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Erklären, was Daten im Klartext 
bedeuten. Das ist unsere Sprache. 
Denn auf Messen, die von uns 
zertifiziert wurden, ist Verlass: Wieviele 
Besucher gab es? Welche berufliche 
Stellung haben sie? Wieviele treffen 
Einkaufsentscheidungen? Wir liefern 
die Antworten. Prompt. Übersichtlich. 
Genau. Für rund 300 Messen und 
Ausstellungen.

Für Planer,
die nichts
dem Zufall 
überlassen.
Verlässliche Messedaten 
tragen dieses Zeichen:



STAEDTLER Mars GmbH & Co. KG · Moosäckerstraße 3 · 90427 Nürnberg
telefon +49 911 9365-514 · fax +49 911 9365-218
e-mail info@staedtler-promotional.de  
internet www.staedtler-promotional.de

Die Verknüpfung von 
digitaler und analoger Welt – 
der STAEDTLER® Stylus
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TRENDS & BRANDS

PLAY OF COLOURS
„Colourful is my favourite colour,“ said the Bauhaus

founder Walter Gropius. And also the celebrated Ger-

man poet Johann Wolfgang von Goethe was attracted to 

the colour theory. His most important work “Zur Farben-

lehre” (Theory of Colours) was no less than 2,000 pages

long. The Egyptian Queen Nofretete is said to have used 

purple bath oils to relax body and soul. The fact that

colours have an effect on the body and mind was proven 

by the Faroese-Danish physician Niels Ryberg Finsen, 

who in 1903 won the Nobel Prize in Medicine for his

contribution to the treatment of diseases by means of 

concentrated light beams. He opened new horizons for

the medicine. Nowadays everyone accepts that colours 

are a fundamental part of life. And not to be overlooked 

is the fact that even promotional products can add a

splash of colour.
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PUT IN A COLOURFUL NUTSHELL 
Sticky notes
Giving Europe GmbH
PSI Nr.: 45737
www.givingeuro

BLACK DRESS ONCE IN COLOUR
Sticky notes with special pens
Krüger & Gregoriades Im- + Export GmbH
PSI Nr.: 47203
www.kg-hamburg.de

COLOURED ALL-ROUNDER
Multitasking ball pen „Construction“
Troika Germany GmbH
PSI Nr : 46311

CUDDLY BLAZE OF COLOUR
Myrtle Beach towel series
Gustav Daiber GmbH
PSI Nr.: 42819
www.daiber.de 



www.daiber.deHotline: +49 7432/7016-800   

getmore. seemore. feelmore.

Order Now
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TRENDS & BRANDS

FROM TIP TO TOE
In her famous song “Falling in Love Again”, Marlene Dietrich was in 

love from tip to toe. And Roger Moore is said to be a British gentle-

man from tip to toe. Speaking of tip to toe: The ratio of the distance 

navel – sole to vertex – navel and, when standing upright, the ratio 

of the vertex – fingertip to fingertip – sole is considered the golden 

ratio in the human body. In addition, tip to toe is a synonym for ut-

terly, totally, completely. That fact that one can cover oneself with

promotional products or wear them from tip to toe is illustrated by 

the accompanying examples.
WELL HATTED
Unisex Cap „Kennedy“
SWITCHER Textil Vertriebs GmbH
PSI Nr.: 43648
www.switcher.com

SNAZZY TOWELLING

e GmbH & Co. KG

CLASSY FOOTWEAR
Ferraghini socks
Macma Werbeartikel oHG
PSI Nr.: 40909
www.macma.de
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   BÜRO IN BESTFORM

      BIG IDEAS bei Inspirion.      BIG IDEAS bei Inspirion.
4Der PromotionTops/Picoworld 2014

gewinnt Gold   beim Wettbewerb

CATALOGUE OF THE YEAR,

auf den RemaDays Warschau.

 Verlieren Sie keine Zeit, bestellen Sie jetzt.

el.: +49 421-5227-0  ·  Fax: +49 421-5227-403

t ti t f d !

Für blühende Bürolandschaften.

SWAY | 56-110 2010Y

MAGNY | 56-110 3213Y

SPACE STAR 4 | 56-110 3045
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Made in Germany

Highlighter 180. Unsere Markenqualität 
für Ihre Qualitätsmarke. Anfragen an: 
viw@schneiderpen.de
www.schneiderpen-promotion.com 

Highlighter 
180
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Made in Germany

Slider Rave. Unsere Markenqualität für 
Ihre Qualitätsmarke. Anfragen an: 
viw@schneiderpen.de
www.schneiderpen-promotion.com 

Slider Rave
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MORE INFORMATION: 
www.psi-messe.com

BOOK YOUR 
STAND NOW!

-Advert-







Die Handschrift  
        der Werbung

uma Schreibgeräte

Ullmann GmbH
Fritz-Ullmann-Weg 3
D-77716 Fischerbach

uma Schreibgeräte

Ullmann GmbH
Fritz-Ullmann-Weg 3
D-77716 Fischerbach

www.uma-pen.com

More information: www.uma-pen.com/straight-gum !

GUMON !
Softtouch and

high-gloss

engraving

STRAIGHT GUM
0-9450 GUM



MORE INFORMATION: 
www.psi-messe.com

BOOK YOUR 
STAND NOW!

-Advert-
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Eine Marke der BURGERGRUPPE

Der neue
swiss m
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MORE INFORMATION: 
www.psi-messe.com

BOOK YOUR 
STAND NOW!
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DESIGN &
QUALITÄT

-Advert-
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MORE INFORMATION: 
www.psi-messe.com

BOOK YOUR 
STAND NOW!

-Advert-
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Made in Germany.
Schön. Schnell. Individuell.

INCREDIBLY
FAST.

NEW HIT: LOW PRICE, HIGH SPEED
For those who want to achieve not only high quantities but also high speed on a 
small budget: We can produce 30,000 pieces of the NEW HIT ready for despatch
within 10 days. In more than 300 colour combinations and printed with 1-5 colours. 
In the highest quality material. This promise is valid for all deliveries from Germany. 
Take us at our word and experience our new service promise. 
www.senatorglobal.com



MORE INFORMATION: 
www.psi-messe.com

BOOK YOUR 
STAND NOW!

-Advert-



7th – 9th JANUARY 
DÜSSELDORF

SEE YOU
IN 2015

MORE INFORMATION: 
www.psi-messe.com

2015

Book your 
stand now!

+49 211 90191-600

sales@psi-messe.com
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NIHAO GMBH

10 YEARS OF SWABIAN-CHINESE BAG MAKING 

N ihao GmbH from Stuttgart celebrated its 10th anniversary in December 2013. Since
being founded, the recipe for success of the bag maker for the promotional pro-

ducts market has been the combination of Swabian quality and Chinese price advan-
tage. The basic elements of the special custom-
made products are extraordinary designs – for 
example using lively all-over prints – as well as
precise details, which allow almost unlimited
and, at the same time, reliable creative varie-
ty. This is highlighted, in particular, by the spe-
cially made bags out of truck tarpaulin or lei-
sure bags. “The promotional product distribu-
tors determine the exact design specifications, 
the relevant type of material or tarpaulin strength 

and, in doing so, significantly influence the price level,” according to Managing Direc-
tor Carlos Monge. Shortly after founding the company, Monge used the opportunity to
take part in the PSI Trade Show for the first 
time in January 2004. As he emphasises, there 
are no minimum order quantities, colour or tool
surcharges: “Our offers are all-inclusive. Indi-
vidual production schedules under ten weeks 
are possible upon request and, after checking 
the feasibility, can be confirmed as binding.” 
Nihao GmbH is focussed solely on the custom-
made production of bags and supplies exclu-
sively to the promotional products market. For 
every project request, Nihao prepares a tailor-
made offer. Contact: www.nihao-bags.com <

FIVE VIP TICKETS 

RESULT SENDS FALK & ROSS 

CUSTOMERS TO SKI RACE

R esult Clothing, large european
outerwear supplier to the corporate 

and workwear markets, recently partnered 
with German distributor Falk & Ross to give

away five VIP tickets to the 74th annual 
Austrian Hahnenkamm downhill ski race.
Touted as Europe’s most prestigious ski 
event, the Hahnenkamm race or Hahnen-
kammrennen, is an annual world cup 
alpine ski race, which features the Streif 
– regarded the most demanding race
course on the world cup downhill circuit.
The competition saw Falk & Ross’ Austrian 
customers aim to double their Result 
turnover from 1st October – 15th December 
in 2013. Those who achieved this were put
in a draw for the opportunity to win one of 
five VIP passes. As part of the prize, Result 
provided the five lucky winners and their 
guests, with a coveted VIP ticket to the
Hahnenkamm downhill race at Kitzbühel. 
The winners also received two night’s free
accommodation at the Hotel Forsthofgut 
plus a complimentary meal on the first
night. Furthermore, each customer
received a Result R192M&F Ice Bird Padded
Jacket embroidered with the Result
Hahnenkrammrennen 2014 and Falk & 
Ross logos, as well as a Result R146X Team
Scarf. www.resultclothing.com <
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KALFANY „SÜSSE WERBUNG“ 

TWO DLG GOLD MEDALS

F ollowing the quality tests carried out on
organic products by the DLG (German 

Agricultural Society), the DLG food testing 
centre awarded Kalfany „Süße Werbung“
GmbH & Co. KG from Herbolzheim two gold
medals. Overall, the DLG experts tested 
1,060 organically produced foodstuffs. To 
obtain a DLG award, the products undergo
a laboratory analysis and declaration 

controls and must pass extensive sensory 
tests. In the sensory evaluation, the quality
of the products was evaluated based on the
criteria of taste, odour, colour, appearance
and consistency. “Suppliers of organic 
products must now position themselves on
the market with a clear commitment to 
quality. The DLG award-winning organic
foods are characterized by a high quality
and high taste value. All products were 
tested by experts in independent tests
based on recent and scientifically proven
testing methods,” says Petra Krause, 
project manager at the DLG food testing 
centre. www.kalfany-suesse-werbung.de

ALTA SETA 

REORGANISATION OF MANAGEMENT

A fter nearly 14 years of successful service at the com-
pany Alta Seta in Wunstorf, Kirsten Dreyer has re-

signed. “Ms Dreyer decisively shaped Alta Seta. How-
ever, the new organisation will ensure a continuation
of our successful future,” claims Toska Siekmann and 
his team. In addition to Toska Siekmann, the previous 
account manager, Patrick Polaniok, has been appoint-
ed member of the management. Patrick Polaniok has 
been working for the specialists in ties, scarves, shawls
and customised products in the areas of sales, custom-
er acquisition and retention since 2008. A familiar face
at many trade shows and among customers, he now 
represents the rejuvenation of the company. With in-
novative ideas for the future, the new management would 
like to introduce fresh ideas in the promotional product
industry. “I have a vision that I would like to implement.
This only works with motivation, ambition and a good team,” says Patrick Polaniok. In
keeping with this philosophy, another young face will be reinforcing this brainstorm-
ing and implementation approach: Jessica Borges, who joined the company in 2004,
supports Alta Seta GmbH & Co. KG as a creative director in product design and in pro-
moting the company’s image. www.alta-seta.de <

Jessica Borges and Patrick Pola-

niok provide added impetus at 

Alta Seta. 

GOLDSTAR EUROPE

NEW SALES MANAGER 

G oldstar Europe is repositioning itself for the D-A-CH region
with two new employees: Gerd Pagels, who has mainly been 

active in southern Germany, Austria and Switzerland since Janu-
ary, is well known among a number of  promotional product dis-
tributors from his many years of work at writing instrument man-

ufacturers such as Cross and Senator. He has 
several years of experience in the import and
wholesale area. Sascha Krämer, who has been 
responsible for western, northern and east-
ern Germany since March, was employed at
BIC for more than 13 years. He also has many years of experience
in the promotional product trade and also knows the specialist 
trade through his 4-year tenure at BIC Retail, including 2 years as
sales manager in Ireland. The declared aim is to establish the in-
ternationally successful Goldstar brand as one of the leading sup-
pliers also in German-speaking countries. Goldstar offers a large 

number of full-colour pens, has 32 laser engraving machines and offers an all-inclusive 
price. The minimum order quantities are 50 to 100 pieces. In addition, the promotion-
al product trade are granted payment terms of 60 days net. 
www.goldstar-europe.com <

Sascha Krämer

Gerd Pagels
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XINDAO 

REDDOT AWARDS FOR XD DESIGN

X indao received no fewer than six Red Dot Design awards for some of its XD Design
products. The 40-member international jury was particularly impressed by the qua-

lity of design of the “Port” mobile solar charger, the “Hurricane” umbrella, the “Opto”
reading aid, the “Aerato” wine carafe, the “Axis” series made from recycled plastic as 

well as the “Pesta” combina-
tion of mortar and pestle. The 
awards confirm that design is 
a key element to success at
Xindao. Finally, according to
the jury’s statement: “... you
have proven your expertise
and competed with the best
in your industry in one of the 
world’s biggest product com-
petitions”. Detailed explana-
tions of the award-winning
products are available at:
www.xindao.com. <

SIGEL

TRIPLE “REDDOT AWARD 2014” 

T he design of Sigel GmbH impressed the jury of the “reddot award”. With the artetem-
pus® wall clocks , the new CONCEPTUM® notebooks with magnetic catch and the gal-

lery deep-profile picture frame, no fewer than three products were awarded the coveted 
design prize. The internationally renowned design award “reddot award 2014” confirms 
the successful design of the artetempus® wall clocks that impressed with their puristic de-
sign, minimalist details and effectively combined materials. Also among the prize-winning
interior design products is the gallery, a high-quality deep-profile picture frame with bold, 
slim profiles. The stylish frames are made of finished aluminium and, thanks to the deep 
profile, pictures really stand out. CONCEPTUM® notebooks and calendars have already 
won several design awards. In addition to the “German Design Award”, they were awar-
ded the “reddot award” in 2011 and 2013. Now comes the third “reddot award” for the
product group. The new notebooks have an elegant magnetic catch. They impress with 
their particularly high-quality business look and purist line structure of the exceptional soft-
wave surface. “We are particularly delighted to receive this latest award. The third ‘reddot

award’ for this product group un-
derlines that Sigel offers notebooks
with exceptional design and spe-
cial style and belongs to the design 
leaders,” says Werner Bögl, mar-
keting manager of Sigel GmbH.
www.sigel.de <

PRODIR GERMANY 

NEW ADDITION TO SALES TEAM

T he German branch of Prodir is expand-
ing its sales team. As of 15 April 2014, 

Judith Fröhlich will
be responsible as the
Key Account 
Manager for the
postcode areas 2, 3, 
4 and 5. The 
qualified business-
woman has many
years of manage-
ment and sales 
experience in the 
high-quality beauty
products segment. 
“First-class communication is one of our
brand values – and that also applies to the 
personal dialogue with our customers,” 
says the Managing Director of Prodir
Germany, Manfred Dreher. “I am pleased
that we were able to secure the services of 
Judith Fröhlich, a high-profile and highly 
experienced salesperson. Prodir’s custom-
ers can expect even more customer
proximity, service and quality in the 
future.” Contact: sales@prodir.de – 
www.prodir.com <

Judith Fröhlich,

Key Account Man-

ager at Prodir

KP-PLATTNER 

SALES TEAM REINFORCED

S ince early February 2014, Iris Huber
has strengthened the back office sales

team of KP-Plattner 
from Innsbruck, 
Austria. Iris Huber
previously worked in
sales in another 
industry. She will
mainly be responsi-
ble for the German-
speaking customers
of the lighter
specialist. According 

to the Innsbruck-based company, print 
jobs can now be processed even more
quickly thanks to the team addition.
www.kp-plattner.at <

Iris Huber
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OVER 15 YEARS EXPERIENCE 

MICHAEL ZENTEK JOINS MID 
OCEAN GERMANY

M ichael Zentek joined Mid Ocean 
Germany as the new Sales Manager 

on 1 February 2014. He succeeds his 
predecessor, Anne Langhardt. Anna 
Langhardt had been working in the sales 
team of Country Manager Christof Achham-

mer since the beginning 
of 2013 and has now 
retired. Michael Zentek 
has been successfully
involved in the promoti-
onal products industry 
for over 15 years. The 
stations of his career
include Jung Bonbon-
fabrik as well as the 
marketing cooperation

ideas4 with the companies mbw, KHK,
Magna and Staedtler. More recently, he 
worked for Newell Rubbermaid (Parker). 
www.midoceanbrands.com <

Michael Zentek

MBW® 

NEW ADDITION TO EXPORT TEAM 

E dina Omerovic has joined the mbw®
team. She is a qualified industrial clerk 

and is currently completing the Bachelor 
study programme “International Manage-
ment” at the FOM Hamburg. Edina 
Omerovic previously 
worked in the 
chemicals industry. In
addition to the
German language,
she also has a good 
command of English,
Spanish and her
native language
Serbo-Croatian.
Together with Marc 
Adelsheimer, Edina Omerovic will be
involved in export and thus take over the 
tasks of Victoria Elstermann. The latter is 
leaving the company atv her own request
and is returning to her professional roots 
outside of the promotional products
industry. www.mbw.sh <

Edina Omerovic

HIGHEST QUALITY STANDARDS

20 YEARS OF ISO 9001 AT RASTAL

R astal GmbH & Co 
KG in Höhr-Grenz-

hausen can look back on 
20 years of ISO 9001 in 
cooperation with TÜV 
Rheinland this year. “As
an international suppli-
er of glass concepts and 
drinking glass produc-
tion, it was important to
us from the outset to 
show that we operate to 
the highest quality 
standards and are an ab-
solutely reliable partner 
for our customers in the 
beverage industry and trade,” says the managing partner Raymond Sahm-Rastal when 
explaining the very early decision at the time of the medium-sized company with al-
most 500 employees to obtain certification. The certification was a pioneering and ben-
eficial decision for Rastal: “The systematic screening of all process steps according to
the ISO standard quickly become a day-to-day component of our company. Ultimately, 
this has greatly helped us to maintain our high rate of innovation over the decades for 
materials such as decors and to always meet our high quality standards,” says Sahm-
Rastal. Today, more than one million companies and organizations in 180 countries are
certified to ISO 9001. www.rastal.com <

Naturally ISO-certified, too: the 7-colour fully automatic UV printing 

machine from Rastal. 

REACH GUIDELINES 

DEKRA CERTIFICATE FOR INSPIRION

I n recognition of its commitment to compliance with the REACH guidelines as part 
of its quality management system, Inspirion GmbH has received the official Dekra 

seal. To meet this high standard, all Inspirion products are 
subjected to a risk assessment concerning substances of 
very high concern (SVHC) according to the REACH regula-
tion. In addition, Inspirion customers are informed should a 
product contain an SVHC substance with a concentration 
exceeding 0.1 per cent. As an independent test body, Dekra 
has been supporting Inspirion GmbH in the risk assessment 
since December 2013. The validity of the certificate is con-
tinually reconfirmed by regularly scheduled audits. Inspiri-
on aims to ensure the availability of REACH-compliant prod-
ucts, thus increasing customer satisfaction. “The interna-
tionally recognized test mark of Dekra stands for credibility 
and safety that our customers can trust,” said Thiemo Sage-
mann, the REACH representative of Inspirion, who is con-
tinuously dealing with the subject and participating in on-
going training. www.inspirion.eu <

Thiemo Sagemann, the

REACH representative of 

Inspirion, presents the of-ff

ficial DEKRA seal.





<





Pronounced ‘successful’.

www.erfolgmessen.de
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F rom the accessory to the elaborately designed collection, there are a lot of possibi-
lities for promotionally effective fashion in the fi eld of textile advertising today. The

specialists of the so-called promotional wear offer the professional promotional pro-
ducts industry a range of trendy clothing that is not only large but also cutting-edge. 
Whether it be for work or the many facets of leisure: chic and trendy from head to toe
provide the manufacturers and fi nishers in the industry truly attractive products for al-
most any situation. We have put together some of the latest creations in this section –
which all deserve to join the long history of textile products. For textiles in various forms 
are among the oldest artifacts that have been made since the early days of mankind.
The term itself comes from the Latin “textilis” for “woven, plaited, fi tted together”.
The word itself, however, did not establish itself until the start of the 20th century. <

TEXTILES AND CAPS 
PROMOTIONALLY EFFECTIVE FASHION
The times in which simple printed T-shirts were used to spread logos or messages marked the 
beginning of textile promotion. In the meantime, the promotional textiles segment occupies a 
large, fashionably wide area in the industry. This of course includes caps. 

PSI Journal 5/2014 www.psi-network.de
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PowerStikkies: 
Ihr neuer PowerWerber.

W E R B E M I T TE L

Neues Produktionsverfahren, neuer Kleber, noch mehr Halt: PowerStikkies! 
Die neuen, starken Haftnotizen gibt’s in allen Formen und zu günstigen 
Preisen, individuell angefertigt oder in Standardausführung, auf Wunsch 
auch in FSC-zertifizierter Produktion. Aus bestem Haus: von Karl Knauer, 
einem der führenden Notiz-Werbemittelhersteller Deutschlands. Also gleich 
notieren und PowerStikkies-Muster anfordern! 





Herbertz Multitool mit Zange, 
acht weiteren praktischen Werkzeugen,
Leichtmetallgriff mit edlen Pakkaholzeinlagen, 
ledernem Gürteletui und Bits.
Ein robuster und vielseitiger Begleiter 
in edler Optik.

C. Jul. Herbertz GmbH Mangenberger Str. 334-336 42655 Solingen Telefon 02 12 - 20 63 00 Fax 02 12 - 20 87 63 info@herbertz-solingen.de www.herbertz-solingen.de

Herbertz Einhandmesser mit Klinge aus Qualitätsstahl 
AISI 420 und Teilsägezahnung, 
Pakkaholzgriff mit Edelstahlrahmen und 
Gürtelclip. Ein stilvoller Begleiter mit 
einer Gesamtlänge von 17,9 cm.
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Floringo GmbH, Tel.: +49 8847 6907-0TT

info@floringo.de, www.floringo.de





reisenthel macht das Leben
leichter und den Alltag schöner

mini maxi basket

JUST ONE 
CLICK! 
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         NEU
VIDEO in Print Folder / Kataloge / Karten

     info@micx-media.de . fon (05205) 9910-0
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AUMA - Ausstellungs- und Messe-Ausschuss

der Deutschen Wirtschaft e.V. 047
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41838 SENATOR GmbH & Co. KGaA 033

41108 STAEDTLER MARS GmbH & Co. KG 003
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MICROFASER - WERBEARTIKEL

Ritterstrasse 8 
DE 46399 Bocholt

+49 (0) 28 71 / 27 03 - 0
mail@microfaser.de

Brillen
tücher

schon ab 250 Stk.

EXPRE
SS-Produktion 

ca. 1 Woche

REINIGUNGSTÜCHER

BRILLENTÜCHER

STICKY CLEANER

HANDY SOFA
SCHLÜSSEL-ANHÄNGER

www.microfaser.de

Reinigungstücher
schon ab 200 Stk.EXPRESS-Produktion 
ca. 1 Woche
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COMPANY

I n 1886, Anton and Franz Ullrich, the re-
sourceful brothers from the south-west 

of Germany, received a patent for a spring-
loaded joint for folding rules, which laid the 
foundation for the company’s success sto-
ry. Gustav Ullrich, a son of Franz, later found-
ed  the “Metre Factory” in 1889 in the Ger-
man town Annweiler am Trifels and com-
menced the systematic manufacturing and 
marketing of folding rules featuring the 
spring-loaded joints which are still used to-
day. “Since this foundation was laid, the com-
pany has continuously striven to be the 
world’s best and most innovative manufac-
turer of measuring instruments with its Sta-
bila brand”. This is the ambitious goal of the 
specialists from Annweiler.

TREND-SETTING INNOVATIONS
As the manufacturer of measuring instru-
ments such as spirit levels, laser instru-

ments, folding rules and measuring tapes,
the company is dedicated to achieving the 
highest standards in terms of precision, 
robustness, reliability and optimal hand-
ling. On the basis of the technical advan-
ces in measuring and manufacturing tech-
nology, as well as the ever-increasing de-
mands of craftsmen, Stabila has succee-
ded, time and again, to release trend-set-
ting innovations onto the market. A de-
cisive role in this process has been and re-
mains today the regular direct contact with
the users. The ideas and suggestions from 
daily practice influence – after thorough 
assessment by product managers and en-
gineers from different areas of expertise – 
the product development process. All in 
all, more than 500 employees are commit-
ted to the success of the company.

NEW MANAGING DIRECTOR
“Because Stabila responds to the needs of 
users, product quality remains the top pri-
ority: the quality of the measurement has 
a crucial impact on the quality of the work.
Craftsmen need to be able to rely fully on 
the accuracy of their measuring instru-
ments. Measuring instruments that every 
user is immediately comfortable with”, 
stresses Dr. Ulrich Dähne, sole managing 
director of the company since April 2014. 
Dr. Ulrich Dähne took over from Dr. Wolf-ff
gang Schäfer, who headed the company 
for more than 14 years.

RECOGNISED PRODUCT QUALITY 
From the idea to the final product – Stabi-
la is responsible for the entire process chain.
“The company’s internationally recogni-
sed product quality is guaranteed through
a high level of in-house production and ri-
gorous materials management. Stabila pro-
ducts are characterised by dependable ac-
curacy, practical robustness, optimal hand-
ling and attractive design”, according to 
Dr. Ulrich Dähne. Stabila enjoys a world-
wide reputation as a measuring instrument 
specialist for spirit levels, lasers, folding 
rules and measuring tapes. Dähne sums 
up: “The satisfaction of our customers is 
the basis of our continued success and the 
commitment of our company – since 1889.” 
www.stabila.de <

STABILA CELEBRATES 125 YEARS

FAMILY BUSINESS 
WITH TRADITION
Stabila Messgeräte GmbH is celebrating its 125th anniversary 
this year. The brothers Anton and Franz Ullrich were already
dedicated to the manufacturing of folding rules in the mid-
19th century. The “Metre Factory” was ultimately founded in 
the year 1889.

PSI Journal 5/2014 www.psi-network.de

Dr. Ulrich Dähne took over the sole manage-

ment of Stabila Messgeräte Gustav Ullrich

GmbH in  April 2014.



Seminarangebot 2013:

Professionelle Messeplanung

Erfolgskontrolle Messe

Crashkurs: Standbau und -design

Messetraining und Coaching

Besuchermarketing mit Social Media

Das perfekte Messegespräch

www.psi-messe.com/seminare

Mit der Seminar-Allianz zum 
nachhaltigen Messeerfolg

Ihr Ansprechpartner:

Mit der Seminar-Allianz zum  
nachhaltigen Messeerfolg  

planung aus? Welche Trends setzten sich im Standbau durch? Wie können
besser kontrollieren? Diese und weitere Fragen beantworten Ihnen unsere

minaren in ganz Deutschland.

4

esse-Erfolg durch professionelle Planung und Durchführung! 

r, LinkedIn, Blogs, Apps & Co. – Zielgruppen erschließen und Mehrwert 

ie Kosten und Ihr Return on Messe-Investment in den Griff! 

at zwischen Design, Kreativität und Kostendruck! 

esucher-Ansprache methodisch und konsequent vor! 

arangebot finden Sie zum Download unter:
http://www.psi-messe.com/seminare  

Ihr Ansprechpartner  
9 (0) 211-90-191-358 Kristina.Wilger@reedexpo.de|
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Telefon 07071 - 78898
www.success-werbung.de
info@success-werbung.de

Seifenblasen Made in Germany









internationale fachmesse für
visuelle kommunikation

frankfurt 2014

Moderne Druckveredelung 
und funkelnde Styles

Vorhang auf für innovative Bedruckstoffe 
und trendige Veredelungstechniken. 

Begegnen Sie Ihren Umsatzverstärkern 
auf der internationalen Fachmesse 

für visuelle Kommunikation.

www.viscom-messe.com
www.viscomblog.de

Organised by
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PSI WEBSHOP

FUNCTIONALITIES FURTHER OPTIMIZED

T he PSI Webshop has been an essential part of PSI eBusiness Services since 1 Au-
gust 2012. It is designed and structured so that after receipt of a purchase order 

the Webshop operator can see at a glance which suppliers must be contacted for order 
processing. In addition, it is easy to keep track of conclusive evaluations, which pro-
ducts are most often viewed and which products have so far been the biggest bestsel-
lers. Accordingly, product assortments can be realigned or relocated depending on suc-
cess-oriented focal topics.

Whenever someone fits out his Webshop for the first time, he can currently choose 
from thousands of promotional products from various product groups and decide from
which suppliers the promotional products should be imported. Every single item can 
be edited following a product data import, such as by adding further additional infor-
mation or by configuring your own prices and special offers.

The PSI Webshop has long established itself as a profitable online sales channel,
supporting the PSI members that use it to tap into additional markets. This success 
does not mean that PSI can now lean back and relax, however. On the contrary. In
the meantime, the Webshop functionalities have been further optimized. Specifical-
ly this means that since 1 April 2014, all the items that belong together on the basis 
of the manufacturer‘s data also appear together. The advantage for all PSI Webshop
customers: There are no longer duplicate articles in an assortment, but only one ar-

ticle with appropriate options such as size or co-
lour. And everything happens automatically. The 
personal Webshop is completely updated. Related
articles can then be used immediately in the Web-
shop. All the advantages of the PSI Webshop are 
featured at www.psi-network.de. Simply click on e
the “PSI eBusiness” tab. <

PSI 2015

TICKET SHOP IS GOING 

ONLINE FROM JUNE 

I t is a truism, but it is proven true every 
year anew: After the PSI is before the

PSI. The promotional product year is an
eventful one – and short. A rise in the–
number of visitors of almost 18 per cent,
an increase in inquiries from abroad and
a variety of refreshing promotional ideas
are just a few reasons that speak for the
PSI. With 16,228 trade visitors (previous
year: 13,772), Europe’s largest trade show 
of the promotional products industry im-
pressively underlined its role as a leading
international trade show. A total of 852 ex-
hibitors from 33 nations presented current
trends and new products in the promoti-
onal products market at the PSI. Whoever 
wishes to take advantage of this momen-
tum in the coming year and at the PSI 2015
(January 7 to 9) should best order his tra-
de show tickets conveniently in advance 
at the PSI Online Ticket Shop. This saves
time and especially money when purcha-
sing a ticket. It is therefore important to
pencil in the following date: On 2 June
2014, the ticket shop for PSI 2015 is going
online. This is where visitors can secure
the earlybird price of only 57 euros.
www.psi-messe.com <

PSI Journal 5/2014 www.psi-network.de



New customers, new sales.
Your new web service.

Your own webshop is just a call away! 
Phone +49 211 90191-352
No shop on your website? No problem! 

We‘re offering you the possibility to link up to a database which currently features many thousand 

promotional products. The webshop is embedded in your website where it can be 

adapted to suit your own requirements and design. Redefine your range of website services. 

* plus one-off set-up fee of EUR 199,– VAT not included.

Let us help you branch out in new directions 
on the Internet: Contact Alexandra Wust 

for a non-binding consultation by calling her on 
+49 211 90191-352 or mailing her at 

webshop@psi-network.de 

The

Visit us at:

PS
I Member fee

m o n t h l y

EUR*
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Ihre aussagekräftige Bewerbung inklusive Gehaltsvorstellung 
und möglichem Eintrittstermin senden Sie bitte an: 

KANDINSKY DEUTSCHLAND GMBH
PERSONALABTEILUNG

 KÖNIGSBERGER STR. 100 | 40231 DÜSSELDORF
BEWERBUNG@KANDINSKY.DE

BEHERRSCHEN SIE DIE RELATIVITÄTSTHEORIE 
DER WERBEMITTEL? 

Die Kandinsky Deutschland GmbH sucht kurzfristig erfahrene
und kompetente Verstärkung des Vertriebsinnendienstes am
Standort Düsseldorf!

Sie beraten und betreuen unsere bestehenden Kunden
bei der Abwicklung von Werbeartikelproduktionen.

Sie haben Erfahrung im Einkauf und/oder Vertrieb von 
Werbeartikeln sowie gute Englischkenntnisse? Interessieren 
Sie sich für spannende Herausforderungen namhafter 
Kunden und suchen einen krisensicheren Arbeitsplatz in 
einem dynamisch wachsenden Unternehmen?

Dann freuen wir uns auf Ihre Bewerbung! Wir bieten Ihnen 
neben einer leistungsbezogenen, attraktiven Vergütung 
hervorragende Entwicklungsmöglichkeiten.

Einkaufsprofi 
(männlich/weiblich)

mit der Option der Weiterentwicklung in eine Leitungsfunktion.

Ihre Aufgaben:
Kommunikation und Verhandlung mit Lieferanten

Verantwortung für die strategische  Fortentwicklung der von Ihnen verantworteten 

Produktbereiche

Aufbau neuer Lieferanten und neuer Produktbereiche

Bestellmengenplanung, Bestandsführung sowie Warenflusssteuerung

Enge Zusammenarbeit und Abstimmung mit Marketing-, Qualitätssicherungs- und 

Logistikabteilung 

Reklamationsbearbeitung

Erfahrung mit dem Einkauf von Produkten in Fernost und fundiertes Wissen im Bereich 

des Produkterechts

Messe-und Lieferantenbesuche

Ihr Profil:
Sie sind ein/e gestandene/r Einkäufer/in und verfügen über einschlägige und relevante Be-

rufserfahrung idealerweise im Bereich Werbemittel oder Versandhandel. Sie kennen sich aus

mit elektronischen Beschaffungsprozessen. Sie überzeugen durch Kontaktfreude, Dienstleis-

tungsorientierung und Produktkenntnisse. Mit Ihrem hohen Verhandlungsgeschick sind Sie 

zudem ein kommunikativer Teamplayer, den Eigeninitiative, Innovationsvermögen und hohe 

Zielorientierung auszeichnet. Zusätzlich wird Ihr ausgeprägtes Kosten- und Verantwortungs-

bewusstsein unterstützt durch Ihr strukturiertes und systematisches Arbeiten. Ihre Kreativität 

und Ihr Gespür für Trends runden Ihr Profil ab. 

Sind Sie interessiert? Dann möchten wir Sie gerne kennen lernen. Bewerben Sie sich bitte mit

Angabe Ihres frühest möglichen Eintrittstermins und Ihrer Einkommensvorstellung unter dem

Stichwort „Einkauf“ an personal@bettmer.de oder schriftlich zu Händen Frau Frommeyer.

Wir sind das führende Versandhandelsunternehmen für Werbeartikel im Business-to-

Business-Bereich. Der Vertrieb unserer Produkte und Dienstleistungen erfolgt über Printkata-

loge, Onlineshops und den Direktvertrieb im internationalen Umfeld. Wir sind mit mehreren 

Marken im Markt vertreten und betreiben ein eigenes Zentrallager. Zur Verstärkung unseres

Teams suchen wir eine/n strategischen

Bettmer GmbH – Anna-Birle-Strasse 3 – 55252 Mainz-Kastel
Telefon: 06134-7204-0 – www.bettmer.de



Blick Art Creativ GmbH 
Christof-Ruthof-Weg 6 • 55252 Mainz-Kastel • Tel.: 0611 / 8 90 88 - 0 • www.blick-art.de 
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Die führende Lieferanten-Suche    wlw.de

Mehr Nachfrage. 
Mehr Umsatz.
Mehr für Sie!

Ihre Zielgruppe ist geschäftlich? 

Mit einem Firmeneintrag bei 
„Wer liefert was“ erreichen Sie 
mehr als 1,6 Millionen B-to-B-
Einkaufsentscheider pro Monat.

Lassen Sie sich jetzt beraten!



Uhlandstrasse 36  ·  71665 Vaihingen/Enz  ·  Germany  ·  Tel.: +49 7042/907-0  ·  www.jung-europe.de

Mint-Can

Cool-Card® Digital printing

Flat-Box

Looking for exceptional giveaways? We have a range of promotional 

ideas that are both tasty and creatively surprising. For example refres-

hing peppermint messengers that are a must-have for all advertisers in 

spring and summer and perfectly suit any marketing mix. Use the Cool-

Card with its 49 sugar-free Minties as a business or V.I.P. card, 

the Mint-Can with popular Vivil mints as an idea for a trade fair or the 

mini Mentos folder with six pieces of chewing gum as the perfect 

enclosure. Contact the JUNG team now for more information on lots 

of other refreshing advertising media that can be designed in your very 

own CD even in mini print runs, as well as for catalogues and samples. 

www.jung-europe.de 

Order your 

samples now!

Mentos Sixpack

–  Photo-realistic digital printing!
– Credit-card format

A touch of 
freshness!

Must-have giveaways.




