Dusseldorf - G-30212

PSI Journal
International Magazine
For Promotional

Products

January 2017
Volume 56

|
\

i L]

___ I

Forming the
perfect match

Albert van der Veen
Xindao

Fair Novelties
PSI 2017

Day & Night

Going out in Diisseldorf

Choice Group
Good prospects for 2017

Textiles

The label is what matters

PS.I 2017
Firework

of trends
and innovations



Qrodo.cor_\thor
Always one ste

ﬁ

SORRY!}

\
."I

[

THE
PROMOTIONAL GIFT
OF THE YEAR G
IS NOT HERE

eeeeeeeeeeeeee


creo



NEU

. JETZT KATALOG
ANFORDERN!

WIR WONSCHEN
IHNEN EINE BUNTE |
OSTEREIERSUCHE

UBE OSTERPRASENTE |
PREMIUM-QUALITAT!

QUADRETTIES : /
Osterkalender mit 16 Turchen Présent , Oster-Hauschen” Lustiges Oster-Ei, 50 g GroBes Osternest mit
und Schokolade von Ritter SPORT Schokolade von Lindt von Milka Schokolade von Lindt

UNSERE QUALITAT MACHT DEN UNTERSCHIED:
SUBE OSTERPRASENTE UND GIVE-AWAYS FUR JEDES BUDGET!

Es gibt Dinge, die einfach immer und tberall gut ankommen: StiBe Osterprasente in Top-Qualitat! Setzen Sie bei der Auswahl Ihres Werbemittels
auf Wertigkeit und Qualitat. Wie immer in der Werbung gilt: Tolle Ideen begeistern! Entdecken Sie neue Wege zum Kunden mit der Gewissheit,
dass alles perfekt ist. Gleich Muster, personalisierten Online-Blatterkatalog und neutrale Handlerkataloge unter www.cd-lux.de bzw. info@cd-lux.de anfordern.

Lt G HELLO % acons [Pl (55|  Joswenoms
cD1 X

Mehr Begeisterung. Mehr Moglichkeiten. Mehr Service.

Hotline: 09971-85710 | info@cd-lux.de | www.cd-lux.de




www.psi-network.de

The icing
on the cake

he PSI Trade Show reinvented itself in 2013. At the
time, staging was the objective which spread through
all the aisles of the event. Since then, the new con-
cept has been fine-tuned and the PSI has since be-
come Europe’s “fashion trade show” of the promo-
tional product industry. This is not only demonstrated by a large catwalk and
a growing number of textile exhibitors. New formats such as “PSI FIRST” have
contributed significantly to the fact that there are now distinctly more product
premieres at the trade show than in previous years. They are the icing on the
cake of every trade show. And if you do not participate, it is difficult to make
new products visible on the market.

The icing on the cake now appears in a completely new form in 2017. The focus
is on the Industry Customer Day. On the third day of the trade show, distributors and
consultants are allowed to bring their customers to the trade show for the first time.
What some exhibitors and distributors have wrongfully practised for years is, from
now on, an official and certainly invigorating new event in PSI history. The fact that
there are still sceptics is understandable and okay, but the PSI 2017 will hopefully
convince the remaining doubters.

This is why it is very important that all parties involved comply with the rules
which the PSI has developed together with the Trade Show Working Group of the
GWW. Anyone failing to comply will find himself in a lot of trouble — up to being ex-
cluded from the trade show. In an elaborate process, the PSI has repeatedly point-
ed out all the rules to all exhibitors. I personally am confident that these rules will
be complied with in 99.9 per cent of the cases. During numerous conversations, ex-
hibiting companies have given the assurance that they are in no way interested in
direct sales. Anyone who makes direct sales part of his sales channel is already well-
known in the industry and every customer can draw his own conclusions from this
if he wants to. All in all, exhibitors and visitors are looking forward to this innovation
which will surely have an invigorating impact on the order books on both sides. How-
ever, [ see the greatest benefit in the fact that the advertising industry will finally have
access to such an effective and convincing tool as the promotional product. This is
the real icing on the cake of the upcoming PSL

['wish you all a successful trade show, a year full of wonderful moments, the best
of health and, of course, great business results. We are looking forward to your con-
tinued loyalty.

On this note

I 0l

Manfred Schlosser | Editor-in-Chief PSI Journal

Your opinion: schloesser@edit-line.de
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motto of the company
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Szanowni cztonkowie PSI,

dopiero, gdy premiery produktéw sg po raz pierwszy przedstawiane w branzowym
Swiecie, gdy koledzy dyskutujg o nowych trendach i gdy informacje dajg prawdziwg
przewage konkurencyjng, dopiero wtedy mozna okresli¢ targi mianem PSI. Tutaj
jestescie w samym centrum wydarzen. Bowiem targi takie jak PSI sg najkrotszg
droga do rynku. Tutaj spotykajg sie wszyscy znaczgcy gracze rynkowi w wymiarze
krajowym, europejskim i Swiatowym.

Jako forum, gdzie pojawiajg sie nowosci, odbywajace sie w tym roku po raz 55 targi
PSl sg od dziesiecioleci najwiekszymi w Europie targami dla profesjonalnych firm
zajmujacych sie handlem artykutami reklamowymi. Jako okno wystawowe branzy
artykutéw reklamowych tegoroczne PSI odgrywajg szczegdlng role: po raz pierwszy
bowiem klienci przemystowi i przedsiebiorstwa markowe jako zaproszeni goscie
beda miaty mozliwos¢ przekonac sie ostatniego dnia targdéw, jak roznorodne, orygi-
nalne i atrakcyjne sg artykuty reklamowe jako media dialogu.

Decyzja przygotowana pod kierownictwem ogdlnego stowarzyszenia przemystu
artykutéw spozywczych przez wszystkie zainteresowane strony i zrealizowana w
formie jasnych regulacji, naznaczona jest duzg odpowiedzialnoscig i wzajemnym
zaufaniem. Jest to duzy krok naprzdd dla catej branzy. Zwigzane z nim szanse rekla-
mowania artykutéw reklamowych jako nosnikéw reklamy oraz uwolnienia nowych
impulsow dla branzy sg trudne do przecenienia. Opuszczamy tym samym ostate-
cznie nisze, do ktérej jako nieuswiadomiona do tej pory wielkos¢ na rynku rekla-
mowym juz dawno nie nalezymy.

Pokazmy nasze mocne strony. Przestanie jest jasne: artykuty reklamowe tworzg
przezycia rynkowe posiadajgce warto$¢ dodang. Oferujg to, czego media cyfrowe
daremnie poszukujg — dotykowe, sensoryczne przezycia i bezposredni kontakt. Ja-
kie medium reklamowe to potrafi? | gdzie branza mogtaby lepiej sie zaprezentowad
niz na PSI? W imieniu catego zespotu PSI serdecznie zapraszamy.

Michael Freter, Managing Director, PSI
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YBarxkaembint yneH PSI!

Tonbko TOrga, Koraa B LWMPOKOM Kpyry CreLnasncToB Brnepsble NpeacTaBaatoTca
HOBMHKM NPOAYKLMKN, KONnern obcy»KaatoT HoBble TEHAEHUUN U MHDOpMaLLMA
npeBpaLLaeTca B HaCToALLee KOHKYPEHTHOE NPEeMMYLLECTBO, BbICTaBKa CTAaHOBUTCA
PSI. 3aecb Bbl B camom LeHTpe. MNOoCKoNbKY TakMe BbICTaBKKM KaK PSI — a1o
KpaTyalLmii NyTb Ha PbIHOK. B 0AHOM mMecTe OHa cobupaeT Bcex 3HaUYMMbIX
WIrPOKOB PbIHKA B HaLMOHaIbHOM, EBPONENCKOM UM r106asibHOM MacluTabax.

Kak ¢opym HOBMHOK, PSI, KoTopas B 3TOM rogy npoBogmTca B 55-i pas, yxKe
AecaTuneTnamm asnaeTcs Haubosbluel Bo Bcelt EBpone BbiCTaBKoOM Ans
npodeccMoHabHOM TOProBAN PeKNaMHOM NpoayKumnein. Kak BUTpUHE MHAYCTPUK
peKNamHoli npoayKumu, PSI B 3Tom rogy Bbinasia ocobasn posib, MOCKONbKY
BNepBble MPOMbILLIEHHbIE KUEHTbl U BpeH0Bble KOMMNaHWUM B KayecTBe
NPUIIALEHHbIX FOCTEM UMEIOT BO3MOMXKHOCTb B MOCNEAHWI AEHb BbICTAaBKM
COCTaBUTb KapTUHY Pa3HOObpPa3uns, OPUrMHANIbHOCTU U NPUBAEKATENbHOCTU
PEeKNaMHOM NPOAYKLMN KaK cpeacTBa Auanora.

PewweHune, NoArotToBeHHOE BCEMMU CTOPOHAMM nog, pykoBoacTeom ObLiero cotosa
WMHAYCTPUM peKknamHol npoayKummn (Gesamtverband der Werbeartikelwirtschaft)
M OCYLLECTB/NIEHHOE C YETKMM HabopoM NpaBu/, XxapaKktepumsyeTca 60bLoN
OTBETCTBEHHOCTbIO M B3aMMHbIM A0BEpPMEM. BobLION Wwar Ans BCei oTpacau.
BO3MOHOCTH, 3aK/IH0YaOLWMECS B MUCNONb30BAaHUM PEKAAMHON NPOAYKLMM

B KauecTBe HOCUTENA PeKaambl U NPeLoCTaBNEHMM UMNY/IbCA AJ/1A OTPACH,
OTPOMHbI. ITUM Mbl OKOHYATE/IbHO BbIXOAMM M3 HULLM, K KOTOPOU, KaK CKpbITan
CWUNIa Ha PbIHKE PeKNaMbl, y3Ke AaBHO HE OTHOCMMCS.

MoKaxem Halln CUbHbIE CTOPOHbI. MOCbI YETKUIN: peK/laMHas NPoayKL S
CO34a€eT OMNbIT OTHOLIEHUI C BpeHaom ¢ AobaBeHHOM cToMmOocTbio. OHa
npegnaraeT To, Yero TWETHO MLWYT UMdpPOBbIe CPeaCcTBa KOMMYHUKALMK —
ocsA3aTe/IbHOe, CEHCOPHOE NePEKMBAHME U HEMOCPEACTBEHHbIN, MPAMOMN KOHTAKT.
Kakoe peknamHoe cpeacTBO yXKe MOXeT 3To? U rae oTpacain moryT nokasaTtb cebsn
Nydwe, yem Ha PSI? OT umeHun Bcelt KomaHapl PSI, 4obpo noxkanosathb!

Mwxasnb ®PpeTep, ynpasasatowmin anpextop, PSI

www.psi-network.de
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Basta PSI-medlemmar!

Nar produktpremiarer lanseras i branschvarlden, nar kollegor diskuterar nya tren-
der och nér verkliga konkurrensférdelar uppstar ur information, forst da uppstar
PSI ur en massa. Har star du i centrum, eftersom massor som PS| &r den kortaste
vagen till marknaden. Pa ett och samma stalle hittar man alla relevanta marknads-
aktorer i bade nationell, europeisk och global dimension.

| egenskap av nyhetsforum ar PSI, som i ar firar 55-arsjubileum, Europas storsta
massa for professionella reklamartiklar. Arets PSI har en sarskilt viktig roll att spela
som skyltfonster inom promotion: for forsta gangen kommer branschkunder och
markesforetag att som inbjudna bestkare fa mojlighet att under den sista massda-
gen gora sig en bild av hur mangsidiga, originella och tilltalande reklamartiklar &r
som dialogmedia.

Detta beslut, som har beretts av alla parter under ledning av “Gesamtverband der
Werbeartikelwirtschaft” (GWW) och realiserats med ett tydligt regelverk, kdnne-
tecknas av en stor ansvarsmedvetenhet och 6msesidigt fortroende. Det ar ett stort
steg for hela branschen. De mojligheter som finns har, att géra reklam fér promoti-
on-artiklar som budskapsbarare och att frisatta impulser fér branschen, ar mycket
stora. Vi tar nu steget ut ur en nisch som vi inte langre tillhor.

Lat oss visa upp vara styrkor. Budskapet ar klart och tydligt: reklamartiklar skapar
markesupplevelser med mervarde. De erbjuder det som digitala media inte kan
leverera — en upplevelse av berdring och kadnsla, och en ren, direkt kontakt. Vilket
reklammedium klarar det? Och var kan branschen battre visa upp sig an pa PSI?
Hela PSI-teamet hélsar dig hjartligt valkommen.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Treffen Sie skandinavische Partner
und Verbdande auf der ScandiBase in
der International Area!

Unser PSI Reprdsentant fiir den
skandinavischen Raum, Klaus Beyer,
heif3t Aussteller und Besucher

aus Skandinavien und alle, die sich
fiir diese Region interessieren,
herzlich willkommen!

Meet scandinavian partners and
associations in the ScandiBase at the
International Area!
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Our PS| representative for the
Scandinavian region Klaus Beyer cordially
welcomes exhibitors and visitors
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Sayin ve cok sevgili PSI Gyeleri,

Uriinler uzmanlarin karsisina ilk kez gciktiginda, meslektaslar yeni yénelimleri
tartistiginda ve bilgilerden tam bir rekabet avantaji ortaya ¢iktiginda, ancak o za-
man bir fuar PSl‘ye donisur. Burada tam gobegindesiniz. Clinkl PSI gibi fuarlar,
piyasaya giden en kisa yoldur. Ulusal, Avrupa ¢apinda ve global boyutta piyasanin
en 6nemli aktorlerini ayni yerde biraraya getirirler.

Bu yil 55. kez diizenlenen PSI, yeniliklerin forumu olarak profesyonel promosyon
Urlnleri ticaretinde onyillardan bu yana Avrupa ¢apinda en biylk fuardir. Bu yilki
PSl‘ye, promosyon Urlinleri endistrisinin vitrini olarak 6zel bir rol diismektedir,
clinkii davetli ziyaretciler olarak endustriyel musteriler ve marka sirketleri fuarin
son glnilnde ilk kez promosyon Uriinlerinin diyalog araglari olarak ne kadar gesitli,
orijinal ve cazip olduguna iliskin izlenim edinme firsatini elde edecekler.

Promosyon Uriinleri Endiistrisi Birligi‘nin (GWW) 6énciiliigiinde tiim taraflarca
hazirlanan ve net diizenlemelerle hayata gegirilen karara, biyulk bir sorumluluk ve
karsilikh gliven damga vurmustur. Tum sektor acgisindan biyik bir adim bu. Reklam
araci olarak promosyon urinleri reklami yapmakta ve sektor igin itki yaymakta ya-
tan firsatlar biyuaktar. Boylelikle reklam piyasasinin gizli devi olarak aslinda uzun
suredir ait olmadigimiz késemizden ¢ikmaktayiz.

GuclimUzl gosterelim. Mesaj cok agik: promosyon Urlnleri, arti degere sahip mar-
ka deneyimi yaratmakta. Onlar, dijital medyanin arayip bulamadigi seyleri sunmak-
ta; haptik, sensorik deneyimi ve dogrudan temasi. Hangi reklam araci bunu yapa-
bilir? Ve sektor, kendini PSl‘den baska nerede en glzel sergileyebilir? Tum PSI ekibi
adina hosgeldiniz diyorum.

Michael Freter, PSI Sorumlu Maduri
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Afkim Ltd., |stanbul

ALCAN REKLAMC\LIKVE HALKLA -
|LISKILER SAN. VETIC.A. S
KARATAY / ONYA

ALFA PROMOSYON TEKSTiL PAZ. SAN.
VETIC. LTD. ST, Kucukcekmece
BOYUT PROMOSYON - Rek. Mat. San.
Dis. Tic. Ltd. Sti., |stanbul

Biiytiksoy Bayrak - Ve Semsiye San.
Tic. A.S. Hadimkoy/Arnavutkoy
Cemertas Promotional Textiles -
Industrial and Foreign Trade
Company Ltd., Maslak - |stanbul
CPIDIS TICARET VE SAN. TIC. LTD. STl,
Bayrampasa / ISTANBUL

DAMLA OFSET MATBAACILIK AS,
Konya

Dival - DAMLA OFSET MATBAACILIK AS,
1

Konya

DIZAYN ETIKET San. ve Tic. AS.,
|stanbul Benibosna

DOYUK Promotional products -
Engin Doyuk, \lzmir

Ender Tekstil -

Sanayi Ve Ticaret Ltd STl, Denizli
Eren Kadife Tekstil Nakliye San.
Tic. Ltd Sti, Denizli

Erteks Kadife Tekstil San.

Ve Tic. Ltd. Sti., Denizli

Etkin Promosyon \TD STI, Gebze
Fabio Ricci - Talat Matbaacilik ve Deri
Mamulleri Ticaret As., |stanbul
GOLD PUZZLE COLLECTION -
|skenderler Otomotiv Ltd. Sti., Cigli
Gorenler AS., Denizli
HASGULTEKST\L PROMOSYON
URUNLEM-SAN.VEDB.ﬂc.UD.
STL,YEN\BOSNA/\STANBUL
Ilpen Kalemcilik Plas. San.

Tic. Ltd. Sti., |stanbul

NANC TEXTILE -

LUTUF NANC TEXTILE LTD, Denizli
lpeknurTextile Clothing Co. Ltd.,
pamukkale

KIMPEKS TEKSTIL SAN.VE TIC.AS.,
Denizli

MAVIYEL AMBALAJ TEKSTIL SAN.
VETIC. AS., Bayrampasa - |stanbul
MAYA BASIM VE PROMOSYON
URUNLER\SAN.DB.“CJID.SH,
|stanbul

Megalens Printing Company,
Basaksehir

Q\ Reed Exhibitions

10033

10F13

10M54

11M43

9Go1

9Bo1
9K27
10F15
oF15
9F18

9B28
9D28
10G37

10F46
gbo1

11K51

gfFo1
9Do2

10H57

11N58
9C31
9Go2
10G23

10042

gHo1

EXHIBITOR

Meltem Tekstil Sanayii vé Ticaret

Kollektif Sirketi Huseyin Aras Ve Ortagi,
|stanbul 9E42
MIYO MEN DILVE GIDA SANAY!

DIS TICARET LTD STI, |stanbul 9B39
Modal BRG Orgti Dokuma Tekstil -

Sanayi Ve Ticaret Ltd. STI-, Denizli 9E13
Murat Tekstil, |stanbul 10M21
Mutcali Tekstil San.Tic. Ltd. Sti.,
Denizli

(zen Promosyon ve Reklam San.
Tic. Ltd. Sti., |stanbul 9Bo2
PIM TEKSTIL SANAY! - VE PROMOSYON

LTD, Kiiciikgekmece / |stanbul 9E14
PRIMA / METE PLASTIK, |stanbul 9K36
promedya Tanitim Matbaacilik Montaj -

san. ve Tic. Ith/Ihr. Ltd. Sti.,

Basaksehir / |stanbul 9Co2
PROMODATEKST\L San. Tic. Ltd. Sti,

Honaz 9E31
pusula Basim (Pusula Cizgi Alti Basim

San. Tic. Ltd. Sti.) - Ecoprobags.com,
|stanbul 9B40
Ral Tekstil Ltd. Sti., Antalya 10H75
Scrikss Kalem Kirtasiye Ve Ofis Malz.

San. AS, |stanbul 11F61
SM DOKUMA KONFEKSIYON SAN.
TIC.LTD.STL., Denizli gEo1
Soylu Printing publishing

Stationery Co- LTD., Zeytinburnu gF11
TARCIN KUYU MCULUK HEDIYELIK

ESYAAS, \lzmir 9E39
TE-BAG /TEXT\LE BAG, \stanbul 10G24
Teks Pro Promosyon - Tekstil Urtin
Leri San Ve Tic Ltd Sti, |stanbul
TURMAK - MAKINA SAN. VETIC.AS.,
4. Levent / \stanbul 9L35
Tuva Home Textile Ltd., Denizli 9Co3
Ufuk Tanitim Ltd. Sti.,

Bagcilar / |stanbul

YCH YONCAHES PAPER PRODUCTS &
LUXURY BOXES, |stanbul 11C19
YORKATEKSTIL SANVETIC. LTD. ST,
Denizli

Zorel Tekstil - |malat Pazarlama
Sanayi ve Ticaret Limited Sirketi,
Denizli 10G09

10D08

10F20

gBo1a
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Sehr geehrti, liebi PSI-Mitglieder,

wenn d’Produkt Premiera zum ersta Mol der Fachwelt présentiert werdet, Kollega
neui Trends diskutieret und us Informationa echti Wettbewerbsvorteil entstond,
denn ersch wird us era Mess t’PSI, wo Sie voll und ganz dabi sind. Denn t’Messa
wia t’PSl sind der kiirzisti Weg zum Markt. Sie bringet alli wichtigsta Akteura vom
Markt uffara nationala, europawita und globala Dimension an a Ort zemma.

Als Forum vo da Neuheita isch t’PSI, wo das Johr zum 55. Mol stattfindet, europa-
wit sit Johrzehnt die groschti Mess fiir der professionelli Werbeartikelhandel. Der
diesjohriga PSI kunt als Schaufenster a psunderi Rolle vo der Werbeartikelwirt-
schaft zua, well zum ersta Mol werdet d’Industriekunda und Markaunternehma
als igladeni Bsuecher d’Moglichkeit ha, sich am letschta Messetag as Bild davo
z’macha, wia vielfaltig, originell und attraktiv d’Werbeartikel als Dialogmedia sind.

D’Entscheidig, wo vo allna Sita unter der Federfliehrig vom Gesamtverband der
Werbeartikelwirtschaft (GWW) vorbereitet und mit klara Regla umgsetzt worda
isch, kennzeichnet sich durch grossi Verantwortig und gagasitigem Vertraua us und
isch a grossa Schritt fiir dia gsamti Brancha. Dadurch sind d’Chanca zur Werbig vo
Werbeartikel als Werbetrager und d’Freisetzig vo Impuls fiir d’Brancha enorm.
Mier verlond damit endgiiltig d’Nischa, zu ddra mier als heimlichi Gréssi im Werbe-
markt scho lang nimma ghoret.

Mier sottet Useri Starkana zeiga. D’'Botschaft liegt uf der Hand: Werbeartikel schaf-
fet Markaerlebnis mit Mehrwert. Sie bitet das, wo digitali Media ohni Erfolg su-
echet — das fuhlbara, sensorischa Erlebnis und der unvermittelti, direkti Kontakt.
Wailles Werbemedium kann das scho? Und wo kénnti sich d’Branche besser zeiga
als uf der PSI.

| heissa Sie im Nama vom gsamta PSI-Team herzlich willkomma.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Sehr geehrte, liebe PSI-Mitglieder,

wenn Produkt-Premieren zum ersten Mal der Fachwelt prasentiert werden, Kol-
legen neue Trends diskutieren und aus Informationen echte Wettbewerbsvorteile
werden, erst dann wird aus einer Messe die PSI. Hier sind Sie mittendrin. Denn
Messen wie die PSI sind der kirzeste Weg in den Markt. Sie bringen an einem Ort
alle relevanten Akteure des Marktes in nationaler, europaweiter und globaler Di-
mension zusammen.

Als Forum der Neuheiten ist die PSI Messe, die in diesem Jahr zum 55. Mal stattfin-
det, seit Jahrzehnten die europaweit groRte Messe fir den professionellen Werbe-
artikelhandel. Als Schaufenster der Werbeartikelwirtschaft fallt der diesjahrigen PSI
eine besondere Rolle zu: Denn erstmals werden Industriekunden und Markenun-
ternehmen als geladene Besucher die Moglichkeit haben, sich am letzten Messe-
tag ein Bild davon zu machen, wie vielfdltig, originell und attraktiv Werbeartikel als
Dialogmedien sind.

Die Entscheidung, die von allen Seiten unter Federfiihrung des Gesamtverbandes
der Werbeartikelwirtschaft vorbereitet und mit klarem Regelwerk zur Umsetzung
gebracht wurde, ist gekennzeichnet von groRRer Verantwortung und gegenseitigem
Vertrauen. Ein groBer Schritt flir die gesamte Branche. Die Chancen, die darin lie-
gen, fir Werbeartikel als Werbetrager zu werben und Impulse fir die Branche frei-
zusetzen, sind betrachtlich. Wir treten damit endgtiltig aus der Nische heraus, in
die wir als heimliche GréRe im Werbemarkt schon lange nicht mehr gehéren.

Zeigen wir unsere Starken! Die Botschaft liegt auf der Hand: Werbeartikel schaffen
Markenerlebnisse mit Mehrwert. Sie bieten das, wonach digitale Medien vergeb-
lich suchen — das haptische, sensorische Erlebnis und den unvermittelten, direkten
Kontakt. Welches Werbemedium kann das schon? Und wo kdnnte sich die Branche
besser zeigen als auf der PSI? Seien Sie im Namen des gesamten PSI-Teams herz-
lich willkommen.

Michael Freter, Managing Director, PSI
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Dear PSI members,

When product premieres are presented among experts for the first time, colle-
agues discuss new trends, and information is turned into real competitive advan-
tages, only then does a trade show become the PSI. Here you are in the midst of it.
Because trade shows like the PSI are the quickest route to the market. They bring
all the relevant protagonists of the market in the national, European and global
dimension together in one place.

As a forum for new products, the PSI, which is being held this year for the 55th
time, has been Europe’s biggest trade show for the professional promotional pro-
ducts trade for decades. As a showcase for the promotional products industry, this
year’s PSI has a special role: because for the first time, on the last day of the trade
show, industrial customers and brand companies as invited visitors have the op-
portunity to get an impression of how diverse, original and attractive promotional
items work as dialogue media.

The decision, which was prepared from all sides under the direction of the um-
brella association of the German promotional product industry (GWW) and imple-
mented with clear guidelines, is characterised by great responsibility and mutual
trust. A big step for the whole industry. The opportunities that this creates for the
advertising of promotional items as an advertising medium and for unleashing im-
pulses for the sector are considerable. In this way, we are finally leaving the niche
where we haven’t belonged for a long time as a hidden element on the advertising
market.

Let’s show our strengths. The message is obvious: promotional items create brand
experiences with added value. They offer what digital media search for in vain —
the haptic, sensory experience and unmediated direct contact. Which advertising
medium can do that? And where could the industry better show itself than at the
PSI. We warmly welcome you in the name of the whole PSI team.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Estimados miembros de la PSI:

Cuando se presentan productos novedosos por primera vez ante el publico espe-
cializado, los compafieros debaten sobre nuevas tendencias y la informacién se
transforma en verdaderas ventajas competitivas, es entonces cuando nace una
feria como la PSI. Usted se encuentra justamente en el centro de este circulo. Las
ferias como la PSI son el camino mds corto para llegar al mercado. Reldnen en un
mismo lugar a los actores mds destacados del mercado a nivel nacional, europeo y
global.

Como foro de novedades, la PSI (que celebra este afio su 552 edicion) es la mayor
feria europea del sector profesional de articulos publicitarios desde hace décadas.
Este afio, la feria PSI asume un papel especial en calidad de escaparate de la indus-
tria de los articulos de promocién: los clientes industriales y las empresas de mar-
ca, como visitantes invitados, tendrdn por primera vez la posibilidad de hacerse
una idea de la diversidad, la originalidad y el atractivo de los articulos publicitarios
como medios de didlogo el ultimo dia de la feria.

La decision, preparada por todas las partes bajo la direccidn de la Asociacién Gene-
ral de la Industria de Articulos de Promocion (GWW) y ejecutada con un reglamen-
to claro, se caracteriza por la gran responsabilidad y la confianza mutua. Un gran
paso para todo el sector. Las oportunidades inherentes de utilizar los articulos pro-
mocionales como medios publicitarios y desencadenar impulsos para el sector son
considerables. Con ello, salimos definitivamente del nicho al que no pertenecemos
desde hace tiempo como magnate sigiloso dentro del mercado publicitario.

Mostremos nuestros puntos fuertes. El mensaje es claro: los articulos publicitarios
hacen posible experiencias de marca con una plusvalia. Ofrecen aquello que los
medios digitales persiguen en vano: la experiencia hdptica y sensorial y el contacto
directo. ¢ Qué medio publicitario puede conseguirlo ya? ¢Y donde podria exhibirse
mejor el sector que en la feria PSI? Le damos una afectuosa bienvenida en nombre
de todo el equipo de la feria PSI.

Michael Freter, director gerente, PSI

www.psi-network.de
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Tres chers membres PSI,

Un salon devient véritablement un salon PSI lorsque de nouveaux produits sont
présentés pour la premiére fois aux professionnels du secteur, lorsque des col-
legues discutent de nouvelles tendances et lorsque des informations donnent
naissance a de réels avantages en matiére de concurrence. Vous étes alors aux pre-
mieres loges. Car les salons tels que le PSI sont le plus court chemin qui méne au
marché. lls rassemblent en un seul et méme endroit tous les acteurs importants du
marché dans une dimension nationale, européenne et mondiale.

En tant que forum des nouveautés, le PSI, dont c’est la 55éme édition cette an-
née, est depuis des décennies le plus grand salon européen dédié au commerce
professionnel d’articles publicitaires. En tant que vitrine de I'industrie des articles
publicitaires, un réle particulier incombe au PSI de cette année : en effet, les clients
industriels et les entreprises de marque invités auront pour la premiére fois la pos-
sibilité de découvrir, lors du dernier jour du salon, a quel point les articles publici-
taires sont diversifiés, originaux et attractifs en tant que médias de dialogue.

La décision, qui a été entierement préparée sous la responsabilité de la fédération
de l'industrie des articles publicitaires (GWW) et mise en ceuvre selon des régles
bien définies, est caractérisée par une grande responsabilité et une confiance
mutuelle. Une étape importante pour toute la branche. Cela représente, pour les
articles publicitaires, une chance considérable de promotion en tant que supports
publicitaires et de libération des impulsions pour I'industrie. Nous sortons ainsi
enfin de la niche a laquelle nous n‘appartenons plus depuis longtemps du fait de
notre importance discréte sur le marché.

Montrons nos forces. Le message est évident : les articles publicitaires créent des
expériences vécues avec des marques a valeur ajoutée. lls proposent ce que les
médias numériques recherchent en vain : I'expérience tactile, sensorielle et le con-
tact direct. Quel support publicitaire en est actuellement capable ? Et quel meil-
leur endroit de représentation pour I'industrie qu’au PSI ? Soyez, au nom de toute
I’équipe PSI, les bienvenus.

Michael Freter, directeur général, PSI

www.psi-network.de
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Gentili soci PSI,

guando dei prodotti vengono presentati per la prima volta ad un pubblico di esper-
ti, i colleghi discutono dei nuovi trend e dalle informazioni ricavate nascono reali
vantaggi competitivi, solo allora una semplice fiera diventa PSI. Noi ci troviamo
proprio al centro. Infatti, le fiere come PSI sono la strada pil rapida per giungere
sul mercato, riunendo in un unico luogo tutti gli attori rilevanti a livello nazionale,
europeo e globale.

Quest’anno si terra la 55a edizione di PSI, un forum di novita e da decenni la

piu grande fiera europea per il commercio professionale di articoli promoziona-
li. Un’importante vetrina nel settore degli articoli promozionali, che quest’anno
svolge un ruolo speciale: per la prima volta, I'ultima giornata fieristica permettera
ai clienti del settore e di marchi aziendali, in veste di ospiti invitati, di conoscere
la varieta, I'originalita e I'attrattivita degli articoli promozionali come strumenti di
dialogo.

La decisione presa sotto gli auspici dell’associazione generale dell’industria di arti-

coli promozionali (GWW) e implementata con regole chiare, si fonda su un grande

senso di responsabilita e fiducia. Un passo enorme per l'intero settore. Vi saranno

notevoli possibilita di presentare mezzi pubblicitari e dare impulsi al settore. Lasci-
amo definitivamente la nicchia di mercato nel settore pubblicitario a cui da tempo

non apparteniamo piu ufficialmente.

Vi mostriamo i nostri punti di forza. Il messaggio e semplice: gli articoli pubblicitari
portano un valore aggiunto ai mercati. Offrono cio che i mezzi digitali cercano in-
vano: un’esperienza tattile, sensoriale e un contatto diretto, senza intermediazione
alcuna. Quale strumento pubblicitario puo tutto questo? E quale potrebbe essere
la migliore piattaforma espositiva per i vari marchi, se non PSI? Un cordiale benve-
nuto a nome di tutto il team PSI.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Geachte, beste PSI-leden,

als product-premieres voor de eerste keer aan de vakwereld worden gepresen-
teerd, collega’s nieuwe trends bespreken en informatie een echt concurrentievoor-
deel wordt, pas dan kan een beurs uitgroeien tot de PSI. Hier zit u er middenin.
Want beurzen zoals de PSI zijn de kortste weg tot de markt. Ze brengen op één
plek alle relevante spelers van de markt samen in een nationale, Europawijde en
mondiale dimensie.

Als forum van nieuwe producten is de PSI, die dit jaar voor de 55e keer plaatsvindt,
sinds tientallen jaren Europa’s grootste beurs voor de professionele handel in re-
clameartikelen. Als uitstalkast van de sector voor reclamemateriaal heeft de PSI
van dit jaar een bijzondere rol te vervullen: want voor de eerste keer zullen indus-
triéle klanten en merkondernemingen als genodigden de mogelijkheid hebben om
zich op de laatste beursdag een beeld te vormen van hoe divers, origineel en aant-
rekkelijk reclameartikelen zijn als dialoogmedium.

De beslissing, die van alle kanten onder aanvoering van het algemene verbond van
de sector voor reclameartikelen (GWW) werd voorbereid en met een duidelijk reg-
lement werd gerealiseerd, wordt gekenmerkt door een grote verantwoordelijkheid
en wederzijds vertrouwen. Een grote stap voor de gehele branche. De kansen die
dat biedt voor reclameartikelen om als reclamemedium propaganda te maken en
impulsen voor de branche vrij te maken, zijn aanzienlijk. Daarmee maken we ma-
ken ons definitief los van de niche, waar wij als heimelijke grootheid in de reclame-
markt allang niet meer thuishoren.

Laten we onze sterktes tonen. De boodschap ligt voor de hand: reclameartikelen
scheppen een merkbeleving met meerwaarde. Ze bieden datgene waar digitale
media vergeefs naar zoeken — de voelbare, zintuigelijke beleving en het plotselin-
ge, directe contact. Welk reclamemedium kan dat eigenlijk nog? En waar zou de
branche dat beter kunnen laten zien dan op de PSI. U bent namens het gehele PSI-
team van harte welkom.

Michael Freter, Managing Director, PSI

www.psi-network.de



gESII;)LGENDE NEDERLANDSE
IJVEN PRESENTEREN ZICH OP

DE PSI 201
7. HARTELIJK
EN VEEL SUCCES! L

> PSI

EXHIBITOR

44291 Araco Intemat'\onal B.V,, Enschede 10F21
44336 |. Arbeid Uurwerken B.V., Zaandam 12037
47506 ASHA lNTERNAT\ONAL -
Condom Message, Rotterdam 9A41
49398 Baltus Bloembollen BV, Vaassen 12D44
49381 Bobble Europe -
Cooper Trade BV, Amsterdam 10M44
48043 Boogaard Textiles B.V., Wittem 10H04 . EXH|B|TOR
45767 Bottle Promotions - a Tacx
\nternational Company,Wassenaar 9K32 49905 the markeTEArs, Nieuwkoop 12C36
49124 BQS Textiles BV - 40641 Mid Ocean Brands B.V., Barneveld 11K54

The One Towelling®, Dordrecht 12D35 47780 Mimaki Europe B.V., Diemen 12B13
49129 Brandcharger B.V., Rotterdam 12C41 48087 Minibeachflag, Uithoorn 12D36
46531 Bus‘messba\l B.V., Laren 12E35 § 49740 Mister Lanyard Nederland B.V.,
48748 Claymore - Willemen Koffers B.V., Aalsmeer 1C75
Etten-Leur 9G51 49440 Moods and the City B.V., Apeldoorn 12E37
40511 Clipper B.V., Helmond 12G36 45288 Pacor Pamero BV, EDE 10004
46789 CoMo Europe B.V., Haarlem 9C23 49209 PAR54 GOLF VOF, Tilburg 10M50
45939 Corthogreen bv - Greengifts & 44176 The Pepperm'mt Company,
Seedpromotions, Gaanderen 11B12 Enschede 10G03, 10H19
43803 Customcufﬂ'\nks - 47037 pitchfix - Mitchgolf Company B.V.,
pieter Bosscher, Papendrecht 12E49 Haarlem 12C40
41661 Customized Originals - 49902 PIXSWEET B.V., Utrecht 12C39
by Power Brands BY, Utrecht 10L50 41661 Power Brands BV, Utrecht 10L50
46660 DEONET BV, Eindhoven 10M31 49748 powerCubes, Bodegraven 12D38
49541 East West Beheer B.V.- pS| Partner PPP - Platform promotional Products,
East West packaging B.V., Duiven 12M22 LEERDAM 9M22
pS| Partner Eisma Businessmedia BV - 49220 promocCat - Jeroen Koekoek,
,Stitch & Print \nternational + Groningen 12C35
Sign+ Magazine”, 435590 promoclip International BV,
Leeuwarden gM22 Media Lounge Heemstede 12C38
45107 Epilog Laser - cameo Laser 49109 Promopremiums B.V, Eindhoven 10614
2 Hagemann GmbH, Houten 12Bo9 % 48075 PRON\OT\ON4U, Hardenberg 12E05
48158 rope BV, Herten 11053 45582 pSL Europe B.V., Zoetermeer 10H15
45737 Giving Europe B.V., Tiel 12Goy § 49422 Rackpack Europe B.V., Amersfoort 12C36
46895 Gottschalk B.V., Amsterdam 9B42 49798 Royal Blue Collection -
48277 Green Earth products - InsideOut Luxury B.V.,Voorschoten 12M38
Inh. Helga Nederhoed, Meppel 11A42 § 49142 Skimming Blocker, Leeuwarden 12L01
pS| Partner Het Portaal - 48301 SLBAGS - SL Lederwaren BV,
promZ Vak, PromZ, Promo Biss, Zutphen 12H47
Rotterdam oM22 Media Lounge 48447 SUITSUIT lntemational BV, Soest 11C44
47349 Hypon BV, Heemstede 12C49 § 47525 Telco Accessories b.v. - Xtorm /
L4740 Impliva B.V., Mijdrecht 10H02 Gecko Covers, Houten 11H23
144894 Intermed Asia Ltd., RoelofarendsveennBso 49864 Textiel Groep Holland BY, Bladel 12H45
43540 Intraco Trading by, Wormerveer 10C76 49906 The Bag Lab.eu -
49513 Keuzekado - \vo Feyen, Coevorden 12043 Key Merchandise B.V., Den Haag 9B45
40717 Lensen Toppoint B.V., Bergentheim 12Ko1 § 48780 Tiflo B.V., Ulvenhout 12C44
43208 LoGolf Line B.V., Naarden 9G27 48334 TrinnoQ lnternational -
49786 LuggageMate BV - Marcus Buijssens Boxtel 12D40
Smart Travel Goods BV, Zaanstad 10G76 49692 \inologo -
41661 Markelip - Message on a pottle, Roermond 11N31
Power Brands BV, Utrecht 10L50 49726 WebcamCovers - SecuFerro B.V.-
Inh. Simon de Vries, Haarlem 12N32
New Member Xapron - Fredani Fashion,
Waalwijk 12C42
42772 XINDAO B.V, Rijswijk 12E04

Q\ Reed Exhibitions



WE Wi
| ARE WHOLE GRAIN
r SiBe SNACK TRIO
U

Werbung

Quality + Impact .. OUR DAILY BUSINESS

et aertis”3 » TOP SERVICE & INNOVATION
S mpact e OWN CERTIFIED PRODUCTION
* EXCLUSIVE BRANDS

e MODERN PRINT TECHNOLOGY &
PACKAGING SYSTEMS
\Vv V =g’ |

=T
NEVISEE
L Prlﬂg[es

\_ MINI
PRINGLES

PREMIUM MILK
CHOCOLATE BAR

Wcﬁ\ﬂhw

ljﬁg\
mentos

mentos

MENTOS DUO
MENTOS GUM DUO

www.ksw24.eu
Kalfany SuBe Werbung GmbH_&



Sweet Advertising Gifts!

Quality advertising products from certified production

Gt (5 J s,

QGNQ/M

FRUIT GUM
POWER FLASH

S
Pt

PULMOLL DUO »re
FRUIT GUM -
PASTILLES

L T

FRELUDE:
v P |
e Lol tl-o bty 4

TECHNO TIN

VEGAN* ORGANIC
FRUIT GUM BEARS

(3 I Q) mentos fH

A“Gu“'

ﬁw&\?ﬁhoﬂ

VEGAN* XXL-BEARS
VEGAN* EXOTIC-FRUITS

* Contains no ingredients derived from animals and
not produced by using any animal components.

www.ksw24.eu



PSI Journal 1/2017 www.psi-network.de

good reasons
for the PSI Trade
Show are: prod-
uct innovations,

sensory experience:,ixeetci\ig;'l:?r:jglti- Of eXh i b ito rs recom-
platform, knowledge transfer, inter- mend PSI Trade ShOW

nationality, newcomer area.

Market research

visitors from 74 countries

suppliers and top brands of the promotional product met 932 exhibitors from

industry are participating at the PSI 2017. And from no 31 countries last year.
fewer than 35 countries.

of PSl visitors play a decisive, suppor-

of the trade visitors were g : :
ting or at least an advisory role when it

interested in promotional
textiles last year.

comes to procurement decisions.
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Trends & Brands
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Welcome

to
PSI 2017

0o @
...........
PRI

The PSI 2017

Tyl will be a firework
of trends and innovations.
And I can only recommend that
you come, see and marvel.
We are looking forward to the trade show
and to the many — in the best
sense of the word —
curious visitors.

Exclusive prét-a-porter

Modern, stylish, chic. The latest fashion
and textile trends can be cleverly adapted
to the promotional product sector. PSI be-
tomes a fashion centre for three days.

The GUSTO Tasting Pavilion is the “place
to be” when it comes to future culinary
advertising ambassadors: from sweet to
spicy, there is something for every taste.
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PSI 2017 -
the original

PSI is the first and to date largest
and most important trade show for the
European promotional product industry.
[t is the original, shaping
an entire industry for over five decades
— and is constantly
setting trends.

Marketplace of possibilities

Product premieres and innovations, inno-
vative concepts and inspiring networ-
king — the PSl is a colourful marketplace
of infinite possibilities and offers exciting

A feast for the senses insights into state-of-the-art techniques.

Every year, PSI offers a huge range of
trendy, promotionally effective products
from all segments.




Make Your Brand
Look its Best:
Promotional Products With the Original.

Post-it

-
——
-

Post-it® Promotional Products —

are the perfect brand ambassadors:

The unique quality of the original
3M materials will guarantee a high end
product and brand experience.

Original Post-it® Notes are produced
climate neutrally on PEFC™ paper,

in Germany.

b

Look your best with the Original:

- - At PSI 2017 in Hall 11 at Booth D74.
EN

pHOTO

Call us for information or an offer: +49 (0) 28 43/16 92-0 (Sales exclusive via resellers.)

Michael Schiffer Promotion GmbH = promotion@michaelschiffer.com = www.promotion.michaelschiffer.com



Focus

Sewn-in labels are often considered to be
annoying and are frequently cut off immediately
after the textile is bought. Yet they contain
important information. Some information must
be indicated, other information can be. Birgit
Jussen, who has an engineering degree in

clothing technology, explains to the PSI Journal
what must be marked and how, and why this is

PSI Journal 1/2017 www.psi-network.de

Pitfalls of labelling textiles

The label is

what matters

abels are getting longer and longer, and
are therefore oftensannoying and not in-
frequently show through the textile. How-
ever;there are reasons why labels are turn-
ing into long flags.or a-kind of booklet.
They contain information:that has'a key influence on de-
cisions to buy and is important to know when using the
product. Hence it is also important for those responsible
to know exactly what information is required. Unfortu-
nately, practical experience often shows that many tex-
tiles are incorrectly or inadequately labelled. It is not al-
ways easy to find a way through the jungle of specifica-

tions, however. Various laws, ordinances and guidelines
must be observed. And since globalisation is an issue, and
not only when goods are purchased, the respective
country-specific requirements where the items are sold
must also be taken into account.

Fibre composition and
official language are obligatory

The lion’s share of text on the label consists of informa-
tion on the fibre composition. We often find the raw tex-
tile materials in various languages. This list is due to the
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Birgit Jussen has a degree in engineer-
ing for clothing technology and sup-
ports the textile and clothing industry
with her enterprise “Quality Matters —
advice for sewing technology and qual-
ity”. She addresses questions related
to product realisation and optimisation,
as well as quality assurance and con-
sulting in the event of complaints, com-
piles expert opinions and technical doc-
umentation, and holds seminars.

European directive (EU) No. 1007/2011. It first requires
that “Textile products shall only be made available on the
market provided that such products are labelled, marked
or accompanied with commercial documents in compli-
ance with this regulation.” So, there is a general obligation
in Europe to provide textiles with the fibre composition.
Further, the directive states that indication must be in the
official language of the European member state. To sum
up, the more countries a product is sold in, the more lan-
guages must appear on the label. This general obligation

to label textiles applies equally to manufacturers and im-
porters — both in stationary and in online trade. The re-
quirements that must be met sometimes differ, however,
depending on those involved in each case. However, if
they are not fulfilled, that is, if a textile product is incor-
rectly or inadequately labelled, the EU directive does not
stipulate any sanctions. Penalties are the sole responsibil-
ity of national legislators. As far as Germany is concerned,
this means that the German textile labelling law applies,
which only came into force in early 2016. It regulates the
effective enforcement of the Europe-wide directive. Who-
ever infringes it, is acting improperly and can be penal-
ized by a fine of up to 10,000 euros.

Care symbols protected by trademark law

Even though it is not mandatory in Germany — in contrast
to Austria, for instance’— care instructions are still found
in almost every textile product. This has become the es-
tablished standard and is expected by consumers. When
properly marked, at least five symbols provide informa-
tion on how to care properly in the household laundry as
well as for professional textile care. The care symbols are
standardized and legally protected internationally by GINE-
TEX, so that the relevant licence must be obtained to use
them. The national GINETEX organisations ensure that
they are used in accordance with the guidelines of the
trademark holders. If the protected symbols are altered
or not used properly, a ban on their use could be the con-
sequence.

Manufacturer’s address must be stated

The German Equipment and Product Safety Act is not di-
rectly connected to textiles, yet it does play an important
part in their labelling. For instance, § 5 states that the name
of the manufacturer, the representative, or the importer
and their address must be indicated on the product or the
package. What cases call for this indication to be on the
product or on the package is clearly defined. Whoever in-
tentionally or negligently acts in violation of this commits
a petty offence and can be penalised, as with violations
of the textile labelling ordinance, with a fine of up to 10,000
euros. This indication is also required in other European
and non-European countries. The same paragraph of the

www.birgitjussen.de

product safety act also applies in another case: consum-
er products, which include textiles, must be clearly labelled
for identification. This is intended to help take the affect-
ed products more quickly and unambiguously off the mar-
ket in the event of a recall.

The relevant manufacturing process is decisive

The origin of a product is internationally expressed by
stating “Made in ...". In Germany and most EU countries,
this information is voluntary. If, however, marking is done,
close scrutiny of the production process is required. Since
textile manufacture involves a high degree of specialisa-
tion and often different countries are involved, care must
be taken not to infringe against the prohibition of mislead-
ing statements. In many cases, the prevailing opinion is
that the country must be indicated in which the final step
of manufacture occurred. However, what is decisive is the
country in which the essential manufacturing process took
place, which gave the goods essential parts and specific
characteristics. In many countries, especially outside the
European Union, the designation of origin is prescribed
when goods are imported. A lack of marking can have
various consequences depending on national law: from
toleration to a fine and temporary blocking of the goods
up to an import prohibition.

Avoid pitfalls

In conclusion, proper labelling of textiles is a science in
its own right and entails all sorts of pitfalls. Companies
which market textiles should therefore do comprehensive
research to avoid penalties. <
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Your Chdice!

They're brand new and are making their début at the
PSI 2017: the PSI FIRST Club 2017 product launches.
50 mystery products are waiting to be discovered from
10" —12"January 2017 in Diisseldorf. Select your per-
sonal favourites as candidates for the People’s Choice
Award, the prize for the most creative innovations.



Kirsten Dreyer

ABER textil+design

“We nalke our
jootwear fromn creativity,

experience and
all Kinds of fun.”

Made-in-Germany socks and sneakers with individual designs:
ABER textil+design puts these classic products at the heart of the
advertising. Cheerful and colourful or restrained and elegant — our
footwear is snug, comfy and always welcome. What better pro-
motional product is there? We'll be unveiling these — and all the
other ways we can sock it to you — at the PSI. o

E




Lorne Spranz

Spranz GmbH

“We offer
high-quality yet value-
jor-noney
promotional products.”

We make our own designs! We'll help you find the missing
piece of the puzzle for your marketing concept — Cl-optimised
and precisely targeted. Our major strength lies in providing
Intensive customer consultation and support at each step of
the sales chain. You, too, can benefit from high-quality prod-
ucts with a difference — and at attractive prices. o

E




Jiirgen Geiger

Geiger-Notes AG

“Our partners in the
promotional products
industry are the
driving jorce lhehind

out lbusiness”

Superior craftsmanship, touchable, substantial, made in Germa-
ny. These have been the values of Geiger-Notes for more than 30
years. Our keen eye for innovation sets us apart from the compe-
tition. But calendars and adhesive notes in a modern design are
not enough for us. We collaborate with our customers to opti-
mise the products — every day. o

E




Jorg Herzog
Herzog Products

“Inspiring people witlh
our ideas, impressing thean
witl our perfornmance,

keeping moving. That’s
wihat zogi is all aloout.”

zogi designs, develops and manufactures innovative electron-
ics and lifestyle products specifically for the promotional
product market. We combine concentrated creativity and the
fun of running successful promotional product campaigns with
proactive service and a clearly formulated goal. The result?
Perfect solutions for our customers' individual projects. Noth-
Ing more, nothing less. o

E




Sonke Hinrichs
Inspirion GmbH

“Offering a continuous
streanmn of fresh ideas,
we ate a nortih-Gernan
promotional product

supplier”

For nearly 20 years, the Bremen-based company Inspirion has special-
ised in importing promotional products and “Check.In” luggage. The
colourful range of about 3,000 products covers all areas from busi-
ness to leisure. Inspirion’s effective logistics, its in-house printing ca-
pabilities and extensive storage capacities in Bremen and its foreign
branches enable the rapid delivery of goods — however large or small
the quantity. Advertising application included! o

E
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Kai Kaufmann
Logobecher

“Treat yourself to
superior and effective
advertising.”

People are ordering more and more drinks to go. We've taken this
as an opportunity to offer our customers coffee-to-go cups for hot
and cold drinks as single or double-walled cups. Small production
runs, fast delivery times and “made-in-Germany” quality are inte-
gral parts of our corporate DNA. ®




Ingo Kaemper
micx — media

“We. carefully assess
the (atest trends —

ond then draw the
riglht conclusions.”

We are passionate about digital advertising media. We have seen
strong growth since we successfully introduced moving-image ad-
vertising media, especially our video cards, brochures and gift box-
es. The promotional product market now has a new and potentially
lucrative product portfolio at its disposal. We believe in providing
specially tailored product concepts to high quality standards — both
now and in the future. o

E




| Adam Myschor
moynd GmbH

“Our sticky notes
are coveted advertising
cartiers for
daily use.”

We at moynd produce sticky notes in all shapes and colours. Our
impressive products are distinguished by their strong adhesion
and “made-in-Germany” quality. Sheet coating and double-sided
printing are no problem thanks to our own adhesive coating
machine. Our customers appreciate our sticky notes in softcover
envelopes, our friendly service and our very short delivery times. @

E
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‘ Christian Voithenleitner

BEMAG Behrendt Marketing Group

“We provide answers
to all those wiho want
to know what toanor-
row’s promotional

trends will (ook (ilke.”

We don't follow the trends in electronic promotional products
and mobile lifestyle — we set them! Distributors distinguish
themselves by providing customers with genuine new ideas.
Those who merely offer standard articles are replaceable. Set
yourself apart — with stylish and fully customisable products of
the highest quality. o

E




Alex Turner
Listawood

“We never stand still,
we are constantly
innovating and
infroducing new ideas.”

Our motto is: uniqueness! Thanks to smart investments in tech-
nology, we are pioneering new product ideas into the promotion-
al market, meeting the needs of our customers. We can offer high
quality products, made locally, at great prices. We are especially
proud of our ceramics with many innovative, unique and patent
protected lines. o
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The PSI 2017 is something very special: the 55th edition of Europe’s leading
trade show of the promotional product industry features a new day
sequence with an overall longer duration, an industry customers’ day as well
as more innovation and information. Around 1,000 exhibitors will be
presenting ideas and concepts for effective promotional campaigns.

PSI 2017: Fireworks of trends and innovations

Come, see,
marvel

PSI CAT-
WALK:
Promotional
trends for fash-
ion-conscious
people.

i

n many respects, the PSI Trade Show is
a reflection of the promotional product
sector. It is proof that new ideas and prov-
en concepts complement each other per-
fectly to create a lot of new opportunities
and perspectives. Just as the wide portfolio of products
shown at the trade show ranges from promotional clas-
sics to product premieres, the PSI itself is a fruitful com-
bination of both, tradition and innovation. On the founda-
tion of more than 50 years of experience and profession-
alism, each year a truly individual and ever-changing trade
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show takes place that is unrivalled in the European trade
show landscape.

Three full trade show days

The opening of the trade show on Tuesday 10 January
this year will for the first time be the start of three full trade
show days with opening times from 9 am to 6 pm. This
means more time for visitors to discover new products,
to make or consolidate contacts and to acquire valuable
practical know-how. The possibilities for this are greater

,&

e».,.




www.psi-network.de PSI Journal 172017

than ever before because the special areas and special
product presentations are becoming more diverse and in-
teresting every year.

Fashion in Hall 10

Hall 10, for example, has developed into the fashion cen-
tre of the PSI and is once again a highlight for everyone
who wants to discover trendy fashion, workwear or busi-
ness looks as a promotional ambassador. The lively pres-
entation shows on the PSI CATWALK with professional
models, extravagant choreographies and catchy music are
held on each day of the trade show at 11 am, 1 pm, 3 pm
and 4.30 pm. Come and be amazed at how chic promo-
tional fashion can bel

Premieres and practical know-how

The PSI Trade Showhas always been synonymous with
innovation and creativity. One example of this is the 50
product premieres which will be staged in a special sec-
tion of the PSI Institute Competence Area this year. Hav-
ing a look at Hall 9 is definitely worth it because the PSI
Best Practice Forum is also located here at stand 9M04:
Know-how from professionals for professionals is offered
here in the form of short, half-hour lectures from 10 am
until late afternoon each day. The attached programme
will help you decide in advance which topics could ben-
efit you in your business. <

PSI Best Practice Forum:
There will again be excit-
ing topics for the promo-
tional product trade in
2017.

1

=",

» PSI
INSTITUTE

BEST PRACTICE FORUM

L8

Schedule of the PSI

Best Practice Forum,
Hall 9 Stand M0O4

Tuesday 10 January 2017
10:00 - 10:30
dMAS - die All-in-one-Lésung fiir den
Werbemittelmarkt
10:30 - 11:00
Screen printing basics
11:00 - 11:30
Aus- und Weiterbildungsangebote der
Akademie fiir Textilveredlung
11:30 - 12:00
Sourcing Trends im Internet
12:00 - 12:30
Produktdokumentation?
Unverzichtbar!
12:30 - 13:00
Made in Germany: Qualitat,
Innovation, Nachhaltigkeit
13:00 - 13:30
Digitalisierung in der
Werbeartikelbranche
13:30 - 14:00
Qualitatssicherung Werbeartikel
14:00 - 14:30
Wie wirken Werbeartikel ... richtig?
14:30 - 15:00
Design — das unterschétzte
Schutzrecht
15:00 - 15:30
Warum brauchen Sie einen Profi fiir
Werbemittellogistik?
15:30 - 16:00
Storytelling — mit Werbeartikeln
16:00 - 16:30
See it, touch it, love it!
16:30 - 17:00
dMAS - the all-in-one solution for the
promotional gift industry

Wednesday 11 January 2017
10:00 - 10:30
dMAS - the all-in-one solution for the
promotional gift industry
10:30 - 11:00
Simulated process printing
11:00 - 11:30
Digitalisierung in der
Werbeartikelbranche
11:30 - 12:00
Produktentwicklung ist teuer —
der Staat hilft mit Zuschiissen
12:00 - 12:30
Stifte, die Geschichte(n) schreiben
12:30 - 13:00
Biokunststoff — griine Alternative zu
konventionellem Plastik?

13:00 - 13:30
Erfolg durch Nachhaltigkeit
13:30 - 14:00
Je besser der Lieferant, desto
geringer das Risiko
14:00 - 14:30
Sourcing Trends im Internet
14:30 - 15:00
Neue Kaufertypen, neues Verkaufen
15:00 - 15:30
Best Practice: Unternehmen, Social
Media und Arbeitsrecht
15:30 - 16:00
dMAS — die All-in-one-L6sung fiir den
Werbemittelmarkt

Thursday 12 January 2017
10:00 - 10:30
dMAS - the all-in-one solution for the
promotional gift industry
10:30 - 11:00
Four color process printing
11:00 - 11:30
dMAS — die All-in-one-L6sung fiir den
Werbemittelmarkt
11:30 - 12:00
Mehr Innovationen durch
demokratische Produktentwicklung
12:00 - 12:30
Werbeartikelmarkt: aktuelle Zahlen
und Trends
12:30 - 13:00
C-Material mit A-Aufmerksamkeit:
Full Service
13:00 - 13:30
Compliance und Verkaufsforderung:
was geht, was nicht?
13:30 - 14:00
See it, touch it, love it!
14:00 - 14:30
Kunden wollen griine Marken!
Der Sustainability image score
14:30 - 15:00
Die neue EU-Berichtspflicht zur
Nachhaltigkeit
15:00 - 15:30
Nachhaltigkeit im Textildruck —
nur eine Modeerscheinung?
15:30 - 16:00
Storytelling mit Werbeartikeln
16:00 - 16:30
Die neue digitale
Selbstverstandlichkeit
16:30 - 17:00
Hapticals — Marken mit allen Sinnen
erleben

www.psi-messe.com
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DUSSELDORF

(DITEXT T @ EV] & Night

Hardly has the bang of fireworks and firecrackers died down at the end of
the year when the next major event announces itself with a loud drum roll.
The word “major” must be taken in a literal sense, since the year begins for
the industry with its most important highlight. The PSI will be presenting the
most interesting innovations and ideas Wfrom the great, colourful world of
promotional products to a trend-conscious public at the Diisseldorf
fairgrounds for the 55th time. As is well known, a day has 24 hours, hence
many people like to carry the positive drive of the day over into the evening
hours and see it out with an enjoyable meal. Luckily, Dusseldorf has a wide
array of tasty alternatives and is thus ideal for appealing to any palate.
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XED, TASTY,
TYLE

getarian or carnivore after
inary journey to foreign lands
Rhineland cuisine? Quaint
? Those who have a choice
always have the possibility to
ething suitable in Diisseldorf.
there’s nothing that can’t be
ere. In other words: there’s
ing for every taste and, above
every taste the right alternative.
all those who would like to try
something new can enjoy diverse
tastes and flavours thanks to the
wide variety on offer. In order not to
become overwhelmed by the vast
range of options, we present a small
potpourri of culinary pleasures that the
metropolis on the Rhine has to offer on

the following pages.

A touch of the Mediterranean: page 52

Gallo Nero, Hot La Cucina, Antiochia, Principale Pizzabar, Estia

Sumptuous Asian expedition: page 52

Veatnam, Benkay, Luang Prabang

Meat-free dining: page 53

Kirti's Dhaba, Sattgriin, Fleischfrei, SchnellVeg

Somehow different: page 54

Brasserie 1806, Butch Becker, Mangold, Dorfstube
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A touch of the Mediterranean

Casa Gustosa: Pempelfort, Nordstr. 28, Phone: +49 211 9542397; Main courses 10-19 euros

The name of this restaurant with French-Italian-North African-style cuisine captures it in a nuts-
hell. In the Mediterranean atmosphere of Restaurant Casa Gustosa it’s really very tasty and taste-
ful, as the interior reveals. Not cluttered, instead harmoniously arranged — just like the menu, which
includes the classic bouillabaisse along with freshly caught gilthead sea bream, lamb chops and
pasta specialities. The head chef places particular importance on fresh, spontaneous cuisine and
natural ingredients prepared & la minute. Because ultimately he strives to create the perfect flavour
compositions to satisfy every palate’s desire.

Gallo Nero: Bilk, Binterimstr. 27, Phone: +49 211 3179303; Main courses 11-23 euros

At first sight Gallo Nero (black rooster) looks quite purist. At second glance — at the latest when
perusing the thick, leather-bound menu — it becomes very lush. The culinary success story: clas-
sic recipes and good products. Those who enjoy hand-made pasta with that special touch, toge-
ther with a good drop of fine wine should take note of the address of Gallo Nero — alone in order
to make a reservation well in advance. The black rooster has a passionate fan base.

Antiochia: Pempelfort, Duisburger Str. 16, telephone: +49 211 15945729; main courses 6-17 euros The
Antiochia focuses particularly on the so-called mezes, cold and hot appetizers in Oriental cuisine.
Anyone who can withstand this enticement — 21 cold and 13 hot mezes — at least a little, can ex-
pect spicy, grilled dishes with lots of Mediterranean herbs. To finish off, there is the lure of sugar-
sweet baklava.

Principale Pizzabar: Flingern, Lindenstr. 66, Phone: +49 211 20070727; Main courses 6-17 euros
Principale Pizzabar is a new alternative for friends of the Mediterranean kitchen. The slightly dif-
ferent aspect here: there are not only meals to suit the big appetite. The dishes listed under the ca-
tegory “Spuntini” indicate a snack which has little to do with a snack in the conventional sense. It
actually involves little culinary treasures, which are very filling and, at the same time, gentle on the
wallet. In the very pleasant environment it's almost a must that the patron still serves guests per-
sonally here.

Estia: Heerdt, Heerdter Landstr. 245, telephone: +49 211 56925325; main courses 12-24 euros

This restaurant is named after the Greek goddess of the hearth fire and conviviality. Anyone who
expects a traditional, somewhat bourgeois Greek restaurant, however, will get a pleasant surprise:
instead of presenting statues of gods and other plaster decorations, the place features a modern,
functional dining area. The menu also goes beyond traditional Greek cuisine; it takes its orientati-
on from the variety on offer in the entire Mediterranean region. Hence it includes not only a wide
selection of Greek appetizers, so-called “mezzedes”, but always fresh grilled fish as served in Italy,
Spain, or France, as well.

Sumptuous Asian expedition

Veatnam: Friedrichstadt, Bilker Allee 164, Phone: +49 211 83081358; Main courses 9-11 euros

To describe Veatnam in the best possible way, one needs to let the Veatnam team speak for itself:
“Amidst the charming perfection of the imperfect, the spirit and soul of traditional Vietnamese cu-
isine can be found. The recipes for our Vietnamese delicacies have been passed down from gene-
ration to generation and we prepare them with a great deal of heart and soul in a traditional, local
and authentic manner.” Guests who would like to experience the street food flair of Asian food
stalls are in the right place at Veatnam.
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Benkay: im Hotel Nikko, Inmermannstr. 41, Phone: +49 211 8342620; Main courses 12-139 euros
Dusseldorf has a good selection of Japanese restaurants. After all, the metropolis on the Rhine is
home to one of the largest Japanese communities in Europe. The “Benkay”, in the Japanese four-
star hotel “Nikko”, is a small Japanese cosmos and offers three restaurant areas in total: the “Fish
corner” with sushi bar, Tatami rooms, where guests traditionally sit on the ground on rice straw
mats, and a separate Teppanyaki grill area (incidentally the only one in Dtsseldorf). Applicable to
all: the dishes are very carefully and always freshly prepared.

Luang Prabang: Flingern, Platanenstr. 26, telephone: +49 211 2304275; main courses 7-16 euros

The Lao restaurant Luang Prabang is perfect for anyone who likes spicy hot food. Here there are
dishes in all shades of hot, and the hottest call for a good deal of courage and a fireproof stomach.
Apart from the aromas typical of Asian cuisine, such as ginger, coconut milk, and red curry, you
will also obviously find the Lao national dish “larb” on the menu. This is minced meat served with
finely chopped herbs, lemon grass, lemon leaves, galangal, chili, and onions. The Luang Prabang
enjoys a reputation as a cult Asian restaurant, so an early reservation is advisable.

Meat-free dining

Sattgriin: Flingern, Hoffeldstr. 18, Phone: +49 211 68374080

This name is sure to make the hearts of all vegetarians and vegans beat a little faster. Sattgriin ex-
clusively offers plant-based cuisine — cholesterol-, lactose- and additive-free to boot. There are no
limits to the culinary creations that Sattgriin can offer. Whether Mediterranean or Asian — the gas-
tronomic imagination knows no bounds here.

Kirti’s Dhaba: Pempelfort, Diisselthaler Str. 1a, Phone: +49 211 8604202
Small restaurant — big variety. This is the best way to describe Kirti’'s Dhaba. The cuisine is Indian,
guaranteed vegetarian — and offers tasty, meat-free and always affordable meals.

Fleischfrei: Oberbilk, Oberbilker Allee 256, Phone: +49 211 9847090

The name is the game at Fleischfrei (meat-free): vegan alternatives to meat, based on soya or sei-
tan, are used in the preparation of the dishes. These are coupled exclusively with fresh ingredients,
the majority of which come from the local region. The outcomes are a real feast for the eyes and
palate: whether it’s tahini or mango-chilli burger with sweet potato fries, a pizza with colourful gril-
led vegetables or tofu nuggets — Fleischfrei offers a wide range of delicious meat-free alternatives.

SchnellVeg: Pempelfort, Bagelstr. 130, Phone: +49 211 91184728

SchnellVeg has a clearly defined philosophy: it entices guests to stay a while and savour. Whole-
some vegetarian-vegan cuisine, fresh and deliciously prepared dishes, as well as an informal spa-
tial concept — this is how the operators describe their passion and profession. Travels through far-
away lands have inspired the SchnellVeg team to try out new ideas and see the bigger picture. The
outcome includes dishes like tarte flambée with homemade cashew “mozzarella” and further in-
gredients such as spicy harissa or fresh spinach and figs, crunchy polenta wedges or Siem Reap
salad with pineapple and pepperoni.
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Somehow different

Brasserie 1806: Konigsallee 11, Breidenbacher Hof, Phone: +49 211 160900; Main courses 18-49 euros
Luxury at an affordable price. Surely there’s no-one who doesn’t want this. Brasserie 1806, loca-
ted on Dusseldorf’s legendary “K6” avenue, makes this possible. The selection of dishes ranges
from homemade fries in pseudo newspaper wrapping, to salad with Irish brown crab, right through
to grilled dry-aged entrecéte — and naturally many other sumptuous pleasures which are too vast
to list. Brasserie 1806 unites several trends. And the view of the rich and beautiful strolling along
the glamorous “K6” boulevard comes free to boot.

Butch Becker: Klosterstr. 24, telephone: +49 211 91386921; main courses 7-31 euros

Burger fans take note! The Butch Becker has a great deal to offer you. The varied menu features
not only exotic creations, like the truffle burger, but also a number of vegetarian alternatives, such
as a veggie burger made of wok vegetables and egg, and even a vegan barbecue. Another special-
ty of the Butch Becker is its homemade bread. The beef is processed fresh on site and comes eit-
her from the lower Rhine or the Eifel. It is supplied by Schlosser, a long-established Disseldorf
butcher’s shop.

Mangold: Derendorf, Glockenstr. 20, telephone: +49 211 6006633; main courses 13-27 euros

The Mangold is a pert bar-restaurant that has something for every taste. The offering ranges from
standard dishes like focaccia sandwiches and tarte flambée to salads up to filet of Argentine beef.
Apart from an appealing wine list, which contains both German and Italian wines at reasonable
prices, the Mangold also features a large variety of cocktails. This can make for a long evening!

Dorfstube: Oberkassel, Lanker Str. 2, telephone: +49 211 17152540; main courses 7-31 euros

The Black Forest right in the middle of Dusseldorf? To find it, just go to the Dorfstube, decorated
in traditional, wood panelling from the region: Black Forest clocks, old-fashioned lamps and a huge
tiled stove set the tone here. The wine list is international, offering not only a large selection of Ger-
man white wines, but also [talian and French wines. The culinary focus is on southern German cu-
isine, so it is ideal for fans of cheese spatzle, roulades and farmhouse duck.
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Late Night
Diisseldorf

Whenever talk turns to Disseldorf,

it calls up associations with fashion,
shopping, culture, lifestyle, and trade
shows. But the birthplace of the
German writer, poet, and journalist
Heinrich Heine has much more to offer,
is extraordinarily rich in leisure-time
facilities and cultural programmes.
Here you will find one bar, club, theatre
and music venue after another, putting
their stamp on the character of this
metropolis on the Rhine. Whether

fans of culture looking to spend

a sophisticated evening or night

owls who seek the pulsating night

life, Disseldorf has anything and
everything on offer.
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An exclamation that applies to the Diisseldorf arts scene
time and again. Big stages, intimate theatre, excellent
artistry. On the boards that mirror the world outside,
there is something to suit everyone.

Erkrather StraBe 30, 40233 Diisseldorf, Tel.: +49 211 7344-
150, ticket hotline: +49 1805-2001
Whoever likes the theatre will love the Capital Theater. The largest theatre in
Dusseldorf is a more than 100-year-old former tram depot. The special thing
about it is that the original brickwork character and the former depot building
were retained. Seating around 1,100 people in the large hall and 400 in the
small hall, it is the largest theatre in the state capital of North Rhine-Westpha-
lia. The Capitol Theater is known for top-class, exceptional entertainment in
its musicals, comedies, shows and events.

Graf-Adolf-StraRe 47, 40210 Diisseldorf, Tel.: +49 211 8308900
The Savoy Theater is a performing arts theatre in the heart of Diusseldorf,
which has established itself here in the meantime as a solid cultural instituti-
on. The curtain regularly rises on comedy, cabaret, readings, concerts and
smaller-scale performing arts. The programme of the theatre, which emanates
the charming style of the 1950s, continually features well-known and versa-
tile artists.

Kay-und-Lore-Lorentz-Platz, 40213 Diisseldorf, Tel: +49 211 329443
The Dusseldorf Kom(m)odchen has undergone a long process of develop-
ment. Founded in the back room of a bar in 1947, it today calls itself one of
the most famous cabarets in Germany. Apart from its in-house ensemble, many
big names of the German-language cabaret scene appear at the Kom(m)od-
chen. The place values high-class entertainment and can accommodate 200
guests.

Apollo-Platz 1, 40213 Diisseldorf, Tel.: +49 211 8289090.
At the Apollo Varieté the stage is open for the whole spectrum of fascinating
artistry. Under the direction of the founder of Circus Roncalli, Bernhard Paul,
Roncalli’s Apollo Varieté invites you to a show that is fantastic in every sense
of the word, including magic, comedy, ballet and acrobatics. The theatre is re-
garded as one of the most beautiful vaudeville theatres in Europe and with
476 seats is the largest in Germany.
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Chilling out very nicely

Chilling out essentially means recovering after
exertion, relaxing. If you want to chill out in refined
surroundings after a stressful day at the trade show,
you will find way more than one unique opportunity in
Dusseldorf, as the following small selection shows.

Et Kabiiffke, Flinger Str. 1, 40213 Diisseldorf
Whoever would like to experience a symbiosis of tradition and cult should get
to know Et Kabiiffke. The small, quaint tasting room is an absolute highlight
of Dusseldorf Old Town and for many the starting point of a night out. It at-
tracts a mixed, colourful crowd. The many antiques create a captivating atmo-
sphere.

KIT Kunst-im-Tunnel Café, Mannesmannufer 1b, 40213 Diisseldorf

The Kunst-im-Tunnel Café, KIT for short, on the bank of the Rhine in Dussel-
dorf, is an insider’s tip. Here you can not only enjoy a cosy cocktail and fine
food, but there are also regularly changing exhibitions in the subterranean art
room. If you are lucky, you will be there at the right time to enjoy live music.
The KIT, namely, is a popular venue for live concerts.

Chillout - cocktail bar, lounge, restaurant, Bolkestr. 15, 40215 Diisseldorf

Here the name says it all. Flavoursome cocktails, tasty shishas and a wide va-
riety of food await the guests and provide for an enjoyable stay. The rooms
and the design are also pleasant: from the upstairs gallery you can see the bar,
and there is a sky full of twinkling stars on the ceiling.

Schlosser Quartier Bohéme, Ratinger Str. 25, 40213 Diisseldorf

A real institution in Disseldorf nightlife - all the same it is not easy to define
Schlosser Quartier Bohéme: it is restaurant, bar, lounge, event location, club
and venue for cultural events all in one. Whether you come for a cool glass of
Schlosser Alt from the tap, to enjoy homecooked German cooking or dishes
from Alsace or simply to chill out — Schlésser Quartier Boheme appeals to
young and old.



Industry

PSI Journal 1/2017 www.psi-network.de

Another award for Elea vacuum jug

After winning the iF Design Award 2016, the Elea vacuum jug has now been
awarded the prestigious German Design Award 2017. The Elea vacuum jug
convinced the jury of the acclaimed competition in the Excellent Product de-
sign category “Tabletop”. With the presentation of the “Special Mention” award,
Emsa was honoured for its particularly successful product design.
Since 2012, the German Design Council has been awarding the Ger-
man Design Award to discover and present unique design trends. Classically
beautiful in three sizes, with a timeless elegance and slim shape, the Elea stain-
less steel vacuum jug from Emsa brings perfect style to restaurants and dining
rooms. When serving hot or cold drinks, the lid, which is firmly connected to
the jug, can be easily operated with one hand: one press on the lever is suffi-
cient. www.emsa.com

Personal data

New managing director

Oliver Kussauer was appointed Managing Di-
rector of Trotec Laser Germany in [sman-
ing. He assumes overall operational respon-
sibility for one of the largest subsidiary branch-
es of the Trodat Trotec Group worldwide.
Kussauer already
had the opportuni-
ty in his previous responsibilities as sales man-
ager and authorised signatory. www.trote-
claser.com

From bags to paper

Geiger-Notes AG, manufacturer of calendars,
notebooks and sticky notes, is strengthening
its activities in the Benelux countries and
France. Joep Raanhuis, long-standing sales
and marketing manager at bag manufacturer
Joytex, will be responsible for the activities in
these countries from January on. The aim is
the acquisition of new sales partners and the
expansion of new customers.
www.geiger-notes.ag

Focus Growth Champion 2017

allbranded, one of the largest B2B online distributors of promotional products in
Germany, is one of the 500 companies with the largest growth in sales between
2012 and 2015, which was determined in a cross-industry survey conducted by
the German Focus magazine in collaboration with Statista, one of the world’s larg-
est online statistics portals. The Hamburg-based specialist for promotional prod-
ucts recorded a 174 per cent increase in revenue per year and thus catapulted it-
self to the top rank among all companies in the “Advertising, Marketing & Media”
segment. In cross-industry comparisons with a total of 500 German com-
panies, the start-up also achieved an excellent 16th place in the ranking.
Marco Krahmer, CMO of allbranded: “The award not only makes us very proud,
but also underscores that we are on the right path with our strategy.
www.allbranded.de
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One of the projects that convinced the jury was
the Skoda floor surfaces designed by FOTO-
BODEN™ on the occasion of the 78th ITHF Ice
Hockey World Championship in Minsk.

Frank Dangmann leaves

After many years of commitment to the Lamy
brand, Frank Dangmann has left C. Josef
Lamy GmbH. He has been
the face of the Lamy brand Lam
in the promotional product industry for over
twelve years and has positively developed
the promotion business. He will continue his
voluntary work as Vice Chairman and Spokes-
man for the brand product section at the
GWW board.
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LFP printer of the year

visuals united ag ranked second with FOTOBODEN™ in the category “LFP printer of the
year”. The Swiss company Flyerline Schweiz AG won the first prize. Since 2005, the trade
magazine Deutscher Drucker has been awarding the best of the print industry with the
Print&Media Awards every year. Print products as well as the competencies, companies
and persons in the printing and media sector are awarded a prize. The awards were award-
ed for the 12th time at the Grand Hyatt in Berlin on 3 November. “With this
award, we are consolidating our position as the best German printer”, said
Timo Michalik, CEO of visuals united ag. “We entered the competition with Fotoboden, our
large format printing on vinyl floors, which allows printing on flooring up to 3.15 metres
wide and up to 20 metres in one operation as well as on areas of 1,000 square metres and
more.” www.fotoboden.de

Barki says farewell

Dr. Giuseppe Barki, most recently the export
manager of SIPEC, Italy’s oldest importer of
promotional products, is retiring from his ac-
tive career — after more than 30 years in the
promotional product industry. He has been
actively involved in several associations,
and has shaped the industry as a mem-
ber, among others, of the IGC (Internation-
al Gift Council) and of the board of the Ital-
ian association Assoprom. www.sipec.com

Successful StoreTex Customer Day

The Falk&Ross team welcomed numerous interested guests to
its very first StoreTex Customer Day in Sembach on 10 Novem-
ber. The focus was on providing detailed information on the “Store-
Tex” webshop solution. This online shop for promotional textiles
offers customers of Falk&Ross the opportunity to open their own
online shop quickly and easily. The variable possibilities of the
online shop were especially praised on the Cus-

tomer Day. Falk&Ross also presented its house

brands (SG, Nakedshirt, FDM, Towels by Jassz, Bags by Jassz).
And during the tour through the logistics area, visitors were able
to take a look behind the scenes. Information on the new range
and StoreTex will be available first hand to visitors of the PSI
2017 at the Falk&Ross stand 10H50 in Hall 10.
www.storetex.net — www.falk-ross.eu

The first StoreTex Customer Day of Falk&Ross was very well received.



Lightweight with many capabilities:
the Micro Construction from Troika.

Personal data

Further reinforcement

The specialist team of absatzplus in Cologne
has received further reinforcement: Market-
ing specialist Jaqueline Bierfreund complet-
ed her vocational training at a promotional
material printing company and qualified as
a product manager in advertising and pro-
fessional marketing. Bierfreund is delighted
- to be able to use her expertise
absatzplus and creativity in direct contact
with customers. www.absatzplus.com
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Second award for Micro Construction

Following the Red Dot Design Award 2016, the Troika product Micro Construc-
tion — a pen with an integrated mini-toolbox, which can also be used as a key hold-
er —received a second award at the internationally renowned design competition
“German Design Award 2017”. With the title “Special Mention”, pieces of work
whose design has particularly successful aspects or solutions are recognised for
the commitment of companies and designers. The small lightweight has
a lot to offer: analogue and digital versatility (ballpoint pen and stylus), it
helps to quickly solve small everyday problems with a small centimetre
and inch ruler, slit and Phillips screwdriver. Incidentally, the sturdy ring attached
1 \ at the end of the multitalent is a great key holder. www.troika.de

New challenge for Gedig

Jorn Gedig took over responsibility for the
wearables division at PF Concept Deutschland.
He succeeds Astrid Fischer who will be leav-
ing the company. He has been working at
the company since July 2016, during which
time he has been responsible for sales in west-
ern Germany, which he will temporarily con-
tinue to be responsi-
ble for. The sales ex-
pert came from the
digital merchandising shop Smake.
www.pf-concept.com

PF Concept Deutschland

BEDEONET

SMALL ORDER ZONE

Small Order Zone introduced

The Dutch company Deonet — manufacturer of promotional products,
such as personalized USB sticks, key rings, pens and more — intro-
duces the Small Order Zone. Thanks to advanced improvements in
its personalisation techniques and automated order flow, Deonet is
able to produce its products from 10 pieces on. Com-

bined with the standard production time of 5 working Deonet

days, Deonet brings flexibility and speed into practice.

With the Small Order Zone, Deonet is making a next step thanks to
technological improvement. It is not only well known for technolo-
gical innovation but also for its protected designs. The USB Pen
Stockholm (a luxurious pen with an integra-
ted USB chip) and the USB Shape (a bespo-
ke USB available in almost any form) were
brought out by the very same producer.
www.deonet.com
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On 10 November, the press brunch of the Choice Group took place at the
JCK headquarters in Quakenbriick. The “Choice affiliate companies” are the
six subsidiaries of JCK Holding: Gustav Daiber, Fare, Halfar, Karlowsky
Fashion, mbw and SND. The informative event was designed to give a
selected audience of distributors and representatives of the press an insight
into the numerous product innovations of the Group.

Good prospects

for 2017

ven at the reception, there was a lot to dis-
cover this time. The impressive variety of
colour nuances that the customer has in
his choice of products is impressive. Cus-
tomers could move through green, yellow,
red, blue and black product worlds, leaving virtually noth-
ing to be desired. In the showroom, they could then enjoy
the highly anticipated collections for 2017.

Press brunch of the Choice affiliate companies

The Choice Group invited their guests to show them their
numerous product innovations.

Enjoy the rain

At Fare Schirmwerk, everything revolves around the weath-
er. And the forecasts for the new season look fabulous! “En-
joy the rain” is the motto here. The multi-award-winning
product range, designed with loving attention to detail and
know-how, shows once again that the specialist for promo-
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tional umbrellas understands the market and offers inno-
vative products for every requirement. Whether it be over-
size umbrellas with an integrated LED projection lamp, mod-
els in sporty design, or the AOC mini pocket umbrella Ge-
nie-Magic 2.0, which supersedes its successful predeces-
sors with new materials and new technology — systemati-
cally expanding its own range is routine at Fare.

Bags for various target groups

Halfar is paving the way for great looks and presenting lots
of new eye-catchers in 2017. From the gold-shimmering
shopper to hip bags with drawstring and the functional busi-
ness backpack, the promotional bag expert from Bielefeld
will be offering fashionable and practical companions for
various target groups in the new year. But Halfar not only
follows trends, it also expands its spectrum of materials,
processing, colour diversity and size. Halfar is answering
the growing demand for naturalness and sustainability with
new products made of canvas, jute and cotton. With its new
“Organic” series, Halfar also has a simple, classic shopper
as well as a bag with drawstring made of organic cotton.

Looks with style

The Gustav Daiber collections from James & Nicholson
and myrtle beach will also be combining many positive im-
pressions into a convincing whole in 2017. The looks of the
two brands are just bursting with vitality. With lots of pas-
sion and more than 110 years of experience, the collec-
tions are ideally suited to the requirements placed on tex-
tile articles for event and incentive equipment, corporate
fashion and promotion. Whether it be chic business looks,
lightweight promo jackets, jackets for cool city styles such
as the new padded or lightweight down jackets, hybrid sweat
jackets or softshell vests and jackets with zip-off sleeves —
no wishes remain unfulfilled. The fact that a sense of re-
sponsibility in the fashion sector does not have to be at the
expense of aesthetics is evidenced by a glance at the or-
ganic cotton collection. T-shirts in fashionable cuts from
slim to casual and in fresh colours confirm that attractive
styles and organic cotton are not mutually exclusive. Oth-
er highlights are the accessories from myrtle beach. The
range of beanies, scarves, shawls, caps and hats has also
been extended to include many new articles.

Workwear for kitchen professionals

Karlowsky Fashion has the recipe for a successful 2017:
know-how, a good nose for trends, innovation and passion.
The in-house brands Karlowsky Pure, Karlowsky Passion,
Karlowsky andmore, Diamond Cut and Rock Chef com-
bine passionate and individual designs with the highest qual-
ity standards. The collections in the jubilee year 2017 —
Karlowsky is already looking back on a 125-year-old tradi-

Stylish working clothes are the speci-
ality of Karlowsky Fashion.

Armin Cyrus,
Silke Frank and
Nina Schiffhauer.

PSI Managing Director Michael Freter in conversation with mbw-CEO Jan Breuer.

www.daiber.de - www.james-nicholson.de - www.myrtle-beach.de - www.karlowsky.de - www.fare.de - www.snd.de - www.mbw.sh - www.halfar.de
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mbw presented their new rubber ducks.

tion —make all those who are at home in the nation’s kitch-
ens yearn for fashion workwear. The Basic bistro apron
from the Karlowsky collection, for instance, has always im-
pressed thanks to its classic and timeless design. The pre-
vious colour palette has now been extended to include the
trend colours anthracite, red and navy. A special highlight
is the new Basic pinafore. This is available with an adjust-
able bib and optionally also with a bag. A wide range of
colours and an exceptionally soft fabric are only two of its
many features. For professionals of good taste who value
individual design, the Rock Chefline is a good choice. From
now on, new matching boots with elaborate details are also
available.

Sweet and cuddly

mbw predicts a cuddly, soft and colourful 2017. Under the
claim “likeable”, mbw is promoting its big and small help-
ers which sweeten and simplify everyday life. In the varied
product selection of mbw, “likeable” is routine because you
simply must adore the charming new products. The Schna-
bels, the cheeky, yellow rubber ducks, have new members
in the family and are available in many new looks. The prac-
tical Schmoozies also boast new characters which, like their
relatives, ensure clean tablets and smartphones. Plush pen
holders that ensure a tidy desk are now available in three
versions. Funny, practical and likeable, the workday begins
with a smile and even the little ones look forward to doing
their homework. The cuddly plush novelties from mbw are
really likeable. Sharks and raccoons, for example, comple-
ment the already large range.

Versatile porcelain

Everything for the table with attention to detail: this is the
focus of SND this year. SND Porzellan Manufaktur, with its
locations in Hesse and Thuringia, is a specialist for the
high-quality refinement of porcelain products. In addition
to the classic coffee cup, SND has other beautiful porce-
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During the visit to the Laboratory, guests were shown various
demonstrations.

lain products in its assortment, thus underlining the versa-
tility of the material. The focus this year will be on porce-
lain products “revolving around the cup”, such as muesli,
fruit and salad bowls or light-protected storage boxes. The
new faces of the “Emotiontassen” series will put you in a
particularly good mood each day. Charming, cheeky and
sweet — this series conjures up a smile each morning.

Laboratory visit

Another highlight of the event was the exciting tour of the
Labtech laboratory, which is also located at the JCK head-
quarters. The independent and accredited laboratory is used
for chemical and physical tests. Interested guests were able
to look over the shoulder of the managing director of Labtech,
Thomas Hulsmann, and his team while they tested prod-
ucts from the Choice range. <
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Karl Knauer KG was presented with the “Print and Media Award” as the
vocational training company of the year and as the socially committed

printing company of the year. The company was also nominated in the

category of environmentally oriented company of the year 2016.

Industry

Karl Knauer KG successful

Winner of two awards

@~

he packaging specialist has already received
four Print and Media Awards in the last
four years and has repeatedly been one of
the finalists. Karl Knauer KG offers train-
eeship positions in no fewer than 13 differ-
ent professions and four dual work-study courses. The rea-
son for this is: “We train our own specialists and occupy a
leading position in the medium-sized printing and packag-
ing industry with a 10 per cent training quota”, explains
Richard Kammerer, managing partner and spokesperson
of the management of Karl Knauer KG.

Social responsibility for trainees

In order to attract motivated and committed trainees, the
company presents itself on numerous channels, including
professional information fairs, in the social media includ-
ing Facebook and YouTube, as well as at information days

Karl Knauer KG offers traineeship positions in no fewer than
13 different professions and four dual work-study courses..

at Karl Knauer KG. In addition, “training ambassadors”, i.e.
young people currently in training, present their occupa-
tions to school classes. Many other activities such as in-
ternships and participation at fictitious companies com-
plete the offer. The following fact is also motivating for ded-
icated training: most trainees are taken on directly after
successful completion of their traineeship.

“Impressively different”

“Karl Knauer KG focuses on people”, says Richard Kam-
merer. According to our slogan, we want to be “impressive-
ly different” in developing our employees. The company
has pursued this objective for several years with various of-
fers for all employees. In addition to annual employee meet-
ings, ergonomically designed workplaces and various health
management services, sports groups and further training
courses are also part of the comprehensive portfolio of-
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fered by Karl Knauer KG. The “Fliegerkiste” day care cen-
tre is particularly exemplary. Together with Hydro Systems
AG and the municipality of Biberach, this was established
five years ago and now offers 40 places for children from
six months of age up to school enrolment. Qualified spe-
cialists take care of the next generation; supplementary of-
fers such as a bilingual orientation complete the support
portfolio. The project has already received several awards.

The Print and Media Awards

Since 2005, the Print and Media Awards have been pre-
sented annually by Deutsche Drucker Verlagsgesellschaft
in Berlin. Companies in the industry which have distin-
guished themselves through outstanding achievements are
recognised. This year, people, teams and companies re-
ceived awards in 25 categories.

Innovative packaging and promotional materials

The core competencies of Karl Knauer KG are innovative
packaging and promotional materials, as well as gift pack-
aging made of cardboard, corrugated board and paper. The
company is one of the leading suppliers in the field of pack-
aging with its exceptionally broad range of services and
production concerning the folding box. Customers from the
branded goods and services sector throughout Europe ben-
efit from the diverse expertise and impressively large pro-
duction depth.

Wide choice of qualities

“In consultation with our customers, our experts develop
designs that meet all requirements for packaging — from
protection, security and attractive presentation at the POS.
Karl Knauer offers specialized ranges with state-of-the-art
packaging technologies: cosmetics and care, blister cards,
pharmaceuticals & health, environment and nature, agri-
culture and food, beverages, home and industry as well as
mechanical engineering. In addition, we intensively research
innovations for the packaging requirements of the future.
Whether it be in the areas of convenience, product safety,
forgery protection, finishing technologies or efficiency and
sustainability”, says Richard Kammerer, describing the com-
pany’s wide-ranging qualities. <
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The “Fliegerkiste” day care centre was established five years ago together
with Hydro Systems AG and the municipality of Biberach.

“Karl Knauer
KG focuses on
people”,

says Richard Kammerer, mana-
ging partner of Karl Knauer KG.

www.karlknauer.de
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viscom, the international trade show for visual communication, took place at
the Frankfurt Exhibition Grounds from 2 to 4 November. A total of 307
exhibitors from 29 nations attended the event which celebrated its thirtieth
anniversary this year. Once again viscom showed that it is an important
platform for innovation, inspiration and information — and also provides

impulses for new success stories.

ounded 30 years ago as a meeting place
for advertising technology, lighting adver-
tising and textile finishing, the trade show
has developed in the course of technolog-
ical development in digital printing and
the digital revolution in visual communication into a world-
class event that combines both worlds under the motto
“we connect”. With a total of 9,144 trade visitors, viscom
remained below last year’s level (10,064) due to the strong
trade show year with drupa which takes place every four

Trade show for visual communication

viscom 201 6: Innovation,
Inspiration, Information

years. However, it did manage to offset these statistics with
an international approach: visitors from 71 nations came
to this year’s viscom. Apart from the core Western Euro-
pean countries, visitors from Eastern Europe and Scandi-
navia were well represented. Non-European customers —
especially from the USA, Japan and the Arab world — were
also represented above-average with a share of almost ten
per cent of foreign visitors. The fact that even a longer jour-
ney is worthwhile was underlined by a visitor from South
Africa: “viscom particularly impresses with technical in-
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novations. This year, machine innovations in the areas of
laser cutting and text printing are the top priority for me.”

Advertising practice
meets visual brand communication

viscom is now also becoming more and more interesting
in the field of interior design, as a visitor from France con-
firmed: “We had a lot of advertising and communication
agencies, shopfitters, decorators and designers at our stand.
Several visitors even approached us with very concrete
projects. We are planning the ceiling design in two shops.
“viscom director Petra Lassahn, who has been managing
the trade show since 2006: “Whether it is a digitally print-
ed large format, a textile advertising banner, a display at
the POS, high-quality print-enhanced packaging or a vir-
tually staged product presentation — viscom impressively
brings together advertising practice and the world of visual
brand communication under one roof. “The focus is on
technical innovations in digital printing, creative inspira-
tion and information transfer in knowledge formats and
workshops. This market transparency met with a very good
response from the trade visitors. “As a representative of
the printing industry, including digital and 3D printing, the
viscom is the networking platform par excellence for me.
[ do not have to travel around the world, but can meet all
the important contacts at the trade show under one roof”,
was one of many positive comments.

Investment and impulses

The willingness of companies to invest was enormous.
This is confirmed by the results of a representative visitor
survey carried out by an independent market research com-
pany. According to this survey, half of all visitors came to
the viscom with concrete investment plans — 30 per cent
of them with a budget of more than 50,000 euros, almost
15 per cent with a budget of more than 200,000 euros. The
viscom is also regarded as a source of inspiration for fresh
ideas, as many visitors confirmed: “The inspirations we
take back from the viscom enable us to give our custom-
ers good advice”, was a typical statement. The hot spot
was again the viscom “world of inspiration”. The special
area offered companies an additional opportunity to ex-
hibit technologies, products and services — from process-
es to materials and designs to the final product. With match-
making events, the designers’ meeting point and Lunch &
Learn, the area was the place for networking and knowl-
edge transfer. A total of 96 lectures gave an insight into the
trends of the industry. Another highlight was the special
show space called “Superstar”, which featured the more
than 80 exhibits nominated for the industry award of the
same name. The awards were presented in the Europa Hall
at the Frankfurt Exhibition Grounds on the evening of 3
November. <
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Some key facts on viscom

For the past 30 years, viscom, the interna-
tional trade show for visual communication,
has been taking place annually, alternating
between Diisseldorf and Frankfurt, and has
played an important role in the development
of the industry. The viscom is actually two
trade shows under one roof: the viscom SIGN
and the viscom POS. As a package, they cre-
ate synergies and form the most important
annual meeting place for the visual communi-
cations industries in the European advertising
market. Viscom covers the entire value-added
chain of technologies, processes and mate-
rials up to the latest applications at the point
of sale.

- quperstar —

The special show space
“Superstar” was one of the
highlights.

www.viscom-messe.de
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For the fifth time, the Polish promotional products association PIAP
examined the effect of promotional products on end customers. The main
findings of the study: Promotional products have caught up with the
Internet, quality plays a decisive role, and over 90 per cent of respondents
use promotional products to improve their brand image.

Study carefully examines customer behaviour

Promotional products
gain strength

egular studies help to identify trends. And
these are constantly changing, as we have
seen,” says Katarzyna Wojniak of PIAP,
explaining the decision of the Polish as-
sociation to conduct a survey for the fifth
time. After all, the results of these studies support the as-
sociation members when taking strategic decisions. “The
results are somewhat like a compass and are thus incred-
ibly important and trend-setting,” she adds. Knowing the
impact of promotional products is a key factor when it
comes to assessing the development of the market and
its future.

Industry

Robust advertising budget

First of all, the crucial message for suppliers and distrib-
utors of promotional products: Advertising expenditure is
increasing. This was stated by 60 per cent of companies.
Fewer than 6 per cent spoke of a decline. The fact that
the amount of budget for below-the-line activities (such
as promotional products, loyalty programs, printed mat-
ter) differs can be attributed to the heterogeneous recipi-
ent group. Around 18 per cent reported that their 2016
budget for below-the-line marketing is more than 100,000
Zloty (25,000 euros), 20 per cent 20,000 to 50,000 Zloty
(5,000 to 12,500 euros) and almost every fourth market-
er interviewed (22.86 per cent) can spend between 10,000
and 20,000 Zloty (2,500 to 5,000 euros).

Caught up to Internet

Thanks to its favourable price-effectiveness ratio, the In-
ternet has triumphed in the marketing budget until now.
Last year, no fewer than 63.41 percent of respondents
called the World Wide Web the dominant media in their
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marketing mix. 2016 has now brought an enormous break-
through: Promotional products have caught up with the
Internet in terms of the price-effectiveness ratio, at least
when it comes to the choice of marketers. 37.14 per cent
of the budget managers considered promotional products
to be the most effective and cheapest marketing tool. Just
as many still saw the Internet in this role. The balanced
ratio shows that a turnaround has been accomplished. In
the overall assessment, promotional products have also
benefitted from an upturn in terms of effectiveness: 82.86
per cent of marketers (previous year: 70.73 per cent) par-
ticularly value this aspect. 91.43 per cent of respondents
actually use promotional products to have a positive ef-
fect on their corporate image. In 2015, there were just un-
der 83 per cent. This represents a significant increase in
acceptance.

Quality decides

In the past, last-minute orders have proven to be a real
problem for the advertising industry. It is now all the more
gratifying that three-quarters of respondents said they or-
der promotional products in advance. It was also found
that the reasons for choosing a promotional product have
changed. When asked what criteria are decisive (multiple
answers were possible), some 72 per cent claimed quali-
ty is a key factor. 57.14 per cent underlined the impor-
tance of both appearance and functionality, just over half
(51.14 per cent) said the price is important. This factor
was crucial just two years ago.

Purchasing behaviour of end customers

End customers usually choose bags, office supplies and
calendars as promotional products. Christmas, trade shows
and the desire to recognise business partners were men-
tioned as reasons. While 54.29 per cent of marketers pre-
fer Polish products, more than a third expressed that the
origin is irrelevant. The study found that the promotional
products industry should invest in the Internet as a distri-
bution channel. This is where end customers mainly search
for offers, recommendations and catalogues. <

PIAP Study

The study was conducted online with 350 reci-
pients. The target group consisted of end cus-
tomers and, in particular, the managers of cus-
tomer service departments as well as budget
managers at small, medium-sized and large com-
panies.

The most effective and, at the same time, the cheapest
advertising medium, according to your assessment, is:

advertising on the Internet 37.14%

promotional products 37.14%

outdoor advertising JRREZEYS

advertising folders JERWA

advertising on TV l 2.86%

What criteria guide you in the selection of promo-
tional products? Multiple choice question

quality 71.43%

appearance 57.14%

functionality 57.14%

price 51.43%

date of the execution of the order 20%

brand RE¥AN)

What kind of marketing products of the BTL group do you
purchase the most often? Multiple choice question.

48.57%

calendars 45.71%

bags

office articles
leaflets, brochures
stationery
sweets
ceramics

Source: PIAP study 2016
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PSI traditionally opens its doors at the beginning of each year.
Numerous events make the trade show even more colourful and vibrant.
Among other things, the PSl is giving away 10,000 refreshing PET
bottles of water to visitors. This gives us reason to examine the current
situation concerning the deposit on single-use containers.

In focus

Note the bottle deposit

Correct and exemplary: The
water bottles distributed by
PSI at the trade show are
recognizable as recyclable
PET deposit bottles that fea-
ture the DPG logo.

he 10,000 bottles distributed by the PSI

are sponsored by the exhibitor Sanders

Imagetools. PSI pays the deposit and the

bottles are, of course, correctly marked

with the logo of the German Pfandge-
sellschaft (DPG) as single-use bottles subject to deposit.
This not only identifies the products as duly manufactured
and purchased, but also as recyclable and hence sustain-
able products. The PSI Journal reported on this topic just
eight years ago, when the deposit for disposable PET bot-
tles was introduced in Germany. It is time to review what
has happened since then.

Waste reduced — recycling promoted

The objective of the Packaging Ordinance, which also reg-
ulates the deposit for PET bottles, is to avoid or reduce
the effects of packaging waste on the environment. Dis-
posable drinks now have a return rate of more than 95 per
cent. Thus, the valuable raw materials are reliably recy-

cled and reused. Articles with normal recycling (e.g. green
dot) do not nearly achieve such values. The rate proves
the purpose and enormous success of the decision to in-
troduce the deposit on single-use containers.

PET transports a positive image

This success story also meets with approval amongst many
parts of the population and gives the deposit on single-use
containers an absolutely positive image. Companies that
use beverages in PET bottles as promotional products
benefit from this positive image. In addition, the products
have a double effect: the recipient remembers the adver-
tising company twice: first when he receives it and then
again when he disposes of the bottle in a reverse vend-
ing machine and receives a 25 cent “reward” paid in cash.

Beware of “deposit-free”

However, distributors and industry customers must also
exercise care: PET bottles which are correctly labelled ac-
cording to the Packaging Ordinance bear the symbol of
the DPG (Deutsche Pfandgesellschaft). This centrally reg-
ulates the flow of raw materials as well as deposits for all
market participants. Especially on the Internet, there are
more and more offers from dubious vendors that offer
bottled water from abroad as “deposit-free”. These bot-
tles may not be marketed in Germany — contrary to ru-
mours, not as a complimentary gift either. The foreign sup-
plier is not affected by the German Packaging Ordinance.
But those who order the bottles and have them delivered
to Germany risk severe penalties and all sorts of trouble.
As cases show in the past, penalties amounting to sever-
al tens of thousands of euros have already been imposed.
Therefore, if you distribute PET bottles, you should always
ensure that they are marked with the logo of the DPG
(shown on this page). The promotional product thus gets
a clean, reputable image to the delight of distributors and
industry customers, and especially the environment! <
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Entrepreneurial crises are a creeping process. It is therefore all the more
important for companies to detect the signs and to initiate appropriate
counter measures. Reliable partners in this connection are tax consultants
and auditors whose recommendations should be taken seriously. Whoever

acts early has a clear advantage.

Recognize the signs and act in time

Company crises
develop graduall

Business

or a number of quite different reasons, ow-
ners and managers of small and medium-
sized enterprises wrongly tend to percei-
Ve or accept a corporate crisis only when
an existential threat is imminent. It is only
when the tax consultant repeatedly points out the worse-
ning economic situation, banks cut credit lines, good em-
ployees leave the company, the supply of capital becomes
increasingly crucial because of a lack of liquidity and, sub-
sequently, the initial delivery problems arise. Especially in
the case of companies where the process of succession
is still pending, a crisis generally has an even stronger im-
pact. This is because flexible solutions and fast innova-
tions are not among the core strengths.

Late insight

Once a waiting attitude can no longer conceal existing pro-
blems, decisions must be made — usually unpopular ones.
However, as the conditions continue to deteriorate, the en-
trepreneur is barely able to act on his own. At this point,
he must spend a large part of his working time on ensu-
ring the liquidity of his company and appealing to sup-
pliers. He may also have to talk with the staff about the
next salary payments and keep nervous customers happy.
By now the management staff realise that only restructu-
ring can save the company. However, the first step of the
company’s management is to undertake the recommen-
dations made by tax consultants and auditors a long time
ago. However, as they were made at a time when the en-
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Banks expect good concepts

In order to economically lead a crisis-ridden enterprise
back on a healthy path, the bank is initially the right contact.
In the absence of sufficient liquidity to carry on the busi-
ness at least provisionally, the entrepreneur takes the view
that the bank must lend a helping hand. In fact, the borrower’s
bank is already well aware of the economic downturn of
the company, as the submitted financial statements and
business evaluations speak a clear language. The bank
now expects a plausible company concept which is inten-
ded to produce measures for cost reduction, sales and
earnings expansion as well as a corresponding implemen-
tation timetable. Gone are the days, however, when the
bank could be presented with a 600-page report with nu-
merous tables. The employees of the transaction manage-
ment department or the already active “Special credit de-
partment” now expect realistic and plausible concepts
which must be underpinned by market data, forecasts and
generally accepted statements. By now it will be difficult
for the entrepreneur as the borrower’s bank expects an
assessment of the restructuring plans by an independent
company consultant and an industry expert — in the form
of a concept or even an expert’s report. The consequence
for the entrepreneur: Outsiders can scrutinise his business!

Missed opportunities — squandered confidence

Everything is now put on the table. Every now and then
a competitor had expressed his desire through the speci-
alists of a mergers & acquisitions company (M&A) to ac-
quire an interest in the company or even to acquire it. Ho-
wever, discussions never took place because approaches
by the M&A specialists were rejected. Changes to the ope-
rational procedures were never an issue as everything had
worked smoothly in the past. And most recently, the war-
nings of the tax consultant or auditor always went unhee-
ded. It is also noticeable that the trust of many suppliers
is exhausted, and that they then changed the payment mo-
dalities to the detriment of the economically struggling
company. Behind the scenes, the entrepreneur learns that
the suppliers no longer believe that he can achieve a tur-
naround. And the staff are also sceptical.

A question of value

[t seems that word has gotten around in the industry that
the company is struggling with enormous difficulties. More
and more inquiries are now being received from self-de-
clared experts who want to help the company. A renow-
ned M&A company has approached the entrepreneur
through the tax consultant to sound out the sales oppor-
tunities once again. While the company consultant works
together with the tax consultant on a concept, the M&A
specialists find that the value of the company only exists
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in existing customer relationships. However, these are be-
coming progressively weaker. Machine and plant assets
are now cheaper to procure in the marketplace and are
no longer technically state of the art. The staff turnover
in the company has not escaped the attention of the M&A
specialists either. The company is also losing “values” such
as contacts and specialist expertise. The M&A specialists
naturally point out that there are already interested par-
ties who want to take over the company. However, they

are successful entrepreneurs who know precisely the va-
lue (and the plight) of the company.

The opposite is achieved

The entrepreneur no longer knows how to react. The li-
quidity situation is so strained that the tax consultant brings
an “insolvency examination” into play. As the company’s
accounting and controlling activities had been very rudi-
mentary in the past, however, many documents which are
required by the bank or the consultants still need to be fi-
nalised. The relationship between the entrepreneur and
the consultants, however, has not improved. He still has
his doubts as to whether external experts can really help
him. An initial assessment, which also includes a restruc-
turing concept, promises little. The company consultant
explains that the company has not been investing for ye-
ars. The subsequent calculation shows that the product
produced is much too expensive. In addition, the audit re-
veals that sales were regularly not covering costs in order
to generate revenues. Whether or not the bank provides
further funds in these circumstances is more than doubt-

www.uppenbrink.de

If a crisis hits
your business, it
is crucial to act
fast.



Tax consultants
and auditors are
reliable partners
whose recom-
mendations
should be taken
seriously.

ful now. The consultant also cautiously hints that the en-
tire management of the company breathes the spirit of the
1950s and 1960s. The consultant thus achieves the exact
opposite of what he wanted to communicate.

Help comes too late

Tax consultants and business advisers agree that a com-
petent scrutiny of the company and the measures derived
from it should have been carried out about five years ear-
lier. The tax consultant had regularly suggested this to the
entrepreneur in the past. There are corresponding records
in his hand-written file. However, the entrepreneur was
certain that the economic situation and the entire com-

pany situation would improve without great changes. Con-
sequently, no measures were taken to restructure the com-
pany. Many German entrepreneurs want to have nothing
to do with bringing external consultants into the compa-
ny. They would only conclude that many things would
have to be done differently or better! The cost of external
specialists is also an obstacle, especially as entrepreneurs
are often of the opinion that such matters are best dealt
with by an experienced entrepreneur himself.

Company management
according to the lord of the manor approach

By now the long-established management style has also
contributed to the disastrous course of events. An entre-
preneur in the third family generation has adopted the
mentality that he is the sole decision-maker. As a rule, the
highly hierarchically organised company has never imple-
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mented ideas and suggestions for improvements from em-
ployees from lower decision-making levels. As everything
went well, this was simply not necessary. What the entre-
preneur does not know at this stage: The bank has alrea-
dy told the company consultant that a continuation of the
business with him at the top is not desired. By the time
the restructuring concept is presented, the bank will make
it clear that its confidence in the entrepreneur is exhau-
sted. This is exactly what the entrepreneur refuses to ac-
cept: All parties do not consider him to be competent en-
ough to find a way out of the crisis.

The end: Insolvency

Deeply affected by the statements of his advisors and his
bank, the disappointed entrepreneur angrily withdraws.
He is not willing to make the required changes. By now,
the first applications for insolvency are announced by the
creditors, which can cause a disregard for the poor eco-
nomic situation. If the analyses, the proposed measures
and their implementation had been carried out two years
previously together with the specialists, the restructuring
with the involved partners, the customers and the emplo-
yees would have been possible without any problems.

Thomas Uppenbrink, Hagen
Owner of Thomas Uppenbrink & Collegen GmbH and other
companies. Main fields of activity: Restructuring and Insol-
vency, debt management.

www.uppenbrink.de
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Search engine and email marketing are on the rise, while event
marketing is becoming less important. These are key findings of the
current study “Digital Marketing Trends 2016” by Dr. Torsten
Schwarz, head of the expert group Online Marketing of Verband der
Internetwirtschaft e. V. (eco).

Verband der Internetwirtschaft e. V.

Business

Digital marketin
trends in 2016

or the report, 172 experts were surveyed
on the distribution of their online budget
and the importance of online and mobile
issues in their companies. 46 per cent of
respondents expect an increase in budg-
ets for search engine and email marketing. 44 per cent ex-
pect budget increases for data-driven marketing, 41 per
cent for social media marketing. Mobile marketing, often
referred to as a hype, can expect a higher budget (36 per
cent) in more than a third of all companies.

Event marketing on the decline

According to the survey, event marketing must expect a
drastic limitation of financial resources: 15 per cent of re-
spondents expect cuts, another 21 per cent will be spend-
ing no money on this. There is also a limit to expenditure
with social media: 45 per cent do not want to expand their
budget, at least 5 per cent are planning cuts. Incidentally,
public relations recorded the most stable budget: More
than three quarters (76 per cent) of companies want to
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simply “leave everything as it is” in this classic field of
communications.

Half of the budget remains unchanged

Across all communication channels, a third (34 per cent)
of respondents expect increasing marketing budgets this
year. Just over half (51 per cent) expect an unchanged
continuation of last year’s budget. Only 5 per cent are
planning a reduction. A result that one can call quite sat-

isfying.
Content marketing at the forefront

More than three quarters (77 per cent) of the companies
rank content marketing high on their agenda for online
marketing. Following close behind (70 per cent) is system
integration, i.e. the networking of all systems to ensure the
best possible control flow. According to the eco study,
ranking among the other places are customer journey (64
per cent), personalisation (61 per cent), conversion opti-
misation (59 per cent), moving image and video advertis-
ing (54 per cent) and lead generation (53 per cent). Less
in demand are real-time marketing (24 per cent), messag-
ing and Internet of things (20 per cent) and programmat-
ic advertising (15 per cent). Often praised, but last in the
comparison of marketing topics, is virtual reality (10 per
cent).

Responsive design is of great importance

By contrast, responsive design is right at the front on the
scale of importance: for 87 per cent in the case of the web-
site, for 80 per cent in the case of emails. Multi-device
user tracking is considered important by 56 per cent of
respondents. Mobile advertising is important for 44 per
cent of respondents, a proprietary app for 39 per cent.
Less interesting is apparently the integration of location-based
content in real time (26 per cent). Trailing far behind is
optimisation for a smartwatch — only 5 per cent of re-
spondents currently consider communication on the wrist
to be of importance.

Supposed marketing stars not so relevant

The supposed stars of modern online marketing such as
mobile and social media are obviously considered not as
relevant as perhaps suspected. In point of fact, the fastest
growing channels are search engine, e-mail and data-driv-
en marketing. And content marketing still represents an
important issue: Over three quarters of respondents have
it on their agenda this year. <

Glossary
Online marketing terms

Customer journey
The individual phases which a customer passes through
before he decides to purchase a product. From the perspec-
tive of marketing, customer journey refers to all points of
contact (touch points) of a consumer with a brand, a product
or service. These include not only the direct interaction points
between customers and companies (advertisement, com-
mercial, website, etc.), but also the indirect contact points at
which the opinion of third parties about a brand, a product or
service is obtained (review portals, user forum, blog, etc.)

Data-driven marketing
Data-driven marketing refers to the use of knowledge from
databases that is useful for decision-making in the course of
selling products and services and the marketing of brands.
This includes demographic data, as well as behavioural infor-
mation, for example on purchasing behaviour.

Conversion
Conversion refers to a defined process in online marketing
in which the visitor to a website is guided from a simple visit
to the website to a concrete action. A classic example is con-
version, for example, a purchase, a download or sending an
application for a newsletter. A sub-discipline in the SEO or
online marketing is conversion rate optimisation. By using
conversion optimisation, marketers can better understand
success and scale future actions more easily.

Internet of things

Internet of things refers to linking uniquely identifiable phys-
ical objects (things) with a virtual representation in an Inter-
net-like structure.

Programmatic marketing
All marketing activities, their implementation, control and
execution are based on algorithms and automated rules.

Source: OnPageWiki, digital marketing lexicon

eco (Verband der Internetwirtschaft) is the largest association of the Internet economy in Europe with more than 900 member
companies. Since 1995, the eco association has played a leading role in developing the Internet in Germany, in promoting new techno-
logies, infrastructures and markets, in developing framework conditions and in representing the interests of members in political
matters and in international fora. In the eco competence groups, all the important experts and decision makers in the Internet
industry are represented and promote current and future Internet issues.

www.eco.de
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In a recent GfK study, only four per cent of the surveyed B2B decision makers
consider the design guidelines of their company to be relevant. A result that
should arouse the attention of promotional product consultants because
this opens up a potential consulting field which may also extend beyond the
design of promotional products and their inclusion in campaigns.

Business

It is often only
presentations
designed pro-
fessionally by
external compa-
nies that make
companies
aware of the
relevance of cor-
porate design.

B2B companies

Little understanding of

corporate design

ccording to B2B decision makers in Ger-
many, successful presentations are main-
ly distinguished by a transparent and clear
structure as well as by relevant content.
By contrast, the utilisation of corporate
design plays a very minor role. These were the results of
a GfK study commissioned by K16. 450 B2B decision mak-
ers in Germany, primarily in the areas of sales and mar-
keting, were interviewed on the topic of presentations,
cross-media campaigns and storytelling.

Uniform appearance important

The disregard of corporate design-compliant design is sur-
prising, particularly as presentations are used both in sales
and in customer acquisition as well as at high-profile trade
shows —i.e. on occasions when the focus is entirely on
their own company. Especially in such situations, the com-
pany should be presented as a single entity through the
accurate and systematic implementation of the corporate
design. After all, for almost three quarters of German B2B

companies, presentations continue to be the most impor-
tant channel for transmitting content and messages. A uni-
form appearance is therefore of utmost relevance for de-
veloping and maintaining brands. .Applied correctly, a cor-
porate design provides structure and shape and does not
prevent layouts that are appropriate for the company. A
corporate design can also serve as a basis for a Power-
Point template. Such a template guarantees that only the
correct fonts and corporate-compliant colours and ele-
ments are used. In conjunction with frequently used stand-
ard transparencies in the background, it also saves time
when creating presentations.

Support from professionals sharpens awareness

In second place following the topic of structure, the big-
gest challenge in creating presentations is achieving a co-
herent and uniform overall appearance. The utilisation of
the corporate design, however, ranks last with 5 per cent.
The possibility to create uniform presentations appropri-
ate for the company by using design guidelines is thus still
often overlooked. External agencies are commissioned
especially for demanding presentations. The support pro-
vided by professionals also significantly sharpens the un-
derstanding of the relevance of corporate compliance. Al-
most nine per cent of companies receiving external sup-
port see the application of corporate design as the key
success factor of a presentation - more than twice as many
as those without support. External support also ensures
a significantly greater satisfaction in transmitting messag-
es, choosing the right tools and general satisfaction with
presentations. Overall, 97 per cent of companies are sat-
isfied with their support, more than one in five are even
extremely happy. These results can definitely be seen as
a signal for the promotional products industry to position
themselves also as a competent service provider for cor-
porate design. <
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Haptics and high-tech

Siplast has been developing customised plastic products for the
promotional product market since 1960. The spectrum ranges from ring
binders, staplers and folders to identification articles, printing supplies
and much more. The Kreuztal-based company regularly creates its own
products, including protective covers for cards and documents with
radio chip such as credit cards and passports, the effectiveness of which
is also certified by TUV. As day-to-day companions, office articles are
particularly suitable for haptic advertising. Special finishes and impres-
sive print designs set the tone in this area.
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Horst makes you yearn for summer

They stand in almost every garden, decorate balconies and are popular
collection objects in garden plots: Garden dwarfs enjoy a real cult status.
This also applies to the cuddly plush garden dwarf called “Horst” with his
sunglasses and trendy outfit that Rudolf Schaffer is bringing along to
Dusseldorf. Even in January, the little guy will already be making us yearn
for next summer.
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Fascinating new views

The new holographic pyramid from Krtiger & Gregoriades
promises views of a very special kind. The supplier promises
child-friendly operation and lots of free apps for Android and i0S
for creating and viewing your own videos. Of course, users can
also download their favourites onto their smartphone from
the thousands of fascinating free holovideos in the app
stores and on the Internet, thus gaining their first
impressions of holography. The holopyramid is
delivered to the recipient packed in a gift box.
9B50

Tel +49 6201 845010 N
i info@planetwriting.com * www.planetwriting.com
https://www.psiproductﬁnder.de/ymfmyw

Functionality in stainless steel

The “Winner” rollerball model from Planet Schreibgeréte
GmbH impresses both with its high quality as well as with the
various possibilities of applying advertising. The barrel and the
cap are made entirely of brushed stainless steel. The clip and
the end piece are made of chrome-plated metal. Instead of a
rollerball refill, the writing instrument features a commercially
available ink cartridge. A brand message can be professionally
highlighted with laser engraving, an etching or a print.

9E40a
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'PS.I 47514 * Scharfer Werben GmbH
Tel +49 7664 5057217
3 werbemittel@cnmemory.de

www.schaerfer-werben.de i
https://www.psiproductﬁnder.de/nlyth

Mallorca on the tongue

Memories of your last Mallorca holiday are re-awoken with the Mallorca Gourmet Box from
Scharfer Werben. The boxes feature an individually printed label that can be configured with
the most diverse specialities of the island. They can be supplied in sets of 1, 2 or 3. The
following products are available: Egg liqueur, orange liqueur, peppermint liqueur, lemon
liqueur, mandarin liqueur, lemon syrup, orange syrup, lemon verbena syrup, olive oil, olive oil
with chilli, tomato and fig mustard, orange/ginger marmalade, orange/grapefruit marmalade,
fig jam, lemon jelly, lemon/tarragon salt or orange/rosemary salt.

9L42e
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Over 500 Products available: www.logolf-line.com
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OFFER YOUR MEMBERS THE OPPORTUNITY TO ASSOCIATE
THEIR COMPANY WITH THE MOST TRUSTED BALL IN GOLF.

In addition to being passionate players, your membership is also made up of a variety of business
professionals. Let them know they can associate their corporations or small businesses with the
#1 ball in golf. Titleist delivers the most sophisticated color reproduction, creative capabilities and

the highest quality standards.
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LoGolf Line B.V. | Energiestraat 16e | NL_1411 AT Naarden
Phone: +31 35 69 421 51
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n.lehner@seltmann.com°www.seltr.nann.com Zeitgeist on the table
https:l/www.psiproductﬁnder.de/n;vlmd

Seemingly liberated from any etiquette is how
Seltmann Weiden describes its new Country Life
decor. Unobtrusive with subdued colours, the
decor with its arbitrary speckles conveys a

. natural, homely, feel-good atmosphere. The
almost organic style with its open coup surfaces
offers the user-oriented aesthete extremely
functional handling with which all culinary themes
can be created.
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Smartphone is always at hand

The universal holder from Krtiger & Gregoriades is suitable for all
popular smartphone models. The mobile phone can be securely
anchored on bicycles, on prams and much more. With this holder,
it is possible to secure a smartphone securely to any handlebar or
handle. With an incredibly simple design and made of high-
strength silicone, the holder is unshakeable even when travelling
on uneven ground, says the supplier. It is delivered to the
recipient in a gift box.

9B50

As of right now registered PSI distributors
can invite their customers to PSI 2017.

(L ReedExhibitions www.psi-messe.com/tickets
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Tel +49 7123 380070
i info@adv-pax.de * www.adv-pax.com

https://www.psiproductﬁnder.de/zgu1mj

Workshop-feeling

The white tin can specially produced for Porsche in the
look of a standard disposable oil filter is a new develop-
ment of ADV PAX Lutec for the promotional product
sector. The can measures 50 millimetres in diameter and
70 millimetres in height, and is individually and com-
pletely printed using 4c offset printing. When the lid is
removed from the can, office clamps come in the shape
of a car. From 5,000 pieces, paper clips shaped like cars
appear. In order to easily remove them from the can, a
magnetic strip has been glued to the inside of the can.
The individual paper clips remain attached to it, thus
simplifying removal.
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Das
Fruhstucks-
brettchen

Besuchen Sie uns:

PSI Diisseldorf
Halle 9 / Stand F27

Wer kennt es nicht aus seinen Kindertagen:

Das Friihstiicksbrettchen!

Erfunden in den verriickten soer Jahren, heute frisch
aufpoliert.

Mit wilden Designs und coolen Spriichen wird es jetzt
zum kultigen Esstisch-Accessoire und begehrten
Sammlerobjekt. Lassen Sie Ihr Logo ‘'mal neben einem
frischen Brotchen gldnzen. Witzig, frech, intelligent,
inspirativ, hintersinnig, vordergriindig.

Ihrer Kreativitdt sind kaum Grenzen gesetzt, legen Sie
los - wir bringen Ihr Design auf s Brett.

Und das zu einem Preis - Leistungsverhdltnis - fast
wie vor einem halben Jahrhundert.

Wir produzieren das Original - als erster und gropter
Hersteller in Europa - seit Anfang der 5oer Jahre. Wir
beraten Sie gerne, rufen Sie uns an!

L
RICOLORK

MK-Haushaltswaren Thomas Mayr-Kiessling
MK-Haushaltswaren Thomas Mayr-Kiessling
Polz 14 - 95336 Mainleus

Tel. 09229/9 43-0 - Fax09229/9 43 33

info@ricolor.de - www.ricolor.de -
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E Tel +372 6585 921
soft@softreflector.c
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om * www.softreflector.com
ductfinder.de/mwyxzd

Reflection ensures safety

Softreflector offers almost any design and shape
for its reflective pendant. The small safety acces-
sories can be fastened directly to clothing or on

a handbag, backpack or hiking stick. They can

be seen far and wide in the dark. All products are
made specifically for the user and are certified to
EN13356. More information on design possibilities
and print options are provided by the customer
service staff.
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'PSI 48917 * Promo House s.c.
Tel +48 12 4114242 )
; biuro@promohouse.pl « www.krawaty.info
hitps:/ /www.psiproductﬁnder.de/ngrmmz
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Corporate design on the neck

Scarves and neckties with a woven logo make the branded
accessory a brand ambassador. Promo House has understood
this and now offers these products as individually produced
scarves and neckties for men and women. The scarves are made
of silk, polyester, viscose, modal, cotton or a mixture of these
fabrics. A special finishing prevents unattractive wrinkles or stains.
Each scarf is individually designed according to customer
requirements. Almost all combinations of colours and patterns
are possible. The minimum order quantity is 100 pieces.

9G17
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PS| 43817 * TechnoTrade Import-Export Gmb
E Tel +49 3375 216050.
info@technotrade-berhn.de

www.technotrade-berlin.de )
https://www.psiproductﬁnder.de/ywumd

The future of timelessness

The best designs are flexible enough to be timelessly
modern. The brand new WT 235 radio alarm clock
from Technoline therefore combines timeless colour
trends with a modern design and numerous functions.
The time can be received by radio or set manually.
Thanks to the comprehensive time zone setting and the
compact product size, this radio alarm clock is also
ideal for holidays and business trips. By applying
advertising, the alarm clock becomes a permanent
eye-catcher which is certain to draw a lot of attention.
9K49



www.psi-network.de PSI Journal 1/2017

Tel +351 275 331492 ot
tania.pereira@r3d.pt * www.r3d.p
https?//www.psiproducrﬁnder.de/nZvlmm

Reusable

In the case of new products, using environmentally friendly materials
and innovative designs is nowadays at the top of the to-do list. R3D has
recognised this and at the PSI it is presenting new packaging which
guarantees brand distinction, prestige and protection, and gives the
product the charisma it deserves. It is also presenting completely
recyclable packaging made from more than 70 per cent recycled raw
materials. With know-how and advanced technologies, it was possible
to give products a haptic cork touch or a silky texture.

9K39

Tel +49 212 40120 okerd
i info@boker.de * www.boker.de
lI?ttp?://www.psiproductf‘inder.de/nanzg
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Pocket-size all-rounder

The use of the high-quality Sandvik 12C27 blade steel (hardness 58-60
HRC), stainless steel plates and a bolted construction in combination with
innovative ideas from Boker Manufaktur give Boker Plus Tech Tools a
significant edge over conventional multifunctional pocket knives. In
addition to the tried and tested tools, the Tech Tool is characterized by a
glass breaker, a small shaft blade with screwdriver tip, a fold-out catch
strap eyelet and a variably detachable clip.

9B32
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Ice design suggests freshness

A fresh design with robust material: this is what distinguishes
the new Ice Loop drinking bottles from Steuber. According
to the manufacturer, the drinking bottles are perfect for use
at school, sports and during leisure time. The robust Tritan™
material seems almost like glass, and the bottles are
BPA-free and therefore suitable for children as well. The
stylish and modern design makes it the perfect companion
for any occasion. A new feature of the drinking bottles is the
iced design in the sizes 0.7 and 0.5 litre. Both have a 1
practical carrying strap and a seal ring. Tel +49 9342 3080

9E17 ¢ info@tfa-dostmann.de  WW.
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PSI 49686 * Steuber GmbH
Tel +49 8067 8830 P
info@steuber.de * www.s.eu er.

M oulie https://www.psiproductﬁnder.de/mwﬂzd

tfa-dostmann.de
¢ www.psiproductfinder.de/mweyot

Start the day full of energy

With the TFA Charge-IT radio-controlled alarm clock,
room ambience as well as the exact time and date are
always in view. The nap timer and three different
wake-up functions ensure you get up in time. A special
highlight is the built-in charging function for devices with
a USB connection. As smartphones and tablets are very
powerful and offer many functions, they often need to be
plugged into a socket. An adapter for most Android
devices (Micro USB) and Apple products (Lightning
connector) is included for optimal charging convenience.
................................. 10M34
PS| 42357 » Boker Manufaktur Solingen

Tel +49 212 40120 Reoct
: info@boker.de * www.boker.de
Ihttp%/Iwww.psiproductﬁnder.delnanzg
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Cutlery for on the go

Boker Manufaktur is coming to the PSI Trade Show in Dtsseldorf with
its new edition of functional cutlery for on the go. The complete dining
set consists of a 420-stainless steel knife, a fork and a dessert spoon. All
parts can be stored compactly in a plastic container before and after use.
The practical set is completed by a refillable salt and pepper shaker.
9B32



ERLEBEN SIE DIE ZUKUNFT
DER PERSONALISIERTEN
VERPACKUNG

dynaments®-
maBgeschneidertes
e-Business-Portal
mit unseren
Verpackungslésungen
fur lhre Produkte.

Wir auf der

> PSI

Halle 9
Stand 9H37

I Individualisierung
in Vollendung:
pragnante

Stanzungen durch
Fine-Art-Cutting.

Baiersbronn

colordruck
A

Sie sind eingeladen: Entdecken Sie bei colordruck Baiersbronn in Halle 9,
Stand 9H37 die neue Dimension der Personalisierung von Verpackungen.
Als hochmoderner Verpackungsdienstleister und einer der Technologiefiihrer
in Europa machen wir lhre Produkte zum absoluten Blickfang — bei Individual-
auflagen, mittleren und hohen LosgréBen. Aus dem Schwarzwald, fur die
Zukunft: Uberzeugen Sie sich von der Innovationskraft bei einem Besuch

an unserem Stand!
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i info@bott.pl * www.bottdruck.de

All weather

The precipitation gauge with summator (patent No.
218270) from Bott is a product that is suitable for any
home. The two-colour displays in the upper part of
the precipitation gauge enable precipitation to be
registered accurately without taking notes. The
premium version of the precipitation gauge is
packaged in an elegant box. Individual imprints, such
as a logo, advertising slogan etc. can be attached to
the precipitation gauge as well as to the packaging.
9B31

 psi 43066 * alfi GmbH
i Tel +49 9342 8775820 :
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Diisseldorf 2017 Legendary and indestructible

The Leading European Trade Show of the Promotional Product Industry

Thermos is cult! The synonym for vacuum jugs was invented
in Berlin in 1904 and has since travelled around the world as a
real icon. The global brand with flair presents a comprehen-
sive range of mobile outdoor catering products and offers
robust as well as versatile companions with a traditional
touch. The thermos flask with its distinctive charm is available
in two versions. As a small 0.47 1 or large 1.2 1 version with
fold-out handles, both offer the practical Twist & Pour screw
cap with the typical drinking cup, and remain one hundred per
cent sealed even under the most adverse conditions.

9D23

As of right now registered PSI distributors
can invite their customers to PSI 2017.

(L ReedExhibitions www.psi-messe.com/tickets
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Tel +49 741 93660
info@aetzkunst.de * ww.aetzkunst.de
E https:l/www.psiproductﬁnder.de/mdg4nt

Entirely individual trophies
Apart from a large selection of crystal glass, acrylic glass and
metal trophies, Aetzkunst Trophies Germany can also
produce awards and trophies according to the customer’s
model. Special acrylic glass can be produced according to
customer-specific sketches and conceptions in almost every
design. Cutting by laser or CNC milling ensures an individual
shape which can then be perfectly finished by polishing the
edges. A personalisation of the trophy by using laser engrav-
ing or a colour logo with UV digital printing gives it the
necessary fine detail to underscore its uniqueness.

9(14
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¢ info@topkapitessuti.it ° w.topka
www.psiproductﬁnder.de/n]kyot

. : 1-'

pitessuti.it

Fi

Italian elegance

Anyone looking for a fashion accessory as a gift will not be
disappointed by the classic collection of Topkapi Tessuti. Ar-
ticles can be perfectly adapted to the CI of a customer, even
a personalisation with a logo or customer label is no
problem. The scarves are 200 x 75 centimetres in size and
are made entirely from viscose. High-quality design, best
material and style are standard at Topkapi Tessuti where all
products are guaranteed “Made in Italy”.
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Hollywood shine for everyone

For the stars, they are the highest award and are not for sale: the world-
renowned awards of the film and music industry. The blacksmiths of these
awards, Aetzkunst Trophies Germany, also offers customised awards. These
awards are the only saleable trophies that resemble the original awards. A
new version that resembles the Original Classic Achievement Award from
Hollywood is available for a small budget. The new mid-range version made
of metal with a polished surface also resembles the Classic Achievement
Award. This trophy is supplied on a black marble base.

9(14
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PSI 43066 * alfi GmbH

Tel +49 9342 8775820 |
innendienst@alfi.de * www.alfi.de |
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Trend Colours

People love colours, connoisseurs love Gusto: Designed for

r special moments, alfi’s new thermos flasks with the distinc-

‘5"' tive look keep drinks at the perfect temperature. Brilliant

| g colours will be in fashion next season. Colour scouts and
trendsetters have combined power and freshness with black,
white or grey. The alFiDur vacuum hard-glass insert keeps
contents hot for 12 hours and cold for 24 hours. With a

chrome-plated handle and chrome-plated pouring system as

............... well as a screw cap for single-handed operation, all family
.'zmr.’S| 47226 + Pad’s World, S.L. members offer perfect serving and pouring at any time.
{ Tel +34 96 5373615 9D23

export@padswoﬂd.com

¢ www.padsworld.com '
https‘://www.psiproductﬁnder.de/zmmSnl

Glasses adjust automatically

The manufacturer Pad’s World describes its new glasses with the ability to
change colour as being “intelligent”. The Thermosensitive Colour Changing
Cups react to the temperature of the liquids contained therein and reveal
changing colours or allow the logo of the advertising company to suddenly
emerge from nowhere. The new product series with the name FeelCup will
be presented at the PSI Trade Show in Dusseldorf.

9G39
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Peace and fun on the road

The 2-in-1 SCS Promo travel cushion ensures relaxed
and stress-free arrival and is also an entertaining toy if
desired. The U-shaped pillow is worn around the neck to
support the head on flights or bus rides. It is filled with
micro-beads for extra comfort. The pillow turns into a toy
by turning the inside outwards. The shape of the toy can
be made according to the requirements of the customer.
9B51

£ ps| 49778 + SCS Promo
i Tel +7 495 6642243
promo@scsg.ru M www.promo.scsg.ru

https://www.psiproductﬁnder.de/szmzd

For the right effect

Perfect print enhances the appearance of any promotional
product. Precisely this is achieved by ESC’s digital, screen
and pad printing systems. ESC has the successful direct
printing systems from Kornit and DTG in its range for
textile printing. The new flatbed inkjet printers UJF-3042
MKII and 6042 MKII from Mimaki are completely new in
the field of application of small-format direct printing on
ballpoint pens, USB sticks, electronic articles and now
even on cylindrical shapes. The models of the UJF series
print in the format 610 x 420 or 300 x 420 mm up to a

rgr:;tirlal thickness of 153 mm. P5|41768 « ESC Europa Siebdruck

Centrum GmbH & Co. KG
i Tel +49 5222 8090
info@esc—online.de
https://www.psipro

« www.esc-online.de
ductfinder.de/ytu2zw

Spies are blocked

badge4u is also aware of the fact that an uncovered webcam on
the laptop or smartphone is quite a risk, and now offers a

— promotionally effective solution to the problem. Hackers use
PwSl‘4'7e:|: :’;wl;::g:i“! E)r:|.+48 32 6165572 special programs to gain access to the webcam function. This is
in?gébadge%.eu « www.badge4u.eu prevented by the Camera Blocker. The stylish doming sticker for
hﬂPS=//W""”-PSiP'“““ﬁ“de"de/ zgy2od multiple use does not leave any residue on the customer’s
device. It is sent on an individualized card in a polybag.

9A31




PROMOMATTEN ZUM STAUNEN!

Vom Event mit Rotem Teppich bis zum Glanz-
auftritt am PoS — unsere Promotion-Matten in
bester Druckqualitat ziehen alle Augen auf sich.
Neugierig? Fiir jeden Anlass die perfekte Matte
finden Sie auf www.promotion-mats.eu

’ Besuchen Sie uns auf der PSI
Halle 10 | Stand Mé68

Kleen-Tex Industries GmbH . Miinchner Strafle 21 . 6330 Kufstein . Austria KI E E" = I Ex
Tel. +43 5372/61380 . www.promotion-mats.eu
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As of right now registered PSI distributors
can invite their customers to PSI 2017.
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Greetings from the Black Forest

The green of the fir trees on the doorstep inspired the non-food
promotional product specialist Heri-Rigoni to create its latest
product: a pocket-size colouring set for adults. The Black Forest
company struck the nerve of the times with this promotional
product and with the associated bio-based writing instruments of
the quality brand Schneider. At the PSI Trade Show, the artist Konni
Rigoni will be personally presenting the colouring set she designed.
10F53a

G
: Tel +49 911 56734-55 (Sales Ge_rmany)
El +49 911 56734-65 (International Sales)
service@stabilo-promotion.com

i www.stabilo-promotion.com
https://www.psiproductﬁnder.de/ndm5mZ

Modern messenger

The STABILO SMARTtouch in trendy smartphone metallic
colours impresses as a ballpoint pen and a clever tool for operat-
ing touch screens. Versatile options for applying advertising make
the STABILO SMARTtouch a contemporary promotional messen-
ger. The STABILO SMARTtouch is a ballpoint pen and smart tool
for use on touch screens rolled into one. The rubberised, conduc-
tive attachment at the end of the pen enables precise operation of
smartphones and tablets. The special grip zone provides a secure
hold when writing. The barrel and cap are made of high-quality
plastic in three cool smartphone metallic colours, namely silver,
gold and rosé. The metal clip completes the casual look of the
attractive promotional tool. In addition to the classic options for
finishing, the pen can also be printed on all sides or, for example,
finished with relief printing. The STABILO SMARTtouch especially
inspires the target group of digital natives and tech-savvy,
trend-conscious people.

9L49
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Start the day in a good mood

The printed breakfast boards from Ricolor with unusual colourful
designs or funny slogans are a reminder of the advertising company
and ensure high spirits at the breakfast table. In the classic format of
23.5 x 14.5 centimetres with rounded corners, the boards feature a
grey linen pattern on the back and provide plenty of space for
customisation. Other sizes and special formats can of course also be
created. The breakfast boards made of HPL melamine laminate are
water and impact resistant, largely cut resistant, highly heat resistant
up to 140° C as well as resistant to household acids and alkalis.

9F27

| Tel +49 7062 978910
i gauger@b-und-a. comd
i www.promotionkicker.de

httpsg/ [wwrw. pSIproducthnder .de/ntidzg

3D printing from the kit

With 600 components, the Fischer 3-D printer self-assembly kit offers easy
access to the fascinating technology of 3-D printing. With the included
software and a USB interface, work can be started immediately. The user
learns basic knowledge of 3-D printing very quickly and can print the first
parts by means of the supplied printing data. The printer will be live in
action at the PSI Trade Show at the stand of Promokick/b&a. fischertech-
nik offers a wide range from a give-away kit for 50 cents to ball track and
pneumatic assemblies right up to robot control systems.

9(22
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verpflichtet.

Orﬁ 1873
*=10Up

arti Kalender & Promotion Service GmbH
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E-Mail: info@arti-group.de
www.arti-group.de
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# Robust travel companion

A new trolley series is available at travelite GmbH under
the name Elbe Two. The shells of the robust travel
companions consist of high-quality Bayer Makrolon®
polycarbonate, which is highly regarded worldwide due to
its balanced ratio of low weight and robustness. The
integrated TSA security lock fulfils all legal requirements,
including the entry requirements of the USA. Four
smooth-running double rollers do not cause any noise
when rolling. The clearly arranged inside compartment
enables easy packing. The available colours are anthra-
cite, sand and garnet.
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Sophisticated taste concept

Vinomaxx® is a concept from Spranz GmbH, which is geared entirely to the
customer's pleasure. It involves selected fine wines, oils and other items which bring
a happy and astonished smile to your face. There are also helpful accessories that
make life more beautiful, practical and simpler. The Vinomaxx® enjoyment set
“Kaminabend”, for example, consists of velvety soft red wine from Alentejo in
combination with a professional tool for uncorking, a gentleman’s lighter for the
fireplace and a cigar, representatively arranged on straw in a box.

10F02/10F03
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PSI 44186 ¢ team-d Import-Export
: Warenvertriebs GmbH

Tel +49 7181 989600
info@team-d.de ° www.team-d.de
www.psiproductﬁnder.de/zmvhnd

Razor sharp

The four-part set from team-d is razor sharp in the truest sense of the
word. Three high-quality knives including a PP protective cap with
blade lengths of 14.5/10/7.5 centimetres as well as a practical
vegetable peeler are included. The blades are made of pure inde-
structible ceramic; the handles are made of ABS/TPR plastic. This
elegant set comes in an exclusive black gift box.

10C14

PS.l 46918 * Topkapi Tessut Sl

Tel +39 031 563668 . B
e info@topkapitessuti.it « www.topkapitessuti.it

§ www.psiproductfinder.de/njkyot

Endless possibilities

The design of the Topkapi Tessuti neckties have almost no limits thanks to
innovative digital techniques, with even more precision and reliability. As
can be seen with the new Disney necktie production, almost anything
(including drawings, photos, caricatures, artistic paintings or a picture of
one’s own) can be faithfully reproduced on the neckties. High quality and
style are guaranteed as all Topkapi Tessuti products are “Made in Italy”.
10F10

MEINE NALGENE FLASCHE
Everyday OTF o,7 Liter — griin

SIE HABEN DIE WAHL
Flaschentyp
Flaschenfarbe
Deckelfarbe

SIE BESTIMMEN

Logo
Motiv
Druck
Platzierung

Schnell und einfach bei Relags
meine Nalgene Flasche
konfigurieren lassen.
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PS| 49754 * Tailor Konfektion AB
Tel +46 33 204440 )

. kalle@tailor.se ® www.tailor.se
www.psiproductﬁnder.delzgu4ot

Guaranteed fun

Skimming a stone over the water surface is
possible with Jumpy, the team-de water hopper,
even without practice. The guarantee for perfect
playing fun is made of plastic, which the manufac-’
turer has optimally shaped. The material ensures
that the playmate does not sink. Jumpy is
available in blue and red, in yellow with smiley,

for cooperative banks and savings banks also

with standard advertising.
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i PS| 44186 * team-d Import-Export
Warenvertriebs GmbH ¢
i Tel +49 7181 989600
info@team-d.de * www.team-d.de
www.psiproductﬁnder.de/zmvhnd

Perfect outfit at work

The Swedish company Tailor Konfektion AB has over
20 years of experience in the field of washable
business wear for women and men. Constantly in
stock to ensure short delivery times, a wide range of
models, cuts, sizes and colours is available. All
products are made of a wool mix with a proportion of
elastic yarns, which ensures a high wearing comfort. In
addition, the high material quality stands for durability
and robustness, even after several wash cycles.

10D11

Real eye-catcher

The DreamPen collection for the year 2017 also features
Eris, a brand-new ballpoint pen model. What immediately
stands out with Eris is its striking shape and elegant design.
Selected materials and colours make the writing instrument
a stylish advertising medium. Various designs and colour
nuances are available. The model is also available as a
Clip4you, which brings even more individuality into play.
10F35
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= Psl45074 Multifiower Gbi
i Tel +49 6223 866560 . .

info@multiﬂower.de . www.multnfjower. e

www.psiprodudﬁnder.de/nquzl

Grill or pan?

This question does not arise because the BBQ box from
Multiflower contains grill herbs and sea salt for the hearty
preparation of food on the grill or in the pan. A grill wire on
which meat or vegetables can easily be skewered and which
is reusable is specially included for grilling or roasting in the
pan. Everything is beautifully and handily packaged in a gift
box. Space for advertising is on the standard motif of the
package. A separate design of the package can be realised
from 250 pieces.

10€10

PS| 41462 © Spranz GmbH
¢ Tel +49 261 984880

i info@spranz.de * www.sprarlz.de
t www.psiproductfinder.de/zjgxnt

Fascinating moments

Metmaxx®VR InterfacePlus glasses, the name that guaran-
tees adventure, is available at Spranz GmbH. With these pro-
fessional virtual reality glasses and an inserted smartphone,
films can be experienced as a three-dimensional event.
Thanks to a free installed app (for example, ,VRSE®,
available for Apple® and Android®) and VR recorded
material, the viewer finds himself in the middle of the movie,
can look around and thus view objects more precisely - ide-
al for breath-taking live presentations of products, travel
destinations, companies, sequences and processes or for
training purposes.

10F02/10F03

'

"P.COLLECTIO

F. Pecher GmbH 7| "Fabrik fr ‘Schreibgert e
info@pcollection.de ' | 'www.pcollection.de
Fon: ++495222/9420 0| (Fax: ++495222/942022



PSI Journal 1/2017 www.psi-network.de

Really trendy

Club Crawatte Crefeld has long since recognised that trouser
braces are again in fashion and has reacted promptly with an
addition to its product portfolio: High-quality braces in various
designs made from woven silk or polyester are now available
to match other available textile eye-catchers such as ties, bow
ties, ribbons and scarves or even shirts. Whether it be uni,
fashionable or completely individual according to your own
design — creativity knows no limits. The braces are especially

o .-OUb Cravatte Crefeld effective in combination with matching accessories — not only
?esll ﬁg 2151 7812990 for male customers.

service@club-crawatte.de 10H72d

. www.club-crawatte.de )
www.psiproductﬁnder.de/ymem]

Christmas tea

What would the Christmas season be without a soothing tea, as
supplied by Multiflower? The sachets contain about 50 grams of
fragrant Christmas fruit tea. The ingredients: hibiscus blossoms, rose hip
peels, apple pieces, grapes, elderberries, almonds, cinnamon, pineapple
pieces, cloves, citrus peels, mango pieces, papaya pieces, blackcurrants
and blueberries. Space for an advertising print is on the standard motif

of the label; your own design is also possible from 250 pieces.
10C10

PSl 45974 « Multiflower GmbH
i Tel +49 6223 866560 '
info@mu|tiﬂower.de . www.multlﬂower.de
www.psiproductﬁnder.de/nquq

Ready to deliver

i S| 47992 * Plantanas Group GmbH The lovingly arranged gift sets for snacking

| { 1ol +49 7306 926230 ' Plantanas make gifting easy because they are

| | info@plantanas.de * wwwwerben-nittee.de packed ready to deliver. For example, the exclusive
ww.psiproductfinder.de/ rvizd tea set, consisting of three packets with tea, nuts,

dried fruits, fruit- and nut-filled chocolate, all

placed in an elegant wooden box with laser

engraving. The filling can be put together accord-

ing to customer requirements. Delivery with an

individual logo according to customer require-

ments is possible from 100 pieces. The tea can

even be tasted at Plantanas’ PSI stand.

10631
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© po| 45720 « DreamPen

 Tel +48 68 4772230
dreampen@dreampen.pl « www.dreampen.pl
www.psiproductﬁnder.de/ntrhnZ

Ballpoint pen as a passion

DreamPen is one of the largest manufacturers and suppliers of promotional pens in Europe with
more than 20 years of experience. The distinctive feature of the writing instruments is the clip
which can be perfectly adapted to the wishes of the customer. In combination with the modern
design of the barrel, each ballpoint pen becomes an individual advertising medium. The clever
and extremely promotionally effective concept is also aptly called Clip4U.

10F35

-Advert-

hirsteler

INTERIOR Design

LOGOMATTEN & - %
FLOCKMATTEN ER

Halle 10 Stand D53

Chromojet | Sublimation | Flock

Horsteler Interior Design GmbH

MulUnsterstralBe 2 | 48477 Horstel | Germany
Tel.: +49(0)5454/93439-0 | Fax: +49(0)5454/93439-30 | Internet: www.hoersteler.de | email: verkauf@hoersteler.de



Schneider Schreibgerate
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Schneider, one of the world’s leading manufacturers of ballpoint pens
and writing instruments, combines the values of a traditional brand with
those of a modern, responsible company. Since 1960, the owner-manag-
ed family enterprise has also been supplying the promotional product
market with quality writing instruments made in Germany.

Schneider: Write it

Great brand for
a great impact

The headquarters is located in the idyllic town of Schramberg-Tennenbronn. The Schneider family has its roots in
this area and has integrated the company into nature in an exemplarily and environmentally friendly manner.

he year 2016 was a very special one for
the company founded by Christian
Schneider in 1938: Schneider was recog-
nized by the renowned publisher “Deutsche
Standards” as the brand of the century in
the area of ballpoint pens. Brand experts of the publisher
Dr. Florian Langenscheidt acknowledged Schneider with
a company portrait in the encyclopaedia “Stars 2016”.
Schneider thus belongs to the exclusive circle of the strong-
est brands in Germany and takes its place alongside val-
uable labels including Haribo, Ritter Sport, Tempo and
others. This award is not only the deserved recognition of

a future-oriented, exemplarily managed company active-
ly committed to the environment, but also a tribute to writ-
ing itself.

Headquarters in the Black Forest

The heart and soul of the company can be found at the
headquarters in Tennenbronn in the Black Forest. The
ever-expanding and now multi-storey buildings with pho-
tovoltaic installations are located here in the Schiltach val-
ley region. The river flows through the company premis-
es, is partly overbuilt and is used as a source of cooling
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The machine park is state-of-the-art. Recently, investments were made
in 26 new, energy-saving injection moulding machines.

water. A total of 362 employees work in development,
laboratory, design engineering, toolmaking, production,
marketing, sales, purchasing and administration. Environ-
mental responsibility has always been a major concern
for the owner family Schneider, especially since not only
the headquarters but also the Wernigerode site (in the
Harz Mountains) is located in recreation areas. In Werni-
gerode, a total of 122 employees work on the advanced
development of controller technology and the production
of writing instruments based thereon. At both locations,
extensive measures ensure the environmentally compat-
ible integration of the production sites into nature. Sch-
neider Novus Vertriebs GmbH in the Bavarian town of
Weilheim serves as a distribution and logistics centre and
employs another 83 people.

Family business in the third generation
Schneider is distinguished by an exceptionally high in-house production
Today, the management of the family business lies in the depth. Here, fibre rods are manufactured for producing ink feeders.
hands of Christian Schneider, grandson of the company
founder of the same name (production, purchasing, per-
sonnel and finance), as well as Frank Grof3 (marketing and
sales). Roland Schneider, who had taken over the com-
pany from his father in 1978, is also a member of the man-
agement board and is still active in various projects. In
addition to Christian Schneider, his three siblings are also
more or less involved in the company. Martina Schneider
has been responsible for the press and public relations
work for four years and also assumes tasks relating to
marketing and exhibiting at trade shows. Although she in-



The Slider series features the impressive Viscoglide® technology
developed by Schneider.

itially had other plans, she is now glad to be involved. We
got to know her as a versed guide with in-depth knowl-
edge who explained even the most complex processes in
production and gave a lasting company’s impression.

Extensive range: pens for everyone

Timeless, individual and unique — handwriting is a part of
our culture that continues to outlast the digital world. The
claim “Schneider: Write it” embraces this observation and
continues with the maxim “Every thought is worth being
written down.” Schneider derives its commitment to every-

Www.psi-ne
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Almost half a million euros has been invested in a brand new cutting-edge technology: A new room, additional machines and qualified personnel with a
great deal of know-how - from the fully functional prototype to series production.

day products from this. The fact that everyone can put
his thoughts onto paper in any situation in his own way
with Schneider pens is never a problem thanks to the
company’s diverse product portfolio. After initially pro-
ducing only ballpoint pen refills since 1950, the compa-
ny now provides a full range of writing instruments. Ball-
point pens (standard and slider), ballpoint pen refills, gel
pens, fountain pens and cartridge rollerballs for students
and adults, rollerballs with free-ink control technology or
fibre storage, fineliners and fibre pens, various markers
(permanent, whiteboard/flipchart, OHP, varnish and spe-
cial markers), text markers and retractable pencils. Many
ballpoint pen models feature a universal fit for different
refill formats thanks to the Plug+Play system. This makes
it easy to change refills.

Flagship Viscoglide® technology

An important milestone was the development of Vis-
coglide® technology which has been providing excep-
tionally easy, gliding writing in the Slider series since 2006.
The elaborate development phase lasting several years
has paid off: the wide-tip ballpoint pen quickly assumed
a leading position among the most popular and best-sell-
ing Schneider pens thanks to the fact that it writes ex-
tremely smoothly and can be used for an extremely long
time. In 2011, the range was complemented to include
XB valve tips for change-over refills with Viscoglide®
technology. Slider ballpoint pens feature an easy-flowing
stroke, a quick-start without prior rubbing and, thanks to
the XB tip, also colour-intensive and striking fonts.
Schneider offers the entire Slider series and the promo-
tional ballpoint pen “Like” climate-neutral at no extra cost.
In 2011, they also introduced writing instruments made
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of biobased plastic for the first time. So, there are lots of
good selling points for the promotional product trade.

Quality made in Germany

With only a few exceptions, all Schneider writing instru-
ments are manufactured in Germany. Schneider thus guar-
antees top quality and compliance with exacting German
social and ecological standards. Quality made in Germa-
ny has many facets and at Schneider it begins with re-
search and development. In-house laboratories are the
mainstay for the high-quality pen tip and component tech-
nology that characterises Schneider products. Controllers
and ink feeders, even inks, gels and pastes are developed
and constantly improved at Schneider. In-house design-
ers give the pens their distinctive shape. The level of in-
house manufacturing is also very impressive — around 90
per cent of all components and products are manufac-
tured at Schneider’s own production facilities: plastic in-
jection moulding, tip manufacturing, assembly, packaging,
screen and pad printing, tool and mould making as well
as special-purpose machines — all under Schneider’s own
control. Highly qualified employees and quality manage-
ment are the foundations on which the brand can build.

Brands enhance campaigns

Virtually all models are also available for the promotion-
al product trade. Particularly the models of the Slider fam-
ily are real highlights among the promotional writing in-
struments because of their impressive design and their
outstanding writing qualities. Advertising messages really
catch the eye, especially on the new black and black-and-
white models. The Epsilon ballpoint pen is also available
in an elegant design and is now also available in discreet
black and black and white. The new touch function com-
bines the world of writing with the digital world. This al-
lows the promotional product trade to offer its customers
a wide range of branded writing instruments which ap-
peal with the advantages of an established brand. Schnei-
der is synonymous with quality and sustainability, out-
standing product characteristics, durability and suitability
for everyday use. All these values are also transported in
the promotional use of the branded writing instruments
and convey to the recipient a sense of appreciation and
the good feeling left by high-quality products made in Ger-
many. Branded products enhance any campaign — espe-
cially for writing instruments. Brand-name writing instru-
ments as advertising vehicles are the first choice particu-
larly for brand companies.

Sustainability included

The exemplary commitment to environmental friendli-
ness and sustainability in all areas has been reflected in
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Multi-level quality management is also a trademark of Schneider. To this end, automa-
ted machines are used to some extent, but there are also genuine “test writers” who

evaluate the writing characteristics.

corporate policy for decades and is a deter-
mining factor in corporate action. This ap-
proach has been visible and verifiable in the
certification according to the EU Eco-
Audit Regulation EMAS since 1998. EMAS
is a voluntary instrument of the European
Union, helping companies to continually im-
prove their environmental performance. It
is one of the most demanding environmen-
tal management systems in the world and
is committed to regulations that are more
stringent than, for example, ISO 14001.
Schneider was not only the first holder but
for more than ten years the only holder of
this valuable certificate in the writing instru-
ment industry. After having made environ-
mentally friendly production its declared goal
and consistently implementing it, Schneider
is therefore a pioneer in the industry. Every
three years, a consolidated and validated
environmental statement is published. In addition, a sus-
tainability report provides additional information that un-
derpins the statement “We care” with facts. How Schnei-
der Schreibgerdte addresses the challenges of environ-
mental and social responsibility in concrete terms will be
the topic in one of the coming issues — as an inspiration
and guide for all companies that take responsibility and
sustainability seriously. <

http://schneiderpen.com

Martina Schneider showed us

through the company founded in
Tennenbronn by her grandfather
Christian.
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BE CREATIVE is the name of the collection of Anda
Present, the Hungarian supplier of promotional products.
Moreover, it is also the motto of the company that Attila
Andras founded over 20 years ago, a company that has
developed rapidly over the past two decades.

Dedicated to
‘.‘ Innovation

nda Present has evolved from a domes-
tic company into a renowned European
supplier of promotional products. Today,
the company imports, produces and fi-
nishes a wide range of promotional prod-
ucts. All activities are coordinated at the head office in
Budapest. In the Hungarian capital are not only the ad-
ministration as well as the sales, marketing and sales de-
partments. The vast number of 4,000 distributors in Eu-
rope and the Middle East are also supplied from here.
More than 1,600 products are permanently available in
Budapest. On the outskirts of the Hungarian capital, Anda
Present has a 10,000-square-metre area for printing and
logistics.

Diversity in every respect

17 analogue and digital printing processes can be used
by Anda Present to produce some three million imprints
every month. The portfolio ranges from traditional pad
printing and engraving, finishing ceramics as well as UV
LED printing and doming with epoxy resin. Since 2016,
Anda Present has owned another printing and produc-
tion facility in Kalocsa, 100 kilometres south of Budapest.
Here, 50 employees work in the field of printing as well
as the further development and production of the BE
CREATIVE product line. The 6,000-square-metre buil-
ding is currently only partially used. However, it is con-
tinuously being expanded in order to be able to support
Anda Present’s expansion even further. In addition to Bu-
dapest and Kalocsa, Anda Present also has two Europe-

17 analogue and digital printing processes an sales offices — one in Brno, Czech Republic, and one
can be used by Anda Present — from tradi- in the Dutch city of Deventer as a representative office
tional pad printing to UV LED printing. for the Benelux countries.



www.psi-network.de PSI Journal 1/2017

Ambitious plans for 2017

When selecting their desired products, the distributors
can access the annually published COOL catalogue as
well as the YES catalogue published at the end of each
year. Thanks to the various in-house printing technolo-
gies, the products can be finished into customer-specific
products. High quality and fast delivery times are by no
means at the expense of a competitive price. Quite the
contrary. According to the company, an outstanding
price-performance ratio is just as much a matter of course
at Anda Present as the continuous development of prod-
ucts and printing technologies. “We feel committed to in-
novation”, is the word from Budapest. And this innovati-
on has a name: BE CREATIVE. With BE CREATIVE,
Anda Present has set itself a commitment: “Our brand
BE CREATIVE is made up of very special products which
are developed and hand-picked by us, each of them con-
vincing due to their creativity and customisation poten-
tial.” For Anda Present: BE CREATIVE includes innova-
tive products which are highly customisable — in many
cases starting with an order quantity of just 50 pieces.
Combined with a short processing time, real alternatives
to Far East offers are created. Many of the BE CREA-
TIVE products are produced or assembled in Europe.
Anda Present promises a new BE CREATIVE look for
2017: “We have visually optimised our products in order
to be able to better represent customisation possibilities.
This allows us to give even greater expression to the key
values of our brand — unique, innovative, easily availa-
ble”

In the tradition of a family business

When Attila Andras founded Anda Present in 1995, one
aspect was very important to him: it should be a family
business. This principle has continued to this day. Two
generations have long been working under one roof. With
his son Richard, Attila Andras, who still holds the positi-
on of Managing Director, knows his company will conti-
nue to be in reliable and professional hands in the futu-
re. Both are united by a resolute corporate philosophy.
This philosophy is based on four main pillars: product
and printing technology innovations, a market-oriented
and partnership-based business strategy, a full-service

portfolio as well as social and environmental responsibi-
lity. Anda Present is well positioned for the future with
this philosophy. After all, father and son Andrés still have
many plans. The launch of the new website and the e-
commerce portal is planned for the second quarter of this
year. In this project, too, the two have set the bar very
high: The main focus of the new website is to implement
the most competitive customer system for online print
order management. In addition to digital innovations, Anda
Present also wants to move forward in product develop-
ment and in expanding production facilities. The BE CRE-
ATIVE product line is to be expanded to include the
company’s own products in order to increase the propor-
tion of products “Made in Europe”. In addition, Anda Pre-
sent would like to invest one million euros in production
and printing facilities at the Kalocsa site during this year.
At the same time, new employees are to be hired. The
workforce is set to grow to 100 employees.

Special social responsibility

Anda Present has demonstrated a very special social com-
mitment in Kalocsa. The branch office is located in an
economically weak region of Hungary. Anda Present is
therefore interested in a systematic expansion of the lo-
cation to promote the local labour market. Corporate re-
sponsibility at Anda Present has a high priority. For more
than a decade, the company has regularly donated to the
Hungarian Red Cross, supported kindergartens, schools
and sports clubs, and integrated people with intellectual
disabilities. One thing is very important to Anda Present’s
executives: “We want to have satisfied customers who
can rely on our over 100 employees from eleven coun-
tries at any time. And we want the people who work for
Anda Present to be able to rely on us in every way, as
well as the needy members of our society.” <

www.andapresent.hu

S,
On the outskirts of
Budapest, Anda Pre-
sent stores more than
1,600 products on
10,000 square metres.



LM Accessoires/REFLECTS
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REFLECTS has made a very good name for itself: The brand for promotional
products, founded in 1998 under the name LM Accessoires, has established
itself over the years to the highest degree, and is synonymous with
professionalism when it comes to promotional products and high standards
in customer support.

Change of name and founding

LM Accessoires becomes
REFLECTS GmbH

n response to this incomparable level of ~ Managing Director of Blue Square Ltd., are pleased to an-

brand identity within the industry, LM Ac-  nounce the new joint venture with Blue Square Limited.

cessoires has decided to change its com-  As a long-standing partner, the advertising experts have

pany name to REFLECTS GmbH as of = worked loyally and reliably in the past, helping to attract

1st January 2017. The aim of the name  more attention to the REFLECTS brand in many parts of
change is to strengthen the brand even more and to align  the world. <
the identity of the company name and product brands. As
far as the team, location and logo are concerned, everything
remains unchanged. REFLECTS will continue to ensure
the familiar reliability and fulfilment of the high demands
of its customers.

Joint venture with Blue Square

Furthermore, as of 1 January 2017, REFLECTS Ltd., Asia
in Hong Kong will be responsible for handling all FOB
(Free on Board) business dealings worldwide. Managing
Director Meinhard Mombauer, together with Cecile Ducreux,

S »» <L

EERELTY GVMBE

The
REFLECTS
Hong Kong
team is also in
high spirits.

The

REFLECTS

team at the

headquarters

in Cologne.
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MYRIX
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After founding the joint company MYRIX, the
highlight of the PSI 2017 for Patrick Déring and
the REFLECTS team will be the new brand of the

Same hame.

Notebooks and accessories

The new brand
on the market

Patrick Doring has
found a new, appro-
priate place in the
industry.

he product range that will be presented
by the team at the leading trade show for
the promotional product market will in-
tentionally focus on high-quality notebooks
and promotional accessories.

“Recognisable high quality”

With all its advantages, the long-standing experience of
the company’s founders in the market will help to support
advertising professionals at national and international le-
vel. “In the era of digitisation, notebooks and calendars
are extremely popular, widespread promotional products
that lead the popularity scale,” says Patrick Doring, new
Managing Director of MYRIX. “Recognisable high quali-
ty, an exceptional range of customisation options and fa-
vourable prices,” he adds, “are a necessity to stand out
from competitors and make the difference to the products
currently offered on the market.”

Expansion of range planned

Headquartered in Karlsruhe, MYRIX GmbH offers note-
books, calendars and accessories “Made in Europe” and
even “Made in Germany” under the management of D6-
ring. In the future, an expansion of the range is also plan-
ned. As of 2017, selected articles will already be available
from stock and small quantities can be delivered from
stock. The company belongs to the REFLECTS Group
with branches in Cologne and Hong Kong. MYRIX GmbH
also offers customers with large order quantities and low
budgets “adequate offers from the Far East”. Further in-
formation will soon be available on the website:

www.MYRIX.de <

www.MYRIX.de
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MGM concept® is a young business unit of M3 concept,
with a focus on promotion and merchandising. The
specialists of MGM concept design innovative products
made by an on-site team in China.

Business unit MGM concept

Three creative brands

created by MGM concept: FilzUp!®,
CardLight® and Soundwunder®. We
introduce these remarkable products on
this page.

' p to now, three brand names have been

FilzZUP! Under the label FilzUP!, glass coasters are
produced in different finishes from various materials
(felt, cork, neoprene, rubber or combinations). You
can choose from a new digital printing process de-
veloped by MGM concept: a felt logo print, a photo-
print or PU leather embossing. All coasters are wa-
ter-impermeable and present advertising messages
in an attractive way.

CardLight stands for key
pendants with a small, prac-
tical light. They help to find
a lock and bring light into
the depths of a handbag. Ad-
vertising messages are thus
becoming a permanent com-
panion.

Soundwunder The name Soundwunder® says it
all. Small sound systems that provide great sound
effects. Music makes things much easier — all the
more so if the advertising message reveals to whom
one owes this pleasure.

Durable products MGM concept does not want to
produce “disposable promotional gifts”, but rather
long-lasting products which bring lasting pleasure.
This credo applies to its own brands as well as to
other products. In addition to its own product con-
cepts, MGM concept also creates tailor-made prod-
ucts according to customer requirements. “Individ-
ual needs can be taken fully into account,” assures
Managing Director Martin Gehrs.

Sales partners wanted Emphasis is not only
placed on quality in the manufacture of products,
but also on the processing of orders. “MGM con-
cept stands for a satisfying service and is interest-
ed in a long-standing, trusting business relationship.
Every customer is seen as a personal partner”, says
Gehrs, who is looking forward to the future: “At the

beginning of 2017, MGM concept will

be launching a new souvenirs segment.

:'MJWHWEF There will be proprietary motifs that en-

[l b e o

rich the market. We are looking for mar-

keting partners throughout Europe to
market this new business segment.” <
Contact

Martin Gehrs - Tel +49 6441 90270
info@m3-concept.de - www.mgm-concept.de
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