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GERMANY INSIDE

hursday, 26 March 2015 will become a historic date in the German promotional
_® product industry. On this day in Mainz on the Rhine, the three existing associations
in the industry were united with the PSIin one association. In countries where this has
already been the case for a long time, perhaps even from the very beginning, people
will say “so what”. However, anyone who considers other industries, or even political
associations, knows how hard it is to change structures which are decades old. In many
cases, it never succeeds.

In the German promotional product industry, it has also
been tried twice but without success. On one occasion the
fountain pens were already poised to be used for the signa-
tures, but the unification still fell through. This time too, a
successful outcome repeatedly teetered on a knife edge.
Thanks to Patrick Politze and the association of suppliers
(BWL) the issue was put forward again over two years ago.
Initially viewed with suspicion and even rejected outright
by many, persistence and skill ensured a successful out-
come at the end of March. The PSI was actively involved in
this process; as a neutral party, it paved the way for this idea
thanks to its diplomatic skill.

All the men and women on the boards of the former as-

Manfred Schlésser

sociations deserve a special thanks. They had all been vot-
ed as board members because they assumed industry-political responsibility and want-
ed to play an active role. They all had to put aside their interests and return to the ranks.
They gave up their influence to allow others to gain influence. This was not easy, as
everyone at companies, associations or political parties has experienced. In Germany,
it is thanks to these responsible people that we have now succeeded in creating a new
unified GWW (German association of the promotional product industry). In the future,
the former associations will form sections at GWW. Each of these sections will have
one representative on the GWW Management Board. A new element is the section
“Business Partner” in which PSI will also be active.

So why was this association necessary? In a nutshell: In the future, we want to cham-
pion the promotional product even more efficiently and effectively. In the categories
marketing, political lobbying, in the tax treatment of this advertising tool and public
representation in general. The act of uniting has succeeded. However, if you look very
closely, a great deal of diplomatic skill is still needed before the various industry levels
feel that their interests have really been taken seriously. Thus the end of a long process
is, at the same time, a new beginning that is far from easy.

May the outcome be a resounding success

b Ml

Manfred Schlosser
Editor-in-Chief PSI Journal
Your opinion: schloesser@edit-line.de
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GOOD LOOK 12

Ifthey are not to fail to have the desired impact, promotional products must, more than anything else,
achieve one thing: to be useful. Ifthey are also to achieve a long-lasting promotional impact, they
must also offer something for the eye; in other words, look good.
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NEW GWW: MORE POWER FORTHE INDUSTRY

dustry associations BWL, bwg, AKW and PSI sat to-

clout to assert their interests.

Agreat day for the German promotional product indus-
try: On 26 March 2015, the members of the previous in-

getheratatable at the first meeting of the new united
association GWW. The aim of the now official merger of
the associations is to provide the industry with more

38

Wir haben Muuuht
bewiesen und unsere
Schmoozies® auf Herz und

ASISTUDY: MOST INFLUENTIALAND DURABLE

&Si|

The American industry service provider ASI has pub-

cost-effective means of advertising.

lished its annual revenue analysis for the promotional
product industry —and announced a new industry record.
Even more interesting, however, is the finding of the re-
cent AS| study that promotional products consistently
rank among the most influential, most durable and most
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MID OCEAN BRANDS: FULLSTEAM AHEAD

tria and Switzerland as Regional Director.

Mid Ocean Brands is regarded as one of the leading im-
porters of the industry. But even the largest ships some-
times have to redefine their course. Managing Director
Rutger de Planque and his team have managed to do this
inthe last two and a halfyears: The ship has been com-
pletely renewed and is heading for further growth more
than ever before. An interview with Christof Achhammer
who implemented the change process in Germany, Aus-

Sicherheit

68

EDUARD VAN WENSEN: PIONEERWITH VISION

his creativity and golf balls are today both his job and
lifestyle.

Three promotional products have shaped the professio-
nal career of the Dutchman Eduard van Wensen: Wuppies,
disposable cameras and golf balls. He managed to get off
to arocket start with Wuppies, disposable cameras lured

74
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FLAMING THANKYOU

Pair of “Vielen Dank” candlesticks
Artihove Regina B. V.

PSINo.: 45895
www.artistic-gifts.nl

FOR AMBITIOUS HANDYMEN
42-piece toolsetin case

Macma Werbeartikel oHG

PSINo.: 40909

www.macma.de

COLOURFULTABLE KNIVES
“Bon Appetit” collection

C.Jul. Herbertz GmbH

PSINo.: 41275
www.cjherbertz.de

SHARP MULTITALENT
“Color Line” pocketknife
Giving Europe B. V.
PSINo.: 45737
www.givingeurope.nl

KNIVES, FORKS, SCISSORS AND FIRE

Who doesn’t remember this saying from their early childhood:
“Knives, forks, scissors and fire are not for young children!”
The phrase comes from the legendary literary figure Struw-
welpeter of the German psychiatrist, poet and children’s book
author Heinrich Hoffmann. Der Struwwelpeter was created as

a Christmas gift for his eldest son Carl Philipp and was later
published as a book. It gave rise to a wide variety of reac-
tions among critics and adult readers. Knives, forks, scissors
and fire elicit a thoroughly positive response when they are
brought into the equation as stylish, high-quality promotional
products. Although the utensils are not for young children,
they are certainly suitable for adults.

www.psi-network.de
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OLI

i ; HERBAL CLASSIC

\‘L'Ru“:" This herbal classic set includes:

I OLIVA e 1 glass of Bruschetta, 35 g (soak the desired
amount in water, mix with olive oil, for the sa-
voury Mediterranean cuisine)

¢ 1 glass of Café de Paris, herb dip, 70 g (as adip
with steak, fondue or baked potato)

¢ 1 glass of Spaghetti al Aglio e Pepperoncini, 55
g (soak the desired amount in water, mix with
olive oil, for the savoury Mediterranean cuisine)

® 1 bottle of Olio Extra Vergine di Oliva Viola, acid-
ity less than o.5 per cent (0.25 [)

Everything is delivered in an ornamental box in

shatter-proof outer packaging ready to despatch.

&

CULINARY CREATIONS

Herbage, vinegar, oils, salts — they add the
right zest to culinary creations. Teutoburger
Spezialiaten Prasentservice offers a wide range.

Teutoburger Spezialitaten Prasentservice
PSINr.42842
www.teutoburger.de

INSALATA

The custom-designed Insalata includes:

¢ 1 bottle of Olio Extra Vergine di Oliva Viola, acidity less than 0.5
percent (0.25 1)

e 1 bottle of Aceto Balsamico di Modena (0.25 )

e 1 bottle of Aceto Bianco from wine vinegar and grape must {0.25 1)

Everything is delivered in a casket with a green lid in shatter-proof

outer packaging ready to despatch.

SEA SALTS

Far away from the ocean trade routes, these salts are obtained

from mountains that protect the salt of the primordial oceans.

Only here can you find the highest possible purity. Thus, each

of these salts has its own story.

e 1 glass of Hawaiian salt black gold, 110 g

¢ 1 glass of pyramid finger salt, white, 60 g (wafer-thin salt
pyramids made of white salt of the Mediterranean)

e 1 glass of Hawaiian salt red gold, 110 g

All salts come without artificial colourings or preservatives; in

shatter-proof outer packaging ready to despatch.
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PSI PROMOTION WORLD 2015

FOR THE FIRST TIME
PARALLEL TO CEBIT

After the premiere last year, the next edition followed shortly
thereafterin 2015. While the first joint trade show of Reed Ex-
hibitions Deutschland and Deutsche Messe took place in
2014 with PSIPROMOTION WORLD, this year’s premiere saw
PSIPROMOTION WORLD coincide with the CeBIT. Atrade

show with many faces.

hen the cooperation agreement be-
_¥W tween Reed Exhibitions Deutschland
as sponsor of the PSI and Deutsche Messe
AG was signed on 30 July 2013, this agree-
ment provided for an alternating concept
between HANNOVER MESSE and CeBIT.

In other words: In even-numbered years,
the PSTPROMOTION WORLD would take
place parallel to the world’s most impor-
tant industrial trade show HANNOVER
MESSE, and in odd-numbered years it
would be held at the same time as the larg-

Left: Arno Reich (Deutsche Messe AG), left,
and Michael Freter (PSI) have everything
under control.

est international information technology
trade show CeBIT. After the successful and
promising debut in 2014, which showed
good perspectives, the organizers were
hoping that this year the promotional prod-
uct industry would tap into new custom-
er groups at the heart of the market in the
IT industry. “This goal was successfully
achieved by some exhibitors, and less so
by others,” says PSI Managing Director
Michael Freter when summarising the
three-day trade show with its ups and
downs, pointing out that synergies with
the CeBIT were not equally effective eve-
rywhere. Nevertheless, the organisers are
on the right track. The fact that 9,815 count-
ed visitors wanted to find out about the
new products and classics of the 96 ex-
hibitors was a respectable result. Clearly,
however, finding the right customers is
paramount. The quality of discussions has
priority over quantity, says Michael Freter.
YOUNG COMPANIES
WITH FRESH IMPULSES
Fresh ideas from the advertising sector
were much in demand and met with great
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response. Corresponding impulses from
the world of promotional products came
not least from one or more of the “new kids
on the block”. With somewhat unconven-
tional performances, they made it clear how
original and eye-catching promotional prod-
ucts are. Nevertheless, the “traditional”
promotional products met with broad ap-
proval in this ambiance and “well-estab-
lished” companies also got their money’s
worth.
SERVICE AND IDEAS PARK OF THE
PROMOTIONAL PRODUCT TRADE

As part of the traditional value-added chain
of the industry — as was the case last year
— companies in the promotional product
trade with a strong advisory capacity were
also in attendance in 2015. In the area of
the Service and Ideas Park, they demon-
strated their distinctive skills when it comes
to finding the right promotional product
mix for an effective marketing campaign
or to presenting a brand by integrating pre-
cisely placed products as effectively as pos-
sible. Michael Freter also emphasised that
the promotional product trade is an impor-

The exhibitors of
the PSI PROMO-
TION WORLD
showed the variety
of the colourful
promotional prod-
uct industry.

tant pillar of the industry. Commenting on
the exhibitors, he sees a trend towards dis-
tributors. “The trade is more open and is
taking the initiative.”
“MARKETING FORUM” WITH
EXTENSIVE SPECTRUM OF TOPICS

The “marketing forum hannover” once
again brought together renowned market-
ing experts and attracted the trade show
visitors with top-class presentations on all
three days. The agenda again offered an
extensive spectrum of topics: from haptic
and multi-sensory brand communication,
strategic approaches to brand building, in-
sights into psychological effects, know-how
and practical examples for high-response
dialogues, sustainable business orientation
and communication through to profession-
ally implemented product safety, digital
identity formation , gamification as well as
successful handling of the mega themes
of the social web and content revolution.
The disciplines of live marketing as a par-
allel trend to digital instruments were also
on the agenda. Even in the digital age, peo-
ple perceive the world primarily with all
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their senses. In his presentation “From the
ear to the heart—how acoustic brands emo-
tionalize”, Alexander Wodrich (why do
birds) explained to what extent acoustic
stimulations touch and seduce. Olaf Hart-
mann (Touchmore GmbH) and Ronald Eck-
ert (Erich G. Dobler e. K.) spoke about the
importance of touch. Stephan Koziol (Koz-
iol ideas for friends GmbH) spoke on “ex-
pressing emotions” in his presentation. A
key topic was sustainability. Josef Bosl
(KAHLA Thiiringen Porzellan GmbH) kicked
off with “sustainability in the pole posi-
tion“. Nils Sprinkmann (Gunnar Sprink-
mann GmbH) spoke on the “efforts of an
industry” in terms of sustainable promo-
tional products. The fact that sustainabil-
ity has been an issue in the promotional
products industry for some time was also
reaffirmed by Michael Freter. He introduced
the new “PSI Sustainability Awards” — a
new, unique award in eight categories, ex-
clusively created for the industry. The awards
are to be presented for the first time later
this year. On the fringe of the PSTPROMO-
TION WORLD, Michael Freter addressed
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the issue of sustainability from another per-
spective. He stressed the importance of
the importing function of sustainability for
the promotional product industry. His un-
ambiguous statement: “The industry can
assure sustainability.” In addition to these
lectures, Dr. Christian Coppeneur-Giilz
(WWM GmbH & Co. KG) spoke about “pro-
cess optimisation in live marketing”, Olaf
Kopp (Aufgesang Inbound Online Market-
ing) demonstrated the “path to a digital
brand,” Alexander Stendel (Saatchi & Saatchi
Pro) called for: “Do not listen. Participate!”,
Bjorn Vofrei (Identitatsstiftung) confessed
his “love for Hanover! A love story “, Sven
Ewert/Christian Blankenhorn (Indavo GmbH)
confirmed that “understanding CRM means
succeeding with CRM”, Lutz Gathmann
(Produkt/Design) answered the question:
“When does a product comply with ProdSG?”,
Nico Briskorn (VL Wolfsburg-FuSball GmbH)
called for “making a difference together”,
Lutz Woellert (Die Spielemacher) proclaimed
“games as a new leading medium” and
Klaus Eck (Eck Consulting Group GmbH
& Co. KG) concluded the marketing forum
Hannover with “content revolution in busi-
ness”.

The “marketing forum Hannover” was once again a public attractor.

AGAIN VERY POPULAR:

“FIRST CHOICE AWARD”
The First Choice Award, which was present-
ed for the third time, confirmed its great
appeal again this year. This award once again
raised the topic of promotional products and
incentives to a special level. An extremely
knowledgeable and critical jury voted the
award winners again: the visiting public.
The key question that needed to be answered
by the trade show visitors: “Which product
would you most prefer to use for your com-
pany?” From a total of 25 selected promo-

tional products submitted by the exhibitors
in advance, visitors to the PSTPROMOTION
WORLD chose ten products which, in their
opinion, were the top ten (the sequence does
not correspond to the rating): “Coffee2Go
Wave” from Mahlwerck Porzellan, “Fair-
trade ladies’ shopping bag” from WeSchu,
“SUSSESGLASCHEN 2.0” from Moll
KONZEPT/Vierer KONZEPT, “OLAMI sau-
sage & wine box” from OLAMI, “MAGIC
GRIP - porcelain with integrated silicone
foot” from KAHLA, “Bluetooth-enabled 3-in-
1 beanie with integrated stereo headset”

“I MET PEOPLE | WOULD HAVE OTHERWISE
NEVER MET.”

“WE RECEIVED SPECIFICINQUIRIES AND
ARE VERY SATISFIED.”

“The quality of the decision-makers who visited
us is very high. We would have liked to have

seen more. Perhaps the visitors could have been
better directed to the hall. However, we are not
dissatisfied. The stand rental is worth it because
cold calling would be more expensive for us. | would otherwise never have
reached the people who visited our stand. Here they simply pop in. Then it
is up to us to make something of it.”

Elmar Gempper,

SKORS MARKETING & PRODUCT SOLUTIONS

“This year we mainly had visitors who came
specifically to visit the PSI PROMOTION WORLD.
Among them were some very interesting contacts
who showed great interest in our products. A
number of the inquiries were very specific. We are
satisfied with the trade show.”

Yvonne Schiirpf,

VICTORINOX AG
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Happy faces: The winners of the First Choice Award.

from Products and More, “5 CUPS PREMI-
UM PACK” from 5 CUPS and some sugar,
“Powerbank — business Card” from MrDisc,
“Design USB hub + multicard reader ‘Glow””
from BEMAG as well as “High-quality chron-
ograph” from DGD. The upcoming PSI PRO-
MOTION WORLD will be held from 26 to
28 April 2016 - again parallel to the
HANNOVER MESSE. <

“WE HAVE A SPECIFIC PRODUCT. THE
SUCCESS OF THE PSI PROMOTION WORLD
WILL SHOW UP IN THE FOLLOW-UP
WORK.”

“So far, we have had several qualified discus-
sions. Unfortunately, however, customer traffic is
rather moderate. The second day was definitely
better than the first. We are cautiously optimistic about the further course
of the trade show. Our products are very specific. This year, we produced
the pins for the PSl jubilarians and are participating at the PSI PROMOTI-
ON WORLD for the very first time. Let’s see how things pan out.”

Josef Regnat,

POELLATH GMBH & CO. KG

“WE ARE PARTICIPATING AT THE PSI
PROMOTION WORLD TO PUT OUT OUR
FEELERS AND FIND SYNERGIES.”

“We have a truly niche product. Therefore, it is
important for us to put out our feelers and find sy-
- nergies. Decision makers are now also interested
in feminine products. This is no longer confined exclusively to the custo-
mer. We are satisfied with the organisation of the PSIPROMOTION WORLD
and have also noticed an increasing number of visitors on the second day.
The decisive factor is the follow-up work.”

Jessica Reith,

BARBARA HOFMANN COSMETIC PINSEL GMBH

|

“ALLIN ALL, WE ARE VERY HAPPY
BECAUSE CUSTOMERS HAVE COME
SPECIFICALLY TO VISIT US.”

“Our main goal was to attract new corporate cu-
stomers. The quality of the discussions was very

F l
& good. Customers have come specifically to us to
buy promotional products. Therefore, we are very

satisfied with the PSI PROMOTION WORLD. The only minor flaw we see:
The CeBIT visitors could have been better targeted and directed to us.”
Michael Schwab,

ORGAHEAD CONSULTING & TRADING GMBH

11
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GOOD LOOK

If they are not to fail to have the desired impact, promotional products must,
more than anything else, achieve one thing: to be useful. Ifthey are also to achieve a
long-lasting promotionalimpact, they must also offer something for the eye;

in otherwords, look good.

I n the May issue of the PSI Journal, as part of our first feature topic, we focus on
¥ product groups that fulfil these two criteria of a promotional product in a special
way. Under the key words “design, premiums, jewellery”, our first product theme cov-
ers products that are not only useful and attractive, but owing to their value also indi-
cate that the recipient is truly appreciated. A momentum that will keep the bearer of
the promotional message longer in the memory of the target person — and thus also
associate the promotional product with its highest purpose: to have a lasting effect.
They also achieve this aim because smart people are behind the products, from the
idea to their implementation, to ensure that design and function go hand in hand to
form a meaningful whole. The term ‘design’ combines these elements. The term ‘de-
sign’, which is commonly used in many languages as a borrowed word from English
and, in turn, originates from the Latin ‘designare’ for ‘designate/design’, also encom-
passes the confrontation of the designer with the function of an object as well as its
interaction with a user. <
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CLEVER PROMOTIONAL PRODUCTS

F Concept’s own brand called Marksman is remarkable for its combination of
¥ exceptional creativity with the latest design trends and offers exclusive promo-
tional products at a remarkable price-performance ratio. The brand products are
mainly distinguished by their high quality. - In a timeless design, the Navigator 14"
laptop conference bag, for example, offers lots of space for your device, documents,
pens and personal items. — A clever helper is the Nano Locator keychain (pictured),
which can also be easily found in the dark. The integrated glow tube charges itself
through light irradiation and then emits six to eight hours of blue light. With the
simple Click&Go technology, the locator can easily be clipped to a bunch of keys or
luggage. — The Explorer ballpoint pen ensures long-lasting writing comfort thanks to
its refillable Swiss quality refill. — The Alpha notebook is a truly organizational talent
thanks to the integrated extras such as an adjustable side separator, pen holder and a
handy inside pocket for loose papers or business cards. — The Twist umbrella can be
opened by turning the handle. The rubber coated plastic handle enables a comforta-
ble, non-slip grip and contrasts nicely with the rotary mechanism made of brushed
aluminium. The umbrella ribs are protected at the ends. Thus the risk of injury in a
densely crowded area is minimized. — All Marksmann products provide enough space
to be finished with a logo. This makes them a real eye-catcher and ensures they are
remembered for a long time.

40972 © PF Concept International B.V. ¢ Tel +31 71 3328911
weborders@nl.pfconcept.com e www.pfconcept.com

www.guick-goerlich.de

Vielfalt
zum Verlieben.

\erpy/
HALFAR

Starke Taschen.

Exklusivvertrieb iiber den Werbemittelhandel
Halfar System GmbH | D-33719 Bielefeld | Germany
Telefon: +49 (0) 521 / 98 244-0 | www.halfar.com
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Sriere CHECK IT OUT

ung Bonbonfabrik has a visually appealing solution in the area
l of promotional sweets on offer: The Vaihingen company is
currently offering sweet packaging with an inside view — the
BonBox. The exquisite packaging made of white glossy cardboard
offers a viewing window over the side edge or at the front that
temptingly presents the sweet contents. Advertising companies
can choose about 20 grams of unwrapped candy in a nostalgic
design, Made in Germany. All of them are packed in a transparent
bag and are optionally available in the varieties lemon, herbal
blend, fruit drop, cherry heart, super mint or raspberry. Alterna-
tively, there are also colourful chocolate beans to choose from as
filling options. Customizable in 4c digital printing, the BonBox
certainly lives up to the proverbial claims such as “It’s worth
checking it out” or “Take a glimpse” — such as an invitation to visit
a booth or for an open day.

41545 © Jung Bonbonfabrik GmbH & Co. KG ¢ Tel +49 7042 907-0
zentrale@jung-europe.de e www.jung-europe.de
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ANY QUESTIONS LEFT?

layful patterns and sophisticated designs...but sometimes these types of elabo-
2 rate designs can deflect your attention from what really is important. In the end,
there is one thing that really counts: a clear and coherent message. When it comes to
this, the STRAIGHT pens from uma don’t leave any questions unanswered. Fans of
purist designs will get their full money’s worth. The STRAIGHT pens focus on what
really matters: a beautiful slim pen without any frills. STRAIGHT pens come in a
variety of different versions and colours and they always come with the tried and
tested uma Tech refill, a nickel silver tip, tungsten carbide ball and paste made
according to ISO standards, which guarantees over 4,000 metres of the best writing
results. The STRAIGHT GUM model is brand new and is very comfortable to hold in
your hand with its rubber soft touch casing. It is available in a variety of different
colours. Another new and colourful version is the STRAIGHT SI, whose metal tip, clip
and push button contrast the design with their shine. The STRAIGHT series deliber-
ately embodies a special understatement — so that an emphasis is placed on the
advertising messages instead. They can be placed on the writing instruments using
high gloss lasering or engraving with a mirror finish, and they will surely catch
people’s attention with their simple and yet clear statements.
41848 e UMA Schreibgerdte Ullmann GmbH e Tel +49 7832 707-0
info@uma-pen.com e www.uma-pen.com
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PERSONAL HANDWRITING STYLE

T roika is selling a high-quality ballpoint pen called Design Paisley Classic, which is
_® made out of shiny metal and has an understated and stylish design; it features a
5888 refill made in Germany which writes in black ink. The Paisley Classic comes in
a black metal box and includes an extra refill. The Troika handwriting Collection
includes writing instruments for people who have something special to say,
because everybody has his or her very own special handwriting style. The
decoration will impress with its style, wit and sophistication. The cap with
an internal thread is screwed onto the end of the pen, and the straight-
forward shape of the shaft with its metal clip makes this pen very

nice to hold. The use of high-quality, brand-name German refills
underscores the high quality of this pen collection, which

focuses on both tradition and trends. Advertising can be placed
on the clip, shaft and box by means of printing or engraving.
46311 * Troika Germany GmbH e Tel +49 2662 9511-0

a.bauer@troika.de e www.troika.org

BEASTLY STYLISH

w alter Broch Nachf. from Solingen presents an original
promotional product idea with its high-quality manicure
sets: After all, each of the leather cases is unique because it
is made of cowhide. Each one has a different grain and is
therefore completely individual. Made in Germany and
available in three different sizes and shapes, the case contains
high-quality Solingen instruments such as combination
skin-nail scissors, tweezers and a nail file. If desired, an
additional pocket knife from Victorinox can be included.
According to the manufacturer, an individual advertising
message can be applied as blind or colour embossing.
Walter Broch Nachf. e Tel +49 212 338175

info@broch-nachf-solingen.de e www.broch-nachf.solingen.de

TIGHTEN A SCREW LIKE A PROFESSIONAL

M any people are familiar with this situation: you have the screw you need, but
H¥E you don’t have the right tool for the screw. With the Bit-Safe Classic 10 from
Wera, the user has over 40 bits with a size of 25 millimetres as well as 6 bits with a
size of 50 millimetres — nearly all of the screw profiles needed. The bits are stored in
the robust Bit Safe made of plastic and are lined up in a row for quick removal.
According to the Wuppertal company, the stainless steel bit holder, which is
also included, guarantees that connecting the bit to the machine screwing
gadget is really easy. The Bit Safe Classic 10 can come with a logo on it

for a minimum order quantity of 300 units.

48078  Wera Werk Hermann Werner GmbH & Co. KG © Tel +49 202 4045144

matuschek@wera.de e www.wera.de
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A LOVEABLE COMPANION

he sigikid toy fox listed under the product number 38526
_® is 22 centimetres tall, a member of the infamous Beasts
Group and well loved by fans of the sigikid “Ach goood”. The
Beasts collection from sigikid is first and foremost the most
unusual collection of stuffed animals in the world. Hence, it is
no wonder that they are loved by both kids and adults alike.
Whether the charming meerkat or unicorn: all of the Beasts
have their own little weaknesses that they share with their
owners. It is an original stuffed animal collection that can be
collected by fans of all ages. Our cuddly fox doesn’t really look
like much of a predator. One look from him couldn’t scare a
rabbit or goose, but will surely melt his owner’s heart within
seconds. He has to be given some food and lots of love so he
doesn’t starve.

45202 * sigikid H. Scharrer & Koch GmbH & Co. KG ¢ Tel +49 920170129
anja.deroni@sigikid.com e www.sigikid.com

-Anzeige-
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HIGHLY SYMBOLIC DELIVERY

E very day, millions of goods of all kinds are transported on the world’s roads.

2= The heavy goods vehicle is a symbol of transport and reliable delivery from a to b:
What could be more appropriate than delivering suitable lorry-shaped cardboard
packaging to a customer? This way, gifts are playfully packaged and attentively
handed over. These gifts can be, for example, bottles of wine, sweets, chocolates or
flower bulbs - the lorry adapts flexibly to the customer’s wishes and can be used for
a wide variety of industries. Printing can be customised and given a setting that’s just
right for the target group on the extensive promotional surface that the HGV packag-
ing provides.

49502 * Hilarius Design ¢ Tel +31 624 673620

info@hilariusdesign.com e www.hilariusdesign.com

SNOW SHOVELS BY DESIGN

S oliwood, solid by nature, a snow shovel with a motif made from synthetic resin
&7 compressed wood, is a high-quality tool from abraxa business network that has
been earning itself a market name for decades. The twelve layers of synthetic
resin-impregnated beech veneer are compressed into shape under extreme heat and
pressure. The result is a virtually homogeneous, extremely hard material that is
outstandingly resistant. The shovel needs no metal edge and remains rigid and stable
throughout its life. Decorations and motifs can be freely selected and are formed and
compressed as décor overlay in one working step together with the veneer packet.
According to the manufacture, the motifs can therefore not become detached even
when damp gets in or the shovel is under mechanical strain.

49498 * abraxa business network GmbH&Co.KG ¢ Tel +49 9565 6166850

info@abraxa.biz e www.abraxa.biz
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A CULT HIT FOR CLUBS AND TEAMS ! I

A stylish look is assured for every club or sports team: The F‘
& B RETRO sports and travel bag from Halfar is a charming
remake and ultra-modern, precisely because retro and vintage Bereits ab 300 Stiick!

are in. This is a cult item for the sports team, but also for
weekends, the office or for wherever there’s a use for a tidy
companion. With its smooth PU faux leather the RETRO
sports/travel bag is attractive and, at the same time, warm and
soft to the touch. A particularly striking feature: its colourfully
trimmed corners. The white piping, accentuated zipped pouch,
classic handles with metal buckle and the extra shoulder-strap
complete the picture perfectly. The bag is available in the four [
classic colours anthracite, marine, red, and black. Incidentally:
the shoulder bags and messenger bags in the RETRO series
are somewhat smaller, but just as sporty-looking.

45666  Halfar System GmbH ¢ Tel +49 521 98244-0

info@halfar.com e www.halfar.com

Produkte & Logos
perfekt in Form gebracht!

e
Tel.:  +497661 90 949 - 200

E-Mail: vertrieb@vim-solution.com (Vlm
Shop: www.trader.vim-solution.com
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THE STONE CASTERS — AND MORE

he company schonpfeffer-invocem e.K. will make almost anything out of cast
—=_stone or concrete: sculptures, awards or functional objects. Such as the new desk
series Office Line pictured in the “Médels Edition” (girls edition): a fresh design with
distinct lines and a high level of functionality. The specialists will gladly combine the
cast stone with all kinds of different materials such as wood, metal, acrylic, lacquer,
etc. — exactly as required. “Write to us or give us a call. We look forward to acquaint-
ing you with the countless possibilities in terms of material, shape, appearance and
feel,” say the staff at schonpfeffer-invocem.
48713 ¢ schonpfeffer-invocem e.K. » Tel +49 8165 934-0110
rolf.schumacher@invocem.com ¢ www.invocem.com

STRAIGHT INTO THE FAST LANE

SO Egret One-S by Markenreich is the prey for top-level rewarding — an excellent
¥ clectric scooter of unusual quality. The Egret One-S is satisfying as an innovative
e-mobility solution with a top speed of 35 km/h, easy handling and a range of
20 km, at a total weight of just 16 kilograms. Thanks to practical folding technology,
the e-scooter is stowed away to save space with just a few hand movements. In the
“Hardware Summer” category the lifestyle product was a finalist in the ISPO
BRANDNEW Award 2015 - a distinction decided by jurors from a wide variety of
sectors, sport and media — comes the news from North Rhine-Westphalia.

48670 ¢ Markenreich GmbH ¢ Tel +49 2175 157970
info@markenreich.de e www.markenreich.de
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A PRETTY SIGHT

F or everything that glitters and gleams, Inspirion presents U _"", -
2 the Onyx jewellery box. Lined with grey flocked velvet, it _,SF_{I. :
L]

provides an elegant home to jewellery items. The well-organ- e e
ised interior space with three-compartment division creates B ' :
inner order. An oval mirror in the inside of the box’s lid . :

immediately shows whether the jewellery is correctly ar- ']|. .l e - ]
ranged. In addition, an extra jewellery compartment with ring -
cushion offers further storage opportunities. The extra 1
compartment with push-button closure can be easily folded up
and removed when the large jewellery box has to stay at home.

Externally the jewellery box is a winner in black leather optic. .f.'}
A carry handle and key lock take care of security during

transport.

42907 ® Inspirion GmbH e Tel +49 421 5227-0

info@insprion.eu » www.inspirion.eu W i e ge m ac h t
flireinander.

Die neue coolerbag Kiihltasche: die maR-
geschneiderte Ergdnzung zum carrybag®.
Auch separat ein cooler Begleiter.

reisenthel.com




PRODUCT GUIDE

PSl Journal5/2015 www.psi-network.de

THE ITALIAN ART OF WRITING

F or customers who count on tested, reliable quality,
3 Stilolinea has developed the brand-new Raja
Chrome Silk Touch: a highly elegant writing instru-
ment that always makes buyers feel that they have
chosen the right promotional product for their best
customers. Raja Chrome Silk Touch, available in black,
chestnut brown, green, and dark blue, is the latest
member of the Chrome family, a writing instrument
designed according to a classic Italian design tradition
which silkily puts the user’s lines to paper.

45328 ¢ Stilolinea srl. ® Tel +39 011 2236650

info@stilolinea.it ® www.stilolinea.it

EXQUISITE ARTEFACTS

H andcrafted products of exquisite quality are offered by the company
B ¥ Artihove, which creates high-quality sculptures to suit any memorable
occasion. One of the artefacts shows a ceramic elephant with lifted trunk. It
is an international symbol for happiness (in German: “Gliick”), which is also , .
the name of this sculpture. An additional example: a candleholder duo made .a

of porcelain with the title “Vielen Dank” (Many Thanks) (see page 4, Trends -

& Brands) communicates the desire for good contact, through which wishes
can come true.

45895 © Artihove Regina B.V. ¢ Tel +3110 5296054

export@artihove.nl e www.artistic-gifts.nl

ELEGANT ACCOMMODATION FOR PERFUME ETC.

B rand new as a first-time exhibitor at this year’s PSI at the start of the year, the
=¥ French promotional product specialist Laurige launched its new mini jewellery
box in the sector. Finished in leather, the box devised for accommodating lipstick,
cosmetics etc. has a zipper as well as a mirror. The jewellery box, listed under
product number 510, is Made in France and available in twelve different colours.
More info from Laurige.

49292 * Laurige Duron Sarl e Tel +33 5 49241993

laurige@interpc.fr e www.laurige.com
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Exklusiv erhaltlich bei:
info@newwave-germany.de info@newwave-austria.at

Tel.: +49(0)8033 979 120 Tel.: +43(0)5373 200 60 0
M aoes www.newwave-austria.at

WWW.newwave-germany.de
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PREMIUM LIP CARE

L ipcare Cube is the latest product in the premium range from the lip-care specialists at KHK. The

2= transparent pot is finished with 4c doming. In addition, there are several high-quality lip-care recipes
to choose from — which they produce entirely themselves. For example, the new vegan recipe “Nature”
created in the KHK lab with “organic cosmetics” has reached the highest level of the recognized natural
cosmetics seal “Nature”. Oils and waxes from certified organic growers make your lips smooth and protect
them from drying out. High-quality shea butter from a fair-trade project provides intensive care for your
lips, and natural vitamin E is also included. On request, the natural cosmetics seal can be printed on.

46131 KHKGmbH © Tel +49 2219854730

sales@lipcare.de e www.lipcare.de

MOVING MESSAGES

hen something leaves a lasting sensory impression, then
2® promotional messages have been delivered successfully.
In order to turn business video messages into emotive custom-
er communication, micx-media creates technically high-quality
VIDEOboards in customised print formats with a thickness of
only 4 millimetres. Whether it's VIDEOcards for invitations,
press kits, product news, product presentations, or VIDEO
cases with catalogue inserts or VIDEOboards in sales promo-
tion brochures and P.0.S. displays, the “VIDEO in Print”
concepts of micx-media set effective standards in promotional
print mailings. “Push Your Business Video” is the message.
Information on detailed “VIDEOinPrint” concepts can be
obtained not only from the micx-media professionals but also
from all leading OWL promotional product agencies.
45899 ¢ micx-media in concept gmbh & co. kg ° Tel +49 5205 9910-0
info@micx-media.de e www.micx-media.de

24
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SMART POWER DISPENSER

he manufacturer presents its latest, slim-line power banks
2 with the MiPow SPL series. Top designed and Apple
certified, this series is among the premium add-on batteries.
Up to 9,000mA are united on just 9x9x2 centimetres: strong
power that will get smartphone, tablet, etc. back up to full
speed. The elegant aluminium housing is styled with a Mac
look and is available in silver, grey or gold. The promotional
message, customer logo or slogan can be affixed using the
laser method and thus permanently positioned. Packaged in a
pretty and sophisticated gift box, the MiPow Powerbanks are
particularly well suited for customer loyalty, as a prize,
promotional gift or for employee motivation. More information
about this innovative product at: www.promohub.de.
47113 * Low Energy Systems e.K.  Tel. +49 2181 479100
info@loew-energy.de e www.loew-energy.de

LMo

Ple Hndsehrift der werbung

STRAIGHT SI

Modell eignet
sich far
Spiegelglanz-
gravur

STRAIGHT SI

0-9450 SI

WWW.uma-pen.com
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COLOURFUL ASHTRAY

lobal Innovations Germany offers a colourful ashtray in special design.
¥ The wind-proof ashtray made of ceramic with removable top ensures
that the ash remains where it belongs, even outdoors. The ashtray is ideal
for the upcoming garden season. The material is weather resistant and can
thus be left outside. This eye-catcher from Global Innovations is supplied
fully customised for orders starting at 2,500 pieces.
46626 ¢ Global Innovations Germany GmbH & Co. KG ¢ Tel +49 6502 93086-0
info@globalinnovations.de e www.globalinnovations.de

PSl Journal5/2015 www.psi-network.de

BLUETOOTH ITEM FINDER

hipolo is the thinnest and most advanced Bluetooth item finder on a global
3 market. Users can attach it to anything they don’t want to lose (keys, wallet,
backpack, cat, dog — you name it). Advanced Chipolo features enable users to easily
find their belongings or their phone. Chipolo has achieved great success with its
Kickstarter campaign. Chipolo is manufactured in EU, which results in short delivery
times and the highest quality of the product. There are many personalization options
which makes Chipolo a great promotional gift too. The artwork can be placed on the
product or integrated in the application. Chipolo can be produced in custom PMS
color, with custom ring tone and packed in special promotional packaging. More
information on: www.chipolo.net/
49482 ° Inventedy © Tel +386 40 436480
grega@inventedfor.com e www.inventedfor.com

LUMINESCENT KEY FRIEND

ttractive and innovative plush key fobs in the widest variety of
T ® models and designs are available at Creatoys. And the Italians
have come up with something special at the same time: the fluffy,
cuddly fobs glow in the dark. The bunch of keys is therefore even
visible at night. According to the manufacturer’s information the
widest variety of styles, including customised ones, can be realised
and personalised. More information directly from Creatoys.
49265 © Creatoys ® Tel. +39 0522 830839
marketing@creatoys.it e www.creatoys.it



Tiiten konnen Wir.

4-farbig abh 500 Stiick.

Setzen Sie auf Individualitat!

Perfektionieren Sie Ihren Auftritt mit Werbetaschen und Geschenkverpackungen, die Ihr image fordern: hochwertig und
mit dem besonderen Etwas.

o0
KROLL Kroll Verpackung GmbH

FichtenstraBe 2 - 82061 Neuried b. Minchen
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SIMPLE ELEGANCE

he drinking cup “Beringen” (with a capacity of 400 ml)
_® guarantees lasting drinking pleasure. It is made of hard-
wearing aluminium. Thanks to the coat of black lacquer, the
silver-white laser engraving stands out especially attractively
and highlights the desired promotional message particularly
well. This message is placed centrally on the lower third.
“Beringen” is supplied individually packaged in a box.

47300 ° Easy Gifts GmbH ¢ Tel +49 911 81781111
info@easygifts.de e www.easygifts.de

WARM ILLUMINATION

he “Tripod” standard lamp from Lehoff’s range will delight
= _people with its modern style and futuristic three-legged
design. The textile lampshade bathes any setting in a warm,
cosy light. The feet are made of wood. The lampshade is
available in white or black. The company Lehoff offers a
complete service package, from advice through purchase to
delivery to the customer.
41259 © Lehoff Im- und Export GmbH ¢ Tel +49 40 529607-0
info@lehoff.de e www.lehoff.de

A SMALL ACOUSTIC MARVEL

he Bluetooth loudspeaker Heju Calluna from KMS Kafitz,
= which is listed under the product number 4833, is only 60
x 60 x 60 millimetres in size and is made out of metal. This
little loudspeaker weighs approximately 230 grams and comes

o -
in silver, black, light blue and red. An advertising logo or
o slogan can be placed on it using pad printing or laser engrav-
‘*'"'-a., o ing. These small acoustic marvels feature a line input jack and
“ a micro-USB connection, and can play audio directly with just
b\__ ;,.- a touch of a button via bluetooth from a smartphone or
"4 computer. The loudspeaker is delivered to customers packaged
in a black gift box.
‘ ’ 48108 * KMS Kafitz Medienservice GmbH ¢ Tel +49 2234 9908-0
rk@kms.eu e www.kms.eu
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SHE LIKES TO MOVE IT

R obo Fish has been joined by Robo Turtle. This robotic turtle
28 feels just as much at home in the bathtub as its living relatives
in the ocean. Robo Turtle not only turns bathing for children aged
three and above into an adventure - the little companion also
crawls like a real turtle on smooth surfaces on land. Goliath has
designed Robo Turtle with realistic movement and an intelligent
control system, just like its older brother Robo Fish. As soon as
Robo Turtle is placed in water, the sensors of the robotic turtle
react and it begins to swim contentedly. Its fins move so naturally
that it’s hard to tell it apart from a real turtle. On land it reacts to
contact: it begins to walk around cheerfully when the sensors on
the shell are touched. For those who not only want to watch Robo
Turtle splashing in the bathtub or pool, there’s the Robo Turtle
Playset. The set contains a small aquarium with rock, in which the
lively, green turtle can swim its laps.

49371 * Goliath Toys GmbH ¢ Tel +49 6103 459180
k.wanner@goliathgames.de e www.goliathgames.de

» BEQUEM » SCHNELL
» FLEXIBEL

———

peedStrap

Das Multi-Band
mit Klettverschluss

lhr Logo bzw. Ihre Botschaft wird auB3en auf dem
Klettteil des SpeedStrap platziert. Damit sind Sie im-
mer im Blickfeld — egal, ob der SpeedStrap den Ein-
kauf auf dem Fahrrad festhélt oder vortbergehend
auf seinen néchsten Einsatz wartet.

Gesamtlange: 160 cm. Breite: 5cm.
Andere Abmessungen auf Anfrage.

Farben: Ihre Pantonefarbe bereits ab 500 Stiick

Aufdruck: im Preis ist ein 1-farbiger
Transferdruck enthalten

Preis ab 500 Stiick: 2,70 Euro
ab 1.000 Stuick: 2,40 Euro
Aufpreis je weiterer Druckfarbe pro Stiick: 0,15 Euro

Verpackung:

SpeedStrap wird in einer werbewirksamen Box aus
PET Material mit 4-farbigem Standard Einleger gelie-
fert. Selbstverstandlich kann der Einleger auch nach
lhren Winschen gedruckt werden.

Alle Preise ab Werk und zzgl. Druckvorkosten und MwSt.

» TRANSPORTIERT
IHR GUTES IMAGE

Art Di Como Design GmbH
Oskar-Sembach-Ring 6 « D-91207 Lauf
Tel.: 0049 (0) 9123 989980 - Mail: info@artdicomo.de
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PENCIL ENNOBLER

he new creation “Writing with Glamour” from Reidinger is very likely to get women’s hearts, in particu-
_® lar, beating faster. The elegant pencil in black-coloured wood captivates due to its high-quality solid
metal ball set with sparkling crystals. As a result of its impressive combinations of materials and promotion-
al message, it is an unmissable eye-catcher — “a touch of glamour”, to a certain extent. This “stellar magic”
is available in three variations — in silver with white or red crystals as well as, for lovers of the resplendent
colour, in gold with white crystals. The elegant packaging specially designed for the purpose in black
Ecoboard turns the “Writing with glamour” into an unforgettable gift. (EU design patent no. 002650804).
View now at: www.reidinger.de/kugelbleistifte
42938 ¢ Reidinger GmbH e Tel +49 9732 9105-0
info@reidinger.de e www.reidinger.de

TREND-SETTING AND NOBLE

he high-quality pocket compass “Nobilis” in elegant metal design and
—=_pocket watch look contains a liquid-filled capsule and impresses through
its fine compass rose. The housing features a spring mechanism for easy
opening and closing. Elegant like a classic pocket watch on the outside, with a
modern compass rose made of alloyed steel on the inside. The noble piece is
manufactured in Germany’s only family-owned compass factory Kasper &
Richter. The company supplies “Nobilis” in a quality gift box.
40043 * Kasper & Richter GmbH & Co. KG © Tel +49 9131 50655-0
info@kasper-richter.de e www.kasper-richter.de

ILLUMINATED DISCOVERIES

0 n average, a woman spends 76 days of her life looking for things in her

¥ handbag: time which could surely be spent doing something more meaning-
ful. The practical handbag pocket light for sale at Schirms called SOI was
developed so that keys, lipsticks and mobile phones are always at hand when they
are needed. The SOI lights up when you get close to it or touch it lightly, lighting
up the dark corners inside of your bag. SOI is so small, thin and light that it can fit
into practically any bag. When used together with the SOI base ring, the small
light is turned into a handy light source which can be used in unfamiliar sur-
roundings or placed on your night-stand at home. The handbag light is made
exclusively in Germany and it embodies timeless, elegant design without any
distracting or unnecessary frills. It has been honoured with two design awards.
49084 ® Schrims GmbH ¢ Tel +49 60317919831

info@schrims.com e www.handtaschenlicht.com
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Power Bank
SLING

Handliches Ladegerat in exklusivem
Design mit LED-Kapazitatsanzeige
und wiederaufladbarer Lithium-
lonen Batterie. in vielen Standard-
farben erhaltlich.

Batteriekapazitat 2200 - 3000 mAh %
Input 5V/1A / Output 5V/1A
Abmessung 102,5 x 22,5 x 22,5 mm

Standardfarben: O SQUF‘RE
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HANDCRAFTED USB LUXURY

M ore than 30,000 USB memory mediums can be found at
Citron European USB Warehouse. In addition to typical,
everyday models, Citron also sells USB stick models, such as
the C1000S and C1000R, which are made by hand in Poland.
The first model is made out of brass and is silver-plated. The
C1000R model is also made out of brass, but it is fully coated
with ruthenium and is partially gold-plated with 24 karat gold.
The manufacturer indicates that both models can be upgraded
with amber, striped flint stone, malachite, turquoise, onyx or
lapis lazuli. These luxury USB memory sticks, which have been
specially designed for the advertising industry, can be given a
customer’s custom-made design for a minimum order of only
10 units. Up to 360 different combinations can be realised.
Advertising can be placed on the chic housing.
48658 ¢ Citron * Tel +48 22 8394945

citron@citron.pl e www.citron.pl
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DS3 - NOW AS A BIOTIC PEN

he writing instruments from Swiss manufacturer Prodir are
= _characterised by outstandingly high acceptance and long
life. Those seeking more now also get the classic DS3 in the
form of a particularly environmentally friendly Biotic Pen in
high-quality biodegradable plastic. Barrel and mechanism of
the new DS3 Biotic Pen are manufactured in naturally renewa-
ble raw materials (PLA). The material used is 100 per cent
biodegradable. For the ballpoint pen’s point balance, this
means compostability of 80 per cent. Production is carried out
according to Switzerland’s environmental standards, which are
globally regarded as exemplary. The production shop’s
customer-proximate location in the heart of Europe additional-
ly ensures that CO, emissions are reduced to a minimum
through transport logistics. The colour palette is also deliber-
ately borrowed from nature: ocean, snow, night, fire, carrot,
sand, and grass are the standard colours. In the “sand” model,
wood powder (FSC) is blended into the biotic plastic in order
to achieve the characteristic sand effect. The writing instru-
ments are recognisable by the description Biotic Pen, applied
in relief form on the cap’s side.
43417 ® Prodir GmbH  Tel +41 91 93555-55
sales@prodir.de e www.prodir.com
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TIE? SAYS IT ALL!

D esign, coupled with high quality, are the features of the
=¥ completely custom-designable ties and scarves from Tailor-
Ties in the Netherlands. The design studio at TailorTies is the
company’s creative core: here, three professional designers finely
hone patterns and advise customers with regard to the optimum
design for the desired look and chosen colour combination. Of
course, the customer logo or slogan can also be incorporated.
More info directly from TailorTies.

41941 * TailorTies c/o Trendfactory B.V. ¢ Tel +31 2526 756190

info@tailorties.com e www.tailorties.de

HOT AND COLD ADVERTISING POINTS

w ith its water jugs, which each holds one litre of liquid, Spranz is selling design-
er products with a special bonus in keeping with its tried and tested manner.
The classic carafe is now equipped with an ice stick for cooling drinks in style; it has
been designed for chilling beverages easily in the freezer and has a design which
reminds people of an ice cube. The highlight: the stainless steel lid has holes in the
opening, which hold back commonly used contents, like ice cubes, lemon slices or
mint. The beverage containers are also perfect to use with hot beverages, thanks to
their temperature-resistant tempered glass. They also feature a drip-safe and self-
opening lid made out of silicon and stainless steel. More information about the
variety of different versions of the carafes is available directly from Spranz.
41462 * Spranz GmbH ¢ Tel +49 261 98488-0

info@spranz.de e www.spranz.de

-Anzeige-

Fimnpe
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PROMOTIONAL PRODUCT MARKET IN SCANDINAVIA
THREE TRADE SHOWS IN AUGUST 2015

fter the auspicious trade show prelude in Scandinavia at the beginning of the year,
& B the planning phase of the next events in Denmark, Sweden and Finland is now hot-
ting up. All the promotional product trade shows are established events that help to de-
velop new, interesting and high-quality markets for international suppliers. All three
events will be taking place in August at the beginning of the year-end business.

KOPENHAGEN — KISTA/STOCKHOLM

The series begins with the EXPO NEWS Fair in the Danish capital of Copenhagen from
13 to 16 August 2015. It will be held in conjunction with the DESIGN TRADE. This is
followed by another edition of the successful series of events in recent years, the Pro-
motionmassan, in Kista, Stockholm from 18 to 20 August 2015. Supported by the Swed-
ish associations SBPR and PWA (Promotion Wholesalers Association), the fair organiz-
er EasyFairs will also be presenting a high-profile exhibition at the centrally located ven-
ue of Kistamassan in August 2015. The long-term event has been specifically designed
for the promotional product industry under the title ,,Promotionméssan®. ,The attrac-
tive meeting place for distributors and suppliers acts as a promising forum, full of inspi-
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ration, networking and new business contacts and is embedded in the ultra-modern
Swedish lifestyle,” says Klaus Beyer, PSI representative for Scandinavia and long-time
companion of the Scandinavian promotional product market.
WANHA SATAMA/HELSINKI

The third trade show is the PWA Show on 26 and 27 August 2015, which is organized
by the Swedish PWA together with Helsingin Messut Oy Wanha Satama. It is also held
twice a year at the EXPO Exhibition Center in Wanha Satama, Helsinki. The suppliers’
association PWA has been responsible for this Finnish trade show for 15 years. Europe-
an manufacturers, importers and their representatives meet here with their traditional
Finnish partner distributors to exchange information about new products. For more in-
formation, contacts and stand bookings for all three events, contact Klaus Beyer: Tel.
+49 5824 985826, mobile +49 172 7477262. klaus@beyergmbh.com <

LENSEN TOPPOINT
NEW EMPLOYEE FOR BELGIUM

he company Lensen Toppoint has
_® expanded its sales team. The new
employee is Jill Pans. With more than 10
years of sales experience in the retail she
was looking for a new opportunity and
chose the promotional branch. Jill says: “I
had not much knowledge of the promotion-
al branch but now | am completely
passionate about
this branch. Because
the working environ-
ment, the experience
and my nice col-
leagues | am 100%
happy with my choice
to switch branches.”

JillPans

Jillis on the road for
Lensen Toppoint in Belgium. Besides a new
colleague Lensen Toppoint also expanded
their collection; new are the USB flash
drives and powerbanks. Powerbanks
without any worries! Before, during and
after production every powerbank is
checked 1 by 1. Both products are available
in multiple colors. www.toppoint.com <

HALFAR
RELAUNCH OF WEBSITE

he Bielefeld-based bag specialist has
_® relaunched its website.
At https://www.halfar.com, there are
numerous bag-related products including
promotional products as well as special
bags (technical bags for work). ,,In addition
to a more modern navigational structure
and a revised layout, we attach great
importance to making valuable content
available in terms of comprehensive
information on products, finishing
techniques, procedures, project planning
and specialist background knowledge. The
content is selectively arranged in wiki style,
such as core competence promotional
bags, but also generic topics such as
basics of promotional products,* says
sales and marketing manager, Peter
Leseberg, commenting on the relaunch.
www.halfar.com <
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GOLDSTAR EUROPE

PETER CARTER NEW SALES
MANAGER UK SOUTH

he writing instruments manufacturer
_® Goldstar-Europe, is delighted to
announce the appointment of Peter Carter
as Sales Manager for UK South. Peter
Carter has over 25 years industry experi-
ence, having founded and developed the
distributor business of Image Matters. In
September 2013 Image Matters was
acquired by Premier Print & Promotions,
based in Essex. A successful transfer of the
business and clients
was achieved
through the
professionalism and
dedication to

ﬂ customer service of
both enterprises.
Peter Carter Peter is delighted to

be at the forefront of
developing Goldstar-Europe and relishing
his new role on the trade side: “It is
exciting and challenging to be working for
a new trade supplier who is committed to
excellent customer service and developing
new products. The opportunity to utilise all
of my skill sets and developing the territory
to maximise the business of Goldstar-Eu-
rope is a rare opportunity. | think that
distributors will benefit and appreciate our
fresh approach.” With Peter’s vast industry
experience and knowledge he is sure to be
a massive hit among Goldstar’s fast
growing customer base. For additional
information, please contact:

Peter Carter

UK Freephone: 0800 145 6130

Mobile: +44 (0) 7917 767232

Tel. : +353 (0)42 93 20 331
Peter.Carter@goldstar-europe.com
www.goldstar-europe.com <

GABRIELE BUHRING
40 YEARS® PS| MEMBERSHIP

t the end of March, PSI Managing
& 8 Director Michael Freter congratu-
lated the entrepreneur Gabriele Biithring
on 40 years’ membership at the PSI. , My
father became a PSI member back then
rather indirectly,“ explains Biithring. ,,He
had just acquired a company that was
already a member at the time and he
was made aware of the benefit of the in-
dustry platform.* As a specialist in leath-
er goods and plastics processing, Biith-
ring was immediately convinced of the
PSIand became an exhibitor. Managed  PSI Managing Director Michael Freter congratu-
by Gabriele Biihring in the second gen-  lated the entrepreneur Gabriele Biihring.
eration, the company now specializes
in customised solutions and focuses on
personal customer service. Biihring offers individually creative and functional products
such as briefcases, covers and work materials including wool felt, leather, synthetic
leather, flexible foil and fine cardboard. www.buehring-shop.com <

PLASTOLAN
FRESHLY DESIGNED WEBSITE

Plastolan, the Lippstadt-based manufacturer of promotional products, has relaunched its
website with a more contemporary and transparent look, and with many new features. The
company specializes in plastic products that are mainly produced in Germany. The assort-
ment ranges from giveaways to
the designer memo box to prod-
ucts made from recycled materi-
als and bioplastics. In addition, a
wide range of USB products is of-
fered. Accordingly, the look of the
website is now also more colour-
fuland fresh. The main focus has
been placed onaclear presenta-
tion that allows for quick orienta-
tion on the website. For example,
the products can now be sorted
either alphabetically, by price or by article number. The latter, however, is restricted to logged
in customers. Registering is worthwhile in any case because it enables access to additional
functions which facilitate the work of the distributor. Thus, a logged in user can download the
product data sheet with prices including printing and initial costs in a download area which
contains images and stand sketches. The new website also features a notepad function
which enables samples to be automatically requested. www.plastolan.de <
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SENATOR® AND DESIGNWORKSUSA
ENTER INTO A PARTNERSHIP

he BMW Group subsidiary DesignworksUSA and the German manufacturer of writ-
_® ing instruments senator® have entered into a long-term design partnership. sena-
tor® has attached a higher priority to the subject of design. Over the next three years,
the BMW Group subsidiary DesignworksUSA will handle all key design issues for writ-
ing instruments for senator® on an exclusive basis and develop the new products of
the company in terms of consultation, concept and implementation.

MORE COLOURS, MORE SHAPES, MORE CHOICE

senator® sells its ballpoint pens in 88 countries to companies that use them as promo-
tional multipliers. Last year, more than 235 million writing instruments found their way
to companies through promotional product distributors. In January 2015, senator® an-
nounced that it intends to offer more colours, more shapes, more surface finishes and
more choices in product individualization in the future. At the PSI Trade Show, 50 col-
our options were presented for the first time. Sonja Schiefer, head of the Designworks

2 E

studio in Munich, also welcomes the new design affinity at senator®. ,, The decision to
make design a driver issue for the new generation of senator pens underlines the com-
pany’s vision and self-confidence. The new design strategy for the entire writing instru-
ment portfolio has already been created. We are now moving into the phase of formal
development and will be presenting the first new writing instruments in the course of
the year,“ says Schiefer.
A WORLD FIRST: “YOUR PERSONAL PEN”

Together, the partners have developed a worldwide new service: ,,Your Personal Pen®.
It is aimed at companies that want a writing instrument that is individually tailored to
suit their own brand in terms of design and printing. ,Senator and DesignworksUSA are
convinced that a promotional pen must address the design DNA of a brand down to the
smallest detail,” says Senator CEO Dr. Christian Korte. ,,With our joint service, that no
other company in the world currently offers, we offer companies the opportunity to cus-
tomize their promotional products like a custom-made suit in terms of shape, colour,
material and surface design for their own brand,“ adds Korte.
www.designworksusa.com— www.senator.com <

PRODIR
THE ES2 1S NOW THE DS10

he ES2, the popular ballpoint pen from
_® the Swiss manufacturer Prodir, is now
called DS10. And for a good reason: the
new DS1o is refillable. This illustrates the
decision of the Swiss company to exclusi-
vely offer pens in future in which the refill

I

Always with a replaceable refill: The ES2 is
now called DSzo.

can be replaced. With this step, Prodir is
rigorously aligning its portfolio to longevi-
ty. ,,Only longevity,“ says Prodir Sales
Manager Silvio Laurenti, ,,really guarantees
the conservation of resources while
ensuring that brand messages are
sustainably communicated over a long
period and to as many people as possible.
In our view, both belong together.“ The
capability to replace the refill in the DS10 is
achieved by a simple horizontal division of
the barrel. Additional modifications to the
IF Award-winning design were not carried
out. The ergonomic triangular shape and
the quality material mix of plastic and
metal are also retained in the DS1o0.
www.prodir.com <
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PLATFORM PROMOTIONAL PRODUCTS
NEW CHAIR AND NEW BOARD

he Platform Promotional Products
_® (PPP) has chosen a new chair in Edwin
Bouman. He succeeds Joop van Veelen
from ProComm Partners, who has held this
position for the past four years. In his daily
life, Edwin Bouman is director and owner of
WOT-P. “Under the chairmanship of Joop
van Veelen, the PPP has continued
developing into a professional and strong
trade association”, says Edwin Bouman.
“There are still challenges ahead. It is
important that we, as PPP, want to grow
further and recruit more members. That is
something that the new board and | will be
focusing on. After all, PPP can offer its
members many benefits. We will be
relaying that conviction to suppliers and

Joop van Veelen (right) gives the manage-

ment of PPP over to Edwin Bouman.
Photo: Giuseppe Toppers/Danto

distributors of promotional articles who are
not yet members.” Also the PPP board has
two new faces. They are Martijn Verwaal
and Bob Heerius. The PPP board consits of
: Edwin Bouman, Chairman; Joshua Lopez,
Finances; Niels Peter, MVO and Vice
chairman; Martijn Verwaal, Communication
and Benefits; Bob Heerius, PPP Academy.
The Platform Promotional Products (PPP) is
the trade association for companies selling
promotional products and services. PPP
has approximately 250 members, who have
all signed the PPP Code of Conduct. More
information: www.ppp-online.nl <

40 YEARS OF FUCHS-DISPLAY
SUCCESSFUL START TO ANNIVERSARY YEAR

F uchs-Display GmbH, which specializes in the manufacture and distribution of solu-
¥ tions for POS marketing, has got off to a good start in its anniversary year 2015. The
past financial year 2014 was a successful year for the company from Liibeck. The word
from Liibeck is that Fuchs-Display managed to achieve an increase in customers and
revenue in the past year, ,,despite increasing competition, especially from the Far East®.
And when it comes to very
specific requirements or ex-
ecuting ad hoc orders, the
specialist for the optimal
placement of advertising mes-
sages at the POS has been a
reliable partner for the past
40 years.

START WITH

TWO EXHIBITIONS
In 1975 Giinther Thiess, the _
company's founder and father o s
of the current Managing Di- '
rector, Susanne Hilbrecht,
achieved a breakthrough with
the first presentation of his invention — the deco tab — at the EuroShop in Diisseldorf. In
the spirit of the successful tradition, Fuchs-Display started 2015 with two successful ex-
hibitions of their extensive portfolio. In the very first week of January, the company par-
ticipated at the promotional product trade show, PSI 2015 in Diisseldorf, and at the end
of January at the regional ,,World of Packaging 2015 in Hamburg. Interesting new con-
tacts were made at both trade shows.

CUSTOMER TAKES CENTRE STAGE
According to the guiding principle of the long-standing company Fuchs-Display GmbH,
the customer with his individual requirements takes centre stage. ,, This includes a wide
range of fastening solutions and presentation systems for POS marketing, expert advice,
high flexibility, short delivery times as well as good accessibility and fair prices. The
foundation for this great service is comprehensive knowledge of the market, in-house
production and strong partners in Europe, USA and Canada,” says Susanne Hilbrecht.
More information is available at: www.fuchs-display.de <

LOW ENERGY SYSTEMS
SERVICE PAGE ON THE TOPIC OF MIPOW

L ow Energy Systems E.K. Peter Low, a sales agency for MiPow Germany, Austria and
2= Switzerland and the Benelux countries, has created a service page concerning Mi-
Pow lifestyle products at www.promohub.de. The page provides information about the
respective product groups, contains technical explanations, videos and lots more, and
illustrates the world of Smart Home LEDs that can reproduce light and sound and are
controlled by a smartphone or tablet. Contact: Peter Low, Tel. +49 2181 479100,
info@loew-energy.de <
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INAUGURAL MEETING OF THE NEW GWW

MORE POWER FOR
THE INDUSTRY

A great day for the German promotional product industry: On
26 March 2015, the members of the previous industry associ-
ations BWL, bwg, AKW and PSI sat together at atable at the
first meeting of the new united association GWW. The aim of
the now official merger of the associations is to provide the in-
dustry with more clout to assert their interests.

henever the government struck a blow
to the promotional product industry
and threatened with restrictions of various
kinds, one particular thought came up in
the industry: Opposing the political requla-
tion mania could be more effective if the in-
dustry joined forces and spoke with one
voice. This does not mean that the associ-

ations did not accomplish a great deal in
their previous constellation. They were also
in contact with one another, not least un-
der the umbrella of the previous GWW where
lobbying concentrated on certain key issues
- especially since the imminent abolition of
tax deductibility in 2002 made the indus-
try’s need for political work clear once again.
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This is the new GWW: The Board and the four
employees in the administrative office.

But the self-interests of suppliers, distribu-
tors and brand companies always seemed
too far apart to be able to imagine a unified
association. There were always differenc-
es, just as there had always been common-
alities. The fact that the members focussed
on the commonalities and joined together
to form a united association is a milestone
in the industry’s history.

OFFICIAL CEREMONY WITH SPEECHES
The new chapter was opened in late March
in Mainz where the previous associations
BWL (German association of promotional
product suppliers), bwg (German associ-
ation of promotional product consultants
and distributors) and AKW (promotional
product working group) were merged on
the occasion of the inaugural meeting of
the united association GWW (general as-
sociation of promotional product industry).
After the legal formalities had been settled
on the morning of the founding day, an of-
ficial ceremony followed in the afternoon.
The programme included talks by the cur-
rent board members, an industry review
and lectures on tax law, compliance and
the situation of the advertising industry.
The Managing Director Patrick Politze
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thanked all member companies, working
group members and advisory board mem-
bers as well as his fellow board members
for their commitment and their active role
in shaping the united general association
of the industry. Until the first board of the
united association is elected in autumn,
the acting board of the GWW, consisting
of Patrick Politze, Hans-Joachim Evers, Mi-
chael Freter, Manfred Schlosser and Klaus
Rosenberger will continue to run the af-
fairs. As befits historical events, a toast to
the successful association work of the new
GWW was made — with around 100 raised
glasses, it was a truly festive moment.
INDUSTRY NEEDS TO BE LOUDER

All talks made it clear how laws and polit-
ical near-decisions negatively impacted the
industry in the past. They almost always
involved the matter of tax deductibility of
promotional products, the requirement to
keep records and flat-rate taxation. The tax
deductibility limit has been moved sever-
al times in every possible direction and

each time the industry was utterly inse-
cure. Brand companies were particularly
hard hit. Even Walter Young, who repeat-
edly managed to parry attacks concerning
the taxation policy, saw the need to pro-
fessionalize the industry and to create a
powerful lobby. With the founding of the
PSIin 1960, he had already taken the first
step to bring together market participants;
two years later came the PSI Trade Show
which, from the very beginning, also served
as an information exchange and commu-
nication platform. PSI Managing Director
Michael Freter put his finger on the main
problem of the industry: To date, we have
been unable to make the politicians suffi-
ciently aware of the importance and value
of the industry, simply because it is too
small and is not heard properly in Berlin.
And this has resulted in its most important
task: “We have to sell our creativity and
the promotional effectiveness of the prod-
ucts more emphatically. We need to be loud-
er,” as Freter puts it.

On the stage (from left): Ralf Samuel,
Manfred Schlésser, Michael Freter,
Hans-Joachim Evers, Klaus Rosenberger.

STRONG ASSOCIATION IN
A STRONG ENVIRONMENT
With the new GWW, which now unites over
5,000 companies with more than 50,000
employees, a strong association has now
emerged — the ideal prerequisite to make
oneself heard. The fact that GWW is un-
der the umbrella of the BGA (German as-
sociation of wholesale, foreign trade and
services) and is able to benefit from its ex-
pertise and influence, lends additional weight
to the lobby group. Membership in the ZAW
(central association of the German adver-
tising industry) underpins the position of
the promotional product industry as a pro-
fessional branch of the advertising indus-
try and documents the high significance
of the promotional product in the market-
ing mix. For decades, the ZAW has effec-
tively counteracted restrictions and bans
on advertising by the government. The first
projects on the agenda of the new associ-
ation are the political work for the enforce-
ment of tax claims as well as a review of

More than 100 people attended the inaugural meeting, including 8 new members.
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Patrick Politze, Managing Director of the new Michael Freter, Managing Director of PSI:

40

GWW: “My thanks to everyone who has sup-
ported the unification process.”

“We represent the interests of the industry
together with the GWW.”

Ralf Samuel, previously Managing Director
of BWL, now Managing Director of GWW,
pointed out the industry’s history.

Hans-Joachim Evers, previously Honorary
Chairman of bwg, now a Board member of
GWW: “l appeal to all companies to get in-
volved in GWW.”

- B

Klaus Rosenberger, previously

the First Chairman of AKW, now a Board
member of GWW: “Brand companies
feel at home at GWW.”

Joachim Schulz, previously Chairman of bwg:

“I hope the GWW continues our mission.”

P

Prof. Dr. Hans Riick: “We need to speak to
those who make the compliance rules.”

Michael Alber, BGA: “More than 2,200 as-
sociations compete for access to politicians.
Pooling interests increases the probability
of being heard.”

Manfred Parteina, ZAW: “We are
looking forward to the cooperation
of the GWW in the fight

against government restrictions.”

the topic of compliance from the industry’s
perspective. With the new edition of the
advertising impact study and the promo-
tional product monitor as well as the im-
plementation of Trend and Newsweek, a
new implementation of existing tasks is
pending.
HISTORIC OPPORTUNITY

Allin all, it was a good day for the promo-
tional product industry. What had already
been addressed several times has now be-
come a reality. The industry now has an as-
sociation domicile. This does not mean that
all problems have now been solved. We will
have to get used to new positions and the
resulting rights and obligations. There were
a few very astonished faces on the GWW
Board when it was announced that anoth-
er employee had been hired for the admin-
istrative office during the transition phase.
Operative business without the approval of
the Board or action requiring approval? A
disgruntlement that somewhat spoiled the
mood of the official ceremony in Mainz.
Thus there still seems to be a need for dis-
cussion and clarification. Without a doubt,
just as much skill and diplomacy as in the
consolidation phase will be needed in the
near future once the GWW’s wheels are set
in motion. Trust can easily be squandered
and, as we all know, trust is not a renewa-
ble resource. The historic moment is thus
only a historic opportunity. <
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Promotional products are popular all around the world. The difference is only in the order of which promotional products are given most frequently.

ASI| STUDY

MOST INFLUENTIAL
AND DURABLE

The American industry service provider ASI has published its
annual revenue analysis for the promotional product industry
—and announced a new industry record. Even more interesting,
however, is the finding of the recent ASI study that promotional
products consistently rank among the most influential, most
durable and most cost-effective means of advertising.

I n light of this almost unique selling point,
2 Timothy M. Andrews, CEO of ASI, com-
mented: , Everyone in our industry should
rightly be proud that the demand for in-
expensive promotional products with a
high ROI has again reached record lev-
els.” For the second year in succession.
The turnover of the promotional product
industry has therefore risen continually for

the past 20 quarters. According to ASI, the
US promotional product industry has ex-
perienced growth through the sale of per-
sonalized products to advertising compa-
nies which was more than twice as high
as the growth rate of the entire US econ-
omy. And personalized products are very
popular among consumers — worldwide.
The ASI study ,,Global Advertising Spe-

cialties Impressions Study on ROI“ - a cost
analysis of promotional products compared
to other advertising media — was not only
confined to the United States, but dared
a glance around the globe. The study in-
cluded several questions, such as: How
long is a promotional product retained?
How important is usefulness? How many
promotional products does a person have?
How strongly are promotional products
associated with the advertising company?
Which promotional products stand out?
USEFULNESS IS CRUCIAL

According to the ASI study, the most im-
portant criterion for a promotional prod-
uct is its usefulness. In this context, writ-
ing instruments and USB sticks were men-
tioned most often. In the case of both these
product groups, usefulness ranks much
higher than the attractiveness of the pro-
motional product. Conversely, however,
this does not mean that attractiveness does
not matter. It becomes important in the
case of wearable promotional products, pri-
marily textiles. In the case of the latter, the
desire for the product is surpassed by the
pleasure of owning it. In terms of the length
of ownership of a promotional product, an
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average of seven months was calculated
in the study. As this is an average, one or
the other product stepped out of line. For
example, health products that last for about
six months, or calendars that are used for
one year. Calendars are therefore used most
often when it comes to highlighting ad-
dresses in advertising.
PROMOTIONAL PRODUCTS
AROUSE THE DESIRE TO BUY

What advertising effectiveness promotion-
al products have became clear with the
question of how strongly promotional prod-
ucts are associated with the companies ad-
vertising with them. Six out of seven re-
spondents were able to name the adver-
tiser of each article they possess. Moreo-
ver, they were not only able to name the
company, but also had a very good opin-
ion of it. Remembering the advertising com-
pany and having a good opinion of it with
all due respect. However, one may well
wonder whether this implies an intention
to purchase in the future? The clear an-
swer from the ASI study is yes. More than
a third of the respondents stated they were
very interested in purchasing a product of
the company that had handed out the pro-

motional product. The fact that promotion-
al products enjoy great popularity is also
reflected in the number of promotional
products in the possession of persons. The
ASI study also provided information about
that. The study shows that on average male
Americans have 9.8 promotional products
(female Americans 9.7). In France and Ger-
many, the number of promotional prod-
ucts among both sexes is approximately
equal (France: men 8.5, women 8.1; Ger-
many: men 7.8, women 7.2). The situation
is different in the UK and Spain. While the
male population in the UK has an average
of 9.1 promotional products, British wom-
en have an average of just 7.7. The ASI
study found a similar difference in Spain.
However, women on the Iberian Peninsu-
la have 9.9 promotional products (and thus
rank first worldwide). The male popula-
tion, however, has only 8.3 promotional
products in their possession.
INTERACTION AND MULTIPLICATION

The ASI study came to a very clear con-
clusion: The costs of promotional products
for a company are lower than for most oth-
er media. After all, the investment in pro-
motional products is manageable, more

target group specific — and more target-
oriented — and offers more opportunities
for interaction than other forms of adver-
tising, such as printed ads or radio/TV com-
mercials which are perceived more pas-
sively. And promotional products are a sig-
nificantly larger multiplier as they are per-
ceived in the user’s surroundings, depend-
ing on the product. When measured in terms
of this aspect, five promotional products
are right at the top of the list of global mul-
tipliers: bags, caps, writing instruments,
jackets and shirts. The sequence may dif-
fer, however, depending on the geograph-
icallocation. While in North America (USA
and Canada) bags rank first and caps come
a distant second, jackets are especially pop-
ular in European cities such as London and
Paris. An even more substantial number
one was identified in the ASI study for Ber-
lin, Madrid and Rome where writing in-
struments are the undisputed number one
among promotional products. According
to the ASI study, there is another advan-
tage: A significant increase in the cost of
promotional products is not anticipated in
the coming years, thus making them a more
solid, reliable and innovative medium for
advertisers. From small local companies
to major listed companies - the promotion-
al product industry offers ideal possibili-
ties for everyone. <
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BRILLIANT APPEARANCE

In the second topic of thisissue, we also focus on products which appealin theirrole
as promotional products thanks to both their function and theirappearance -
and thus become exemplary representatives of their kind: effective creations with a

brilliantappearance.

I n the case of porcelain, glass and tableware, the parameters design and usefulness
= are combined in one product to ensure an effective, long-lasting presentation of an
advertising message (or logo) by means of a clever design. As is the case in other (prod-
uct) fields, the design here is based on people and their needs — in this case their ap-
petizing ones. The tableware here covers the entire cultural environment of human nu-
trition, not only what tastes good on a plate or in a glass, but also the whole ambience
on the table and surroundings. A beautifully decorated table intensifies the enjoyment
of a tasty meal. An important role is played by the materials of porcelain and glass. In
the true sense of the word, we present tasteful (promotional) products of these mate-
rials on the following pages together with other finished tableware products. Be in-
spired by the variety which our industry again has to offer here. <
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VICTORINOX

COMPANION FOR LIFE

COFFEE AROMA IN A NEW DIMENSION

C offee is more than a trend - coffee is pure emotion. This experience has now
_*® heen brought on the market by the aroma specialist Emsa with its new Aroma
Diamond: with an eye-catching point-of-sale concept and new premium thermal
jugs that ensure perfect moments of pleasure thanks to unique insulating liners in a
diamond shape. In addition to the premium thermal jugs Cone and Bell, a real

Emsa classic also contains the Aroma Diamond for the finest coffee enjoyment: the
Auberge thermal jug, which is celebrating its 20th anniversary this year. Stylish
designs, high-quality materials and numerous colour and size variations in all three
thermal jug series offer an attractive selection. Thus any customer can find his
personal favourite model with which coffee pleasure becomes an experience. For
decades, Emsa has enjoyed the utmost confidence among consumers as an aroma
specialist and it has now underlined this with the Aroma Diamond: With a hot-hold-
ing period of 12 hours, the insulating liner is up to 20 per cent above the heat-hold-
ing norm and is especially break-resistant thanks to its unique shape. As a sign of the
exclusive quality of the Aroma Diamond, Emsa has also doubled the warranty period

to 10 years.
42692 * Emsa GmbH ¢ Tel +49 2572 13256 PRDM OTI ONAI. PROD U CTS
info@emsa.de e www.emsa.de THAT LEAVE A LASTING IMPRESSION

Victorinox AG

CH-6438 Ibach-Schwyz, Switzerland
T+41 41 81 81 211
www.victorinox.com

MAKERS OF THE ORIGINAL SWISS ARMY KNIFE
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FLICKERING “HIGH-LIGHT”

he novelty product “High-Light” from emotion factory
_® puts advertising messages in the right perspective:
A high-quality lantern features a full-colour digitally printable
sleeve which creates charming lighting effects with the
unprinted areas thanks to the light-reflecting properties of the
film. The resulting moving advertising message is specially
highlighted in this way. This makes “High-Light” the ideal year
round advertising medium for the catering trade or as an
atmospheric give-away for the Christmas season.
45997 © emotion factory GmbH e Tel +49 7042 81550

info@emotion-factory.com e www.emotion-factory.com

A CLEAN SOLUTION

he retro trend has also arrived at Jung Bonbonfabrik: The
2 small retro glass 45 appeals with delicious fruity-tasting
fruit mix pieces or refreshing premium mint. Nostalgia fans
will tickle their taste buds with the sweets from the larger retro
glass 120: fruit mixture in retro shapes or an invigorating
blend of herbs that melts slowly in your mouth just like in your
childhood days. Thanks to the individual design of the advertis-
ing space (all-round sleeve with digital printing), these
giveaways light up the faces of all target groups and are
guaranteed not to be forgotten. From now on, the lid of the jar
can be finished with a microfibre cloth. This is tensioned with a
white rubber band over the lid and can be used to clean lenses
or smartphones and tablets. A blue and white or red and white
chequered cloth is available at an extra cost. The cloth can also
be designed completely individually in 4c digital printing.
41545 © Jung Bonbonfabrik GmbH & Co. KG * Tel +49 7042 907-0
zentrale@jung-europe.de e www.jung-europe.de
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TIME FOR A SNACK

he breakfast or picnic set of Hermann Florke GmbH is an ideal combination of a small board and a
= _knife, which are perfectly suitable for serving snacks at home or in nature. The small board is made of
high-quality plastic, dishwasher safe and extremely durable. The front side of the small board is provided
with a bevelled edge, ideal for an optional full-colour imprint using digital printing. A generous advertising
space is also offered by the handle of the sharp knife that combines Solingen top quality with good han-
dling. The stainless steel blade is produced in a traditional Solingen factory and guarantees a lasting cutting

edge thanks to its precision hollow ground surface.
44294 ° Hermann Florke GmbH ¢ Tel +49 6104 73373
info@floerke.de e www.floerke.de

DISPLAY WINDOWS WITH STYLE

F or the past 20 years, AdHoc has been offering functional design in the tradition of German design
¥ companies. Innovative salt and pepper mills and patented slicers are the core products of today’s
collection of some 150 articles that combine the claim of function, aesthetics and quality. Coinciding with
the company’s anniversary, the design team is presenting 20 new functional products on the subject of
‘spices, wine and tea’. With BUD, a herb and spice slicer and a pepper or salt mill, AdHoc is presenting the
Signature Products 2015. Extraordinary design is combined with the patented AdHoc Schneidwerk slicer.
It has a special stainless steel blade with etched, razor-sharp teeth that enable dried herbs and spices to be
cut up instead of ground. The aromas ensure a whole new pleasure experience. The BUD Pepper or Salt
Mill, on the other hand, has an absolutely rust-free and wear-free high-performance ceramic grinder. Both
versions are real eye-catchers, upright or horizontal.

49320 ®* mood rooms eK ¢ Tel +49 2193 5331579

info@mood-rooms.de e www.mood-rooms.de
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FAR EASTERN FRAGRANCE

LS

mong the best sellers of the well-known wellness brand Rituals are scented candles. The stylish candles
¥ 8 exude a pleasant fragrance. Inspired by ancient oriental traditions, each candle tells its own story. In
the production, carefully selected ingredients are combined with advanced technology, whereby the exotic
fragrant flair that unfolds can be enjoyed in a unique way. The high-quality attractive scented candles burn
in black or white glass and are packaged in an elegant gift box. There are different scents to choose from,
such as “Jasmine Dream,” which combines the relaxing and harmonizing power of jasmine flower with the
soothing properties of ylang ylang, the “flower of flowers”; or “Under a Fig Tree” which combines the
mystical, earthy scent of sweet, fresh figs with Copaiba oil, which has a cleansing effect on the body and
mind. The scented candles have a burn time of 50 hours and give the living room, bedroom or bathroom a

very special atmosphere.
41941 © Trendfactory BV e Tel +31 2526 222-33
info@trendfactory.eu e www.trendfactory.eu

CHIC AND MULTIFUNCTIONAL

he striking design of the “Schneidbrett Plus” from elasto
= _form KG not only stands out from conventional cutting
boards visually, but it also offers some advantages. The
working surface remains free of unwanted fluids thanks to the
practical sap groove. The two converging side walls form a
funnel and thus simplify placing ingredients into the pot or pan
without tediously removing misplaced ingredients from the
hotplate. The cutting board is made of high-quality, odourless
and tasteless plastic and is available in many different colours.
On request, the cutting board can be printed.
41369 * elasto form KG ¢ Tel +49 9661 890-0
mail@elasto-form.de e www.elasto-form.de
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RECHARGE VITAL ENERGY

his is the right snack for health-conscious people: The high-grade Vital Muesli
_® with vitamin-rich pieces of bananas, apricots, apples and plums from Kalfany
Siie Werbung. Take it with you wherever you go, the ideally portioned snack can be
served right after jogging or in the morning break. Packed ready-to-serve, Vital
Muesli is a complete and healthy snack in the office. And enriched with fresh fruit or
a Klacks yogurt, it turns into a 5-minute holiday. The 150 x 95 mm large bag in either
clear or white fresh offers effective advertising space. And with a special awareness
of people and the environment, Kalfany Stie Werbung guarantees high-grade
muesli with 30 per cent fruit in its in-house, IFS-certified production.
42706 * Kalfany Siifle Werbung GmbH & Co. KG * Tel +49 7643 8010
vertrieb@kalfany-suesse-werbung.de e www.kalfany-suesse-werbung.de

COLOURFUL TABLE KNIVES

he “Bon Appetit” collection from Opinel ensures a good
_2_mood when eating simply through its variety of colours.
The satisfaction at the table is then further enhanced by the
perfect cutting functions of the blades which are made of
modified Sandvik 12C27 stainless steel. Opinel knives are
made in France, more specifically in Chambéry in the Savoy
region, and feature beechwood, the typical handle material
used by Opinel. “Bon Appetit” is available in colour-coordinat-
ed sets of four (ESPRIT Campagne, Esprit Pop, Esprit Loft) in
emotionally-designed cardboard packaging or alternatively as
individual knives in 12 different colours.
41275 ¢ C. Jul. Herbertz GmbH e Tel +49 212 206300
vk-werbeartikel@cjherbertz.de e www.cjherbertz.de
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Text-Botschaft

Frisch aus der hlerbemittel-Konditorei
Einfach lecker und unschlagbar giinstig ...

Ein Butterkeks nach klassischer Art, verfeinert mit exquisiter Bourbonvanille und ein-
farbig mit Lebensmittelfarbe bedruckt. Der zartbuttrige Keksgeschmack mit kist-
licher Vanillenote lasst Ihr Logo oder Ihren Slogan buchstdblich auf der Zunge
zergehen! Durch den‘DigitaIdruck eréffnen sich schier unendliche Maglichkeiten und
Einsatzzwecke z.B. fiir Veranstaltungen, Hotels, Fluggesellschaften, als Streuartikel
auf Messen oder als l(leine Aufmerksamkeit bei allen Anldssen neben die Kaffeetasse.
Die schlichte, ansprechende Aufmachung bringt Firmenlogos, Claims oder Motive

wie Stadtwappen peTfekt zur Geltung und der giinstige Preis macht diesen Artikel be-

sonders fiir Bestellungen in groRen Mengen interessant.

BUTTERKEKSE

mit eigenem Logo bzw. Botschaft
inkl. 200 neutraler Werbeflyer im DIN-lang-Format
inkl. Druckvorkosten, inkl. Foto zur Freigabe

89,00 €

zzgl. MwSt. und Versandkosten
“Sonderangehot gilt nur fiir Eigenwerbung und
nur 1x pro Kunde im Aktionszeitraum
vom 1.4. bis 31.7.2015

Ein Bestellformular finden Sie
unter www.logolini.com/promotion

[olelellislh prasente

Individuell = Geschmackvoll = [Innovativ

Fickenschers Backhaus GmbH

Luitpoldstr. 16 | 95213 Miinchberg | GER

fon: +49.(0)9251.8599840 | fax: +49.(0)9251.8599849
www.logolini.com | info@logolini.com
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THE SOFTPAD MUG BOWL

he Softpad Mug from Mahlwerck Porzellan already

2 appeared worldwide in 2011 at the exhibition “Design in

Germany” and is a bestseller at Mahlwerck. This extraordinary

cup has now been accompanied by a new porcelain bowl: the

Softpad Bowl in a unique mixture of materials. The unpreten-

tiously decorated bowl is perfect as an eye-catcher in any

ambience. It provides plenty of space for personalization and

appears trendy, fresh and modern thanks to its materials. The

removable pad provides a secure non-slip hold. For a long

’ time, bowls occupied a niche in the promotional product

/ market, but they are now enjoying an increasing demand as

d the demand in the private and office sectors is enormous.
Thanks to the many possibilities of finishing, the Softpad Bowl
transports a young, trendy and innovative image. Advertising
on the inner surface is particularly eye-catching with this bowl.
And for the first time it is possible to engrave the inside
surface of the Softpad Bowl. The engraving is easily cleaned in
the dishwasher as porcelain features a sealed surface.
44833 ® Mahlwerck Porzellan GmbH ¢ Tel +49 8031 274724

martin.hauer@mahlwerck.de e www.mahlwerck.de

ROCKY AND SHARP ACCESSORIES

he ROCK CHEF line from the company Karlowsky Fashion is not only well known
_® to all kitchen professionals, but also very popular because of its cool looks. For all
lovers of good taste, ROCK CHEF now offers razor-sharp accessories that rock. The
professional knives made in Germany make the heart of every chef beat faster. The
sharp parts are forged from chrome-molybdenum-vanadium steel and are available
in six different designs. Of course, the distinctive ROCK CHEF design also plays an
important role here. As a special feature, the stylish parts are also available with
personalized etching and thus, of course, as a special promotional gift. Everything
about the ROCK CHEF collection can be found at: www.rockchef-original.de
47464 * Karlowsky Fashion GmbH e Tel +49 39204 91280
info@karlowsky.de e www.karlowsky.de
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INNOVATIVE SNACK TRAY

LIP Snackboard is an innovative snack tray that can be
2 used as a serving tray, snack plate, chopping board or
picnic plate on both sides. This smart designed kitchen
accessory can be easily assembled into various combinations
and sizes. The system enables to combine several Flips in a
row and assemble the size of a plate that fits the snack. Flips
are small and perfectly fit into each other which results in easy
storage. They can be produced in custom PMS colours and
engraved with the logo.

49482  Inventedy » Tel +386 40 436480
grega@inventedfor.com e www.inventedfor.com

HEARTY OPENER

ho doesn’t like to hear that someone wants to give him
their heart? No other symbol stands for such affection,
love and friendship. The Reflects brand from LM Accessoires
now includes kitchen magnets with a built-in bottle opener
so that hearts can be opened and connections can be kept
forever. They come in a vibrant red and have plenty of space
for placing heart-warming messages on them. What is more,
the little heart-shaped Reflects-Amalfi model is for sale at an
especially low price and can be finished using pad printing.
42487 * LM Accessoires GmbH ¢ Tel +49 2234 9900-0

info@lm-accessoires.com e www.lm-accessoires.com
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DESIGN CLASSICS OF THE KITCHEN

he KitchenAid stand mixer “Artisan” is both a timeless

_® design classic and a highlight for any kitchen. It has many

functions. Grating, slicing, pureeing, straining, kneading and
beating are easily possible with the multifunctional mixer.
Delivery includes a beater, whisk, dough hook, a 4.8-litre bowl

with ergonomic handle as well as a pouring shield with filling

chute.

41259 © Lehoff Im- und Export GmbH e Tel +49 40 5296070
info@lehoff.de e www.lehoff.de

PEELING IN STYLE

v ictorinox presents a somewhat different vegetable peeler from Switzerland -
_¥ an award-winning design object that quickly shows what it can really do. The
unusual shape of the Victorinox Edition features ergonomically designed gripping
surfaces. Right-handed and left-handed persons alike will therefore have direct and
precise control. High-quality matt brushed stainless steel is combined with an easily
replaceable rustproof blade. Functionality and durability of the Swiss product
convince. By using laser-engraving, the peeler can also be extensively finished and
used in advertising and promotions in numerous ways. A sharp cheese grater is also
available in the same attractive design. Peeler and grater are available individually or
in a set.

44281 ¢ Victorinox ® Tel +41 41 8181211

b2b.ch@victorinox.com e www.victorinox.com
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PAPER INSTEAD OF PLASTIC

ky blue, apple green, sunny yellow, straight, with a kink,
&F jagged, dotted, striped or with a customer’s own logo,
brand or statement — the customer has the choice. These
straws are about two-thirds thicker than the normal drinking
straws of comparable imported articles from Asia. In addition,
the biodegradable, compostable, 100 per cent chlorine-free
paper straws printed with natural food dyes are a stylish and
sustainable advertising medium. From just 4,800 units, the
customer can communicate “green” values with his logo. With
over 48 different colours, patterns with different sizes and
lengths, the company Bio-Strohhalme offers a large standard
assortment.
49444 © Bio-Strohhalme GmbH ¢ Tel +49 89 716777199
info@bio-strohhalme.com e www.bio-strohhalme.de

SNACKTO GO

he “Joko” thermo box from Inspirion brings cold and hot food at the right temperature to their destina-
_® tion and keeps the temperature constant for up to four hours. The box has a capacity of approximately
450 ml. Particularly handy is the removable tray which is also suitable for the microwave. And thanks to the
two separate compartments, meals can easily be portioned. For those who want to have a bite to eat on the
go, a compartment with a hinged fork-spoon is located in the lid. In addition, the box can be transported
with ease thanks to the recessed handle in the screw cover. The thermo box is ideal for transporting hot
meals and picnic goodies and is sure to match your customers’ taste all year round.
42907 © Inspirion GmbH ¢ Tel +49 42152270

info@inspirion.eu e www.inspirion.eu
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ENGRAVING - STYLISH AND CLASSY

T ableware plays an important role for us and for other cultures. In a restaurant or
_® ata party, the hostess or host attaches importance to a beautifully set table which
welcomes guests in style. Glasses with engraving or finely engraved silverware are a
surprising variation that can be a real eye-catcher at any table setting. The engraving
is individually selected — with the logo of a restaurant or private, for example, with
the guest’s name or the company logo on the cutlery. Such fine variants testify to
style and are sure to be remembered for a long time.

49291 ¢ Laserpix ® Tel +49 511 37018080

info@laserpix.de e www.laserpix.de

FLOATING DRINKS

he practical, double-walled drinking glasses from Global Innovations score in two
_® ways. Special processing ensures they are a real eye-catcher. It appears as if the
drink is floating in the glass. The second feature is the longer cooling period of
beverages thanks to the insulating air layer. The glasses are also suitable for hot
drinks and are available in many different designs. Global Innovations offers finishing
with printing or engraving for a minimum order of 5,000 pieces.
46626 ¢ Global Innovations Germany GmbH & Co. KG ¢ Tel +49 6502 93086-0

info@globalinnovations.de e www.globalinnovations.de
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EFFECTIVE SURPRISES

I n daily use, drinking vessels are faithful companions for hot
= or cold drinks when quality and decoration convince. As one
of the world’s leading providers of finishing for cups and mugs
made of high-quality glass and porcelain, Rastal offers a variety
of decorative options — sometimes classic, sometimes effective
and in particular environmentally friendly. ECO decoration with
an organic colour system features more vivid colours and yet
is completely environmentally friendly. It enables an almost
unlimited range of colours. Logos, lettering or images can be
implemented in almost all Pantone colours that are absolutely
true. Classic screen printing with organic colours, which is
cured by UV radiation or heat, provides clearly visible advan-
tages: Brilliant colours such as pink can be used at any time.
Better adhesion is achieved by special pre-treatment of the
glasses and cups, which guarantees that heavy metal-free UV
inks can also be safely used in the mouth area. The applied
decoration appears incredibly realistic. The new website
www.rastal.de shows an overview of all possible finishing
options offered by Rastal.

41829 * Rastal GmbH & Co. KG ® Tel +49 2624 16-0
werbeartikel-service@rastal.com ¢ www.rastal-promotion.com

GENUINE EYE-CATCHERS

his round’s on me! — this is the word now with the new coasters in massive,
2 FSC-certified wood from e+m Holzprodukte. The coasters look great on any table
and are ideal promotional gifts for everyone who wants to show sustainability in their
promotional strategy and score points at parties, festivities and events with real,
genuine eye-catchers. These shippable products are also perfectly suited as on-packs
or mailing boosters. Many different motifs are available, with variations on the
“Dahoam” in particular. Special productions featuring custom motifs are applied by
means of printing or laser engraving and are available any time if ordered in appro-
priate quantities.
42200 ° e+m Holzprodukte GmbH & Co. KG © Tel +49 9181 2975-75
info@em-holzprodukte.de e www.em-holzprodukte.de
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COLOURFUL TABLE

F or a colourful table setting, Bithring recommends innova-
tions made of wool felt in compliance with Oeko-Tex

Standard 100 — Made in Germany. The “Hahn” egg warmers
are eye-catchers at the breakfast table. Individual or simple ‘_ﬂ
round shapes are available on request. The “Salute” drip
catcher helps to keep the table clean. With the Velcro fastener,
the “Salute” is suitable for any bottle. The natural material is
available in numerous peppy or subtle colours. Production is
project-based, whereby individual modifications can be
considered. Advertising can be affixed to the wool felt using
transfer screen printing, woven label or embroidery. The
delivery time is about 4 to 6 weeks after approval of the
sample and logo, depending on the quantity and colour
availability.

40807 © Gabriele Biihring ® Tel +49 4154 79540-0
Vertrieb@Buehring-Shop.com e www.buehring-shop.com
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THE RIGHT SPICE

he electric salt and pepper mill “Salt n’ Pepper” from Topico puts the right spice
= _into food at the touch of a button. To ensure the soup is not too salty and the chili
is not too spicy, there are clearly labelled operating buttons with “S” for salt and “P”
for pepper. The high-quality ceramic grinder can handle almost all spices and
ensures a long service life. The stylish grinder not only peps up food, but also cuts a
good figure on the table. Salt n’ Pepper has an attractive white plastic housing as well
as a split window for salt and pepper. Thus cooks always know when the mill has to
be refilled.
44327  Topico Ideas for excellence  Tel +49 421 5227-0
sales@topico.de e www.topico.de
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A CUP OF PEPPERMINT

M ultiflower, always good for tasty green promotional ideas,
also has an attractive offer on the topic of glass: an
elegant cup in which health and wellness can grow. It works
like this: simply let the compressed soil swell with water,
sprinkle in the peppermint seeds and soon the healthy seed-
lings will be growing out of the cup. The peppermint leaves are
perfectly suitable for a soothing tea infusion. The surrounding
banderole offers plenty of space for an advertising message.
An individual design is possible from just 250 pieces.
45974 © Multiflower GmbH  Tel +49 6223 866560

info@multiflower.de e www.multiflower.de

LET’S GO PARTY

he extra-large glass drink dispenser called “Miami”
=2 _(volume capacity 8 litres) for use with ice and fruit is a
conspicuous eye-catcher at any event. Drinks can easily be
kept cool and protected from contamination outdoors. Thanks
to the small tap, everyone can easily be individually served.
Advertising can be attached by using (multi-coloured) stickers
on the individual packaging.
47300 ° Easy Gifts GmbH e Tel +49 911 81781111
info@easygifts.de e www.easygifts.de
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FEAST FOR THE EYES

ppetizers and desserts can be served particularly appetiz-
¥ 8 ingly on this serving set for four people, and small
messages can be created on the slate with the enclosed chalk.
The attractive set consists of four glasses with porcelain
spoons and four decorative spoons made of 18/8 stainless
steel. The set is individualized by the supplier Macma by
means of (multi-coloured) digital print on a label that is affixed
to a suitable position of the individual packaging.
40909 ® Macma Werbeartikel oHG *Tel +49 911 9818133

verkauf@macma.de e www.macma.de

“TOMAHAWK?” GRINDS BEAUTIFULLY

he “Tomahawk” electric spice grinder looks beautiful on any table. The stainless
2 steel grinder is suitable for various spices (e.g. pepper, salt, chilli). With an
automatic function, the ceramic grinding mechanism switches on automatically when
tilted. It is adjustable from coarse to fine grinding. The fill level of the spice chamber
can be viewed through the acrylic window at all times. The “Tomahawk” has an
attractive design and a high-quality finish. In addition, it has also been tested in
accordance with the LFGB standard and is packed for delivery in a gift box. (Batter-
ies are not included.)
47203 ° Kriiger & Gregoriades Im- & Export GmbH e Tel +49 40 731021-80
info@kg-hamburg.de e www.kg-hamburg.de
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ATMOSPHERIC ACCENTS

A vailable at Low Energy System, the MiPow Playbulb Candle

¥ 8 offers tableware of a very peculiar kind. It combines unrivalled
“real” LED candle light with the numerous functions of an app.
Whether it be colour, brightness or effects, with a finger swipe
everyone can be a light conductor. Thanks to the integrated
lavender-scented chips, MiPow Playbulb Candle also creates a
great experience for all the senses. The handy candle in a modern
design is very versatile and can be used without a cable. Ideal to
emphasize the main features or to create an impressive mood with
several candles. Especially handy: In no time at all, the LED candle
can be converted into a real tealight holder.

FLAVRLILIA

47113  Low Energy System e.K. ¢ Tel +49 2181 479100

hr— info@loew-energy.de e www.promohub.de

MELAMINE TABLEWARE

H igh-quality melamine tableware from gimex combines great looks with perfect
2 ¥ functionality. The highly durable, unbreakable melamine products are character-
ized by their porcelain lustre and durability. In addition, the tableware is low-noise,
food-safe, hygienic, odourless and tasteless, dishwasher and freezer proof and BPA
free. In various product lines, there are many modern and timeless designs of high
quality as well as all kinds of accessories. And almost everything can be customized
as desired. All products of the large assortment are regularly tested in accordance
with the latest and most stringent EU regulations for food safety. gimex was founded
as a trading agency for recreational items in Bergisch Gladbach, Germany in 1989.
Today, the family enterprise sells worldwide and has become a well-known brand.
47578 * gimex melamine plus GmbH ¢ Tel +49 2204 402922

gimex@gimex.de e www.gimex.de
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ATTRACTIVELY DESIGNED

M aximplus now offers a new addition to the possible

finishing of tableware with the “Sofia velvet” porcelain
cup. In doing so, the company wants to meet customer
demand for individuality and brand conformity even more.
Sofia velvet is an attractive design of New Bone China porce-
lain, which is offered in white and five shiny interior glazes.
In the new version with a velvet surface, a matt scratch-proof
outer finish is custom fired in three attractive colours in the
decoration factory. This underlines the product shape with a
matt velvety shimmer and makes the cup a real eye-catcher.
Using conventional hot pressure outside and/or inside, the
desired finishing is then added and fired scratch-proof and
dishwasher safe. Matt black, matt grey and matt brown are
available as exterior colours.

46736 ® maximplus e Tel +49 3379 322200

psi@maximplus.eu e www.maximplus.eu

WINE TOOL

T roika has given its individual wine tool its own name: “Corc
_® Jack”. Wherever technical finesse, quality craftsmanship
and creative instinct come together, the gifted hands of
designer Hubert Beck usually have a part to play. The former
automotive engineer drew on his entire experience to create
this elegant tool: 18.8 high-quality stainless steel, solid design
of all parts and a mechanism which is probably unique. Just
like a car jack, the “Corc Jack” ‘pumps’ the wine cork effort-
lessly and accurately out of the bottle. Simply calling it a
corkscrew would therefore almost be an insult. Troika offers
this amazing item with an advertising message engraved on
the lower edge and/or the upper rotating part.

46311 * Troika Germany GmbH ¢ Tel +49 2662 95110

d.roether@troika.de e www.troika.org
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The revision of the product portfolio was one of the most important tasks

as part of the reorientation of MOB.

L

MID OCEAN BRANDS

FULL STEAM AHEAD

Mid Ocean Brands is regarded as one of the leading importers
of the industry. But even the largest ships sometimes have to
redefine their course. Managing Director Rutger de Planque
and his team have managed to do this in the last two and a half
years: The ship has been completely renewed and is heading
for further growth more than ever before. Aninterview with
Christof Achhammer who implemented the change processin
Germany, Austria and Switzerland as Regional Director.

w e meet Christof Achhammer on the
_¥W premises of the German sales office
in Koblenz. The Regional Director for Ger-
many, Austria and Switzerland takes us
through a spacious office floor with sever-
al large, open-plan areas, a fully stocked

showroom, a conference room and a taste-
fully furnished lounge. This part of the build-
ing had been carefully modernized in 2014
under Achhammer’s direction and equipped
to the highest standards. The ensemble im-
presses with its spacious, modern loft char-

acter — a successful documentation of the
restructuring of the company. Mid Ocean
has been consolidated, redefined and stra-
tegically realigned. And every customer who
enters this office floor sees at first glance:
Here is a professional, well-organized and
effective going concern.
NEED FOR ACTION RECOGNIZED

To begin with, here is a brief digression
into the development of the company: The
address Am Metternicher Bahnhof is of
course well known to us because this was,
after all, the headquarters of the former
Impex, whose founder and managing di-
rector Dr. Michael Fuchs brought his com-
pany and the Arco brand into the Mid Ocean
Group in 2001. Founded by Chris Koppers
in 1964, the Dutch giant KCF and the Span-
ish ITD had already been under the um-
brella of Mid Ocean Group since 1989 and
2000 respectively. Mid Ocean Brands was
formed from the three companies and be-
came one of the most efficient suppliers in
the industry. How did the company never-
theless run into difficulties? In the first years
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following the merger, business was boom-
ing, especially in the southern European
markets. The company was expanded to
meet the growing demand. In the battle
for market share, on the one hand, the com-
pany became too involved in a price war
with other importers, and on the other hand,
a certain Mediterranean phlegm crept in,
which was not necessarily conducive to
the central European business practices.
In this context, the product line, product
development and design were not given
enough attention. Also the fact that the fin-
ishing as well as marketing and sales were
dispersed over several sites did the com-
pany no good. These decentralized struc-
tures as a result of the merger of various
companies sometimes led to confusion in
the daily business. There was therefore a
need for action.
NEW ERA, NEW WAY OF THINKING

The new era began in 2012 when Rutger
de Planque joined the company. As an ex-
perienced manager, he took charge of the
strategic realignment of the company. Be-

tween 1990 and 2010, the industry insid-
er worked at Polyconcept as the manag-
ing director of PF Concept and board mem-
ber of Polyconcept. During this time, he
recognised Christof Achhammer as being
a capable employee who had been work-
ing at PF for eight years. He asked Ach-
hammer to intensify the restructuring in
Germany, Austria and Switzerland. In ad-
dition to de Planque, Patricia Varela, di-
rector of purchasing and marketing. as well
as Stephen Gibson as head of the opera-
tive business, belong to the management.
Both have many years of industry experi-
ence and have already been working at the
company for more than two decades and
one decade respectively. A new concept
which focuses on quality and performance
has evolved at Mid Ocean in the past two
years and it manifests itself in numerous
changes that greatly benefit the customer.
The above-mentioned developments sug-
gested first targeting the areas of central-
isation, product line and staff development
in the course of the reorganization.

Christof Achhammer, Regional Director of
Germany, Austria and Switzerland, shows
us the new premises of the sales office in
Koblenz.

SHORTENED DECISION-MAKING
PROCESSES
One of the first steps was to shorten the
decision-making processes within the Group.
This was, inter alia, achieved by drastical-
ly reducing the middle management that
had swollen up in recent years. “We can
now act faster and more flexibly. This is
especially beneficial to the German and
Swiss markets with their exceptionally high
standards of quality and service compared
to other European countries,” says Ach-
hammer. Due to the streamlining of hier-
archies, there are only three regional of-
fices today. Today, Mid Ocean maintains
sales offices and showrooms in the Neth-
erlands, Germany, France, Spain, Hunga-
ry and Russia. Together with offices in Po-
land, Italy and the UK, communication with
customers takes place in over 20 languag-
es. Marketing and management were brought
from Spain to the Netherlands where ac-
counting has been centralized. This also
means shorter paths, higher speed and ef-
ficiency. “At staff level, we have achieved

69



70

COMPANY

PSl Journal5/2015 www.psi-network.de

the necessary stability through a produc-
tive mixture of long-standing, experienced
colleagues as well as many new, ambitious
employees. We are also working hard on
training our employees,” adds Achham-
mer.

REVISED PRODUCT RANGE

AND WEBSITE
The product portfolio has also been revised
and is now clearly presented to the cus-
tomer in a well-structured, attractively de-
signed catalogue. Previously, there were
a variety of catalogues. The catalogue is
also available online, looks tidy, straight
forward and chic. The comprehensive col-
lection of over 2,000 products does justice
to its name “more than gifts”: Functional,
stylish and trendy, the highly communica-

tive collection covers a wide range of prod-
ucts for every budget. The product range
is revised twice annually and extended,;
roughly a quarter are new products. In ad-
dition, there are special assortments that
focus on Christmas, USB products, power
banks, sticky notes and bags as well as a
product quick search. In the early summer,
the website is due to feature even more
clarity, comfort and customer benefits. At
present, the company is working flat out
to develop a new customer-focused web-
site including a webshop and various mar-
keting tools. The special feature of this new
e-commerce platform: customers will be
involved to ensure that all their require-
ments are taken into account in the devel-
opment. Incidentally, the question “What

does the customer want, what can we do
for him?” is not only beneficial in the on-
line sector, but also had the highest prior-
ity in the restructuring. “We’ve listened to
our customers and implemented their ide-
as in our business strategies,” says Christ-
of Achhammer.

CENTRALIZATION OF PRINTING

AND LOGISTICS
Another fundamental decision in the con-
text of the reorientation was the centrali-
zation of printing and logistics: Focusing
on a single large printing and logistics cen-
tre brings Mid Ocean closer to its goal to
regain its former significance in the mar-
ket. Even with this measure, customer ben-
efits are again paramount: instead of sup-
plying neutral or finished goods from three
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Quality, design and responsibility throughout the entire supply chain characterize

the MOB collections.

different countries as before, all orders are
now processed in Poland. A huge printing
centre equipped with modern machines
as well as large storage capacities ensure
greatly shortened production cycles, quick
availability of even large quantities, as well
as excellent service. Almost all products
from stock are finished within 24 hours
and reach the customer in Europe within
72 hours. The free 24-hour service, includ-
ing all personalisation processes, was es-
tablished as a standard. “Our 24-hour ser-
vice is not simply a marketing slogan with
alot of ifs and buts, but rather our custom-
ers receive, on average, a quote two hours
after making an inquiry, an order confir-
mation an hour after ordering, and the proof
within a further two hours,” says Achham-

mer. A total of 26,000 pallet spaces are
available in Poland as well as at the head-
quarters in Barneveld, which equates to a
storage capacity of 31 million articles. The
SAP-based ERP system reliably ensures
smooth operations and transparency. A re-
sponsible sourcing team and strict quali-
ty management with precisely defined stand-
ards ensure that only wisely selected, com-
pliant products from continuously verified
suppliers are offered to the trade.
CUSTOMERS APPRECIATE
REALIGNMENT
In its 51st year of existence — the found-
ing of KCF, the nucleus of Mid Ocean, is
decisive for the anniversary date — the com-
pany appears to be optimally prepared for
the future. With around 70 million euros

Employees work around the clock at the large

printing and logistics centre in Poland. This
means that every order is delivered in Europe
within 72 hours.

in sales in 2014, more than 500 employ-
ees in Europe and Asia and over 52,000
printing orders a year, the signs are good
that the company can continue to expand
its success. “Our efforts are bearing fruit
and double-digit growth has been record-
ed in almost all divisions. We are very pleased
that we were able to win back the trust of
many customers with our restructuring,”
adds Christof Achhammer. <
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Here are two examples of custom-

ised productions at Trendbagz.

TRENDBAGZ GMBH

TRENDY AND
PROMOTIONAL

The company we are now presenting is Trendbagz GmbH,
arelatively young Essen-based company that produces
trendy promotional bags—Nomen est omen —“to make
brands perceptible.” The PS12012 served as a launch padin
the promotional product market.

T rendbagz was founded in September
_® 2011 in Essen, the home of the com-
pany. Essen is located in the heart of the
Ruhr area and is thus centrally and con-
veniently situated within Europe. The
product portfolio of Trendbagz includes
modern and, in keeping with the compa-

ny name, “trendy” promotional bags.
When participating at the PSI 2012, the
young company presented itself to an in-
ternational audience for the first time —
an ideal springboard for the company’s
successful first years, which according to
managing director Dennis Wendt entailed

The Trendbagz model called Messengerz.

an “excellent market acceptance” with-
in the industry. “The fact that there was
a great deal of interest in our products
and our service was and still is amazing,”
says Wendt.

With its current eight employees who
are all “young, dynamic and creative”, an
ideal constellation for the company’s ori-
entation, Trendbagz is entirely focused on
the industry: “We sell our bags exclusive-
ly through qualified promotional product
businesses which benefit from our ser-
vice that is specially geared to the resell-
er,” says Dennis Wendt when outlining
the business field. Trendbagz sees itself
as a “specialist in promotional bags made
of tarpaulin”, but it also offers bags made
of nylon, polyester and felt, and has a sol-
id product range available from stock. “We
produce trendy, sought-after promotion-
al bags to make brands come alive. With
the help of our expressive promotional
bags, brand communication is optimally
supported,” says Dennis Wendt. Sales Man-
ager Jakob Kaminski adds: “A promotion-
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Sales Manager Jakob Kaminski maintains

direct contact to partners in the promotional
product trade.

Two examples of the
standard “classic”
Truckz.

al bag is more than a conventional pro-
motional product. A bag is not only a prac-
tical everyday item, but also a fashion ac-
cessory. [t offers a large advertising space
which one carries along and thereby gives
the brand a high reach.”

“CLASSICS” FROM STOCK
Among the standard products from Trend-
bagz are the bags called “Truckz”, which
according to Kaminski “has become a clas-
sic in the promotion area” and is available
in five different colours, and the model
called “Messengerz”, a “cheap shoulder
bag” in the colours black or white. These
and other merchandise are delivered by
the company direct from Essen, where a
modern goods depot with 1,200 square me-
tres of storage space is available.

QUALITY AND SERVICE

HAVE PRIORITY
The Essen-based company attaches great
importance to quality. In addition, a “fast,
flexible and customer-oriented service”
also plays an important role. Dennis Wendt
adds: “The majority of our bags are avail-

able from stock, thus guaranteeing fast
delivery.” And Jakob Kaminski emphasiz-
es, “We make the impossible possible,
ensuring our customers do not have any
headaches.” On the subject of custom-
ised production, Sales Manager Roland
Willach says: “We gladly develop custom-
ised products together with our custom-
ers so that we can utilise our experience
and know-how.”
ON THE RIGHT TRACK

In order to ensure quality assurance, Trend-
bagz works together with recognized com-
panies such as SGS, Intertek and Bureau
Veritas. These test institutes test the goods
according to EU directives and, for exam-
ple, to specific customer requirements.
For this purpose, it also operates an of-
fice in Ningbo, China. “In China, Trend-
bagz employs independent quality con-
trollers who monitor the entire produc-
tion chain. Custom-made goods are al-
ways subjected to a final inspection be-
fore shipment. And through constant vo-
cational training, our employees are al-

ways up to date,” says Dennis Wendt. In
the future, Trendbagz plans to expand its
portfolio with new stock products such as
the model “Towelz” (from May 2015), the
introduction of express delivery times (fin-
ishing within 5 to 7 days) and the estab-
lishment of sales offices in Europe. <

Trendbagz GmbH
Johanniskirchstr. 9o
D-45329 Essen

Tel. +49 2018993650
info@trendbagz.com
www.trendbagz.com
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EDUARD VAN WENSEN

PIONEER WITH

VISION

Three promotional products have shaped the professional
career of the Dutchman Eduard van Wensen: Wuppies,
disposable cameras and golf balls. He managed to get offto a
rocket start with Wuppies, disposable cameras lured his
creativity and golf balls are today both his job and his lifestyle.

duard van Wensen was first introduced
= to promotional products during his first
job at the airline company KLM. As a young
buyer, they were on his shopping lists. They
quickly became his favourite products. Cre-
ative small promotional products amazed

him. He became more and more involved
with them and discovered new memo
blocks with all-round printing. This was
the product par excellence for him because
he was fully convinced of their advertis-
ing effect. He did not want to pass up the

opportunity. He soon found a manufactur-
ing partner, sent an advertising flyer to
over 1,000 companies in Holland and soon
received his first major order for 25,000
units. This was the step to self-employ-
ment. He opened a small office and bought
his first typewriter and telex.
SUCCESSFUL ENCOUNTERS

Then he got to know Tom Bodt, a compa-
triot who was equally impressed by give-
aways and who would become his busi-
ness partner. The former KLM man van
Wensen and Bodt, the son of a pilot, were
able to fly around the world for little mon-
ey and they did this extensively. Always on
the lookout for new ideas for the promo-
tional product market. In New York they
came across Wuppies. At the time, they
were not promotional products, just little
popular pompoms which you could “stick”
onto the your opposite’s shoulder or lapel.
van Wensen and Bodt obtained licences,
found manufacturers and brought the Wup-
pies to Europe. Initially not as a promo-
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tional product, but as a humorous product
for a thousand occasions. Soon more than
10 million Wuppies were sold over the coun-
ter. The joint company WeBo Promotion
became a shooting star.
WUPPIES FOR EUROPE
The Dutch singer Vader Abraham, who
landed an international hit in 1978 with
the “The Smurf Song”, also recorded songs
about the Wuppies, including “We are the
Wuppies”, “That must be Wuppies” and
“Wuppie-A-Jeh”. It was not long before
Vader Abraham travelled with the Wup-
pies throughout Europe giving concerts
and autograph sessions, and thus intro-
duced the little pompoms to his fans. 1984
saw the premiere of the Wuppies as a pro-
motional product at the PSI. van Wensen
and Bodt had attached small textile flags
to the popular cuddly figures and sudden-
ly there was space for advertising messag-
es and logos. Even the faces of the Wup-
pies were becoming as diverse as the re-
quirements of the advertisers. Soon there
was no industry or profession which the
Wuppies could not somehow personify. For
instance, there was the little Wuppie cook,
the Wuppie roof tiler and the Wuppie pet-
rol station attendant. Bodt and van Wens-
en parted company at the end of the eight-
ies. Bodt took over the Wuppies alone and
soon became known as Mister Wuppie;
even at the PSI, everyone knew him only
with at least one Wuppie on his shoulder.
AD CAMS AS SALES HITS

Eduard van Wensen searched for new goals.
In the successful product range of WeBo
Promotion there was still the Juwel dispos-
able camera which at the time enjoyed a
“hype” similar to today’s selfies. From just
100 units, they were available with a logo

and individual all-round packaging: as a
small “cottage for building societies” or as
the outer packaging for savings books for
banks. The experience gained with Wup-
pie creations paid off with the disposable
cameras. And the price was right: one or
two deutschmarks was not enough to buy
even a film in a store, let alone both a cam-
era and a film. Logically, the Wensen cam-
eras in the specifically created “Ad Cam
Europe” were a sales hit. But sales hits
only remain at the fore until they are stopped
in their tracks. In the case of Ad Cames, it
was the new digital imaging technology.
Cameras became smaller and handier and
found their way into mobile phones. Who
still needed disposable cameras? Sales did
not gradually drop, they collapsed — from
100 down to zero.
ADVERTISING IN GOLF

Too bad for van Wensen. However, it was
not a setback for him but rather a reorien-
tation. By 1990 he had already established
another business mainstay. LoGolf, a com-
pany that had committed itself entirely to
advertising with golf products. van Wens-
en was certainly in his element because
golf is a sport in which he really thrives.
Hence his instinct for creating attractive
and efficient advertising with golf articles.
Eduard van Wensen goes into raptures when
talking about it: “Isn’t it simply great if I
can place a ball marker on a good spot on
the green and at the same time see a pro-
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motional message —a contact that you can-
not rate highly enough. Golf balls with logo
accompany me the whole day. Tees and
pitchforks are always in my pocket. A day
full of leisure and pleasure with quality pro-
motional messages “. Yes, van Wensen is
more than convinced of his products.

LoGolf generates 70 per cent of its sales
with promotional golf balls manufactured
by the leading companies in the industry:
“Promotional balls are professional balls”.
At least they can be, says the man with a
handicap of 8, who therefore also knows
what he is talking about. The arguably big-
gest supplier in this field in Europe gene-
rates the remaining turnover with golf and
tennis accessories. For van Wensen, the
future of golf is clearly visible: golf will
grow both in terms of quality and quanti-
ty. “The more golf courses and clubs there
are, the more people will be able to afford
the former elite sport. Today we see a lot
of young, sports-minded people on the fair-
ways. They love promotional messages
that are chic.”

CAPTURING NEW MARKETS

Eduard van Wensen also suffered from the
fact that a sport like golf did not remain
unaffected by the biggest financial crisis
of recent times in 2008. The market shrunk
by 60 per cent. Not an easy time. LoGolf
was saved by its significant market pres-
ence. Whoever constantly exhibits at the
PSIfor 30 years and permanently supplies
over 6,000 members with specific infor-
mation can be saved by a solid base of reg-
ular customers and a high level of consum-
er awareness, even in bad times. Today
Eduard van Wensen can look to the future
with considerable confidence. He recent-
ly founded LoGolf France. After all, the Ry-
der Cup near Paris in 2018 “is just around
the corner”. The most media-intensive tour-
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EDUARD VAN WENSEN
IN PERSON

What was your first thought this morning?
Storm, wind force 10, hopefully the tiles will stay on the roof.

When is your day a good one?
When the sun is shining and there is a lot of snow on the
ground.

What gets you in a good mood?
When everything is fine with my children, grandchildren
and of course in the company.

And what drives you crazy?
If something does not work as | would have liked.

What are you most likely to forgive yourself about?
I’m sometimes a bit untidy.

When do you lose track of time?
During a cheerful evening with friends with a few glasses of
Corenwijn and Dutch herring.

If you were forced to take a four-week holiday, where
would you go?
| would rent an apartment in the heart of Rome or Paris.

What do you like spending your money on?
On investments in my company.

Do you let yourself get seduced by advertisements?
Sure, if they are really good and funny.

When is a promotional product a good promotional
product?

If a close relationship between the product and the
advertising company exists and the recipient is reminded
of this.

What is the best promotional product you have ever
received?

This will be the product that | am presenting at the
upcoming PSI.

What do you find irritating in relation to promotional
products?

The fact that you constantly think about them and have to
consider new gadgets.

PSI Journal 5/2015 www.psi-network.de

nament in the world. It is time to take the initiative because, as
van Wensen knows: “You reap what you sow”.
BECAUSE IT’S FUN

He has hired two young “French Dutchmen” to professionally
contend for this rather difficult market. One for communication
and sales, the other for the financial management of LoGolf France.
When Jonathan Buttet, the Sales Manager, was a child, van Wens-
en use to rock him on his knees at his French holiday home, and
the other new LoGolf colleague is his best friend from university.
Both have French and Dutch parents, both speak both languag-
es and more importantly, both are extremely excited about the
new task. But the selection of these employees — as well as the
other colleagues — shows how Eduard van Wensen ticks: He is
passionate about products, but even more so about people. He
has to be able to develop a deep relationship with both. Both must
be good, honest and durable. This spirit can now be felt in the of-
fices in Naarden, which not only serve as the workplace for Ed-
uard van Wensen but also as a kind of living room. And even the
medieval town near Amsterdam which Eduard van Wensen chose,
with its ramparts, endearing lanes, old houses, modern designer
shops and good restaurants, reveals what the golf man from LoG-
olf really values in life: work and success, but also life. Living like
God in France - not just on vacation. <
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Mit der Seminar-Allianz zum
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nachhaltigen Messeerfolg

Was macht moderne Messeplanung aus? Welche Trends setzten sich im Standbau durch? Wie kdnnen
Aussteller ihren Erfolg noch besser kontrollieren? Diese und weitere Fragen beantworten |hnen unsere
Bxperten im Rahmen von Seminaren in ganz Deutschland.

Seminarangebot 2015:

=10

Professionelle Messeplanung
Steigern Sie lhren Messe-Erfolg durch professionelle Planung und Durchfiihrung!

Online Besuchermarketing

Mit Facebook, Twitter, Linkedin, Blogs, Apps & Co. — Zielgruppen erschlief3en und Mehrwert
schaffen

Erfolgskontrolle Messe
So bekommen Sie die Kosten und Ihr Return on Messe-Investment in den Griff!

Crashkurs: Standbau und -design
Lésen Sie den Spagat zwischen Design, Kreativitét und Kostendruck!

Das perfekte Messegesprach
Gehen Sie bei der Besucher-Ansprache methodisch und konsequent vor!

Das gesantes Seminarangeboat finden Sie zum Download unter:
http://www.psi-messe.com/seminare

Ihr Ansprechpartner
Kristina Wilger | Tel: +49 (0) 211-90-191-358 [Kristina.Wilger@reedexpo.de
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INNOVATIVE PROMOTIONAL PRODUCTS

PLAYING YOUR WAY TO SUCCESS

N othing brings people closer together than joining in games. With an individual
2 ¥ board game conceived by ASS Altenburger, a message can playfully convey
information and values. Whether promotional product or incentive — ASS Altenburger
offers and develops tailored complete game concepts or customizes existing stand-
ard game concepts according to customer specifications.

41169 * ASS Spielkartenfabrik Altenburg GmbH ¢ Tel +49 3447 5820

info@spielkarten.com e www.werbespielkarten.de

NATURALLY TRENDY

he wool felt items from mbw are made entirely in Germany, from the wool to the
_® finished product. The trendy pouches for smartphones and tablet PCs, as well
as lanyards, key chain pendants and coasters, are made regionally in sheltered
workshops. All items meet the strict requirements of the Oeko-Tex standard 100
certificate. Top sellers are the felt loops with keyring. There are seven sizes, more
than twenty colours and two thicknesses to choose from for the design of a felt loop.
Advertising is applied by means of silk screen transfer printing. A special highlight is
to have a logo applied to a sewn-in label. mbw offers four variations: web label,
printed canvas and printed or embossed silicone.
42020 * mbw Vertriebsges. mbH ¢ Tel +49 4606 9402-0
info@mbw.sh e www.mbw.sh
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PROMOTIONAL SWIMMING LIGHTS

T urn a swimming light into a candle that burns for up to 20 hours? Nothing is

2 simpler. Because this initially unspectacular flower burns for hours with the help
of water, vegetable oil and a small piece of kitchen roll and can easily be redecorated.
The card, as the carrier of the swimming light, can be individually customised with a
promotional message in 4c digital printing.

45997° emotion factory GmbH e Tel +49 7042 8155-0

info@emotion-factory.com e www.emotion-factory.com

MOTHER’S DAY SAYS HELLO

he “Emotional Gifts” from CD-Lux let the positive emotions
_® associated with Mother’s Day be turned into long-term
customer loyalty. The individually printed Mother’s Day
presents offer a special surprise for all customers and are
convincing thanks to the highest standards of workmanship
and a “top price-performance ratio”, as CD-Lux puts it. The
“I'love milka” heart is enchanting, with its finest nut nougat
cream chocolates and appealing promotional cardboard
packaging. A special kind of taste treat is promised by the
sophisticated Fioretto Minis from Lindt & Spriingli. There is
room for the Fioretto, to go with Mother’s Day, in the individu-
al “Heart” gift box. CD-Lux will finish all promotional card-
board packages with an individual customer motif.
45452 ® CD-Lux GmbH ¢ Tel +49 9971 8571-0

info@cd-lux.de e www.cd-lux.de

-Advert-

rbung 3

Seifenblasen Made in Germany

Telefon 07071 - 78398
www.success-werbung.de
info@success-werbung.de
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COLOUR UP THE GREY OFFICE ROUTINE

tyle is the business of myrtle beach and James & Nicholson: trendy colours with
&F Mustermix stir up the “grey in grey” of everyday life at the office. Shirts and
blouses with fine striped patterns and contrasting colours for the linings on collar
and sleeves are combined in a trendy way with charcoal grey softshell jackets. As a
stylish colour accent, the Gipsy Scarf in five cool colours rounds off the perfect outfit
for business and travel. All items can be customized by printing or embroidering.
42819 * Gustav Daiber GmbH ¢ Tel +49 7432 70160
info@daiber.de e www.daiber.de

SOAKING UP THE SUN Derma Care

S imply enjoying the sunshine — no problem when protected fun Lation
&7 with the high-quality sun creams from LimeBOX. The et A
highly effective UVA-UVB filters offer optimum protection for S

summer days. The creams have an exceptionally silky texture,

are quickly absorbed and supply the skin with additional S
moisture. Customers can choose from three different types of

lotion: SPF 15, SPF 30 and now also SPF 50. The sun creams T
are available in tubes and sachets. =5
48956 ° LimeBOX » Tel + 48 22 1152514 E J
info@lime-box.com e www.lime-box.com Sl 0

TR .
i\‘ﬂ-‘ﬂﬁ_ﬁ? =
GO FORIT!

F ast food becomes “fast promotion”: a highlight that’s good
2 enough to eat is supplied by JUNG Bonbonfabrik with the
Trolli brand mini-burger. Used in a promotional card that can
be customized through digital printing, this little snack made
of fruit gum and marshmallow (roughly ten grams) makes for
an eye-catching give-away which can be put to many different
uses. What is more, the JUNG marketing team offers ideas on
which claims can be used to advertise in which industries as a
free service.

41545 * JUNG Bonbonfabrik GmbH & Co. KG ® Tel +49 7042 907-0
zentrale@jung-europe.de e www.jung-europe.de
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NEW FORMAT FOR MODERN USERS

he book or pocket calendar is no longer the only medium people can use to handle their appointments.
2 The electronic organizers for PC and smartphone have long taken over everyday life. However, only a
few users rely exclusively on digital media. For the contemporary appointment calendar this means that, in
the future, it must offer users this plus of supplementary notes and handwriting and put them at the centre
of attention. The Hybrid Timer from Geiger-Notes combines a calendar at the beginning or end of the book
with pages for notes, that is, the functionality of a calendar with the benefit of a notebook. And does so in a
full product range with various models, formats and types of calendar. This ensures that the right model is
available for every type of user and advertiser — from the monthly overview to the large-scale weekly timer,
from subdued tone on tone embossing to brash 4c printing on the cover. And always in “Made in Germany”
quality: every Hybrid Timer contains the full regalia of business notebooks from Geiger-Notes, starting with
microperforation on all pages up to the slip-in pocket.
41615 * Geiger-Notes AG ® Tel +49 6134 1880
info@geiger-notes.ag ® www.geiger-notes.ag

TOP-PRODUKTTHEMEN IM PSI JOURNAL

Weltenbummelnd auf Kuschelkurs? Die Journal Ausgabe im Juli macht es méglich — prasentieren
Sie |hre Artikel zum Thema Gepdck, Taschen, Reise, Spielwaren und Pliischartikel.

»Spielwaren, Pliischartikel* und

»Taschen, Gepack, Reise*
Redaktionsschluss: 15.5.2015
Anzeigenschluss: 5.6.2015

»Nachhaltige und zerifizierte Produkte*

und ,,Herbst/Weihnachten*
Redaktionsschluss: 26.6.2015
Anzeigenschluss: 7.8.2015

Jul.

»Gesundheit, Kosmetik, Wellness*

und ,,Sonderanfertigungen*
Redaktionsschluss: 17.8.2015
Anzeigenschluss: 4.9.2015

»(Mobile) Kommunikation und Lifestyle*
und ,,Werkzeug, Hobby, Auto*

Redaktionsschluss: 18.9.2015
Anzeigenschluss: 9.10.2015

Design, remiums,
Schmuck
Porzellan, Glas,

Tischkultur

Hehr Power
fiirdie Branche

e Das Cross-Media Sales Team des PSI berdt Sie jederzeit gerne. ) P s '
3 Telefon +49 (0) 211 90191-114/-150, Fax +49 (0) 211 90191-180, E-Mail verlag@psi-network.de
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BRIEF MESSAGE, LOW PRICES, BIG IMPACT+++THE PSI CLASSIFIEDS MARKET+++NOW NEW
EVERY MONTH+++EXCLUSIVE IN THE PSI JOURNAL+++BOOK NOW FOR THE NEXT ISSUE+++
TEL.:+49(0)211-90191-114/-150+++FAX:+49(0)211-90191-180+++MAIL: PUBLISHING@PSI-NETWORK.DE

SPORTARTIKEL / SPORT GOODS

TEXTILIEN / TEXTILES

Werbung auf Schritt und Tritt - Made in Germany

ABER

textiltdest

ab 100 Paar
individuelle Business-Socken
exklusiv gestrickt

PURE EMOTIONEN
VERMITTELN

kreative Ideen
aussagekraftige Entwiirfe
e professionelle Umsetzung

SPORT BOCKMANN GMB.H .
DINKLAGER STRASSE 15 | 49451 HOLDORE *

| e

s \

R o > T | LW, HOTLINE: 0 54 94/98 88-0
@;@ﬁ.rov-smgzs_- info@aber-design.d WWW.SPORT-BOECKMANN.DE
PSI No. 49549 www.aber-design.de

HcLiouE [ ALTRRE S

BASIC

PotiNo. 44367 Www.newwave-germany.com travelite GmbH + Co. KG — Merkurring 70-72 — D-22143 Hamburg

SCHREIBGERATE /WRITING UTENSILS Tel. +49 (0)40-64 21 54-0 — www.travelite.de
PSI No. 46108 www.travelite.de

IPROCECE. [ e [l KUNSTSTOFF-ERZEUGNISSE /
s INJECTION MOUDED PLASTIC PRODUCTS

THE HIGH PROMOTIONAL QUALITY DEDICATED TO:

= Pharmacies, parapharmacies and herbalist’s shop l,..pi-"'"
= Chemical tests laboratories

= Clinical tests, diagnosis .
therapy and research laboratories

alen-ati

Made

= Hospitals, rehab centres or nursing -
homes, dental surgeries, veterinary I "
clinics and radiological laboratories ;
= wellness centres iy %
= pharmaceutical companies = d — s S =T = o 5
= chemical companies " - e "-_lllJ T --rII -r-rJ I-—-J -r-]
= food industries L www.promowolsch.de
G W stilolinea info@promowolsch.de
f ] —rew MADE IN ITALY www.stilolinea.it

PSI No. 45328 www.stilolinea.it WM‘E
Additional suppliers can be found in the reference work T

PSI Supplier Finder 2/2014 or online in our
PSI Product Finder PSI No. 44724

www.promowolsch.de

www.psiproductfinder.de
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WERBE-CD‘s /| PROMOTIONA S

SIE SUCHE
DIE PAS

WERBE

(& knappschart

www.hermann-media.de

www.hermann-media.de

SCHLUSSELANHANGER UND CHIPHALTER /
KEY FOBS AND TROLLEY COINS

PSINo. 49335

Hullen zum Schutz vor
unbefugtem Auslesen der
personlichen und
biometrischen Daten.

Fiir Karten mit RFID/NFC-Funkchip,
wie z.B. ePerso, Zutrittskarten,
Ausweise etc.

Hochstmogliche Abschirmung durch
diinne flexible und rei3feste Spezialfolie.

Art.Nr. 3270 800
[
VELO|

Weitere Schutzhiillen gegen Datendiebstahl finden Sie unter www.veloflex.de

PSI No. 43385 www.veloflex.de

Orlglnell/spe2|elléln2|gart|g.
Wenlger é‘6|lte es nicht'sein.

mit Online-Mehrwert

Haptische Werbeartikel

www.2orcas.com

() orcas

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

BUROBEDARF / OFFICE SUPPLIES

N LLAINAS

d@Ilainasproducts.com
www.lainasproducts.com

PSINo. 47361 www.lainasproducts.com

\
Orcas Customized Products GmbH & Co. KG | D-64823 GroB-Umstadt | info@2orcas.com CUSTOMIZED PRODUCTS
JT REAQh PSINo. 47101 WWW.20rcas.com
gepriift
—
wm Pins & mehr GmbH & Co. KG Additional suppliers can be found in the reference work
EC= | Lechstrate 103 - 86415 Mering / Germany PSI Supplier Finder 2/201.4 oronline in our
OZ === Fon: +49-8233-79312-0 PSI Product Finder
m info@pinsundmehr.de < www.pinsundmehr.de www.psiproductfinder.de
PSINo. 46925 www.pinsundmehr.de

KALENDER / CALENDARS

Wir veredeln die Marke Ihrer Kunden.

B Duftlack

B UV-Lack

M Strukturlack

M Relieflack

M Sonderfarbe
Pragung

B Nachleuchtlack

B Folienkaschierung

Bhon

u
5
Boni

www.terminic.eu

&%

&
ey

PSINo. 41308 www.terminic.eu
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( 1873
«gro

arti kalender & promotion service

DIE KALENDERWELT

Bildkalender | Organisationskalender
Terminkalender | Notizblcher

Arti Kalender & Promotion Service GmbH
Carl-Bertelsmann-StraBe 161 K | 33311 Gutersloh
Tel.: +495241 80-88899 | Fax: +495241 80-9525
info@arti-group.de | www.arti-group.de

PSI No. 40661 www.arti-group.de

WERBE- UND PROMOTIONMATTEN /

ADVERTISING AND PROMOTION MATS

hdrsteler

INTERIOR Design

Horsteler Interior Design GmbH

Internet: www.hoersteler.de | email: verkauf@hoersteler.de

PSI No. 45973 www.hoersteler.de

Gestalten Sie Ihre

signs on the
Floor

mit den auffalligen
Werbe-, Logo, Event
und FuBmatten von

Kleen-Tex!
i .—-—-——\-

mmm ¥

www.promotions-mats.eu

ats.eu
romotion-m
D ex.eu

pxomotlon@k‘ee“

PSINo.43358

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

SUSSWAREN / SWEETS

L=l §
‘=] ..
.= Schokoladenmiinzen

e "I'._ w e
L --;E'..' s i : e
B nh“ ~ -alsStandard
' || Euro-Artikel
! l"'_——

oder als
- Spezialanfertigung

fiir die Werbung

"‘-"-:‘i Stereo Holland Gebiick GmbH & Co.
.. www.stereo-holland-gebaeck.de

oY

PSI No. 45341 www.stereo-holland-gebaeck.de

FEUERZEUGE / LIGHTER

sofort Katalog anfordern

LIGHTEF

N PROGRES!

Promotion 201

M Plattner

www.kp-plattner.at

PSI No. 41565 www.kp-plattner.at

WERKZEUG, TECHNIK & ELEKTRONIK /

TOOLS, TECHNIQUE & ELECTRONICS

e

MOBILE
MUST-HAVES

\1\13

com

www.pfconcept.com

Lw.pfconcigpt.

P No. 4092

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de




www.psi-network.de PSI Journal o5/2015

HIGH-TECH ZUBEHOR / HIGH-TECH ACCESSORIES

DigiCleags

Screen Cleaners

Sticks To
All Phones
And Cases
'.

Also Available With:

PREMIUM
4 QUALITY ¢
/ b Ba o '_l'r

www.flexinno.com

www.flexinno.com

Nur bis 15.02.15
zum Sonderpreis!

&Q

Fragen Sie gleich an!

Asia Pins Direct J0A\E
Erfahrung hat Zukunft s

info@apd-gmbh.de | www.asiapinsdirect.de

PSI No. 45428 www.asiapinsdirect.de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

BAUMWOLLTASCHEN / COTTON BAGS

SPIELWAREN / TOYS

BRIXIES

BUILDO LOVE

Kleine Steine
ganz grof3!
Bei Sonderanfertigungen:

-

-
™ b
e T

PSINo. 46903 www.spm-marketing.de

WANDKARTEN / WALL MAPS

STIEFEL

KREATIVE WERBETRAGER A LA CARTE

PLZ-ATLAS

~ EUROPAISCHE LANDER

» 30 européische Staaten

» Einzeldarstellung der Lénder

» die wichtigsten Stédten

» PLZ Bereiche

» Vorwahlverzeichnis der Lénder
» im Format DIN A4

» for den schnellen Uberblick

STIEFEL Eurocart GmbH - Felix-Wankel-Ring 13 o ! i
85101 Lenting - Tel.: +49 (0)8456 924300 STAND 11119
E-Mail:info@stiefel-online.de - www.stiefel-online.de

PSINo. 43567 www.stiefel-online.de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

Tel.: 09571-9479047

Fax: 09571-9479048 [ = |
verkauf@fischer-import.de paLt
www.stutz-fischer-gmbh.de order Sie bitte den
Alte Coburger Str. 13 - 96215 Lichtenfels  HS/M Hauptkatalog ant

PSI No. 42320 www.fischer.import.de

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder

www.psiproductfinder.de

SONDERANFERTIGUNGEN / CUSTOM MADE ARTICLES

PSINo. 49291

www.laserpix.de
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MASSBANDER / MEASURING TAPES

GETRANKE / DRINKS

SANDERS e
IMAGETOOLS.con ¢ N~
=

Getrénke, Wellness & Hygiene g
DE-OKO-039

Bio TeaStick

Zahlreiche Streuartikel
und Présente rund um
den Bio TeaStick erhaltlich.

Hoechstmass Balzer GmbH

www.imagetools.com i WiesenstraRe 13 Telefon 0049 - 6196/5005-0  e-mail: info@hocechstmass.com
Traunreuter StraBe 16 - D-93073 Neutraubling D-65843 Sulzbach/Ts.  Telefax 0049 - 61 96/500555 www.hoechstmass.com
PSI No. 46551 www.imagetools.com  PSINo. 41118 www.hoechstmass.com

SICHERHEITSMESSER / SAFETY CUTTERS VEREDELUNG & WERBEANBRINGUNG /

FINISHING & PROMOTIONAL LABELLING

PORZELLAN - GLAS - DRUCK

KOSSINGER

il Ak fengeselsehaofl
DER WERBEARTIKEL-SPEZIALIST
PSI'No. 42087

. Ihr Partner fur Textildruck

Textil-Siebdruck bis 14 Farben - Digitaler Textildirektdruck
Transferdruck - Alle gangigen Textil-Promo-Marken - Umlabeln
PSINo. 40111 www.martor.de Polyverpackung - Logistik-Dienstleistungen - Pick & Pack

TASCHENMESSER / POCKET KNIFE Lagerhaltung - absolut piinktliche Lieferung

textildruck-europa.de
Grenzstrafe 13 - 06112 Halle/Saale - Email: info@textildruck-europa.de - Telefon 03 43/7 70 20 30
PSINo. 48870 www.textildruck-europa.de

WELLNESS & KOSMETIK / WELLNESS & COSMETICS
Klassiker aus Frankreich

Klinge Qualittsstahl 12C27 %‘n terze It

Griff aus Buche, farhig lackiert l StW I l .
Klingenliinge 7,9 cm elinesszeit
Mit den Aromattichern
C. Jul. Herberiz GmbH | www.herberiz-solingen.de von Coolike gut durch

PSINo. 41275 www.cjherbertz.de den Winter kommen...

Sachet individuell bedruckbar.
Wir beraten Sie gerne!

Additional suppliers can be found in the reference work
PSI Supplier Finder 2/2014 or online in our
PSI Product Finder
Qualitatsprodukt aus dem Hause

www.psiproductfinder.de Coelike

Coolike-Regnery GmbH Besuchen Sie uns auf der
LilienthalstraBe 2-4 - D-64625 Bensheim ) PSI 2015 - Halle 9, Stand E31 K
eMail: vw@coolike.de - www.coolike.de .

PSI No. 41421 www.coolike.de



www.psi-network.de PSI Journal o5/2015

STELLENANGEBOTE / JOB OFFERS

\é{aq/}aoe@ your complete promowear supplier

Die New Wave GmbH ist die deutsche Tochter der New Wave Group AB,
ein bérsennotiertes Unternehmen aus Schweden. Wir vertreten exklusiv
ftir Deutschland die Marken Clique, Printer, James Harvest, DAD, Projob
und Craft. Unser vielseitiges Angebot an Textilien ist im Werbemittelmarkt
bestens eingefiihrt. Zur Betreuung und Ausbau unseres Kundennetzes
madchten wir unser Team verstérken und suchen deshalb zwei

AuBendienstmitarbeiter/in

fiir das Gebiet Hessen/Rheinland-Pfalz
und Nordrhein-Westfalen.

lhre Aufgabe
Betreuung und Ausbau des bestehenden Kundennetzes
Ansprechpartner unserer Kunden
Vorstellung unseres Produktangebotes
Umsetzung unserer Markenstrategie und MarketingmaBnahmen

Ihr Profil
Kaufmannische Ausbildung
Erfahrung im Werbemittelmarkt oder B2B Business
Selbststandige und strukturierte Arbeitsweise
Teamfahigkeit

Wir bieten lhnen eine Festanstellung mit fixem Gehalt und erfolgsabhangigem
Bonusanteil. Firmenwagen auch zur privaten Nutzung.

Wenn Sie unsere Zukunft mitgestalten wollen, freuen wir uns auf lhre
Bewerbungsunterlagen per Post oder Email an:
angelika.holzmueller@newwave-germany.de

New Wave GmbH, z.Hd. Frau Holzmiiller, Geigelsteinstr. 10, 83080 Oberaudorf

Die Aufgabe interessiert Sie, aber es ist nicht Ihr Gebiet?
Bewerben Sie sich trotzdem! Wir werden unseren Aussendienst im gesamten
Bundesgebiet erweitern.

..... SAD «ouefl CRAFT i

SWEDISH WORKWEAR

Exklusiv erhltlich bei:

NewIlaoe.

info@nel -austria.at
Tel.: +43(0)5373 200 60 0
www.newwave-austria.at

PSINo. 44367 www.newwave-germany.de

promosiore
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PSI No. 14964 www.promostore.de

INSERENTEN-VERZEICHNIS / LIST OF ADVERTISERS

PSI No.
45495
PSI Partner
41275
43420
42320
42819
45666
41545
42706
43358
48698
47361
46104
42020
44367
45998
49025
42332

45582
42938
47182
45341
45328
43053
48870
41848
43385
44281
47555
PSI Partner

INSERENT / ADVERTISER

Art di Como Design GmbH

Aumae.V

C. Jul. Herbertz GmbH

EBERHARD GOBEL GMBH + CO
Fischer-Import GmbH

Gustav Daiber GmbH

Halfar System GmbH

JUNG BONBONFABRIK GmbH & Co KG
Kalfany SiiBe Werbung GmbH & Co. KG
KLEEN-TEX INDUSTRIES GMBH

Kroll Verpackung GmbH

Lainas Products S.A.

logolini Prasente

mbw® Vertriebsges. mbH

New Wave GmbH

0-Square GmbH

Porzellanfabriken Christian Seltmann GmbH
prodir S.A.

PSI Promotional Product Service Institute

PSL Europe BV

REIDINGER GmbH

Reisenthel Accessoires

Stereo Holland-Gebdck GmbH
Stilolinea Srl

SUCCESS - Dr. Rolf Hein GmbH & Co. KG
Textildruck Europa GmbH

UMA Schreibgerate Ullmann GmbH
VELOFLEX

VICTORINOX AG

Vim Solution GmbH

viscom — Reed Exhibitions Deutschland GmbH

Beilagen / Inserts
(*Teilauflage / Part circulation)

41369
46596
49564

elasto form KG
Polyclean GmbH
Stark GmbH

SEITE / PAGE
029

041

057

031

085

005, 015
013

7

007

084

027

083

053

003

023, 082
031

049

001
077,091,
044 + 045, 081
002

017

021

057

082

079

086

KLEINANZEIGENPREISE / CLASSIFIEDS PRICES

Format
1/4 Seite
1/8 Seite
1/16 Seite
1/32 Seite

GroBBe (BxH) s/w Preis
90 X 127 mm 799,—

90 X 61 mm 255,—

90 X 28 mm 199,—

42 X 28 mm 99,—

Rubrik Stellenangebote / Rubric Job Offers

1/4 Seite

90 X 127 mm

INFO:

4¢ Preis
999,~
319,~
249,~
125,—

205,—

Anhand der PSI Nr. finden Sie alle Produkte des

Lieferanten im PSI Product Finder:

www.psiproductfinder.de
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Wir freuen uns iiber folgende neue Mitglieder im PSI Netzwerk /
We are looking forward to welcoming the following new members

to the PSI network

PSI Hindler / Distributor

PSI No. 16607

Agemios SARL

35 rue du pré de la Reine

63100 CLERMONT-FERRAND, FRANCE
Tel.: +33-4 73149913

Fax: +33-4 73149913

E-Mail: frederic.magne@agemios.com

Web: www.agemios.com

Please visit our profile (PSI No. 16607) within the PSI Product Finder 2.0!

www.psiproductfinder.de/haendlersuche

PSI No. 16605

Get Labels ApS

Viengevej 100

8240 RISSKOV, DENMARK
Tel.: +45-60-140901
E-Mail: mail@getlabels.dk
Web: www.getlabels.dk

Please visit our profile (PSI No. 16605) within the PSI Product Finder 2.0!

www.psiproductfinder.de/haendlersuche

PSI No. 16606

Stogias Printing Creations
Stogia Theodora

28 Gogou Bakola Str

47100 ARTA, GREECE

Tel.: +30-26810-77718

Fax: +30-26810-77702
E-Mail: spc@stogias.gr
Web: www.stogias.gr

Please visit our profile (PSI No. 16606) within the PSI Product Finder 2.0!

www.psiproductfinder.de/haendlersuche

PSI Lieferanten / Supplier

PSI No. 49551 KEYFETCH LTD UK Keyfetch is an online Lost & Found service looking to redefine how finders and ow-
256 Trinity RD Highfield House ners can connect directly, safely and quickly. We recover our members’ lost valuables
SW18 3RQ LONDON, UNITED KINGDOM using existing mobile messaging technology familiar and available to all, while
Tel.: +358-44-0610480 protecting their privacy at all times. Since launch, Keyfetch has achieved up to 85%
E-Mail: heikki@keyfetch.com SAME DAY return rate.
Web: www.keyfetch.com

PSI No. 49550 SKARPETA.gift The brand SKARPETA designed, produced and distributed promotional socks.

T

Erwina Styra

Schopper Str. 3

92318 Neumarkt, GERMANY

Tel.: +49-(0)173-6086678

E-Mail: erwina.styra@skarpeta.gift
Web: www.skarpeta.gift

Your wishes about the use of socks, we implement individually, dynamic and with a
lot of passion.

The focus of our work is to realize individual concepts and collections - everything

»custom made*.

The targets we realize in strict compliance with the Corporate Social Responsibility
requirements of our customers, as well as all relevant Standards.

PSI No. 49552

TARCIN KUYUMCULUK HEDIYELIK
ESYAAS

5003/2 sokak no:8 kat:2 camdibi
35090 IZMIR, TURKEY

Tel.: +90-232-4620094

Fax: +90-232-4620205

E-Mail: ebruderinn@gmail.com
Web: www.krt.com.tr

We are manufacturer of Magnets, Clocks, Magnetic Frame, Spoons, Bells, Key
Chains, Plate and many other giftware. We are engaged in meeting the exact require-
ments of our valued clients all across the market. Our quality products are apprecia-
ted for optimum quality, perfect finish, and several more attributes. In order to keep
up with the varying market trends, we continuously introduce innovation in our ran-
ge so as to provide our clients with best and stylish range. Well-known for delivering
high quality gifts and related products that are compact.
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INSTITUTE

Der Referent TERM‘ N E*

Michael Matzener

promoFACTS gmbh
Wagistrasse 23
8952 Ziirich - Schlieren

,per Mehrwert des

21.04.2015 Dusseldorf
. 28.04.2015 Olten, CH

Werbeartikels®

15.09.2015 Olten, CH
22.09.2015 Diisseldorf

29.09.2015 Miinchen

Schweiz ‘ 07.05.2015 Minchen

Ein Angebot vom PSI Institute

SEMINAR 1
»DER MEHRWERT DES
WERBEARTIKELS*

Inhalt:

e Der Mehrwert des Werbeartikels

e Werbeartikelmarketing

e Erfolgreiches Briefing mit Kunden

e Werbeartikel im crossemedialen Einsatz

e Werbeartikel als Werbebooster — Multisensorik
e Case Studies

Nutzen:

Durch die Vermittlung von Theorie und Ubung in
Gruppenarbeiten kann das Wissen am ndchsten
Tag in die Praxis umgesetzt werden. Sie steigern
die Effizienz und die Effektivitadt bei lhrem Kunden.

- ,Werbea

09.06.2015 Dusseldorf
16.06.2015 Olten, CH
. 23.06.2015 Miinchen

*jeweils 9.00 - 17.00 Uhr

rtikel im Marketing-Mix“

10.11.2015 Miinchen
17.11.2015 Olten, CH
24.11.2015 Diisseldorf

Wir freuen uns

auf lhre Teilnahmel!

SEMINAR 2
»DER WERBEARTIKEL IM

MARKETING-MIX*

Inhalt:

e Werbeartikel SWOT

e Vom klassischen Marketing zum
Werbeartikelmarketing

e Erfolgreiches Briefing mit Kunden

e Praxisorientierter Workshop

e Erfolgsfaktoren und Werbewirksamkeit

Nutzen:

Durch die Vermittlung von Theorie und einem
praxisorientierten Workshop, kann das Wissen
am ndchsten Tag in die Praxis umgesetzt werden.
Sie steigern Sie lhre Effizienz und Effektivitat.

www.psi-network.de/psi_institute

Q\ sl B

institute@psi-network.de
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PSI Journal 5/2015 www.psi-network.de

CONGRATULATIONS

I already received a number of congrat-
= ulatory messages on the founding day
of the new GWW, the general association
of the promotional product industry in Ger-
many. Personally I was very pleased about
that. It was also an occasion on which we
can all congratulate ourselves in Germa-
ny. An event which is a significant mile-
stone in the development of the industry.
A milestone that was reached after a long
time that occasionally involved arduous
negotiations. It was also a bold result of
negotiations which ultimately led to the

dissolution of the three traditional associ-
ations bwg, BWL und AKW. Such a con-
solidation has taken up to ten years in oth-
erindustries. Viewed in this light, the two
years have been a good time to take ever-
yone along on the journey.

26 March 2015 once again clearly il-
lustrated the long history and tradition of
the promotional product industry in Ger-
many to everyone involved. Following this
review, our attention is now focused on
the future. The consolidation must bring
a new way of working that will represent

» The new GWW is
on the right track. «

the interests of the industry more effec-
tively. This is particularly true for the po-
litical work. The new slogan: speak with
a more forceful voice that others will hear
and take notice of.

The new GWW is on the right track.
But what about the other European asso-
ciations and EPPA? By all accounts, not
much, least of all from EPPA. Political work,
lobbying, providing assistance, industry
data - all non-existent. The Northern and
Western European associations are still
the most active at national level. Contact-
ing the Southern Europeans is, to some
extent, quite difficult. More exchange of
substantive information and joint activi-
ties would be desirable. One goal - but it
must be wanted by everyone.

Best regards,

f"a'!,_f /:g
.-"l;r "i// f‘ff:

Mi el Freter

‘Publisher of PSI Journal

Managing Director PSI
michael.freter@psi-network.de
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SUSTAINABILITY
AWARDS

Join us in our quest to set new standards. Starting right
now, any company in the promotional products industry
can apply for the PSI Sustainability Awards. These new
prizes will shift the industry debate and redefine the
sector long-term. For your company, they’re a goal and
distinct recognition at the same time.

Further information: . \
www.psi-awards.de join now
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IMPRINT

Published exclusively for the promotional products trade
by PSI Promotional Product Service Institute,

Reed Exhibitions Deutschland GmbH

Volklinger StraRe 4, D-40219 Diisseldorf

Tel.: +49 211 90191-0

Fax: +49 211 90191-180

Internet: www.psi-network.de

Publisher: Michael Freter
Management: Hans-Joachim Erbel, André Weijde

Editing: Edit Line Verlags- und Produktions-GmbH
Dekan-Laist-Strafe 17, 55129 Mainz
by order of PSI GmbH

Editor-in-chief: Manfred Schlosser
Executive Editor: Ursula Geppert

Editors: Martin Hochemer, Anke Zimmermann,
Christian Jacob, Werner Menzel, Christoph Zimmermann,
Simon Dietzen

Duty Editor: Martin Hochemer
Project Manager Publishing: Anja Spaker
Advertising Sales Manager: Anja Spéker

SWEET PROMOTION

he word among many advertisers nowadays is that compared to other forms of pro-
2 motion, representational advertising boasts an unbeatable effectiveness thanks main-
ly to its multi-sensory properties. Anyone who has ever been fascinated by promotion-
al products continues to rely on this medium as a permanent part of its marketing mix.
In the June issue, we will be presenting a group of products that appeal to multiple
senses simply as a result of their appearance. We are talking about chocolate and sim-
ilar sweets. The second thematic section will be presenting novelties from the area of
“Winter and Outdoor”.
Please give some thought now to the project theme of the July issue with the feature topics
of “toys, plush products” as well as “bags, luggage, travel” and send your product presen-
tations (image and text) no later than 15 May 2015 to: Edit Line GmbH, Redaktion PSI Jour-
nal, E-Mail hoechemer@edit-line.de. <

ARTISTIC INCENTIVES

he membership of the PSI network has recently been enriched by one of Germa-
_® ny’s major traditional companies with a worldwide reputation: Porzellanfabriken
Christian Seltmann GmbH was founded in 1910 and following the acquisition of “Kéniglich
privilegierte Porzellanfabrik Tettau” with four specialized porcelain factories and an art
department incorporated in 1990, it has developed into a Group which to this day has
been run as a family enterprise. The company supplies the industry with a highly so-
phisticated, extensive assortment of fine, artistic incentives. <

10 YEARS OF PSI DESIGN FORUM

hat began as an experiment at the PSI 2005 has established itself as an extreme-
ly useful and much-used service of the PSI: The PSI Design Forum is now a crea-
tive advisor and design partner for the promotional product industry. Four experienced
designers provide information on the procedure of the design process, from choosing
the right designer to forms of remuneration as well as on the technical and legal frame-
work. The Design Forum is permanent available at: www. werbeartikel-design.info <

Design: Edit Line GmbH, Mainz

by order of PSI Promotional Product Service Institute,
Reed Exhibitions Deutschland GmbH

Layout: Stephan Weik, Stephan Flommersfeld,

Klaudia Mann, Kerstin Vogtmann, Carlotta Katzer

Photos: Lars Behrendt, Ursula Geppert, Martin Hochemer,
Anke Zimmermann. The title theme and editorial content
include the use of photos from www.fotolia.de

Translations: Translanguage, D-40885 Ratingen

Printing: Késsinger AG
D-84069 Schierling

KEY ACCOUNTS

Key Account Manager: Armin Cyrus,

Tel.: +49 211 90 191-161, armin.cyrus@reedexpo.de
CROSS MEDIA SALES

Sales Manager: Senija Menzel
Tel.: +49 211 90 191-114, senija.menzel@reedexpo.de

Sales Executive: Thomas Passenheim

Tel.: +49 211 90 191-150,
thomas.passenheim@reedexpo.de

REGIONAL CONTACTS

Belgium and France: Reed Exhibitions ISG Belgium

and France
Ombline Delannoy
Tel.: +33 179719306, odelannoy@reed-export.fr

Italy: Reed Exhibitions ISG Italy s.r.1.
Luigi Quadrelli
Tel.: 439 02 43517048, luigi.quadrelli@reedexpo.it

Spain: GPE S.L.
Ludivine Bastien
Tel.: + 34 93 4244000, gpe@gpexpo.com

Turkey: Istexpo

Eyliil Ingin

Tel.: +90 212 275 8283, eylul@istexpo.com

UK: Reed Exhibitions ISG UK

Richard Thiele

Tel.: +44 208 9 10 78 21, richard.thiele@reedexpo.co.uk

Advertisement price listno. 46 of 1 January 2014 applies.
ISSN number 1436-6193

Signed articles reflect only the opinion of the author. The publisher
shall assume no liability for unsolicited manuscripts, photos and

other documents. Return only if return postage has been paid (like-
wise no liability).

For members of the PSI, the subscription price is included in the
membership fee.

Q Reed Exhibitions



Inspiring
your
business

415]6 november 2015
messe dusseldorf

Organised by

(2 Reed Exhibitions

Inszenierung mit Wow-Effekt

Werbemittel gestalten, Marken ein Gesicht geben,
alle Sinne ansprechen: Auf der viscom verschmilzt
der kreative Umgang mit Material und Technologie
zu einzigartigen Losungen. Fir Ihre Kunden.

Fur lhre Zukunft.

www.viscom-messe.com
www.viscomblog.de

viscom

dusseldorf 2015

international trade fair for
visual communication



Hungry for
promotional success!

Best-Value-Boxes with lots of special finishes

Laser engraving

HEHMCE

[ )
de i =y
RONBONFABRIK ﬁ«

Heart-Shaped-Sweet

Eyecatcher

op
op ﬂl

=

Single fruit jelly

Messages that hit the mark!

You will find:just the right tasty giveaway for every occasion
and every target groupin-our 2015:range. For example, our
boxes for sweets which provide endless possibilities for
promotional individualisation. And there are plenty of other

Uhlandstrasse 36 ::: 71665:Vaihingen/Enz : -

Germany: - Tel

must-eats such as the fruit-jelly Eyecatcher or the, Like!”
thumbs up:sign. All ideas can be realised individually in mini
print runs in'your company CD. Request information and the
new free catalogue now from www.jung-europe.de!

[ J
+$497042/907-0 - wwwjung-europe.de /””G

BONBONFABRIK






