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irst of all, a hearty thanks for the many compli-

ments we received for our re-launch of the PSI

Journal. Congratulations poured in through all

channels – telephone, the good, old-fashioned

letter, e-mail and Facebook. We deliberately chose

not to announce the relaunch or accompany it with fanfare. We said to our-

selves: A relaunch which goes unnoticed does not deserve to be called a

relaunch. We are delighted that so many of you noticed it.

It is becoming increasingly difficult to ensure that “quiet noises” are no-

ticed and understood. Since the recent American election campaign, the 

“sledge hammer” method has been used. The Americans have approved

exactly that, at least half of them. Now I do not want to go so far and com-

pare the new president with Putin or Erdogan, but he has definitely eclipsed 

them verbally. It will be interesting to see how he plans to regain the respect

of decent-thinking people all over the world after this disgusting mudsling-

ing.

It will also be interesting to see how trade will develop worldwide. Trump 

wants to terminate numerous trade agreements. TTIP is thus likely to be 

permanently shelved. Trade with Iran, too. Trump wants protective tariffs, 

perhaps also for European cars? He has often spoken of the “old” Europe 

in aggressive speeches. So, we will have to work together to adopt a strong

stance, which will by no means be easy in view of the tendency towards a

greater national identity on both sides of the Atlantic. It should not be dif-ff

ficult for Trump to play the trump cards of Brexit Britain, Kaczynski’s Po-

land, Orbán’s Hungary, and possibly next year Le Pen’s France against the

rest of Europe. If this is what he wants and he succeeds, we must prepare

ourselves for difficult times in export, import and trade.

So, let us hope that an American friend was right when she said that 

Trump is an opportunist who is only focussed on success with little regard 

for values. He will also throw all his wild announcements of the election 

campaign overboard if this brings him success, she says. It will then be es-

sential that as many good people as possible in the conservative and eco-

nomically liberal corner of his republican party are good whispering advi-

sors – and promise him success. Let us hope so.

On this note

 Manfred Schlösser | Editor-in-Chief PSI Journal 

 Your opinion: schloesser@edit-line.de 
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Brand Promotion:Brand Promotion:
Own production is essentialpOwn production is essentialOwn production is essentialO d i i i l 88 
Brand Promotion was founded in Brand Promotion was founded in Brand Promotion was founded in
1998. Originally established as a 998. O g y es s e s1998 Originally established as aO ll bl h d
versatile manufacturer of promopversatile manufacturer of promoil f f --
tional products, the Czech compional products the Czech comi l d t th C h -
pany concentrated on the propany concentrated on the propany concentrated on the pro-
duction of headwear for the product o o eadwea o t e p oduction of headwear for the pro-
motional product sector after onpmotional product sector after oni l d f --
ly one year. A far-reaching deciy y gy one year A far-reaching deciA f hi d i-
sion with success.sion with success.sion with success

Why inspections y pWhy inspectionsWhy inspectionsWh i i
make sensemake sensemake sensek 24
Too great are the distances between Europe and the coun-
tries of production, too different the business practices 
and the mentality. It is true that importers are given a
warm welcome by local manufacturers and their wishes 
are heard. However, the products do not always meet the
quality requirements of the customer and/or the legal re-
quirements. On-site inspections are an important step to-
wards more product safety and satisfied customers.

The motto of the Czech chocoThe motto of the Czech chocoTh tt f th C h h --
late producer Čokoládovny Fikarlate producer Čokoládovny Fikarlate prod cer Čokoládo n Fikar
is simple yet challenging: “We can is simple yet challenging: We can is simple yet challenging: We can
make anything out of chocolate.” y gmake anything out of chocolatek hi f h l ”
A look at the wide product rangep gA look at the wide product rangeA l k t th id d t
of the company confirms that yof the company confirms thatf th fi th t
nothing seems to be impossible nothing seems to be impossiblenothing seems to be impossible
and that imagination knows noa d t at ag at o ows oand that imagination knows nod h k
bounds.boundsb d

Safety of powerbanks:
The invisible difference 92
Rechargeable batteries are an integral part of our everyday life.g g p y y
The latest headlines on exploding Samsung smartphones and p g g pThe latest headlines on exploding Samsung smartphones andTh l t t h dli l di S t h d
burning powerbanks show the explosive nature of this topic – alburning powerbanks show the explosive nature of this topic alburning powerbanks show the explosive nature of this topic al-
so for the promotional product industry. Robert Bruns of Octoso for the promotional product industry. Robert Bruns of Octoso for the promotional product industry Robert Bruns of Octo-
gone, explains what distributors must look out for.g , pgone explains what distributors must look out forl i h di ib l k f

Čokoládovny Fikar: 
All around the world 86

BBBBOOOOOOK  YYYYYOOOUUR
TICKET  NNNNOOOWWW!
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independently reported at the be-
ginning of the year: The smart-
phone boom is over. Long live the 
next big mobile trend: Wearables. 
Smartwatches, fitness trackers, 
data glasses are the technology 
that men and women wear today.

High-tech
on the wrist, virtual reality on the nose

– the professional analysts at IDC say

wearables have a bright future ahead. 

The number of devices delivered world-

wide will more than double from the

expected 101.9 million at the end of

2016 to 213.6 million by 2020. (IDC

Worldwide Quarterly Wearable De-

vice Tracker)

Technology and lifestyle
can certainly be combined very well. A chron-
ograph, for instance, quickly becomes a pretty, 
“smart watch” that connects to a smartphone.

1 | Foldable VR glasses

Lensen Toppoint B. V.

www.toppoint.com

PSI 40717

2 | FITTY WATCH BLE 4.0

Krüger & Gregoriades Im- + Export GmbH

www.kg-hamburg.de

PSI 47203

1

2

Wear/able
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Hand/writing

W
hoever believes that
handwriting is obsolete 
in the age of 
smartphones and VR 

glasses is mistaken,” claims the 
website of Insight-X, the trade show 
for paper, office products and 
stationery. Whoever (hand)writes will
persist and can use beautiful 
instruments.

A
ccording to the laws of
trend dynamics, every trend 
creates a counter-trend,” 
say the experts of

Zukunftsinstitut. The PRAGMA
Institute, for example, discovered in a 
representative study conducted for 
INITIATIVE WRITING that handwriting 
has a great future potential in the
digital age.

A
ccording to the study, not 
only elderly people are of 
the opinion that the
“keyboard and touch screen 

are one-sided in the long run”. 
“Handwriting is of significant value,”
say 91 per cent of 16- to 30-year-
olds surveyed.

1 | “Borkum” writing set

Giving Europe B. V.

www.givingeurope.com

PSI 45737

2 | Leather journal notebook

PF Concept International BV

www.pfconcept.com

PSI 40972

3 | STOLA III writing instrument series 

Pelikan Vertriebsgesellschaft mbH & Co. KG

www.pelikan.com

PSI 49608

2
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lothing, textile accessories and caps are 

the classics of promotional fashion and

are at the top of the list of the most pop-

ular products at the PSI. More and more 

textile segments are being discovered as

an advertising medium: Whether it be workwear, corpo-

rate fashion, home textiles, functional clothing, sportswear 

or leisure clothing – PSI textiles suppliers have promo-

tionally effective and fashionable outfits for every appli-

cation in their range. However, this alone does not make

the special appeal of the PSI as a fashion hotspot. Rath-

er, it is the enormous range that is on show – starting with 

the raw textile product, the finishing possibilities as well

as the professional presentation on the catwalk. The em-

phasis is clearly on the wow-effect.

Hall 10 is again the fashion centre 

In 2017, Hall 10 will once again be the fashion centre of 

the PSI. Here is where distributors will again be offered

numerous aha-experiences. Last year alone, 43per cent

of the visitors were interested in promotional textiles. The

central point is the 844 square metre special area of the

Textile Area with its visitor magnet, the PSI CATWALK. 

Four times a day, fashion will be brought to life for half an

hour when professional models showcase the enormous 

range of the textile promotional sector in a true firework 

display on the catwalk and captivate the visitors in a

breath-taking, entertaining way. Textile promotional trends 

cannot be staged more effectively. The Catwalk will once

again be bordered by the stands of the branded Textile

Area where smaller, clever, trendy companies in the tex-

tile sector can be excellently positioned.

They are becoming increasingly popular year after year: textiles. 
Versatile and universally useable, they are among the most effective 
advertising media in any campaign. It is no wonder that visitors to the 
PSI 2017 will see more of  them than ever before. The Textile Area and
Textile Finishing Area are being extended again. Hall 10 will therefore
once again be the big fashion centre of  the leading European trade
show for the promotional product industry.

P
S
I 2

0
1
7

C

Signif icantly larger textile area

Trade show experience 
for all senses

8
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The entire textile value-added chain

The Textile Finishing Area will be located directly adja-

cent. At the 55th PSI, the exhibitors there will once again 

impressively present their entire competence in front of 

the visitors’ eyes and show why they are so important to

the industry. Textiles alone are not promotional products 

– only the corresponding finishing makes them into ad-

vertising media. Any promotional product advisor who

knows how to use finishing techniques and who knows 

who to bring on board has a clear knowledge advantage. 

To this end, the Textile Finishing Area was originally cre-

ated as an exhibition space for textile finishing directly in

the textile sector. Here you can see which trends and de-

velopments the market currently has to offer. Also partic-

ipating again in the coming year is an institution in the in-

dustry, Charlie Taublieb, who impresses with his legend-

ary, popular and instructive textile printing demonstra-

tions. The fact that textiles, finishing and attention-grab-

bing presentations are bundled in one hall means short 

distances and maximum benefits at the trade show for the 

visitors. The PSI will, of course, be a gathering of the great 

names. For example, Tee Jays, ID® Rexholm, KARIBAN

and SOL’S, as well as the textile returnees Stanley & Stel-

la, Stormtech Europe, Roly Gor Factory and New Wave.

Distribution is also represented in Hall 10. For example, 

Falk&Ross and Lynka will be among the exhibitors.

Promotional delicacies

As the PSI is not only a visual experience but also a mul-

tisensory experience, textiles are not only the subject to 

draw great attention. The entire spectrum of the senses

awaits visitors in the Tasting Pavilion at the PSI. Tasting

and being convinced is the motto. Making a product per-

ceptible and unmistakable – that is the claim of the 16 ex-

hibitors of PSI GUSTO 2017, which will again be in Hall 

9 next year. Products in the pastry, drinks, spices, food and

sweets segments and many more will be on offer to taste,

smell and be enjoyed. An abundance of promotional del-

icacies can be sampled by visitors at the trade show. Af-ff

ter all, it must also be pleasing to the eye.

Show what you have and where you are

Participating and exhibiting at the leading European trade 

show for the promotional product industry is one thing. 

To be found easily and quickly by visitors is another thing 

altogether. PSI has developed various marketing packag-

es, advertising and sponsorship ideas so that exhibitors

can optimally advertise their trade show presence and se-

lectively target visitors when they enter the trade show.

For example, there are types of marketing packages which

contain extensive presentation possibilities in the PSI on-

 www.psi-messe.com

line and print media. In addition, exhibitors can also take 

advantage of further attention-grabbing offers. This already 

starts with the PSI Product Avenue in the entrance area of 

Hall 9. Exhibitors from the food sector can attract the vis-

itors’ culinary penchant to themselves and their products

by means of the PSI Snack Box distributed by hostesses.

Similar to the PSI Snack Box, the PSI OfficeBox will be 

available for exhibitors in the stationery and office supplies

segment. This box will be handed out at the PSI stand and 

distributed by the hostesses during the trade show. A tried-

and-tested marketing enhancer in recent years, the Bonus 

Voucher will also be at the PSI again in 2017. The vouch-

ers can be discounts on the next order, a sample package

or the like. PSI Bonus Vouchers will be distributed to all 

visitors along with the pocket-size fold-out hall plan. Fur-

ther advertising and sponsoring opportunities with eye-catch-

ing quality will be triangular display stands in the North 

and North-east entrances, banners on the PSI Trade Show

website, promotion teams at the trade show as well as floor 

graphics in the form of footprints with an individual logo.

All advertising and sponsoring possibilities will be availa-

ble at: www.psi-messe.com. <

No matter if PSI

Textile Area,

PSI Catwalk or 

PSI GUSTO: PSI 

2017 will again

be a festival for 

all senses.
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They‘re brand new and are making their début at the 
PSI 2017: the PSI FIRST Club 2017 product launches. 
50 mystery products are waiting to be discovered from 
10th – 12th January 2017 in Düsseldorf. Select your per-
sonal favourites as candidates for the People‘s Choice 
Award, the prize for the most creative innovations.

2017

●

Your Choice!



2017

     “Cups by CupPrint 
   fulfil every wish – 
       even unusual and 
   challenging ones.” 
Our specialty is the production of individually printable card-
board cups. We are one of the leading companies in Europe in
the field, largely due to our versatility: images, blends, or shad-
ing – we help our customers apply more or less any design to
their promotional cups. ●

Terry Fox 
CupPrint

31



We demonstrate our commitment to innovation every day by 
developing exclusive new products. The Moleskine assortment 
now extends beyond classically elegant notebooks to include a 
wide range of complementary solutions for the promotional prod-
ucts sector. This also includes creating links to the digital field – 
adding limitless creativity to our paper-based products. ●

“Naturally smart.
We blend intelligent 
     design with new  
    technology – for your    
  advertising success.”

2017

Friederike Neumann
MOLESKINE B2B Distribution

32



oha-design develops innovative home, kitchen and lifestyle 
products. We inject new impetus into the market with our smart 
design ideas, wow effects, high quality and sophisticated func-
tionality. ●

     “Design must 
first surprise – and then 
       keep its promise.”

Andreas Anesteder
oha-design

2017

33



Individuality! Our strength lies in making tea creations which are
to the exact taste of our customers. The idea: blend your own 
favourite tea from more than 50 high-quality ingredients, give it 
a name and have it individually packed. The best tea is your own
favourite tea! ●

       “Our mission – 
     to rediscover tea.” 

2017

Ingo Schröder 
5 CUPS and some sugar GmbH

34



Albina Pen
Dragon Gifts

2017

We have many strengths as reliable specialists in promotional 
products from China: We offer top quality, best prices and a large 
selection of goods for all tastes. Check out all the benefits for 
yourself. ●

  „We aim to offer our 
   customers the greatest 
possible variety – and 
 an opportunity to make
       new discoveries.“

35



Ralf Krott
Candy Wave

“You’ll always  
        surf the 
    right wave with us ...”
Candy Wave – innovative and creative gifts made from cardboard
and film. We offer top products at great prices – down to the small-
est of quantities. And most importantly, without additional printing 
costs! Take advantage of our expert advice – and you’ll always find 
the right product. Surf the Candy Wave to your success! ●

2017

36



Off-the-peg? Not our thing! Our promotional products are 
tailor-made. Even the smallest production runs are individually 
manufactured and delivered in a very short time. We always put 
quality and service first. A strategy we have also applied to our
PSI FIRST product. ●

“We manufacture
 custom-made promotion-  
al products. Each article
 is customised down 
     to the smallest detail.”

Kim Köhler
Kandinsky Deutschland GmbH

2017

37



Jörg Dennig
JUNG BONBONFABRIK

“Our customers 
 appreciate our innovative    
       packaging – and 
    much more, besides.”
As specialists in promotional sweets, we always bear the entire
package in mind when developing products. We aim to combine 
innovative packaging with delicious content. Whether brand name 
products or our own traditional sweets – Jung Bonbonfabrik al-
ways provides impressive quality. And has been doing so since 
1828. We provide appetizing advertising messages – which look as 
good as they taste. ●

2017

38



We are a leading manufacturer of flags, pennants, sport equip-
ments and other sublimated products. The main reasons for our 
success are: reliability, short delivery time, product quality, flexi-
bility, fair prices and always investing in the latest technology. 
We have become a permanent fixture in the European market –
one that customers can rely on. ●

   “Our goal is to say 
        ‘YES’ every time 
   we are asked 
    ‘Can you do that’?” 

Rusu Cosmin
MEDIACONCEPT

2017

39



Adam Matuschek
WERA WERK

“Our tools make
    life easier and  
        safer for users.”

There are many hand tools. We at Wera believe there is no such 
thing as the perfect tool. We are constantly looking for new
ideas. We think differently. We question things. 750 Wera Tool 
Rebels have fun reinventing screwdrivers and wrenches every 
day. The fun factor is high – but we're also successful. Our com-
plaint rate is virtually zero. We are proud of our customer appro-
val levels – and our design awards.   ●

2017

40
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5,615

85

26

2.5

1.5 billion

4 out 5of

6,000

times more consumers have a 
positive attitude towards promo-
tional products as opposed to In-
ternet advertising*.

euros will be contributed by the advertising industry to the projected growth of the German gross do-

mestic product in 2016. This is the finding of the Central Association of the German Advertising Industry.

visual contacts are directed at a ball-

point pen with an advertising imprint 

during its life cycle*.

British marketers use promotional products 
to strengthen the perception of  their brand. This 
has been determined by the bpma (British Pro-
motional Merchandise Association).

million Ger-
man citizens
possess a pro-
motional prod-
uct for two
years or more

advertising contacts and more is the number each of  
us is exposed to, according to a study by the Institut für 
Marketing und Kommunikation. But only three of  them 
can be recalled after 24 hours. Promotional products en-
joy a particularly high recall rate.

from a company remember this
company – worldwide*.

M
ar

ke
t 
re

se
ar

ch

per cent of  
people who
have received 
a promotional
shirt or pro-
motional cap 

* Impressions Study 2016 of  the American Advertising Specialty Institute (ASI) 

– according to the GWW advertising im-
pact study. Within this group, the most 
common are tools. They occupy first
place with 46 per cent, followed by bot-
tle openers (42 per cent).



new wave gmbh geigelsteinstraße 10 83080 oberaudorf
telefon: +49 (0) 8033 979-0 fax: +49 (0) 8033 979-100 e-mail: info@newwave-germany.de

www.newwave-germany.de

besuchen sie uns auf der 
psi messe in düsseldorf
10. bis 12. januar 2017
stand: 10/H26
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to deliver the agreed quality,

problems can arise and the de-

livery is not in order. This is all

the more annoying when time

is of the essence and no longer 

allows for rework. Almost every

importer knows this situation.

How do such quality deficiencies occur? Many Asian man-

ufacturers are very successful in the huge domestic mar-

kets. Added to this is the fact that in some cases higher

prices can be achieved in local markets. Sales with Eu-

rope are by and large growing, but due to the increasing 

number of manufacturers, sales generated by the individ-

ual manufacturers with European customers are sinking. 

Consequently, European business is no longer attractive

for them. In the eyes of the supplier, it makes little sense

to deal too intensively with the demanding European cus-

tomers, especially since legal requirements and high qual-

ity requirements associated with such orders create addi-

tional hurdlestional hurdles.tional hurdles.

Presence on site is worthwhile

Long-term survival in the marketplace is only possible for 

European companies, including those in the promotional

product industry, with functional, legally-compliant and

safe products. Centrally controlled, however, a concept 

j pmust be adjusted to the local circumstances and implej p -

mented through local presence. As products and servic-

es are the result of processes, the processes relevant to 

production and procurement and their influencing factors 

must be closely examined. Facilities and buildings, mate-

rial deployment and infrastructure, personnel and com-

munication, production conditions, compliance with legal

requirements, delivery capability and time management 

are just some of the parameters that must be kept in mind 

when manufacturing in Asia or importing products from

Asia. It is worthwhile placing the quality assurance and 

the necessary tests into the hands of professional special-

ists. Investing in this service is not a luxury for companies, 

but rather an investment that pays off in the end: Checks 

are carried out as to whether orders are correctly execut-

ed, ensuring that the delivered goods really meet the qual-

ity requirements. In this way, you avoid annoying your own

customer. The importer/manufacturer, together with the

contracted quality assurance company, determines what 

exactly is to be tested and which criteria are to be used.

It describes which faults are acceptable, conditionally ac-

A

weiter Seite 26 >>sense
25

www.psi-network.de PSI Journal 12/2016



ceptable or no longer tolerable. The sa

be checked must also be defined in rel

quantity.

Examinations from the outset

In order to be able to eliminate as many

the initial tests are already carried out b

and are continued during the various p

tion. Factory evaluations ensure that the 

permissible working conditions, provide

cilities and machines and has sufficient

and an intact control system to ensure 

quality and quantities can also be sup

term. In addition to factory evaluations

inspectors to assess the raw materials, 

supplier parts by means of sampling. Th

er with the customer, determine what, w

audit and accompany the entire proce

capacity The earlier defects in the producapacity. The earlier defects in the producapacity. The earlier defects in the produ

identified, the faster and more effectively

inated. This is why the inspectors are 

soon as the first product is produced. 

checked for a quality deviation. If defic

ble, viable ways to solve problems durin

process are suggested.

Sampling of ongoing productionn

After the products’ most important parameters have been 

checked at various times during the production process, 

the product inspection now goes into the details. For this

purpose, samples are taken from ongoing production and

subjected to a laboratory conformity test to determine

chemical, mechanical and electrical safety, focussing par-

ticularly on usability, quality and workmanship.

Inspections after production

In order to achieve the best possible level of quality, an 

inspection is also performed after production has finished.

The sample inspection (FRI = final random inspection) is 

done when the goods are completed, packed and ready

for shipment. The samples are taken in accordance with

DIN 40080/ISO 2859 and their quantity, operation and 

function, colour, size, specification and packaging details

checked, as well as the quality of the workmanship. The 

official sampling inspection method, DIN 40080/ISO 2859, 

is based on mathematical probability theory. This proce-

dure yields the number of samples to be checked from a

given quantity or batch size. It also specifies the exact cri-

teria for accepting or rejecting a shipment based on the 

number of defects discovered. This method thus enables 

the product quality to be determined in a way that both 

 F
o
cu

s

>>

ample quantity to 

lation to the total

y risks as possible, 

before production

phases of produc-

supplier provides

es functioning fa-

tly high standards

that the required 

pplied in the long

s there are on-site

components and

he experts, togeth-

when and how to 

ss in an advisory

uction process areuction process areuction process are

y they can be elim-

already active as 

It is immediately 

its are recogniza-

ng the production

nn

Criteria of  a factory appraisal
• Supplier identification
• Product range
• Main sales market and main customers
• Workforce
• Production output
• Machinery and apparatus
• Management and quality directions
• Manufacturing processes
• Intra-site quality inspections
• Raw materials management
• Semi-finished and finished products manage-
ment

Goods inspection during production
Objective: 
Identification of defective products or components

Implementation
Phase 1: Pre-production inspection
(Inspection, after about 5 to 10 per cent of the goods have
been produced)
• For example, the extent to which the goods produced cor-
respond to the order is checked.

• Do size, design, functionality, colour and colour fastness 
comply?

• Do packaging and labelling comply?
• The quality and conformity of the goods are checked.
• Further checks depend on the customer’s requirements 
profile

Phase 2: Inspection during production
(Inspection, after about 10 to 20 per cent of the goods have
been produced)
• For example, the total quantity, quantity per size, quantity 
per design, quantity per colour, colour fastness, packaging
and quality are checked.

• Further checks depend on the customer’s requirements 
profile

n
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purchaser as well as seller can easily understand. The ac-

ceptable quality limit (AQL) is the maximum number of 

defects, expressed as a percentage, which are acceptable

in an inspection. Purchaser and seller should reach agree-

ment on this point. The detailed product inspection after 

production keeps to the same standards as the product 

inspection during production. Here, too, samples are tak-

en and additional tests can be performed to ascertain 

chemical, mechanical and electrical safety, as well as us-

ability, quality and workmanship.

Accepted Quality Level

Sample checks can be performed to decide

how far a production batch is accepted or re-

jected. Quality testers use AQL tables (Accept-

y Level) to ascertain the required sample size

ity management. With the AQL, during a pre-

ned procedure a certain partial quantity is de-

ample out of a quantity of goods. This sample

ased on standards and provisions, or, respec-

rding to the specifications and tolerances agreed

upplier and customer. AQL tables stipulate up 

umber of defective products a batch can be ac-

from which number it will be rejected.

Loading control 

rience has shown that some things can still go 

und the loading dock, Intertek’s service also 

mple inspections on the manufacturer’s premis-

arehouse or at the carrier before the goods are 

s part of what we call shipment monitoring, we 

check that the products, packaging and labels

der and whether the goods are complete after 

, as well as during and after loading. To ensure

ading process is monitored and we ensure thatading process is monitored and we ensure thatading process is monitored and we ensure that

handled properly. This also includes checking 

ons inside the container: what about cleanli-

oisture, and were the goods loaded correctly? 

ess, Intertek advises the manufacturer and, if 

e, helps coordinate the required measures to be

Goods inspection in the target market

transported by sea, the inspectors once again 

carefully examine the goods. As part of another final ran-

dom inspection, this time at the destination of shipment, 

the ordered goods are inspected, recorded and verified 

once again. The inspectors proceed in the exact same way

as in the post-production inspection (see page XX). The 

arrival time of the container is recorded, photos of the 

goods and packaging taken, and the packages are sealed.

Then the shipment can be delivered.

The types of inspection presented can be carried out in-

dividually or in combination. It ultimately depends on the

goods to be inspected and the customer’s requirements

as to which inspections make sense. Intertek gladly sup-

ports PSI members in creating individual quality assur-

ance solutions and concepts and carries out all the in-

spections mentioned. <
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Goods inspection after production
Objective
To identify defective products, packages, labelling, 
to ensure that the goods are complete after production and before
shipment

Implementation
• Inspection at the end of production (final random inspection). 
• This includes
• checking, recording, verifying the ordered goods
• checking the loaded goods based on the submitted packing li-
staaa

• checking the shape of the package as well as its labelling
• checking the packaging and protection of the goods according
to the respective weather conditions

• time of container’s arrival
photos of the goods and the packaging
having Intertek seal the packages

For further Indformation::

Martin Muendlein · Intertek Holding Deutschland GmbH · Phone: +49 711 27311 255

martin.muendlein@intertek.com · www.intertek.de
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In the realm of promotional 
products, the pretty little 

advertisers play the role of 
zealous couriers which 

diligently, prolifically, purposefully
  and cleverly spread the 

 reputation of wide-ranging 
 advertising campaigns. 
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Summer breeze in winter 
The refreshing Mini Mentos Drops from B&B Promotional 

Sweets remind you of warm sunshine even in the cold season. 

Packed in units of five pieces in customisable silver-coated 

sleeves in CMYK or one-colour to four-colour Pantone, the 

Mini Mentos are delivered to the customer mixed in the four

fruity flavours of apple, orange, lime and strawberry. A perfect

give-away in a compact size, at reasonable prices and 

available from a quantity of 500 pieces.

https://www.psiproductfinder.de/nwu3nj

Packaged in chic black 
Combination kits with sticky notes have so far been described with 

adjectives such as „useful“ or „practical“. Even if these virtues are

indisputable and certainly account for the attractiveness of Geiger‘s

promotional products, increasingly design-oriented products score 

points here too. With the two new combination sets London and

Vienna, Geiger-Notes fulfils this need for high-quality optics. The matt 

laminated bookcover sleeve additionally provides a modern look. Both

combi-sets offer two sticky note blocks (London: both blocks with 50

sheets each, Vienna: large block with 100 sheets, small block with 25 

sheets) and a film marker set.

https:// p p

TRIGON Deutschland GmbH
Kränkelsweg 28 · D - 41748 Viersen

Tel. 0 21 62 - 53 00 8-0 · Fax 0 21 62 - 53 00 8-20
E-mail: info@semo.de · www.semo.de

Plüsc

ungen für Promotion

Promotion!Promotion!

NEU! Die neue 
Schlüsselanhänger

Collection von 
SEMO

Besuchen Sie 
uns auf der PSI:

PSI
10.-12. Jan. 2017

Halle 12, G 30
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PSI 41108 • Staedtler Mars GmbH & Co. KG

Tel +49 911 9365514

info@staedtler-promotional.de 

www.staedtler-promotional.de

https://www.psiproductfinder.de/yji4zt

A piece of home in the hand
Writing instrument manufacturer Staedtler offers a writing instrument of 

a special kind with its new climate friendly pencil made of native lime 

wood: the PEFC-certified wood from regional forestry as well as the 

short distances during further processing leave an environmentally

impeccable footprint during production. Lindenholz – the original type of 

wood used in pencil production – can be processed completely untreated 

and has ideal properties for achieving sharpness. Finishing is carried out 

in 5 colours from 2,000 pieces.

Celebrate with style
Reda offers elegant, sturdy carrying bags with drawstring 

for stylish packing of gifts of various kinds. With regard to

the Gold Bags Collection, the Czech company emphasis-

es that the sturdy cardboard makes it possible to transport 

relatively heavy items. The gold-coloured exterior design 

ensures a festive anticipation, especially during the 

Christmas season.

051 • Reda a.s. 

20 548 131808

es@reda.cz • www.reda.inf   

/www.psiproductfinder.de/yzg0od

PSI 42200 

e+m Holzprodukte GmbH & Co. KG 

Tel +49 9181 297575

info@em-holzprodukte.de 

www.em-holzprodukte.de

https://www.psiproductfinder.de/mwm2nzPure natural wood
Pure woods in special shapes are a real pleasure to touch. Key holders, 

the popular and extremely practical advertising medium, are made by

e+m Holzprodukte out of solid wood, thus making them fit comfortably

in the hand. The First Love key holder is made from local fruit wood in 

a heart shape. The wood surfaces can be printed or lasered according to 

customer requirements. Skittle in the organic form is pleasant to touch 

and tempting to play with. It is available in FSC®-certified brown or in 

expressive Zebrano wood. Special colours are possible.
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Everything for the picnic
Practical sets for a grill party, a picnic or other outdoor event are offered 

by Steuber with its party sets. The plate set consists of a practical

storage box with six plates. The box can also be used as a serving plate.

Thanks to their ergonomic design, the plates can be easily held with one

hand and are stackable. The series is supplemented by a carafe with six 

cups or mugs. These can be stored in the carafe to save space. An 

imprint of a customer logo on the carafe is possible.

Tel. 49

info@steuber.de • www.steuber.de

https://www.psiproductfinder.de/mwflzd

Boring was yesterday
It is time to put an end of boring key holders: ADV 

PAX has now come up with a special packaging

idea. For instance, the new key holder in oil barrel

optics with an integrated chain and key ring. The

barrel can be imprinted or embossed with catchy 

company data. The minimum order quantity is 

5,000 pieces. It is also possible to fill the oil barrel 

with different contents such as mints, jelly beans 

or chewing gumdrops. At ADV PAX, the custom-

ers themselves decide how their special give-away

should look. Regardless of whether it is part of 

everyday basic equipment, a practical everyday 

aid or a chic trend accessory.

GmbH  

@
https://www.psiproductfinder.de/zgu1mj

www.psi-messe.com/tickets

Die Europäische Leitmesse der Werbeartikelwirtschaft

10. – 12. Januar  
Düsseldorf 2017

Jetzt
 Ticket
   buchen!    

Ab sofort können als Besucher registrierte PSI  
Händler ihre Industriekunden zur PSI einladen.

– ANZEIGE –



print your gum

Chocolat Frey AG
Bresteneggstrasse 4

CH-5033 Buchs

Visit us at Booth 11N08
business@myskai.ch
www.myskai.ch/geschaeftskunden
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Clear view 
Winter protection on the windshield is a must in frosty tempera-

tures and snowfall. Apart from the protective effect, the Promo-

tion Wintershades from R3D Giveaways offer a great personaliza-

tion area and high durability. The film can also be used in summer 

to protect against high temperatures. In addition, the manufactur-

er offers a very compact solution for storage under the glove 

compartment or under the car seat.

https://www.psiproductfinder.de/n2vlmm

Extremely sturdy 
Giving Europe offers its Key Largo key fob in 

black, green, blue, yellow, red and silver. It is

made from sturdy plastic with an integrated

LED lamp which emits white light. Thanks to

its handy size and distinctive shape, the key 

ring is easy to find. Batteries and a key chain

are included. An advertising application is

possible by using pad printing or doming.

• Giving Europe GmbH  

21 596597-32

nicolakoehler@givingeurope.de  

www.givingeurope.de  

https://www.psiproductfinder.de/nda1nt

Clever confusion
Even though it looks like a smartphone, this article is actually 

an ice scraper. The sturdy transparent polystyrene winter 

helper from elasto not only impresses with its extraordinary 

design, but it is also the ideal companion for the cold period.

Due to its narrow, bevelled scratching edge, force is optimally

transferred and exterior mirrors are also free of ice in an

instant. The large advertising space, which can also be individu-

ally customized using UV digital printing, makes this gadget a 

special give-away or mailing enhancer.

sto-form.de

de/ywizmm
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Michael Schiffer Promotion GmbH  promotion@michaelschiffer.com  www.promotion.michaelschiffer.com

Call us for information or an offer:  +49 (0) 28 43/16 92-0 (Sales exclusive via resellers.)

Make Your Brand 
Look its Best: 
With the Original. 

Look your best with the Original:
At PSI 2017 in Hall 11 at Booth D74.

Photo Event
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Universal helper for mobile phones
The compact, portable and handy tool called Metmaxx from Spranz is a

universal aid for mobile phones or pads. The mobile stand is simply 

plugged into the headphone port which then becomes dust-protected. 

The extendable spiral cable allows easy operation of the touch screen 

(touch point) or cleaning the screen (microfibre cleaning pad). Thanks to

the fold-out holder, you can also watch a movie on the road or park your

mobile phone on your desk.

Thanks from the tube
If you would like to say a particularly elegant 

thank you, do it with the „Thank you“ tube from

Römer Wellness. The anthracite frosted 75 ml 

tube with a white flip-top lid already features a 

nice motif. It contains a high-quality Aloe Vera 

hand cream. Its light texture is absorbed 

particularly quickly and does not grease. The

additional components act as skin care and

moisturize the skin. In addition, the cream is 

dermatologically tested and free of parabenes.

In addition to the motif already printed on the 

front, an individual print (2.5 x 2.5 cm) can also 

be applied.

Care GmbH & Co. KG 

info@roemer-wellness.de 

www.roemer-wellness.de

https://www.psiproductfinder.de/mzu5yz

PSI 41462 • Spranz GmbH  

Tel +49 261 984880

info@spranz.de • www.spranz.de

https://www.psiproductfinder.de/zjqxnt

For a nice smile
The practical dental floss in the check card format of KHK 

is the perfect companion on the road. The dentOcard®

offers ample space for promotional messages and fits into

any purse. With a thickness of just two millimetres, it is 

also ideal for all mailing activities. 10 metres of waxed 

white floss with a mint flavour ensure a pleasant freshness 

and well-groomed appearance. The card can be ordered 

from just 250 pieces and can be printed on both sides up

to 4c. The delivery time is only 2-3 weeks.
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No chance for data thieves

securely protects against data theft by means of a so-called RFID 

card reader. The Cardguard holder prevents espionage devices from 

reading the card data while the card is „secure“ in your wallet. The

cover has an enormous potential to become a top accessory, it is 

easy to customize and to print in colour and catches the eye with

every payment transaction.

productfinder.de/zgy2od

Quick help with tick attacks
With the Safecard®, Lupenmaxx presents a clever precision tool for the 

safe and uncomplicated removal of ticks. With an integrated magnifying 

glass, the unpopular blood suckers can be precisely detected and then

simply removed with the special cut-out. Thanks to the handy format, the 

card can easily be stowed away and is ready to use. The original Safe-

card® tick car magnifying glass is available in a neutral format or with an 

advertising imprint as well as with a transparent PVC sleeve including 

instructions or paper cover.

https://www.psiproductfinder.de/odgwzg

info@pinsundmehr.dewww.pinsundmehr.de

Pins & mehr 
GmbH & Co. KG
Lechstrasse 10.8
86415 Mering / Germany

Fon: +49 8233 79312-0
Fax: +49 8233 79312-29
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Discover the diversity

Visit us at the 
PSI Fair 2017 

booth number 11C74
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Smart and unmistakable
Give-aways that perfectly advertise for products? Pruner 

Werbemittel has them and produces individual and 

unmistakable key holders and holding magnets in any

desired special shape. According to the manufacturer,

each product can be presented as true-to-the-original in 

a small format. Even the smallest details are precisely

implemented, thus ensuring an extremely high reminder

value. Various materials such as metal, enamel, plastic

and many more are possible. A free layout suggestion is 

created when a desired motif is submitted.

info@pruner-werbemittel.de 

www.pruner-werbemittel.de

https://www.psiproductfinder.de/mgvjyw

idinger.de   

oductfinder.de/mdm5zm

www.psi-messe.com/tickets

Die Europäische Leitmesse der Werbeartikelwirtschaft

10. – 12. Januar  
Düsseldorf 2017

Jetzt
 Ticket
   buchen!    

Ab sofort können als Besucher registrierte PSI  
Händler ihre Industriekunden zur PSI einladen.

– ANZEIGE –
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Elegant cap
ddition to the classic silver cap, which is also available

as a magnet, Reidinger offers metal caps in the colours gold

and copper for use at the tip of black pencils. Thanks to the 

new colour selection and various design possibilities of the

printing motif, the elegant promotional product places the 

advertising company even more in the limelight.



INNOVATIVE WERBEMITTEL ALS EYE-CATCHER!
Es gibt Dinge, die einfach immer und überall gut ankommen: Süße Werbemittel in Premium-Qualität. Begeistern Sie Ihre Kunden mit einem 
Countdown-Kalender für Ihren Event. Einladungen für Messen mit süßer Beilage garantieren höchste Aufmerksamkeit und Response. 
Der süße Snack als „i-Tüpfelchen“ für Ihre Messetheke darf ebenfalls nicht fehlen. Lassen Sie sich von tollen Neuheiten begeistern. 
Gleich Katalog und Muster unter www.cd-lux.de bzw. info@cd-lux.de anfordern.

Hotline: 09971-85 71 0 www.cd-lux.deinfo@cd-lux.de

Mehr Begeisterung. Mehr Möglichkeiten. Mehr Service. 

Die Experten für Süße Werbemittel:

NEU
JETZT KATALOG 
ANFORDERN!

www.cd-lux.de

Countdown-Kalender
als Einladung

Schoko-Muffin
„Süßer Messe Snack“

Fruchtgummi „individuell“
schon ab 250 Stück

I Love Milka
als „Dankeschön“

„Süße Kleinigkeit“
mit Lindt Herzen

Tipp

Wer aus der Masse
heraussticht, gewinnt
Aufmerksamkeit!

SÜSSE GIVE-AWAYS 
FÜR MESSEN & EVENTS!

Business-Mail „Einladung“
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Acknowledging gesture
de of plastic with a blue ink refill 

e at Macma. The attached hand is

urs and finger positions. According 

acturer, the advertising message 

requested by the customer is printed on the shaft.

Useful thoughts
The mini notebook Norderney, which comes with an imitation 

leather case and 192 blank pages with a grammage of 70 grams

per square metre, is available under item number 8535 at 

EasyGifts. A customer message or logo can be applied by 

tampon printing on the cover of the book that is individually 

packed in a polybag.

info@easyg

https://www.psiproductfinder.de/nmrmmm

Buttons for individualists
As a manufacturer, importer and distributor, Pins & mehr has

specialised in metallic advertising media for over 20 years. The 

collection of classic promotional clip-on pins, shopping trolley

chips and key holders is constantly renewed and expanded. The 

original TRIGGI® has been part of the range since 2015. Products

made of polyester, microfibre, felt and plastic also belong to the 

well-balanced portfolio of the established supplier. The best

implementation for a promotional motif is ensured by the experi-

ence and competent round-the-clock service of Pins & mehr. Each

order, even in small quantities, is produced individually.

PSI 46925 • Pins & m

Tel +49 8233 79312

info@pinsundmehr.de

https://www.psiprod
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Individualisierung und individueller Versand möglich

www.meinetanne.de
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 Green writing 
Usefull, the multi-functional ballpoint pen available in blue, green, orange and 

silver from Boomerang, is an ideal give-away for boosting a company‘s

reputation. The writing instrument can be printed with a company logo and 

consists of recycled, resource-saving PET according to Etikeko class A3. Due

to its ergonomic shape and solid workmanship, the blue pen lies perfectly in

your hand. In addition, Usefull has a rounded silicone tip which enables it to

be used as a fully functional touchpen when the refill is retracted.

PSI 42811 • Boomerang SAS (Citizen Green) 

Tel +49 9369 9849974 

office@citizengreen.de • www.citizengreen.de

https://www.psiproductfinder.de/ymjhzw

Safe through dark times 
During the dark months of the year, advertising compa-

nies can guide their customers through the darkness with 

the Klip reflector light from the Bullet product world of 

PF Concept. Klip not only serves as a reflector, it also 

illuminates, depending on whether a bright white light or

a pulsating red flashing light is desired. The product can

be securely fixed anywhere with a clip.

PF Concept International B.V.  

328911

nl.pfconcept.com • 

pt.com 

https://www.psiproductfinder.de/njmymj

Tel +49 2234 9900 0

info@lm-accessoires.com  

www.lm-accessoires.com   

https://www.psiproductfinder.de/owe0zt

Caddychip in view
The euro for short-term use in the shopping trolley is

often missing in a wallet filled with coins. LM

Accessoires has the answer: the lightweight, inexpen-

sive Caddychip from Reflects, available in many 

colours and featuring a particularly prominent

advertising space. An evergreen among promotional

products in the range of the Cologne-based company 

which has had a growing fan base for years.
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Four ears hear better than two
The Share headset cable distributor from Inspirion works on the principle

that four ears simply hear better than two. That is why the distributor has 

line-in connections for two headsets. Thus, this giveaway encourages people 

to get together and listen to music or watch videos on a smartphone or 

tablet. And thanks to 3.5 mm audio receptacle connectors, the distributors

are easy to plug into devices. In addition, this little gadget comes with a

transparent suction cup, which is very practical for mounting a mobile phone.

This enables the smartphone to be set up in the perfect position for watching

films. The cable distributor for headset comes in white, red and blue.

PSI 42907 • Topico by Inspirion GmbH  

Tel +49 421 5227-0

info@insprion.eu • www.promotiontops.eu  

www.inspirion.eu 

https://www.psiproductfinder.de/nja0yj

Security at night
The long-lasting set of three LED night-lights from 

Brennenstuhl ensures a pleasant, soothing atmosphere in

your children‘s room. It is equipped with a twilight sensor.

A special feature of the trio designed in white, pink and 

light blue is a gentle, unobtrusive light that does not 

prevent children from falling asleep, and at the same time

provides security in dark rooms. All devices can also 

feature a high-quality finish.

1 • Hugo Brennenstuhl GmbH & Co. KG 

Tel +49 7071 8801-171   

werbemittel@brennenstuhl.de  

www.brennenstuhl.de   

https://www.psiproductfinder.de/yjrlzt

www.psi-messe.com/tickets

Die Europäische Leitmesse der Werbeartikelwirtschaft

10. – 12. Januar  
Düsseldorf 2017
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   buchen!    
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A TOUCH OF 
FRESHNESS
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promotion.

THE NEW PEN
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Reindeer on customer receipt
Dasher, the plush reindeer that can be ordered from Axpol,

remains in one’s memory and conjures a smile on the face of its 

recipient. Particularly in the winter time, the toy effectively 

attracts the attention of potential customers, especially when it

bears a red, printable T-shirt and key ring, and when it is 

attached to a bag, key fob or backpack.

. o. sp. k.  

Tel +48 61 659 88 00  

info@axpol.com.pl • www.axpol.com.pl   

https://www.psiproductfinder.de/nzdjyj
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Welcome to the party
A sweet Christmas surprise for guests is offered by Multi

flower with a small chocolate Santa Claus, which the visi

finds at the door. This is how hosts welcome their visitor

a particularly nice way. Space for an advertising print is o

the standard motif; alternatively your own design of the 

door charmer is possible from just 250 pieces.

PSI 45974 • Multiflower GmbH 

Tel +49 6223 866560

info@multiflower.de • www.multiflower.de

https://www.psiproductfinder.de/nzq2zj

You have e(motion) mail
Even before the customer opens the promotional product, a

delicious aroma of cinnamon, cardamom and cloves wafts into his 

nose and immediately awakens the joy of looking forward to the days

of Christmas. This is exactly what happens when the spice packets 

from emotion factory are a part of the next Christmas marketing 

campaign. Filled with gingerbread or mulled wine spices, this 

emotional promotional product had 6.8 x 4.3 cm of space for the 

winter marketing message and is at the same time an eye catcher at

the next open house or sales campaign during Advent. Because it 

weighs only three grams, it is also cost-effective to send by mail,

making the spice packet a perfect mailing companion for a very 

personal Christmas greeting.Armin.Rigoni@heri.de  

www.emotion-factory.com 

https://www.psiproductfinder.de/nzmzod



www.psi-network.de PSI Journal 12/2016

Colourful chocolate delight
In fast-moving times of e-mails an

that associate charm and high-qu

are enthusing. CD-LUX offers quality milk chocolate, almonds, crispy 

flakes and semi-bitter chocolate. Filled with 30 to 50 per cent cocoa, the 

small Ritter Sport squares in the Business presentation box promise the

ultimate chocolate flavour.

https://www.psiprodu

Small print made to appear large
Small print can easily be deciphered using Kasper & Richter‘s 

easy-to-use jeweller folding magnifier that can be carried in a 

handbag or trouser pocket. The high-quality, distortion-free folding 

magnifier with a genuine glass lens in high-gloss nickel-plated metal 

housing and 30-fold magnification comes in an elegant, fold-out

storage box. The size of the advertising space is 20 x 10 millimetres.

https://www.psiproductfinder. / y
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Fair gift ideas
The innovatively developed custom-made products from 

Reciclage ensure a positive image in the area of environmental

management. Products from recycled advertising banners,

roll-ups and recycled paper are processed into promotional

products, including pencil cases, spectacle cases, credit card 

holders and cosmetics cases, mobile phone covers, bags and 

key chains. Thanks to the support of workshops for disabled

people in Germany and Brazil, Reciclage can offer products 

that reflect the social and sustainable aspect.

Delicious Easter surprise
Jung has a stylish give-away in the form of an Easter sack to hand over 

prior to Easter. Each white sack is made of transparent organza fabric and 

contains a Gubor rabbit and two Easter eggs. A customisable advertising

card, which is sealed with a decorative ribbon like a gift, is attached to the

sack. In addition, Jung supplies ideas to design the numerous motif 

templates.  Customisations with customer-specific CI are also possible.

rik GmbH & Co KG 

der.de/mtq3ot

Adhesive orientation aid
The magnetic bookmarks from emagnets are attractive and at 

the same time practical advertising media. They stick perfectly

to a book page or a document, and always provide the neces-

sary orientation. The magnetic bookmarks can be customised

according to your requirements. The Polish company recom-

mends the soft-touch coating for the finest feel.

 emagnets 

2 353420

@emagnets.eu • www.emagnets.eu  

w.psiproductfinder.de/zmq2zd
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Sweet to the square
Sweets are always popular, regardless of whether they come 

in red or green, small or large. All the ingredients and

processing techniques of the fruity, refreshing or tingling

sweets from Kalfany, which are available in different flavours

and sizes, comply with the International Food Standard 6.

Packaged individually in completely individually printable

flow packs or advertising wraps, the sweets can also be

perfectly integrated into the square metal promotional can 

that is easy to open with one hand. The contents are, of 

course, freely selectable: besides sweets, there are also 

peppermint pastilles, gold or silver nuggets, tic tac or also 

Pulmoll cough sweets, Cool Ice, chewing gum as well as 

colourful, fruity American jelly beans.

https://www.psiproductfinder.de/nty5nt
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Pure advertising medium
Made in Germany, Freshtis® from CPS enable individual

advertising messages for refreshing and cleaning wipes for

a wide range of industries even in small quantities. Only 

the best ingredients are used, certified and dermatological-

ly tested. Tailor-made product solutions and uncomplicat-

ed order processing are offered for refreshers, disinfection, 

relaxation, surface disinfection, shoe care, cockpit and

eyeglass cleaning, all in combination with a high-quality

four-colour digital print in photo quality.

Tel
dsoares@cpsgmbh.com • www.freshtis.com

https://www.psiproductfinder.de/ztu5md

Extremely attached 
Promotional bags from Joytex can be finished for celebrations and 

events using screen printing with up to four printing inks, and are

available at short notice. Among the best-sellers are shoulder bags made 

of PP non-woven material. Perfect for universities, for instance, they

provide sufficient space for brochures, documents or the like. The 

Vienna model comes with short handles in 80 grams per square metre 

quality and 38 by 42 centimetres in size and is available with a minimum 

order quantity of 250 pieces with print in 29 colours.

90 • Joytex GmbH & Co. KG  

2872 95060

tex.de • www.joytex.de 

ww.psiproductfinder.de/zjfjmz

Secretary for the smartphone
Ideally suited as a give-away at events is the mobile phone 

holder from SCS Promo in Russia. The useful promotional

product made of silicone features a detachable lanyard and 

a practical pocket that can be personalised on the reverse 

side with a logo, contact details or a QR code, for example,

to store bank cards, driving licences or business cards.

mo Greenec Ltd 

w.scsg.ru   

https://www.psiproductfinder.de/zmfmzd



T !
name per pen

dual 
nalization

PRESS:EXA
LASER ENGRAVING SERVICENG SE ICEEGRAVLAS R E

48 hours48 hoursours48 
oduction onlproduction only!uction oodup d i lid

Order now!

Giving Europe B.V. I contact@givingeurope.com I www.givingeurope.com I www.impression-catalogue.com

INDIVIDUELL
BEDRUCKTE TABLET
UND SMARTPHONE 
CASES



52

PSI Journal 12/2016 www.psi-network.de

69th General Meeting with interesting topics
Promoswiss, the industry association of the Swiss promotional product industry, recent-

ly met at Zurich zoo for the 69th General Meeting and Autumn Conference. More than

40 invited participants from some 30 member companies exchanged information on cur-rr

rent industry topics. After a brief introduction, Promoswiss President Roger Riwar in-

formed the participants that the promotional product industry had been includ-

ed for the first time in the annual WEMF advertising statistics. Nadine Schnei-

der, responsible for the “Education” department, welcomed Sabrina Scherrer 

who was the first trainee to complete a commercial vocational training course in the field

of “promotional products” this summer. An important agenda item was also the new de-

velopments at the upcoming PSI Trade Show. Nina Schiffhauer, Senior Event Manager 

at Reed Exhibitions, gave an overview concerning this. www.promoswiss.ch

Sales team in Germany strengthened
Lensen Toppoint, the Dutch supplier of promotional products, has

strengthened its German sales team with two new account managers

for southern Germany, Austria and Switzerland, as well as with a new

customer support team. Kai Sahm is responsible for

customers in the postcode areas 6 and 7 as well as 

in Switzerland. He is familiar with the promotional

product sector and boasts experience in the retail sector. Ralf Wahner

is responsible for customers in the postcode areas 8 and 9 as well as 

in Austria. He can look back on many years of sales experience in the 

promotional product sector and is already familiar to many custom-

ers. Eugen Jurk completes the German back office team at Toppoint. 

He is responsible for, inter alia, customers in the postcode areas 0, 3

and 5. www.toppoint.com
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Lensen Toppoint 

Promoswiss

Attentive participants at the Promoswiss swissi

Autumn Conference.

The Toppoint team in Germany: (standing from left to right)

Ralf Wahner, Andre Rothenburg, Verena Terhalle, Vanessa

Schlimbach, Kai Sahm, Jascha Stroeve. Front row from left 

to right.: Inga Naber, Julia de Jong, Eugen Jurk.

French team expands 
Zaklina Camus has joined Goldstar’s expanding French team 

as Area Manager. Having previously worked with Listawood 

Ltd, Zaklina brings over nine years of experience within the

promotional products market to Goldstar. Zaklina, fluent in

English, German, Serbian, Spanish and of course her native 

French, is extremely happy with her Goldstar ap-

pointment: “Goldstar is a relatively young compa-

ny, but is growing in popularity at a phenomenal 

rate. The company is now the fastest growing trade supplier

in Europe, and of course France. I’m particularly impressed

with their dynamic team and innovative approach to business.”

Olivier Chabal, Country Manager for France, is really looking 

forward to having Zaklina on-board. According to Olivier, “Gold-

star’s sales in France are increasing dramatically and with Zak-

lina on our team, this upward trajectory will be even greater.” 

Zaklina can be contacted on: +44 78 606 34043 or by e-mail

Zaklina.Camus@goldstar-europe.com.

www.goldstar-europe.com  

Zalinka Camus is the new Area Manager at Goldstar France.

Goldstar
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The ztv express customer card
At the PSI Trade Show 2017, the logistics expert ztv will be operating the

PSI Shipping Station for the fourth year in a row. Trade show visitors can

have their promotional product samples sent direct to their office world-

wide. This avoids the annoying task of lugging around samples on the way 

home because the samples are delivered conveniently to your workplace. 

The ever-increasing volume of packages at the shipping 

station is a sign of the necessity and attractiveness of 

this service. A further increase in the number of pack-

ages in 2017 will be made possible by the ztv express customer card. The 

benefits of the card for the user are: virtually no waiting time, a discount

of 10 per cent on the first shipment, and faster handling due to recognition

of the invoice and delivery address.

How does this work?

If you do not already have a ztv express customer card, simply contact ztv 

in advance. ztv will then assign a customer card to the customer. Prospec-

tive customers can also stop by at the PSI Trade Show 2017 at stand 9M42

and receive a card there. An individual link can be found on the customer 

card. By scanning the QR code or by entering the URL, the desired deliv-

ery address for advertising material can be stored. When scanning the cus-

tomer card for sending samples, the delivery address is then recognized 

accordingly.

For those visiting the PSI Trade Show on two or three days, ztv offers the 

possibility to temporarily store previously acquired samples. In order to 

meet the growing demand, ztv is once again expanding its storage area at 

PSI. www.ztv-logistik.de

Less stress at the end of the year: PF Concept Germany is ex-

tending its service times ahead of the Christmas trade. To ensure 

that all inquiries made at short notice can be processed success-

fully this year, the employees of PF Concept are available from 

Monday to Thursday from 8 am to 6 pm. On Fridays, the com-

petent consultants of the promotional product specialist from 

Emmerich are available to their trade partners between 8 am and

5 pm. If it needs to be fast, PF Concept is at hand with its relia-

ble service. In the case of an order with express delivery placed 

by 22 December at the latest, delivery will be made 

on 23 December because with additional finishing, 

only one extra day has to be taken into account thanks

to SureShip® Service. PF Concept assures that deliveries be-

tween Christmas and New Year’s Eve are also no problem.

www.pfconcept.com

PF Concept Germany

PSI 2017

All-day customer service at the end of the year 

The PF Concept Warehouse in Posznan/Poland.
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New impetus in the field service
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Online shop opened in Spain
allbranded, one of the largest B2B online promotional product distributors in Germa-

ny, is pushing ahead with its expansion into European countries by launching its online 

shop in Spain. After an intensive preparation phase, business customers can now 

access a large assortment of almost 20,000 customisable promotional products 

at www.allbranded.es and easily and conveniently configure them online. The 

Hamburg-based company is thus represented in 5 European countries in addition to its 

home market of Germany. In the course of next

year, several more foreign markets will follow. Every

promotional product can be configured online with

just a few clicks and printed with a logo, photo or 

motif as well as a special promotional text. “I am 

sure that with these success factors we will not only

meet their expectations, but will even surpass them.

The opening of a web shop in Spain is the next big 

step in our expansion strategy which we want to im-

plement with great ambition”, says Marco Krahmer,

CMO of allbranded. www.allbranded.de

allbranded

New to PSI: “Meine Tanne”
A new member of the PSI network is “Meine Tanne”. The Berlin-based -based

company is starting off the season with its Nordmann firs which grow h grow h grow

exclusively from sustainable forestry in Schleswig-Holstein. The mane mane man-

ufacturing plant is certified according to the Global GAP al GAPl GAP

certificate for controlled agriculture and sustainable resource esource esource

management. The trees are delivered by DPD in three different sizesnt sizesnt sizes

– 130, 150 and 170 cm – to every corner of Germany within two totwo tot t

three working days. A specially designed and tested shipping box is bo sbox isb i

used for delivery. Customised finishes can be attached and customustomustom-

ised dispatch is also possible. www.meinetanne.de

Meine Tanne

Fare

The Nordmann firs of “Meine Tanne” originate

exclusively from sustainable forestry in Schle-

swig-Holstein.
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At the culinary Olympus
The IKA/Culinary Olympics (international cookery exhibition), which has been held in 

Germany in four-year intervals since 1900, took place at the end of October. At the fore-

front of this prestigious professional competition for cooks and pastry chefs were the out-

fits from Karlowsky Fashion. The venue for this year ‘s IKA, which provided an interest-

ed public a wide range of gastronomic treats, was Erfurt. The kick-off was the 

ceremonial parade of the nations and the lighting of the Olympic flame. An

eye-catcher was the outfit of the German national team of chefs who had cho-

sen Karlowsky Fashion as their outfitter. The team received chefs’ whites of the luxury 

brand Diamond Cut, which is characterized by elegant cuts and high-quality Pima cot-

ton. These and other products from the Karlowsky company could also be seen at the

company’s own stand as part of the IKA. www.karlowsky.de

Karlowsky Fashion 

Mundus Vini: 4 gold awards 
The wines of Römerhof winery in Traben-Trarbach on the Mo-

selle have once again won awards. While almost all the wines have

already been awarded the Golden Chamber Medal, they were fi-

nally ennobled. All four of the Riesling wines from the year 2015 

were honoured with a gold medal at the Mundus Vini. The Mun-

dus Vini takes place in Germany every 

year and is one of the most prestigious 

wine competitions worldwide. “The

Römerhof winery is part of the Römer family business and the

nucleus of what is now the largest supplier of culinary gifts. The 

group of family enterprises is also known for its promotional drinks, 

lifestyle products and wellness products. Unfortunately, the award-win-

ning vintage is currently almost sold out. But the new vintage is 

already in the offing, and will certainly be equal to the quality of 

the old one”, says Sebastian Römer from the management. 

www.roemerwein.de

Römerhof winery 

Paris Sales Office openedNew Sales Manager France

SPS France
Listawood

Thomas Karlowsky among the top-dressed Germany g pThomas Karlowsky among the top

national cooking team. national cooking teami l ki
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After a brief welcome by Peter Kieffer, the 

Managing Director of ztv, Jacqueline Mai-

baum, Marketing Manager of ztv, explained 

the “digitalisation of the drivers in this day

and age”: “Modern communication paths

enable faster handling in logistics, logistics is becoming 

increasingly paperless, and thanks to Big Data vast amounts

of data can be processed and analysed. But despite or 

perhaps because of digitalisation, promotional products

always play an important role.

For the human exists as a phy-

sical being – offline – in a digi-

tal world. He needs, for instance,

name tags at a trade show to

show which company he belongs 

to or business cards to exchange 

contact details”, explains Maibaum. The logistics for pro-

motional products thus continues to play an important

For a revealing look behind the scenes, the logistics company ztv 
invited interested PSI members to its central location in Krefeld/
Germany. The in-house event addressed the topic “Why do I need 
a professional for promotional product logistics?” with a 
comprehensive presentation.
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ztv in-house event for PSI members

Promotional product logistics
par excellence

Plenty of space for 

storage and picking is 

offered by the new ztv

logistics centre which 

has also been set up to 

meet the specific requi-

rements of promotional 

product logistics, event 

logistics and e-com-

merce logistics. 
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role. “As such, every distributor or manufacturer of pro-

motional products has to ask himself the question: Should 

I deal with the logistics myself and face the resulting chal-

lenges, or should I source it out?”

Challenges and solutions

The kinds of challenges likely to face customers and the

solutions that logistics service providers can offer were 

presented for the individual process steps of the logistics

value chain. Maibaum added: “Challenges arise, for exa-

mple, with the types of storage and order picking. There

may be a lack of know-how to find an appropriate type of 

storage for small-size promotional products such as pens

and large promotional products such as neon signs. Other 

challenges may arise from a lack of IT infrastructure. A 

warehouse management system, for example, enables an 

error-free management of storage areas and scanner-ba-

sed picking. Even the choice of the type of delivery raises

the question: Which mode of ship-

ment should I choose for urgent ship-

ments and which one for standard par-rr

cel delivery?”

ztv as a reliable partner

At the end of the presentation, the 

guests were given a checklist with fac-

tors that should be considered when 

choosing a promotional product lo-

gistics partner. Important factors are

primarily the reliability of the logisti-

cs partner, a designated contact per-

son and the experience of the service 

provider in the promotional product 

industry. “Your service provider should

know how to safely ship a coffee mug

to India without it being shattered into 

a thousand pieces,” said Maibaum as

she summarized the benefits of the 

official PSI partner ztv in five reasons: 

flexibility and quick solution finding

– availability 365 days a year / 24

hours a day – a dedicated contact per-rr

son – years of experience – a reliable partner for the cu-

stomer.

Behind the scenes

Afterwards, there were a lot of interesting questions to be

answered before the tour of ztv’s recently extended logi-

stics centre got underway and professional logistics could

be experienced at first hand. Logistics Manager Ralf Hel-

ler led the tour and provided vivid examples of the con-

tents of the presentation before. He explained the areas

www.ztv-logistik.de

of the warehouse, various storage and handling methods,

and showed how the different requirements of customers

are individually met in the picking and packing steps. Af-ff

ter the tour, further questions were clarified and recom-

mendations were made in individual conversations dur-

ing a small get-together with snacks and refreshments. 

“We were delighted with the interest shown by the parti-

cipating distributors and consultants and are now prepa-

ring for the 2017 PSI where ztv will be supporting visitors

for the fourth successive year with the PSI Shipping Sta-

tion”, said Peter Kieffer in conclusion. <

During a tour of ztv’s new logistics centre, 

the Logistics Manager, Ralf Heller, explained 

how modern promotional product logistics

works and the benefits it brings.
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he 97 new products expand the company’s 

collection to a total of 400 products. More

than ever before, the promotional textile

specialist has thus underlined the importance 

of Anywear by SOL’S. SOL’S now has the

right products in its assortment for all occasions and ac-

tivities. Under the applause of its distributors, the new pro-

ducts were presented as part of a fashion show. The “Cat-

walk” and “Beachwear” collections were particularly enthral-

ling. New shirts and polos, namely “Brandy” and “Becker”, 

as well as the trendy Crop Top “Maeva”, were also extremely 

well received. Further new products enhance the success-

ful workwear range. SOL’S has also responded to the de-

mand of the market with many interesting products in its

jackets and sports segment for 2017. With a total of se-

ven collections, SOL’S once again demonstrates its con-

fidence in growth in international business. This confi-

dence is largely based on the activities of SOL’S distribu-

tors around the world.

Designed in Paris

SOL’S distributes its products in more than 60 countries

through its distributors. Its current range for 2017 inclu-

des 400 products (more than 11,000 SKUs) to meet the

demand for cuts, sizes and many colours. In 2016, SOL’S 

was delighted to add two new members to its distributor

family. SOL’S creates and designs all of its products in the 

heart of Paris and, according to the company’s forecast, 

will sell more than 65 million items this year. The largest 

sales markets include promotion and events, sports, cor-

porate, merchandising, workwear, e-commerce and tou-

rism.

<

SOL’S celebrates its 25th anniversary

97 new products
are presented

SOL’S Family Meeting took place at the end of  September, a few 
weeks after the big anniversary celebration party in Paris with 
more than 800 customers. The distributors of  SOL’S came from all 
over the world to meet in Barcelona for four days. There, SOL’S
presented its new 2017 collection there.
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T
SOL’S founder 

and managing

director Alain 

Milgrom pre-

sented the new

products. 

www.sols-europe.com

The 97 new products

expand the company’s

collection to a total of 400 

products.





60

PSI Journal 12/2016 www.psi-network.de

P
re

m
iu

m
s,

 b
ra

n
d
s 

an
d
 d

es
ig

n

The promotional message 
transported can only benefit 

if the name of a well-known 
label stands behind the beauti-
ful appearance and quality of 
a product. Reputable labels 
communicate quality, trust 

and acceptance.
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Customers looking for youthful, vibrant writing instruments will not be 

disappointed with the three new Semyr models from Stilolinea. The pens 

feature bright colours on the upper part, a new bright silver grey on the ring, 

glossy white in the button, and high-quality ABS material. The shaft ensures 

comfortable writing and fits perfectly into the hand. An alternative is the pen 

in classic black with a new stylish silver glitter.

The handy PowerDrop from Orgahead features three functions in one

device. The mobile drop-shaped loudspeaker delivers a rich sound and, in

conjunction with a mobile phone, tablet and co., you can experience music 

in a high sound quality. Up to four hours of running time are guaranteed. 

The portable design object also functions as a hands-free system for relaxed 

telephoning. The third function can also be activated within a few seconds: 

Via the Bluetooth connection of the smartphone, selfies and group photos 

can be taken by remote control release.

https://www.psiproductfinder.de/ztbkmg

E x c l u s i v e l y  i n  A v e n u e
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Not only children love them
Many of us have known them since our childhood: Success-

Werbung individualises Pustefix soap bubbles for companies and

promotions at short notice from just 50 pieces. After more than 

65 years, the brand with the soap-blowing bear is as popular as 

ever. Soap bubbles with individualized packaging are a delightful 

support of many marketing activities and an original give-away 

at events, trade shows, workshops, seminars and the like. From

the classic Pustefix can to the most diverse soap blowing games, 

no wish is left unfulfilled.

 Co. KG – 

Tel +49 7071 791005

en@pustefix.de • www.pustefix.de

ww.psiproductfinder.de/m2jkyz

Unrivalled impact
The individualized promotional calendars are fully adapted to

the corporate design of the advertiser and offer the unique 

opportunity to have a positive effect on your target group on the

desk. Since the invention of the 3-month calendar in 1937,

terminic has always continued to develop its products. The range

now includes 30 calendar models with calendars in over 35

languages as well as a digital 3-month calendar app. In addition,

there are promotional calendars with 3, 4, 5, 6, 7 and even 8 

months, both for the wall and for the desk.

08 • terminic GmbH 

9 421 871450

erminic.de • www.terminic.de

/www.psiproductfinder.de/ymy1y2



GESCHENKIDEEN FÜR JEDEN ANLASS
Ergänzende Informationen und Anregungen erhalten Sie von der Kester Bolz Handelsvertretung,  

die für den bundesweiten Werbemittelvertrieb von ZWILLING zuständig ist.
 

Kester Bolz Handelsvertretung • Buntentorsteinweg 169 • 28201 Bremen 
Telefon: 0421/5 25 17 80 • Fax: 0421/5 25 17 93 • Email: info@kesterbolz.de
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www.psi-messe.com/tickets

Die Europäische Leitmesse der Werbeartikelwirtschaft

10. – 12. Januar  
Düsseldorf 2017

Jetzt
 Ticket
   buchen!    

Ab sofort können als Besucher registrierte PSI  
Händler ihre Industriekunden zur PSI einladen.

– ANZEIGE –

Powerful yet compact
This screwdriving tool from Wera is a must for every tool case: 

A magazine with six different 25 mm bits is integrated into the handle. 

The apparent short screwdriver for tight working situations turns into a 

long screwdriver for all conventional tasks at the push of a button. 

The blade is removable and can be used for machining operations.

The ergonomic power grip and Rapidaptor quick-change chuck ensure 

low-fatigue work and high screw speed. A bag with an individual logo

patch can be ordered from 100 pieces.

erner GmbH & Co KG 

44

a.de • www.wera.de

https://www.psiproductfinder.de/mwy3zw

Spiciness from the bat
Even if the barbeque season is already over, the K

from Profino is the ideal men’s gift. The Cole & M

sporty baseball bat design not only presents itself

pepper mill for winter grilling, it also adds spice to

XL capacity, the King Pepper ensures that pepper

grilling. The pepper mill has an impressive length

of beechwood. Cole & Mason gives a 25-year gua

made of stainless steel.

PSI 47807 • PP

Tel +49 2173

info@profino

https://www.
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Thanks to a new high-end digital printing system with state-of-the-art 

UV technology and matching design software, Lediberg fulfils all high 

standards for finishing calendars and notebooks. With such creative

presentations as “Pop Art”, for instance, Lediberg offers strong ideas and 

inspirations for many target groups. The books are made with individual 

messages in the speech bubbles on small orders of fifty or more. Special 

accents are set by doming, spot varnish and embossing on the full-faced 

cover.

w.psiproductfinder.de/ytllow 
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GROSSE WERBEWIRKUNG MIT HASBRO-MARKEN

Spielkartenfabrik Altenburg GmbH 
Leipziger Str. 7 · 04600 Altenburg
Tel.: 03447/582-0 · Fax: 03447/582-109 · www.spielkarten.com

Punkten Sie mit bekannten 
Spieleklassikern auf Karten
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https://www.psiproductfinder.de/nty5nt

Sweet highlight
A real eye-catcher from the outside, 

surprising and convincing on the inside: 

Kalfany Süße Werbung customizes its 

big My M&M’s Premium Promotion 

Box and fills it with a total of 80 grams 

of tasty My M&M‘s chocolate beans,

which again are entirely personalized. 

With the handwritten dedication of the 

customer and provided with a visiting

card, this is certain to guarantee

advertising success.

Individual bracelets
Trends21 makes customized bracelets in customer-specific 

designs. A metal badge in a standard or special shape, 

furnished with logo, text, or graphic art by means of 

embossing, ennobles the adjustable-length cloth band, 

which can be dyed in the desired Pantone colour and is thus 

ideal as a merchandise product, and as an event or charity

armband. The minimum quantity is 250. In addition, the 

custom-made metal badge can be supplied as a pin or key 

ring pendant.

Mini but powerful!
Now presented by Richard Cermak, the premium mini

flashlight called Wonder initially impresses with its exclusive 

design. However, its inner values and practical value are

also quite impressive. The patented circuit can be switched

between momentary and continuous light by pressing the 

clip or the upper button and the high-quality aluminium 

housing is considered to be very robust. The flashlight is

optionally available with LED or with a light bulb.
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https://www.psiproductfinder.de/nda1nt

Under article number 1085, Giving Europe is presenting the

Rochester Charles Dickens ballpoint pen. Rochester is

available in black and silver, with a refill that writes in black 

and is an attractive luxury item that comes complete with

an elegant gift case with a metal label. All elegantly 

designed Charles Dickens items contain a certificate of 

authenticity. Advertising can be applied by means of laser 

engraving.

Since 1977, Sparco products have revolutionized the

automotive sector in the world of motorsports and supercar

series. The same is true in the promotional and corporate 

gift industry since Sparco became a brand and became 

involved here. The products are manufactured and market-

ed by BSC SPA and have earned a good reputation. The 

practical ventilator with magnetic holder is thus a useful tool 

for hot hours in the car. More innovations can be found in 

the online catalogue at thegiftcollection.net

/ogq2mt

MAXI

MIDI

MIDI

MY M&M’S®

MAXI-, MIDI-, MINI-
EASTER BUNNY
, 40 g, 20 g, 6 g

From

3,700 pieces!

EASTER SPECI
A

LS

Sweet advertis
ing

      impact!
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Minimalist and high quality
The distinctive feature of the Birillo bathroom series from

Alessi, designed by star designer Piero Lissoni, is the balance 

between minimalistic shape and high-quality materials. The

entire collection has the shape of a rounded square with

perfectly elaborate details. All objects are simple, but not trivial.

The series was awarded the Design Plus in Frankfurt in 2014.

https://www.ps p

Packaging serves as seat and storage space
The multifunctional seat and storage cylinder called BIG from The Gift is a real multi-talent. The 

barrel is equipped with a comfortable seat and is also suitable for storing all kinds of accesso-

ries. With its unique RAW design, it fits into every household and is also the perfect way to pack 

a Christmas present. The container is made of metal and PVC and is available with a diameter 

of 31 or 28 centimetres and a height of 43 or 32 centimetres.

el B.V.  

e/mzyymz

Lucid quality
Simple design combined with high-value quality: 

the Rubber Jet-Flame lighter available in four 

colours from KP Plattner is notable for its rubber-

ized surface and wind-protected flame. Thanks to 

its large printing space, the lighter is ideal for 

individual advertising messages. KP Plattner also

offers a wide range of lighters that can be finished

in-house. The latest trends as well as the classics 

can be found in the free catalogue.

office@kp-plattner.at • www.kp-plattner.at

https://www.psiproductfinder.de/zwezmd
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Cooking with star quality
also sells, under his own name, a large number of kitchen utensils

that meet the demands he puts on function and style. As an

exclusive sales partner for the product range in the promotional

products and gift segment, PF Concept is presenting the original

Jamie Oliver apron, made of robust denim, and the famous

cook’s portable kettle grill. Both products stand equally for 

elegant design and practical functionality. 

de/njmymj

Natural value creation
With the Lanybook with Appeel material made of apple peels

and select plant fibres conceived for Denn’s organic supermar-

kets, Lediberg has accomplished several goals at once: sustaina-

bility and appealing design. The twin-coloured band and the 

attached button as gel doming help make the Lanybook into a 

real brand ambassador. Ideal for customers who put their trust in 

quality, sustainability, and optimal image transfer. The Lanybook 

in this individualized design is available on orders of 500 or

more, without a button on orders of 300 or more. The delivery 

period is eight to ten weeks.

https://www.psiproduc



www.psi-network.de PSI Journal 12/2016

LogoHocker are unique, comfortable, high-value, modern seats 

that the supplier, ME:SCH, will print or embroider, and not only

with a logo. The shape, colour and material also reflect the 

corporate design of the advertiser. The LogoHocker brings

together the most modern planning and development technolo-

gy, as well as design, with solid craftsmanship made in Germany. 

A nearly unlimited variety of shapes, colours and covers enables 

the optimal implementation of logos. The LogoHocker is the

ideal supplement to trade show stands, offices, lobbies, presenta-

tions, TV shows, sports arenas or photoshoots.

Thanks to the sturdy, adjustable Velcro fastener, the TravelFix

travel cushion from Sandini, a loyal companion for relaxed sleep 

on business or vacation trips, can be attached comfortably to the 

neck and universally adjusted to be narrower or wider depending 

on size and need. By a simple turn, it is possible to position it so 

that the user’s head is optimally supported while asleep. Outlast

technology provides dynamic climate regulation. Outlast 

materials add to personal comfort by absorbing and storing 

surplus heat, and releasing it when needed.

r.de/mjjlyz
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For any purpose
With the new Parvis collection from Delsey, the manufacturer is specifically 

targeting young buyers by focussing on a special price/quality ratio. The

sporting note of the business series includes two briefcases as well as a 

backpack and a trolley. All products have a padded compartment for a 

tablet or laptop up to the maximum size of 15.6 inches. Delsey offers a 

two-year warranty on these products. The company is celebrating its 70th 

birthday this year and has many years of experience in the production of 

high-quality suitcases and bags.

Tel. 
tobias.lange@delsey.com • www

https://www.psiproductfinder.

Highly effective traditional advertising
Rusty Optik is the finish on a porcelain cup through sandblasting, in which

the upper glazing is removed and the raw material of the drinking vessel is

revealed. Such a haptic, as well as cult upgrading of a traditional advertising 

medium implements sympathy and creates a unique multisensory object

with the character of a collector’s item thanks to its clearly distinguishable 

sandblasting: a promotional product that opens up a considerable commu-

nicative potential with multiple uses right in the midst of the target group’s 

living environment. 

Company GmbH 

7
ompany.com  

ny.com

tfinder.de/oduzot
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position it in the form of a clip on a ballpoint pen? DreamPen now creates this

possibility with Clip4You. Modern digital printing offers unlimited possibilities in 

photographic precision. Clip4you offers the possibility to present a logo or 

product in a very unique way. The clip may refer to the form of the advertised 

product or to a campaign. This image leaves a lasting impression on the

recipient.

der.de/ntrhn2

The inside of the curved carbon box from the Sale product range is lined with 

cedar wood and turns the product into an elegant looking, break-proof home for

fine cigars. Of course, a separate compartment keeps the 30 to 50 cigars at a

constant level of humidity.  

de/mwu3yt
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Shaker for athletes
BlenderBottle SportMixer from BlenderBottle Europe 

is the perfect companion for anyone who cultivates

an active lifestyle. This absolutely leak-proof bottle is 

designed for athletes who, when travelling, want to 

enjoy fitness drinks they have mixed themselves. It 

contains a patented BlenderBall, which breaks up

even thick, clumpy fruits by shaking the bottle. Made 

exclusively from high-quality materials free of BPA

and phthalates, this promotionally customizable bottle 

makes for an eye-catching appearance.



MOLESKINE B2B Distribution D-A-CH & Skandinavien:
EXCLUSIVE GIFTS B2B GmbH | Bullerdeich 14, DE-20537 Hamburg | Tel.: +49 (0)40 609 45 99 00 | moleskine@exclusive-gifts.com

Erleben Sie uns auf der PSI in Düsseldorf !
Halle 11 / Stand F44
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Bowls for the collector
The Leaf series from Koziol is particularly suitable for collector campaigns, 

as it is flexible in the size, number and colour of the premiums. Everything

fits together perfectly – you would love to have everything. This starts with 

the salad bowl, which always plays the main role on the table together with 

the cutlery. Matching bowls are available in three sizes – ideal for crunchy

salad, fresh fruit, creamy desserts, spicy soups and, of course, dips.

406 • koziol ideas for friends GmbH  

9 6062 6040

ves@koziol.de 

oziol-incentives.de

https://www.psiproductfinder.de/mzhmnm

Elegant writing 
Elegantly packed and of high quality – this is how the new writing sets from 

Parker & Waterman von Hauff appear. The imitation leather case with its

new textile insert provides an interesting combination of different materials – 

the notebook covered with exquisite fabric promises an exhilarating haptic 

experience through excellent finishing. Special finishing techniques such as

logo engravings on the cap head of the writing instrument or doming 

guarantee the customer a carefully thought-out brand positioning. These 

limited special collections meet the highest demands and stand for exclusivity 

and elegance.
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others! Arrogance? It is probably more self-confidence: the new Elegance

from uma is such a thoroughly impressive phenomenon. A metal ballpoint

pen like a monument – the ideal place for perfectly refined promotional mes-

sages. It combines a timeless design with an immediately noticeable feeling 

of value. This is also reflected in the deliberately unobtrusive colour: black or

white for the shaft, silver or gold for the tip, matt or glossy. In addition, the 

uma Extra Class Refill also has an inner life: a large metal refill that guaran-

tees 10,000 metres of stylish writing.

https://www.psiproductfinder.de/mjy0yz

Made of robust PU leather, the attractive handbag from Sale makes for a

dignified entrance. The advertising message can be displayed on the metal

badge subtly yet simultaneously attracting attention. The bag is as compact

as it is trendy and has two compartments and one with a zip, as well as a

long handle to make it easy to carry over the shoulder.

wu3yt

MAGNA sweets GmbH
Gewerbering 5/6

D - 82272 Moorenweis
Fon +49 (0) 81 46 - 99 66 0

info@magna-sweets.de
www.magna-sweets.de

Freuen Sie sich auf unsere 

und besuchen Sie uns auf der

PSI IN DÜSSELDORF
vom 10. -12. Januar
Halle 12 Stand 12E48
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product that goes with the current trend towards sustainability and naturally

processed raw materials: cuddly warm, made of 88 per cent New Zealand wool

and 12 per cent cotton. A premium advertising gift that can be finished in two

colours by means of Jacquard weaving according to customers’ designs. As an

alternative, the standard design features a woven label for customizing. The

minimum quantity for a custom-made product is 120 units. Available sizes; 90

by 130 or 130 by 180 centimetres. The delivery period is six to eight weeks.

Impeccable brand quality
The Victorinox brand reflects values such as impeccable quality combined with

igh reliability, functionality combined with innovation and sophistication in 

ombination with absolute perfection. The claim to create uniqueness through an

conic design is fulfilled by the Original Swiss Army Knife. For 130 years now, the 

wiss knifemakers have been fulfilling this brand promise and expanding their 

ortfolio ever further. Until the end of 1995, this was exclusively knives, but 16 

ears ago Swiss-made watches were included, followed by business and travel 

uggage in 1999, clothing in 2001 and fragrances in 2007. The core brand idea 

erives from the brand values and brand personality: Valuable quality products 

with practical benefits, inspired by the uniqueness of the Original Swiss Army 

Knife. The two new red dot design awards in 2015 for the SwissCard Nailcare and

he RangerWood 55 prove that the design tradition at Victorinox is alive. Since 

884, all Victorinox products have featured the unmodified DNA of the original 

ool, thus contributing to the continued success in more than 125 countries.

https://www.psiproductfinder.de/y2uxmj

www.psi-messe.com/tickets

Die Europäische Leitmesse der Werbeartikelwirtschaft
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Händler ihre Industriekunden zur PSI einladen.

– ANZEIGE –
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and a cosy bear. The grasping toys are 15 cm tall, cuddly 

soft and, thanks to the gender-neutral colour selection, they

are suitable for boys and girls alike. If the grasping animal is 

moved, a funny rattling sound is heard. The articles can be

printed on the label with a logo or a slogan.

https://www.psiproductfinder.de/ytk g

The new Chronometer from Reflects will especially delight 

anyone who puts emphasis on fashion. This watch, with its 

high-quality metal case and chronograph 1/10, as well as a 

second hand and date display, has a metal Sunray dial that

matches its watchstrap. By using high-quality mineral crystal, 

stainless steel casing bottom, stainless steel clasp, and a nylon 

band in a matching colour, LM Accessoires offers a premium item 

for special occasions. Custom-made products can be had on

orders of 25 or more.

/owe0zt

IdIdIdeasId ss grow!grow!w!w!II s

CorthoGreen B.V. | T +31 315 345 113 | E info@corthogreen.com  | www.corthogreen.com Visit us at PSI 2017 stand 11B12

Customized greengifts and seedproducts with growing content for many occasions.

Let all your
ideas grow!
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Apart from radio-controlled time, WT 538, a visually appealing, customizable 

projection clock from Technoline, also excels thanks to its display of weekday 

and date. An effective alarm tone with snooze alarm wakes even in the deepest 

phases of sleep and in addition, the appliance measures and displays the room 

temperature. Its most special feature is that the project can be adjusted in a

360-degree angle, with the time being displayed in the bedroom in every 

conceivable manner.
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https://www.psiproductfinder.de/mtq3ot

Jung is offering a white cardboard box that can be customized as desired and is

furnished with an original 30-gram packet of funny-frisch Hungarian style chips 

to be used at trade shows or events. Interesting advertising opportunities spring

to mind as an on-pack in the beverage segment, as well. Thanks to a small

recess on the upper edge, the funny-frisch logo is also always visible on the

package and can thus be integrated into the design of the box to attract lots of 

attention..

Centurio is a Swiss chronograph with a large case and many features, such as 

a second hand, stopwatch, date, and tachymetre, that can be ordered from

Macma. The watch is waterproof to a depth of 100 metres and not only has a

stainless steel case, but also a dial cover made of sapphire glass, a rubber

armband with stainless steel folding clasp, and pressure trigger. This timepiece

comes in a high-quality rubberized box.

der.de/n2i4nd Wiesenstraße 13
D-65843 Sulzbach/Ts.

Telefon 0049 - 61 96/50 05-0
Telefax 0049 - 61 96/50 05 55

e-mail: info@hoechstmass.com
www.hoechstmass.com

Seit 100 Jahren Maßbänder und Rollbandmaße

12
/1
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Premium presents
Anyone who is looking for elegant small gifts for their customers or employees shortly before 

Christmas can depend on the Römer family. The Römer Präsente product range features more 

than 250 gift sets from small gifts up to premium presents. For instance, anyone looking for an 

elegant set to make you just melt is sure to make the right choice with Dolce Torrone. The

combination of a bar of dark Cioccolato Sofficione, a bar of light-coloured Amaretti Sofficione, 

and an Amarena kirsch liqueur (0.1 litre). Everything packed in a black gift box with a transpar-

ent cover. – The Rominox-brand Luce four-piece tealight set spreads cosy warmth and conge-

niality all around. The four modern tealight holders from the Römer Lifestyle product range are 

an elegant eye catcher, and not only during Advent. The squares of varying height made of 

wood and stainless steel can be combined any way you wish and thus go with every table

decoration.

Fashionable home for a laptop
The Fash

ideal premium gift for employees, teams and events. Its 

design, its materials and its high utility value thanks to the 

secure, padded space make it predestined f

laptop and other papers, as well as small ev

transit. The structured, non-slip, two-tone w

almost textile-like impression. The fastener 

instead of open principle. Stylistically, the b

true to the cool look of the messenger bag.
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As far as weight and space are concerned, it is simply unbeatable: the Stubby

magazine bit holder, a high-quality mini hand tool with clever design and

functionality from the brand-name manufacturer Wiha. This small tool, which 

fits into any trouser pocket, contains six bits right in its cap and, taking up

almost no space, it offers a practical and efficient alternative to the complete 

screwdriver set.

https://www.psiproductfinder.de/ztdmnd

Stylishly packed and yet totally secure data – that is what the multifunc-

tional 8 GB “USB & Touch & Stempel” USB stick from the long-estab-

lished Heri Rigoni company offers. With its high-quality look, it is a 

welcome companion in the field as well as at the office. Its features

include USB data backup, touch function for smartphones and tablets, 

and stamp with up to four lines. Thus, Heri Rigoni combines three 

practical functions into a single high-quality promotional product. The full

metal case with clip can be individually designed by means of high-quality

soft-touch finish: a sophisticated promotional message can be lasered 

onto it with a CO2 laser, giving it a silver engraving. The storage device 

comes in 8 GB up to quantities of 100, but other capacities are available

with larger orders upon request. The stamp is individually adapted to 

each recipient.

arti Kalender & Promotion Service GmbH
Boschstraße 10, D-33442 Herzebrock-Clarholz

T: +49 5245 8369-0
F: +49 5245 8369-649

E-Mail: info@arti-group.de 
www.arti-group.de
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Convenient shopping transport
Laval is the name of the practical shopping basket from Easy Gifts, whose

cooling function also preserves goods from the refrigeration shelf for the trip

home from the supermarket. The printing is positioned by means of screen 

printing in the middle of the lid, which is attached to the basket with a zipper. 

This shopping helper comes individually packed in a plastic bag.

ts GmbH

11
www.easygifts.de  

https://www.psiproductfinder.de/nmrmmm

Superbly covered
For all those who want to make a special impression 

when giving a gift, R3D, LDA is offering attractive

packing solutions. Communicating a brand and prestige 

also involves characteristics such as protection from 

thermal effects and waterproofing. All this guaranteed

by the packaging made of recyclable material with a 

velvet touch and light imprinting. The unique surface of 

the materials makes for a lasting impression. An

individual, innovative and elegant packaging solution 

that distinctly sets itself apart from common commer-

cial standards. 

tania.p @

https://www.psiproductfinder.de/n2vlmm 
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Brooches, chains, earrings, and much more are united in the Galerie Eldorado – 

named after the legendary land of gold – with its pre-Columbian replicas of up to 

2,500-year-old jewellery from the gold museum in Bogota. Max Grubba is

presenting this jewellery exclusively for the promotional products market. These

24-carat gold-plated replicas, made to the highest standard of quality, are 

produced exactly according to the originals by means of wax casting. The gold 

plating is 24-carat gold. Thanks to the high-quality gilding and the composition

of the underlying alloy (silver, manganese, copper) developed especially for gold, 

there are no allergic skin reactions when the jewellery is worn.

finder.de/mznknt

Stylish, elegant and attractive is how the new Ladiosa ladies’ scarf from Reda is 

presented. This scarf from the Czech company’s Satiny series is utterly predes-

tined to be a product for the upcoming spring season. Ladiosa was created 

exclusively for the promotional products business in its own graphic studio. The 

fresh, attractive look is no accident; after all, the 100% polyester material makes 

for a sleek, silken touch. It guarantees a smart appearance for modern business-

women. It comes in a white lacquered box.

https://www.psiproductfinder.de/yzg0od

Vim Solution GmbH
phone: +49 7661 90949 - 200

mail: vertrieb@vim-solution.com
web: trader.vim-solution.com
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The motto of  the Czech chocolate producer Čokoládovny Fikar is simple yet
challenging: “We can make anything out of  chocolate.” A look at the wide
product range of  the company confirms that nothing seems to be impossible
and that imagination knows no bounds.

or many people, it is a childhood dream

to own a chocolate factory. British writer 

Roald Dahl dedicated an entire book to 

this wishful notion with “Charlie and the

Chocolate Factory”. Although the life hi-

story of the factory owner Willy Wonka 

from the literary original is not identical to that of Jindřich

Fikar, they do have two things in common: Both Wonka

and Fikar’s chocolate factory are not ordinary factories

and both men have unusual ideas when it comes to cho-

colate and sweets. While Willy Wonka lives in a fictional 

world, that of Jindřich Fikar is more than real. The gradu-

ate civil engineer and passionate paraglider founded his

company Čokoládovny Fikar in 1998. And that was quite 

a bold move because at that time Czech chocolate still

did not have a good reputation internationally, as Jindřich

Fikar explained himself. “The biggest challenge for us as

a Czech company was to gain the confidence of Western

European countries.” Mastering this challenge was the de-

clared goal. The approach: convincing customers with high

quality and innovative products.

Focus on export

The inventiveness of Čokoládovny Fikar knows no bounda-

ries. Jindřich Fikar and his team pour all sorts of designs 

and figures in chocolate. The over 170-page catalogue is

a clear indication of this. It is not without reason that the 

motto of the company is “We can make anything out of 

chocolate.” This motto is also followed by yet another

motto: launch new ideas on the market every year. This 

is where the Czechs benefit from the fact that they maintain

Imaginative chocolate products

From the Czech Republic
all around the world

Č
o
ko
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d
o
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y 
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ka
r

F

Sweet piano sonata. That is music to the ears of 

people who love chocolate.
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www.fikar.cz

their own technological centre for the development and

manufacture of compression moulds. In 2016, a new pro-

duction hall with state-of-the-art technology was built in 

order to double the production figures. The results are

mainly patented products which are now supplied throug-

hout Europe and even to Japan, Taiwan, Israel, Morocco

and the USA. It is therefore not surprising that Čokoládovny

Fikar generates 70 per cent of its sales through exports. 

Germany is the biggest market for the Czech chocolate

manufacturer which is certified in accordance with UTZ,

FSSC 22000, ISO 9001 and even kosher. Here alone

Čokoládovny Fikar supplies more than one million advent

calendars each year. This indispensable pre-Christmas pro-

duct also tops the hit list of all promotional products pro-

duced at Čokoládovny Fikar. The fact that chocolate is a

very popular product in terms of promotion is also pro-

ven by the figures at Čokoládovny Fikar. 50 per cent of 

annual sales are generated by the production of sweet pro-

motional products.

Chocolate made to measure

By the company’s own account, the most successful pro-

duct ever produced was the banknote. It ranks No. 1 among 

the in-house Top 12 based on sales. It is therefore hardly

surprising that Čokoládovny Fikar offers banknotes in a

variety of currencies. However, the basis for all notes – as

well as for the other products – is Belgian and German 

chocolate. The Czech company, which counts itself among 

the most innovative manufacturers in Europe, not only 

makes chocolate figures and hollow shapes from this, but 

also very special promotional products. This means that

not only does the company’s own imagination know no 

boundaries, customer wishes also know no limits. Čokoládovny

Fikar calls this ‘chocolate promotional products made to

measure’.

Fit for the future

Finally, there is perhaps a small parallel to the chocolate 

maker Willy Wonka after all. He is known to have hidden

golden tickets in chocolate bars. With his successful com-

pany, Jindřich Fikar has something like a gold mine. “We 

are proud that we export throughout Europe, thereby sup-

plying major companies in all sectors,” says Jindřich Fi-

kar. For the future, he hopes Čokoládovny Fikar will re-

main in the family. And with five sons, the probability that

a successor will be found is quite high. <

Chocolate promoti-

onal products made

to measure. It is not 

without reason that

the motto of the com-

pany is “We can make 

anything out of cho-

colate.”
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Brand Promotion was founded in 1998. Originally established 
as a versatile manufacturer of  promotional products, the Czech 
company concentrated on the production of  headwear for the 
promotional product sector after only one year. A far-reaching
decision with success.

hen they started 18 years ago, the com-

pany founders Ivo Jambor and Dalibor 

Manas made a firm resolution. They wan-

ted to enrich the promotional product sec-

tor with a new offering which involved the

production and sale of tailor-made products. The two men 

soon realised that the market demanded specialisations.

The new terrain was quickly defined: caps and hats. Brand

Promotion initially had their products manufactured in 

China and imported to Europe. However, since their main

focus from the outset was on excellent service and short

delivery times, Ivo Jambor and Dalibor Manas invested

heavily in knitting machines at their Czech headquarters 

in Brno. Without any production experience, this was not 

an easy undertaking. The biggest challenge was to buy 

machines direct from Japan – without any references and

maintenance facilities in Europe. There were also legal 

obstacles. Having originally concentrated on the classic

baseball cap, the range was later extended. “Many custom-

ers demand hand-knitted goods. This was not easy at first. 

That is why we developed a method that allows us to do

just that,” explains Ivo Jambor.

Effectively networked

Today, Brand Promotion has a highly efficient embroide-

ry department in which six embroidery machines run at 

least 18 hours a day. “The pride of the company, however,

is the production of headwear and accessories with six

knitting machines which allow special production in any

batch size in the shortest possible time and always of the

same high quality,” emphasizes Dalibor Manas. Ivo Jam-

Creativity for the head

Own production
is essential
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Brand Promotion has 

a highly efficient em-

broidery department.
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within a very short time.“In addition to production, the 

two company owners see their responsibility for and in

Europe also elsewhere. Brand Promotion is a member of 

European associations that support European manufac-

turers. And Ivo Jambor emphasises this very strongly: “We 

ensure that we always comply with all EU legal and envi-

ronmental policy requirements.”

Big plans for the future

The two founders are proud that they have succeeded in 

building a solid company with a well-balanced team. This

is so important for both men because they know that only 

satisfied employees are the heart of a successful operati-

on. Ivo Jambor and Dalibor Manas are also proud of their 

distinguished customers from a wide range of areas, in-

cluding globally operating fashion brands, celebrities, sports-

men such as motorcycle racing pros and prestigious golf 

resorts. But: Ivo Jambor and Dalibor Manas do not rest

on their laurels. In the coming years, they want to conti-

nue to expand and enlarge their production capacities. 

Brand Promotion would also like to strengthen its perso-

nnel resources. It also plans to invest in new machines. 

They have also set themselves a special target: “We want 

to convince all customers that European production is

well worth it.” With their own on-site production, both

men are convinced that their fate will continue to lie in 

their own hands in the future.                                          <

www.cofee.eu

www.sabbot.eu

bor adds, “We want to further develop the craftsmanship 

tradition.” In order to be able to offer a whole cornucopia 

of options, Brand Promotion has become effectively net-

worked with various suppliers. “We buy most of the yarns 

in Europe. We also use various materials from relatively 

small companies which supply a wide array of colour sha-

des and thicknesses according to our requirements,” says

the Brno-based company. According to Brand Promoti-

on, the individuality achieved by its own production ma-

kes the company independent in comparison with other

manufacturers. “We can create unique product designs for

our customers.” But Brand Promotion even caters to cus-

tomers who want to create their own private collection,

in any quantity they want.

Offering the best service 

A team of 40 experienced and committed employees en-

sure that all customer requirements are fulfilled as prompt-

ly as possible. Ivo Jambor and Dalibor Manas believe it

is this team that makes the difference: “What distinguis-

hes us from others is efficient teamwork – from the de-

sign to the production.” Brand Promotion is represented 

by a distributor network in all European markets. The com-

pany would thereby like to achieve one thing in particu-

lar: to provide the best service throughout Europe. “We 

want to offer our customers high quality at an attractive

price, even in the case of small orders,” says Ivo Jambor

when explaining the strategic goals of Brand Promotion. 

And the company’s customers appreciate this.

Europe as a seal of quality

Ivo Jambor and Dalibor Manas are pro-European. When

asked how Brand Promotion differs from other compa-

nies, the Brno-based company is very explicit: “Last but 

not least, our entire production is located here in Europe.

We believe that most of our customers also appreciate 

this very much. They can drop in at any time to convin-

ce themselves of the quality of our production, and they

can accompany and handle their products at all stages of 

the production process. In addition, they can reorder items 

The entire production 

of Brand Promotion is 

located in Europe.
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xperiencing an eventful day without the

usual trade show stress, discovering new 

products in a relaxed atmosphere, gathe-

ring information and exchanging ideas.

This is what the organizers of the Werbe-

Wiesn had wished for the visitors. And this is exactly what 

the 799 visitors experienced with perfect summer weath-

er. In keeping with the blue and white sky was the Bava-

rian atmosphere. This included exhibitors as well as teams 

of distributor agencies again appearing in a traditional out-

fit with dirndl and lederhosen. Another component of the 

trade show concept: The distributor stands featured a Wiesn

look and, of course, there was no shortage of Bavarian

delicacies. The fact that the organizers were spot on with

this concept with visitors and exhibitors was verified by a 

survey. According to the organizers, 95 per cent of the vi-

This year again,

the WerbeWiesn

attracted lots of 

visitors.

The WerbeWiesn has long since become a permanent fixture in
the calendar of  the promotional products industry. For the
ninth time, it took place on 14 September – in a traditional
Bavarian atmosphere and somewhat traditionally in the
Paulaner Festhalle at the Munich Nockherberg.
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Full of atmosphere and a resounding success

WerbeWiesn
hit the mark
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sitors surveyed rated the trade show good to very good. 

The typical regional catering also scored top marks, pre-

cisely hitting the culinary nerve of 80 per cent of respon-

dents. According to the organizers, this WerbeWiesn had

been the most successful so far.

Resounding success

The WerbeWiesn was, however, not only a treat in the

true sense of the word from an atmospheric and culinary 

perspective. When it came to business, the 91 exhibitors

got their money’s worth. After all, more than 5,000 inqui-

ries were made. But not only was the number of inquiries

satisfying. According to the organizers, the exhibitors were

especially thrilled by the high quality of inquiries. The teams

of distributor agencies were able to get an idea of the qua-

lity of the products and the new products of the exhibi-

tors on the eve of the WerbeWiesn during the so-called 

preview trade show. During the subsequent dinner, there 

was sufficient time for the mutual exchange of informati-

on.

Award-winning innovations

Speaking of tradition: Every year the Best of the Bestsel-

lers Award is highly sought after. On this occasion, awards 

went to the nine most innovative best-sellers of the exhi-

bitors – divided into the categories “Give-aways”, “Medi-

um Range” and “VIP Gifts”. Decisive for the awards were 

the votes of the jury consisting of marketing specialists of 

renowned international companies. The award-winners 

were:

Sparkling eyes everywhere: the winners 

of the Best of Bestsellers-Award.

Discovering new products in a relaxed

atmosphere without the usual trade 

show stress ... 

... and as the photographs show the con-

cept of WerbeWiesn works altogether.

In the category “Give-aways”: 

• Inspiron GmbH with the MINI selfie stick 

• team-d Import-Export Warenvertriebs GmbH with the smart-

phone holder

• Richartz GmbH with the KEY tool 16+.

In the category “Medium Range”:

• micx-media in concept GmbH & Co. KG with the WATERcube

Bluetooth MINIspeaker

• PSL Europe B.V. with the Trace It keychain

• TROIKA Germany GmbH with the Micro Construction key-

chain.

In the category “VIP Gifts”

• Xindao B.V. with the Business Activity Tracker

• Spranz GmbH with the Metmaxx luggage scale “The Travel-

Bank”

• WIHA Werkzeuge GmbH with the set of Allen keys with ball-

shaped head in a compact holder.

www.sp-werbeartikel.de
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Rechargeable batteries are part of  our life: plugged into a smartphone or
hoverboard, used as a powerbank or a charger for tablets. The latest 
headlines on exploding Samsung smartphones and burning powerbanks 
show the explosive nature of  this topic – also for the promotional product
industry. Robert Bruns of  Octogone, a supplier of  powerbanks, explains 
what distributors must look out for when it comes to batteries.

owerbanks have been useful, popular pro-

motional products for many years. But there 

are distinct differences between power-

banks – even if you do not recognize the 

differences between a quality product and 

a cheap version at first glance. It is often 

the little things, however, which may be responsible not 

only for operating comfort but also for safety. We talked to 

Robert Bruns, whose company Octogone offers a wide range 

of electronic promotional products such as USB sticks, pow-

erbanks, loudspeakers and gadgets for smartphones. The 

declared opponent of “stinginess rules” focuses above all

on quality and ensures that import products comply with

the pertinent directives, particularly concerning product 

safety and conformity.

Intrinsic values

“For instance, a charging level indicator of a powerbank

which consists of one instead of four LEDs is virtually use-

less because it only shows ‘on’ or ‘off ’. Indicators of the

quality of a product are also internal functions such as au-

tomatic shutdown after ten seconds if a device accidental-

ly switches on in a bag. A cheap version does not have this 

function: it remains connected, becomes completely deen-

ergized and is then often defective”, says Bruns when ex-

plaining the causes of defects.

Too many suppliers

According to Bruns, many “manufacturers” in the Far East

are not manufacturers at all, but are only assembling com-

            Safety of powerbanks

The invisible
difference
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What components make a powerbank safe?

IC charging current assistant
A software-based intelligent IC charging current assistant charges the smart-

phone battery “gently”. This chip recognizes which input the terminal can tole-

rate, thus protecting its battery.

Additional software protection mechanism
Installing a single hardware protection means a high risk. If the fuse is defec-

tive or improperly soldered, the charger may overheat and the battery may 

explode. A module with an additional software protection mechanism against 

overvoltage, overheating and overcharging is activated if the hardware protec-

tion fails.

Intelligent software components and high-quality capacitors
PC boards with an intelligent layout and high-quality capacitors have a current 

consumption of only 20.7 mAh in sleep mode. There is no risk of complete 

discharge because intelligent software components prevent the battery from 

being completely discharged.

test only random samples in the aging test machines, which

means a high risk. There is a further test: A saline spray is 

applied to all metallic components to ensure that the com-

ponents do not rust and thus do not cause any malfunc-

tions. Random samples of the completed powerbanks are

then subjected to a drop test to identify and eliminate pos-

sible fractures. In addition, a random sample is short-cir-

cuited. This shows whether the protective mechanisms, such

as overvoltage and overheat protection, installed on the 

printed circuit board work.                                                <

www.octogone.de

panies that buy components to produce the finished prod-

ucts: housings, circuit boards and batteries are mostly sup-

plied by different suppliers. The assembly companies often

change the suppliers for price reasons and cannot guaran-

tee a sustained quality. Although there are also genuine 

manufacturers in the Far East which produce electronic 

components entirely in-house, their minimum quantities 

are so high the price level is too high for the promotional 

product market.

Intensive controls are a must

In order to ensure the production of safe powerbanks, qual-

ified suppliers invest in extensive equipment to test batter-

ies before, during and after the production of the power-

bank. “An important aspect towards creating a safe pow-

erbank is the incoming and outgoing goods control in the 

above-mentioned assembly plants”, says Bruns when de-

scribing the most important test procedures. When goods 

come in, the batteries are tested in qualified companies for 

stability before use. A vibration test “stresses” the batteries

to provoke a reaction to the vibration. Stable, that is safe,

batteries pass this test without any problems, whilst unsta-

ble batteries can burn or explode. In such a case, the en-

tire batch becomes the subject of complaint. After the bat-

teries have been soldered to the control board, a so-called 

aging test is carried out. Each battery is completely dis-

charged and recharged, which takes about five to six hours.

This test shows whether the battery and the electronics are 

working properly. Due to limited capacity, many factories
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About Octogone

Octogone was founded in 1990 and has evolved from a manufacturer of  computer accessories 
(keyboard protectors and protective solutions for computer keyboards) to a manufacturer of  pro-
motional products. The company has an extensive product portfolio, including products from its 
own production such as mousepads, promotional mats, key fobs, pencil holders and desk pads. 
It also includes dishwasher-safe photo mugs with sublimation printing which, according to Octo-
gone, were first industrially produced in Germany. The core competencies of  the company include 
electronic promotional products such as USB sticks, powerbanks, loudspeakers and gadgets for 
smartphones as well as custom-made products. Octogone offers the following in-house finishing 
options: UV offset printing, screen printing, sublimation printing, digital printing as well as a pro-
duction system for doming stickers. Octogone has chosen to exclusively distribute its products 
through the promotional product distributor and is further expanding this sales channel. The 
owner-run family enterprise now employs more than 25 people in Germany, France and at its own 
purchasing office in Shenzhen, China. The production site in Germany with high-quality products 
is to be maintained in the future. Responding to inquiries and queries is both a strength and a 
challenge of  this company which was certified to ISO 9001 in 2015. The owner, Robert Bruns, 
attaches special importance to product safety and conformity with all pertinent directives. 

Explosions could be prevented

components are installed which protect against overheat-

ing. Hardware protection (double) is installed and a chip,

the software of which controls the current supply and out-

put, is used. Another important quality criterion: two high-qual-

ity capacitors should always be installed on the control

boards to ensure a stable power supply.

A problem: more and more power

Another important point to consider is electricity manage-

ment. Intelligent components independently manage the 

power supply to the terminal. They recognize the input re-

quired by the terminal to charge optimally without over-

loading the battery. A special software controls the charg-

ing process so that it runs smoothly, avoiding full input or

output power. If a device is connected to a smartphone 

and the full power is supplied on connection, then the bat-

er permanent damage. “The 

bring more and more pow-

s balancing act as one can

Samsung case”, says Bruns,

nts. “It is believed that Sam-

ymer battery to give it more 

tually intended for the size 

he reason for the unstable 

nk manufacturers in China 

Certificates provide security

What can you do as a distributor to obtain a safe power-

bank? The expert recommends that you always pay atten-

tion to the necessary certificates for powerbanks with in-

creasingly higher capacities. These include: CE EMC, which 

stands for Electromagnetic Compliance. For this purpose,

a test is carried out to determine whether the powerbank 

emits interference radiation that is harmful for other fre-

quencies. RoHS refers to prohibited substances. In the case 

of powerbanks with plastic housings, REACH must also be

observed to ensure that the plastic does not contain any

harmful substances. UN 38.3 is a safety certificate for the

battery, MSDS stands for Material Safety Data Sheet, and 

lists the harmful substances contained in the battery. MSDS

also ensures that the battery has been tested for leaks to 

avoid contact with harmful substances. So it becomes clear

what makes a powerbank safe.

www.octogone.de
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Rigorous developmen

Boris Iwansky 

Focused ahead
With 53 years of  experience in the marketplace, Iwansky GmbH is one of  the first 
companies to specialize in the distribution of  a promotional product portfolio. The family 
enterprise, founded by Rolf  Joachim Iwansky, has always focused ahead in times of
success as well as during the occasional economic turbulence. Likewise, the son of  the 
founder, Boris Iwansky, has continued the tradition since the end of  the nineties, and is 
steering the fortunes of his company with new impulses for the future.
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Always striving to renew

“Iwansky has always adopted a strategy of renewal”, ex-

plains Boris Iwansky. The beginning of the 1980s, for ex-

ample, saw a further transformation at the company with

the systematic changeover to computer systems (initially 

in bookkeeping). The processes of printing, procurement,

import and logistics had to become more efficient, and

the offices and warehouse were separated from the print 

shop for organisational reasons. Due to the new develop-

ments – especially due to the widening of the customer

base from the previous focus on banks to customers from

all walks of industry – new possibilities for development 

were sought. A change of location was decided, bringing 

the strengths of the company back to one location in Ham-

burg-Sinstorf, where offices, a warehouse, exhibition rooms

and a print shop were concentrated. This ensured optimi-

sed goods flows and a low number of complaints, which 

gave new impetus to the development of the company.

In the mid-1990s, Rolf Joachim Iwansky, who was also 

actively engaged on the BWG’s board of directors, initia-

ted the first joint trade show of five Hamburg-based pro-

motional product distributors at Hamburg’s famous fish 

auction hall. Despite being a resounding success, the tra-

de show was subsequently integrated into the Hamburg 

Trade Show before finally merging into Marketing Ser-

vices.

Well-functioning family business

But back to the Iwansky business which has been in fa-

mily hands since its foundation. Marlies Iwansky, the 

founder’s wife, was also actively involved in the company’s 

business from the outset and she still is. Boris Iwansky 

would not want to do without her support: “She has known 

the business from the very beginning, and after more than

50 years she has incredible experience. She has a good 

spoken and written command of English and French, con-

tinues to set an important accent in the company’s busi-

ness and continues to have power of attorney”, remarks

Boris Iwansky, who, as he says, has a very good under-

standing with his mother, emphasizing the “pleasant work” 

with her in the team.

From the ground up

Boris Iwansky was also involved in the company at an

early stage. As he grew up with the company, he knows 

the industry and its requirements “from the ground up”, 

including practical knowledge in printing technology and

finishing. Before studying economics in Siegen and gra-

duating with a diploma, he completed his apprenticeship 

as an export clerk and worked at a Hamburg-based ex-

BORIS IWANSKY IN PERSON
What was your first thought this morning?
Well, to be honest: turn over and go back to sleep …

When is your day a good one?
A good day is a day with constructive conversations, also with positive feed-
back. A salesman lives from recognition, trust and appreciation of himself  

and/or his performance. Even positive criticism or valuable
suggestions from customers eventually lead to a so-called
good day. Good days exceed my expectations.

What gets you in a good mood?
Great orders, an efficient team, tricky tasks that were ex-
cellently solved, the prospect of interesting encounters or 

pp y y y ythe opportunity to have some time for my family and my 
hobbies.

And what drives you up the wall?
Reporting, as it frequently distorts one’s general percep-
tion. In addition, our day and age is characterized by mis-
trust, egoism, envy and, unfortunately, often by stupidity. 
Compassion, hindsight, goodwill, togetherness, modesty,
supporting one another are rare and poison society.

What are you most likely to forgive yourself for?
Errors that are frankly admitted.

When do you lose track of time?
On the beach with a view out over the water or when working at home.

If you were forced to take a four-week holiday, where would you go?
By ship to Sweden to the archipelago off the coast of Stockholm and fur-
ther north.

What do you like spending your money on?
On my children, on adventures together and on hobbies.

Do you let yourself be seduced by advertisements?
Hardly. Nowadays, I am very selective and extremely critical. Incidentally,
also for my customers. We filter the market offering and sell with conviction.

When is a promotional product a good promotional product?
If  the customer is convinced that he has bought the right promotional prod-
uct for the proposed campaign. If after the campaign sufficient positive feed-
back is generated and if delivery is made without any notable problems.

What is the best promotional product you have ever received?
That is difficult to say. We execute a lot of wonderful and exciting orders.
These exceptionally good promotional products were very often the result 
of a good interaction between the parties involved.

What annoys you about promotional products?
The discussion about an Anglo-American construct called ‘compliance’ is 
annoying. Today nobody believes that a writing instrument, a tie, a weath-
er station or a gummy bear that is given to somebody will cause the “red 
line” to be crossed or orders to be placed with preference. This requires
quite different presents of a different calibre that do not play a role in our 
industry. The legislator provides clear guidelines for this in the Income Tax 
Act. If  today a company considers promotional products to be an integral 
part of marketing, then it has understood the merits of this medium and 
knows how to use it for its advertising. The psychology is comparatively sim-
ple but effective. Direct from person to person. A powerful medium with 
manageable costs for every advertising contact.
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South-East Asia business. He subsequently became a qua-

lified media specialist. But eventually Boris Iwansky was 

unable to resist the attractiveness of the proximity to the 

family business and the fascination of three-dimensional 

advertising. “I was always involved. Even during my stu-

dent days, I accompanied my father to the Far East”, he 

says. However, when health problems forced his father to

end his career, Boris Iwansky had to assume business re-

sponsibility “earlier than planned”. However, he managed

to meet this special challenge thanks to his profound pri-

or knowledge. Moreover, an intact team facilitated his start

and ultimately the acceptance of the customers. And from

the outset, this collaboration was based on mutual under-

standing and trust. 

Inspire customers

Since 2002, Boris Iwansky has been the managing direc-

tor of Iwansky GmbH and has steered it on a clear, suc-

cess-oriented as well as forward-looking course, even in

times of economic turbulence. Despite difficulties, the eco-

nomic crisis in 2008 was overcome through further spe-

cialisation and concentration. The focus had always been

ahead. The most recent step in this direction was the trans-

formation of the company’s building, which was perfect

by the middle of 2014. “The concept of redeveloping an 

existing building proved to be a success”, says Boris Iwans-

ky. “We continue to be logistically independent, we offer 

our customers warehousing, we do the finishing ourselves 

and we do what we like best: enthusing our customers for 

promotional products, corporate fashion, pleasure & de-

licacies as well as advertising technology and its impact!”

WE DO WHAT 
WE DO BEST 
AND LIKE TO DO: 

ENTHUSE 
OUR CUSTOMERS!

Boris Iwansky

An imaginative duo: Marlies Iwansky,

who has been actively involved at the

company since it was founded, still

harmonises perfectly with her son Boris 

Iwansky.
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RELIABILITY 
IS OUR PRIORITY!

Boris Iwansky

Renowned, long-standing customers

“When it comes to customer satisfaction, reliability is a

key issue for us”, emphasizes Boris Iwansky. In doing so, 

the company focuses on intensive consultation and the 

best possible customer support. And the customers ho-

nour this and attest that the advertising experts at Iwans-

ky implement their requirements very well. The best con-

firmation for this assessment is the fact that some of the 

very well-known customers have been relying on exten-

sive support services through Iwansky GmbH for 15 to 20

years. “We have often heard from our customers that we 

have great ideas that suit them well”, says Boris Iwansky.

The company convinces with enthusiasm, imagination,

fast and reliable delivery and is committed to high-quali-

ty products. The latter come from a selected pool of ap-

propriate suppliers and manufacturers “with whom we

maintain good contact”, says Boris Iwansky. “The coope-

ration is fun because we like cooperating with our part-

ners and trying to understand them in every respect, wi-

thout cutting corners.”

Staying fit for the future

Even though Iwansky GmbH has reorganised itself through 

the restructuring process completed in 2014, the compa-

ny remains focused on the future: “How can you remain 

a classic promotional product consultant in web-based

times?” Boris Iwansky sees the challenge of combining a 

modern Internet strategy and the expansion of personal 

customer support. The former is achieved with a clear 

and smartly designed website, which clearly presents the

service strengths of the promotional product all-rounder 

as well as the breadth and depth of the product range, and 

also positions Iwansky as an online promotional product 

consultant. At a personal level, Iwansky GmbH scores on

the basis of the already mentioned qualities, the know-

how based on extensive experience: Which promotional 

products best fit which marketing measures as well as all

other questions concerning individualisation, implemen-

tation, logistics right up to punctual delivery – demanding 

tasks which can only be clarified through direct customer

contact. These include Iwansky’s in-house trade shows 

which twice a year under the catchphrase “quintessence”

show customers what specific promotional products can 

achieve.

New accents – new opportunities

But this is not enough for Iwansky because when it co-

mes to sustainability, it also wants to make a name for its-

elf in advertising technology, and for the first time, it is pre-

senting a catalogue containing 500 pages. “This initiative 

is still in its infancy, but we want to expand it further – also 

intentionally to complement the classic promotional pro-

duct business”, says Boris Iwansky, who has already ma-

naged to record some success in this field. Iwansky is now 

also accentuating the areas of “Corporate Fashion & Work-

wear” as well as “Pleasure & Delicacies”. “In our newer 

and clearer approach, we are open to suggestions, colla-

borations or partnerships that offer further opportunities 

or create synergies”, explains Boris Iwansky, who always

looks at the big picture.

Sustainable values

Boris Iwansky usually spends most of his free time with

his family. Sport plays an important role for the father of 

two daughters (12 and 14). In addition to karate and ten-

nis, sailing with his wife and his daughters has also helped

him to keep fit in several years. “On the boat, we have to 

be a team. This includes responsibility, care and reliabili-

ty – values that I also enjoy in my professional life.” And 

here the circle closes. <
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Health protection in every respect
Ventilate, humidify or dehumidify? The humidity card answers these
questions very easily. Using a colour scale from blue to pink, the indicator
strip integrated into the card shows quickly and clearly how humid the room
air is. The cards are also available in combination with an exact thermometer 
strip as a thermal bridge analyser or room thermometer plus humidity card. 
They are mailable in an individual design and with indicator strips without any 
traces of carcinogenic cobalt chloride.

[PSI 48291 • JH Innovations GmbH  
Tel +49 621 74814-66 • tanya.wienstroer@jh-innovations.de • www.jh-innovations.de
https://www.psiproductfinder.de/mjgxnz

Advertising can be so easy
Finding a suitable give-away can be quite challenging. HALFAR®, however,
makes it quite simple: with the taffeta backpack called SPORT. The
lightweight backpack is available in 12 colours (black, orange, light blue, white,
green, light grey, navy, fuchsia, yellow, red, cyan, royal blue) and is extremely
well suited for presenting companies and brands. It offers plenty of space for 
finishing with a logo. Thanks to its shiny and tear-resistant material, the SPORT
looks good and is even better to use.

[PSI 45666 • Halfar System GmbH
Tel +49 521 98244-0 • info@halfar.com • www.halfar.com
https://www.psiproductfinder.de/ntyyyj
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This bag has it all
Packaging, archiving and presenting – Kranholdt‘s document bags
offer the right cover in many different sizes. For inserts in A4 and A5, 
the bags can also be supplied with a practical filing edge. A push-but-
ton or Velcro fastener helps to close the bag securely. Screen printing 
or pad printing is possible from just 100 pieces.

[https://www.psiproductfinder.de/nwqxzw

Luminous labyrinth
The most successful Ravensburger family game will be 30 years old: 
„Labyrinth“, the classic board game with the sliding aisles that is popular 
among children and adults alike, is celebrating its birthday with a limited 
anniversary edition. In addition to the familiar game played in light, it offers 
its fans a second, special fascination in the dark: a labyrinth that glows. As if 
by magic, there are now more magical objects treasure seekers are hunting 
for – an impressive gaming experience, not just for children. 

[https://www.psiproductfinder.de/mjnjmd
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Xindao offers a design charger of the extraordinary kind for anyone
who travels by car: a Bluetooth headset with a hands-free function. The
integrated, comfortably small earphone which is supplied with additional
earplugs in different sizes is charged while driving. The Bluetooth 4.1
connection ensures a smooth connection and perfect sound quality. The
charger is suitable for all mobile phones. 

[PSI 42772 • Xindao B. V.  
Tel +31 70 3199900 • deutschland@xindao.nl • www.xindao.com

Quality with safety
Whether in the office, at friends or on the road – telephones and tablets can be 
easily charged at any time with the powerbanks from Lensen Toppoint. They 
feature the official TÜV/GS markings and have a high output as well as a large
battery capacity. They are small, handy and robust, and are also available in
combination with other features, such as a powerbank with radio & Bluetooth
speakers or with an integrated storage medium and touch pen. 

[PSI 40717 • Lensen Toppoint B. V. • Tel +31 523 238238
info@toppoint.com • www.toppoint.com
https://www.psiproductfinder.de/mtyxmt

Cool vibes
This high-quality, high-definition in-ear earphone
captivates with its excellent sound quality (40-milli-
metre stainless steel diaphragm). Crystal clear, 
high-resolution hi-fi sound with enormous bass
reserves! Soft silicone inserts in three different
sizes ensure high wearing comfort. The head-
phones are available in the colours black, red, blue 
and bronze and are packed in a plastic gift box.

[PSI 47203 • Krüger & Gregoriades Im- & Export GmbH 
Tel +49 40 731021-80 • info@kg-hamburg.de 
www.kg-hamburg.de • https://www.psiproductfinder.de/nzuzmd
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Fine Easter message 
Easter is becoming increasingly popular for seasonal advertising campaigns. Jung Bonbonfabrik 
has responded to this increased demand with a series of new products for its partners in the 
promotional product industry. The stylish Easter nest, consisting of a Lindt Easter bunny and two 
Lindor mini Easter eggs, has attracted a lot of attention in the target groups. The fine chocolate 
ambassadors lie in a white cardboard box lined with Easter grass. The box is sealed with a 
transparent cover under which the individually printed advertising insert is located. Jung offers 
ideas for the design through numerous motif templates. Of course, as in the case of other Easter 
series products, you can also create your own motifs in a company CD. 

[PSI 41545 • Jung Bonbonfabrik GmbH & Co KG
Tel +49 7042 907-0 • zentrale@jung-europe.de • www.jung-europe.de 
https://www.psiproductfinder.de/mtq3ot

Advertise with a clear conscience
Hanbückers Werbung GmbH with its markendruck.de network was awarded the new RAL ZU 195 
(Blue Angel for printed products) for its inpoka® folding wall planners. There are more than ten
paper grades made from 100% recycled paper with the Blue Angel and printed environmentally 
friendly. All calendars can be customised and optimally folded for dialogue post.

[PSI 48999 • Hanbückers Werbung GmbH
Tel +49 2173 10944-0 • info@hanbueckers.de • www.hanbueckers.de
https://www.psiproductfinder.de/n2ewyt

In
n
o
va

ti
ve

 P
ro

d
u
ct

s



www.psi-network.de PSI Journal 12/2016

Powerbank with jump-starter
Digipromo is the only supplier in Germany to offer a powerbank with a
jump-starter function in its range. With the generous advertising space of
the jump-starter including customisable packaging and numerous additional
functions, the Digipromo powerbank offers a high-quality assistant with a great
promotional impact at an attractive price, even for small quantities.

[https://www.psiproductfinder.de/owjing

A magical winter classic
The fire tongs punch for a cup. This is a quick and easy way to prepare a 
glass of fire tongs punch on a cold winter evening. The package contains a pair 
of sugar tongs made of stainless steel, two pieces of diced sugar and instruc-
tions. Advertising is printed on the standard motif of the card. It is also possible 
to design your own card. Both are available starting from just 250 pieces.  

[https://www.psiproductfinder.de/nzq2zj

Exklusiv – nur bei uns!

Fotoalbum Haftnotiz

Der unglaubliche Klebepunktabroller!
- für Fotos und Papiere aller Art -

NEU!

M
ad

außerdem für Poster, 
Plakate, Zettel u.v.m.
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Economic outlook, company structures, sales markets and sales driv-

ers: Published in November, the fourth PSI Industry Barometer pro-

vides an overview of the status quo of the European promotional prod-

uct industry. It is the only annually updated industry report on the struc-

ture and the course of business of the European promotional product 

industry. More than one and a half thousand companies participated 

in the survey throughout Europe. The detailed results are available to 

PSI members free of charge. In addition to the PSI Industry Barome-

ter, there are also the country specials for France, the Netherlands and 

the UK. 

99 exhibitors and brands from the textile sector participated at the pre-

vious PSI. 43 per cent of the visitors were interested in textiles, 13 per

cent considered textiles to be the most important product group. Among

the textile finishers, the flock and flex, transfer, screen and digital print-

ing, photo and sublimation printing, embroidery, rhinestone application 

and laser engraving segments were represented. Textile is and remains

an important factor. Reason enough for the PSI to obtain information

about printing processes and finishing possibilities from FD Textil, a

textile specialist in Düsseldorf. The professional and entertaining tour 

of the production facility lasted two hours. After a short reception, the

complete order processing was presented, from one machine to the 

next. In addition to the interesting presentations by FD Textil, the PSI 

team also had ample time to ask questions. A very successful day which

brought many new insights for the PSI.

PSI 2017 | Travelling economically and relaxed
In just a little over a month, the PSI 2017 will open its doors. Participants who plan their trip and stay
at an early stage can benefit from the advantages offered by the PSI co-operation partner Deutsche Bahn. 
There are also reduced room rates at PSI partner hotels.

For those who want to travel to PSI in a relaxed and sustainable manner, a train ride is a real al-
ternative. For those travelling by train, there are reductions through the event ticket in cooperation with 
Deutsche Bahn. The offer: event ticket single journey with train connection (while tickets last) from 49.50
euros. For further information, visit: psi-messe.com/angebot_der_deutschen_bahn_ag_68.html.
The partner hotels of PSI can be found at the following link: http://www.psi-messe.de/hotel_1425.html

For further information on travel and hotel bookings, please contact the PSI Travel Centre on 
+49 211 90191-281 or at hotel@psi-messe.com. 

PSI on site | An informative visit to FD Textil

PSI Industry Barometer | Issue 2/2016 is available
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PSI distributors and consultants who wish to invite their

customers to Industry Day PSI 2017 (12 January 2017) 

and are not registered as a visitor yet should book their 

own ticket now. Simply go to: psi-messe.com/ihr_weg_

zum_ticket_2802.html. Only PSI distributors and consult-

ants who are registered as a visitor of the PSI 2017 will

receive an invitation code with which they can invite their

customers. In turn, customers can only register via the

separate PSI Industry Customer Ticket Shop with the des-

ignated invitation code. Industry customers who have not 

received an invitation code from their PSI consultants can-

not visit PSI 2017. By redeeming the invitation code, the 

respective industry customer is clearly assigned to the PSI 

consultant. Customers who have already redeemed an in-

vitation code can be found on an information page on the 

Internet which has been specifically created for PSI con-

sultants.

The iENA has been the international hub for marketing in-
ventions and a platform for high-quality contacts between 
inventors and representatives of industry and the business
world for almost 70 years. And quite rightly so, as numer-
ous products and developments that have caught the atten-
tion of the world and have become top sellers originally cel-
ebrated their premiere at the iENA. Whether it be the roll-
ing suitcase or the roll-up dog leash, inline skates or the 
skateboard, swim floats or the folding bike – the iENA has
paved the way for many heroes of everyday life. It is there-
fore not surprising that this year’s international trade show 
“Ideas – Inventions – New Products” took place under the
heading “Discovering the world of tomorrow today”. And
today, on this occasion, exhibitors from 28 countries pre-
sented some 700 inventions and thus demonstrated their
enormous innovativeness. The iENA is, however, not only
highly regarded by individual inventors, but also by interna-
tional inventor associations. For example, the International
Federation of Inventors’ Associations (IFIA) uses this par-

ticular event for its most important association meeting. The
international partner of the iENA 2016 was Austria.

PSI again acted as the patron for “promotional products” as 
part of the cooperation between the PSI and iENA. The 
co-operation also includes a patronage of the iENA for prod-
uct sponsorships at the PSI. In addition, the PSI was repre-
sented at the iENA with its own stand to present the net-
work as well as to meet new inventors with their innova-
tions.

Industry Day PSI 2017 | Countdown for registration

IENA 2016 | Big stage for inventors

How to 
 invite your  invite your  invite your invite your  invite your  invite your 
  industry 

y
     customer        
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Wir freuen uns über folgende neue Mitglieder im PSI Netzwerk:
We are looking forward to welcome the following new members to the PSI network:
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PSI Händler / Distributor 

PSI No. 17317 4 you communication, FRANCE                       www.4youcommunication.fr
PSI No. 17316 4PRO Kft. Ltd., HUNGARY                       www.promousbdrive.co

PSI No. 17299 A.S. Werbegeschenke GmbH, GERMANY www.aswerbegeschenke.com

Wir sind im Firmenkundenbereich (B2B) spezialisiert auf die Entwicklung und Umsetzung kundenbezogener
Prämienwünsche und Promotionplanungen  im Bereich Home & LIVING. Mit unserem weltweiten Partnernetzwerk 
entwickeln, sourcen und produzieren wir Ihre Sonderanfertigungen und Produktentwicklungen im Bereich Porzellan, 
Glas und Bestecke, sowie Küchenaccessoires.

PSI No. 17364 Active Profile AS, NORWAY                        www.activeprovile.no
PSI No. 17338 additiv Media OG, AUSTRIA                      www.additivmedia.com
PSI No. 13913 Advertising Agency Deja Ltd., BULGARIA                     www.dejabg.eu
PSI No. 17300 ALLTEX Fashion AG, SWITZERLAND                   www.alltex.ch
PSI No. 17294 Andlauer GmbH, GERMANY www.andlauer.biz
PSI No. 17303 artimade druck Inh. Tim Roch, GERMANY www.artimade.de
PSI No. 17252 Aubart Werbemittel Inh. Margarete Aubart, GERMANY www.aubart-werbemittel.de
PSI No. 17263 B.P.A. Beschaffungs- und Produktionsagentur GmbH, AUSTRIA www.bpa-int.com
PSI No. 17312 BEACHDESIGN Inh. Thomas Görgens, GERMANY www.beachdesign.de
PSI No. 17287 Beuth IT Service Inh. Andy Beuth, GERMANY www.laserstern.de
PSI No. 17370 BIDA-WERBEARTIKEL Inh. Klaus Weber, GERMANY
PSI No. 17373 Birdie Promotion SRL, ITALY                         www.birdiepromotion.it
PSI No. 17272 B-Loony Ltd, UNITED KINGDOM www.b-loony.co.uk
PSI No. 17366 Bounce Creative Designs Ltd., UNITED KINGDOM               www.promo-brand.co.uk
PSI No. 17283 Brandextend GmbH & Co. KG, GERMANY www.brandextend.de
PSI No. 17323 Brandville Printz nd Promotions, NIGERIA                      www.brandvilleprintz.com
PSI No. 17337 Brigitte Kosak Werbebüro Inh. Brigitte Kosak, GERMANY www.kosak-werbebuero.de
PSI No. 17286 BTL Forms Effective Advertising I

nh. Joanna Warkocka, POLAND               www.btlforms.com.pl
PSI No. 17245 bue Werbung Agentur für Vertribesdienstleitungen 

Inh. Thomas Büttinghaus, GERMANY www.buettinghaus.eu
PSI No. 17256 buntheit GmbH, GERMANY www.buntheit.de
PSI No. 17281 CASSIDY COVERS LTD, IRELAND                       
PSI No. 17296 CG CLEVERGifts e.K. Carmen Grübener

Inh. Carmen Grübener, GERMANY www.clevergifts.de
PSI No. 17265 Chilli Promotions Unit Trust, AUSTRALIA                    www.chillipromotions.com.au

PSI No. 17290 Christina Schönberger, GERMANY www.christina-schoenberger.de

Wir bieten Ihnen Werbemittel und Firmenpräsente sowie die inhaltliche und grafische Gestaltung Ihrer begleitenden Druckerzeugnisse. Service
aus einer Hand, perfekt auf Ihr Unternehmen, Ihre Werbemittel und den Anlass abgestimmt. Wir sind Ihr zuverlässiger Partner im Ruhr- und 
Rhein-Main-Gebiet.
We offer a wide range of corporate and promotional gifts as well as textual and graphic design of accompanying print products. One-stop
service, perfectly tailored to your business, your advertising materials and the occasion. We are your reliable partner in the Ruhr and 
Rhine-Main area.

PSI No. 17355 CITYMAPAS S.L., SPAIN                        www.promocity.es
PSI No. 17322 CME-print Inh. Ing. Christoph Ungar, AUSTRIA                       www.cme-print.at
PSI No. 17282 complott-Design Inh. Volker Wendland, GERMANY www.complotttdesign.de

PSI No. 17258 COM-PRINT Inh. Christoph Lang, GERMANY www.com-print.eu

Seit über 18 Jahren steht com-print für Service, Qualität und Verlässlichkeit in den Bereichen Textildruck und Stickerei, Drucksachen,
Beschriftungen, Werbeartikeln und Stempeln - selbstverständlich inklusive Logoentwicklung. Seit drei Jahren bieten wir in unseren neuen 
Räumen in Niederwerrn, Nähe Schweinfurt, auch einen Kopierservice mit an.
Unsere Schwerpunkte liegen in den Bereichen: hochwertiger Textildruck & Stick, präzise Beschriftungen, ausgesuchte Werbeartikel.
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sWir freuen uns über folgende neue Mitglieder im PSI Netzwerk:
We are looking forward to welcome the following new members to the PSI network:

CONCEPThouse Inh. Sandra Zyche, GERMANYY www.concepthouse.de
PSI No. 17335 corviscom GmbH, GERMANYY www.corvisvom.de
PSI No. 17334 CR8, AUSTRALIA                    www.cr8.net.au
PSI No. 13129 Creata (Germany) GmbH, GERMANYY www.creata.com
PSI No. 17297 Dalistic Team SRL, ROMANIA                      www.dalisticteam.com
PSI No. 17289 Dandler e.U. Inh. Niklas Dandler, AUSTRIA                       www.dandler.eu
PSI No. 17266 datamark Org. GmbH & Co. Kunststoffverarb. KG, GERMANYY www.datamark.de
PSI No. 17333 DEKO & FLORA Inh. Monika Heid, GERMANYY www.dekoundflora.de
PSI No. 17298 Designcreative Inh. Dietmar Kröpfl, AUSTRIA                      www.designcreative.at
PSI No. 17372 DG Textildruck Inh. Denis Groß, GERMANYY www.wir-bedrucken-shirts.com
PSI No. 17271 Die Werbeartikler W&H UG, GERMANYY www.die-werbeartikler.de
PSI No. 15053 disegno Inh. Antonino Affronti, GERMANYY www.disegno.cc
PSI No. 17369 DWD Knochenhauer Inh. Rocco Knochenhauer, GERMANYY www.dwd-knochenhauer.de
PSI No. 17344 F&F Verpakkingen B.V., NETHERLANDS                  www.fenfverpakkingen.nl
PSI No. 17331 FBI GmbH, GERMANYY www.fbi-gmbh.eu
PSI No. 17336 Fenix GmbH, GERMANYY www.fenix.de
PSI No. 17384 frank werbemittel e.K. Inh. Fabian Frank, GERMANYY www.werbou.de
PSI No. 17349 Funtastic Media GmbH & Co. KG, GERMANYY www.funtastic-media.com
PSI No. 17306 Great Shape Promotion AB, SWEDEN                       www.greatshape.se
PSI No. 17314 Grendel di Moshi Marco Shlomo Inh. Marco  Moshi, ITALY                        www.grendel.it
PSI No. 17381 GUTENBERG NETWORKS SAS, FRANCE                        www.gutenberg-networks.com
PSI No. 17302 Havaga Gifts Inh. Hans van Gaalen, NETHERLANDS                  www.havaga.nl
PSI No. 17321 Hovens Collin Verpakkingen BV, NETHERLANDS                   www.hovenscollin.nl
PSI No. 17310 Hyosung SP Co., Ltd., KOREA, REPUBLIC OF           www.hyosungsp.com
PSI No. 17377 IBA Hartmann GmbH & Co KG, GERMANYY www.iba-hartmann.de
PSI No. 17284 IBACH MEDIENdesign Inh. Michaela Ibach, GERMANYY www.ibach-mediendesign.de
PSI No. 13656 Idee-Agent GmbH, GERMANYY www.idee-agent.de
PSI No. 17307 IN THE BAG PROMOTIONS LTD, UNITED KINGDOM               www.inthebag.london
PSI No. 17309 Intelsol s.r.o., CZECH REPUBLIC               www.intelsol.cz
PSI No. 17293 Jatolu Werbemittel Inh. Frank Zöllner, GERMANYY www.jatolu.de
PSI No. 17350 Kandinsky France Sarl, FRANCE                       www.kandinsky.fr
PSI No. 17267 Kaut-Bullinger Bürobedarf GmbH, GERMANYY https://werbeartikelshop.kautbullinger.de
PSI No. 17305 Klick Design Inh. Matthias Goeke, GERMANYY www.klick-design.de
PSI No. 17380 kommunikation & werbung Inh. Maximilian Schneider, GERMANYY www.max-werbemittel.de
PSI No. 17279 Kontrastreich Inh. Marco Klein, GERMANYY www.kr-kontrastreich.de
PSI No. 17348 LEXIVO Promotionale SRL, ROMANIA                      www.lexivo.ro
PSI No. 17339 machmedia Lindner Inh. Alexander Lindner, GERMANYY www.machmedia-lindner.de
PSI No. 17347 Martin Gößmann Handelsvertretung, GERMANY
PSI No. 17361 Mäusl GmbH, GERMANYY www.maeusel.com
PSI No. 17329 Media Consult Buscher GmbH, GERMANYY www.media-consult-buscher.de
PSI No. 17385 MEDIAFALKEN Inh. Alexander Falk, GERMANYY www.mediafalken.de
PSI No. 17365 Medienrausch GmbH & Co. KG, GERMANYY www.medienrausch.eu
PSI No. 17356 Modulo Sei S.r.l., ITALY                        
PSI No. 17304 mora pubblicita S.A.S., ITALY                         www.nukeit.it
PSI No. 17278 more than gifts and gadgets bvba, BELGIUM                      www.van-ammers.com
PSI No. 17374 MPH Enterprises LTD, UNITED KINGDO               www.mphenterprises.co.uk
PSI No. 17332 Mr Shirty Inh. Thomas Hertel, GERMANYY www.mr-shirty-de
PSI No. 17268 MWS Advertising Solutions GmbH, GERMANYY www.m-w-s.biz
PSI No. 17319 Nana Desi Ainnurruvar Vanik Fze, UNITED ARAB EMIRATES         www.ndavtshirt.com
PSI No. 17352 Nick-Art Gifts LTD, GREECE                        www.nickartgifts.gr
PSI No. 17340 NXTPROMO GHANA Kojo Taylor, GHANA                        www.nxtpromo.com
PSI No. 17291 ON Werbemittel Inh. Otmar Nagengast, GERMANYY www.on-werbemittel.de
PSI No. 17324 Ouest Groupe Services Publicité et Communication SCS OGSCOM, ALGERIA                       
PSI No. 17341 Perfect Advertising Inh. Theodora Deretzi, GREECE                        www.perfectadv.gr
PSI No. 17345 Perma Stamps and Stationery Inh. Sulaiman Al Ameri, UNITED ARAB EMIRATES         www.stamps.ae
PSI No. 17351 PixelSchmied Inh. Manfred Schmidt-Sallaberger, AUSTRIA                       www.pixelschmied.at
PSI No. 17270 Presentas s.r.o., SLOVAKIA (SLOVAK REPUBLIC)    www.presentas.sk
PSI No. 17295 pro design A.Brunner GmbH, GERMANYY www.prodesign-brunner.de
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PSI No. 17320 ProBuGi Promotional Business Gifts Inh. Anna Jahnel, GERMANY www.probugi.com
PSI No. 17288 Produktionsagentur Hertlein GmbH, GERMANY www.produktionsagentur.com
PSI No. 3729 PROMARKETING GmbH, GERMANY www.promarketing.de
PSI No. 17292 pth-mediaberatung GmbH, GERMANY www.mediaberatung.de
PSI No. 17375 PUBLI IMPORT SARL, MOROCCO                      www.publiimport.ma
PSI No. 15286 Punkt-Werbeartikel.de Inh. Matthias Herpich, GERMANY www.punkt-werbeartikel.de
PSI No. 17354 Reateh Oy, FINLAND                      www.bmore.fi
PSI No. 17346 Reklamas un Zimogu Fabrika JSC, LATVIA                        
PSI No. 17301 reklamegaver.online, KIRSTE(E)N A/S, DENMARK                     www.reklamegaver.online
PSI No. 17328 Rettungsteddy Paula GmbH, GERMANY
PSI No. 17358 Roth Werbemittel GmbH, GERMANY www.rothpromotion.de
PSI No. 17379 S3 media GmbH, GERMANY www.s3media.de
PSI No. 17367 Sabo Media, GERMANY www.sabo-media.de
PSI No. 17363 Sagana International Pte Ltd, SINGAPORE                     www.sagana-ideas.com
PSI No. 17315 Salt & Pepper Designs LTD, UNITED KINGDOM                www.sapd.co.uk
PSI No. 17342 Schrift & Bild Inh. Benedikt Keuck, GERMANY www.schriftundbild.com
PSI No. 17343 SD Werbeideen Inh. Sabine Döttling, GERMANY www.s-d-werbeideen.de
PSI No. 17275 SEMPREACTUAL - Brindes Publicitários, Lta., PORTUGAL                     www.sempreactual.pt
PSI No. 17353 sport promotion service j. pankonin GmbH, GERMANY www.sport-promotion-service.de
PSI No. 17280 Suomen Sanser Oy, FINLAND                       www.sanser.fi
PSI No. 17285 Suzanne Lynch Design Ltd, UNITED KINGDOM www.suzannelynchdesign.com
PSI No. 17274 Touch It Consult Inh. Markus Philipp, GERMANY www.touch-it-consult.de

PSI No. 16457 Trade Con GmbH, GERMANY www.tradecon.net

Im Sportmerchandising ist Trade Con seit 15 Jahren eine feste Größe. Aber auch wichtige Industriekunden zählen zum Kundenstamm
des Familienunternehmens, welches mit der Kombination aus Kreativität, individuellen Eigenkreationen & Serviceorientierung im Bereich
haptischer Werbung überzeugen kann.

PSI No. 17330 Trading & Brands e. U. Inh. Rpland Kerschbaum, AUSTRIA                       www.traidingandbrands.at
PSI No. 17277 TRADIX GmbH & Co. KG, GERMANY www.tradix.de
PSI No. 17308 Traut Textil Inh. Martina Traut, GERMANY www.trauttextil.de
PSI No. 17276 Trendino AG, SWITZERLAND                   www.trendino.ch
PSI No. 17311 Uneek Clothing Ltd, GERMANY www.uneekclothing.de
PSI No. 17326 Universal Business Solutions N.V., SURINAME                      www.ubsnv.net
PSI No. 17359 Wagner Textilproduktion eK. Inh. Robert Wagner, GERMANY
PSI No. 17325 WCT Gifts Trading LLC, UNITED ARAB EMIRATES         www.wctgifts.com

PSI No. 17382 Werbedrehpunkt GmbH, GERMANY www.werbedrehpunkt.de

Werbedrehpunkt GmbH, der Onlineshop für Werbeartikel! Unser umfangreiches Sortiment bietet angesagte Werbeartikel,
trendige Werbegeschenke und ausgefallene Giveaways. Ob Mitarbeiter-Prämien oder Kunden-Präsente – hier findet sicher jeder den richtigen 
Werbeträger! Unser Team bietet individuelle Beratung und einen zuverlässigen Service rund um die Werbeartikel. Fragen, Wünsche oder
Marketingaktionen – Wir sind nur eine E-Mail info@werbedrehpunkt.de oder einen Anruf 03338-7502440 von Ihren entfernt!

PSI No. 17376 Werbegeschenke Weidinger Inh. Arnold Weidinger, AUSTRIA                       
PSI No. 17383 Werbemittel Dorothea Klinke, GERMANY
PSI No. 16615 werbewerk-peine Sina Scheunemann, GERMANY www.werbewerk-peine.de
PSI No. 17378 Werbung mit SERVICE Inh. Ralf Hornung, GERMANY www.wmits.de
PSI No. 17327 WIMA International Trading e.U Inh. Marcel Wissiak, AUSTRIA                       www.wima-trading.at
PSI No. 17313 WJM evenementen - promoties Inh. Willem-Jan Molleman, NETHERLANDS                  www.we-je-em.nl
PSI No. 17362 WOW-GmbH, GERMANY www.wow-gmbh.de
PSI No. 12529 Zimmermann Niedieck GmbH, GERMANY www.produktionsservice.de
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PSI Lieferanten / Supplier

PSI No. 48423 Brainstream GmbH, GERMANY www.brainstream.de

PSI No. 49816 EXCESSORIES, Marion Schuster - Freudenschmuck, GERMANY www.excessories.de

excessories realisiert personalisierten Lifestyleschmuck wie Glücksbändchen, Ketten, Anhänger o.a. aus Silber in verschiedenen Legierungen. 
Logo-, Buchstaben-, Symbolanhänger, etc. Das Edelmetall Silber wird in verschiedenen Legierungen verarbeitet mit einer umfangreichen
Auswahl an Materialien wie Textilbändern, Leder, Edelsteinen, Zirkonia oder facettierte Glasperlchen.

Whether bracelets, necklaces, earrings, pendants, customers of excessories have a choice. The precious metal silver is processed in various 
alloys with a wide range of materials such as textile ribbons, leather, gemstones, cubic zirconia or faceted glass beads. excessories can help
you to realize your own jewellry-items with your own logo.

PSI No. 49767 J.S. Fashion GmbH, GERMANY www.js-fashion-gmbh.de

PSI No. 49793 Luftballon-Markt GmbH, GERMANY www.luftballon-markt.de

PSI No. 49766 PURESIGNS GmbH, GERMANY www.puresigns.de

Wir begeistern Menschen mit Design. Mit Leidenschaft und viel Liebe zum Detail produzieren wir unsere hochwertigen Kollektionen für
Tisch & Wohnen. Gebündeltes Know-how aus jahrelanger Erfahrung, gepaart mit Ideenreichtum, macht uns zu Ihren Experten für innovatives
Design. Die Bedürfnisse Ihrer Kunden sind unsere Inspiration. PURESIGNS Kollektionen sind Premium-Produkte zu äußerst attraktiven
Konditionen. Damit bieten wir eine echte Alternative für Ihren Kundenkreis und neue Umsatzoptionen für Ihr Unternehmen.

We use design to inspire people. Our bundled know-how gained from many years of experience combined with inventiveness makes us your
experts for innovative design. The needs of your customers are our inspiration. PURESIGNS collections are premium products at extremely
attractive terms and conditions. That way, we offer a true Alternative for your customer base and new revenue opportunities for your company.

PSI No. 49862 Roll-up Bayern Dungeon‘s World Daniel Lochbrunner, GERMANY www.roll-up.bayern

Als Hersteller von Messetheken, Roll-Up, Beachflags und individuellen Produktpräsentationen bieten wir Ihnen von extrem preiswerten bis hin
zu individuelle lackierten Systemen alles an was Sie benötigen. 
Topaktion: Alu Roll-Up 80 x 200 cm inkl. Druck und Tasche für 24,95 € netto zzgl. Versandkosten.

PSI No. 49792 Silli Products GmbH, GERMANY www.silli-products.com
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Put Some Balance 
Back Into Your Life. 
Running a successful ad specialty business involves a lot of moving parts. 
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he US presidential election has reached a new dimension with $ 2.7 billion in

election campaign expenses. It was a dirty media battle. Arguments and elec-

tion programmes played no role.

At the “ASI Power Summit” at the beginning of November, I had the oppor-

tunity to see Donald Trump, and was able to assess the promotional products 

and merchandising articles of the presidential candidates. All categories were 

represented: Toy figures, mugs, writing utensils, caps with slogans, textiles of 

all kinds and shoes. Trump spent more than $ 900,000 on promotional prod-

ucts with the slogan “Make America great again” in May alone.

There was no labelling. An observation that I repeatedly make in Europe. Why

are we not so strict in our industry when it comes to labelling requirements? 

This is a big risk which, in my opinion, is massively underestimated by many 

companies. Failure to affix labelling is a legal violation and unfair to those com-

panies that have products manufactured in a legal and sustainable manner. 

But Hillary also dismissed the campaign slogan “A fair shot and a fair deal” 

again ...

The German federal election is taking place next year. The political parties in 

Europe also produce large numbers of promotional products and merchandi-

sing articles. It will be interesting to see if they are labelled.

O
p
in

io
n

g g
michael.freter@psi-network.de

A fair shot...

T
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New products at PSI 2017pNew products at PSNew products at PSN d t t PS
As the leading trade show for the European promotional product industry, As the leading trade show for the EuropeAs the leading trade show for the Europe

PSI traditionally dictates the rhythm of the industry at the beginning of PSI traditionally dictates the rhythm of thPSI traditionally dictates the rhythm of th

January and acts as a reliable indicator of the new three-dimensional proJanuary and acts as a reliable indicator oJanuary and acts as a reliable indicator o -

motional year. With numerous highlights, it shines the spotlight on numermotional year. With numerous highlightsmotional year With numerous highlights -

ous product innovations and their creative impetus for advertising comous product innovations and their creativous product innovations and their creativ -

panies of all sizes. On these pages, we present a colourful pre-selection of panies of all sizes. On these pages, we prepanies of all sizes On these pages we pre

the “new releases”, arranged according to the stand location of the exhibihe new releases , arranged according tohe “ne releases” arranged according to -

tors presenting them. Browse through these pages and be captivated by

the products presented here.

Please give some consideration to the product theme of Febru-

ary 2017 with the thematic groups “Hobbies, sports and fan

merchandise” as well as “Calendars, paper, packaging” and 

send your product presentations (image and text) until 16th of 

December 2017 to Edit Line GmbH, Redaktion PSI Journal,

e-mail hoechemer@edit-line.de.

The pitfalls of labelling textiles
The proper labelling of textiles is a science in itself and harbours a lot of 

stumbling blocks. Companies that place textiles on the market should

therefore deal extensively with this to avoid penalties. In the January issue ytherefore deal extensively with this to

of the PSI Journal, expert Birgit Jussen will explain the pitfalls of this top, p gof the PSI Journal expert Birgit Jusse -

ic. She is a graduate engineer in the field of clothing technolog gc She is a graduate engin -

gy and supports the textile and clothing sector with her comgy ppgy and supports the texti -

pany “Quality matters – advice for sewing technology andp y Qu y e spany Quality matters a

quality”.qualityquality

Düsseldorf Day & Nighty gDüsseldorf Day & NightDüsseldorf Day & NightDü ld f D & Ni ht
Shortly after the turn of the year, the industry year starts with Shortly after the turn of the year, the industry year starSh tl ft th t f th th i d t t

the industry highlight. For the 55th time, the PSI Institute inhe industry highlight. For the 55th time, the PSI Instituh i d t hi hli ht F th 55th ti th PSI I tit -

vites trend-conscious industry professionals and, for the first vites trend conscious industry professionals and, for thit t d i i d t f i l d f th

time, also representatives of advertising companies to theime also representatives of advertising companies toi l t ti f d ti i i t

large, colourful trend show of promotional products. But afarge colourful trend show of promotional products Bl f l t d h f ti l d t B -ff

ter the hustle and bustle in the exhibition halls during the er the hustle and bustle in the exhibition halls during tth h tl d b tl i th hibiti h ll d i t

day, you can carry this momentum into the evening hours or 

end a jam-packed day at the trade show over a leisurely deli-

cious meal. Düsseldorf is ideally prepared for this and has a

lot to offer, including a lot of new things.
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Thüringen 

Winter

–

27.02.-03.03.

30.01.-04.02.

30.01.-04.02.

30.01.-31.01.

30.01.

–

06.02.-18.02.

30.01.-31.01.

–
–

27.02.-04.03.

13.02.-24.02.

04.02.-11.02.

–

06.02.-11.02.

Ostern
/Frühjahr

10.04.-21.04.

10.04.-22.04.

10.04.-18.04.

12.04.-22.04.

10.04.-22.04.

06.03.-17.03.

03.04.-15.04.

10.04.-19.04.

10.04.-22.04.

10.04.-22.04.

10.04.-21.04.

10.04.-22.04.

13.04.-22.04.

10.04.-13.04.

07.04.-21.04.

10.04.-21.04.

Sommer

27.07.-09.09.

29.07.-11.09.

20.07.-01.09.

20.07.-01.09.

22.06.-02.08.

20.07.-30.08.

03.07.-11.08.

24.07.-02.09.

22.06.-02.08.

17.07.-29.08.

03.07.-11.08.

03.07.-14.08.

26.06.-04.08.

26.06.-09.08.

24.07.-02.09.

26.06.-09.08.

Weihnachten

22.12.-05.01.

23.12.-05.01.

21.12.-02.01.

21.12.-02.01.

22.12.-06.01.

22.12.-05.01.

24.12.-13.01.

21.12.-03.01.

22.12.-05.01.

27.12.-06.01.

22.12.-09.01.

21.12.-05.01.

23.12.-02.01.

21.12.-03.01.

21.12.-06.01.

22.12.-05.01.

Herbst

30.10.-03.11.

30.10.-03.11.

02.10./23.10.-04.11.

23.10.-04.11.

02.-14.10./30.10.

02.10./16.-27.10.

09.10.-21.10.

23.10.-28.10.

02.-13.10./30.10.

23.10.-04.11.

02.10.-13.10.

02.10.-14.10.

02.-14.10./30.10.

02.-13.10./30.10.

16.10.-27.10.

02.10.-14.10.

Himmelf./P
fingsten

06.06.-16.06.

06.06.-16.06.

24./26.05. u. 06.-09.06.

–
06.06.

22.05.-26.05.

–

02.06.-06.06.

26.05./06.06.

06.06.

–
–
26.05.

26.05.

26.05.

26.05.
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–
–
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–
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Sommer
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22.06.-02.08.
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