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ut there, the Rhine flows calmly to the north. I am sit-

ting on the train enjoying probably the most beautiful

European river landscape. This river reveals all its charms 

between Rüdesheim and Koblenz. Villages, castles and

colourful shores are reflected in the shallow waves. The

Rhine has all the time in the world. It has been digging its bed for mil-

lions of years and is far from finished. One automatically begins to pon-

der. Thoughts arise about the end of the year.

2017 was not an easy year for the promotional product industry.

But what is an easy year in this day and age? Digitalisation is changing the world

faster than any technical development has ever done. Almost nothing is the same 

as it was 10 years ago. The pace in business has increased dramatically. E-mails,

SMS messages and WhatsApp messages set the pace of our day. The fast eat

the slow. The international the national. The big one the little one. Yes, that is 

the picture in black and white. But somehow many people feel that way and do 

not really know how to handle it – even in companies.

The reactions differ greatly: One rolls up his sleeves and tries to reach the front 

of the train. Others appear to be doing the same but are actually going up and 

down on the spot. Others feel left behind in carriages that have landed on a sep-

arate track. And there are the ignoramuses who refuse to recognize the obvious.

For them there is only one guilty party and that is always the other one. No, this 

is not an arrogant classification of people. Everyone experiences this in their per-

sonal surroundings, and also at their workplace. That is the way man is, that is

how we all are. We say one thing, then another. Depending on the topic, depend-

ing on the task. Sometimes courageously, sometimes anxiously.

The promotional product industry is also changing. Challenging for some, 

scary for others. The train is not speeding yet, but it has picked up speed. New

players are getting involved, investors are forming new companies, digitalisation

is affecting all business segments and industry sectors are becoming increasing-

ly blurred. Progressive minds who want to shape the future are at loggerheads

with those who think they can turn back time and let the Rhine flow uphill. This

is the case in many industries – a reflection of society.

Thankfully, the brave and the determined will be the ones who prevail, shape 

change and the face of the industry. The coming years will determine where the 

road ahead for many companies lies. This also applies to magazines and publish-

ers. Let us be brave. The future has never been shaped by the fainthearted.

In this spirit, I wish you a merry Christmas and a Happy New Year, and hope-

fully an exciting year.
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Progress is change

Manfred Schlösser | Editor-in-Chief PSI Journal
 Your opinion: schloesser@edit-line.de 
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All services at a glance: 

This awaits you in hall 9 stand 9M20–9M40.

1 PSI Sustainability Awards

Promotional products and sustainability are not

a contradiction in terms: here you will fi nd all the 

information about the winners, recommended ommended 

products, participants and how you can become ad how yo

part of PSI Sustainability Awards 2018.ability 

2 Intertek Holding Deutschland GmbH

Competent consulting on quality assurance for Com ting o

your product as well as consulting regardingrdingas we

reducing risks during manufacturing- and logisticsuring- arisks

processes.sse

3 PSI First Area

See all 50 product premiers at our PSI First Area –pro

competently advised by our PSI Sourcing Team.ent

You can choose your favorite and innovative an 

product and win a tablet in the process.du

4 PSI Fair Trade Cafés powered by 

Mahlwerck Porzellan GmbH

Do you need a time out while enjoying selectedy

coff ee specialties? Than get spoiled at thecialties? Than g

PSI Fair Trade Café powered by Mahlwerck ed by Ma

Porzellan GmbH. Here you will have the best e the b

opportunity to relax and network.opportunity to r

5 PSI Best Practice Forum

Listen free of charge to German and EnglishListen free of char glish

lectures on such topics as sustainability, tech-pics as ch-

niques and tactile features and learn about the s and

latest trends and innovations in the industry. n the

6 PSI Media Lounge

Be inspired by browsing trade magazines of our ur 

more than 25 media partners and the latest 

PSI Journal or come to recharge your energy and 

network in our comfortable PSI Media Lounge.

9
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Hall 9, Stand 9M20–9M40

PSI Institute Competence Area
to the

Welcome



www.psi-messe.com

7 PSI Distributor Sales

The PSI distributor team will be glad to helpgl h

you with questions concerning the topicsh c

membership, products and services.vi

8 PSI Cross Media

Find out about PSI various marketing and ke nd

sourcing tools and collect your personal copy of p c

the PSI magazines, IMPACT and directories.d eT

9 PSI eBusiness

Here you will fi nd your experts for PSI eBusiness.S ess

As a supplier, we can advise you on how your ho

product is presented in an optimal way onay p

the Product Finder 3.0. Distributors receiveeivhe

information on how to source new products inctsorm

an optimal way.pti

10 PSI matchmaking Lounge

Do you have important appointments at theim

show? Capitalize this ideal setting for theliz

B2B appointments you have conveniently made enB

beforehand using the PSI matchmaking tool.g be

Promo World

9 – 11 January
Düsseldorf 2018
The Leading European Trade Show

of the Promotional Product Industry
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If  the term soul cycling has you scratching your head, if  you suspect 

DIY is a new political party, if  you have not yet made a social shop-

ping trip, or if  you do not wear a short Undone Bob, then you have 

probably simply missed one or the other trend in 2017. Howev-

er, it is in the nature of  things that trends come and go. After 

all, a trend describes a process of  change. So, a new year, a 

new trend. However, this much be revealed at this point: 

according to freundin.de, unicorns and statement chains, 

which were in vogue in 2017, are out of  fashion again in 

2018. The promotional product, on the other hand, 

presents itself  as timeless.

Imaginative animal worlds are virtually unlimited 
in the promotional product industry, 

as evidenced by this crackling-cuddly example. 

 Crackling winged creaturei
sigikid – H. Schnarrer & Koch GmbH & Co. KG • www.sigikid.com • PSI 48311www.

Even though statement chains 
will no longer be worn in the 

coming year, there are other ways 
to make a nice statement.

 Fabulous glimmer of gold 
Max Grubba – Galerie Eldorado
www.galerie-eldorado.de
PSI 49801
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Trend versus ritual

Granted: trends enrich the pages of this section. That is what their very name implies. 

During the year, we introduce numerous trends and show their relevance for the promotional

products industry. For once, however, let trends be trends and, in keeping with the time of 

year, let us examine the contrary aspect: the ritual, i.e. a consistent, regular and repetitive 

procedure that is subject to a defined order. The fact that the promo-

tional product industry not only uses trends outstandingly, but 

also knows how to pick up rituals in its own way, is shown by 

the selected articles.

 For fragrant moments 
LimeBOX
www.lime-box.com
PSI 48956

 Flittering star magic 
Multiflower GmbH

 Plushy Santa Clauses 
mbw Vertriebsges. mbH
www.mbw.sh
PSI 42020

A test tube full of stars, bath salts for the body, mind 
and soul manufactured according to traditional methods – 
even in the promotional product industry christmas 
is a feast for the senses.

Christmas is a special haptical feast in the promotional product 
industry, too. Advent calendars in the form of a book that 
shows all the cubes forming a puzzle as soon as the book is 
opened or a plushy Santa Clause for a feastful mood in the 
office are only some examples.

 Widely read Advent calendar 
Karl Knauer KG
www.karlknaue
PSI 41794



STYLE IS OUR BUSINESS!
www.daiber.deHotline: +49 7432/7016-800
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The latest PSI has again shown that advertising and fashion are not in any way mutually 
exclusive. And the trade show in the fashion metropolis of  Düsseldorf  has long been regarded 
as a hub for trendy promotions. Whether it be for leisure, sports or work, promotional 
textiles are in vogue. The trade show planners at the PSI have taken this into account and are 
now dedicating an entire hall to this theme: Hall 10, the textile centrepiece of  the PSI 2018.

Hall 10 focuses on textiles

Spotlights on for
promotional fashion

hose who know the PSI and strolled through 

the trade show halls in the past could not 

overlook the fact that promotional textiles

occupy a significant space in the colourful 

ranges of the advertising world. Numerous 

small and large stands and companies in the industry de-

vote themselves to customisable clothing and accessories. 

T

The major significance of textile promotional products is 

also clearly reflected in figures. The results of the current 

PSI Industry Barometer, which show that about a quarter 

of the promotional product distributors and a good 20 per 

cent of the suppliers state that they generate the highest 

turnover with promotional clothing, prove that textiles are

the major contributor to sales in the promotional product 

industry. The last visitor survey also underlined the role of 

textiles as the crowd favourites, according to which more 

than a third of trade show visitors visiting the PSI had a con-

crete interest in promotional textiles and a total of 30 per 

cent wanted information on textile finishing possibilities.

Fashion centre of the 
promotional product industry

The PSI will be responding to these significant facts at the

upcoming trade show and is now preparing a special stage 

for this strong area of haptic advertising. From now on, Hall

10 will be the largest fashion centre in the promotional prod-

uct sector. PSI Director Petra Lassahn also underscores this

by emphasising: “There is clearly a focus on textiles in the

promotional product sector. With the expansion of the Tex-

tile Area and new programme offerings, we are specifical-

ly addressing the interests of the visitors. We are thus offer-

ing manufacturers, distributors and finishers even more space 

to network and become familiar with new products and pro-

cesses.” And the trade show visitor who is interested in tex-

tiles now knows exactly where to head for. Hall 10 offers

everything on this theme in a concentrated form cleverly

“spiced” with several adequate premieres: the PSI now of-ff

fers new forms of textile know-how alongside the tried and

tested.

The centrepiece of Hall 10 is still the PSI TEXTILE AREA with 

its already legendary PSI CATWALK, the vibrant showcase for 

promotionally effective fashion and accessories.
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PSI practice islands: lectures and workshops

Spread around Hall 10 are five new practice islands focus-

sing on the subject of textile finishing. They provide detailed

insights into the various types of textile personalisation 

through live presentations, lectures and workshops. Each of 

the islands is devoted to a particular finishing process, from 

classic screen printing to digital printing, embroidery, flock 

and laser. Of course, promotional product distributors also

learn how the various finishing options can be combined to

enhance the advertising impact. Anyone who wants to can 

also try out a personalisation process and thus combine 

knowledge and practice. The practice island initiative is sup-

ported by Stefan Roller-Aßfalg from Akademie für Textil-

veredelung, a PSI co-operation partner.

Textile Discovery Tour 

The “Textile Discovery Tour 2018” is also part of the pro-

gramme for the first time. This addition also reflects the fur-

ther increased importance of promotional textiles in the 

marketing mix of companies and, in the form of a kind of 

scavenger hunt, brings structure into the ever more exten-

sive range of promotional fashion. With the help of the “Tex-

tile Discovery Tour 2018” pictogram in the hall plan, the 

trade show catalogue on the PSI website or in the social 

networks, those interested in textiles can make their way 

through the trade show on a route which will take them to

the stands of exhibitors from the textile sector where they

can learn more about their ideas, highlights and trends.

Hall 10 will be the 

largest fashion centre 

in the promotional 

product industry.

www.psi-messe.com 

PSI cotton educational trail: 
Everything about cotton

All good things come in threes: As a third 

novelty, the PSI is integrating a “cotton

educational trail” into the special textile

theme of the trade show, which will show

the path from cotton to the finished prod-

uct visually and haptically. With the help

of short lectures, speakers will focus on 

topics currently relevant to the industry 

and provide useful knowledge about seals 

and certificates, the Global Organic Tex-

tile Standard (GOTS), Fairwear and Fair-

trade. In addition, there will be valuable information on the 

added value of sustainable products from the perspective 

of marketing and sales.

Showcase for promotionally effective fashion

The centrepiece of Hall 10 is still the PSI TEXTILE AREA 

with its already legendary catwalk. Numerous renowned 

exhibitors and newcomers from the field of promotion tex-

tiles are grouped around the PSI CATWALK, the vibrant

showcase for promotionally effective fashion and accesso-

ries. Professional models present the new products and high-

lights from the collections of manufacturers and suppliers

in a variety of choreographies. Here visitors are given a viv-

id overview of the effect of fashionable promotional prod-

ucts. At the same time, the shows on the catwalk offer the 

opportunity to pause briefly in the hustle and bustle of the 

trade show and be inspired by the fashion of the industry 

while enjoying a soft drink or a coffee. <

Promotional

textiles occupy a 

significant space

in the colourful

ranges of the 

promotional

product world.



12

PSI Journal 12/2017 www.psi-network.de

One third

Three quarters

79
89per cent 

4 out of 5

88%

Ninet

of the French like promotional products. 
The French promotional product associa-
tion 2FPCO found in its “Etude consom-
mateurs 2017” survey that they like 
them so much that 77 per cent would like
to receive more of  them.

respondents of  the BPMA survey have two or more promotional

products on their desk. Nearly half  even have four and more.

of the respondents of the BPMA 
survey said good service is the main 
reason for continuing cooperation with 
suppliers.

reachability can be achieved by a promotional product 

– daily. This means that this medium reaches more peo-

ple than radio or television, writes the Dutch industry 

association PPP on its website. 

per cent
of  respon-

dents in 

the latest

nominees were selected for the PSI Sustainability Awards 

2017. As many as never before – and proof  that the promo-

tional product sector is already thinking and acting in a very 

sustainable way. The starting date for the PSI Sustainability 

Awards 2018 is 9 January 2018.

of the Dutch suppliers stated in the
current PSI Industry Barometer that 
they generate a turnover of more
than ten million euros with
promotional products. According to 
the market survey, France and Ger-
many follow as second and third.
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survey by the British Promotional 

Merchandise Association (BPMA) 

felt valued by receiving a 

promotional product.







  Your    
Choice!

They’re branbrand new and are making

their début at tt the PSI 2018: the PSI 

FIRST Club 2018 pr product launches. 

50 mystery products arare waiting to

be discovered from 9 till 11 January 11 January 

2018 in Düsseldorf. Select your perour p -

sonal favourites as candidates for 

the People’s Choice Award, the prize

for the most creative innovations.



As specialists in promotional sweets, we 

always bear the entire package in mind 

when developing products. We aim to com-

bine innovative packaging with delicious 

content. Whether brand name products or 

our own traditional sweets – Jung Bonbon-

fabrik always provides impressive quality.

And has been doing so since 1828. We pro-

vide appetizing advertising messages –

which look as good as they taste.

Dennis Dennig 
JUNG BONBONFABRIK

31

ur priorities: innovative 
                           products, strong brands, 
                   a sustainable corporate philosophy,        
                         excellent customer service.

O
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Creating emotions. Listening is your key to

success. Offering personalised solutions. No

rigid concepts. Always stay flexible and im-

prove. That is the idea behind hidea. And

that is what we realise with carefully select-

ed materials. The result: innovative collec-

tions with attractive design. More than 

3,500 satisfied customers have convinced

themselves of this. What about you?

Marina Batista
Paul Stricker

oundless advertising 
                            worlds without 
                        borders – that’s the idea 
                                  of hidea. 

B
3333333333
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We bring together what belongs together: 

quality, functionality and design. When

it comes to personalized products and 

promotional products, DURABLE customers 

benefit from our experience and support by

a professional technology team.

Oliver Dietrich
DURABLE

333

You have the idea –
                           we have the 
                            customized solution.
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We at moynd produce sticky notes in all

shapes and colours. Our impressive products

are distinguished by their strong adhesion 

and “made-in-Germany” quality. Sheet coat-

ing and double-sided printing are no problem

thanks to our own adhesive coating machine.

Our customers appreciate our sticky notes in 

softcover envelopes, our friendly service and 

our very short delivery times.

33333333333

ur sticky notes 
             are coveted 
       advertising carriers 
              for daily use.

O
Adam Myschor

moynd GmbH
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Bags of all kinds – totes, duffle bags, cosmet-

ic bags –, backpacks, luggage and top-quali-

ty coolers: Our products are designed using 

the best materials and are easy to customize 

for any brand. Good quality and competitive 

price do not disagree but go together well. 

On top, we promise timely shipment. When-

ever you look for style – look for Eaglemate.

Let our PSI FIRST product be the beginning.  

Tony Zhu
Eaglemate Group

ustomization is 
                         our standard. Fresh design,     
                      good quality and competitive
                   price as a matter of course.

C
55555
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At REDA, we love creating partnerships. We

have been successful in fostering relation-

ships through our strong technical and print-

ing background and by building a pleasant 

customer experience. The basis for it: con-

stantly bringing in new branding technolo-

gies to create both an innovative look of pro-

motional classics and an exclusive feel of

our products – even the simplest one.

Milan Walter
REDA

33333333333

 ur aim: 
                           satisfied customers. 
                     Our way: combining quality 
               products and high level service. 
O
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Our mission is to create simple and innova-

tive as well as attractive and useful every-

day modern life accessories. The original

idea was to challenge internationally known 

and awarded designers, as well as out of

school young designers, to re-invent every-

day life products. Lexon balances the free-

dom of hand craftsmanship and the efficien-

cy of industrial expertise with newly created 

materials and colors. 

René Adda
Lexon

7777777777

he idea behind Lexon 
                  is to re-invent everyday 
            life products, making them 
                simple and innovative.

T
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Our motto is: uniqueness! Thanks to smart 

investments in technology, we are pioneer-

ing new product ideas into the promotional

market, meeting the needs of our customers.

We can offer high quality products, made 

locally, at great prices. We are especially 

proud of our ceramics with many innovative,

unique and patent protected lines.

Alex Turner
LISTAWOOD

3333333333333

    e never stand still, 
                                we are constantly 
                     innovating and introducing 
                                    new ideas.

W
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For nearly 120 years, we’ve been focussed

on manufacturing high-quality writing in-

struments. Experience, expertise and, not

least, a good amount of innovation flow

into each of our “Made in Germany” prod-

ucts. The combination of outstanding ge-

ometry and unique lines makes our prod-

ucts incomparable and individual. Just like 

our customers.

99999999999

ndividuality
                     is personality. 
              Our products 
                contribute their part.

I
Michael Gleich, Edeltraud Syllwasschy
Klio-Eterna
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Tailor-made ties, scarves and shawls made 

from natural silk, wool and other high quality 

materials – that is what we mean by exclu-

sive promotional products. Elegance and

unique design are combined with a sophisti-

cated personalization, giving a solution that 

will satisfy even the most demanding cus-

tomers. A promise that we give for more

than 25 years now and that made us one of

the leading suppliers.

eep passion for 
                              fashion and a special   
                     knack for details. That is what  
           characterizes Promo-House the best.

D
Tadeusz Lukasik
Promo-House

444444444444



nitiatives such as the PSI Sustainability 

Awards, the “fair, eco, bio” forum of the

TV TecStyle Visions trade show, as well 

as political pressure – such as the new EU 

directive on the sustainability reporting ob-

ligation of large companies – reinforce the trend towards

more ecological and social responsibility. Enormous mar-

ket opportunities are emerging here for textile printing 

companies as well as for promotional product distributors.

In the textile finishing industry as well as among promo-

tional product distributors, there has been much more tal-

king about sustainability than action. But there is some-

thing happening in terms of “sustainability” – especially 

SUSTAINABLE 
PROMOTIONAL 
TEXTILES AS 
A STATEMENT

Not a matter 
             of price

I
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Printing in an ecologically compatible way 

ainable T-shirt does not have to 

ve than a conventionally produced 

he customer receives a high-quality

people involved in the production be-

” says Thomas Mosner, owner of the Co-

xtile printing company Dakota. He has been

printing since the early 1990s. 10 years ago, 

tely switched over his printing company to en-

ntally friendly production. The company is now

d according to the Global Organic Textile Standard 

TS). What does that mean? Whilst in Europe mainly 

astisol printing inks are used, Mosner uses GOTS-cer-

ified water-based inks that meet the highest environmen-

tal standards. “When you change your processes in the

printing industry to ecological printing inks, the proces-

sing of water-based paints is no more complicated than 

the use of plastisols,” says Mosner, adding: “Today there 

are ecological paint systems which are very simple to pro-

cess and no longer dry out, as was previously the case

with water-based pastes.”

Valuable and absolutely competitive

The printing process is therefore not an argument for a 

more expensive product. GOTS-certified textiles such as 

those from Stanley & Stella, Continental Clothing and Prai-

rie are, of course, more expensive to buy, but through an

optimal workflow from ordering to shipping the overall

costs can be reduced enormously. “We are currently de-

veloping a process with partners that is efficient and re-

source-conserving. As a result, our printed products are

ultimately absolutely competitive. And the sustainably pro-

duced textiles are simply outstanding,” explains Mosner.

Prices mostly secondary

At his first appearance at this year‘s PSI 2017, Mosner ob-

served that GOTS is largely unknown in the promotional

product trade and that sales talks are mainly about the

price. However, whatever prices and costs may be, the 

central question remains what is really important to us. 

Clearly, a sustainably operating company must also make

money. But do we want this at the expense of social inju-

stice and ecological irresponsibility? Hardly likely. And

Mosner proves with his successful company that ecology

and economy are not a contradiction. On the contrary: 

“We print a lot for musicians whom we no longer have to

convince. But interestingly, there are also more and more

new customers who are specifically looking for our ser-

vice. One of our customers is a young YouTuber who as

of now wants to make his merchandising solely high-qua-

lity and sustainable, and thus also become an ambassa-

in the textile segment where production processes and 

procurement channels are being strictly observed, and 

rightly so after innumerable scandals and catastrophes.

Even manufacturers, finishers and distributors of promo-

tional textiles are now taking the trend towards a greater 

sense of responsibility seriously and are increasingly in-

corporating the resulting demands into their entrepreneu-

rial activities. The enormous interest in these topics is de-

monstrated by the tremendous response to the specialist 

seminar “Sustainability: Certified textile printing – textiles 

and screen printing in accordance with the GOTS stan-

dard”.

Demand for eco textiles is growing

The demand for ecologically and socially responsibly ma-

nufactured and finished textile promotional products is 

growing. In most cases, industry customers order printed

T-shirts, embroidered caps or knitted fan scarves direct-

ly from the textile companies and finishers. Often, ho-

wever, there are also promotional product distributors or

agencies in the supply chain, who act as consultants and

process the orders. Once the offers are on the table, ho-

wever, for reasons of limited budgets the traditional pro-

duct is often chosen. The printed T-shirt for more than 

five euros is usually out of the question. But does a sustai-

nably produced and finished T-shirt really have to be more 

expensive than a “normal” one?

Initiatives such as the PSI 

Sustainability Awards as well 

as political pressure – such as 

the new EU directive on the 

sustainability reporting obliga-

tion of large companies – rein-

force the trend towards more 

ecological and social responsi-

bility. Enormous market oppor-

tunities are emerging for 

textile printing companies as 

well as promotional product 

distributors.
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dor for social and ecological justice. As the awareness of 

sustainably manufactured products grows immensely, pri-

ces are usually of secondary importance in the decision,”

says Mosner.

CSR reporting requirement

The issue of sustainability is now being pushed further by

the political side:

The new EU directive 2014/95/EU was also implemen-

ted in Germany in early 2017, forcing companies to focus

increasingly on CSR and sustainability. Programmes for

corporate social responsibility (CSR) which had previous-

ly been based on voluntary action are now compulsory 

according to the new EU directive. Companies with more

than 500 employees and sales of more than 40 million eu-

ros will now have to disclose their environmental, social 

and employee data as well as their activities to respect

human rights and fight corruption in an annual report.

Verifiable certificates

These compulsory CSR reports will certainly add momen-

tum to the debate on more sustainability, but the success 

Textiles from sustainable production are more than simply promotional textiles: 

They are a commitment to social and ecological responsibility.

Dakota Textildruck, certified according 

to the Global Organic Textile Standard (GOTS)

Thomas Mosner, screen printer and lecturer 

on the topics of  responsibility in the textile 

production chain, ecological processes, 

sustainable textual printing, and ways to 

achieve sustainable textile print production 

according to the GOTS standard. 

Continental Clothing
One of  the first manufacturers to bring textile promotional products made 

from organic cotton and climate-friendly production onto the market. First 

collection made of  recycled materials. Since 2016: “Fair Share” collection 

from Fairtrade- and GOTS-certified organic cotton plus extra programme in 

favour of  a living wage for textile workers. 
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ble, high-quality, versatile: 

bly produced textiles are in every way equal to conventional collections.

Sustainable right up to the finishing: Here, promotional product specialists can 

inform themselves about environmentally friendly textile printing at the much-

acclaimed seminar by Dakota Textildruck. The company is certified according to 

GOTS. Thomas Mosner (pictured on the left). 

Stefan Roller-Aßfalg

of the reporting obligation will depend on the credibility 

and verifiability of the reports. In the textile and clothing

industry, it will be a question of how in-house company

declarations can be verified by independent supervisory 

authorities. There are plenty of seals and certificates, but

what do they document? The German government has

for a long time been concerned with the question of whether 

the introduction of a uniform, meaningful certificate is

possible. In the face of countless organisations and com-

panies, it is an illusionary endeavour – but one should ne-

ver give up hope.

Alliance for sustainable textiles

In the “Alliance for Sustainable Textiles” under the aegis

of the “German Society for International Cooperation”, 

nearly 200 collaborators have now been united in order 

to achieve the best possible consensus on sustainability. 

In addition to well-known sports and fashion labels as well

as retail chains, companies such as 3 Freunde, Brands Fa-

shion, Hakro, Textildruck Europa and Trigema are also 

represented. As can be read on the website www.textilbu-

endnis.com, mandatory measures and alliance objectives 

affecting the procurement of clothing have been defined.

A hindrance, however, is that a real change ultimately re-

quires a European or even a global consensus. But a start 

has been made, and the partners are on the right path.

And there are similar alliances in other industries of the 

world. GOTS, represented in Germany by Global Stan-

dard gemeinnützige GmbH, is also a member of the tex-

tile alliance. GOTS does not want to rely on voluntary ac-

tion, but on verifiable facts. Nevertheless, GOTS also re-

lies on exchanging information with the representatives

of certificates based on voluntary action. At the end of 

2016, GOTS emphasised in a report that the goal must be

to work out commonalities and overlaps in order to im-

prove the cooperation in terms of better transparency. <

Akademie für Textilveredlung

Stefan Roller-Aßfalg

Aka Merch & Textil GmbH 

www.aka-tex.de 
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PROMOTIONAL ITEMS

We are PSI partners and
„Silver Sponsor“ 

(Cat. 3, Social Excellence)
of the PSI Sustainability 

Awards 2017.



  www.intertek.com             retail@intertek.comEurope
0800 5855888
+49  911 74075 0
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Strong brands
are an investment 

in the future. Of course, 
this also applies to 

brand-name products 
that are used as 

promotional products 
alongside which we place 

design products in 
our selection.
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The sachets of Ahoj sherbet available in four different fruity tastes at Kalfany 

ensure sparkling, fresh enjoyment. This classic tastes great both pure and as 

a drinking sherbet. The sherbet powder in promotional paper sachets has 

been popular for generations and, weighing only four grammes, fits into 

every pocket. IFS-certified, Kalfany Süße Werbung produces and designs 

the sachets of sherbet on the front entirely in keeping with the corporate

identity: a promise of tingling advertising which is sure to be enjoyed.

https://www.psiproductfinder.de/ y

With the Powerform Kompakt 28, Wera appeals to every tradesman who 

insists on quality and functionality at work. This versatile tool contains six 

bits with cross-slot and slotted profiles in an ergonomic handle which, due 

to its hexagonal geometry, prevents unintended rolling away. Another

practical feature: The supplied stainless-steel bit holder with a snap ring and 

permanent magnet ensures a rapid connection of the bits with the handle.

It is delivered in high-quality gift packaging and comes with an individual 

logo from 100 pieces.

https://www.psiproductfinder.de/mwy3zw

TRIGON Deutschland GmbH
Kränkelsweg 28 · D - 41748 Viersen

Tel. 0 21 62 - 53 00 8-0 · Fax 0 21 62 - 53 00 8-20
E-mail: info@semo.de · www.semo.de

Wählen Sie Ihre Favoriten aus
mehr als 500 SEMO-Plüschtieren!

Sonderanfertigungen für 
Promotion, Maskottchen, ect. – 

nach Ihren Wünschen.

SEMO Soft MinisNEU!

Die Neue 
softige Mini-

Collection
von SEMO

Promotion!
Promotion!
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www.psi-messe.com

Book your 
ticket now!

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –

Stylish and useful
Eurostyle stands for attention to detail: the assortment is Made in Germany, ranging 

from smartphone and iPad cases to key chains and wallets as well as notepads. In

addition, there are many other attractive office accessories made, for example, from 

aniline cowhide and glove-soft Donato cowhide, which can be produced in numerous 

colours. In addition to short delivery times, Eurostyle also offers custom-made 

products. The long-standing company not only personalises all the models from its

current collection, but also designs them individually in the corporate design of the 

advertising company in terms of colour, model, material and finishing.

er 
9520
e.eu
/zwflym

Effective data protection
Loken Token, available from the Czech promotional product specialist

SDI Gifts, is a practical USB memory stick in high-tech design with a

very special security feature: a combination lock housing. This protects 

the data of the owner against unauthorised access thanks to a five-digit 

code. The storage device is encased in a plastic casing, available in

capacities of 16, 32 and 64 gigabytes, and features USB 3.0 technology. 

According to the Czech company, the product is suitable for devices

with an OTG function, compatible with Windows/Android and can be 

personalised with a logo.

m
djm2
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Hidden treats
Jung Bonbonfabrik is offering companies a new Easter product with long

ears: A ten gramme Lindt Easter bunny made of fine Alpine milk chocolate

and two five gramme Lindor mini Easter eggs made of milk chocolate are

hidden in an elegant Easter tin made of metal. Individually printed, on 

white or matt silver metal, the can with a snap-on lid offering an attention-

grabbing advertising space fits into every handbag. With an Easter design,

this elegant tin can be optimally and sustainably presented.

Premium grilling
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For ears and eyes
The Bluetooth Racer headphones from Inspirion are not only

Cool look, hot drinks
In the urban jungle, in nature, in the office or in front of a tent: 

The modern one litre stainless steel vacuum flask called

Majoris from Esbit attracts attention everywhere: it is simply 

practical because hot things stay hot for longer and cold 

things stay cold for longer. Thanks to its slim design, it is easy 

to hold and stow away. The double-walled, stainless-steel lid 

also serves as a cup. A second plastic cup for a companion is 

also included. The anti-slip pad protects the flask and the 

surface on which it is placed. The twist and pouring cap is

also practical; it only needs to be turned for pouring and is 

absolutely leakproof.

bit Compagnie GmbH 

3106-31

dt@esbit.de • www.esbit.de

siproductfinder.de/owq3zw



IdIdIdeasIdeas grow!grow!grow!grow!!!deaseas
Customized greengifts and seedproducts for many occasions.

Let all your ideas grow!

CorthoGreen B.V.    |    Phone +31 - 315 345 113
www.corthogreen.com   |   Visit us at PSI 2018
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Visual delicacies
Leaf from koziol ennobles every salad creation, always plays the leading

role and even comes with cutlery: The integrated salad cutlery replicates

the curved shape of the bowl and comes in attractive contrast colours. 

The large bowl cuts a good figure and impresses with plenty of volume 

for all leaf salads. The salad bowl is available in the volumes 3, 4 and 4.5

litres. In addition, there is a portion tray ideal as a reward for loyalty 

programmes.

https://www.psiproductfinder.de/mzhmn

Hand-caressing writing
Lovers of beautiful writing instruments made of wood

will find what they are looking for at e+m Holzprodukte. 

Exceptional shapes, individual material combinations from

glossy to vintage and elegant, massive woods account for 

the charm of the new models. An elegant example is Bow,

a masculine ballpoint pen made of native natural oak or 

smoked oak. The metal parts are nickel-plated or gold-

yellow shimmering in brass. The hand-caressing surfaces 

have been treated with natural waxes and can be personal-

ised at any time through printing or laser engraving on the

wood.

PSI 42200 • e+m Holzprodukte GmbH

Co. KG • Tel +49 9181 297575

info@em-holzprodukte.de 

www.em-holzprodukte.de

https://www.psiproductfinder.de/mw



DEUTSCHLAND:
info@newwave-germany.de

Tel.: +49(0)8033 979 120

B2B-Webshop:    

www.newwave-germany.de

ÖSTERREICH:
info@newwave-austria.at

Tel.: +43(0)5373 200 60 0

B2B-Webshop:    

www.newwave-austria.at

BESUCHEN SIE UNS AUF DER TV MESSE STUTTGART

HALLE 10, STAND C51

VOM 15. - 17. FEBRUAR 2018
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www.psi-messe.com

Book your 
ticket now!

As of right now registered PSI distributors  
can invite their customers to PSI 2018.

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –

Ultra-practical
m Spranz is a compact dual aluminium work 

D front headlight for long-range illumination

ED lamp. Technically, the work lamp is based 

hnology for perfect illumination of a working 

and clip are included in the package to make 

nd convenient. It is delivered with the AAA

, and packed in a design box.

Spranz GmbH 

 984880

z.de • www.spranz.de

w.psiproductfinder.de/zjqxnt

Traditionally innovative
Fiskars® stands for tradition and innovation: The core competence of 

the brand, founded in 1649 and distributed by Living Bytes with quality

products for the garden, home improvement and household, is the 

processing of steel into blades. Even then, Fiskars® was considered a

visionary in cutting tools and inspired Europe, from tailors to farmers. 

The over 365-year existence proves the high quality requirements of the 

functional, user-friendly and durable products from Fiskars®.

p



Express your success!

www.trophies-germany.de

PSI exclusively - world premiere of more than 40 new models for 2018
Visit us PSI Hall 9C20

info@aetzkunst.de
www.aetzkunst.de

phone: +49-741-93660
fax: +49-741-936633

Aluminium
Trophies

Recognition
Displays

Crystal Glass
Trophies

Cutted
Crystal Trophies

Acrylic Glass
Trophies
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Available at Lehoff, the KitchenAid Classic is a popular kitchen aid in a metal case

with kneading hooks, flat stirrers and whisks for baking biscuits, cakes and tarts,

thus offering high versatility and quality in a striking design. The device comes in a 

round design, is straightforward to use and easy to clean. The direct drive operates

quietly and reliably, is robust and durable. The hub is suitable for all accessories,

and the planetary mixer creates 58 to 220 revolutions per minute when kneading, 

stirring and mixing.

A representative example of functionality and design is Klio Eterna’s exceptional,

innovative design ballpoint pen which offers real added value to conventional writing 

instruments with integrated USB brand memory of the latest COB technology. 

Perfect printing surfaces, coupled with countless combinations of colours, materials 

and surfaces, make Turnus a unique yet inexpensive advertising medium whose

impact comes into its own when the memory is loaded with digital data. All

elements meet international certifications. The production, assembly and customisa-

tion through screen, pad and digital printing or engraving meet all social standards at

the company site in Wolfach. This modern writing instrument proudly displays the

accolade “Winner of the German Design Award 2017”.

finder.de/odywzt

https://www.psiproductfinder.de/odaxyj
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Thanks to sophisticated technology, the Chargerbeat from

micx-media creates a new sound dimension. Moreover, the

small sound marvel combines a powerful powerbank with 

a powerful Bluetooth loudspeaker as well as a smartphone 

holder function thanks to a suction cup. The Bielefeld-based

company also integrates individual branding on the case as 

well as individual gift packaging to enhance the advertising 

impact of this compact, versatile all-rounder.

Heju Perm from KMS Kafitz is a two-part VR set consisting 

of a spectacles unit and mount for attaching to a smart-

phone. The VR spectacles made of plastic with a size of 110 

x 64 x 82 millimetres and a weight of 22 grammes fit into 

any trouser pocket. They are available in black, white and

blue. A logo or branding can be printed on the spectacles by

means of screen or pad printing with a size of 30 x 15 

millimetres. The set id delivered in a white cardboard box 

which can also be finished.

https://www.psiproductfinder.de/ytvmzt

https://www.psiproductfinder.de/nzezmw

Fifty Five OHG | Unterm Wasser 17 | D-57250 Netphen | Germany
+49 (0) 2738 30540 |
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Inspired writing
Soul, the stylish writing instrument from uma, not only lies well in the palm of your hand, 

but also has an elegant appearance. One of the brilliant highlights of Soul is a glossy

chrome-plated metal clip, tip and stopper. The discreet barrel appears in a matte metal look 

and is ideal for applying advertising. Soul is available as a metal rollerball, a metal cartridge 

roller with the innovative uma cartridge roller system, and as a rotary pen with the uma

Extra Class refill: the latter has a stainless-steel writing tip and tungsten carbide ball which, 

ogether with German writing paste, ensures writing pleasure up to 10,000 metres according 

o the ISO standard. Paired with an exquisite metal case which can be individually printed, 

here is space for one or two Soul writing instruments. Further innovative, high-quality

ballpoint pen variants can be individually configured using the uma product configurator at 

www.uma-pen-konfigurator.com.

Advice with heart and mind
Pins & mehr not only produce diminutive pins in all variations. 

The manufacturer is known for a wide range of smart promotional 

products. All promotional products are customised according to

customer requirements. The customer is advised by his personal

consultant and guided through the extensive selection of promo-

tional products. The professional team supports undecided 

customers with heart and mind when choosing the optimal

promotional product. The wide variety of design options optimises

the performance spectrum of every promotional product profes-

sional. Various finishing options are available for the perfect

visualisation of the advertising message. The extensive selection

of classic promotional products is constantly being expanded by

innovative elements. Production is stimulated by the application 

of new process technology, and proven products such as the 

TRIGGI® shopping trolley chip are always being further developed.

At the upcoming PSI Trade Show, Pins & mehr can be found at

Stand H12 in Hall 11.
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PSI 46925 • Pins & mehr GmbH & Co. KG 

Tel +49 8233 793120

info@pinsundmehr.de • www.pinsundmehr.de

www.psiproductfinder.de/zjuzmm



Darts ist absolut im Trend

PSI Nr. 45973

THE

HIDDEN CHAMPION

Sponsor des offiziellen

PSI-Messestifts 2018!

PSI 2018
Halle 10 – Stand F23
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Spicy advertising pitch
Distributed by Vulpus Trading, Chok Chai supplies authentic ingredients for 

the unique Thai cuisine for the promotional product trade. For this purpose, 

the company has solid wooden boxes produced in Austria, which are filled

with spice jars previously filled and labelled by physically handicapped 

people. Chok Chai spices offer a great flavour and do not contain colouring

agents, preservatives, additives or any flavour enhancers. With a few 

exceptions, the assortment is also vegan. Chok Chai will be represented at

the PSI 2018 in Hall 9L34.

Klaus Fuchs 

@chok-chai.at 

e/ownlyz

NELUX - 

Schweiz: team-d@chok-chai.de · 

Tel +49 2181 479100

Distinctive brand
The Moleskine brand is a worldwide synonym for 

culture, travel, memories, imagination and personal

identity – in the real world as well as in the virtual 

world. Strong brand communication is promised by 

the individuals of the extensive range of notebooks, 

notepads, writing utensils or travel accessories from 

Moleskine, adapted to the company communication

of the user. The new Moleskine Smart Writing Set

merges analogue writing and digital processing of 

information. The finishing techniques are foil emboss-

ing, screen printing and digital printing. Small mini-

mum quantities and short production times round off 

the performance spectrum.

skine B2B Distribution 

via

Tel +49 40 609459900

moleskine@exclusive-gifts.com 

www.exclusive-gifts.com 

https://www.psiproductfinder.de/njm2zd
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PERFECT FIT
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www.daiber.deHotline: +49 7432/7016-800
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and technical know-how. Among the products is the Duracell flashlight series 

for which a catalogue has been specially created. The six different model series

Multi-Pro, Focus, Compact, Personal, Lantern and Worklamp are ergonomically 

designed and highly functional. The main focus is on attributes such as robust-

ness, shock resistance, splash-water protection, multifunctionality, energy saving

and ultrabright light. The range includes lamps for outdoor specialists, the school-

bag, glove compartment and handcraft as well as for the household. 

de/owe0zt

Philippi, the exquisite design brand from Hamburg, 

is synonymous with sustainable organic design. The 

assortment of the North German company,

available exclusiv

German promotio

ranges from cutle

openers to spice s

to credit card cas

The choice is hug

well-designed pro

tion. And if this ra

enough, you can l

The new catalogu

then be suppleme

Philippi products.

https://www.psiprodu

DRIVE

Timber Pine
Tim

>Q-

Available
from 25 pcs.

already!

Vim Solution GmbH
phone: +49 7661 90949 - 250

mail: sales@vim-solution.com
web: trader.vim-solution.com

HALL 9
BOOTH A52



PF Concept offers the Mino wine and cheese set from the French master chef 

Paul Bocuse, ideal to adequately present a fine wine. The bottle is kept safely 

in a small crate and is quickly ready to serve with the opener. To enhance the 

enjoyment, two cheese knives and a wooden board complete the set. Finally,

a good cheese plate for a cosy wine evening must not be missing. PF Concept 

also offers an exclusive finishing service for individualisation.

https://www.psiproductfinder.de/njmymj

Hermann Flörke is presenting Box90, a sturdy pocket box which in addition to 

its striking design contains a generous advertising space which can be enhanced 

by up to four-colour digital prints with individual designs and advertising

messages. Filled with products of any kind and individual advertising messages

on the top, the box becomes an attention-grabbing advertising special. A 

sportive rubber band which keeps the sturdy plastic box securely closed is

included. The box and rubber band are available from 100 pieces in several 

standard colours. On request, Hermann Flörke can fill it with in-house accesso-

ries, including erasers, a manicure set or a pedicure set. These can also be 

individually customised with digital printing.

der.de/y2mzng

arti Kalender & 
Promotion Service GmbH

Boschstraße 10 
D-33442 Herzebrock-Clarholz

T: +49 5245 8369-0
F: +49 5245 8369-649

E-Mail: info@arti-group.de 
www.arti-group.de

Neugierig?
Dann fordern Sie

jetzt unsere Produkt-
information oder 

Beratung an unter:

+49 5245 8369-0

2019
wendet sich 

das Blatt!

Wendekalender

Neuer Kalender in 
der Premium-Line

3MK-Deutschland

Concept-Timer mit über-
arbeitetem Kalendarium

... und viele weitere 
Neuheiten warten auf Sie!

2019

2019
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www.psi-messe.com

Book your
Consultant
Spot now!

Promo World
9 – 11 January  
Düsseldorf 2018

– ADVERT –

Pocket knife for wine lovers
The Wine Master offers wine connoisseurs, picnic enthusiasts and 

collectors a multifunctional tool of the highest quality and precision.

What is striking about this model is the extra-long corkscrew with

five windings which prevent damage to the cork when pulling it out.

When used, it is supported by a combination tool which, on the one

hand, serves as a two-stage support for the wine to be uncorked, as

well as a bottle opener. The pocketknife has a short beak-shaped 

curved blade for cutting and removing the wine bottle cap. This

combination makes the Wine Master so special. It comes in two 

elegant handle versions – with finely grained walnut wood and light, 

supple olive wood. An additional eye-catcher is the beautiful, 

high-quality leather case which is included with every piece. The

wooden handles are finished by laser engraving. Anyone wishing to 

leave the beauty of the wood grain untouched can choose a discreet

blade etching.

Attractive brand ambassadors
High-quality materials, subtle colours and appealing packaging: the 

new Parker, Waterman and Pierre Cardin end-of-year products 

available at Hauff can be elegantly combined in the year-end spurt. 

True to the motto “Mix and Match”, customers can package the 

desired pen chosen from a variety of classy writing instruments in the

desired box. As an ideal complement, the gifts, including fine w

cases, can be finished by pad printing or laser engraving. Whet

gift for employees or as a present for customers and business p

these products guarantee stylistic confidence and appreciation

P
T
jh@hauff-gmbh.de • www.hauff-gmbh.de

https://www.psiproductfinder.de/yjm4nj
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Space for diverse ideas
The swinging bowl from emotion factory offers a 

variety of combination options and its play effect

promotes the creative ideas of customers and advertis-

ers. The semi-circular plastic bowl is available in three

colour versions. In the first step, the product is delivered 

with floral or herbal seeds as well as a substrate tablet, 

and brings a piece of nature into the customer’s office.

Once the tiny garden has been harvested, the swinging 

bowl is suitable as a storage option for paper clips,

loose change or sweets and thus establishes itself as a 

long-lasting promotional product. The product can be

ordered as a full bowl, divided into two halves, or even 

as a set of two and three. The encompassing banderole 

can be individually printed and offers space for an 

advertising message. This bowl and many other new

products will be presented at the PSI Trade Show 2018 

at stand 10H41.
facto y

armin.rigoni@heri.de • www.heri.de

https://www.psiproductfinder.de/nzmzod

A promotionally effective flying start
The Quadrocopter Catro from Jamara with a light, robust ABS housing is an eye-catcher

with its three-colour LED lighting integrated in the fuselage. Catro is ideal for beginners as 

well as for professionals: it can travel in 3 flight modes up to 40 kilometres per hour and

features an integrated 720-pixel camera and 4GB micro SD card. The new licensed

Jamara Ride on Car is also iconic: a VW T1 bus with LED headlights. A mock dashboard, 

horn and sounds on the steering wheel are included as well as doors that can be manual-

ly locked and unlocked. A powerful motor and a powerful battery for a driving time of 

approximately 60 minutes optimise the driving experience of this iconic camper which 

can be controlled manually or by remote control.

PSI 47696 • Jamara e.K. 

Tel +49 7565 94120

werbemittel@jamara.com • www.jama

https://www.psiproductfinder.de/oth
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Team further expanded 
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30 years of loyalty to the company
On 5 October 2017, the Black Forest manufac-

turer Heri-Rigoni thanked Lisa Hilser for her 30 

years of loyal service to the company. When con-

gratulating her on her anniversary, Managing Di-

rector Armin Rigoni empha-

sised “her exceptional com-

mitment to the company cause and her amena-

ble approach to dealing with customers”. “Despi-

te the many changes over the last 30 years, Lisa

Hilser has never stopped adapting to the new cir-

cumstances and has always made the most of it,” 

added Armin Rigoni. He, his brother Michael Ri-

goni and the entire company team are looking 

forward to “further years of successful working 

relations with Lisa Hilser”.

www.heri.de – www.emotion-factory.com

Gustav Daiber GmbH 

HERKA celebrates its 90th anniversary
On 9 September 2017, HERKA, the terry cloth weaving mill, celebrat-

ed its 90th anniversary with employees, business partners, politicians,p ps, business partners, politicians

designers, neighbours and friends with their children. s and friends with their childrend f i d ith th i hild

The new showroom where materials were densely wowhere materials were densely wowhere materials were densely woh l d l -

ven and felt, and old pattern books and order books were read, was nd order books were read, wasnd order books were read was

opened in the morning. Photos of everyday working life of the past and present were met with aspst and present were met with ast d t t ith --

tonishment. In the afternoon, the keynote speakers described the historical period from the foundsto ca pe od o t e ou dhistorical period from the foundhi i l i d f h f d-

ing in 1927 to the year 2017 in which HERKA is one of the most modern terry cloth weaving millsmodern terry cloth weaving millsmodern terry cloth weaving mills

in Europe with a productivity of 15,000 towels a day. Four renowned designers as well as 30 pupils g p ped designers as well as 30 pupilsd d i ll 30 il

of the Waidhofen grammar school surprised with their terry designs of the future.ns of the futuref h f

www.herka-frottier.at

A toast to the past 90 years:

HERKA Frottier Managing

Director Thomas Pfeiffer 

(3rd from right) met repre-

sentatives of the Chamber 

of Labour and Economic 

Affairs, the Federal, State and

Austrian National Council as 

well as local politics.

HERKA

Congratulating Lisa Hilser:

The two managing directors 

Armin Rigoni (left) and 

Michael Rigoni.

Heri-Rigoni
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New management for the corporate business team
At the beginning of September, Yves Dähler took over as Head of Corporate Business at Vic-

torinox AG, headquartered in Ibach, Switzerland. The mechanical engineer and business admin-

istrator thus replaces the long-standing sales manager, Hans-Rudolf Steiner, who will continue istrator thus reistrator thus re

to support the team until he retires at the end of January 2018. Tobias Zehnder is now the senppto support theto s pport the -

ior Key Account Manager responsible for key account management in the sales area of DACH/yior Key Accouni K A

BE/LUX which will be reinforced by the new employee Tanja Stocker asBE/LUX whichBE/LUX which

of November. “The corporate business team will do everything in its powof November.of November “ -

er to serve our customers in the best possible way and to continue to write the success story of er to serve ourt

high-quality Victorinox products with world-renowned promotional knives with a lifelong guarhigh quality Vihigh quality Vihi h li Vi -

antee,” says the Ibach-based company. antee, says theantee ” says the www.victorinox.com

wmm 2018 again with five supporting agencies
 The next edition of the werbemittelmesse münchen (wmm) trade

show, which will take place at the moc Veranstaltungscenter Mu-

 nich on 24 and 25 January 2018, will again be operating with five

supporting agencies. The organisers admixx, CD, Eidex and the Hage-

 mann Group have now unanimously decided in a selection process

that AmedeA Werbepräsente GmbH from Karlshuld, which has been 

operating in the market for 20 years, will be the fifth supporting agen-

cy for the wmm 2018. AmedeA will take the place

of Active Promotion which has withdrawn from 

the group of wmm supporting agencies due to extensive consolida-

t o easu es.tion measures. . e be tte esse ue c e .dewww.werbemittelmesse-muenchen.de

Back office sales reinforced

9 of Germany. www.snd-porzellan.de 

New export manager

Zogi GmbH 
SND Porzellan Manufaktur

wmm

Victorinox

The new employees at 

Victorinox (left to right): 

Tobias Zehnder, Yves

Dähler, Tanja Stocker.

The AmedeA team brings a lot of female power along.
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Trade show with a further supporting agency
For the eighth time already, the marke[ding] Vienna 2018, Austria’s 

largest promotional product trade show, will be held at Vienna’s HofVienna s Hof-ff

burg Palace on 19 April 2018. The trade show for haptic advertisinggic advertisingi d i i

and visual communication boasts a successful concept and has now t and has nowt and has now

established itself as an industry meeting point and idea platform. The Austrian promotional product specialist Wertpräpalist Wertpräalist Wertprä-

sent Promotion HandelsgmbH & Co KG will be on board for the first time as a new, additional supporting agency. Rog g yg agency RoR --

land Malli, Managing Director of Wertpräsent: “We are pleased to be able to co-host the now established marke[ding]d marke[ding]d marke[ding]d k d

2018. We are convinced that through our many years of experience, we can contribute to the theme spectrum of theectrum of theectrum of the

trade show, and we look forward to many interesting discussions. “Martin Zettl, organiser of the marke[ding] Vienna:”g]ing] Vienna:i ] Vi ”

The consortium of supporting agencies of the marke[ding] will be upgraded through the participation of Wertpräsent, We tp äse tWertpräsentW

an Austrian big player. Of course, we expect additional impetus from visitors in terms of quality as well as quantity.”s qua t ty.s quantityi ”

Seven renowned Austrian promotional product agencies will thus be participating as co-organisers of the marke[ding] 

Vienna next year: Forum Werbemittel GmbH, kw open GmbH, Mitraco 

GmbH, Nowak Promotional Items, Pro Concept Promotion GmbH, SSI

Schäfer Shop and Wertpräsent. In addition to around 125 exhibitors, more

than 2,000 trade visitors from the industry are expected to attend the trade 

show in 2018. The trade show will again be supplemented by an interesting 

supporting programme which will offer interesting insights into the world of 

haptic advertising as well as related marketing and communication topics. 

http://markeding-wien.at

In
d
u
st

ry

Roland Malli, Managing Director of the

specialist Wertpräsent, is represented 

at the marke[ding] Vienna 2018 with his

company as a further supporting agency. 

Promotional bag specialist tests new backpacks
It is a well-known fact that the PSI Journal is always looking for innovative

promotional ideas. Thanks to our investigative vigour, we are sometimes 

even able to catch first glimpses of exciting, brand-new products that are 

not yet available on the promotional product market. We recently managed

to make such a „visual catch“ in the area of fashionable promotional bags. 

Employees of a promotional bag specialist in Bielefeld were photographed

testing a new product – disguised in a camouflage look. Worn on the back, 

it seems to be a backpack, but the details are not yet recognisable. We are 

curious to know what product is really hidden under this disguise. The se-

cret will be revealed at the upcoming PSI Trade Show.

The new backpack appears cool and spacy from afar. It will be 

interesting to see more details.

Discovered 

for you 
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Half Marathon success for the benfit 
Managing directors, Dean Jones and Joshua Weaver and Mar-

keting Executive, Adam Thomas from We Are Promotionalgketing Executive Adam Thom

Products; a printing and branding company specialising in ; p gProducts; a printing and braP d i i d b

the production and supply of promotional material, based inhe production and supply of he production and supply of

Welshpool, Mid-Wales, recently took on the challenge and pWelshpool, Mid Wales, recenWelshpool Mid Wales recen

completed the Oswestry Half Marathon in aid of local charp ycompleted the Oswestry Hall t d th O t H l -

ity and education centre Derwen College. We Are Promoty and education centre Dety and education centre Ded d -

tional Products’ fundraising managed to raise over ional Products fundraisingional Products’ fundraising

£600, a staggering amount towards the college’s fundgg g£600 a staggering amount tow£600 t i t t -

raising target. raising target.raising targeti i

We Are Promotional kindly organised and donated cusWe Are Promotional kindWe Are Promotional kind -

tom branded T-Shirts with the Derwen College’s logo, for allb d d T Shi t ith th

those running for the college to help raise more awareness.

The local college; which offers inspirational learning, development and care for

people with learning difficulties, has a printing facility on site, where students learn 

about printing techniques such as screen printing and dye sublimation printing. 

As well as donating branded merchandise for the event, We Are Promotional

Products gifted over £400 in total through various promotional items for the col-

lege. The Derwen College is celebrating its 90th year this year and We Are Promo-

tional Products will continue to support this great charity with future fundraising

and promotional items. https://wearepromotionalproducts.co.uk/

Members of the We Are Promotional Team wearing 

the printed T-shirts. Managing director Dean Jones

is centre of the image and Marketing Executive

Adam Thomas is to his right.

First branch office opened
S&P Werbeartikel, the promotional product distributor from Meerbusch, has 

opened its first branch office. Since 1 September, the six-member team led by 

the owners, Carsten Lenz and Daniel Meffert, has been complemented by the

so-called North Office in Obernkirchen near Hanover. Nicole Huth is the of-ff

fice manager. “We are proud to have convinced such an experienced specia-

list of our S&P concept”, says Carsten Lenz. With over 20 years of experience 

in the industry, Nicole Huth will communicate directly with S&P 

customers in northern Germany. “Our slogan is: Promotional pro-

ducts with a personal touch. Accordingly, we also want our customers to have

access to personal advice on a regional basis”, explains S&P’s Managing Di-

rector, Daniel Meffert. www.sp-werbeartikel.de

We Are Promotional Products

S&P Werbeartikel

Daniel Meffert (li.) und Carsten Lenz mit der Filialleiterin des

neuen „Büro Nord“, Nicole Huth.

Döbler Werbeartikel is relocating to new premises 
Döbler Werbeartikel, the company that “makes things possible” among the promotional 

product distributors and consultants, is moving. The specialists for haptic advertising are

moving into new, modern premises in Oststeinbeck, directly on the eastern outskirts of 

Hamburg, in order to meet the needs of their customers even better. “We are looking for-

ward to being able to welcome our customers to our new showroom following our move,”

says Managing Director Ronald Eckert. The new contact details of Döbler Werbeartikel 

from 1 November 2017 are:

Döbler Werbeartikel
Willinghusener Weg 3 
D-22113 Oststeinbek
All other contact details remain unchanged. www.doebler-wa.de 
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rom 18 to 28 September, the cooperating

promotional product suppliers and man-

ufacturers BMI, Club Crawatte Crefeld,

Eckenfelder, Easy Gifts, elasto, Eurostyle, 

Kalfany Süße Werbung, Lediberg, Macma, 

Mahlwerck Porzellan, uma, World of Textiles and Zogi

toured Germany from the north to the south, stopping in

Berlin, Hamburg, Düsseldorf, Wiesbaden, Nuremberg,

Munich and Baden-Baden to bring a selection of products

boasting the latest product ideas to the promotional prod-

uct distributors and consultants of the respective catch-

ment areas. And this at a time that marks the beginning 

of the „critical phase“ of the end-of-year business. Also of 

F
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The key words of  the headline summarise what makes this the
„mother of  all roadshows“ in the German promotional product
industry. And among the end-of-year tours, the „Final Spurt
Roadshow“ is also the first to present the latest product collections 
to distributors in Germany.

Final Spurt Roadshow 2017

13 exhibitors – 7 locations
– endless ideas–

significance is the name of the mobile product show which 

traditionally welcomes its guests in selected, comfortable 

hotels with their innovations, trends and attractive oppor-

tunities for a successful year.

Visitors search at their leisure

Launched in 2004 with a total of three exhibitors, the road-

show has now found its ideal size with 13 exhibitors. A 

manageable number with a portfolio from the most im-

portant segments of the promotional product industry, 

which offers visitors sufficient opportunity to leisurely fo-

cus on the products and their specific advertising poten-

The final spurt of 

the „Final Spurt 

Roadshow“ took 

place in the Fin-de-

Siècle ambience of 

the Dorint Maison 

in Baden-Baden.
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tial – directly at the respective specialist. It is no wonder 

that the „Final Spurt Roadshow“ has already become a 

permanent fixture on the industry calendar. As a „little 

delicacy“ (beside the catering) there were three vouchers

for dinner in selected top restaurants at each location for 

the guests to win.

A question of timing

There were sufficient attractions for the visitors who, ac-

cording to the organiser, once again appeared in qualita-

tively appealing numbers in their search for suitable pro-

motional gifts for Advent and Christmas. The organisers 

were also satisfied with the „bare“ figures at the individu-

al exhibition venues: only Berlin fell short of expectations.

Most trade visitors came to the tradition-steeped Hotel

Vier Jahreszeiten at the Binnenalster Lake in Hamburg.

„We have made progress this year with our Internet pres-

ence, invitation and registration system. Consequently, the 

processing of inquiries and registration of visitors at the

locations is considerably simpler. There was no waiting 

time at the entrance to the trade show,“ says co-organis-

er Bernd Koch from Club Crawatte Crefeld, who also con-

templatively added: „However, despite the very exclusive

locations and voucher raffles, it is becoming more and 

more difficult to entice distributors with large to very large 

potential to visit us. All in all, however, I think distributors

are overwhelmed by the flood of trade shows and road-

shows as well as their own in-house trade shows.“ Never-

theless, the „Final Spurt Roadshow“ is certainly an excel-

lent option for promotional product specialists when it 

comes to the „question of timing“. According to Bernd 

Koch, planning discussions for 2018 will be taking place

„in the next few weeks“. <

www.endspurt-roadshow.de 

Visitors were

expressly invited to 

touch things 

and try them out: 

What counts is the 

haptic experience. 

Added to this 

is the real benefit.

The „Final Spurt 

Roadshow“ offers 

the ideal conditions 

for the latest trends 

and opportunities

for the end-of-year 

business.

Beautiful and high-quality products were there to marvel at. 

Special first-hand advice was also provided.
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Three e

of the pro

product c

Lauffs fro

Baden took part

in the premiere

training course. 

Back (left to right):

Stefan Stoller,

Oliver Jörger (both

Lauffs); Front (left 

to right) Ursula

Hagmaier (STA-

BILA Application 

Management), 

Anna-Lena Meyer 

(STABILA Cus-

tomer Support), 

Felix Ziegler 

(Lauffs).

Starting in 2018, Stabila will be providing practical measuring tool training 
courses for promotional product distributors at its own training and
competence centre STABILA Campus. The exemplary training concept will 
contribute as a further component to the service promise and support of  the
partners of  the measuring instrument expert.
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Training courses
for distributors
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ith the Stabila Campus, the measuring in-

strument manufacturer has created an in-

novative training centre at the company

headquarters in Annweiler, which will be

available to salespersons in the promo-

tional product industry from 2018 onwards. For this pur-

pose, a former warehouse building was completely rebuilt.

The participants will find optimal training conditions on

application islands which reflect typical construction site 

situations for the use of measuring tools. They will be in-

tensively supervised by trained staff and given a factory 

tour of the spirit level production and measuring rule print-

ing. There will be further training course dates from 2018 

onwards.

Optimal mix of theory and practice

The Stabila training courses consist of an optimal mix of 

theory and practice elements. The participants will be us-

ing different measuring instruments under real “construc-

tion conditions”. They will find out why a Stabila product 

stands for quality and durability and is therefore also ide-

ally suited as a promotional product. The measuring in-

strument experts at Stabila will also provide detailed in-

formation on the various options for finishing.

Component of the Stabila service promise

“We are very pleased that the promotional product seg-

ment continues to grow and we are looking forward to 

welcoming our customers to a great training day at our

company next year,” says Tobia Buchmann, Sales Man-

ager for promotional products. “The training concept con-

tributes as a further component to the Stabila service prom-

ise and the support of our partners. Only well-informed 

and competent distributors are able to convince their cus-

tomers of the Stabila quality and value, to advise them 

professionally and to set them apart from the competi-

tion,” adds Buchmann. Registration for the training cours-

es is possible by phone: +49 6346 309-0.

About Stabila

Stabila is an internationally operating company headquar-

tered in Annweiler am Trifels in Germany. Founded in 

1889, the company is a manufacturer of measuring tools

that meet the highest standards of precision, robustness, 

reliability and optimum handling. The development of new 

products and manufacturing techniques is a top priority. 

Stabila is recognised worldwide as a measuring instru-

ment specialist for spirit levels, lasers, measuring rules and

measuring tapes. Around 500 employees are committed

to the success of the company. <

W

www.stabila-promotion.com
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ncessant rain could not

prevent some 200 em-

ployees from 150 com-

panies from coming to 

the history-rich venue 

of the “Foyer Spitzhof” Apothekertrakt

(Apothecaries’ Wing) at Schönbrunn 

Palace to see new and “tried and test-

ed” products from the broad range of 

products in the industry, to gain infor-

mation about the various possibilities

of haptic advertising and to collect new

gift ideas for the approaching end of the year.

Only trade visitors

The team and Managing Director of Kolibri, Konrad Go-

dec, were especially pleased that “it was exclusively trade 

visitors, i.e. marketing managers, buyers with decision-mak-

ing powers, and company owners. Accordingly, the dis-

cussions were also interesting for all exhibitors because 

the inquiries were almost all concrete or a specific inter-

est was shown in the products.” This was also the tenor 

on the part of the supplier partners: “What matters is the

quality and not only the number of visitors.” Convincing

evidence for this qualitative plus was the orders placed

shortly after the Info Day.

Perfect organisation

The success of the Info Day was once again the result of 

perfect organisation by the Kolibri team. “Many of our 

partners also ensured that the visitors were very satisfied

because like last year they designed their stands with great 

attention to detail, presented their products wonderfully,

and actively approached the customers to advise them,” 

said Konrad Godec, adding: “The atmosphere was very 

relaxed, perhaps also because of the successful “Vien-

nese Evening” at the Schweizerhaus on the eve of the 

trade show.” This was 

not least due to the 

Kolibri team which 

looked after the cus-

tomers and suppliers

professionally, confi-

dently and always with 

a friendly smile.

After the show is 
before the show

One attraction at the 

trade show was the enormous dartboard on which visi-

tors could “score” attractive prices. The buffet filled the

whole day with delicious delicacies of the Viennese cui-

sine was also very popular. At the Info Day 2017, visitors 

were also given a welcome gift – this time a “Coffee 2 

Go” thermos cup. “All in all, the Info Day 2017 was a re-

ally successful event and we look forward to the coming

year. After all, after the trade show is before the trade 

show. And we’re already working on new ideas for 2018,”

concludes the Kolibri boss. <

Kolibri Info Day 2017 

Focus on quality

The “Info Day” of  the Austrian promotional product specialist 
Kolibri Handelsges.m.b.H. from Ebreichsdorf  took place for
the seventh time. The trade show seamlessly followed the
previous year’s events and was again a “resounding success”
for visitors, exhibitors and organisers.
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Guaranteeing 

quality: The team 

and supplier 

partners of Koli-

bri who traditi-

onally welcome 

their customers 

dressed in violet-

black.

www.kolibri.eu 

I
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More exhibitors, 

an area as twice 

as large, a doubled 

number of guests: 

The NRW Promoti-

onal Product Show

is on its way up.

The third edition of  the NRW Promotional Product Trade Show in
Meerbusch, hosted by S&P Werbeartikel, has confirmed the
successful trade show concept of  the past two years. Both the
exhibition area as well as the number of  visitors almost doubled.
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d
u
st

ry

S&P Werbeartikel 

Trade Show on
the road to success
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n 2016, 50 exhibitors participated on 800 

square metres. This year, the area was in-

creased to 1,600 square metres, which of-ff

fered the desired presentation setting for

the present 60 exhibitors. The event was 

supplemented by the simultaneous Manager Trade Show

with a further 40 exhibitors presenting services to medi-

um-sized companies. “Areal Böhler” between Meerbusch

and Düsseldorf, with its numerous trade show halls of va-

rious sizes with their industrial charm, offered an incom-

parable ambience as in the previous years. In addition, vi-

sitors were again able to attend an extensive lecture pro-

gramme which was very popular.

Host to politics and business

The significant expansion of the exhibition space met the 

expectations of S&P owners, Carsten Lenz and Daniel 

Meffert. “With 496 visitors, we almost doubled last year’s

result of 280 guests,” says a delighted Carsten Lenz. “The 

expansion of the offering through the cooperation with 

the Manager Trade Show was the right step to create a

broad public for the promotional product,” adds Daniel 

Meffert. This also applied to the political exchange to en-

hance the perception of the promotional product indus-

try and its attractiveness. The organisers managed to se-

cure the district chief executive of Rhein-Kreis Neuss, Hans-

Jürgen Petrauschke. In addition, Meerbusch’s mayor, An-

gelika Mielke-Westerlage, the party chairman of the CDU 

Meerbusch, Werner Damblon, as well as the chief execu-

tive of IHK Mittlerer Niederrhein, Jürgen Steinmetz, at-

tended the opening. During a tour of the trade show, Da-

niel Meffert explained the sustainability of haptic marke-

ting and stressed the need for a contemporary equal treat-

ment of the promotional product compared to the other 

forms of advertising.

Donation for a good cause

A highlight was the announcement of the result of the S&P

“KuliSTIFTer” campaign last year. In cooperation with the

ballpoint pen manufacturers Quatron, Goldstar, Schwan

Stabilo and Lamy, S&P donated 2 cents for every sold 

ballpoint pen to charity projects which support children.

“We are proud to be able to hand over 4,000 euros to the

Kinderlachen Association”, says project manager Daniel 

Meffert. At the presentation of the cheque, compere Har-

ry Wijnvoord gladly interviewed all parties involved. “The 

wide assortment of inexpensive give-aways and high-quality 

branded products convinced our visitors,” sums up Carsten

Lenz. “We have received over 2,000 inquiries.” The suc-

cessful figures prompted the S&P team to immediately 

announce the next edition of the NRW Promotional Prod-

uct Trade Show next year on 6 September 2018. “The

overwhelmingly positive feedback from the exhibitors also 

underscores our confidence in having the right trade show 

concept. Preparations for next year have already begun,”

says Daniel Meffert. <

I

www.sp-werbeartikel.de
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nder the motto “Tangible future”, the pro-

motional product specialists presented the 

latest promotional product and production 

trends. In-house exhibition theme worlds 

were dedicated to the seasonal themes of 

Christmas 2017 and 2018 FIFA World Cup. Traditionally, 

the Bartenbach Group also looks beyond the promotional 

product sector at both annual in-house trade shows in spring

and autumn. Consequently, another focus of the trade show 

this year was on digital worlds, specifically on virtual and 

augmented reality: the digital specialists of Bartenbach AG

demonstrated live what is possible in this future area of 

brand and product experiences. “The selection of various 

VR and AR glasses presented by us is rarely seen in this di-

versity”, says CEO Tobias Bartenbach. “Our visitors had a 

unique opportunity to immerse themselves in virtual worlds 

and new realities with 360° videos – individual advice in-

cluded.” An offer that was utilised almost non-stop by the

guests on both days.

U
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At the 9th special promotional product show of  the Mainz-based
distributor Bartenbach Werbemittel on 13th and 14th September,
roughly 150 trade visitors from marketing, sales and purchasing, 
including some from all over Germany, took the opportunity to obtain 
first-hand information about promotional products and digital worlds.

Bartenbach Werbemittel 

“Tangible future”

Live presentations and practical examples

Also included in the programme: live presentations and prac-

tical examples of production (finishing, gravity lifter) and di-

rect marketing, guided tours of the agency (open house) – 

and last but not least sharing experiences with consultants 

and visitors in a pleasant atmosphere. The third focal point 

was “knowledge transfer”. In the new edition of the “Bar-

tenbach Campus”, there were exciting 30-minute presenta-

tions by Tobias Bartenbach (CEO of Bartenbach AG) and 

Carsten Lukas (Executive CD of Bartenbach AG) on the dig-

ital future, haptic advertising in the marketing mix, as well

as compliance and value limits in the promotional product 

sector – an offer that was also actively and thoroughly pos-

itively utilised.

Preview of the anniversary year

Finally, Tobias Bartenbach provided a preview of the up-

coming “season”: “Next year, we will be celebrating the 10th

anniversary of our special promotional product show – when 

and what exactly cannot yet be revealed, but it will certain-

ly be an extraordinary event. Everyone who knows us knows

what we stand for: Business not as usual!”

Under the motto “Tangible future”, the promotional product specialists presented the 

latest promotional product and production trends.

One of the focal 

points of the trade 

show this year was 

virtual and aug-

mented reality.

<



www.textile-network.com
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Wertpräsent, the promotional product, workwear and trading house
specialist recently invited both customers and suppliers to the “Long
Night of  Promotional Products”. Radio presenter Tom Walek
compered this information and exhibition show which also marked
the 45th anniversary of  the Austrian company.
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45 years of Wertpräsent

Long Night
of  Promotional Products

70

ver the course of its 45-year history, Wert-

präsent, headed by owner Helmuth Kratky,

has developed into a major national pro-

motional product specialist. However, the 

company, headquartered in the Upper Aus-

trian town of Marchtrenk did not only celebrate its anniver-

sary. Moreover, the more than 250 guests were offered lots

of information on current developments and innovations in 

the promotional product and workwear market where Wert-

präsent has also been successful for years. Among other 

things, an impact study conducted by the market research-

er DIMA Marktforschung was presented, the key finding of 

which confirms that a reminder value of 58 per cent with 

regard to brand or company name is attributed to promo-

tional products. This is twice as much as TV and radio.

Impressive presentation

In addition, Wertpräsent used the event as an opportuni-

ty to highlight its reputation as a specialist through the pres-

entation of innovative products and services. To this end, 

23 renowned suppliers of promotional products and work-

wear were in attendance. Managing Director Roland Malli: 

“We score with our customers through our comprehensive

customer care. This starts with the idea for the promotion-

al product and continues with the individual design by our 

in-house graphics department and ends with the world-

wide delivery of the ordered goods. With our office in the

Far East, we also ensure quality control in this important

procurement market through our own employees.”

Comprehensive range also online

In the last third of the evening, the focus was on the two 

new e-shop solutions offered by Wertpräsent. In the area

of promotional products, the company offers more than 

40,000 items online. Wertpräsent has been working in the

promotional product industry since 1972. Its core com-

petencies lie in the global procurement of promotional 

products, in the individual design of the products in its in-

house graphics department as well as in logistics with 

e-shop solutions, storage and shipping. In addition, the 

company runs its own workwear department including an

online shop for protective workwear. Moreover, Wertpräsent 

also supplies well-known commercial companies from Eu-

rope with innovative non-food products. <

O

www.wertpraesent.com 

right): Helmuth

Kratky (Managing

Partner), autho-

rised signatory

Patrick Schober 

(Sales Manager), 

Birgit Schraml

(Assistant to the

Management, 

Human Resour-

ces, Marketing),

Tom Walek (com-

pere), Roland 

Malli (Managing 

Director). Photo: 

Mario Gärtner

23 renowned suppliers of promotional products and workwear presented their 

new products. Photo: Mario Gärtner 
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THE HOTTEST EVENT 
OF THE YEAR IS 

COMING TO TUSCON

ASI Power Summit 2018
Sunday, October 14 ~ 

Tuesday, October 16, 2018

JW Marriott Starr Pass Resort & Spa 
~  T U C S O N ,  A R I Z O N A  ~

Get a jump on next year’s networking 

by registering for the 2018 ASI® Power Summit. 

Register now for the Early-Bird Rate! 
Visit ASIPowerSummit.com and use discount 

code PSEPPI2018 to get the discounted rate. 

But hurry! This offer expires February 28, 2018.
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From 7th-9th February 2018, two modern halls Warsaw EXPO will become 
the European center for advertising industry. During the 14th RemaDays 
over 750 exhibitors will showcase their latest achievements and solutions. 
As the research has shown, it is the broad offer that attracts a growing
number of  visitors, both from Poland and from abroad.
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RemaDays Warsaw 2018 

More sectors – 
More opportunities

72

t the last year’s show, more than 30 per

cent of the visitors were first-timers. Next

year, this number will surely grow, since 

the RemaDays Warsaw 2018 will fea-

ture 10 sectors of advertising-related ac-

tivities  – Gifts World, POS & Display, Technology Park,

Printing House, Packaging Materials, PhotoCreation, 

Lighting Systems, Event Show, IT & e-Solutions, and Out-

door Advertising.

A broad thematic scope

A broad thematic scope is our answer to a rapid deve-

lopment of the advertising industry. Such a selection of 

sectors will enable the visitors to find the exhibitors fa-

ster, thus improving communications comfort significant-

ly. This has already been appreciated by over 21 thousand

specialists, including 3 thousand international ones, who

visited the RemaDays Warsaw in 2017.

An inspiration for each and every visitor

A considerable number of companies in all fields of the

advertising market under one roof means that everyone 

will have a chance to look into the latest trends and, in 

effect, choose a business partner who can guarantee top

quality of products and services. The RemaDays Warsaw 

show will again become an inspiration for each and eve-

ry visitor. More informations at: www.remadays.com
<

A

www.remadays.com

RemaDays Warsaw 2018 will feature 10 sectors of advertising-related activities. 

The Gifts of the Year 2017 winners. 
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Body care techniques 
are ancient 

cultural achievements.
The term cosmetics

comes from the ancient 
Greek verb “kosmeo” for 

“I arrange, adorn, decorate”. 
In this segment, the 
industry also offers 

beneficial as well as 
(promotionally) 

effective products.
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DK Verlag in Munich combines the electric face brush Visa Pure Advanced from

Philips with the Asian-inspired care products of the cosmetics brand Annayake. 

This high-quality set is supplemented by a book individually designed by DK 

Verlag according to the customer’s wishes, with appropriate beauty tips and 

illustrative examples of use of the products. Even after using the care products,

the book guarantees a long-term presence in the household of the end custom-

ers and is therefore a perfect give-away. Further information is available at 

DK Verlag.

https://www.psipro

Stockholm, the cosmetic bag made from polycanvas with a zip, is available at 

Giving Europe. It measures 21 x 15 x 1 centimetres and is a stylish and practical 

accessory that not only ensures order in the handbag. The handy format offers

enough space for everyday make-up items, but also for important documents

and papers. Stockholm is available in red, orange, lime green and cobalt blue.

Advertising can be applied using screen or transfer printing.

https://www.psiproductfinder.de/nda1nt
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Pleasant and relaxing
Relax, the koziol massage frog, reduces tensions in the shoulders, neck and legs. 

Stressed persons who sit for long periods thus remain fit and merry for longer. 

With its four stimulation points, Relax is moved over the body with gentle 

circular movements, which still works through two layers of clothing. Another

product highlight is Boxxx S, the storage box that brings order into chaos: for 

example, it stores toy blocks in the nursery, writing materials in the office or 

cosmetics in the bathroom. Compact in size, it is also ideal in small cupboards

or on shelves.

Word-of-mouth propaganda
The specialists of KHK GmbH offer high-quality lip care in the form of a new lip 

care stick. The exterior is made of 98 % recycled plastic. The new, completely 

plant-based and vegan lip care formula LipNature Fair is equally environmental-

ly conscious. The recipe is certified according to the high requirements of the 

recognised natural cosmetic seal Natrue and also has a high Fairtrade raw

material content of 58 per cent. Lipcare Recycled Plastic can be ordered from 

300 pieces in white, sand, natural green and black, with Fairtrade recipe starting

at 1,000 pieces. All lip care products are produced in Germany according to the

new cosmetics regulation as well as cosmetics GMP and registered in the

CPNP portal.

HK GmbH 

854730

de • www.lipcare.de

psiproductfinder.de/ztuymw



The PSI Distributor Benchmark
Measure your company’s performance now

Measure your performance in 7 areas of your corporate structure. 

The PSI Distributor Benchmark displays your performance index value:
allowing you to compare yourself with similarly structured companies. 

. You will find out where you stand in the market

. Comparability over a prolonged period – you can correct your entries at any time and obtain 
    a new index

. You have the opportunity to react to your results

Find the PSI Distributor Benchmark as from now at your 

myPSI area at www.psi-network.de
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Cutting edge
With embossing on the high-quality leather case featuring elegant

manicure sets, nail scissors, files and tweezers of the Ruderer brand from

Walter Broch Nachf. in Solingen, the quality instruments available in blue,

green, yellow, orange and red become promotional products w

long-lasting advertising effect. The professionally handcrafted 

entirely Made in Germany. And the hand-grinded scissor blade

hardened cutting edges ensure long-lasting sharpness.

Refreshing facial cleansing
When it comes to cosmetics or body care, facial cleansing plays a

very important role. The facial care set from Frank Bürsten comes

in a cotton bag containing a face brush, a sponge for skin care as 

well as high-quality cleansing milk. The cotton bag is available in 

black or natural white. The facial brush is also available separately,

providing relaxation and a pleasant facial sensation. On request, 

Frank Bürsten can place an individual company or advertising logo 

on the brush.

PSI 41853 • Frank Bü

Tel +49 7673 88865

info@frank-brushes.d

https://www.psiprod
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https://www.psiproductfinder.de/mzhmnm

The cosmetic headbands offered by the band specialist

Regine IQtrim are made of high-quality microfibre material:

polyester stands for comfort in the cosmetics, wellness and 

beauty sector. The cosmetic headband reliably protects hair 

and hair attachments against cleansing and care products 

and allows unrestricted access to the face. The ideal beauty

helper for face cleansing, facial scrubs, facial care as well

as for applying masks and make-up. Due to its elasticity, 

headaches typically caused by headbands are avoided. The

bands are available in widths of 50 and 30 millimetres and

are digitally printed so that almost all Pantone colours can

be used.

EASTER SPECI
A

LS

’S®

METAL TIN 20
, Ø 50 X 17 mm

From

230 pieces!

EASTER CHOCOLATE
SHAPES 8.5 
, approx. 90 x 50 mm Sweet advertis

ing

    impact!



80

PSI Journal 12/2017 www.psi-network.de
C
o
sm

et
ic

s 
an

d
 b

o
d
y 

ca
re

Skin-compatible cosmetics
fillings, packaging and decorative possibilities. The cosmetics are manufactured

in Germany, dermatologically tested and very well tolerated by the skin. The

products protect, care and refresh. The wide selection of fragrance and recipe 

variants makes it possible to make a perfect choice for all target groups and 

numerous areas of use. The handy companions fit into any pocket and are

generally available with photorealistic printing from 250 pieces.

PSI 46551 • Sanders Im

Tel +49 9401 607980

welcome@imagetools.co

https://www.psiprodu

Pleasant foot care
With the Pretty Woman pedicure set from Inspirion, 

nail care takes care of itself. The nailbrush ensures a 

perfect appearance and brings the user’s feet in top

shape. The pumice stone removes horny skin in a

gentle way and the two toe spreaders made of soft 

foam help to paint toe nails. The care set is rounded 

off by nail files used to give nails the final touch. 

The set is delivered in a transparent zipped bag with

a carrying cord.

2907 • Inspirion GmbH 

49 421 5227-0

@insprion.eu • www.promotiontops.eu 

://www.psiproductfinder.de/ndbmnj
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long been a feature of sports towels, but the trend is back to 

natural materials. The fitness towel made from pure cotton 

terry cloth is handy for strenuous sports. With a size of 30 x

130 cm, you can wear it like a scarf loosely around your 

neck. In addition, it is wide enough for hygienically covering

training equipment. It is extremely absorbent and soft. 

Advertising options for special productions include jacquard

weaving, border weaving, high-low-weaving, digital sublima-

tion printing, reactive printing and embroidery. The 

minimum quantity is 1,000 pieces. The base colour and 

material thickness can be freely selected.

https://www.p p

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de  |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22

FROSTFREI DURCH 
DEN WINTER?
Aber nicht mit uns!
Entdecken Sie die frechen Frost-
und Glatt-Editionen im neuen 
Katalog der P.Collection 2018

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22



PSI Journal 12/2017 www.psi-network.de

lotion in a pump dispenser which features a leak-proof click seal. The

practical and handy stick fits into any small pocket and is always ready to 

hand. Enriched with hyaluron and shea butter, the nourishing and protective 

hand lotion pampers hands with nutrients and moisture. Thus, the hand care 

is perceived as a personal promotional product with a positive image. 

Pocketlotion Hand is produced in Germany and can be ordered from 300 

pieces. The delivery time is about three weeks. Embroidery is personalised 

with an all-round label in 4C digital print.

The Glossy Box with five brand-new cosmetic products from Lehoff stands 

for surprising moments. Every month, the beauty box features a mixture of 

classic favourite products and new trends to discover. From the design of 

the box to the selection of the products to the product card with further

information, this gift surprises with something new every month. Finding 

something new is the first step, the correct application is the second. Not 

only does each box contain a detailed product description with application 

tips created by the beauty experts at Lehoff, more detailed information can 

also be found on the website.

e/odywzt

SHOPPERS FROM PLASTIC BOTTLES

Foldable shopping bags made from 
100% recycled plastic bottles. RPET bags
have lowest environmental impact. The 
bags are light weight and strong enough

for your daily groceries.

INSPIRATION

STOCK COLORS INCL. PRINT
14 DAY DELIVERY

CUSTOMIZED DESIGN
FROM 500 PCS

WWW.RECYCLEBAGS.EU
Zonnehorst 16 | 7207 BT Zutphen | The Netherlands

+31 (0) 575 515 455 | info@recyclebags.eu

VISIT US AT PSI

11H57
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hair disasters when on the go, helps against a dishevelled hairstyle just before an

important appointment. It is so small that it is guaranteed to fit into any pocket 

and yet big enough to bring hair back into shape quickly and easily. The plastic 

bristles in the wooden housing with their rounded ends are gentle to the scalp 

and do not damage the hair structure. The Little Beauty can be finished using 

pad printing.

https://www.psiproductfinder.de/ywizmm

As a strong, proven partner, Klam Marketing has been finishing everything

the textile industry has been producing for almost 30 years. The embroider-

ies are exquisite and of high quality, the yarns used are colour intensive and

also of high quality. Klam accompanies its customers from the outset, and 

implements wishes with great expertise. A cosmetic bag is also perfect for 

individual finishing: And an often boring everyday object suddenly becomes 

a very special eye-catcher.

https:// p p

                       treibt´s 
zu bunt, fi nden Sie? 

Aber seinen H3003 
gibt es nun mal in 36 
Standardfarben. Auf 
Wunsch auch in jeder 
Pantonefarbe, mit oder 
ohne Radiertip, rund 
oder dreikant...

Fordern Sie ihn heraus, 
den Hauser!

info@hauser-writing.com
www.hauser-writing.com
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ticket now!

As of right now registered PSI distributors  
can invite their customers to PSI 2018.

Promo World
9 – 11 January  
Düsseldorf 2018
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Well-groomed on the go
Luna, the manicure set from elasto, is a companion that no bag 

should be without. Whether it is for a woman or a man, the compact

polyester case with a press stud is an accessory that brings added 

value for everyone. Equipped with nail files, tweezers and nail 

clippers, customers are optimally prepared for all eventualities. No

matter whether a fingernail is broken off or a part of the nail skin is 

cut, the Luna manicure set quickly provides relief. The press stud 

ensures that everything stays where it belongs and that the polyester 

case maintains its compact shape. Luna can be finished in five 

colours using transfer printing.

Luxury for the body and mind
The Rituals collection of luxurious products for the body and mind stands for 

quality and care and is available at Trendfactory. These products are thus

based on natural ingredients out of consideration of the environment, humans 

and nature. For everything that nature does not offer, Rituals reverts to safe 

alternatives. All products of the collection are free of parabens. Rituals also

stands for a luxurious concept for promotional product distributors: a carefully

chosen range of exquisite gift sets and products guarantees the ultimate brand 

experience.

PSI 41941 • Trendfactory B.V. 

Tel +31 25 2622233

info@trendfactory.eu • www.trendfac

https://www.psiproductfinder.de/zjk
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The selection of beauty products from the Italian promotional product company 

Raxy Line is large and offers a variety of accessories for sports, outdoor and 

lifestyle. The entire portfolio can be individually printed to meet customer

requirements and compiled into highly effective promotional products. Among 

the cosmetic articles are toiletries and zipped toilet bags made of soft microfibre 

as well as wristbands, headbands and eye masks which can be customised in 

terms of design, size and printing.

When it is cold and wet outside, a soothing bath seems like a small wellness

holiday. The Seasons Hamilton bath set from PF Concept is ideal for relaxing 

in the bath: Not only bath salts and balls, but also shower gel and body lotion

are included in the elegant gift box. A candle completes the offer and ensures

a cosy atmosphere. A wellness feeling after taking a bath is also promised by 

the fluffy Eastport towel made of high-quality cotton and the super-soft 

Bloomington bathrobe.

https://www.psipr
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Perspire in style
consists of a brush, shower sponge, 

bath sponge and pumice: This gives the 

user everything necessary to relax after 

a hard day at work. A short break and 

relaxation can seem like a wellness

holiday. The optically appealing 

wooden bin blends optically into almost 

any bathroom ambience. Advertising

can be applied by Giving Europe using 

pad printing.

Natural dream
Beneficial wellness in the cold season is promised by the Nature Bag from 

Multifloser with about 100 grammes of bath salt: The orange fragrance 

ensures relaxation in the bath. Promotional print on the standard motif of 

the header or one’s own completely individual design on the header is

possible from an order quantity of at least 250 pieces. Alternatively, the user

can design his own header. The advertising space on the standard bande-

role is 40 x 60 millimetres; the 42 x 160 millimetre surface of the banderole 

is predestined for one’s own design.

• Multiflower GmbH 

26 92798-0 

flower.de • www.multiflower.de

w.psiproductfinder.de/nzq2zj

PSI 45737 • Giving Europe GmbH 

Tel +49 421 59659732

sarah.graeser@givingeurope.de 

www.givingeurope.de 

https://www.psiproductfinder.de/nda1nt



INNOVATION & VERTRAUEN 
Unsere Markenkompetenz für Ihre erfolgreichen Incentives

Besuchen Sie uns auf der PSI-Messe in Düsseldorf,  
Halle 11, Stand A66, vom 09. bis zum 11.01.2018.

Mehr Informationen unter:

Groupe SEB Deutschland GmbH, Theodor-Stern-Kai 1, 60596 Frankfurt am Main, +49 (0)69 8504-0 

www.emsa.de   |   www.krups.de   |   www.rowenta.de   |   www.tefal.de  |   www.moulinex.de
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Place in the crocodile
with a spacious main compartment. The individual parts can be designed in 

different colours or in a single discreet colour. For small quantities, colours are 

available from stock in fine, natural woollen felt, high-quality merino wool 

according to Oeko-Tex® Standard 100. As an alternative, the much cheaper

new Italian PET felt, which is completely vegan from recycled PET bottles, 

can be chosen. The design can be individually modified. Blind embossing on 

PET felt is recommended to apply advertising. Screen transfer printing is 

possible on wool felt and PET felt. The delivery time is approx. four to five

weeks after release of the sample and logo, depending on the quantity and 

availability of the colour.

PSI 408

Tel +49

Vertrieb

www.bu

https:/

Compact and easy 
Vinomaxx® TheTravelTalent from Spranz is the

ideal companion when travelling and enjoying life: 

after all, it is an inflatable, water-resistant, splash-

proof bag, perfect for storing cosmetics or valua-

bles on the beach. The product can also serve as 

a pillow or as a safe transport container for a fine

wine purchased on the go.

PSI 41462 • Spranz GmbH 

Tel +49 261 984880

info@spranz.de • www.spranz.de

https://www.psiproductfinder.de/zjqxnt
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Eye-catcher in the bathroom
Sale from Czech Republic has a completely customisable 

cosmetic bag on offer. The toilet bag can be made in many 

different shapes and sizes, is made of water-proof polyester

and printable in full colour. It contains two separate 

pockets with a zip and becomes an effective and sustaina-

ble promotional product when customised in the

customer’s CI.

ava.cz 

der.de/mwu3yt

Excellent covering ability
The private label nail polish from JH Innovations will win you over with 

their premium ‘Made in Germany’ quality. You can select from a wide array

of long-lasting nail polish colours which come in different bottle shapes and 

sizes. The nail polish is available in personalised CI colours and is vegan and

non-toxic. What is more, it dries quickly and has excellent covering ability. 

The polish spreads optimally on your nails so that you can do your nails 

easily and quickly. Even make-up artists and beauty professionals are 

impressed by this easy-to use and long-lasting cosmetic product.

PSI 48291 • JH Innov

Tel +49 621 748146

info@jh-innovations.d

https://www.psiproductfinder.de/yju2mg
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ebenso gelenkig ist Boa von koziol, in Bad oder Sauna 

als Aufbewahrungsmöglichkeit für Handtücher und

Flaschen, eine Augenweide. Im kompakten, geschwun-

gen designten Regal sind alle wichtigen Utensilien

griffbereit untergebracht. Passende Ergänzung sind die 

Surf Utensilos: In drei unterschiedlichen Größen ist vom

Shampoo bis zum Lippenstift alles übersichtlich 

aufgehoben. Mit dem dynamischen Wellenkamm lässt 

sich Surf an Wandhaken oder Armaturen hängen. Aus 

den Schlitzen im Boden der Halbschale kann Spritzwas-

ser ablaufen. Und sie dienen als Befestigungspunkt für

ein weiteres Surf.

https://www.psiproductfinder.de/mzhmnm

WM Planer 2018
IHRE WERBEFLÄCHE ZUR WM

Mit diesem besonderen Werbemedium erweitert Myligacard sein Angebot in 
Form eines individuell gestaltbaren WM Planers.

Im handlichen Postkarten- oder A4 Format, zeigt der WM Planer durch ein 
einfaches Schiebesystem übersichtlich alle Spielgruppen, Spieltage, Uhrzei-
ten sowie Spielorte
und ermöglicht die Platzierung von Produktinformationen, Logos oder 
Anzeigen.

Weitere Informationen unter:

PSI 49870 MYLIGACARD / Christoph Gawlytta

Tel + 49 6232 6866 876 / kontakt@myligacard.de / www.myligacard.de

www.psiproductfinder.de/yzk4nw

www.psi-network.de PSI Journal 11/2017
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Since 1961, the family-owned company Heri-Rigoni in the Black Forest has
been producing stamp pens and other stamp products. With the acquisition of  
the emotion factory brand in July 2016, the product portfolio was expanded 
enormously with the advertise & grow, give-away and seasonal product
segments. The conclusion drawn after one and a half  years: The integration has
been successful and has lived up to all expectations. 

Heri and emotion factory under one roof

The perfect complement

hose who travel to the company headquar-rr

ters of Heri-Rigoni in Fischbach in sum-

mer, will find the fascinating harmony of 

the Black Forest landscape. The two broth-

ers and proprietors Armin and Michael

Rigoni, who now run the company together, love their

home. This is where they grew up and where the compa-

ny founded by their father has developed. With great skill 

and a wealth of ideas, they are continually adding new

facets to the company that will continue to drive it for-

ward.

It has now been around one and a half years since the 

emotion factory brand was taken over by the Jung Group 

and integrated into the Heri-Rigoni portfolio. Emotion fac-

tory stands for “growing” promotional ideas with seed

T

bags, plants and pots as well as creative Christmas give-

aways and other seasonal items. Armin Rigoni explained

how the brand came to Heri-Rigoni and why it is in good 

hands at the Fischbacher company.

Production expertise as the basis

At first, we were able to look around the production and 

office rooms during a guided tour. It quickly became clear 

that production expertise is the basis for almost all activ-

ities of the company – directly and indirectly. From the

outset, Heri has created a niche as the only manufactur-

er of stamping pens. Customised stamps make Heri prod-

ucts unique. Their quality as well as perfect personalisa-

tion thanks to the international stamp service have brought 

them a lasting success – both in the national and interna-

tional promotional product trade. Heri’s stamping pens

are so unique that other brands are also supplied with the 

popular customer loyalty products. In addition, Heri also 

has office and textile stamps in its assortment, and since 

2016 also biscuit stamps. 

All under one roof

During the company tour, we also saw the company’s sec-

ond mainstay, plastics processing. Two decades of expe-

rience in injection moulding technology are now proof of 

Heri-Rigoni’s manufacturing expertise. Plastic parts are 

produced for their own products, but the company is also 

a supplier for the automotive and watchmaking industry 

as well as for fine mechanics. An example: The housing

of the versatile cuckoo clock, which has been a trendy ad-

vertising medium in Heri-Rigoni’s range for a long time, 

comes from its in-house production. Most of the tools are

also produced in Germany. As we continued our tour 

through the production halls, it became clear that all pro-

duction steps such as further processing and assembly, 

finishing (pad printing, laser), label and packaging print-

A team that 

complements 

itself well: 

(from left to right)

Carolin Klapper, 

Roland Schulz,

Armin Rigoni,

Marc Herr and 

Lisa Hilser recently

celebrated their 

company’s 30th

anniversary.
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ing, picking, packaging (also in cans) and quality control,

right up to the sales department, are located in the com-

pany: An indicator of quality and flexibility along the en-

tire line. What cannot be seen but what is equally essen-

tial for the success of the company is the inventiveness 

which leads to a constant stream of new products, gifts,

sets and promotional ideas, the diversity and cleverness 

of which especially characterises the emotion factory as-

sortment. Heri-Rigoni is DIN EN ISO 9001-certified as

well as DIN EN ISO 14001.

Searched – found

The link that brought emotion factory and Heri-Rigoni to-

gether was the biscuit stamp which Rigoni had presented

for the first time at the PSI in 2016. Jörg Dennig of Jung 

liked it so much that he wanted to integrate it into one of 

emotion factory’s product sets. In the course of a discus-

sion with Armin Rigoni about this stamp, it turned out that

Dennig wanted to part with emotion factory because an 

enormous effort was necessary to properly organise and 

manage a non-food operation together with a food com-

pany. The stringent legal requirements imposed by the

food industry – for example, food and non-food areas must

be located in separate buildings – make it difficult to com-

www.heri.de – www.emotion-factory.com

bine such different branches of business. Dennig had been

keeping an eye out for a potential buyer for emotion fac-

tory for a long time. It was a fitting coincidence that Rig-

oni was looking for a second mainstay of business to com-

plement its high-quality portfolio of stamping pens with

less expensive give-aways and seasonal articles.

Swift integration

Within a very short time, they reached an agreement and

immediately began finalising the purchase process. The 

relocation and inventory were completed in just one day 

– everyone had to help. “We got off to a flying start be-

cause it was important for business at Christmas 2017 to 

be completely normal. So we leased an additional ware-

house nearby and arrived on time with 14 new products

and a complete catalogue of all promotional products,”

explains Armin Rigoni. The integration of emotion facto-

ry was completed after only three months. The trust that

both partners have had in each other has certainly been a 

catalyst for the smooth running of the company acquisi-

tion. A large barbecue on the anniversary of the takeover

of the company sealed the successful merger of the two 

“company worlds”.

“Advertise and grow” 

is the most important 

product family

of emotion factory.
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Indispensable know-how

Roland Schulz, a long-standing customer consultant and 

product developer who was and is the creative mind and 

irreplaceable expert of emotion factory, was also part of 

the takeover. For the sake of “his” emotion factory, he

moved (for the working week) to the Black Forest and 

continues to look after sales and production. The existing 

product range has been preserved and is regularly en-

riched with innovations. To this end, Schulz receives many 

valuable tips from customers who want special products 

for special events. These ideas are, of course, adopted as 

far as possible. Only sweets are not allowed to be includ-

ed among the products as this is part of the agreement

with Jung.

More independence and flexibility

The integration of emotion factory offers the possibility

to integrate products and components produced in-house 

into the assortment. “Our goal is to produce some of the 

parts purchased so far ourselves. We have the opportuni-

ty to do this, as plastic parts are used in many product

sets,” says Armin Rigoni, citing an example. “We produce

a semi-sphere made of plastic, also with a separation,

which is perfectly suitable as a planting bowl. Together 

with a substrate tablet and a printed sleeve, it is a great

product.” The bowl can also be used in the brand-new 

advertising line “Tierisch gute Werbung”, which has been 

created for animal-loving target groups: as a container for

treats that as a toy will bring joy to our four-legged friends

for a long time. These examples show the possibilities of 

production expertise in product development.

Everything fits together

What other reasons were decisive for the acquisition? The

new brand also fits well into our company, both in terms

of structure and content. When it comes to writing instru-

ments and stamps, there has always been a lot of cus-

tom-made production in Fischbach – largely home-based

work as is customary in peripheral areas. This tradition

has been preserved to the present day and offers many 

advantages to companies and employees alike. Since the 

products of emotion factory also require extensive pack-

aging, existing structures can be used. The theme of “ad-

vertising and growing” also precisely meets the current 

trend towards sustainability. This is why Armin Rigoni 

Recently, even the tins are sealed in-house.

Laser engraving.
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sees a great future for ecologically oriented products. Many

companies want to communicate their responsible atti-

tude in their advertising campaigns –  emotion factory has 

the products for this. In addition, Heri has always been 

very active in export (the stamping products) and these

contacts can now also be used by emotion factory for in-

ternational distribution.

New: Tierisch gute Werbung

Towards the end of our conversation, Armin Rigoni once

again enthusiastically talked about his latest project “Tier-

isch gute Werbung”. The idea behind it: The fastest way 

to a dog’s owner is through his dog. In this case, through

everything dogs like. High-quality brand-name food “Made

in Germany” is packed into cans, bags, sachets and, if de-

sired, in resealable cans. Individually branded, with print-

ed sleeves or labels, they are all strong advertising ambas-

sadors. The advertising line, which is exclusively available

at emotion factory, provides the promotional product trade 

with building blocks for effective advertising concepts with

which companies operating in the pet supply market and 

other dog-loving professional groups can purposefully tar-

get their customers. The secret here too: many things come 

from in-house production or utilise existing skills and re-

sources. A concept that makes sense. <

Labels are applied. 

Quality control: After assembly, each writing instrument 

is tested and manually packed.

New promotional line “Tierisch gute Werbung”:

Competence and resources optimally used.

(Biscuit) stamp as the link between Heri-Rigoni and emotion factory.
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The promotional product industry is well advised to take note of  Ballstadt, 
part of  the municipality of  Lehrberg. For here is the headquarters of
beLaser, the specialist for laser inscriptions and laser engraving. In 2017, 
the company participated at the PSI for the first time. And in 2018, their 
precision work will again be demonstrated at the trade show.

Precision work from Lehrberg

Laser inscriptions
par excellence

he self-starters behind beLaser are Ronny

Baumert and Thomas Biewald. The found-

ers and managing directors were previ-

ously employed at a medium-sized com-

pany based in Ansbach, Germany, a sup-

plier to the automotive industry which had three plants 

and 500 employees. The company focused on producing 

radio fascia panels, navigation systems and other control

elements for almost all automotive brands. In addition to 

design engineering, toolmaking, injection moulding, paint-

ing, pad printing and assembly, the fascia panels, as well

as almost all the switches in a car were laser-inscribed.

T

Ronny Baumert was the head of the laser department with

30 laser systems. Thomas Biewald worked in process de-

sign. Ronny Baumert established the first “contact” with 

the promotional product sector in 2007 when he was of-ff

fered free laser capacity for the promotional product mar-

ket as part of a profit centre. In 2008, the long-standing

automotive supplier became insolvent and ceased oper-

ations in 2009.

Successful start-up 

In the same year, the two made a virtue out of necessity,

took the plunge into self-employment and founded their 

own company beLaser GbR with two laser inscription sys-

tems from the insolvency assets of their former employ-

er. “Initially planned as a secondary business, the opera-

tions quickly developed into a full-time job. And this was

mainly due to the fact that customers from the promo-

tional product sector encouraged them to take this step – 

customers who have remained loyal to this day – as well 

as former customers from the automotive sector, who reg-

ularly rely on our know-how,” says Ronny Baumert. The

company’s legal status was changed from GbR to GmbH 

in 2010. New orders quickly followed and additional la-

ser machines were added. In 2011, beLaser was certified

according to DIN ISO 9001: 2008. In 2014, the laser spe-

cialists were awarded the start-up prize for the “Central 

Franconia” region in the “Start-up” category.

Focus on consulting

Today, beLaser GmbH has three main business areas. The 

laser professionals support and advise companies from 

the idea through to the inscription of the sample and pre-pro-

duction to the in-house integration of a laser system or at 

A laser in operation.
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a subcontractor. In this area, numerous renowned and

globally operating customers such as SONY, the motor-

cycle manufacturer KTM and adidas already rely on the 

expertise from Ballstadt. 

Focus on industrial labelling

In the field of industrial labelling, beLaser generates laser 

inscriptions on products from a wide range of industries.

Each year, for example, the company labels about three

million cosmetic bottles, one million components for the

automotive industry and about two million seal closures.

Focus on product labelling for distributors

When it comes to product labelling, however, the special-

ists at beLaser are not only geared to handle large capac-

ities, but also show flexibility with small quantities. Today, 

7 laser systems are available exclusively for engraving pro-

motional products. 1.6 million different articles, starting 

with the breakfast board through to glasses and classic 

products such as ballpoint pens and keyrings were in-

scribed in 2016. “Each part is manually inserted and checked”,

says Ronny Baumert. “To ensure that the customer re-

ceives 100% flawless goods, we not only pay attention to

the quality of the laser engraving, but also check the ac-

tual product for defects. In this way, the promotional prod-

uct distributor can react to faulty goods in good time and

complain to the manufacturer before they reach the cus-

tomer”, adds Baumert.

No advance costs

“Following two years of declining sales, promotional prod-

uct distributors have since 2017 increasingly put their trust 

Finished lasered 

parts.

beLaser GmbH · Ballstadt 9 · D-91611 Lehrberg 

Tel. +49 9820 9189720 · Fax +49 9820 9189721

info@belaser.de · www.belaser.de

in our specialist laser inscription, so we 

are planning another laser inscription 

system. Systems that are specially de-

signed for the needs of the industry en-

able a usually larger inscription than that 

stated by the manufacturer,” explains 

Thomas Biewald. Customer contact is 

given the utmost priority by the two man-

aging directors, whereby personal ad-

vice is quintessential for Biewald and 

Baumert. The entrepreneurs are proud

to have offered the industry stable pric-

es since their company was founded. 

Engraving in small quantities from just 

1 piece is also possible. “Our advantag-

es and great strengths are quality and speed. In addition, 

we do not charge any advance costs,” emphasize Baumert

and Biewald.

View into the future

The two beLaser self-starters also provide a brief look into 

the future: “Laser technology is constantly evolving. For ex-

ample, it is currently possible to inscribe aluminium – even 

silver – in black directly with the laser and without any aids,

or to finish more and more plastic products with the laser. 

beLaser invests in this technology in order to remain future-proof.” 

For further information, Thomas Biewald and Ronny Baumert 

encourage those interested in the promotional product sec-

tor to simply contact beLaser. Incidentally, the laser spe-

cialists will also be participating at the upcoming PSI in Düs-

seldorf: in Hall 11 at stand 11N34. <

This photo gives 

an insight into 

the laser pro-

cess.
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he Helsinki Woollen Sock Factory special-

ises in a single product: woollen socks. 

What at first sounds simple turns out to

be an attractive and versatile classic on 

closer inspection. Thanks to their compo-

sition of 70% wool and 30% polyamide, the socks of the

Helsinki Woollen Sock Factory are characterised by high

durability and high breathability. But that is not all. “Our 

socks are very comfortable,” says Jukka-Pekka Kumpu-

lainen. “Through repeated direct contact with the skin, 

this pleasant feeling when being worn becomes even more 

intense over time.” Even water does not do any harm, thus

making the socks ideal for outdoor activities such as hik-

ing, fishing and skiing. Or as workwear for construction 

workers, firefighters and policemen.

Grey and coloured

The bestsellers of the Helsinki Woollen Sock Factory are

socks in the classic colour grey. On request, however, al-

most any colour is available. In this case, the minimum 

order quantity is 400 pieces. Whether it be grey or colour-

ed socks: the Finns make all their socks with their tradi-

tional machinery. Some of the knitting machines used there 

are from the 1920s. Here, North European craftsmanship

meets proven technology.

Individual promotional products

Thanks to the numerous customisation possibilities, the 

woollen socks of the Helsinki Woollen Sock Factory are 

also ideal as promotional products. A popular option is to 

provide the socks with a personal label. Other options in-

clude attaching patches and custom embroidery. Meas-

ures that are worth it: When used as promotional prod-

ucts, woollen socks communicate values such as quality,

tradition and durability. <

Woollen socks from Finland

Advertise with 
warm feet

The Helsinki Woollen Sock Factory continues a 
Finnish industrial tradition: the company produces 
woollen socks. Thanks to their versatility, they are 
also very well suited as promotional products. 
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www.helsinkiwoollensockfactory.fi

T
Director Jukka-

Pekka Kum-

pulainen in his

office.

Thanks to the numerous customisation possibilities, the woollen socks of the Hel-

sinki Woollen Sock Factory are also ideal as promotional products. 
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efore Roll-Up.Bayern had found its own

niche, however, the company started out 

as a classic promotional product business

in 2010. The focus soon shifted to the pro-

duction and delivery of presentation sys-

tems and advertising banners of all kinds. From its head-

quarters in Krumbach in Bavaria, the customer is now sup-

plied with everything a company needs in order to show-

case itself quickly and effectively at various events. 

Wide range 

In addition to roll-ups, mesh banners, PVC banners and 

various flag shapes (including beach flags, for example),

the product range of the presentation experts also includes

trade show and representation counters as well as special

productions for purpose-oriented, targeted use.

Originality, practicality and quality

Originality, practicality and quality are the trump cards of 

“Roll-Up.Bayern”, which exhibited at the most recent PSI

for the first time. Whether it be scaffolding banners, build-

ing fence banners or customised banners made to meas-

ure, with eyelets all around or hemstitch, the desired im-

plementation is no problem for Roll-Up.Bayern. All ban-

ners are B1-certified and can also be produced in small 

quantities. A feature of all products from the company’s

extensive range is their easy handling, resilience and mo-

bility. 

Changing offers 

Customers continually profit from changing offers, cur-

rently, for instance, for the Roll Up Budget (80 x 200 cm), 

the final price of which includes printing and bag. You can

find more details about the numerous presentation op-

tions from the Roll-Up.Bayern portfolio on the company’s 

website or from the managing director and owner Daniel

Lochbrunner, who is also the direct contact for promo-

tional product distributors and consultants. <

New member of the PSI network

Promotionally effective 
presentation systems

y

The name says it all: With the company Roll-Up.Bayern, we are 
presenting a new member of  the PSI network, which, among other 
things, specialises in promotionally effective presentation systems,
and has established itself  as a reliable partner for its customers
within just a few years.
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Roll-Up.Bayern · Ulmer Straße 5c · D-86381 Krumbach

Tel. + 49 8282 8900960 · Fax +49 8282 8900962

info@roll-up.bayern · www.roll-up.bayern

B

Single- and

double-sided

banner stands 

are available. 

CEO Daniel Loch-

brunner. 

The company also has vari-

ous promotables in its range. 
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Sweet Easter attraction
A new Easter attraction from Jung is the 12.5-gr
Easter bunny made of delicious whole milk chocol
the Klett brand, which not only ensures a great ap
among customers but also a great interest in the a
ing message of the advertising company. With the 
misable promotional sleeve, the message of the ad
company anchors itself directly in the minds of cu
and becomes an Easter eye-catcher.

[PSI 41545 • Jung Bonbonfabrik GmbH & Co KG 
Tel +49 7042 9070 • a.mack@jung-europe.de • www.jung
https://www.psiproductfinder.de/mtq3ot

Protected entertainment
SmartProtect is the clever protection from team-d for the smartphone. The smart-
phone protector made of PVC with a smart lock made of ABS offers high protection
against moisture and dirt while the phone is being used. SmartProtect, the effective
smartphone protection for action lovers and dirty fingers, is available in transparent 
smoke black, ex stock.

[PSI 44186 • team-d Import-Expor t Warenver triebs GmbH 
Tel +49 7181 989600 • psi@team-d.de • www.team-d.de
https://www.psiproductfinder.de/zmvhnd

In
n
o
va

ti
ve

 P
ro

d
u
ct

s



SPRANZ Katalog 2018

DESIGN

Spranz GmbH - Die Basis Ihres Sortiments

DESIGN W
ERBEARTIKEL

20
18

IHR PERSÖNLICHER ARBEITSKATALOG

Top Marken für
Qualität&Innovation

DESIGN-OFFENSIVE 2018

LIVE Produktshow am Stand

www.psi-network.de PSI Journal 12/2017

Clip-clip hurrah
Ideally suited for communicating your own brand, the
generously dimensioned clip of the Kiwu ballpoint pen
from Paul Stricker is a real eye-catcher. The Kiwu Metallic 
model impresses with its elegant design, and its modern
colouring with a metallic effect makes writing a real
pleasure. The writing instrument made of ABS with a 
black barrel and blue writing refill can feature an advertis-
ing message on the clip. Further information is available
on request.

[https://www.psiproductfinder.de/mge4ot
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Roman Hugo
The Hugo is the trendy beverage in Germany. The alcoholic cocktail based on a Secco
has an appealing fresh lime-mint flavour and the sweetness of elderberry blossom syrup.
In the popular 200-millilitre slimline can, the Hugo from Römer Drinks perfectly suits the 
barbeque season. And in order to make the customer’s advertising stand out, 264
different cans are available, ranging from a simple paper label to an exclusive full-body 
label with a soft-touch surface. In addition to Hugo, Secco and Frizzante Rosé are also 
available in the can. Non-alcoholic beverages such as energy drinks, apple spitzer, latte 
macchiato and sports drinks are also available from stock.

[PSI 43892 • Römer Drinks by Römer Wein und Sekt GmbH 
Tel +49 6541 8129-0 • info@r
https://www.psiproductfinder.d

Fine gift idea
Packages for large and sm
designed with a passion f
high-class delicacies are su
principle is to combine exc
specialties with high-qualit
a satin ribbon, title stickers
inscription, and a flyer with
reveal the high appreciatio
uniform colour concept un
the packages, whereby the
individually customised. As
available in cardboard and 
well as convertible rackpac
ing can also be offered. Th
include gift cards which ca
required, as well as the co
delivery according to provi

[PSI 17335 • corviscom GmbH
Tel +49 201 10950 • hattab
www.corviscom-geschenke.d
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Aromatic promotional cocktail
In the Spicy Fruit Mix, buah’s sweet fruits meet aromatic spices. With hot
water, this gives a gently warming fruit flavour. The mixture contains only 
natural ingredients such as freeze-dried pieces of fruit, ground spices, all
without additives: orange, banana, apple, sour cherry, ginger, c
cardamom and allspice. The juicy orange has inspired buah to 
Fruit Mix, a mixture that is creamy sweet, pleasantly spicy and 
time naturally tastes fresh. The Spicy Fruit Mix is flanked by bu
Friends and buah Physalis & Friends. All mixtures can be mixed
to make delicious hot drinks. A soothing trio for cold winter day
products of the Berlin-based company available both online an
discovered at the PSI in Hall 12 at stand M14 where the focus
unsurpassed quality, social as well as ecological responsibility a

[https://www.psiproductfinder.de/zjmxnz

Sweet Communication
With Yogurette, one of Ferrero‘s brand classics, Kalfany ensures a maximum 
promotional impact: presented in an aroma blister, there is plenty of space for
personal corporate advertising on the surrounding foldable promotional paper card 
and the entire reverse side. With classic or white Ferrero Küsschen, Kinder 
Schokolade or strawberry Yogurette, three different chocolate classics can be 
chosen from as sweet content. The closed and glued promotional aroma blisters 
can be printed on both sides in one to four colours. The Sweet Communication II 
is available from 2,500 pieces, packed in 100 units per carton.

[https://www.psiproductfinder.de/nty5nt
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World champion-like mood makers
The new World Cup range from Geiger-Notes combines the joy of playing and football enthusiasm
with practical things for the desk. The classic World Cup planners are available in different formats, 
from a small card with a folded planner to the A2-format or self-adhesive with a micro-tac reverse 
side. The World Cup Clapper puts you in the right mood and provides the appropriate sound effects 
at home on the sofa or at a public screening. The World Cup Combi-Set and World Cup Book also 
promise lots of playful fun: They are not only useful and produced in the tried and tested Made in 
Germany quality, but also turn every desk into a small football pitch with an integrated flip game.

[PSI 41615 • Geiger-Notes AG • Tel +49 6134 1880
info@geiger-notes.ag • www.geiger-notes.ag
https://www.psiproductfinder.de/nmi0nd

Advertising bull’s eye
A FIFA World Cup is always a bull’s eye for advertising: With the
Lediberg World Cup Edition, the advertiser will always be on the
ball and well-informed about the World Cup in Russia. The popular
World Cup Guide and the creative special embossing motifs for the
Ivory notebooks will whet your appetite for the biggest sporting event
of the year and, at the same time, they are also the ideal companion 
for taking quick notes: the effective counter to place advertising
messages even beyond the World Cup. The notebooks are delivered 
with a sticker sheet of the national flags of all participating teams.
This can be placed on the book under the embossing “My Team”.

[PSI 42438 • Lediberg GmbH • Tel +49 5261 606-0
info@lediberg.de • www.lediberg.de 
https://www.psiproductfinder.de/ytllow
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In just a little over a month, the PSI 2018 will open its doors. Participants who plan their trip and stay at 

an early stage can benefit from the advantages offered by the PSI co-operation partner Deutsche Bahn.

There are also reduced room rates at PSI partner hotels. For those who want to travel to PSI in a re-

laxed and sustainable manner, a train ride is a real alternative. For those travelling by train, there are reduc-

tions through the event ticket in cooperation with Deutsche Bahn. The offer: event ticket single journey with

train connection (while tickets last) from 49.50 euros. For further information, visit: psi-messe.com/ange-
bot_der_deutschen_bahn_ag_68.html. The partner hotels of PSI can be found at the following link:

http://www.psi-messe.de/hotel_1425.html

Lufthansa Group as well offers special prices and conditions to participants and invited guests. For

further information, visit: psi-messe.com/en/Home/Anreise/1422/.

For further information on travel and hotel bookings, the PSI Travel Centre will be at your disposal by phone
on +49 211 90191-281 or by e-mail at hotel@psi-messe.com.

From 24 to 26 January 2018, the 18th Promotiontrade Exhibition (PTE) will take place in Milan (fiera-

milanocity). PTE is the only yearly appointment in Italy devoted to advertising specialities, promotion-

al garments and personalization technologies. Many novelties are in progress. In 2018, there will be

two exhibiting areas. One is dedicated to promotional objects, celebration gifts and garments and the 

other one to personalization machines and services, creating a huge offer of the promotional industry: 

from the latest curiosities of advertising specialities to most original ideas of business gifts and incen-

tives; from the latest trends of promotional garments and accessories to the most innovative person-

alization technologies. It will be added by a rich program with seminars and workshops targeted to vis-

itors and exhibitors. In a survey by PTE among exhibitors and visitors about 80 per cent of the exhib-

itors confirmed to be very satisfied with the event. Also 65.6 per cent of first time visitors considered 

their participation as positive. Two thirds of all visitors (66,4 per cent) declared to have met new con-

tacts during the exhibition. The date 24 to 26 January 2018 for the PTE furthermore offers new syn-

ergies: The HOMI January will take place from 26 to 29 January 2018 and will represent an addition-

al occasion to identify possible opportunities and complementarity between the products on offer at 

the two events, whilst also making new contacts. To facilitate this double visit occasion, PTE will place 

some promotions, such as entrance tickets facilitations and the availability of a continuous shuttle ser-

vice from PTE/fieramilanocity and HOMI/fieramilano Rho. www.promotiontradeexhibition.it

PTE 2018 | Chance for new contacts

PSI 2018 | Travelling economically and relaxed

PSI TRADE SHOW APPP
All news about the PSI 2016 is naturally available when on the go: With the
PSI TRADE SHOW app, interested parties are always up to date and can
learn everything worth knowing about the industry’s leading trade show in 
Europe within a very short time. The new app is available for all common 
smartphone models. Simply scan this QR code and download the app. An un-
complicated download is also possible at the Apple or Google Play Store.
www.psi-messe.com
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Book your 
ticket now!

www.psi-messe.com/tickets

As of right now registered PSI distributors can invite their customers to PSI 2018.

Promo World

9 – 11 January
Düsseldorf 2018
of the Promotional Product Industry



Excerpt* from 
the PSI 2018 
regulations

Notes on PSI 2018

• The PSI Show in Düsseldorf is the leading trade show of the

European promotional products industry. All market partici-

pants meet at the beginning of each year to present innova-

tions, exchange ideas, attend professionalisation events and

advance the industry. The PSI Show shapes the image of the 

promotional products industry.

• The PSI Show is open to trade visitors for three days. Show 

visitors are consulting distributors, who receive appropriately

discounted products from suppliers which they then finish with

promotional messages and resell with a corresponding profit 

margin to industry customers. For that reason, it is imperative 

to ensure that appropriate discounts are offered to promotio-

nal products distributors at the show.

• PSI is committed to sustainability regulations, especially con-

cerning economic and social responsibility. These are promo-

ted by the PSI Sustainability Awards, among other things. Com-

pliance with these regulations shapes the image of the pro-

motional products industry.

• The PSI Show is a FKM-certified trade show. That means the 

communicated visitor and exhibitor numbers are verified by

the German Society for the Voluntary Control of Fair and Ex-

hibition Statistics (www.fkm.de) and transparent.

• An exhibitor council and a distributor council exist to facili-

tate feedback and the further development of the PSI Show. 

Anyone interested in contributing should contact show ma-

nagement. 

* Furthermore, Reed Exhibitions Deutschland GmbH’s General Terms and 

Conditions and the PSI Code of Honour shall also apply.
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Rules for distributors

• The trade show has 3 distributor days. Distributors are only 

permitted to invite their industry customers on the third day.

• Only PSI members will be able to access the show via the VIP 

rapid-accessentrances.

• Exhibiting distributors will not roam the hallways in order to 

steal customers from their competitors.

Rules for exhibitors

• Using the dMAS system to scan industry customers is man-

datory on the third show day. The system facilitates a smooth 

quote request and preparation process. Exhibitors make fol-

low-up work after the show much easier for their distributor.

• Exhibitors will use price lists for their products. Due to the 

strong fragmentation of the buyer groups targeted by suppli-

ers, communicating gross pricing is generally the only sensi-

ble way to go. Gross pricing lists must be available and used 

on all PSI Show days. This applies all the more when indus-

try customers visit a stand!

• The trade show ends at 6:00 pm on 11 January 2018. By agree-

ing to the General Terms and Conditions, each exhibitor com-

mits not to clear, let alone dismantle, the stand even a minute

sooner. Any violations will require the payment of a penalty

for breach of contract.

Reporting irregularities and violations

• Should you see any plagiarised products or products violat-

ing current laws at the trade show, please report them to show 

management immediately. We will have a lawyer as well as 

customs officials onsite.

• PSI is a closed trade show. Anyone gaining access by devious 

means will be reported to local law enforcement immediate-

ly and prosecuted accordingly.
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igital disruption is considered the abstract spectre of many g pgital disruption is considered the absi l di i i id d h b

industries. Uber and amazon fresh are examples of this.ndustries. Uber and amazon fresh andustries Uber and amazon fresh a

Initially they are not taken seriously, but new companies Initiall the are not taken serio sl

are shaking up entire industries or wiping them out.

It certainly does not have to go that far. Digitalisation does

not necessarily mean disruption. But it is an existential

factor for companies in this day and age. In general, we 

talk about the digitalisation of processes. A good exam-

ple is workflows, which are processes that are becoming 

faster, more efficient and less expensive due to digitalisa-

tion. Incoming invoices are immediately scanned, auto-

matically posted, settled and filed. From sourcing to the 

quotation to delivery and invoicing, a digital process.

This is not a utopia, but a fact and a competitive factor 

that comes into play everywhere today. At the PSI in Jan-

uary, we will not only be showing such solutions that are

still too rare in the industry, we will also be actively using 

them. Our dMAS system will show the entire process from 

sourcing to the quotation. Digitalisation will be experi-

enced at the trade show – by the suppliers, service pro-

viders and forums. Especially for the promotional prod-

uct trade, we will also take a look into the near future in

the forum. Digitalisation is essential to the survival of the 

industry.

O
p
in

io
n

Digital spectre

D

Managing Director PSI
michael.freter@psi-network.de



GRIFFIG UND FARBENFROH

DER NEUE ATMOS

BESUCHEN SIE UNS AUF DER PSI: HALLE 11 STAND D73
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New products at the 2018 pNew products at theNew products at theN d t t th
PSIPSIPSIPSI TradeTradeTradeT d Show ShowShowSh
The PSI Trade Show is the key event of the European promotional prodThe PSI Trade Show is the key event of thThe PSI Trade Show is the key event of th -

uct industry. As part of this international forum, the industry’s idea providuct industry. As part of this international fuct industry As part of this international f -

ers showcase the new promotionally effective products of the coming ers showcase the new promotionally effeers showcase the new promotionally effe

year in four large halls. They set standards and create trends that have a year in four large halls. They set standardyear in four large halls They set standard

lasting effect on the new promotional product year. For this reason, the lasting effect on the new promotional prolasting effect on the new promotional pro

January issue focuses on the trade show and its stars, the new products at

the trade show. In a special section of the so-called trade show maga-

logue, exhibitors will once again be presenting a cross-section of haptic

highlights from their latest collections. You can read in advance what

awaits you at the PSI and be inspired for your visit to the trade show.

Please give some consideration to the product themes of the 
February 2018 issue with the thematic groups “Merchandi-
sing, fan articles and sport” as well as “Calendars, paper, pa-
ckaging” and send your product presentations (image and ckaging  and send your product presentations (image andckaging” and send your product presentations (image and
text) no later than 15 December 2017 to: Edit Line GmbH, PSI text) no later than 15 December 2017 to: Edit Line GmbH,text) no later than 15 December 2017 to: Edit Line GmbH
Journal Redaktion, e-mail: hoechemer@edit-line.deJournal Redaktion, e mail: hoechemer@edit line.deJournal Redaktion e mail: hoechemer@edit line de

The Art of Success The Art of Succes
The press brunch on the occasion of theThe preTh

preview of all the new products of the ppreviewi

Choice Group – the association of the proChoiceCh i -

motional product suppliers Gustav Daiber,motionai

Fare, Halfar, Karlowsky, SND und mbw hasFare HaF H

almost become a tradition. This time the almost bl b

venue of the presentation, under the motto venue o

“The Art of Success”, was the art atelierThe Ar“Th A

Honsellbrücke am Hafenpark in Frankfurt Honsellll

am Main. We were there for you to collect am Mai

atmospheric impressions as well as enlightening insights into the new col-

lections of the specialists. 

Düsseldorf Day & Night y gDüsseldorf Day & NightDüsseldorf Day & NightDü ld f D & Ni ht
No sooner has the New Year’s Eve party died down than the PSI invites its No sooner has the New Year s Eve party died down than the PSI invNo sooner has the New Year’s Eve party died down than the PSI inv

guests to the largest continental event of the promotional product indusguests to the largest continental event of the promotional product inguests to the largest continental event of the promotional product in -

try in Düsseldorf. The upcoming PSI is far more than “just” a trade show try in Düsseldorf. The upcoming PSI is far more than just a trade str in Düsseldorf The pcoming PSI is far more than “j st” a trade s

and business. It is an intense time of meetings, exchange of ideas and getand business. It is an intense time of meetings, exchange of ideas and b i It i i t ti f ti h f id -

ting to know each other. It is therefore alli t k h th It i th f

the more important for trade show partici-

pants to know what the trade show venue 

on the Lower Rhine has to offer beyond the

exhibition halls. For those who are looking

for relaxation or variety – be it alone or with

business partners – after an exhausting day 

at the trade show, the editorial team has put

together culinary as well as cultural sugges-

tions and tips. 
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The new ambassador of the promotional product 
industry attracted a great deal of attention at the 
PSI 2017. 

The IMPACT message has also been understood in the world of the 
advertising industry: we show what we can do, we prove our value 
and invite everyone to put it to the test. IMPACT will be published in
May and November 2018. Can we count on you?

Target groups

Decision-makers from

• advertising agencies

• marketing departments

• purchasing departments

in the advertising industry

Benefits for industry customers

• IMPACT provides information through a highly effective

advertising tool

• IMPACT shows the latest products which are not yet

available on every street corner

• IMPACT informs how adver-tising works best with 

promotional products

• IMPACT recommends how best to utilise promotional 

products in the business world

• IMPACT shows what is sustainable in the industry and

what has a lasting effect

• IMPACT affords readers great reading pleasure

Benefits for consultants

• IMPACT offers a listing in the consultant directory only 

to PSI members

• IMPACT reaches decision-makers from advertising 

agencies and marketing departments as well as industry

buyers

• IMPACT is the right medium to effectively draw attention

to your services

• Consultants can obtain additional copies free of charge

for distribution to their customers

Benefits for suppliers 

• IMPACT is the ambassador of the promotional product

• IMPACT offers the opportunity to present products

to marketing specialists and buyers

• IMPACT presents studies which show how

promotionally effective promotional products are

• IMPACT shows how promotional products are an 

integral part of communication campaigns

• IMPACT is image-defining for the industry and its 

companies

IMPACT
Over 60% of the 

industry customers 

surveyed have alrea-

dy read the industry 

customer magazine 

IMPACT or would like 

to read it in the future.

Source: Industry customer survey 

at the PSI 2017

IMPACT

91%

IMPACT

78%

IMPACT can be downloaded online and on 
mobile devices:

impact-promotion.de

For further advice our PSI CrossMedia team is 
at your disposal: 

+49 211 90 191-321 / verlag@psi-network.de
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