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Made in Germany

Environmental
responsibility is
very important
to us.

Recycling of product 
components

Developed and produced in 
Germany

Electricity is 100% from water-
power / regenerative energy

Reduction of emissions 
and waste

Long lasting, sustainable 
products

„Exemplary in all areas, Schneider’s 
commitment to environmental com-
patibility and sustainability has for
decades been reflected in the Black
Forest-based company’s corporate 
policy and is a determining factor 
for its business conduct.

Jury: »Schneider Schreibgeräte wins 
because of a remarkable and very
well and broadly documented range 
of achievements.«”

Source: PSI
Reducing CO2 emissions 

www.schneiderpen.com
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nyone who is involved with sustainability is quickly

put into the green corner and pitifully mocked. Su-

stainability is still not mainstream, but rather for do-

gooders, so people say – whereby I do not like the

word at all because it makes responsibility, respect

and decency contemptible. After all, sustainability has penetrated into charity

events as well as the core businesses of companies.

When the PSI introduced the concept of the Sustainability Awards more 

than three years ago, companies reacted with a friendly response but were 

hesitant to participate. Nonetheless, the Sustainability Awards were presen-

ted for the third time already during a glamorous evening in Wiesbaden. Each 

year there have been more applicants, and each year more well-known re-

nowned companies have participated. Each year, recognition and internati-

onality have increased.

This year, the founder of the “German Sustainability Prize” Stefan Schulze-

Hausmann honoured the event through his active participation. Schulze-Haus-

mann, a critical journalist, presenter and lawyer, initiated today’s largest Euro-

pean sustainability prize in 2008. To have him at the Sustainability Awards shows

that this initiative is not only on the right track, but on the way up.

And this is what the promotional product industry needs if it wants to polish 

up its image as it still suffers from a lack of recognition in many sections of the 

population. A visible and demonstrable turnaround of the spirit of the industry 

is therefore urgently needed. When something is to find recognition and, abo-

ve all, use as a high-quality advertising tool – and that is the promotional pro-

duct – it must also be sustainable and considered valuable in all price segments.

I know that self-praise always has a certain aftertaste. The PSI Sustainabili-

ty Award is not my invention, but a concept of the PSI, of which I am full of re-

cognition: “Chapeau!”. Far-sightedness is a part of seeing developments at an 

early stage, and courage is required to build a lighthouse in whose drawing po-

wer only a few believed at first. The industry needs more such lighthouses be-

cause it brings forth differentiation in competition and business success.
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Mocked, ignored, 
acknowledged

In this spirit

 Manfred Schlösser | Editor-in-Chief PSI Journal 

 Your opinion: schloesser@edit-line.de 

DER LANGZEIT-
WERBETRÄGER

Tomaten- und Wurstmesser
mit Wellenschliff, 4 Farben

b2b.ch@victorinox.com

Tel: +41 41 81 81 211
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SHOPPERS FROM PLASTIC BOTTLES

Foldable shopping bags made from 
100% recycled plastic bottles. RPET bags
have lowest environmental impact. The 
bags are light weight and strong enough

for your daily groceries.

INSPIRATION

STOCK COLORS INCL. PRINT
14 DAY DELIVERY

CUSTOMIZED DESIGN
FROM 500 PCS

WWW.RECYCLEBAGS.EU
Zonnehorst 16 | 7207 BT Zutphen | The Netherlands

+31 (0) 575 515 455 | info@recyclebags.eu
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PSI Sustainability Awards 2017stainability Awards 2017t i bilit A d 2017 8
In the festive atmosphere of the Wiesbaden Kurhaus we heard: “And the winner is…” not
once but 15 times. At the third edition of the PSI Sustainability Awards 90 nominees waited in
suspense for the announcement of the winners. Recognised were the most ecologically, eco-
nomically and socially sustainable products, campaigns or companies in the promotional 
products industry.

IMPACT part two: pT part two:T part two:T t t
Three in one gogin one goin one goi 58
IMPACT, the new magazine promoting the promotional product e new magazine promoting the promotional product e new magazine promoting the promotional product
industry, attracted a great deal of attention at the PSI 2017. The g Sacted a great deal of attention at the PSI 2017 Thed d l f h S h
message of IMPACT has also been understood in the world of MPACT has also been understood in the world ofMPACT h l b d t d i th ld f
advertisers: we show what we can do, we prove our value and we we show what we can do we prove our value and weh h t d l d
invite everyone to put it to the test. The PSI is bringing out 
IMPACT II for the next trade show.

Puch Group on expansion course 82
The Polish Puch Group is working hard top g -
wards achieving its international break-gwards achieving its international breakd hi i it i t ti l b k
through. As a specialist in leather goods, prinhrough. As a specialist in leather goods, prinhrough As a specialist in leather goods prin-
ting and bookbinding, the company would like ing and bookbinding, the company would like ing and bookbinding the company would like
to convince its customers with promotional po convince its customers with promotionali i i h i l
products “Made in Poland”. pproducts Made in Polandd t “M d i P l d”

Bluetooth devicesBluetooth devicesluetooth devicest th d i
in the industry yin the industryin the industryi h i d 28
Headphones, loudspeakers, alarm clocks: In the promotiHeadphones, loudspeakers, alarm clocks: In the promotHeadphones loudspeakers alarm clocks: In the promot -
onal product industry, Bluetooth-enabled devices are p y,onal product industry Bluetooth-enabled devices arel d i d Bl h bl d d i
growing in popularity. One reason for this is certainly their g g p p y ygrowing in popularity One reason for this is certainly theiri i l it O f thi i t i l th i
great future potential. Although a completely cable-free great future potential. Although a completely cable freegreat future potential Although a completely cable free
technology world is still a long way off, Bluetooth already 
gives us a taste of things to come. 
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ether trendy beverages such as Infused Water, Switchel or
y Bitch can achieve a similar cult status cannot yet be fore-

seen. However, they are growing in popularity. Nonetheless, a 

Treasure Island. Pirates of the Caribbean. The

Treasure of the Sierra Madre. The Hobbit. Legendary

treasures are a popular and promising subject matter 

in literature and film. The great desire of many to dis-

cover a treasure is timeless and never loses its 

appeal. In the first step, there is a particularly sweet 

treasure for all those adventurers with a sweet tooth.

 Love handles 

 Karl Knauer KG 

 www.karlknauer.de 

 PSI 41794 

 High-quality combination 
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CHRISTMAS FLAVOUR
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6

XD-Apparel jackets are made from recycled 

polyester obtained from empty plastic beverage 

bottles. A study of the life cycle of materials and

products comparing recycled to standard polyester 

revealed that recycled polyester leaves a smaller 

ecological footprint. 

 Sustainably chic 

 XINDAO B. V. 

 www.xindao.com

 PSI 42772

3 facts
aboutPET The plastic material polyethylene terephthalate, or PET for short,

celebrated its 75th birthday in 2016. Originally developed as an
alternative to the production of textile fibres, the material is now 
one of the most important in the packaging and textile industry.1

A good 16 million tonnes of PET bottles are put into circulation
worldwide.2. A total of 477,000 tonnes of PET bottles were filled 
in Germany in 2015.3

A study4 found that in 2015 just under 93.5 per cent of all PET
bottles were recycled. The rate for disposable PET bottles was 
even higher at 97.9 per cent.
1

source: kunststoffverpackungen.de,
2

source: sz-magazin.sueddeutsche.de, „Sehr leerreich“,
3

source: recyclingnews.info, 
4
„Emergence and recycling of PET beverage bottles in Germany 

2015“ by the Gesellschaft für Verpackungsmarktforschung commissioned by Forum PET in

the IK Industrievereinigung Kunststoffverpackungen e. V.

How does a PET bottle become a 
sustainable promotional 
product?

To make the uma rPET PEN, old PET bottles 

are collected, washed and crushed to a uni-

form size. These small granules called pel-

lets are then heated and melted. The materi-

al is re-shaped, creating a new product.

 Sustainable rPET PEN 

uma Schreibgeräte

www.uma-pen.com

PSI 41848
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NEW JACKETS & VESTS 
www.daiber.deHotline: +49 7432/7016-800
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The promotional product can be sustainable! And this was impressively 
demonstrated by the PSI Sustainability Awards. For the third time now, the
awards were presented in the festive setting of  the Wiesbaden Kurhaus. The fact
that this initiative for sustainability is also met with great approval outside the 
industry is proven by the list of  prominent guests at the glamorous evening gala.

“Sustainability” is the future if the man-

kind and his environment are to be pre-

served in a habitable form. The correspond-

ing shift in thought and the implementa-

tion of the resulting findings have gradu-

ally become more comprehensible – even if this develop-

ment has at times been hampered by selfish people or

stakeholder groups – and have already reached the max-

im of future development on many levels. And the insight 

  PSI Sustainability Awards 2017 

Winners in the
glamour of the industry
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D that ecological goals cannot be separated from socially

responsible action has also manifested itself in many ar-

eas of the promotional product industry. A change that

the PSI has helped to initiate in the industry and which

sets significant and sustainably optimistic accents with 

the Sustainability Awards. This is a good reason to fitting-

ly celebrate this success. The industry once again met in

the appropriate ambiance of the Wiesbaden Kurhaus on

8 September to celebrate its sustainability pioneers
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The winners of the 

PSI Sustainability 

Awards 2017 stand

for sustainable

business in their 

industry.

On the right way

This year, the founder of the “German Sustainability Prize”, 

Stefan Schulze-Hausmann, honoured the event with his 

active participation. Not least his presence at the Sustain-

ability Awards showed that this initiative is not only on the 

right way but also on the way up. The prestigious scientif-ff

ic journalist, presenter and lawyer, who received the “Build-

ing Future Award” for his long-standing and multi-facet-

ed commitment to sustainability, officially opened the award 

gala together with PSI Managing Director, Michael Freter, 

and provided stimulating thought-provoking discussions

with the winners. As in the previous year, the TV present-

er Tamara Sedmak compered the programme of the splen-

did gala evening of the PSI Sustainability Awards with her 

typical Swiss charm.

90 nominees, eight categories, 
two special prizes

The focus, however, was on those who are already pro-

viding valuable services to the industry on its way to a

sustainable future, and who exemplarily show what is pos-

sible in this area. There were once again 90 nominees who

waited anxiously for the winners to be announced. The 

most ecologically, economically and socially sustainable 

products, campaigns or companies in the promotional 

product industry were recognised. In addition to several

awards in eight specific categories, there were also two 

special prizes awarded to the Influencer of the Year and

the Most Sustainable Start-up. Sponsors of the awards are

KAHLA, Intertek and Touchmore. Promo Alliance, the in-

ternational alliance between PSI, ASI and Sourcing City,

is a partner.

Broad spectrum of sustainability

“It is unbelievable how meticulously the participants doc-

umented sustainability in all its facets this year,” says PSI

Managing Director, Michael Freter. “This shows how pro-

fessional our industry is now. For the past three years, we

consistently notice that the promotional product industry

already thinks and acts in a very sustainable manner for

the most part. With these awards, we would like to ac-

knowledge this often very extensive commitment to our

environment and our fellow human beings.” The diversi-

ty of the competition submissions as well as their quali-

tative density and depth were especially impressive. This 

is also documented by the spectrum of excellent submis-

sions, ranging from a sustainable colouring set for children 

to biodegradable rain ponchos through to calendars made 

from stems and leaves. At the next pages we presentate 

the prize winners in detail. 

>>
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Category 1: Economic Excellence

BIC Graphic Europe
On the basis of strict, meticulously structured quality management,
BIC has created the foundation for outstanding achievements in 
environmental and social management, which has been documen-
ted by exemplary reporting.

Category 2: Environmental Excellence

Schwan-STABILO Promotion Products
In order to intensively examine the environmental dimension of 
sustainability, Schwan-STABILO is particularly concerned with the
ecological design of production and business processes, the 
development of ecological product series as well as sustainable 
construction.

Category 3: Social Excellence

Halfar System
The BSCI member HALFAR won with a sustainability network, 
including the integration company “prosigno” based in the Halfar
building. The integrated shareholders and stakeholders act in the 
spirit of inclusion, integration and family-friendliness.

Category 4: Environmental Initiative

Halfar System
“Halfar goes Oxygen” – the first cut of the spade for the new 
building in 1999 was already part of a comprehensive sustainabili-
ty strategy underlined by the “100% CO2-neutral Initiative”. The
award thus recognises a “very coherent initiative and a holistic 
approach ... which has been systematically implemented through-
out the company.”

Category 5: Social Initiative

Brand Addition
From free legal advice to an organised jogging group: The holistic 
approach of its employees’ well-being and health initiative brought 
Brand Addition victory in the Social Initiative category.

Category 6:

• Sustainable Product

Fare Schirmwerk
Product: AOC mini-umbrella EcoBrella

• Sustainable Product – Product Set

BIC Graphic Europe
Product set: BIC® Evolution® Ecolutions® set of six coloured
pencils

The winners of the 
PSI Sustainability 
Awards 2017
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A large (international)

crowd showed great interest 

during the third presenta-

tion of the PSI Sustainability 

Awards.

An appropriate festive setting for the award ceremony 

once again: the Christian-Zais-Saal of the Wiesbaden

Kurhaus.

An appropriate festive

setting and stimulating 

talks ...

Stefan Schulze-

Hausmann, hon-

oured the award

ceremony with his 

presence – talking

here to PSI Man-

aging Director,

Michael Freter.
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• Sustainable Product – Product Line

Schwan-STABILO Promotion Products GmbH & Co. KG
Product line: STABILO GREENLine

• Sustainable Product – Writing Instruments

uma Schreibgeräte
Product: recycled PET PEN

• Sustainable Product – Paper

Zettler Kalender
Product: Agrar calendar series

• Sustainable Product – Textiles

Samoa Regenponchos
Product: Bio-Regenponcho®

Category 7: Sustainable Campaign

EMSA
EMSA convinced the jury with its “Dich behalt ich!” retail campaign. With 
the coffee-to-go thermo mug “TRAVEL MUG”, the company prevents the 
massive pollution of the environment through disposable cups.

Special category: #Influencer of the Year

PF Concept
Two concrete initiatives were selected as part of a clear, sustainable
corporate philosophy: A “flowchart” concept for the search and analysis
of compliant products as well as the “Vendor Social Compliance 
Protocol”, a monitored compliance control of the supply chains. Strategy
and implementation were documented in the form of a sustainability
report.

Special category: Start-up

Just so Clothing
Just so Clothing helps handicraft women in South Asia, Egypt and South
Africa to free themselves and their families from poverty by producing
high-quality, sustainable products. The support ranges from product
development to a transparent supply chain and mobile payment offers.
Through the website and social media, it is always possible to tell from
whom, where and how the products were manufactured.

Category 8: Sustainable Company

Schneider Schreibgeräte
Three times among the top three, twice among the top four: Schneider 
Schreibgeräte showed great commitment to sustainability in the 
promotional product industry in several categories and won in the overall
category due to a remarkable and well-documented performance. 

The winners of the 
PSI Sustainability 
Awards 2017

Stefan Schul-

ze-Hausmann

(left) with PF

Concept CEO

Ralf Oster, who 

received the spe-

cial prize #Influ-

encer of the Year.

Suspense before: 

Michael Freter 

with guests.

The festive evening ended with a gala

dinner in the stylish (art nouveau) con-

servatory of the Kurhaus.

Tamara Sedmak once 

again compered the

evening programme. 



Pictures: © Behrendt und Rausch 

... took place on 8 September 2017 at Kurhaus Wiesbaden.

The PSI Sustainability Awards
Ceremony 2017 ...



Contact: Alexandra Kruijt . Phone: +49 211 90191 295 . Fax: +49 211 90191 185 . E-mail: awards@psi-network.de

The registration for PSI Sustainability Awards 2018 starts in January 2018.

The winners of the 
PSI Sustainability Awards 2017
And the winner is …

Economic Excellence 2017

BIC GRAPHIC EUROPE S.A.

Environmental Excellence 2017

Schwan-STABILO Promotion Products GmbH & Co. KG

Social Excellence 2017

Halfar System GmbH

Environment Initiative 2017

Halfar System GmbH

Social Initiative 2017

Brand Addition GmbH

Sustainable Product 2017 – Product

FARE - Guenther Fassbender GmbH

Sustainable Product 2017 – Product Set

BIC GRAPHIC EUROPE S.A.

Sustainable Product 2017 – Product Line

Schwan-STABILO Promotion Products GmbH & Co. KG

Sustainable Product 2017 – Writing Instruments

uma Schreibgeräte Ullmann GmbH

Sustainable Product 2017 – Paper

Zettler Kalender GmbH

Sustainable Product 2017 – Textile

Samoa Regenponchos e.U.

Sustainable Campaign 2017

EMSA GmbH

Special Award – #Infl uencer of the Year 2017

PF Concept International B.V.

Special Award – Start up

Just So Clothing Company Ltd

Sustainable Company of the Year 2017
Schneider Schreibgeräte GmbH

Sponsored by

Partner

Promoting SuccessTM
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29
393.53
million

559559

1.8 trillion

euros was spent in the first
half  of  2017 by the compa-
ny ranked number one 
among the top 20 adverti-
sers in Germany. Unfortuna-
tely, the amount spent on
promotional products was 
not mentioned on the stati-
sta.com statistics portal.

billion US dollars will be spent 
on advertising worldwide, accor-
ding to Zenith’s Advertising 
Expenditure Forecast. 

US dollars is the estimated turnover of  
the global textile industry, according to 
Issue 3-4/2017 of  the magazine “textile 
network”. A large sales market, as the PSI 
demonstrates each year. More than one-
third of  the visitors are attracted by textile 
promotional products.
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pages are covered by “Branchenwissen
kompakt (Compact Industry Knowledge)”.
The most comprehensive certificate over-rr
view for the promotional product indus-
try is published by PSI. It assists compa-
nies in acquiring certificates for their 
sustainability strategies.

5,2
This indicator reflects the current eco-
nomic, political and social situation of the 
advertising sector, according to ZAW
(Central Association of the German Ad-
vertising Industry). The scale ranges from 
1 to 8 (excellent). The mood in the pro-
motional product sector is also optimistic.



DEUTSCHLAND:
info@newwave-germany.de

Tel.: +49(0)8033 979 120

B2B-Webshop:

www.newwave-germany.de

ÖSTERREICH:
info@newwave-austria.at

Tel.: +43(0)5373 200 60 0

B2B-Webshop:

www.newwave-austria.at

INTERNATIONALE FACHMESSE

MIT KONGRESS

BESUCHEN SIE UNS AUF DER A+A MESSE DÜSSELDORF -

HALLE 11 / D26
VOM 17. - 20. OKTOBER 2017



PSI cooperates with Intertek 
The cooperation between Intertek and the PSI Institute started on 
1 September 2017.

For PSI members this means: discounted workshops and webinars with content that can be 
agreed upon between Intertek and PSI members upon demand.

The range of seminars includes:
• Quality assurance concepts for consumer goods and promotional products
• Risk management
• Social compliance audits
• Conformity with REACH etc.

As early as Wednesday, 20 September 2017, the first free webinar 
“Safety and Quality of Promotional Products” will be held at 4.00 pm.  

connect.psi-network.de/Intertek



They‘re branbrand new and are making

their début at tt the PSI 2018: the PSI 

FIRST Club 2018 pr product launches. 

50 mystery products arare waiting to

be discovered from 9 till 11 January 11 January 

2018 in Düsseldorf. Select your perour p -

sonal favourites as candidates for 

the People‘s Choice Award, the prize 

for the most creative innovations.

  Your    
Choice!



Anna Garmada 
Słodkie Upominki

11
Słodkie Upominki specialises in the manufac-

ture, design and packaging of promotional

confectionary. It has roughly 200 products in 

its assortment – ranging from sweets, pastil-

les, dragées and chewing gum through to lol-

lipops, cookies, chocolate, handmade confec-

tionary and chocolate truffles. The range is

constantly being updated and is distinguished 

by its creativity. The company is renowned in

the market for its original “sweet solutions”.

othing’s sweeter 
                          than Słodkie –
              the best description of 
          our company in a nutshell. 

N
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As a manufacturer of promotional foods we

can cater to our customers’ wishes 100 %. 

Modern technology makes quick production

and short delivery times possible. We use 

only the best ingredients to manufacture a

wide range of delicacies. Thanks to our own

print shop and filling line we turn these into

custom promotional items with a high pleasure

factor.

Matthias Rippert 
MARIP-Werbelebensmittel

ou set the goals,
                            we make them real.
                     Quickly, reliably and 
                  even for smallest quantities. 

Y
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A broad and diverse product portfolio, a high 

degree of innovation competence and tech-

nical know-how – these are the pillars of our 

owner-managed family business which we

are constantly developing. Our Be Creative

brand perfectly encapsulates what we do

best: creative, readily customisable products

combined with perfect service. 

Attila Andras 
Anda Present 

We import, produce 
                       and refine promotional  
   items. We have over 1600 products 
     on call to serve your campaign. 
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Quality is of paramount importance for the

writing utensils manufacturer Ritter-Pen. It

combines style, substance and form to create

distinctive ‘Made in Germany’ products full of

writing culture character. Ritter-Pen also of-

fers flexibility and short delivery time – along 

with comprehensive service. All Ritter-Pen 

customers will find writing implements which 

are tailored to meet their own individual needs.

radition and innovation 
                  go hand-in-hand at Ritter-Pen – 
                      to produce experience,       
                   worth, and creativity.

T
Arno Ritter 

Ritter-Pen
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Everybody‘s signature is unique. Just like 

the people who advertise using uma writing 

implements. It takes creativity, imagination,

empathy and a willingness to break the 

mould to create a perfect solution. It takes 

uma – the signature of tradition with a

future. For promotional products with a

character of their own.

Alexander Ullmann
uma Schreibgeräte

uma ballpoint pen is 
                         more than just a writing 
                          implement. It is the 
             signature of advertising.

A
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Off-the-peg? Not our thing! Our promotional

products are tailor-made. Even the smallest

production runs are individually manufac-

tured and delivered in a very short time. We 

always put quality and service first. A strat-

egy we have also applied to our PSI First 

product.

Kim Köhler
Kandinsky Deutschland GmbH

e manufacture custom-
                             made promotional products.    
                         Each article is customised 
                   down to the smallest detail.

W
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We combine bright ideas, in-depth know-

how and workmanship to produce extraordi-

nary textile accessories. Neckties, shawls,

shirts and socks from a single source – indi-

vidual, creative and promotionally effective.

Our contribution to PSI First shows our latest

corporate fashion inspirations. Exclusively

at PSI 2018.

Kirsten Dreyer
ABER textil+design

esign is our
                         passion, textiles are 
                     our profession.
D
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Chocolissimo is synonymous with exclusive 

chocolate and chocolate candy creations

using the best ingredients and with unique 

gifts. Boasting the highest quality and a

wide variety, presented in exquisite and

individually designed packaging – our sweet 

creations are guaranteed to make for unfor-

gettable promotional effects. They send

everyone into raptures conveying your 

appreciation in an especially charming way.

Rafael Kladzinski 
CHOCOLISSIMO

 e create fine chocolate         
                           candy and chocolate 
                    products, individual in design 
                        and unrivalled in taste.

W
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Defy bad weather with practical and promo-

tionally effective rainwear from the experts. 

We offer a wide range of rain-proof ponchos

plus compellingly eco-friendly innovations. 

Our benefit for you: passionate consulting 

and competent service. With our products

you are sure to leave a sustainable and pro-

motionally effective impression.

Sabrina Krobath
Samoa Regenponchos e.U.

The World of Rainwear
                 is our passion. 
             For great advertising
               impact in any weather. 
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A proven classic, given a modern twist and 

now more attractive than ever: the EGG

PowerStation. The first charger which can 

charge 17 devices simultaneously. Made of 

high quality polycarbonate, featuring a mod-

ern design with customisable covers and

surfaces. Technically and aesthetically per-

fect advertising, made in Portugal.

e make child’s 
                        play out of charging 
         mobile devices. Turning routine       
                       into lifestyle.

W
Ricardo Roque (ls), 

Tiago Venda Morgado
Egg Electronics

22222222222222



A technology  
Bluetooth devices   
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 with future
particularly short distances of a few metres. In order to

be connected to one another, Bluetooth-capable devices, 

for example a mobile phone and a loudspeaker, must be 

located in the immediate vicinity. This is called “pairing”

in specialist jargon. Bluetooth has been around since the 

1990s. The development of the technology is controlled 

by the interest group Bluetooth SIG, whose founders are 

Motorola, Nokia, Ericsson, Toshiba, IBM, Intel and Mic-

rosoft and the now more than 30,0000 member compa-

nies. All members are licence holders of the Bluetooth 

brands. Behind this unusual association is the desire of 

companies not to compete on the technology level, butcompanies not to compete on the technology level, but 

rather on the application level, i.e. with products that use

Bluetooth. A “format war”, such as the one that flared up 

in the early 1980s concerning competing videocassette

systems or more recently between HD DVD and Blu-ray,

is thus impossible.

Cost of licence fees

The fact that the ownership rights to the Bluetooth brands 

lie with the SIG has, without exception, consequences for 

every company that wants to launch Bluetooth products

on the market under its own name. As is well known, quite 

a few Bluetooth products have been very popular in the 

promotional product industry for years. First of all, any 

company that plans to use Bluetooth will have to become 

a SIG member. While membership is free, licence agree-

ments have to be signed, which has an impact when Blue-

tooth products are introduced in the market.

  in the promotional product industry
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In that case, licence fees are charged which can 

pose challenges for small and medium-sized companies. 

About two years ago, this issue once again intensified con-

siderably when SIG changed its fee structure. As the spe-

cialist magazine “Elektronikpraxis” reported, it was previ-

ously the case that companies that wanted to use a mod-

ule already recorded by the Bluetooth SIG under “Quali-

fied Design Listing” (QDL) in their final product did not 

have to pay registration fees. The companies received an

identification number already registered (QDID).

All-in package

In the meantime, however, it is no longer possible to li-

cense a QDID individually for a new end product. Accord-

ing to “Elektronikpraxis”, companies now have to pay a

fee for a combined all-in package “Qualified Design &

Product Listing” (QDL). In this model, it is no longer im-

portant whether a Bluetooth module has already been reg-

istered by a manufacturer within the Bluetooth SIG: If a 

module is installed in an end product, a separate QDL enmodule is installed in an end product, a separate QDL en-

try is required. As a result, the use of different Bluetooth 

modules in the product portfolio of a supplier or import-

er can lead to considerable costs.

Fo
cu

s

>>

Tips for distributors

What are the characteristics of  good equipment and trust-

worthy manufacturers? Both the packaging and the pro-

duct should bear the CE mark. User-friendly operating in-

structions understandable even by laymen are also a good 

sign. Furthermore, one should ensure that the packaging 

contains the complete address of  the manufacturer inclu-

ding his contact data, i.e. website, telephone number and

mail address. This information is used to check whether 

the manufacturer has implemented all legal requirements, 

such as an entry in the battery register or the EAR Founda-

tion for the purpose of  recycling old equipment. These re-

quirements are regulated in EU directives, which have been 

significantly expanded in recent years and now also create

more responsibility for distributors. However, as they are 

associated with costs, there are always manufacturers who 

try to evade them. In the case of  conspicuously favourable

offers, distributors should always be suspicious. In the 

worst case, one could be faced with a recall or even the 

destruction of  products.

Claudio Marchi Key Account Manager, ZOGI GmbH

Caution, but no need 
to panic

Before the SIG changed its fee structure, the manufactur-

er of a Bluetooth module paid a registration fee of USD 

5,000 or USD 10,000. These charges were reduced to

USD 4,000 and USD 8,000 respectively. While third-par-

ty companies have previously been able to register their 

products free of charge, if they include modules already

listed, costs between USD 4,000 and USD 8,000 per reg-

istration are now also due. The membership status deter-

mines the amount of the fees. In the case of a so-called

“Adopted Member”, USD 8,000 is to be paid. A full memAdopted Member , USD 8,000 is to be paid. A full mem-

bership (“Associate Member”) is worthwhile when a com-

pany places many Bluetooth devices on the market un-

der its own name. Then the registration fee for products 

is reduced to USD 4,000. However, the annual member-

ship fee is USD 7,500.

One module, several components

Even if the requirements for products re-

main unchanged: If Bluetooth designs are

reused by a third party (rebranding), a new

registration is now required, which leads

to charges. As soon as a Bluetooth product is marketed 

under its own name, under its own brand name, or even

under its own model name, a licence fee is always pay-

able. This is independent of whether the sub-supplier has

already performed the listing. Once such a listing has been 

created, you can specify several end products, provided 

they contain the same Bluetooth module. It must be en-

sured that it is a standalone module that has been com-

pletely registered (module/stacks/controller). Should one 

of these components be exchanged during the course of 

production, the registration must be carried out again and 

the specified fee paid. Simply put, a Bluetooth module

consists of several components. If a component is re-

placed, the module is considered a new device. As an ex-

perienced electronics specialist, we recommend that you 

address the issue of Bluetooth licences, but we also warn

against panicking. The SIG and its fees regulation are not 

new phenomena. If you adhere to the requirements, you 

will be on the safe side as a supplier/manufacturer or im-

porter and can provide your customers with clear infor-

mation. Customers can also safeguard themselves as the

listings can be viewed freely on the website bluetooth.org. 

“As an experienced electronics 

specialist, we recommend that 

you address the issue of Blue-

tooth licences, but we also warn 

against panicking.”

Claudio Marchi
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Pay close attention 
to licences

Analogous to Apple products, it is important to ensure that 

Bluetooth products are licensed. Missing licences may not 

only have legal consequences, but the quality of  the pro-

ducts is also not guaranteed in this case. Lower operating 

range, transmission problems, connection setup problems, 

lower transmission speeds or high power consumption are 

just some of  the faults that can occur. In order to ensure 

this does not happen: Members listed with SIG, including 

member status, can be found at bluetooth.com.  

Stefan Auer Nestler-matho GmbH & Co. KG

Legal certainty 
for customers

Bluetooth licences are a serious is-

sue. For this reason, it is all the more 

important for the importer of Blue-

tooth products to be well-informed 

in order to ensure the necessary le-

gal certainty for his customers. The

use of unauthorised and non-registered Bluetooth mod-

ules in end products will result in high penalties when this 

becomes known. Customs authorities in the Far East can

also check whether the relevant licences are available bealso check whether the relevant licences are available be-

fore goods are released for export. In the event of a li-

cence violation, however, the customs authorities will not

hesitate to take legal action. Without licensing, the plac-

ing of Bluetooth products on the market is always a legal 

risk. And not only that: Licensing also ensures that the 

compatibility of the different Bluetooth devices is guaran-

teed and that no other devices are interfered with by Blue-

g g p , ptooth signals. Against the backdrop of these facts, the pro-

motional product distributor is ultimately well advised to 

obtain Bluetooth articles exclusively from experienced and 

registered importers. They are very familiar with the pro-

cess of licensing and, accordingly, have all the necessary 

licences. 

Wolfgang Isenberg Execut

Recognising good equipment 
and manufacturers

The Bluetooth transmission 

Whether it be headsets, he

printers or presenters – the li

vices is long and is constantly

distributors should observe 

to include Bluetooth product

Key technical parameters

When it comes to the technWhen it comes to the techn

the products support the lates

version has lower power co

lows long usage times. The s

depends on individual wishe

class three product has a rang

two product 

up to 50 met

can even rea

careful: very lo

of power con

”It is important for the importer 

of Bluetooth products to be well-

informed in order to ensure the 

necessary legal certainty for his 

customers.“

Stefan Auer

„Analogous to Apple products, 

it is important to ensure 

that Bluetooth products are 

licensed.“

Wolfgang Isenberg

In order to be connected to one

another, Bluetooth-capable devices, 

for example a mobile phone and a

loudspeaker, must be located in the

immediate vicinity. 
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Rarely do both beautiful 
and useful products 

attract more attention than 
in the comfortable surroundings 

of a household, kitchen
and home. Here they are 
continually in someone’s 

hands or draw someone’s 
attention each day, so 
they are sure to attract 

constant attention.
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The Mini Bamboo cutting board from Inspirion is the perfect kitchen tool. 

The knife with a stainless-steel blade and colour-matching bamboo handle

is ideal for chopping, mincing and cutting vegetables, meat and fish. 

The robust bamboo board offers the ideal base and is visually appealing.

In addition, the paper banderole with a practical insert for the knife offers 

a nice advertising space.

21 52270

www.psiproductfinder.de/ndbmnj

Anyone who ever tried to cut a pizza with a blunt knife can confirm that this

is a pointless exercise. The Daumen cutting roller from team-d is the ideal

solution. It is extremely sharp, made of stainless steel and has an ABS 

plastic handle with large print area. Available from stock in black and white.

*
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www.psi-messe.com

Book your 

ticket now!

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –

info@multiflower.de  www.m

https://www.psiproductfinder.de/nzq2zj

Delicacies
A promotional gift with a lasting memory can be

handed over with the Pizza gift carton from Multiflower. 

The set contains a ready-to-serve mixture of pizza 

dough, a high-quality pizza cutter with a stainless steel 

roller, a wooden stirring spoon and a bag of oregano 

spice. Promotional print on the standard motif or 

an individual design of the label are possible from 

250 pieces.

info@globalinnovations.de 

www.globalinnovations.de

https://www.psiproductfinder.de/y2u1ym

Perpetual calendar
This original and practical desk calendar from Global 

Innovations is a real eye-catcher on the desk of a customer 

because it is a companion throughout the entire year. With its

innovative design in desired pantone colours, this calendar is 

suitable for a lifetime. The certified factory uses FSC-certified 

wood, odourless printing inks and can also produce almost

any wood product as a custom-made product.



GESCHENKIDEEN FÜR JEDEN ANLASS
Ergänzende Informationen und Anregungen erhalten Sie von der Kester Bolz Handelsvertretung, 

die für den bundesweiten Werbemittelvertrieb von ZWILLING zuständig ist.

Kester Bolz Handelsvertretung • Buntentorsteinweg 169 • 28201 Bremen 
Telefon: 0421/5 25 17 80 • Fax: 0421/5 25 17 93 • Email: info@kesterbolz.de

ww
w.
zw
illi
ng
.co
m
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SI 48078 • Wera Werk

Tel +49 202 4045144

matuschek@wera.de • www.wera.de

https://www.psiproductfinder.de/mwy3zw

A welcome tool
The tool for every household: The bottle opener with six-fold tool extras

from Wera. With a multi-component handle for particularly ergonomic 

screwing. The six screwdriver bits are hidden in the handle and extendable 

at the push of a button. The compact tool allows the most common screw

profiles to be operated and – almost more importantly – subsequent thirst 

quenching. Available with a customer-specific logo print from 100 pieces 

and, on customer request, also in high-quality gift packaging.

A duo to fall in love with
Leaf, the salad bowl from Koziol, ennobles every salad creation,

always plays the leading role and brings along the cutlery with it. The

integrated salad servers grasp the curved shape of the bowl and

appear in attractive contrasting colours. The high bowl requires little 

space on the table and at the same time inspires with ample volume 

for all leaf salads. The London designer Cairn Young created this 

elegant object which is so beautiful that 

you would like to use it every day.

Recycled time
This simple designer wall clock from Reciclage

is an ideal eye-catcher and therefore the 

perfect advertising vehicle. Old newspapers

and magazines serve as the material. The clock

should be of interest to all companies who

attach great importance to their environmental 

awareness. It is about 35 centimetres in 

diameter.
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Tel +49 421 52270

https://www.psiproductfinder.de/ndbmnj

The handy Cut and Open pizza cutter from

Inspirion is a real multi-talent. The plastic cutting 

wheel glides effortlessly through crispy pizza

bases and allows each favourite pizza to be 

divided into appetizing pieces without great effort. 

And the appropriate beverage bottle can be 

opened with the integrated bottle opener. The 

cutter with exposed advertising space is available 

in black, white, blue and red.
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Perfect helpers
Fiskars® believes the kitchen should be the heart of every 

home. Therefore, products are designed that help people to 

enjoy the most precious moments in life. For example, the 

set of three extra-light breakfast knives are perfect for slicing

croissants and rolls, and ideal for jam, honey and the like. 

The Fiskars® birch knife block with five knives made from

Japanese stainless steel proves that design and functionality

can go hand in hand. For everyday use, the Fiskars® grater

with box is a practical aid because the grated foods fall 

directly into the box. Orders are accepted by Living Bytes 

GmbH.

ools GmbH & Co. 

er.de/zge1nt

Successful combination
in the kitchen and household is the 

Sanders Imagetools. A sophisticated 

e with two different fillings that complement

h added value. The combination of hand 

balm is a special highlight and ensures 

well-groomed hands. The hand balm can 

m the marigold or ginger-lime scent and 

is available in five different colours. The

ailable from 500 pieces with a four-colour

nt and back. 



The Brickstone articles are more than a standard commodity. 

textiles.

in the market today.

APRONS TEA TOWELS KITCHEN 
TOWELS AND KITCHEN RELATED 
TEXTILES

creative colorful and original
workwear with reactive print

Discover our 

sharp prized products !

Quality workwear 

for professionals !

Design your 

own products !

Araco International
Jaargetijdenweg 90

7532 SX Enschede
The Netherlands

info@araco.nl
www.araco.nl
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PSI Planet Textiles

www.psi-messe.com

Book your 

ticket now!

9 – 11 January  
Düsseldorf 2018

– ADVERT –

GmbH • Tel: +43 7245 21

office@europack.at • www.europack.at 

https://www.psiproductfinder.de/ytzizt 

Vegan leather
The product range of Europack now includes

carrying bags and bags made of washable paper.

Washable paper, also referred to as „vegan leather“, 

is becoming an increasingly popular processing 

material. There are no limits to the versatile possibili-

ties of use: as a decorative storage bag, flowerpot,

gift or bread bag and carrying bag. Thanks to their

clearly coordinated design, the carrying bags and 

bags can be combined with existing colour concepts. 

The paper consists entirely of pulp, is tear resistant, 

feels soft and can be washed at 30° in the washing 

machine and reused. The typical leather look comes 

into its own after the first wash.

Shining prospects
The microfibre stainless steel care towel with anti-fingerprint 

effect from bb med. product cleans and maintains stainless

steel and other metallic surfaces. It protects it from resoiling 

and fingerprints with a natural, environmentally friendly

protection film. The practical cloth for household, outdoor, 

hobby or business – Made in Germany! – is an ideal

advertising vehicle. It can be printed in 1 to 7 colours and is 

available individually designed from 20,000 pieces. The 

beinio®Clean brand product is available from just 500 pieces.

Details can be obtained directly from the company.

Tel +49 2824 2083-0

info@bb-kalkar.de • www.bb-kalkar.de  

https://www.psiproductfinder.de/m2i3nz
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Tel +41 418181211 

https://www.psiproductfinder.de/y2uxmj

The Swiss knife specialist Victorinox offers legendary

household knives, including four models of small, indispen-

sable household knives with handles in four fresh, trendy 

colours. In addition, an unusual vegetable peeler in the 

assortment, a multiple award-winning design object that 

quickly shows what it really can. A sharp cheese grater is 

available in the same appealing design. Peelers and graters

are available individually or in a duo set. Finishes can be

created by using laser engraving.

ADVENT CALENDAR

PREMI
ADVEN
, approx. 3

PREMIUM & TEA-BEARS®

ADVENT CALENDAR
, approx. 340 x 235 x 33 mm

2017

Sales hotline: 0049 7643/801 - 17

www.ksw24.eu

Sweet advertis
ing

      impact!
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Bühring 

0
op.com

m   

https://www.psiproductfinder.de/ymmynj

Beautiful coasters
„Ms Maple“ coasters in the form of a maple leaf made of the finest, natural wool felt beautify 

dining tables, coffee tables or sideboards, both as a decoration and as a protective soft, heat-

resistant coaster. „Ms Maple“ is produced individually or project-related as a set in different sizes 

from high-quality merino wool according to Oeko-Tex® Standard 100 in the customer‘s desired 

colour and is 100 % Made in Germany. The wool felt is water and dirt repellent. The maple

leaves can be finished with a screen print transfer. On request, Bühring can create individual

shapes according to the customer‘s specifications. Allowance must be made for tool costs. The

delivery time is approx. 4 weeks after release of the sample and logo, depending on the quantity 

and availability of the colour. (This article has not yet been set up in the Product Finder.)

Home Sweet Home
We love to create a delicious meal, but

odors, grease, and germs are not invited

to dinner. The soap’s natural antibacte-

rial properties from LimeBOX keep 

hands clean during food preparation 

and afterwards while enjoying a time 

with friends. It’s also ideal stains 

remover. Choose one of our transparent

or coloured bottle dispensers to give

your kitchen a fresh new look. It 

becomes also a beautiful ornament of 

many bathrooms as well, with its 

attractive shapes with unforgettable 

fragrances. LimeBOX is also able to create an individual shape 

of soap with powerful artwork. All the soaps are available in

various shapes, colours and fragrances. One of the most popular

sorts of soap is traditional glycerine soap. It can be choosen

from various shapes, colours and fragrances.

Tel. +48 22 1152514

info@lime-box.com • www.lime-box.com 

https://www.psiproductfinder.de/yjjhow



er.de/ymnmmg

Concrete is intended for outdoors? Not at all, claim the designers of reeko, 

because the material is fully in trend and is found more and more frequently

in the interior area. Among other things, in decorative objects such as lamps,

candlesticks and flower pots. And now on the Advent table: with the Block, 

a new, modern Advent candleholder from reeko. Advent, Advent, a little 

light burns. First one, then two, then three, then four – by rotating the 

concrete block, the respective side with the appropriate number of tealight

recesses can be selected.

QUICKS® is the name of the innovative professional cleaning cloth from

Innovartis. A highly effective formula with natural ingredients allows for

maximum cleaning performance and care in one product. QUICKS® easily

removes grease, oil residue, silicone, adhesive, paint, dirt and other contami-

nants. It cleans hands quickly and thoroughly, as well as machines, tools of 

all kinds and hard surfaces such as tiles. Whether it be in the factory, in 

service, in the car or at home – anyone who discovers QUICKS® will not

want to do without it any more. An advertising message can be placed on 

the sealing cap.

3D metal-pendant card
This ornament Christmas tree is mad
plated brass. Available in transparent bag or
in DIN-C6 envelope. 

3D wooden puzzle card
In the size of DIN long, the customer can
easily put together the 3D wooden puzzle.

Plant-wood office
The big maple plant-wood offers a high 
natural experience in the office, filled with 
spruce-seeds or any seed of your choice.
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Trendy tea towel
-

ly considered by many people to be the centre of a home. It is therefore

no wonder that everyday products of this important living area are

increasingly becoming brand names. This is demonstrated by the trendy 

tea towels from Malgrado. The manufacturer offers the following advertis-

ing possibilities: Jacquard or border weaving of a logo, reactive printing in

an all-over design and embroidery.

PSI 49025 • Porzellanfabriken Christian 

bH • Tel +49 961 204-141

• www.seltmann.com

.de/njvlmd 

Universal serving plate
The new “Life” serving plate from Seltmann Weiden represents

the highest demands on design and functionality. The universal 

serving plate is made of hard porcelain, is dishwasher safe and 

100% Made in Germany. Individualisation is possible from 100

pieces. (Dimensions: diameter 22.5 cm, height 8.5 cm, item num-

ber: 001.737 236)

Perfectly shaken
The Summer cocktail shakers from Krüger

& Gregoriades are sorted in three colours

and come in the colours pink, orange and

green. The plastic material is easy and 

quick to clean. The filter in the upper part

of the shaker allows quick working and

preparation. The capacity of the cocktail

shaker is 350 millilitres.

info@kg-hamburg.de • www.kg-hamburg.de

www.psiproductfinder.de/nzuzmd
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NEW JACKETS & VESTS 
www.daiber.deHotline: +49 7432/7016-800
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ADVERT –

Wine enjoyment 
A fine drop of indulgence in a cosy get-together with 

friends: With products from star chef Paul Bocuse, PF

Concept has exactly the right gifts for wine enthusiasts

in its portfolio. The Vine wine aerator ensures that wine 

releases its full aroma when poured without first having

to decant it for a long time. And to keep cool what

should be cool, wine is served in the elegant Noron 

wine cooler collar. To complete the enjoyment, cheese 

can be offered on the Mino wine and cheese set.

Demonstrating good taste
With the spice box containing 1,001 spices, good taste 

can be demonstrated – and give customers a pleasurable 

time. Three spice favourites can be selected from over 

40 varieties. All products come from a multiple award-

winning Hamburg manufactory where everything is 

produced from the best raw materials in small batches.

The elegant wooden box with a sliding cover is, of course, 

individualisable.

info@100 g

https://www.psiproductfinder.de/mwu4od 

www.psi-messe.com

Book your 

ticket now!

Promo World
9 – 11 January  
Düsseldorf 2018
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Tel +49 261 984880

If you are looking for promotional products that meet even the

most stringent requirements, you need look no further than the

Spranz GmbH catalogue. Among other things, the Metmaxx®

Dressing & Sauces Shaker with the name Shake It. It is an elegant

glass shaker from Viva® with an integrated pouring strainer,

shakeball and large stainless-steel plaque on the top for laser

engraving. The Metmaxx® Honey jar made from high-quality glass 

is also available in an elegant design for one of the world‘s 

best-quality foodstuffs – pure honey.
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Great comfort and appealing design 
EGG Electronic first product, EGG PowerStation, is a must have for everyone caring for home,

office, meeting rooms. It is surprisingly low volume, allows you to plug in up to 15x devices 

simultaneously, in every direction. It has wonderful presence and liberates of the visual noise

most gadgets intrinsically bring attached. Due to the colorful covers that can be customized and 

switched, it complements any room or environment. It comes equipped with a 1.5-meter-high

quality power cable, and and over-current protection for 2200W that will keep an eye on your 

devices. The sockets are safe and strong. When plugging in equipments, a strong grip is applied, 

preventing them from being loose. Finally, EGG chose to use the same plastic materials that 

NASA uses in space helmets, so, be sure you’ll be getting quality. Egg PowerStation and Power-

Station covers are designed in Lisbon and produced in Portugal.

info@regineiqtrim.co

www.regineiqpromo.com 

https://www.psiproductfinder.de/ndiwow

Clever apron holder
Apron strings knotted or torn, or the tied strings are

knotted together? All of this is a thing of the past with

the apron holder from Regine IQtrim. Simply cut off the

apron strings and fasten the apron holder at the corners 

of the apron with the clips. Moreover, simple tablecloths 

can also be used as an apron without great effort if they 

are connected to the clips of the apron holder at two

corners. Thanks to the adjuster, the apron holder can be 

used for adults as well as for children. Regine IQtrim

GmbH‘s apron holder is suitable not only for private

households or professional kitchen staff, it is also a nice 

souvenir for cooking and baking courses for children 

and adults. The elastic bands are 36 cm long and can be

digitally printed from 100 pieces.
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Tastefully arranged and stylishly served – this sounds like a perfect dinner. 

The content of these micx media dinner sets could hardly be more appro-

priate. On the one hand, the elegant and practical kitchen helpers ensure

perfect preparation of ingredients. And on the other hand, the dinner music 

albums provide a harmonious background to the successful evening meal. 

In addition to the “Rosmarin Lounge” and the festive “Christmas-Lounge” 

for Christmas dinner, the set edition also offers other tasty variations. 

In addition, the gift sets also give the recipients a personalised greeting.

The modern ROMINOX® Tealight Holder Sacral from Römer Lifestyle 

promotes peace, security and harmony. The Tealight Holder Sacral radiates 

warm, golden light and is available in two different sizes. It also looks 

impressive as a set: the large version is 18 cm high, the small version 12 cm.

Robust metal, satin brown lacquered on the outside and a gold foil lining on

the inside give the tealight holder that special something. The tealight holder

can be finished by using laser engraving.

Beton!Be
Bereits ab 1 Stück ab 1 Stück erhältlich!

Vim Solution GmbH
phone: +49 7661 90949 - 200

mail: vertrieb@vim-solution.com
web: trader.vim-solution.com

Q-Pack Major

USB Stick Major

> DESIGNED &
GEGOSSENGEGOSSENGEGOSSEN

IN DEUTSCHLAND!
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ADVERT –

Grinding and seasoning
Tasteful design for perfect tasting of sauces and 

roasts and easy handling are the strengths of the

salt and pepper grinders from Reflects-Horbart.

The electric spice grinder made of sustainable 

bamboo and high-quality stainless steel has an 

adjustable ceramic grinder. Cooks can thus

decide themselves how fine or coarse the 

grinding quality should be. A built-in LED assists

in the accurate estimation of the dosage on the 

spices. Six AAA batteries are included.

Stylish combination
Troika presents „Wine Time“ a stylish combination

of bottle cap and pouring spout. The practical wine

pourer (made of stainless steel, plastic and silicone)

combines stylish design and refined function. The

spout opens when pouring, and automatically closes

when it is put down. The food-safe combination is 

also easy to clean.

PSI 42487 • Reflects GmbH

Tel +49 2234 9900-0

info@reflects.de • www.reflects.de  

https://www.psiproductfinder.de/owe0zt

PSI Planet Textiles

www.psi-messe.com

Book your 

ticket now!

9 – 11 January  
Düsseldorf 2018
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The new Prisma Advent calendar from Kalfany Süße 

Werbung can do it all: no matter on which side, the personal

advertising message always catches the eye of the recipient. 

The prism shape enables completely new perspectives and 

design possibilities. For example, developers of prefabricat-

ed buildings or interior architects can develop a promotion-

al product that convinces through taste and, at the same 

time, underline the exclusive design diversity of one’s own

company. Kalfany Süße Werbung can personalise 4 areas 

of the Prisma Advent calendar, with the choice of brand

chocolates such as Ferrero Küsschen, Mon Chéri, personal-

ized milk chocolate bars of the Gubor brand, the popular 

four-piece mixed Ritter Sport chocolate cubes or Lindor

Pralinés from Lindt & Sprüngli. 

2017

Weihnachts-Ideen-Haus

Promotion Ideen für Wachstum
MULTIFLOWER

Winterliche Genüsse
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Fresh impetus in the sales team

In
d
u
st

ry

Neon has been taken over
allbranded, one of the largest B2B online distributors of 

promotional products, continues to grow on its expansion 

course in Germany. The Hamburg-based company has

taken over Neon GmbH which is headquartered in Stutt-

gart. The integration process and the reflagging of Neon

in the allbranded brand are to be completed by the end of 

the month. With the purchase of Neon,

allbranded will strengthen, among oth-

er things, the existing business segment for individualised

and customised promotional products and significantly

increases its presence among numerous small and medi-

um-sized companies in southern Germany. “I am very excited about the new addition to allbranded, as Neon per-

fectly complements our customer base,” says Arne Schubert, Managing Director of allbranded. “In addition, allbran-

ded and Neon have similar corporate cultures and have provided their customers exceptional service and excellent

consulting expertise for many years. Neon has developed an excellent reputation. I expect significant synergies from 

the acquisition, which will enable us to grow faster and more efficiently in the market – naturally with the proven all-

branded quality. Nothing will change for Neon customers – except for the price and product advantages that we can 

pass on to them. “Similar acquisitions and investments are also conceivable in the future, as well as the successive 

expansion of our own services and products. www.allbranded.de 

Anniversary celebrations in Berlin
To celebrate the 30th company anniversary of Maprom GmbH, the company

management invited the entire workforce to Berlin for a weekend. The highlightg gkend The highligh

of the three-day travel programme was an evening anniversary celebration as ysary celebration asl b i

part of a cruise through the capital. The medium-sized promotional textile supmotional textile supmotional textile sup-

plier and full-service provider from Weserbergland with headgbergland with headbergland with head-

quarters in Höxter can look back on a very successful deyvery successful def l d --

velopment since being founded in 1987. Today it is now one of the renownede of the renownede of the renownedf h d

European players in this segment. Currently, Maprom employs around 200 peoys around 200 peoys around 200 peo-

ple, including 15 trainees. The company relies on the teamwork of its individual departments and has set tments and has set t d h

itself the goal of taking on as many trainees as possible. Further training after the vocational training is enional training is enional training is eni l i i i -

couraged and supported. Former trainees are also in current management positions. www.maprom.de ww.maprom.deww maprom de

Magna Sweets

The Maprom team in front

of the Brandenburger Tor 

in Berlin.

allbranded

Maprom 
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Many changes at the company
A lot has happened recently behind the scenes at Giving Europe Germany which is working in-

tensively on realigning its sales activities. As part of the partial-

ly concluded extension of its team, new larger premises were

also required to ensure active and intensive customer care. At the beginning of August, Giving

Europe Germany moved to its new location, remaining however in the seaside city of Bremen.

The new office space now covers 500 sqm. The new, modern showroom is designed to induce

visitors to linger and browse, showing the company’s collection together with appealing new pro-

ducts in a modern design. Furthermore, expansion of the sales department by further area sales 

managers and account managers is planned, as well as expansion of the customer service to 

strengthen customer proximity. www.givingeurope.com

Giving Europe Germany

Inauguration of new “blulog” building 
A large blue building cube has a conspicuous impact on the industri-

al estate in Tennenbronn/Germany. Three years ago, Schneider ac-

quired the domicile of the former Zehnder antenna factory and con-

verted, extended and renovated it from the ground up. The property 

is located roughly two kilometres from 

the headquarters and offers much-need-

ed space for the finished goods warehouse and worldwide logistics.

On the first weekend in July, Schneider revealed what is hidden be-

hind the outer facade. The official inauguration ceremony was held in

an empty hall of the new building on Saturday with the approximate-

ly 400 employees from the headquarters in Tennenbronn. On Sunday, 

the public was invited to visit. What appears to be cohesive graphics

from a distance is less obvious when perceived from the inside. The technology of the full-surface 

printed textile facade originally comes from trade show construction and was adapted for year-round 

convenience. A total of approximately 2,200 square metres of polyester were processed and prin-

ted with a multilayer printing process. The new facade saves the company from shading with elec-

tric blinds, without making it much darker inside. The blue cube was given the name “blulog” which

says something about its appearance and function: “blu” stands for Schneider’s blue corporate co-

lour which spans the building. “log” stands for logistics and thus for its application. On a total of 

5,800 sqm of usable floor space, all finished products will be stored. www.schneiderpen.com 

The large blue building cube

has a conspicuous impact 

on the industrial estate in

Tennenbronn/Germany.

New “Head of Sales”

www.die-markenvertretung.de

New Team Leader 

mbw

Living Bytes

The new site of Giving Europe GermanyThe new site of Giving Europe GerTh it f Gi i E G

at Bremen. at Bremen.t B

Schneider Schreibgeräte
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Committed to Sustainability
Environmental protection and sustainability are deci-

sive decision-making criteria for companies and con-

sumers alike. Under these premises, PF Concept strives 

to expand its supply chain in a com-

pletely sustainable manner. “Commit-

ted to Sustainability”, the new sustainability report of 

the promotional product allrounder, illustrates the ho-

listic approach the company pursues. PF Concept also

provides certificates for its products on its website.

With its own efficient management system, the pro-

motional product supplier succeeds in fulfilling demand-

ing sustainability standards with its product portfolio.

Regular audits at suppliers verify the clear guidelines. 

The results are analysed using a scorecard and visu-

alised in four colour categories. In addition, quality as-

surance at PF Concept is carried out at all manufac-

turers through training courses aimed at implement-

ing jointly developed action plans. An international 

team of more than 20 people in Europe, Asia and the USA ensures that the 

already high requirements for a sustainable process chain are continually 

developed and implemented.

“When I visit the production sites, I am proud to be able to see and ac-

company the positive change with my own eyes,” says Ralf Oster, Managing

Director of PF Concept. In addition to suppliers, the ISO 14001 certified plant 

in Poland plays an important role. The modern facility offers a wide range of 

innovative technologies for customising promotional products, as well as pro-

viding top logistical performance through express delivery and short deliv-

ery times throughout Europe. “Customers drive the issue, they expect strict 

safety regulations throughout the product life cycle,” explains Pieter Booneka-

mp, Vice President Sales Europe. “End users identify with the promotional

products and attach great importance to transparency and credibility.” The 

report “Committed to Sustainability” now presents the company’s approach 

in a transparent and clear manner. This information gives distributors, sup-

pliers and end users an insight into the work of PF Concept aimed towards

sustainability and social responsibility worldwide.

“Transparency and an open approach to sustainability shape our way of 

thinking and doing business,” says Peter Stelter, Country Manager, PF Con-

cept D-A-CH. “That is why we provide certificates for our products on our 

portal. This not only gives the distributor but also the end customer a com-

prehensive insight into the sustainability of our products.” These certificates 

can be integrated directly into the distributor’s online shop so they can be re-

trieved quickly.

The report is freely accessible on the website of PF Concept for distribu-

tors, end customers and anyone else who is interested, and can be download-

ed as a PDF file at: www.pfconcept.com
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PF Concept
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New address
After almost 15 years, the team at Bickmann Werbeideen in Mannheim is 

leaving its present location and moving into new office space located just 

100 metres away. From now, the promotional product consul-

tants will be looking forward to welcoming visitors at their new, 

air-conditioned “home” with its showroom (near the SAP Arena and the 

Mannheim City Airport). Telephone and fax numbers remain unchanged.

Ample parking spaces are available.

The new address:

Bickmann Werbeideen

Seckenheimer Landstraße 190

D-68163 Mannheim

Tel.: +49 621 4183928

Fax: +49 621 4183929

www.bickmann-werbeideen.de

Ralf Uwe Schneider will become the new head 
Promotional products are his (professional) life – and have been for 

the past 25 years. From 1 November, he will continue to pursue this 

path for the PSI. Ralf Uwe Schneider, most recently Vice President

Sales and Field Service Manager of Senator GmbH, will become the 

new head of PSI Distributors Sales & Services as of 1 November. In 

this capacity, the 48-year-old banker will be responsible for suppor-

ting the approximately 4,000 promotional product consultants who

are organised in the PSI throughout Europe. He thus succeeds Jens 

Plass (48) who will remain at Reed Exhibitions and be responsible for

marketing the material trade shows as a sales manager. In addition to 

the global network of ALUMINUM trade shows, these include COM-

POSITES EUROPE and IEX Insulation Expo.

“We are very fortunate to have gained the services of Ralf Uwe 

Schneider, an industry insider and sales professional who has been

successfully working for leading companies in the promotional prod-

uct industry for 25 years,” says PSI Managing Director Michael Freter.

The native Rhinelander began his professional career in the pro-

motional product market as a promotional product consultant. After-

wards, he quickly developed his sales exper-

tise – initially at Gebr. Richartz & Söhne, then 

at Jung Bonbonfabrik and Post-it® Promotional Products, and most

recently at Senator GmbH.

Daniel Jeschonowski, Managing Director of Senator, is delighted

with Ralf Uwe Schneider’s tremendous career step: “Ralf Uwe Schnei-

der is one of the most experienced colleagues in the promotional prod-

uct industry. In the past twelve months, we have successfully worked 

together to put Senator back on a sound footing. Our five sales repre-

sentatives and our back office will be coordinated more closely while

I continue to manage sales for the entire group. Joining Senator would 

have been extremely difficult for me without Mr. Schneider. I would

like to thank him personally for the extremely competent introduction 

to the industry which he gave me!” www.psi-messe.com

Daniel Jeschonowski, Ralf Uwe Schneider,

Michael Freter (left to right).

Bickmann Werbeideen

PSI distributor network
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aving already won the PSI Award and the 

“Sustainable Company of the Year 2016”, 

the Black Forest-based company is now 

in contention with an impressively com-

prehensive climate protection concept. 

Combat climate change – specifically for the printing in-

dustry. The company Karl Knauer consistently demon-

strates environmental awareness, from its ecologically ad-

vantageous product portfolio for packaging and promo-

tional products made of cardboard, corrugated board and 

paper, through to many important national and interna-

tional certificates, the “climate neutrality” label, as well as 

the 100 per cent compensation of all emissions. In addi-

H
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On 26 October 2017, the 13th Print&Media Awards will
be presented in Berlin. Nominated in the category 
“Environmentally oriented enterprise of  the year” is the
packaging specialist Karl Knauer KG, a member of  the 
climate initiative of  the print and media associations.

        Karl Knauer KG

Nominated for the
Print&Media Award

tion, the abundance and quality of its measures to com-

bat climate change convinced the nomination jury. “With

a package of a total of five environmental programmes, 

we are specifically addressing climate change,” said Man-

aging Director Richard Kammerer when underscoring Karl 

Knauer’s environmental course. “In our view, it is not enough 

to simply address climate change. On the contrary, we are

very active in combating it with a concrete, comprehen-

sive environmental programme. In this way, we provide

our customers and consumers with future-oriented, eco-

logically responsible products and thus provide a verifi-

able, tangible contribution to combating climate change,” 

says Kammerer.

On the roof of the 

company building 

is a photovoltaic

system.
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The Print&Media Awards

Since 2005, the coveted awards have been presented in

various categories. Outstanding print products as well as

the associated expertise, companies and persons in the 

printing and media industry are distinguished by a top-

class jury.

Core competencies of Karl Knauer KG

The core competencies of Karl Knauer KG are innovative 

packaging and promotional products, as well as gift pack-

aging made of cardboard, corrugated board and paper. 

The company is one of the leading suppliers in the pack-

aging sector with its exceptionally wide range of services

and production associated with folding boxes. Customers

from the branded goods and services sector across Eu-

rope benefit from the wide range of expertise and impres-

sive depths of in-house manufacturing.

High standards

In dialogue with its customers, the company develops de-

signs that meet all requirements for packaging – from pro-

tection to security to attractive presentation at the POS. 

Karl Knauer offers specialised ranges with state-of-the-art

packaging technologies: cosmetics/care, pharmaceutical/

health, environment/nature, food/agriculture, beer/bev-

erages, home/industry, blister cards and mechanical en-

gineering. In addition, intensive research is carried out on

innovations for the packaging requirements of the future.

Whether it be in the fields of smart packaging, conve-

nience, product safety, counterfeit protection, finishing tech-

nologies or efficiency and sustainability. <

www.karlknauer.de

Measures taken by 
Karl Knauer 
to combat climate change

1. Ecological generation of  electricity 

Use of  electricity from 100 per cent renewable 

sources. Own photovoltaic system. Future-orient-

ed energy concept.

2. Material efficiency

Resource-conserving material and labour input

right up to purchasing. Grammage reduction of

the used carton with the help of  intelligent 

constructions.

3. Waste management

Waste separation, disposal system, thermal 

recovery, in-house waste press, targeted sale of  

waste paper and plastic as raw materials.

4. Ecological packaging alternatives

Customer advice for environmentally responsible

handling with regard to optimum material 

efficiency, raw material selection and recycling 

materials, without compromising the high quality 

of  packaging.

Examples: agricultural waste box – use of  

CO2-neutral agricultural harvesting products 

(e.g., stalks and leaves of  crops) as an 

innovative raw material source.

Grass carton – recycled grass fibres make it

possible to replace part of  the wood chips in the

carton, combined with many ecological 

advantages such as low energy intensity, low CO2 

emissions and reduced water consumption.

5. Energy consumption, CO2-compensated

The energy balance at Karl Knauer is CO2-com-

pensated. This means 100% compensation for all 

incineration, vehicle fleet and evaporation 

emissions through the use of  chemicals, as well

as emissions from purchased energy, electricity,

district heating and remote cooling. Karl Knauer

supports the project “Efficient cooking stoves for

Uganda”. Efficient cooking stoves significantly

reduce the need for fuel. This protects the tree 

population, reduces CO2 emissions and promotes

local crafts through local production.
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SI has deliberately chosen to buck the on-

line trend by publishing the style maga-

zine IMPACT as a print edition. The re-

cipients of the industry messages should

receive a medium which has a great deal

in common with a promotional product. The recipients 

of promotional products can always expect multiple ben-

efits. Just like with IMPACT: We know from reader inter-

est research that such magazines are circulated in mar-

keting or advertising departments. IMPACT should not 

be “sent” as quickly as radio, Internet or TV messages.

This is also an indisputable advantage of the promotion-

al product compared to these media. And the style mag-

azine should be something to touch: haptic and layout 

P
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IMPACT, the new magazine promoting the promotional product
industry, attracted a great deal of  attention at the PSI 2017. 
The message of  IMPACT has also been understood in the world 
of  advertisers: we show what we can do, we prove our value 
and we invite everyone to put it to the test. The PSI is bringing 
out the next issue of  IMPACT for PSI 2018.

IMPACT part two

Three in one go

messages for the senses. In this context, IMPACT was

and still is a promotional product. Sender: the promo-

tional product industry.

Appetite for more

And what’s more, three in one go. Advertisers, suppliers

and consultants alike benefit from IMPACT’s internal and

external views of an industry that still lives in secrecy. The 

magazine provides advertisers with an entertaining and 

factual insight into an advertising medium of a special

kind. Objective: To whet the appetite for more promotion-

al products.

The smart IMPACT title also 

makes a good promotional 

product or merchandising 

product: haptic, useful and 

convincing with facts.
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PSI is a bridge builder

Promotional product consultants and distributors can 

present themselves for the first time on a PSI platform

in attractive small ad formats and make their portfolio 

and their unique position with special topics attractive

to their industry customers. And only members are al-

lowed to place ads in IMPACT. Even those who do not

operate throughout Germany can advertise with market-

ers in their region, sorted according to postcodes. In ad-

dition, the magazine also deliberately presents the con-

sultant/distributor as the best partner for the industry

customer. The first issue of IMPACT already impressive-

ly displayed this on several pages and presented a seven-page 

consultant directory at the back of the magazine.

Find what you are looking for

And suppliers? IMPACT offers them a great opportuni-

ty to present their products to the target customers who 

actually use them. And if you are an industry customer

and are interested in obtaining certain products, you can

find out where you can get them in the consultant di-

rectory. No magazine other than IMPACT provides this

kind of member directory. Why? Because it has been 

the philosophy of PSI for over 50 years to support and 

bring together consultants and suppliers - wherever pos-

sible.

Convince customers and tap into new markets

Yes, this topic has also attracted critical voices that always 

see opportunities for direct sales by suppliers around ev-

ery street corner. They exist as we all know. But not from 

everyone. That is why it is important to reinforce the goal 

we have adopted. PSI’s business model entails building 

bridges between suppliers and consultants. Thanks to

IMPACT, another bridge of information to advertisers has

been built. In times of Internet information, a snail shell

no longer offers any protection. Instead, you have to go

out, show your portfolio, convince customers and tap into 

new markets. IMPACT is the ideal platform for this. <

- IMPACT provides information 
through a highly effective 
advertising tool

- IMPACT shows the latest 
products which are not yet 
available on every street 
corner

- IMPACT affords readers great 
reading pleasure

- IMPACT informs how adver-
tising works best with 
promotional products 

- IMPACT recommends how 
best to utilise promotional 
products in the business 
world

- IMPACT shows what is 
sustainable in the industry 
and what has a lasting effect

Benefits for industry customers

- IMPACT is the advertising 
ambassador for products of  
the industry

- IMPACT offers the opportuni-
ty to present products to the 
advertiser

- IMPACT has an edition of  
20,000 copies 

- IMPACT shows advertisers 
that our products are stylish, 
good and effective

- IMPACT presents its messag-
es in high-quality packaging 
and is image-defining for the 
industry and its companies

- IMPACT cites studies which 
show how promotionally 
effective promotional prod-
ucts are

Benefits for suppliers

- IMPACT offers only members 
the registration in the con-
sultant directory 

- IMPACT offers a very cost-
effective opportunity for 
presentation

- IMPACT has an edition of  
20,000 copies

- IMPACT goes to high-quality 
marketer addresses of  the 
Reed trade show pool

- IMPACT shows advertisers the 
benefits of  consultants

- IMPACT offers a good oppor-
tunity to attract attention

- IMPACT consultants are 
guaranteed to be found in 
the consultant directory

- Consultants can contact PSI 
for further copies for their 
customers

Benefits for consultants
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A diversity of promotionally 
effective products are derived 
from multi-talented plastic, 

including attractive little 
give-aways which enthusiasti-
cally, prolifically, purposefully
and cleverly help to propagate 
the reputation of comprehen-
sive advertising campaigns. 
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Global Innovations‘ Europe-wide patented three-millimetre biscuit stamp 

(PCT pending) is not just something for Christmas baking. It is suitable for 

stamping all soft materials such as dough, butter, fudge or the like, and

thanks to its thin design it is perfect as an on-pack or for mailings. Produc-

tion of this article is now possible and remains exclusive worldwide until 

April 2018.

The Eggshaker from team-d gets things moving in everyday office life. The 

musical plastic eggs have a long tradition. The egg-shaped rattle belongs to

the group of idiophones. Filled with granules and small enough to disappear 

in your hand, they are used as a subtle rhythm maker. They are packed 

individually in a polybag, 30 pieces in an egg box. Available from stock in

blue, red, yellow, green and white.
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Book your 

ticket now!

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –

Small but fine
Minitools, such as those supplied by Richartz, have long since become indispen-

sable helpers on a key ring, in a wallet or in a coat pocket. For example, the Key

tool shop mini. Small, extremely practical, made of high-quality stainless steel 

and equipped with nine functions in a small space. Or the Key tool 10+ mini

with ten functions.

40884 • Richartz GmbH

+49 212 232310

o@richartz.com • www.richartz.com 

tps://www.psiproductfinder.de/otljzj

Big bandwidth 
The company Bott recommends the use of their practical plastic advertising gifts provided with 

the logo imprint of the customer. The offer includes, among other things, measuring beakers,

small measuring spoons, rain gauges, measuring frame for agriculture, yellow pans for monitoring

rapeseed pests, farmer thermometers, measuring scoops, buckets and much more. Various 

printing techniques are used. All products have precise scales and can be used, for example, in 

agriculture, in the chemicals and food industry.
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PSI 49753  BOTT sp

Tel +48 65 5294808

info@bott.pl • www.bottdruck.de



ÜBER ERFOLGSKONZEPTE KANN MAN EINIGES LESEN.
BESSER, MAN HAT EINES.

HIMMLISCHE WEIHNACHTSPRÄSENTE:
FÜR KUNDEN UND MITARBEITER!

INDIVIDUELLE WEIHNACHTSPRÄSENTE IN PREMIUM-QUALITÄT!
In einer schnelllebigen Zeit begeistern Sie Ihre Kunden am besten mit individuellen Produkten, die Charme und hochwertige Haptik mit Markenqualität 
verbinden. Persönlich und mit starker Aussagekraft: Jedes unserer individuell bedruckten Werbemittel, das den Weg in die Büros unserer Kunden findet, 
wird in Manufakturqualität mit viel Liebe zum Detail gefertigt. Lassen Sie sich von tollen Neuheiten begeistern. 
Gleich Katalog und Muster unter www.cd-lux.de bzw. info@cd-lux.de anfordern.

Hotline: 09971-85 71 0 www.cd-lux.deinfo@cd-lux.de

Mehr Begeisterung. Mehr Möglichkeiten. Mehr Service. 

Die Adventskalender-Experten:

NEU
JETZT KATALOG 
ANFORDERN!

EXKLUSIVE WEIHNACHTSPRÄSENTE

INNOVATIVE NEUHEITEN 2017

„Himmlische Weihnachtszeit“
mit Lindt Schokolade

Jubiläums-Adventskalender
„Lindt Exklusiv“

„Weihnachtsexpress“ 
oder „Weihnachtshaus“

Milka
Weihnachtsmann

neu neu Tipp neu
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Now also with digital printing
IMCO) in Austria for more than 25 years, are now available not

only with pad printing, but also with digital printing. UV-cured 

inks are printed directly onto the clips using a new printing 

technique. This technique not only allows for photorealistic 

prints, but the minimum order quantity can be reduced to just

250 pieces thanks to the simpler production. This expands the

potential customer base enormously: the clips are not only

interesting for companies with large mail volumes and mailings, 

but also, for example, for tradesmen who would like to leave a

contact reminder with a customer. As a rule, a paper clip is used 

over and over again and continues to advertise for a long time. 

PSI 49965 • CI-Clip e.U. 

Tel +43/2252/80347

office@ci-clip.com • www.ci-clip.com  

https://www.psiproductfinder.de/mgjhmj

PS
Tel +48 12 4151145

info@plasticcards.zone 

www.plasticcards.zone 

https://www.psiproductfinder.de/yjkyym

The ideal Give-away 
Polskie Karty is supplier of plastic laminated cards

(ISO 7810), magnetic stripe cards (ISO 7811), 

RFID cards (ISO 14443), smart cards (ISO 7816) 

and other plastic products that can be used as 

unique give-aways. Plastic cards may be produced

in standard size 86x54 mm and in XXL or mini

size.

) 

de  

Balls provide rain protection 
Oops: the small white ball which can be hung on any bag by

means of a snap hook can be turned into a practical rain

cover in an instant. The white hooded poncho made of 

polyethylene from Bewear is available from Boomerang in 

the standard size of 120 x 90 cm, the spherical etui has a 

diameter of 6.4 cm. When pulled out quickly, the poncho 

not only protects you from the rain, but can also serve as a

seat pad or wind protector.
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The so-called lupcard from Lupenmaxx in the cheque card format 86 x 54

millimetres is extremely handy, fits into any wallet and is therefore always

accessible anywhere at any time. With a thickness of only 0.3 millimetres

and a weight of just two grammes, this article is also perfect as an add-on/

insert for mailings. The magnifying glasses are inexpensive, incredibly 

helpful in everyday use and have an almost unlimited lifetime with

thousands of eye contacts.

https://www.psiproductfinder.de/odgwzg

In addition to creating popular standard motifs, Maximex‘s coffee stencils

can be used to create your own idea or logo. A short coffee break can thus

become a short in-between wellness programme. The colour of the stencil

can be determined according to Pantone. An additional motif print is 

possible.

DOG treats

Chewing rolls and 
accessories
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With double benefit
The Cheers coaster made of HIPS plastic from Giving 

Europe boasts two features because it can also serve as a

bottle opener. Particularly noteworthy are the slip-resistant

underside and the ease of care. The dimensions are 8.2 x 

8.2 x 0.4 centimetres. Advertising is applied by pad or digital

printing.
PSI 45737 • Giving Europe GmbH 

Tel +49 421 5965970

kontakt@givingeurope.de 

www.givingeurope.de 

https://www.psiproductfinder.de/nda1nt

For the sake of health
A handy sports bottle for adults and children to create fruit and vegetable 

spritzers is available from Fifty Five. The scratch-resistant and sturdy 

housing has a volume of 800 millilitres and is BPA-free. The infuser bottle is 

very easy to clean due to the removable fruit insert. Due to its low weight,

the sports bottle is ideally suited for hiking, walking, cycling, in the office or

during sport.

PSI 49354 • Fifty Five oHG

Tel +49 2738 30540

info@fiftyfive.eu • www.fiftyfive.e

www.psiproductfinder.de/ztezmj

Refreshment for the party
Celebrate and always have refreshments firmly in your 

grasp: With the Babylon mug from PF Concept, the 

latest moves on the dance floor can be shown even 

with a refreshment in your hand - and without spilling 

a drop thanks to the lid and straw. Whoever wants to

give his refreshment an extra flavour can choose the

Fruiton bottle. With the fruit sieve insert, each 

beverage is quickly and simply added a fruity note, wi-

thout fruit pieces floating in the liquid.

Cups and bottles can be customised.

PSI 40660 • PF Concept Deutschland GmbH 

Tel +49 2822 9600

contact-dach@pfconcept.com

www.pfconcept.com 

https://www.psiproductfinder.de/owi4zg
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The theme world of the fabulous unicorn inspires as a new trend in a 

variety of ways – now also in the product range of the Henosa Plantanas

Group in the form of funny promotional sachets with delicious fillings. 

Whether it be tea, chocolate covered nuts and fruit, spices or tasty nibbles,

the company promises to „pack and label for you on behalf of the fabulous

unicorn“. „The customer is free to select the content and we design the label

with the unicorn.“ The selection includes unicorn 

treats, unicorn tea, unicorn stinky and unicorn

spew.

Promowolsch is a specialist for promotional products and plastic give-

aways. From the outset, the company has specialised in the production of 

high-quality products, while maintaining a balanced price/performance 

ratio. The range of products includes give-aways such as frisbees, ice 

scrapers, bottle openers, fly swatters, rulers, sharpeners, memo holders, 

money trays, buckets, shoehorns, clipboards, cups, ashtray parking discs and 

much more. Qualified manufacture

of custom-made products for adver-

tising is becoming increasingly 

important.

www.psiproductfinder.de/mgeznj

https://www.psiproductfinder.de/zwvizd

Lupenmaxx GmbH
Freiburger Straße 8
79199 Kirchzarten

Tel.: (0 76 61) 90 99 88 0
Fax: (0 76 61) 90 99 88 9

Zeckenkarte mit Lupe
zum einfachen und sicheren Entfernen der Zecken 
ohne die Zecke zu quetschen. Ideal für unterwegs, 
klein und handlich in Scheckkarten-Größe

info@lupenmaxx.de ·  www.lupenmaxx.de

Als Werbemittel
sind Hülle sowie die 
Zeckenkarte bedruckbar.
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PSI Planet Textiles

www.psi-messe.com

Book your 

ticket now!

9 – 11 January  
Düsseldorf 2018

– ADVERT –

Hands free
Liberty is a practical accessory for the smartphone and

can be ordered from Brandcharger. It is suitable for any

common mobile phone and can be adjusted into any 

desired position, for example, if you want to watch a

movie. And credit cards of the usual size 85 x 55 mm

can be safely stored.

Cool design
The „Crown Cap“ key ring from the product range of the 

company elasto is a keychain that has the lot. Together with its

flexible black silicone band, the key ring in the form of a crown 

cork is a smart gadget which should not be missing in any 

assortment. The silicone band enables users to effortlessly 

thread the keys without the hassle of scratching or even breaking 

fingernails. In addition, its ductility makes it possible to attach far 

more keys to the band than to a classic metal key ring. The 

„Crown Cap“ can be finished in 5 colours by using pad printing.

Extra tip: the Crown Cap is

particularly suitable fo

customers in the bever

industry.

PSI 41369 • elasto

Tel +49 9661 890

mail@elasto-form

https://www.psip

Tel +3110307094

mike@brandcharger.asia

www.brandcharger.asia

https://www.psiproductfinder.de/zdnjzd
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Do you have a tight schedule? Meetings, appoint-

ments, deadlines? Then it is time to slow down. Have

a break – have a yo-yo! Up and down, up and down,

the movement becomes a relaxing short-term 

meditation. Breathe deeply, have a breather, relax. 

And recharge energy to st

your road to success. Rec

managers;-)

https://ww

Reidinger pencils made of black-dyed wood with matt black lacquer are 

both puristic and elegant. On request, the brand ambassador can be painted

in 26 standard or special colours. The pencils are especially luxurious with

an additional decorative attachment. A little crown, glamor ball, Swarovski 

crystal or magnetic cap transform the black pencil into a genuine piece of 

jewellery. A simpler finishing is provided with a coloured protective cap,

decorative ring or eraser. In conjunction with a print motif, the pencil 

becomes a particularly elegant promotional messenger. For an individual

creation, a personally desired model can be designed in a pencil configura-

tor. Products and prices are displayed in real time. 

https://www.psiproductfinder.de/mdm5zm

ENJOY
Gifts
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Always at hand
always at hand on the key ring. Whether as a

standard version on a snap hook or on a stylish 

holder which allows a dual advertising message.

The Trolley Coins can be individually designed: 

single- or double-sided, embossed with a 

softened sleeve, laser engraved, printed or also as 

a high-quality casting. The annoying search for

coins in front of the supermarket is finally a thing

of the past and the logo is always visible.

PSI 45428 • Asia Pins Direct GmbH 

Tel +49 30 720200400

info@apd-gmbh.de • www.asiapinsdirect.de 

https://www.psiproductfinder.de/zdqznd

Advertising à la carte
The so-called Myligacard is an „analogue app“ in pocket format - handy

in postal or cheque card format. It is currently available as a football card (with all match dates 

and fixtures of the desired league), language card (attractive illustrated terms from everyday life 

in three languages from different thematic areas), pollen calendar (overview of the current pollen 

load) and timetables (school subjects or leisure activities sorted according to weekdays). The 

right target group is always reached through advertising on the card and the amazingly simple

principle
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A good idea from Klaus Stephan should delight all smartphone and tablet owners. smrter Standeazy 

is a smartphone and tablet holder in a credit card format. Optionally available in a landscape or

portrait format, the Standeazy is suitable for any application and almost all smartphones, tablets or

eBook readers. The aluminium version can be individually customised by means of laser engraving

– the plastic versions can be finished by using pad printing or digital printing.

www.mbw.sh

THE WORLD OF

WE ARE  
LIKEABLE, VALUABLE
AND THE BEST OF ALL:
CUSTOMIZABLE

WELCOME
TO THE WORLD OF

MBW

SO MANY WAYS TO CUSTOMIZE!
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Exclusive give-away 
No matter how you rotate or flip over the Kalfany Mini 

Promo Cube, every angle of view offers an individual

message. And the best thing about it: A surprise brand 

quality pleasure within the cube awaits the recipient. The 

35.5 x 37 x 35.5 mm Mini Promo Cube features unmixed

Raffaello, Ferrero Rocher, 2 Ferrero Küsschen classic/white,

5 Dextro Energy, 5 Ritter Sport Quadretties or 3 Ahoj 

sherbets according to IFS standards. A compact companion 

for every coat pocket.

Affectionate gummy bears
mends: „Bottlebag“. This is 10 g of fruit

dividually printed promotional sachet. The

h punched holes which enable the

o be hung on bottles, door handles or the 

rposes. The promotional sachet measures 

also be filled with cashews or smoked

mpany Seeberger.

 www. g

https://www.psiproductfinder.de/ywmymd

Delicious - also individually
In view of the great success of the Macarons, Belgo-

sweet is now launching individually packaged Macarons

on the market. The delicious culinary delights are 

available in twelve aromas and as many colours. A logo 

is printed with edible natural colours. Ideal as a

Christmas gift or for events.

25 Belgosweet SPRL Tel +32-2-

55
elgosweet.be www.belgosweet.be

/www.psiproductfinder.de/nzy5nt

PSI 42706 • Kalfany Süße Werbung 

GmbH & Co KG • Tel +49 7643 801-0

info@ksw24.com • www.suesse-werbung.de 

https://www.psiproductfinder.de/nty5nt
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Pins & mehr GmbH does not limit itself to dainty pins in all variations. This 

manufacturer is also well-known for a wide selection of high-quality 

promotional products with an unmistakable advertising effect in everyday

use. Numerous finishing possibilities, which can also be combined with each

other, ensure perfect visualisation of the advertising message. Competent 

advice through personal contacts completes the range of services offered by 

the promotional product professionals.

https://www.psiproductfinder.de/zjuzmm

Cermak has a wide selection of small lamps, laser presenters, laser pointers

and LED logo lights. The absolute highlights are currently the penlights 

which are miniature flashlights in the size of a writing instrument with an

integrated LED. The Nova-NO 110, a penlight with a patented continuous

operation, is available in various colours. All products are Made in Germany,

which also applies to the supplied AAA batteries from Varta. 
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www.psi-messe.com

Book your 

ticket now!

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –
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https://www.www.psiproductfinder.de/odmynt

Advertising in pastel 
The Stabilo Boss Pastel and Stabilo Boss Mini Pastellove 

highlighters feature new, soft tones. The Stabilo Boss 

Original accentuates advertising messages in six trendy 

pastel nuances. The Stabilo Boss Mini Pastellove with

inspiring hand-lettering motifs is the ideal promotional 

messenger in a box with 4c advertising options. Stabilo 

brand quality made in Germany.

motion 

https://www.psiproductfinder.de/ndm5m2

Memories to file away
Under the designation USBfix, Hikitec presents a USB stick for 

filing away which offers a variety of application possibilities.

The USB stick can be filed away easily and anywhere. Due to its

ultra-flat design, it fits into any mailing and into any brochure or 

can be attached as a digital cover strip into any loose-leaf 

binder or ring binder. The innovative USB stick is available in 

versions up to 128 gigabytes.
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Distinctive, elegant and modern – this describes Zeno, the newcomer from

Klio-Eterna – naturally „Made in Germany“. In addition to a stylishly curved

clip and large advertising surfaces, the high-quality ballpoint pen is particu-

larly impressive with its striking and distinctively designed push button, as 

well as its extraordinary shape which flows from a round barrel into a flat

upper part. The combination of high-quality plastic components and the 

optionally selectable metal tip underlines the character of the Zeno series 

and gives the writing instrument a straightforward, high-quality overall

impression. Thanks to its 4 components, the Zeno is a true chameleon that

can be individually and repeatedly configured and assembled using the Klio 

modular system. This mix-and-match principle allows almost countless 

colour and surface combinations and ensures creativity and individual

design. A further highlight of the Zeno product line is the attractive and 

extensive finishing and printing possibilities. The exceptionally wide clip

provides the necessary space for this and can be completely personalised in

the digital printing process. The application of image and photo elements is

thus also possible.

https://www.psiproductfinder.de/odaxyj

LUCE

@
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Exclusive, creative and fast 
Fast, flexible and highly individual describes the FLEX

System from Lanybook. Standard strips and standard 

buttons are available in various colours from a quantity of 

100 pieces. With the right advertising message, the Lany-

book becomes a unique and effective brand ambassador. 

The delivery time is 3 weeks after printing approval.

https://www.psiprodu

Puristic appearance
The new S45 ballpoint pen from Hauff is based 

on quality in combination with price awareness.

With its simple and puristic appearance, it 

ensures the advertising message receives

complete attention. High-quality materials and 

the blue-writing standard refills ensure sufficient

stability and a pleasant feel. Whether it be 

discreet slogans on the clip or extensive messages 

on the barrel - almost every logo wish can be

realised by using screen and pad printing.

j
https://www.psiproductfinder.de/yjm4nj

Your projects 
Write down all your projects in the new notebook of Paul Stricker. 

Make a difference and write down your ideas on this block with a retro 

design and a contrasting metallic look. In leather imitation, with ivory 

smooth sheets, hard cover and magnetic clasp, it also includes a

ballpoint holder and is supplied in a non-woven pouch. In a practical

A5 size, customizable with hot stamping, take it with you everywhere

and do not let anything slip away.
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deltraud Syllwasschy, an entrepreneur in 

her own right and head of accounting at

Klio-Eterna for more than 20 years, was

appointed Managing Director with effect 

from 8 May 2017. She is supported by Mi-

chael Gleich, a long-standing employee and close friend 

of Hans Höhner. Since 3 July 2017, the former authorised 

signatory and head of department in the field of injection

moulding technology has been managing the business of 

the Black Forest company alongside Edeltraud Syllwass-

chy. The management of the well-known writing instru-

ment manufacturer has been complemented by the expe-

rienced Ralf Richter Dipl.-Betriebswirt (FH), who has been 

actively supporting the company as the new sales man-

ager since 1 July 2017.

Division of tasks

The managing directors, each of whom is authorised to

act as a sole representative, share the tasks within the 

company’s management based on their previous areas of 

activity and thus form the strategic top level of the com-

pany. While Edeltraud Syllwasschy, who has been a pro-

fessional and private companion of Hans Höhner for many 

years, concentrates her activities on the commercial ar-

eas and the human resources of the company, Michael 

Gleich focuses on the production processes of the brand-

ed writing instruments. Ralf Richter complements the man-

agement team with his long-standing and multi-faceted

experience in the establishment and structuring of busi-

ness units and is responsible for marketing and sales.

Focus on core competences

For almost 120 years, Klio-Eterna has been synonymous

with quality and precision in the manufacture and finish-

ing of writing instruments “Made in Germany”. At the Wol-

fach site, several million pens are produced each year for

renowned end customers. A common goal of the long-stand-

ing company is the concentration on precisely these core 

competencies. In addition to the highest possible propor-

tion of in-house production, the focus is on growing sus-

tainability. Regional partner companies, the integration of 

social projects into the supply chain and resource-con-

serving production technologies are already exemplary 

today and are to be further expanded under the new man-

agement. <

    Restructuring 

Management completedt

Klio-Eterna Schreibgeräte GmbH & Co. KG, 
based in Wolfach, has restructured its 
management over the past four months
following the sudden and unexpected loss
of  owner Hans M. Höhner.

K
lio

-E
te

rn
a

The new manage-

ment of Klio-Eterna

(left to right): Michael 

Gleich, Edeltraud

Syllwasschy and Ralf 

Richter.

Klio-Eterna Schreibgeräte GmbH & Co KG · Glashüttenweg 7 · D-77709 Wolfach

Telephone: +49 7834 973-0 · Telefax: +49 7834 973-137

klio@klio.com · www.klio.com

E
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The company Lupenmaxx in Kirchzarten is celebrating its 10th
anniversary this year. When it comes to the production of
high-quality magnifying film, which at the same time serves as
original and versatile promotional products, distributors and 
consultants from the industry have come to the right place.

10 years original and high quality

Promotional products
with magnifying effect

he success story of the famous promo-

tional magnifiers began in 2007: “At that

time, the opportunity arose for the exclu-

sive distribution of a very special Fresnel 

magnifying film with 4x magnification in

Europe. This high-performance magnifying film is unique 

in the Fresnel magnifier range, with the best quality avail-

able at the moment. There is only one manufacturer of 

this film worldwide,” says Maximilian Speth, who heads 

Lupenmaxx together with Andrea and Hansjörg Gold-

schmidt, explaining the initial spark for founding the Black

Forest company.

T

Exclusive to the industry

Since then, the company has been importing and distrib-

uting precisely these Fresnel magnifying films in all sizes

as the only supplier for the promotional product sector 

and has developed into “Europe’s number one for promo-

tional magnifiers” in these 10 years, emphasises Speht.

Lupenmaxx distributes all articles throughout Europe, with 

a focus on Germany, Austria and Switzerland. The com-

pany also offers its products at trade shows in these coun-

tries as well as in Poland. Due to their handy dimensions,

most of the magnifiers are ideal mailing supplements.

Widely diverging range

At the moment, the range comprises essentially six seg-

ments. The magnifiers in credit card format, the so-called

“lupcards”, head the magnifier collection. They are small, 

very easy to handle, light and super thin. They therefore

fit into any wallet and are always ready to hand. Further-

more, there are bookmark magnifiers made of PVC and

paper: with an integrated magnifier, they ensure a greater

reading pleasure in the true sense of the word. These book-

mark magnifiers are available in various formats – all with 

a large, one-sided or two-sided printable advertising sur-

face. They can also be supplied with a printed scale and

can therefore also be used as a ruler. The product is avail-

able up to size A4. These films are often used to create

custom-made products.

“Almost anything is possible”

With customised magnifiers, “almost anything is possible”. 

Virtually all desired shapes such as a heart, clover leaf,

and so on are conceivable. Magnifying lenses made of 
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acrylic with a diameter of up to 600 mm are available in 

the range of Lupenmaxx. “These high-quality acrylic mag-

nifying lenses are usually installed in showcases and dis-

plays,” explains Maximilian Speht. The “icing on the cake” 

of the Lupenmaxx collection are custom-made products 

according to customers’ individual wishes. “Here we also

fulfil the most unusual wishes of our customers”, says Spe-

ht. Finally, the product range is rounded off by a variety

of foldable magnifiers, hand-held magnifiers, thread count-

ers with or without illumination.

Stylish and practical

But that is not all. Lupenmaxx has other versions and ac-

cessories on offer: the Tick Card with a magnifier (for ex-

ample as a safeCard®) for removing ticks. It is a perfect

give-away for all outdoor activities; high-quality microfi-

bre cloth “Made in Germany” for glasses, laptops, naviga-

tors, mobile phones and of course also for magnifiers; 

cheque card reading glasses (eyeCard®) – stylish and also

practical reading glasses in the cheque card format with

2.5 dioptres.

Regional commitment

On request, Lupenmaxx can print and package all mag-

nifiers. “We have the best partners in the printing indus-

try for all types of printing,” says Speth. We can use screen 

printing, UV digital printing, UV offset printing and pad 

printing. All articles are usually packaged at social institu-

tions in the region. If you would like to apply an effective 

magnifying effect to your advertising, simply take a look 

at the company’s website. <

Paper bookmarks 

(above?) with an inte-

grated magnifier ensure 

a much greater reading 

pleasure.

The handy Lupcard in 

cheque card format. 

(left?)

The Tick Card or also

Safecard below, helps in 

case of a tick bite. 

Microfibre cloths 

underneath?), e.g. for 

eaning magnifiers,

turally belong to the

tfolio. 

A brilliantly sharp team: 

The managing trio of 

Lupenmaxx (left to right): 

Hansjörg Goldschmidt, 

Andrea Goldschmidt,

Maximilian Speth.

Lupenmaxx GmbH · Freiburger Str. 8 · D-79199 Kirchzarten 

Tel. +49 7661 9099880 · Fax +49 7661 9099889

info@lupenmaxx.de · www.lupenmaxx.de
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hoever does everything, does nothing right”

- that is the motto of the 30-year-old found-

er and managing director of the Puch Group, 

Wojciech Puch. Founded five years ago, 

the company cooperates with a total of 

three production plants in Poland and employs over 150

people. It specialises in the manufacture and distribution 

of promotional products and office supplies made of gen-

uine leather, artificial leather and PVC. “In particular, we 

focus on elegant leather articles, book calendars, book-

binding and individual print products,” says Puch when 

summarising the company’s portfolio in more detail. The 

best-selling products are currently document folders and 

registers of the in-house brand diplomacovers24. Apart

W
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The Polish Puch Group is working hard towards achieving its inter-rr
national breakthrough. As a specialist in leather goods, printing
and bookbinding, the company would like to convince its 
customers with promotional products “Made in Poland”.

Young and energetic 

Puch Group on 
expansion course

from producing promotional products, the Puch Group 

also offers its customers finishing, for example by emboss-

ing. In addition, customised production is possible from 

very small quantities.

“Made in Poland”

The Puch Group is particularly proud of the quality seal 

“Made in Poland”. The company only sells promotional 

products that are manufactured in Poland, a philosophy 

that is very positively received by customers, even well 

beyond the borders of Poland. Thanks to an extensive net-

work of regular customers, the Puch Group already ex-

ports its promotional products to Germany, Austria, France,

Belgium, Switzerland and the Netherlands. The next tar-

get is the British market. “The international customer should

feel just as much at home here as in his own country,” says 

Puch. This is ensured by multilingual staff who easily over-rr

come language barriers. The managing director leads by 

example: He spent his youth in the Black Forest and there-

fore speaks German perfectly.

High standards

The quality requirements of the Puch Group on their own

products are high, and so too are their requirements on 

partners and production sites. They must comply with a 

number of standards in order to be included in the Puch 

Group network. The Puch Group is aiming at cooperat-

ing with the best, says Puch. Everyone can convince them-

selves of the fact that the Poles are among the best in the

market: The company is happy to invite customers to Sile-

sia to form their own impression of the production pro-

cess and the impressive machinery.

The 30-year-

old founder 

and managing 

director of the 

Puch Group: 

Wojciech Puch.
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People more important than numbers

“The greatest mistake that companies can commit is being driven by greed. 

Little skill is required to secure a large one-off order,” says Puch. In order to be 

able to survive in the market in the long term, on the other hand, it is import-

ant to maintain contacts and foster them, which is much more difficult. “Sure,

the turnover must add up. In general, however, people are more important to

me than numbers because they are the foundation of every success.” <

www.puchgroup.eu 

roup cooperateThe Puch Group cooperat

of three production plants in Poland andof thr

employs over 150 people.

Three personal questions 
for Wojciech Puch
At just 30 years of age, Wojciech Puch is one 

of the youngest managing directors in the 

PSI network. The PSI Journal spoke to him 

about youth and success. 

Mr. Puch, what is your advice to young 

entrepreneurs?

Many young people cherish the dream of run-

ning their own company, but most people under-

estimate the enormous workload. I work almost 

around the clock, as my ideas always have to fer-

ment before I make a final decision. Young en-

trepreneurs have to adjust to these burdens. All 

the more important is the support of family and 

friends. Without my family, I would not be where 

I am today.

How did you get into the advertising 

industry?

I completed my first internships at a production 

company in the advertising industry in Poland. 

During this time, I further developed the custom-

er portfolio to such an extent that I was ultimate-

ly able to work there throughout my entire stud-

ies. Today, my former employer is my business 

partner. In addition, I also gained experience at 

one of the Big 4 audit companies where I met 

some amazing people from whom I learned a lot.

Do you use products from your own range?

I certainly do. I use two wallets from my own as-

sortment as well as business-card cases and nu-

merous key chains.

Many thanks for this interview. 

The portfolio package of the Puch Group at a glance  

Promotional products made of genuine and artificial leather:

Conference folders, document folders, document registers, notebooks, cases of all kinds, 
wallets, book calendar covers, products for restaurants, small leather goods.

Bookbinding:

Exclusive carton, embossing on all materials from leather to wood, integration of pads with 
books, calendars and albums, rounding of pads from r3 to 40mm, attaching brass corners.

Printing:

Exclusive picture books and albums in hardcover, exclusive labels, carrier bags, plastic cards, 
three-part calendars, wall calendars, brochures, posters. 

The Puch Group specialises in the production 

and distribution of promotional products and

office supplies made of genuine leather, artifi-

cial leather and PVC.
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The Puch Group is especially

proud of the quality seal 

“Made in Poland”.
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he steadily growing dispatch volume at

the trade show is made possible by ztv 

through the continuous professionalisation 

of its services. The dispatch station is op-

erated under the brand name ztv express.

But what is behind it all? What services does ztv express 

offer in everyday life? ztv express takes care of transport 

– from direct, courier and messenger journeys to early 

pick-up and scheduled delivery as well as campaign con-

signments.

Interested in door-to-door delivery? ztv express!

Do you have a consignment that must be delivered today? 

And without any detours? ztv express offers the suitable

alternative with its door-to-door delivery service. Regard-

less of whether it involves important samples of promo-
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Since 2014, the logistics specialist ztv has been the official partner for the
PSI dispatch station. Every year, ztv sends more and more packages faster to
many destinations far away. Once again, the company will be receiving 
samples and catalogues from visitors at the upcoming PSI Trade Show to
have them “land” directly on the desk of  the recipient.

ztv off icial PSI partner again

Smart promotionalt
                  product logistics

tional products, documents or spare parts, the desired 

consignment is sent directly to the recipient, whether it 

be in the same city, within Germany or beyond Germa-

ny’s borders. Optimum flexibility and quick solutions are

the key to door-to-door delivery offered by ztv express.

Late pick-up or early delivery

Has the customer been working full out on important doc-

uments which must be completed by the end of the eve-

ning and then delivered to the business partner the next 

morning? Is it essential that a contract be handed over to

the contract partner today? An important product sam-

ple must be at the customer’s at 8 o’clock on the next day? 

All these and other services involving collection and de-

livery are offered by ztv express with its products ztv ex-

press Economy and ztv express Allrounder.

Speed requires 

no witchcraft.

The simple

solution is:

ztv express!
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Premium campaign, sales promotion, 
or mailing campaign

Is the customer, for example, responsible for a promotion 

or planning an extraordinary mailing? With the aim of pro-

viding customers with information or a product at the

same time? ztv express can organise and coordinate the

entire campaign consignment, if necessary also with tem-

porary storage; everything for both small and large con-

signments. Promotional displays not only have to be trans-

ported to the POS but also assembled there? ztv express 

can organise the campaign consignment and ensure it is

carefully positioned and assembled on site. Or do promot-

ers have to be supplied with promotion material? ztv ex-

press can organise this in a highly frequented shopping 

centre and supply them with promotion material.

Holistic fulfilment solutions 
for promotional products

ztv Logistik also comes into play when more than trans-

port solutions are required. ztv Logistik is synonymous

www.ztv-logistik.de 

with individual and holistic logistics solutions. From data 

processing, incoming goods, warehousing, picking and fin-

ishing to worldwide dispatch, ztv Logistik offers the per-

fect solution for its customers.

PSI dispatch station

Visitors to the PSI Trade Show usually collect a lot of sam-

ples and catalogues in order to be informed about the lat-

est and hippest promotional products. Due to the interna-

tionality of the trade show, it is obvious that heavy sam-

ples and catalogues cannot be taken on board a plane, but

must be sent directly to the recipient’s desk. After all, this 

is where they are needed. This is precisely the task of ztv

express. When materials collected during the trade show

become too heavy, they can also be stored temporarily at 

the dispatch station. <

The ztv service

team supports

customers in all

possible logistical 

matters.
This is done quickly and always in a cheerful mood: ztv 

will again be dispatching collected “promotional product

samples and catalogues” directly to the customer via the 

PSI Trade Show dispatch station.
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Practically perfect 
The practical desk calendar called Quadro
Desktop Planner complements the diverse 
terminic portfolio with a further promotional
calendar. With its spacious 4-month view, it is the 
perfect everyday aid on the desk in the office and 
at home. The Quadro Desktop Planner offers 
generous advertising space on the calendar head, 
on the advertising border and on the entire rear 
side. It is made of sturdy cardboard, has a slightly extended front, features the 
well-known red sliding day window and is optionally available with a calendar 
in German, English or Spanish. Like all terminic promotional calendars, Quadro 
is produced according to certified quality and sustainability standards.

[PSI 41308 • terminic GmbH • Tel +49 421 871450
info@terminic.eu • www.terminic.eu 
https://www.psiproductfinder.de/ymy1y2

The universal clip
Every product can be advertised in a variety of ways by highlighting the logo,
brand or content. DreamPen pens are per se very attractive: colourful,
multi-faceted, smooth, frosted, opaque or transparent. But only the imprint
makes them a real content bearer and gives them a characteristic expression. 
The idea of an individualized clip, i.e. the perfect combination of shape, 
content and function is based on observations of the needs of different social, 
age and professional groups. In combination with the unlimited range of 
elegant shapes and imprints, the concept of an individual clip from DreamPen 
offers almost limitless advertising possibilities.

[PSI 45720 • DreamPen • Tel +48 68 4772230 
dreampen@dreampen.pl • www.dreampen.pl • www.clip4you.com 
https:/www.psiproductfinder.de/ntrhn2
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Surprisingly different
At first glance, it is a box with a Santa Claus, but when opening it, however,
there is a surprise: An Easter bunny is hidden in a part of the package which
cannot be seen from the outside. Both are made from delicious German brand
chocolate from the company Klett and have a total weight of more than 56 
grams. Lots of funny claims that can be deducted from the dissimilar content
are possible. This novelty from Jung Bonbonfabrik is now available in the new 
2017 Christmas catalogue.

Superfruit meets chocolate
Due to their high number of antioxidants and high concentration of vitamins,
Superfruits are increasingly conquering the pleasure and sweetness sector. The
goji berry belongs to the classics. Covered in chocolate and combined with apple
and sweet raspberry, the fine Superfruits convince not only health-conscious
people, but also every sweet tooth. This sweet treat called „ValParaíso“ from
Ferrero is only available from Kalfany Süße Werbung in the promotional product
segment in Advent calendars and promotional sachets. The Advent Calendar fits
perfectly on any desk and brings a small portion of pleasure to the working life
every day. The sachet may create a moment of pure enjoyment only once, but it 
can do so anywhere.

[https://www.psiproductfinder.de/nty5nt

Bei so viel Schönheit ist 
                       mal aus-
nahmsweise sprachlos. 

Seine schwarzen 
Bleistifte mit CRYSTALS 
from SWAROVSKI 
brauchen keine Worte!

info@hauser-writing.com
www.hauser-writing.com
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Tasty treats
According to the experts at Kalfany, the 20-gram Santa Claus
from Gubor is a must in any Christmas campaign. To ensure that
advertising is prominently displayed, Kalfany Süße Werbung
packs the delicious hollow Santa Claus figure into an all-round
customisable promotional package with a viewing window over
a corner. This is how the lovable, little Christmas ambassador 
looks from his little window. Fine milk from the Black Forest and
32 per cent UTZ-certified cocoa are contained in the hollow 
chocolate figure from Gubor. Available from 500 pieces.

[PSI 42706 • Kalfany Süße Werbung GmbH & Co KG 
Tel +49 7643 8010 • info@ksw24.com • www.ksw24.com
https://www.psiproductfinder.de/nty5nt

writing
These are just some of the attributes of the 

al features: brilliant surfaces with details of 
sing and a particularly ergonomically shaped grip. 

TETHYS SILK TOUCH, a combination of a satin surface and chrome-plated metal
gives the ballpoint pen a classic and modern look. At the same time, Stilolinea 
guarantees „Made in Italy“ and „High Class Quality“.

[PSI 45328 • Stilolinea Srl • Tel +39 011 2236350
info@stilolinea.it • www.stiolinea.it
https://www.psiproductfinder.de/mdhjzd
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Holen Sie das Beste 
aus Ihrem Markt! 

Abonnieren Sie jetzt 
für nur €69 
pro Jahr!
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Mmmh – Marshmallows
BelgoSweet has another surprise in store: Marshmallows, printed with the desired logo, individually 
packaged or in a gift box. Marshmallows were originally made from the roots of the true mallow 
(Althaea officinalis). The Egyptians used the juice of the plant to make treats from it. The Greeks
and Romans used the root juice as a medicine to relieve throat pain. Later, candied pieces of 
marshmallow were used as a remedy for colds.

[PSI 49425 • Belgosweet SPRL • Tel +32 2 3515555
guy@belgosweet.be • www.belgosweet.be 
https://www.psiproductfinder.de/nzy5nt

Advent calendar house
The Advent calendar house from Jung Bonbonfabrik is the perfect place to elate
customers and target groups because this is where a special three-dimensional
form, lots of design creativity and strong brand chocolate meet. This creates a 
pre-Christmas message which attracts a great deal of attention on the recipient‘s
desk for 24 days, for example. On each side of the Advent calendar house are 12
doors concealing Ritter Sport Quadretties. With a height of 16 cm and a depth of
15 cm, it is certainly impressive. It can be entirely designed in four colours accor-
ding to the wishes of the advertiser.

[PSI 41545 • Jung Bonbonfabrik GmbH & Co. KG • Tel +49 7042 907-0
zentrale@jung-europe.de • www.jung-europe.de
https://www.psiproductfinder.de/mtvkndIn
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www.psi-messe.com

Promo World

9 – 11 January
Düsseldorf 2018
The Leading European Trade Show

of the Promotional Product Industry

Book your 

ticket now!
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Perfect companion for sports and outdoor use
The ActiveTowel sports towel from Polyclean is a must-have for all fitness fans and sports enthusi-
asts. Whether it be in everyday life, at home, in the gym or on the road, this compact and practical 
companion can be used anywhere. With a high-quality and full-area HD photoprint, it offers a wide 
range of advertising possibilities. In this way, advertisers can turn their logo, slogan, and design into
a permanent companion for all sports and outdoor activities. The super-soft sports towel is made of 
high-quality P-9000® microfibre, available in 75 different sizes and in two different formats.

[PSI 46596 • Polyclean International GmbH • Tel +49 2561 865580
info@polyclean.com • www.polyclean.com
https://www.psiproductfinder.de/mtiwmd

Flexible promotional ambassador
Whether as a ballpoint pen or inkliner: With its versatile optics, the STABILO compact presents itself 
as a particularly flexible and adaptable promotional ambassador. It appeals with a pleasant writing
feeling thanks to a high-quality jumbo refill and an ink guide system with an 0.7-millimetre steel tip. 
The rubberised grip zone provides a secure and relaxed hold. The pens can be extended by a
plug-on cap. Individual designs are enhanced by high-quality plastic and metal clips. The STABILO 
compact is available in the six solid colours red, dark blue, apple green, grey, black and white in a 
minimum order quantity of 1,000 pieces, as well as in pantone versions from a quantity of 5,000
pieces. Space for advertising is provided on the barrel and cap. A special advertising impact and
original design can be created with 360° screen printing. 

[PSI 43287 • Schwan-STABILO • Tel +49 911 5673455
service@stabilo-promotion.com • www.stabilo-promotion.com
https://www.psiproductfinder.de/ndm5m2
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The highlight of the FIFA World Cup
Beer is one of the most popular drinks in the world and irreplaceable as a beverage when watching 
football. It seems only reasonable to successfully advertise and sell beer for the upcoming World Cup,
whether it be as a promotional product, a trade show gift or an incentive. The Westerwald brewery in 
Hachenburg offers a variety of ways to stand out among the masses with „beery“ promotional products. 
Incidentally, the 5-litre beer barrel with an individual customer design is not only the top seller for the
World Cup. The barrel offers a huge advertising space for any brand with high-quality all-over direct 
printing in offset quality. It can be produced from 500 units. The complete quantity does not have to be 

taken at once, but can also be filled freshly with 
Hachenburg beers in partial quantities starting from 
50 units in a period of up to 36 months. Deposit-
free and with an integrated tap – it does not get any 
more practical. Various Hachenburg beers are 
available – in addition to the popular Pils, wheat beer 
or dark beer can also be bottled. 

[

The ideal gift for the World Cup 2018. 
With huge advertising space in high 

defi nition print quality. Filled with 5 liter 
of best Hachenburger beers for self-

tapping. We are pleased to advise you.
Phone: +49 (0)2662 808-39
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On 2 October 2017, the new edition of PSI Distributor Finder 2017/2018

will be released. The Distributor Finder is a helpful reference guide for sup-

pliers’ sales representatives. It shows distributors who are qualified PSI mem-

bers or even “TOP 100 Distributors”. Arranged according to country 

and postcode, the entries include information on the duration of PSI net-

work membership, company data such as turnover and employees, as well 

as the services offered by the distributor. The new PSI Distributor Finder

complements conclusive market research figures, the focus topic

WEEE, the winners of the PSI Sustainability Awards and the

latest Industry Barometer 1/2017. PSI suppliers can search for and 

find new sales partners more easily and quickly. Distributors of pro-

motional products have the opportunity to make new contacts. A real win-win si-

tuation. We would like to take this opportunity to thank the many distributors who partic-

ipated in this year’s data update (April - August 2017) and by doing so support the network.

At the beginning of August, Julian Coronato joined the PSI Cross Me-

dia team as a sales executive. The 27-year-old bachelor of business ad-

ministration will primarily advise and look after international custom-

ers. Within Germany, he will be a competent contact partner for mem-

bers from the areas of Berlin, Dresden, Hamburg, Cologne and Nurem-

berg. Julian Coronato boasts a lot of marketing and sales experience 

which he has accumulated in his many years of working as a salesman

in B2B and B2C. His new task in the promotional product industry is 

an exciting challenge for him, which he gladly accepts. He is looking 

forward to interesting contacts and trustworthy cooperation.

New face in PSI Cross Media sales team

Distributor Finder in a new edition

PSI Product Research |
The fastest way to find the right promotional product is through PSI Product Research. The compe-
tent and experienced team of Astrid Langenstein (Project Managing Sourcing) assists PSI mem-
bers to find the latest promotional products and the appropriate suppliers. The accomplished promo-
tional product expert team is always happy to provide creative ideas, to give advice on specific product
requirements and provide information about regulatory changes in the promotional product industry.
The advantages of professional product research for PSI members:
• They receive valuable help in their search for the right promotional product.
• They save both money and time because they do not have to assign their own employees to do 

this task. 
• They learn about relevant trends that the team has already identified in advance and will therefore

be a step ahead of their competition. 
• They get to know new products and suppliers they would otherwise not have encountered on their own.
Not only is PSI Product Research the fastest way to find the right promotional product, it is also un-
complicated and short. Simply call +49 211 90191-333 or send an e-mail to:
produktrecherche@psi-network.de. 

QQQEUROPEAN DISTRIBUTORS

TOPQQUALIFIED

www.psiproductfinder.de/haendlersuche

DISTRIBUTORFINDER

2017/2018

QQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQSeite/Page 33



Join Us for the 2017 ASI® Power Summit,
the Networking Event of the Year 

October 22-24, 2017
Rancho Bernardo Inn, San Diego, CA

Register on ASIPowerSummit.com

NETWORK with top industry leaders – 
meet with those hard-to-nail-down  
people you can never seem to get on  
the phone. 

BUILD relationships through social  
events like golfing, kayaking, cocktail 
hours and roundtable discussions. 

CLOSE deals – One of our attendees 
closed a million-dollar order while at the 
Power Summit. That could be you!

Promotional Price of $1,495 expires September 30, 2017. Discount Code: PSPSI2017. 
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embers meeting of PSI at a large supplier. The room is full. The first pressing g g pembers meeting of PSI at a large supb i f PSI l

issue is the current situation of the industry; presentation of the new PSI Inssue is the current situation of the issue is the current situation of the i -

dustry Barometer. A question about the current legislation which is already ind str Barometer A q estion abo t

force is directed at the audience. Who is well-informed, who knows the con-

tent? A show of hands, please? No response. The question is repeated. No 

show of hands. The same situation and the same prevailing circumstances at

an industry meeting in Belgium. And the same question. And again, the same

result! No response, no show of hands, no idea. The question was also asked 

in the industry barometer. Now guess what the answer was ...

Questions were raised in the industry report about the CSR reporting require-

ment because large publicly traded companies have been required to provide

standardised and quantifiable information about company ethics, social stan-

dards and their environmental profile since the beginning of 2017. The fact 

that distributors and suppliers still have a clear need for information is not only

demonstrated by the experiences at these events.

Do you feel well informed about the CSR reporting requirement which entered 

into force on 1 January 2017? That was the question. Only 12% of distribu-

tors and 18% of suppliers responded with “yes”. Conversely, 88% of distribu-

tors know little or nothing about the CSR reporting requirement of the EU.

There are similar experiences with other regulations.

The background of the EU regulation: The consumer has developed a partic-

ular sensitivity towards products and the company behind them, and demands

corresponding transparency. The consumer wants to know: How much CSR 

is in my product? How much sustainability is in the company behind it?

Now you can take the view that as a company in the promotional product in-

dustry we are unaffected because the reporting requirement only applies to 

companies with more than 500 employees. This is where the big HOWEVER 

comes: Promotional product buyers at the companies and brands covered by 

the EU CSR reporting requirement want this transparency. Moreover, they 

must demand it by law. What will you do if he asks you? Remain silent?

Further training is always a hotly contested issue. The popularity of seminars 

or other training formats is usually rather low. What is the right way? Let me

know. 
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Next summer turns upNext summer turns Next summer turnsN t t
Even if the recent warm season left a little to be desired – one thing is cerEven if the recent warm season left a little -

tain: Next summer is just around the corner. And summer is a time of injtain: Next summer is just around the corn -

creased outdoor activities, whether it be in the refuge of one’s own garden c eased outdoo act v t es, w et e t becreased outdoor activities whether it be i

or outdoor in the world of nature. For all these topics, we have collected a or outdoor in the world of nature. For all tor outdoor in the world of nature For all t

number of excellent promotionally effective products in the upcoming PSInumber of excellent promotionally effectnumber of excellent promotionally effect

Journal, which can help every professional promoter or advertiser to drawJournal, which can help every professionJournal which can help every profession

more attention in their advertising campaigns. In addition to these prodmore attention in their advertising campa -

ucts, we will be presenting new products in the second thematic group 

“Fashion, jewellery and watches”. 

Please give some thought to the product theme of the Decem-

ber 2017 issue with the thematic groups “Brand and design

products” as well as “Cosmetics and body care” and send your 

product presentations (image and text) not later than 13 Octo-

ber 2017 to: Edit Line GmbH, Redaktion PSI Journal, E-Mail:

hoechemer@edit-line.de 

Solution found with „Knakke“Solution found wiSolution found wiS l ti f d i
Mario Neugärtner, founder and head of NT Mario NeugäMario Neugä

GmbH in Sömmerda/Germany, has devised a GmbH in SömGmbH in Söm

folding rule with very special capabilities. At firstolding rule wolding rule w

glance, the “Knakke” resembles a conventionalglance, the Kglance the “K

folding rule but it can do an extraordinary thing: it olding rule bolding rule b

can measure the diameter of an object in additioncan measurecan meas re

to its length. We will be introducing this clevero its length. Wit l th W

folding rule and explain how it originated. ldi l

Trend 2017: Trade show highlightg gTrend 2017: Trade show highligTrend 2017: Trade show highligT d T d h hi hli
in the third quarterqin the third quarterin the third quarteri h hi d
The setting of this year’s Trend was the Rheingoldhalle in the Rhineg y gThe setting of this year s Trend was the Rheingoldhalle in the RhineTh i f hi ’ T d h Rh i ldh ll i h Rhi --

land-Palatinate state capital Mainz. Around 120 exhibitors had broughtpland-Palatinate state capital Mainz Around 120 exhibitors had broul d P l i i l M i A d 120 hibi h d b

along interesting cutting-edge promotional products to provide promog g g g p p p palong interesting cutting-edge promotional products to provide proml i i i d i l d id -

tionally effective incentives to around 1,000 

distributors and consultants for their cus-

tomers. On the day before the trade show,

lawyer Dr. Arun Kapoor displayed his enor-

mous industry-specific knowledge in a lec-

ture. At the subsequent evening get-togeth-

er, networking was on the agenda in a re-

laxed atmosphere. We will be reporting on 

this in detail.
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XS advent calendar

Duo Box Ritter SPORT 250 g

Lindt
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