEW YORK LTD

MAG-B magnetischer Brillenhalter

MAGNA sweets GmbH

Mahlwerck Porzellan

Maikii s.r.l.

MainzAir Inh. Wolfgang Mainzer

Makito Promotional Products CATAL IMPORTACIONES S.L.
MALGRADO fashion & promotion GmbH

Marbo-Werbung Norbert Bokel GmbH

March design studio Ltd. M.K. Ciurlionio str. 1-13
MARIP-Werbelebensmittel Inh. Matthias Rippert

Marnati S.A.S.

Mart s.c. Anna Tomal, Marek Tomal

Marzipan Books Ltd. BOD Igors Oleinikovs

MASAS METAL AMBALAJ San. Ve. Tic. A.S.

Master Italia SPA

Matterhorn Sverige AB

[matw] menatwork GmbH & Co. KG

MAXEMA Srl.

MAXIM Ceramics GmbH

Maxima Sports B.V.

Maximex Import - Export GmbH

MAXX Promotion Inh. Dagmar Kornhaas

MAYA BASIM VE PROMOSYON URUNLERI SAN. DIS. TIC. LTD. STI
mbw® Vertriebsges. mbH

fiir Werbeartikel und Spielwaren

MDG Metall Druck Glas GmbH

Meares Srl

MEDEURAS GmbH

Megalens Matbaacilik Turizm San. Tic. Ltd. Sti.
MER Plus Janaszek Sp. J.

meterex - Karl Kuntze (GmbH + Co.)

METRICA SPA

Michael Schiffer Promotion GmbH

michel-toys Handels-GmbH

micx-media in concept gmbh & co. kg

Mid Ocean Brands B.V.

EDWIN MIEG OHG

Mimaki Europe B.V.

Miniprop GmbH

Mirabilis Distribution SRL

Mister Transfer.com

MIYO MENDIL VE GIDA SANAYI DIS TICARET LTD STI
MK-Haushaltswaren - RICOLOR Thomas Mayr-Kiessling
MKM media Verlags- und Medienproduktionsges. mbH & Co. KG
MMG Flags MMG Wesolowski Rafal

M&M Uhren GmbH

Modal BRG Orgii Dokuma Tekstil Sanayi Ve Ticaret Ltd. STI.
Moleskine SpA

mood rooms e.K. Inhaber Clemens Hiibschmann

Moods and the City B.V.

Moosmayr Ges.m.b.H

Moto Design Co. Ltd.

MOUNTEK GmbH

moynd GmbH

Mozzers Finest

finest culinary art Simone Becker & Maurice Koop GbR
MSA Miinchinger GmbH

MSW Lasertechnik GmbH

MTD Marketing s.c.

mt products GmbH

MTS Mercado Trade & Services Ltd.

MUBOPLAST Miiller GmbH

Miiller Werbemittel GbR Andreas & Matthias Miiller
Multiflower GmbH

Miinder-Email GmbH

Murat Tekstil
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PSI NO. EXHIBITOR HALL/STAND PSI NO. EXHIBITOR HALL/STAND
49363 mWills Inhaber Michael Wills 12M54 45582 PSL Europe B.V. 10G15
49388 MyBoomBall Peter Dombrowsky 12N32 42073 Pulma Lederwarenvertriebs GmbH 9Fo7
47673 myfitmix GmbH - Gesunde Werbung 9G41 48954 Pusula Basim (Pusula Cizgi Alti Basim San. Tic. Ltd. Sti.) 9B40
46486 Nath 2004 S.L. 10C71 49439 quh-products UG 12M40
47956 NAV Enterprise LLC Cosmos Exports 9C36 42109 Quickbutton Badges AB 9H14
49445 N&B SRL 10H37b 42762 R&JP International Limited 9B28
41816 Nestler-matho GmbH & Co. KG 12D02/12Go1 49331 R3D, LDA 12H57
49312 Neuber GmbH & Co. KG Innovative Solar Technologies & Solutions 12L46 49358 RAKSO - TERRACOBAG 11Go9
45411 Neutral.com Fun Tex Clothing Co. ApS 10E08 48056 Ral Tekstil Ltd. Sti. 10K76
49443 Nevistanbul Tekstil Promosyon 44741 RASTER R. Nowak i S-ka S.J. 9Do1
San.Ve Tic.LTD.STI - COTTONWORKS ,10G748 46434 Raxy Line Srl 11F12
49206 New Idea Crafts GmbH City Airport Bremen 12K38 46051 REDA a.s. 11F21
44367 New Wave GmbH 11Ho4 49078 ReflAktive GmbH 9H18
49339 Nici van Galen BV 12K15 42130 Regine 1Qtrim GmbH 10G23
46376 ).G. Niederegger GmbH & Co. KG 10D03 47182 Reisenthel Accessoires Inh. Peter Reisenthel 11H63
47254 Nimbus - Scandinavian Apparel A/S 10D62 48510 Reiter Polska Sp. z. 0.0. 9A28
49323 Njoy the music MAJA Beheer B.V. 12K29 PSI Inventor RESTUBE GmbH 12M37
45981 NOEX spolka z ograniczona odpowiedzialnoscia sp.k. 9E02 48273 Retap ApS 9Do3
48835 Nomar Maria Skrzypek Nowak 12C17 49450 R.G. Publicidad y Regalos de Empresa S.L. 10H32
46403 NOTEDECO Spélka z ograniczona odpowiedzialnoscia 40884 Richartz GmbH 11B42
Spolka Komandytowa 10G25 42084 Gerhard Riegraf GmbH + Co. KG Tresor Verlag 9D50
42719 Nirnberger-Spielkarten-Verlag GmbH 9B18 41211 rio Ballfabrik e. K. Inh. Gunnar Fuchs 9Fo4
49383 Numiscom GmbH & Co KG 12No08, 12N10 44508 Ritter-Pen GmbH 11D73
48669 Nunet Ltd. 9F28a 47847 Rosler Ceramtec GmbH 9B49
49046 Nunettes Germany 12N26 48130 Roland DG Benelux NV 12B30
46731 Offene Systeme Software! Thomas Brecht 9F12 47729 Roll-Over sp. z 0.0. 10Do7
48904 OLAMI GmbH 12122 47430 RO-WE SNC DI Brusaterra Roberto & C.
43341 Editions OLEFFE S.A. Oleffe Kalender Verlag 12Ho1 PRODUCIONE PORTACHIAVI / KEYHOLDERS PRODUCTION 9D14
46997 OLE SPORTS 10K45 49361 Rudholm & Haak AB 10F43
49259 Omnia Ingredients GmbH & Co. KG 9K27 43957 Ruth GmbH & Co. KG 9l31
42655 Oppenhejm & Jansson A/S 9D32 44170 Sachsen Fahnen GmbH & Co. KG 9D49
49990 PTE Trade Show by O.P.S. srl 10H37/10H45 48152 Salzmanufaktur Siegsdorf Landkaufhaus Mayer GmbH 9A50
41172 Optamit GmbH 11H33 48847 Samsonite GmbH 12A42
49301 ORANGE BUY GmbH 12L03 46525 Sanjuan Hermanos, S.A. 11D51
49412 Organizagdes Biscana, Lda. 9A42 PSI Inventor Schéfer Toy Company GmbH 12K36
48673 Original Buff, S.A. 10E74 47541 Rudolf Schaffer Collection GmbH & Co.KG 9A14
46305 ORIGINAL LANYARDS sdi publicidade lda 9Eo4 47514 Schérfer Werben GmbH 10F72
48933 OSTLING Marking Systems GmbH 12K45 47061 August Schmelzer & Sohn GmbH 9H32
47984 Pack Art Bags sp z 0.0. spdlka komandytowa 11B65 43416 Schneider Schreibgerédte GmbH 10E53
45288 Pacor - Pamero BV 10Do4 48713 schonpfeffer-invocem e.K. Dr. Rolf Schumacher 12M26
47226 PADS WORLD, S.L. 9G39 49084 Schrims GmbH 12K43
48381 Pamir Havlu Pazarlama San Ve Tic LTD Sti 9B42 48140 Screentex International SA 10C38
49209 PAR54 GOLF VOF 10K50 48862 Scrikss Kalem Kirtasiye ve Ofis Malz. San. AS 11F61
45999 PASSATGUMMI Schreven GmbH & Co. KG 12D11a 46097 José Albero Puerto, S.L. - Secaneta 11Ho2
48538 Passion Coton 12Bo3 47753 Carus - a brand of Seidel GmbH & Co. KG 9E22
PSI Inventor Pastry Deutschland GmbH 12Mo2 41838 SENATOR GmbH & Co. KGaA 10C31
47678 Paul Stricker, SA 11F02 48404 senz® umbrellas bv 11H43
46454 PDC Europe SPRL 9K42 49026 Serwo Packaging by Serwo GmbH 10D30
46550 PENKO GmbH 9K17 49349 SEW International Inh. Sandra Wielek 10K75b, 12A10 TF
44176 The Peppermint Company 10G19 49097 Shock Line Srl 12A34 TF
49236 Perry Ellis Europe Limited 10F74 44885 Heinrich Sieber + Co. GmbH + Co. KG Fabrizio 9C49
46819 PES Zagreb d.o.o. 9F53 43807 SIPECS.PA. 12D13
40972 PF Concept International BV 12E30 46405 SIPLAST Siegerlander Plastik GmbH 9D42
46273 Miiller und Schmidt Pfeilringwerk GmbH & Co KG 11E65 43821 SKIPPER s.n.c. 10H37€
48965 PHU LIZARD Jaroslaw Suski 12K28 46325 Slodkie Upominki 12G39
45291 PIKO Spielwaren GmbH 12G56 48634 SM DOKUMA KONFEKSIYON SAN.TIC.LTD.STI. 9Eo1
48070 PIM TEKSTIL SANAYI VE PROMOSYON LTD 10H46 45567 SND PorzellanManufaktur GmbH 11D43
41394 PLANET Schreibgerdte GmbH 9E40 48796 SOAP OPERA Ideen aus Seife 12Co4
40637 Plastoria S.A. 10C64 43917 Sofrie S.A. ADDEX design 10C32
41565 KP Plattner GmbH 11A52 47104 Softreflector LLC 12G51
48564 PLUS Europe GmbH 9lig 49028 SOL EXPERT Group Inh. Christian Repky 10G09
49402 Polskie Karty sp. z.0.0. 10H25 44472 SOL‘S SOLOINVEST S.A.S. 10C11
46596 POLYCLEAN International GmbH 11G38 49393 Somest OY 12N16
49310 Portica GmbH 12A35 TF 47677 Sopp Industrie GmbH 10C34
49025 Porzellanfabriken Chr. Seltmann GmbH 10F70 48605 Speichermedien Fabrik Rastalit Concept GmbH 10033
49414 pos.sei.mo Marianna Birkenfeld 10G749 47019 SPOLNOTA - Drzewna Spéldzielnia Pracy 12C13
49368 Pretty Arts Import and Export Company Ltd 9l23 41576 Spontex Industrieprodukte - MAPA GmbH 11636
48248 Prinopa GmbH 12M28 41462 Spranz GmbH 10E02, 10E03
48126 Printfield Sp. z.0.0. 10G74b 47909 SPRINTIS Schenk GmbH & Co. KG 11C42
49430 Print World Ltd. T/A Promotional Paper Works 12G26¢ 42932 SPS (EU) Ltd t/a Supreme and Product Source Select 10K29
49015 PROMA Lech i Kielbasinscy Sp. J. 9Ko1 43836 STABILA Messgeréte Gustav Ullrich GmbH 11C52
47360 PROMAKS CHEMICAL COSMETIC CLEANING HEALTH 43287 Schwan-STABILO Promotion Products GmbH & Co. KG 9l49
PRODUCTS INDUSTRY AND TRADE CO. LTD. 10E15 41108 STAEDTLER MARS GmbH & Co. KG 12D46
48727 Promedya Tanitim Matbaacilik Montaj San. ve Tic. Ith/Ihr. Ltd. Sti. ~ 9F17 49286 Stainer Schriften und Siebdruck GmbH & Co. KG 12Ko7
46355 Promidata Deutschland GmbH 12D41 42183 STANDARDGRAPH Zeichentechnik GmbH 11E52
43550 Promoclip International BV 10D16 48356 Stanley and Stella S.A. 10G20
45471 Promodoro Fashion GmbH 11H36 47007 Stefania Zaklad Galanterii Skorzanej 9D40
48917 Promo House s.c. T.Lukasik W. Lukasik 9K13 44818 STEP Otomotiv ve Kalip San Tic Ltd. Sti 11E63
49013 Promo Impact Media SRL 9F21 45341 Stereo Holland-Geback GmbH & Co. KG 9Doy4
48042 THE PROMOLAND s.r.l 10F76 49387 Stickerfaces GmbH 12138
49226 PROMOLUCHS J. Hérmandinger 10G32 43567 Stiefel Eurocart GmbH 11H19
46124 PromoNotes Sp. z.0.0. 11D24 45280 Stiefelmayer-Contento GmbH & Co. KG 9G27
49109 Promopremiums B.V 9H40 48783 STIL Media SRL 9B45
44722 PROMOTION PETS GmbH 10C75 48724 STRAX Germany GmbH 10H47
43775 promo-watch GmbH 9F39 49382 Studio 55 International GbR Frank Brix,
PSI Partner PromZ Vak Het Portaal Uitgevers B.V. 12B33/D47, 12B45 Marcin Szczerba, Marek Szczerba, Slawomir Krassowski 12A21 TF
49239 Prosy Packaging GmbH 12N46 48671 Studio anan d.o.0. Promoskin.eu 12K22
48685 PR Tryck AB 9G14 43053 SUCCESS - Dr. Rolf Hein GmbH PUSTEFIX Seifenblasen 9C17

124



receive
this bag
for free

=i GHRpratifl; E'TiTCH&'F'hI'Il

———— WX AR ————
KA ORI




126

PSINO.

48447
48488
41032
49366
49426
44998
49352

49042
44186
41207
43817
45668
48992
48308
49327
41831
49343
42735
48755
46683
49253
41875
48418
49058
46120
48662
49380
45780
41783
46918
49224
46818
49389
46108
46832
49436
44970

47228
49037
40846
46311
47804
49405
45550
49345
41848
47548
49211
47527
49114
42161
48806
48790
47000
42941
48606
41801
44281
49293

47555
47869
46622
44685
49091
49390
40753
41594
49075
49378
40588
41898
48078
47968
49104
49362
49269
41253
47688
42955
42713
48066
46914
49305
42772
48603

MY PSI

PSI Journal 12/2014 www.psi-messe.com

EXHIBITOR HALL/STAND PSI NO. EXHIBITOR HALL/STAND
SUITSUIT International BV 11C44 46613 ZEGO Promotion & Logistik GmbH 10K75
SUNNYTRADE GmbH 10Go6 48964 Zep Srl 9D23
Suthor Papierverarbeitung GmbH & Co KG 12D11 41823 Zettler Kalender GmbH 11E66
Suze Orme Konfeksiyon Tekstil Sanayi ve Ticaret Ltd. Sti. 9F35 49316 Zorel Tekstil
Sviluppo Gifts Corporation srl 12M20 Imalat Pazarlama Sanayi ve Ticaret Limited Sirketi 10Fo9
Sweetware GmbH & Co. KG 11G74 47457 Zuckermaier
Sweety-Toys Pliischtiere GmbH German'‘s Best Werbezucker und mehr GmbH 12G38, 12G38a
Geschéftsfiihrer: Rolf Haasenstrauch | Christine Haasenstrauch 12134 47517 Zuckersucht GmbH 11H76
Talat Matbaacilik ve Deri Mamulleri Ticaret As. 11H51 48535 Zustell-, Transport- und Vertriebsgesellschaft mbH & Co. KG 9log
team-d Import-Export Warenvertriebs GmbH 10C14 44323 Zweibriider Optoelectronics GmbH & Co. KG 10G35
Teca-Print AG 12B35 TF
TechnoTrade Import-Export GmbH 9K49
Tee Jays A/S 10C54 As of: November 5th, 2014
Tekpar A.S. 11E74 .
Teks Pro Promosyon Tekstil Uriin Leri San Ve Tic Ltd Sti 10E20 SUbJeCt to Change
Telekom Deutschland GmbH 9K14
teNeues Verlag GmbH + Co. KG Corporate Publishing 11C66
te Neues Druckereigesellschaft mbH + Co. KG 12A35a TF
TEN-PACK GmbH 11B74
Tepro Garten GmbH 10F17
Tetribérica Ill Corporate, LDA 9Eo7
Texet Benelux NV 12C38
TFA DOSTMANN GMBH & CO. KG 10K34
TGL Poland sp. z.0.0. 9A27
The Cube Factory Chiara Solar, S.L. 9Co7
The Pen Warehouse A division of Tancia Ltd. 9Co4
The Royaltex Balloon Company S.L. 9E14
The Sourcing Department, LLC 9K21
TITAN Hamburg GmbH 10K10a
TOKAI EUROPE GMBH 11H37
TOPKAPI TESSUTI S.r.l 10E10
TPIXAB 12K21
Trade Only Ltd. 11B66
Traphycop GmbH Kateryna Kirik B.Sc. VWL 12N40
travelite GmbH + Co. KG 10K10
Fabryka Kart TREFL - Krakow Sp. z 0.0. 9B32 —— Advert —
TrendAlliance GmbH 11K88
TRIGON Deutschland GmbH
(ehemals SEMO Deutschland GmbH) 12G30
TRIGON Tekstil San.Ve Dis Ticaret Ltd.Sti. 9Co2
TRIUSO-Qualitdtswerkzeuge GmbH Inh. Josef Rinberger 10D01 >
Heinz Tréber GmbH & Co. KG 10E01
TROIKA Germany GmbH 1D76 INDIVIDUAL
Trotec Laser GmbH 12B14
Turkey Sourcing B.V. 10H21 PROSY PACKAGING GMBH

. OBERNDORF 18 | 6341 EBBS | AUSTRIA
Walter Twistel GmbH & Co. KG 10C64a WWW.PROSYAT
T.W. Lederverarbeitung GmbH 10D10
Err:?;;h;\ec'?ie;:f;gg?;:;I(;";bfo 129%151 Biologisch abbaubare und kompostierbare Tragetaschen
USB System Katarzyna i Maciej Nowak s.c 12H47 nachwachsenden Rohstoffen wie zB. Maisstérke riicken aufgrund der
Erich Utsch AG Kennzeichnungs- und Registrierungs-Systeme 12A03 umweltpolitischen Diskussion um den Ersatz der Kunststofftragetaschen
Uyar Saraciye San. ve. Tic. Ltd. Sti. 10D15 immer mehr in den Fokus der Bevolkerung.
VAERST UHREN Inh. Marc Vaerst e.K. 9H52
xz:;%e,;:t‘gf A/S 1:)16671: Deshalb bieten wir Tragetaschen, Beutel und Sacke an, die Kartoffel- oder
VELA Promotion GmbH & Co. KG 10K68 Maisstarke enthalten. Sie sind umweltvertraglich, biologisch voll
Venceremos GmbH Hersteller von Papierartikeln 11B34 abbaubar, zu 100% recyclingfahig und dadurch eine nachhaltig umwelt-
V. Fraas GmbH 11F73

Paul A. Henckels Nachf. GmbH & Co. KG VICTORINOX
VICTORINOX AG
Vier8SiebenEins Kommunikation & Medien GmbH

11A04/11C11a
11A04, 11C11

schonende Alternative zu Folienprodukten aus Erdél.

Geschéftsfiihrer Alexander Schwind 12N50
Vim Solution GmbH 9H34
VINYA NV 11C73
Viva-Plus Il Firma Handlowa Joanna Kowalczyk 9G28
WAGUS GmbH 9A43
Wallburg GmbH 12B33TF
Walser GmbH Vertrieb und Produktion 10G74m
WALTER Medien GmbH Kalenderverlag 11F53
Walz GmbH & Co.KG 10E73
Wandler Inh. Dr. Regine Kiefer 12L20
WARIMEX GmbH 11G37
Weidner GmbH 10G49
Wenger S.A. 11B28
Wera Werk Hermann Werner GmbH & Co. KG 10D12
Werbekonfekt GmbH 9C40
Werbemittel-Handlerservice Frank Trimborn 12M36
Westerwald - Brauerei H. Schneider GmbH & Co. KG 11E19
Wiha Werkzeuge GmbH 11C13
Wild design GmbH 12A09
WILK ELEKTRONIK S.A. 10D50
WIL Langenberg GmbH 9A22
Poul Willumsen A/S 9E50
WIN BENELUX BV MAKITO BENELUX 10Ko02
WORLDCONNECT AG 10F64
WP International GmbH 12Mo1
XINDAO B.V. 12Do4, 12G14
YCH YONCAHES PAPER PRODUCTS & LUXURY BOXES 11C17

Eine weitere Mdéglichkeit sind Papiertragetaschen aus 100% recylebarem,
braunem Papier, welches mit dem FSC Gutesiegel zertifiziert ist. Dadurch
ist die ©konomische Effizienz unserer Produkte durch nachhaltige
Forstwirtschaft gewahrleistet. Auch diese Taschen sind in allen GréBen
herstellbar.




Buy from the UK
Buy from a bpma accredited member

Manufacturing in the UK is alive and flourishing

Our Great British Manufacturers & Suppliers are
competitive and flexible

Buy from the UK:

O Current exchange rate

O Products that confirm to all EU product regulations
O Professionalism, knowledge & expertise

O A creative & flexible service

O Quality products

Contact the bpma for a list of bpma
Accredited UK suppliers

merchandise association

T W

www.bpma.co.uk bpma
Tel: +44 (O) 20 7631 6960 british promotional
eanirieS@bpma.co.uk promotions by professionals
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PS|I TECHNOLOGY FORUM HALL 12

Qualitat
~ fiir die
Ewigkeit

GSE Gesellschaft flr
Soziale Dienstleistungen Essen mbH

Hall 12 Stand A38 TF

WALLBURG GMBH ““

Laserzentrum

ERLEBEN SIE INNOVATION NEU
UND BESUCHEN SIE UNS IM
TECHNOLOGIE FORUM

makkieien
gravieien
schneidel

W COMPUZZ <o

* Web2print editor

e Inferactive proofsheets

» 2D/3D Virtual reality pictures

* Personalized mailing campaigns

DigiCleart

Screen Cleaners I — Also Available With:

Sticks To
All Phones
And Cases

e 60006

- bacterial)

www.flexinno.com
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Erfolg durch die
Veredelung von
Werbemittel...

ZCIAMECHE

LASER, DIE SICH ANPASSEN LASER

Lasergraviersysteme Service Material Know-how

cameo Kompetenz-Zentren immer in lhrer Nahe:

-
'-..‘; e
Bremen « Koln « Leipzig + Ravenshurg « Braunau/Osterreich « Antwerpen/Belgien ‘—-‘- '
o

Hauptsitz: cameo Laser Franz Hagemann GmbH - Stuhrbaum 14 - 28816 Stuhr
Telefon: 0421 /80 95 60-0 - Telefax: 0421 /80 95 60-25 - E-Mail: info@cameolaser.de - www.cameo-laserde
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Sticken
mit dem Marktfiihrer

STrassen
Funkeln und strahlen

Lasern

Textilveredelung mit Flash-
Laser

MOUNTEK

Weinstetter Str. 1. D-72474 Winterlingen - www.mountek.de

HALL 12
12A10 - 12B45 TF

TaAET

AN TF

PORTICA

Marketing Support

Portica GmbH
Hall 12 Stand A35 TF

@
« HALLE 12 Stand A10TF SEw L]

INTERNATIONAL

SHOCKLINE

I i Dag

Shock Line Sri
Hall 12 Stand A34 TF

3D LED BLOCKSCHRIFT

KENNZEICHNUNGSSYSTEME
L |
WERBEARTIKEL

i

www.sewinternational.de

3D ILLUMINATED LETTERS

DIRECTORIES & WAYFINDING

PROMOTIONAL ITEMS

sew@sewinternational.de

ww'.ﬁr.m Stud 10 55,1'.1:|ID

Advvemising Sobations
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R Druckereigesellschaft mbH + Co. KG

Hall 12 Stand A35a TF

GESTALTEN SIE INDIVIDUELLE
WERBERKTIONEN MIT DEM KIARO!

THE»PSI TEA LOUNGE
4\5\ powered by
P
TINTENSTRAHLETIKETTENDRUCKER. .
Besuchen Sie uns im Pj ﬂn taﬂ a S

12A43TF
i
7
Technology Forum der PSI Ot ~prewide ek Car

Relax with tea and trade magazines

www.QuickLabel.de | +49 (0) 6106-28368-23 with focus on product finishing.

N0 Ombboooimo o moim bbooa

Bring on the summer — with the Summer, Garden and Sport or Calendars
and Watches themes.

~eoono O 00000 D000 @&nd
“00MO00M0OD oOooo™

Copy deadline: 15.12.2014
Deadline for ads: 16.1.2015
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00 OOOID MoMoO 00000dnmoooT

Copy deadline: 16.1.2015
Deadline for ads: 6.2.2015
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Copy deadline: 18.2.2015
Deadline for ads: 6.3.2015
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Copy deadline: 18.3.2015
Deadline for ads: 2.4.2015

AN ORIEMTATION GUIDE [MOO0MOOO0O000MINMO0MOTDOMO 0D MO0M O000MO0MOMD00 MOmOOmD 000Omo0mmomo ) P s '
Phone +49 (0) 211 90191-114/-150, Fax +49 (0) 211 90191-180, e-Mail publishing@psi-network.de



Individualisierung = Sonderanfertigungen = Werbeartikel

Neue
Zielgruppe
im Blick

IHR KONTAKT IN DIE PBS_BRANCHE: PRINT: BusinessPartner PBS ist eine der

fihrenden Fachzeitschriften fiir Handel und
Industrie in der PBS- und Burobranche im
deutschsprachigen Raum

[ )
BUSIness Partner ONLINE: Umfassendes Internet-Angebot inklusive

Die Zeitschrift fir Handel und Industrie Online-Newsletter unter www.pbs-business.de

BEI FRAGEN STEHEN WIR GERNE ZUR VERFUGUNG:

Werner Stark (Chefredaktion) Torsten Wessel (Anzeigenleitung)
0611-36098-19 0611-36098-70
werner.stark@pbs-business.de torsten.wessel@pbs-business.de
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PSI TEXTILE AREA HALL 12

-Skijacken

-Outdoorjacken
Softshelljacken €Tc.

Privatlableproduktionen

Lifestyle for your car ;

Seit 30 Jahren |hr Spezialist fiir Autozubehér

PSI 2015 Halle 10 wwwwallroroup ol
Standnummer G74m WW\;v.waIsershop:com

AWAN
INDUSTRIES

Awanstar GmbH
Hall 10 Stand G740
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PURE EMOTIONEN
VERMITTELN

T MARKEN-SPORTARTIKELN VON
SPORT

HOTLINE: 05494/98 88-0
{ WWW.SPORT-BOECKMANN.DE

-

G‘dl‘dds

WEMAKE 17
/ (HEY LOVEYRS
I

LET'S MEET AT 10G74C IN THE TEXTILE AREA

TEATILDES DECORATO RS

Printfield Sp. z.0.0.
Hall 10 Stand G74b

]
SOLCCCIIIIIIISIZIIIIZIED  Wirsetzen die textilen Werbe-
wiinsche Ihrer Kunden in die
Inverkehrbringer: Realitdt um. Egal ob Oberbekleidung,
Socken, Handtiicher, Miitzen, Schals,

: Taschen, Fleecedecken und mehr.
Es gibt kein textiles Produkt was
MJ". .[.'GR D wir nicht ermaglichen.

Profitieren Sie von unseren Stirken:

L ERFAHRUNG
o I KUNDENORIENTIERUNG
P ZUVERLASSIGKEIT
PRODUKTSICHERHEIT
o INTERNATIONALITAT
lhr Sgg;lc‘a;;st furte{(tnle : SYNERGIEEFFEKTE
produktionen! SCHNELLIGKEIT
TERMINTREUE

Hats company

daydream’

daydream GmbH
Hall 10 Stand G74f
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INTERNATIONAL

STICKEREI UND TEXTILDRUCK
s EMBROIDERY AND PRINT
WERBEKLEIDUNG TEXTIL ZENTRUM
2 PROMOTIONAL WEAR

R REL PS12015 Halle 10 Stand 10K75a

PROMOTIONAL ITEMS

J Naherei, Umlabelservice, Stickerei, Textildruckerei, Logistik

www.sewinternational.de sew@sewinternational.de

Halle 10 Stand KT 5 Hall 10 Stand K.ba
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Mit mehr als 200 Millionen verkauften Werbeartikeln pro Jahr und tber 30 Jahren Erfahrung und
Kompetenz ist das elasto form KG Team als einer der groBten Werbemittelhersteller in Deutschland
natirlich auch 2015 wieder auf der Messe mit der ,elasto form Alm* vertreten.

Erleben Sie das echt bayerische Feeling bei uns ohne auf die gewohnte Qualitat und
Vielfalt unseres Sortiments zu verzichten, denn bei uns finden Sie wieder alles was das
Werbeartikelherz hoher schlagen lasst.

Natiirlich nehmen auch wir wieder an PSI FIRST mit einer exklusiven Werbeartikel-Neuheit teil!

Frei nach dem Motto ,,Servus" freuen wir uns, Sie vom 07.- 09. Januar 2015 auf unserem
Stand F54 in Halle 11 begriiBen zu diirfen.

Made in Germany Katalog ﬁ

Seien Sie der Erste

Holen Sie sich lhr persénliches Exemplar exklusiv auf der PSI bei uns am Stand ab.
Gerne nehmen wir jetzt schon die Katalog-Bestellung fur Ihre Werbung entgegen.

Follow us 'I:| '

| elasto form KG, Industriegebiet West, Franz-Sollfrank-Str. 6, D-92237 Sulzbach-Rosenberg
Tel.: +49(0)96 61/890-0, Fax: +49(0)96 61/890-500, E-Mail: mail@elasto-form.de
www.elasto-form.de
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FAI NOVELTIES AT PSI 2015

he PSI Trade Show is the central event of the European promotional product indus-
2 try. As part of this international forum, the PSI member companies will be exhibi-
ting the new promotionally effective products. They set standards and create trends that
shape the new promotional product year. For this reason, the January issue focusses on
the trade show and the new products. In the trade show magalogue, exhibitors will once
again be presenting selected haptic highlights from their latest collections. Read in ad-
vance what to expect at the PSI and allow yourself to be inspired for your visit.
Please bear in mind the cover stories of the February issue “Summer, Garden, Sport” and
“Calendars, Clocks” and send your product presentations (image and text) no later than
15.12.2014 to: Edit Line GmbH, Redaktion PSI Journal, e-mail hoechemer@edit-line.de. <

DUSSELDORF DAY & NIGHT

N o sooner have the New Year fireworks faded away than the PSI is inviting its guests
2 ¥ to Diisseldorf to the largest continental event of the promotional product industry.
The 53rd PSI Trade Show is more than ‘just’ a trade show and business. It is an intense
time of meetings, exchange of ideas and of getting to know one another. This makes it
all the more important for the trade show participants to know what the exhibition space
on the Lower Rhine has to offer beyond the exhibition halls. For those, looking for rela-
xation or variety after a busy day at the trade show, the editorial team has again put to-
gether suggestions and tips on where to meet business partners over a good meal. <

ON THE MOVE INTO FUTURE

Z ogi, the young brand of Herzog Products that has been setting accents in the mar-
&= ket in the past 10 years, stands for innovative lifestyle products and electronic tools
with mainly proprietary designs. Above-average growth in recent years has necessita-
ted a structural realignment of the company. The focus of this is on brand development,
quality management and further professionalization. Read about how business founder
and managing director Jorg Herzog wants to lead the Zogi brand to further success. <
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Individuelle Geschenkideen von Hama

Hama GmbH & Co KG

Dresdner Str. 9

86653 Monheim/Bayern
GERMANY

Tel. +49 9091 502-6302

Fax +49 9091 502-450
verkauf-werbeartikel@hama.com
www.hama.com

www.facebook.com/Hama.Germany

Mehr Infos unter www.hama.com

lhr Logo und lhre Botschaft auf unseren
Produkten?! Kein Problem!
Wir informieren und beraten Sie gerne!

hama.

DIE PASSENDE LOSUNG
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