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Proactive change

oday I would like to draw your attention to two top-
ics that you will find in this edition of the PSI Journal.

One is the political work of an exemplary manu-
facturer and importer in Germany, elasto. At home in
the romantic town of Sulzbach-Rosenberg, elasto once

again invited politicians to visit its premises to draw their attention to

the problems of the industry (pages 52/53). During a visit last year, |

met Jens Spahn (Member of the German Parliament), today Minister

of Health in the Merkel cabinet, at elasto. The most recent political
visitor at the company was Rita Hagl-Kehl (Member of the German Parliament),
Parliamentary State Secretary for Consumer Protection. Theme of the day:
Equal rights for everyone in commerce and protection for consumers. A topic
of the future that must finally be tackled, otherwise the European economy will
be in difficulties — not only the promotional product industry. Rules that are only
followed by some of the market players have a destructive effect altogether.
Everyone but politics knows this all too well. That’s why such appointments are
worth more than gold.

Just as important is keeping pace with the times in the industry and not clos-
ing our eyes to the changes in a globalised and digitalised world. There is no
denying that trade is changing. If you do not see it, you are deliberately closing
your eyes. Even globalisation has brought enormous movement into the flow
of goods, while digitalisation has fuelled this even more. It is not easy to find
one’s place for the future. It is nonetheless small comfort that even publishers,
pharmacies and many other industries face the same tasks.

Over the many years since it was founded, the PSI has always tried to keep
an eye on the future and to pave the way for the future for the industry — that
lies in the genetics of its founder, Walter Jung. The PSI 2019 will be a new mile-
stone in this development. The largest trade show for haptic advertising in Eu-
rope will have two trade show siblings: the newly created PromoTex Expo and
the viscom, the latter being a traditional trade show for visual communication
(pages 10 to 19). Three trade shows on the topic of “advertising, selling and
communicating” at the same time and only a few steps from each other. This
is exactly what the participants in the promotional product, marketing, adver-
tising and communication sectors need. And the good thing for PSI members:
Only they can visit all three trade shows and find new products, ideas and per-
haps even business models — opportunities to be precise.

Prodir is a brand of Pagani Pens SA.

Good luck!

J. 0l prodir

Swiss made.

Manfred Schlosser | Editor-in-Chief PSI Journal

Your opinion: schloesser@edit-line.de

Prodir Deutschland
Hotline +49 6762 4069 0

Prodir Schweiz
T +41 919355555

Prodir Osterreich www.prodir.com
T +43 2622 40301 open.prodir.com
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One ticket, three trade shows 10

Taking place parallel to the PSI'in 2019 will be two further trade
shows —the PromoTex Expo and the viscom — on the related to-
pics of textile and visual advertising, thus superbly complemen-
ting the PSI. With their trade show ticket, PSI members can visit
all three events where they can meet more than 1,000 exhibitors.

Important political guests

visit elasto 52

Rita Hagl-Kehl, Member of the German Bundestag and Parlia-
mentary State Secretary to the Federal Minister of Justice and
Consumer Protection,
was a guest at elasto’s
headquarter. She
made the long trip
from Berlin to talk to
the managers of elas-
to, the manufacturer
and importer of pro-
motional products,
about fair trade condi-
tions.

GWW Newsweek: ‘Advertising
artists” on tour 54

The GWW Newsweek started off its
most recent tour with a slogan:
“Promotional ARTists” was the
motto for the tour of eight German
cities completed by the “mobile in-
house trade show”. At the end, the
tour made a stop in Switzerland for
the first time as a partner of the
Promoswiss association.

Breakout session for promotional
products 88

As a haptic advertising
medium, the promotional
product is an essential part

LUMOS LUMOS GUM LUMOS M GUM of a successful marketing

mix. Soitis only a logical
0-9560 0-9560 GUM 0-9560 M GUM consequence that it is now

also thematically included
inthe programme of the
German Marketing Day —
thanks to an initiative in

-5 which the PSI played a sig-
i ' nificant role.

www.uma-pen.com
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Ever-cheaper fashion has led to

SEE LR ras b h s i clothing becoming increasingly dis-

2 posable. This development is countered
by the “Slow Fashion” movement — a

& ]

trend that does not rely on fast-paced
trends. The PSI Industry Barometer has
also registered a departure from the
disposable mentality. Ecological compo-
nents are coming to the fore.
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When it comes to 0.
sustainability, (young) °
textile professionals have long
since explored unusual and above e
all new avenues. The French label :
Hoétel designs unique jackets made °

°
°
[ ]

from recycled curtains from Parisian
hotels, motels and hostels.
www.peppermynta.de, “Hotel — °
® Recycling Mode aus alten
¢, Pariser Hotel-Vorhdngen” @
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For some time now, material scientists have been
working on smart textiles that automatically
measure one’s heartbeat or react to moisture with
a colour change. To produce such substances,
researchers usually resort to synthetic polymers
(plastics) which they chemically post-
treat. Scientists led by Filipe Natal-
io from Martin Luther Univer-
sity Halle-Wittenberg have
now made cotton plants
produce cellulose fibres
with specified proper-
ties. www.spektrum.de,
j “Smarte Textilien”

* The pictures on pages 4 and 6 are decorative pictures and do
not reflect the products and techniques described.
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euros was
spent on
commer-
cial communication in Ger-
many in 2017 according to
horizont.net.

more growth than in the previous year in terms of ad-
vertising spending in 2018 is forecast by Dentsu Aegis
Network according to statista.com.

Market research

of the textiles procured by the
federal government of Germany
should be sustainable until 2020,
says the federal government’s
Textile Action Plan 2017.

inquiries are received on average each year by
every promotional product supplier and distribu-
tor with more than 100 employees. Companies
with up to 50 employees receive 15,449. This
was a finding of the latest PSI Industry Barometer.

US dollars was invested in advertising in Western Europe in 2017 accor-
ding to GroupM. According to statista.com, advertising spending in 2018
is expected to exceed 100.2 billion US dollars.

oooooooooooooooooooooo

complaints
about advertising
material were
received by the

German Advertising Council in 2017. This
number was disclosed by the Central Associa-
tion of the German Advertising Industry ZAW
in its yearbook “Werbung 2018”. Promotional
products were not explicitly mentioned.

respondent of the PSI Industry Barometer sees

the highest sales potential in orders from the au-
tomotive industry. Also among the top 5 are the

financial and insurance industry, trade, construc-
tion and tourism.
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The new world of

advertising and selling

Shape or suffer? That is a question that companies have always faced in changing
markets - perhaps more than ever before. The organisers of trade shows also ask them-
selves this question. They have to offer exhibitors and visitors perspectives, show future
scenarios, present modern techniques, open up related business fields — in short, they
must demonstrate how and by what means one can shape to avoid any suffering. Op-
portunity must be the option. That is why there is now a temporal and spatial platform
for three trade shows: PSI, PromoTex Expo and viscom: this is the new world of ad-
vertising and selling.

The new world of advert

he Internet has changed the world of buy-
ing and selling more than any other tech-
nical innovation. The world has practical-
ly become a village. You can buy almost
anything at the click of a button. Everything
on your own doorstep. Amazon, Rakuten, eBay, CQout,
Alibaba, Linio or Tokopedia. Online marketplaces and sales
platforms. Many trade and deliver around the globe, oth-
ers specialise on certain continents. With a little knowl-
edge of English, you can order anything anywhere.

Concentration processes

At the same time, more traditionally positioned newcom-
ers are entering the promotional product industry, a pro-
cess that industries have been experiencing for centuries.
Albeit not so fast and with such financial strength. When
interest rates are very low around the world, investors look
for new ways to make a profit. Globally operating compa-
nies are systematically created to ensure that the major

corporations in the world are on an equal footing with
their contact partners. Business with the big players is then
shared among the big players. The world of advertising
agencies underwent these concentration processes on a
large scale at the end of the last century. Today, the ma-
jor international agencies generate tens of billions of dol-
lars in turnover and have tens of thousands of employees.
In the recent past, printing companies and logistics pro-
viders have thrown their hat into the ring. Digitalisation
and optimisation of work processes is their daily business.

Change as a goal

No, this is not scaremongering, but simply the facts. In
these changing markets, companies in the promotional
product industry must search for and find their place —
and, of course, assert themselves. Without change as a
goal, this process will not lead to success. Many compa-
nies in the PSI have recognised this and have already be-
gun implementing the changeover. Some are totally com-
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mitted to online trade, but also keep traditional distribu-
tion channels open. Others have added new elements to
their line of business. They prioritise providing advice or
have upgraded in technical terms, or in some instances
become a service provider for colleagues and customers.
And still others supply not only events with promotional
products or promotional textiles, but also organise, initi-
ate or arrange events and profit from the entire value chain.

The new trade show creation will enhance the scene

The new construct, three fairs coinciding with tangential,
complementary, sometimes overlapping topics, is an an-

[
PromoTex
mmmm Expo

> PSi

swer to all these questions and developments. They should
provide impulses in their diversity, present solutions and
identify new opportunities. That is exactly what trade shows
could and should do. Employees at Reed have been con-
ceptualising this constellation for years, created and re-
jected new ideas, revived ideas and ultimately found the
solution: three trade shows at one location at the same
time with, strictly speaking, one theme: marketing. Now
this can be viewed from different angles. For some it is ex-
actly that, for others it is communication, and for others
it is classic advertising. In any event, it is unquestionably
a trade show creation that will enhance the scene and
companies. <

viscom

“One of the largest trade shows for advertising and selling”

Y

The PSI Journal recently spoke to Petra Lassahn. The trade show specialist with 31 years of professional
experience has successfully managed and redesigned several trade shows and launched new themes.

As an event director, she is responsible for the trade show trio of PSI, PromoTex Expo and viscom.

Are you happy that the new trade show constellation was found?
Well, you do not find something like that. This was a long process
involving the management, extended management and project man-
agers at Reed Exhibitions. Where there is a lot of know-how, there
are also a lot of opinions.

But there are hardly any risks in this re-creation and consolida-
tion?

WEell, the viscom had to be brought to Dusseldorf. It has previously
been held in alternation with Frankfurt. And it was held in October/
November. That meant justifying one year without viscom and switch-
ing to January. This is actually a better date but nevertheless trade
shows shun change. And the PromoTex Expo had to be reinvented
from the idea to the nomenclature to the name. So
there were in fact risks that were worth discussing
at length. But now we are extremely confident.

What kind of signals are the markets sending?
To put it into a nutshell, the promotional product
industry is very excited, the textile industry is de-
lighted, and visual communication companies, print-
ers and advertising technicians are happy to final-
ly have a new and permanent home.

But there are also critical voices in the promo-
tional product industry.

Critical voices were heard from all three sectors. However, we know
from countless conversations over many months that the vast ma-
jority, in fact the overwhelming majority, see the opportunities that
this trade show volume offers them. One of the largest advertising

and selling trade shows in Europe has been created. Just think
about that for a moment. If I were a promotional product distrib-
utor, an advertising technician or textile woman, I would be ex-
tremely busy for three days and come home with a basket full of
new ideas. We know that is what many people think.

Are you so self-assured?

Simply confident. We are one of the world’s leading trade show
companies. We do not make quick-and-dirty decisions — at least
not on such topics. We survey and test the markets very intensive-
ly because our customers come from these markets. Trade shows
are mirror images of the markets, but [ prefer to say: Trade shows
are showcases of the markets. There is something new to see, and

new things offer new opportunities — also for us.

Can you briefly describe the core of the three
trade shows?

The core consists of “advertising, selling, commu-
nicating”, where forms of advertising from the hap-
tic, textile and visual world meet. Anyone working
in this large environment of marketing and adver-
tising will discover so much new that it will inevi-
tably blow their time budget. There has never been
such diversity and so much transfer of knowledge
concerning new techniques. And everything is also
available to touch. I can only advise each visitor
to plan to spend more time. Every business model can be enor-
mously enriched by the offerings of these three trade shows. Where-
by PSI members have the advantage that they can visit all three
trade shows.
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Taking place parallel to the PSl in 2019 will be two further trade shows
—the PromoTex Expo and the viscom — on the related topics of textile and
visual advertising, thus superbly complementing the PSI. With their trade
show ticket, PSI members can visit all three events, free of charge, where
they can meet more than 1,000 exhibitors.

PSI 2019: Added value for PSI members through new diversity of topics

One ticket,

three trade shows

See, touch, taste: PSI focuses on the multi-sensory experience.

hree independent trade shows each with
a specific character at the same time and
in adjacent halls — this is the new world of
advertising and selling which will be pre-
miering in Dusseldorf from 8 to 10 Janu-
ary 2019. With the themes of haptic, textile and visual ad-
vertising, the trade show trio will cover the entire spec-
trum of advertising topics below the line. Thus, the B2B
event is not only new, but also unique in Europe due to its
variety of offerings and size. Sustainability, innovation and
mass customisation are the key trends that will be imple-
mented at all three events, including special presentations,
live demonstrations and various information formats. In
the open area “Marketing Innovations” in Hall 12, each

trade show will present selected offers from its thematic
area, which are accessible to all visitor target groups. This
cross-thematic area makes it clear how the various adver-
tising tools in marketing can complement each other.

PSI remains exclusive for members

PSI will again be an international industry event in 2019,
offering PSI members innovative product ideas, up-to-date
practical knowledge and numerous networking opportu-
nities.PSI is the largest and most traditional event among
the three simultaneously held trade shows. It is important
to know that the leading European trade show for the pro-
motional product industry will retain its closed-shop sta-

™,

With their trade show ticket, PSI members can also visit the PromoTex Expo

and viscom which will be held in the adjacent halls.
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“Three trade shows with three complementary
themes — in addition to promotional products,
PSI distributors can discover many things which
they can also offer their customers. That is why
it is worthwhile taking advantage of the entire
three days of the trade show and having a

tus and remain reserved for PSI members as an exclusive
industry platform. Only members of the PSI network and
verified agencies may continue to visit the PSI. The pro-
motional product industry will remain at the PSI so that
exhibitors and distributors can establish and maintain con-
tacts as usual. As the textile sector is now part of the new
textile trade show PromoTex Expo, the character of the
PSI as a member event is even more prominent: it will be-
come a little smaller, more intimate, leaving more time for
intensive advice and information. PSI also offers mem-
bers exclusive additional services such as a new free bo-
nus voucher booklet. Significant added value for PSI mem-
bers results from the expansion of the range of topics: the
neighbouring trade shows complement the PSI core theme
of haptic advertising with the related areas of textiles, tex-
tile finishing and visual advertising formats.

Three trade show days are well worth it

PSI visitors and exhibitors will enjoy the privilege of being
able to visit the PromoTex Expo and viscom with their PSI
ticket. Thus, there will be even more to see and do than
before in January, so it is worthwhile for PSI distributors to
utilise the entire trade show duration. With just one visit to
the trade show, three advertising and communication worlds
open up with a different focus. All PSI members who take
sales and consulting seriously can obtain fresh ideas for
their business and impulses for cross-media marketing ap-
proaches at the neighbouring trade shows. Another posi-
tive effect brought about by the trade show triad of the in-
dustry is that the world of haptic advertising is impressive-
ly in the focus of marketing professionals. Even if they can-
not visit the PSI, they learn on-site that the promotional
product trade show alone occupies four halls and even this
perception makes the high status of the PSI and thus of
haptic advertising obvious. Thus, the promotional product
as an advertising medium will in any case experience an
enhancement that benefits the industry.

close look at all events.”

Micheal Freter, Geschaftsfiihrer Reed/PSI

PSI consultants retain key position

For PSI participants, everything remains the same at the
trade show, but in addition, PSI members will gain addi-
tional contact opportunities resulting from the new trade
show constellation. The online matchmaking tool that many
PSI participants have already used successfully in previ-
ous years offers them an overview of the products and
services offered by the more than 1,000 exhibitors at all
three trade shows. PSI participants can use all search func-
tions across all trade shows and arrange appointments.
Conversely, participants of the PromoTex Expo and vis-
com will not be able to contact PSI exhibitors directly.
They must contact a promotional product consultant. The
PSI distributor will thus continue to maintain its key posi-
tion within the supply chain. Only PSI distributors will be
able to invite their customers to the third day of the trade
show at the 57th PSI and demonstrate to them on site how
diverse representational advertising can be. The consult-
ant spots have proven their worth as practical contact
points for customers and quiet consulting locations. They
can be booked again from September. <

For a quick over-
view and insight,
PSI members can
use the match-
making tool
across all trade

shows.
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With the PromoTex Expo, a trade show premiere with the trend topic of
textile advertising will be launched at the same time as the PS| 2019.
Textiles have inspired professional brand communication in recent years
and are regarded as growth drivers for advertising, promotion and
marketing. Here and in the upcoming issues, we will introduce the
newcomer which will certainly enrich the promotional product industry.

PromoTex Expo: International trade show for
promotional wear, sportswear and workwear

Newcomer with

potential for success

v v ith the conception of PromoTex Expo as

an international trade show for promotion-

al wear, sportswear and workwear, Reed

Exhibitions is responding to a continuing

trend that has already shaped the PSI for

years: textiles are becoming increasingly important in mar-

keting and advertising, and the textile finishing market is

growing accordingly: Over 10,000 companies in Ger-

man-speaking countries finish textiles, and for three quar-

ters of all textile finishers, trade shows are an important
source of information.

Independent trade show with a broader range

Textiles are also an important topic for PSI members from
all over Europe: 52 per cent of the visitors to the PS1 2018
alone were interested in textiles and around 30 per cent
in textile finishing. The growing importance of textiles in

the field of haptic advertising already became so clear at
last year’s PSI trade shows that a separate hall was devot-
ed to this sector: Hall 10, the textile centre of the PSI, has
become a magnet for visitors, not least thanks to the cap-
tivating shows on the PSI catwalk and the high-profile en-
vironment. It is only logical that the former “textile hall”
of the PSI has now become an independent trade show
with a broader range.

Valuable sourcing and knowledge platform
for PSI members

What was previously successful, such as the fashion shows,
will form the core of the trade show premiere PromoTex
Expo, which of course will present itself in an even larger
and more diverse format. Major brands and internation-
al names are already impacting the list of exhibitors. The
entire world of promotional textiles and textile finishing
will come to life not only at the stands but also as part of
the accompanying programme. With a wide range of top-
ics, the PromoTex Expo is thus a valuable sourcing and
knowledge platform for PSI members who can visit it with
their PSI ticket. It is not only interesting for promotional
product distributors of the PSI but
also for textile finishers and oth-
er textile professionals, market-
ers, agencies and advertising en-
gineers. <



www.psi-network.de

PSI Journal 8-9/2018

]
Promo lTex
mmmm Expo

“The PromoTex Expo is the creative presentation of
textiles and textile finishing”

We talked to project manager Stefan Roller-ABfalg about the new textile trade show in Hall 13,

which also has a lot to offer PSI consultants.

With PromoTex Expo, a new textile trade show will be launched
alongside PSI and viscom in 2019. How does the trade show
position itself as part of the newly created world of advertis-
ing and selling, which in this form is unique in Europe?

At the request of the exhibitors, the entire textile area of the PSI
will present itself as an independent trade show in the future. In
the first year, the PromoTex Expo expects about 140 exhibitors
for clothing and textiles for textile finishers, resellers and buyers
from the industry. The textile trade show has been conceived as
an independent event for textile innovations and trends. With
creative special shows, it offers insights into topics such as indi-
vidualisation, mass customisation, sustainabili-
ty in the textile production chain, smart textiles
and much more.

Also on the subject of textile finishing, Promo-
Tex Expo will convey a wealth of know-how.
Yes, because the subject of finishing will be en-
hanced overall: The new textile finishing tech-
nology exhibition area of the viscom (which will
occupy Hall 14) will be located in the “Textile
Hall” 13, directly adjacent to the PromoTex Expo.
The PromoTex Expo will show the entire diver-
sity of textile finishing applications and offer the
possibility of networking. This is a big plus for
visitors to the PSIin particular, as it allows them
to broaden their consulting expertise.

Which topics will be in focus?

The focus will be on the product and company presentations of
the exhibitors who will use the start of the new financial year to
present their new products and collections. We have already re-
ceived numerous commitments from former PSI exhibitors and
new exhibitors, including well-known companies and brands such
as SNAP Sportswear, Falk & Ross Group Europe, Club Crawatte,
ID, Master Italia, Kariban, Stormtech, Neutral.com, Tee Jays,
Gildan, Herka, Lynka, Delfina, Gorenler, JHK Trader, Move, Fif-
ty Five, Polymark, Astrid Riedelsheimer and Thermopatch. And
there is an extensive supporting programme in which products
and knowledge will be presented in an eye-catching manner.

What for example?

Of course, there will be great shows on the catwalk again: Here,
products from all textile areas will be professionally showcased
several times a day. In addition, we have created a new presenta-

tion format with the special mannequin exhibition. The support-
ing programme will boast two additional highlights with a spe-
cial focus on sustainability and smart textiles: On the “Textile
Campus” area, our partners will provide valuable information on
labels and certificates of textiles, quality assurance, cotton, sus-
tainability of synthetic fibres as well as smart textiles. The pro-
gramme will be supplemented by lectures in “Forum 13”.

Which target groups is the trade show aimed at?

The PromoTex Expo primarily addresses textile finishers, buy-
ers of promotional wear, sportswear and workwear from indus-
try and specialist retailers as well as design-
ers and agencies. In addition, exhibitors will
also benefit from the visitor target groups of
the PSI and viscom. Promotional product con-
sultants and distributors who primarily visit
the PSI, as well as viscom advertising engi-
neers, will have free access to the PromoTex
Expo.

Textiles is a major topic in the promotional
product industry, and that became clear at
the last PS| trade shows. What added value
does PromoTex Expo offer members of the
PSI network?

For promotional product distributors and con-
sultants who deal in textiles, the PromoTex Expo offers the op-
portunity to familiarise themselves in a concentrated and inten-
sive way with all facets of textile product ranges, textile finishing
and special features of the textile market. They can search for
innovative solutions and network in the textile world. An added
value that makes visiting the PromoTex Expo worthwhile!

This is what the PromoTex Expo offers:
* Promotional textiles

 Sportswear and teamwear

* Workwear

* Corporate fashion

Gastro, hotel and wellness textiles

* Caps and hats

 Accessories, ties, shawls

Socks, stockings, lingerie

Terry products

Textile finishing

* Fashion shows on the catwalk

Special themes: Sustainability and Smart Textiles
Lecture programme in “Forum 13” in Hall 13
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The viscom is the third event among the January trade shows held
by Reed Exhibitions under the quality label below the line. Europe’s
trade show for visual communication and POS marketing thus
completes the range of topics of interest to PSI members and can
open up new business areas for promotional product distributors

and consultants.

Viscom 2019: Trade show for visual communication

An added value

for the industry

he viscom is an “old acquaintance” which

hasbeen enriching the German trade show

scene for more than 30 years, albeit under

different names. At present, the established

trade show for visual communication and
POS marketing is re-inventing itself under the umbrella of
the newly created world of advertising and selling. Tradi-
tionally held in November, the trade show has now been
moved towards the much more favourable time at the be-
ginning of January. The temporal parallelism and themat-
ic proximity to the well-known and well-attended industry
event PSI further enhances the event. In addition, it is set
to take place in Dusseldorf every year instead of alternat-
ing with Frankfurt. As part of the trade show trio, it will cer-
tainly benefit from the high internationality of the other two
events. At the same time, like the PSI and the PromoTex
Expo, it will remain an independent trade show with a clear
product profile and defined target groups. PSI members
can visit the viscom as well as the PromoTex Expo with
their trade fair ticket, free of charge.

Additional expertise for free on top

More than 250 international manufacturers, distributors
and service providers from the fields of digital large-for-
mat printing, advertising technology, finishing and further
processing of promotional and apparel textiles, illuminat-
ed and outdoor advertising are expected to present their
innovations, trends and best-practice examples. The pre-
vious visitor customer base has consisted of a decision-mak-
ing network of international advertising technicians, print-
ing service providers, agencies, exhibition stand construc-
tion and shopfitting as well as marketing from the indus-

try and trade as well as property furnishings. The trade
show will occupy Hall 14 and parts of Hall 13, thus adja-
cent to the PromoTex Expo, the new international trade
show for promotion wear, sportswear and workwear. For
PSI members, looking around the viscom will definitely
be worthwhile.

Interesting topics for PSI members

The viscom has become even more interesting for PSI
members as it has expanded its core themes of advertis-
ing technology and digital printing to include the applica-
tion areas of brand communication including display, pack-
aging, interior and digital signage. These and other topics
can be found in Hall 12 in the “Marketing Innovations”
section, in a hall occupied by the PSI. For PSI visitors, it
is only a stone’s throw to where they can find out more
about display, packaging, digital media, commercial print-
ing as well as merchandising and licensing. In addition to
technical innovations, the presentation of trends, solutions
and applications is the focus of viscom. Creative special
shows with practical examples and hands-on opportuni-
ties, user workshops, focus days in the lecture programme
and matchmaking between exhibitors and visitors during
the event guarantee a complete market overview. In or-
der for PSI members to profitably benefit from this offer,
they should plan on spending three days in January for
their trade show visit.

Ideas for holistic marketing concepts

In our discussions with promotional product consultants,
it repeatedly becomes clear that trade alone is declining
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This is what the viscom offers

* Advertising technology and materials

* Digital printing and print finishing

» Textile finishing technology and materials
¢ Illuminated advertising

* Outdoor advertising

* Ambient media

Property facilities

Display for the POS

Individual digital packaging and hybrid printing
* Brand communication

and that many promotional product distributors and con-
sultants are creating at least one more mainstay. They
have a high level of consulting, project management and
product expertise and a wealth of experience, so it is ad-
visable to extend their service to customers. They increas-
ingly offer holistic communication and marketing concepts
that are tailor-made to the customer’s requirements and
implement them professionally. In addition to haptic ad-
vertising, other forms of advertising are increasingly be-
ing used — with success. In event marketing, for example,
they can exploit many of their skills, so that is why more
and more PSI consultants are developing in this direction.
POS marketing or digital and graphic marketing services
are also increasingly interesting for consultants who want
to expand their business. For precisely these target groups,
for example, the viscom offers further ideas and technical
solutions that enable consultants to score points with their
customers: Why not integrate an individually designed dis-
play or vehicle into a campaign? Or integrate lighting ef-
fects into an event? The fact that textiles as well as ob-
jects belong to any professionally organised event goes
without saying anyway. The viscom and the PromoTex
Expo provide suitable tools and helpful expertise for all
these approaches.

Develop new business areas

Visitors who look closely at the viscom can therefore also
discover a great deal in the field of visual advertising, some-
thing they can also offer their customers. More and more
promotional product distributors are expanding their ser-
vice portfolio towards advertising technology. Here, too,
PSI members can get new ideas at the viscom because
advertising technology is still one of the core topics of the
viscom. Incidentally, the converse trend is that advertis-
ing technicians also offer promotional products. This is
not surprising as these forms of advertising perfectly com-
plement each other and increase their impact within
cross-media campaigns. <

WWw.viscom-messe.com

viscom

The PSI, the viscom and the
PromoTex Expo together
form a Europe-wide leading
trade show association for
marketers and advertising
specialists.
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The use of the digital trade show inquiry system dMAS set new communica-
tion standards during the past PSI Trade Show. For the new trade show event
consisting of PSI, PromoTex Expo and viscom, the specialists for lead track-
ing and inquiry processing offer an optimised version that is tailored to the
specific needs of exhibitors and visitors.

d sell

Ising an

dMAS at the PSI / PromoTex Expo / viscom 2019

Lead tracking
further optimised

-

n general, the online software serves to
ensure direct, uncomplicated communi-
cation between the target groups involved
through simple recording of inquiries and
by saving time when processing orders.
The PSI partner here is the Austrian company dMAS GmbH,
itself a PSI member and leading software manufacturer
for managing inquiries and offers in the promotional prod-
uct market in Germany, Austria and Switzerland.
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Lead tracking for all exhibitors

In order to be able to offer central lead tracking in the
trade show network, dMAS will be made available to all
exhibitors at the three trade shows. All tickets at all trade

shows are provided with the dMAS-rel- After visiting the trade show, each visitor receives a so-called
evant QR Code and so-called “short- “trade show report” which summarises his visit to the trade
code” which enables all exhibitors to show and provides him with additional information.

scan the tickets and obtain the con-

tact information of the visitors. De-

pending on the trade show and spe-  hibitors), or only limited contact data (name of the indus-

cific role allocation, either the entire  try customer and the inviting distributor). In addition, all

contact data can be exchanged (ben-  exhibitors have access to the ‘digital trade show bag’ which

eficial when trade visitors contact ex-  allow exhibitors to share digital content (such as videos,
folders, links to websites or vouchers) with visitors.

. Advantages for visitors of the trade shows
‘Above all the mobile apps with which exhibi-

tors can scan visitors quickly and easily are a After visiting the trade show, each visitor receives a so-
great relief in everyday trade show life. We called “trade show report” which summarises his visit to

try to incorporate the feedback from past the trade show and provides him with additional mforma—
. . " tion. For example: by whom he was scanned or which cat-

trade shows in the best possible way. . : e
alogues and samples he was interested in. In addition, vis-

Othmar Fetz, Chief Branding Officer dMAS GmbH itors can view and, if necessary, download their collected
digital content.
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“During the trade shows in January,

the hard work we did together with the
PSI and third-party providers over the
year will become visible. We are excited
about the professional and long-term
cooperation.”

Markus Tiickmantel, Managing Director dMAS GmbH

Offer processing for exhibitors at the PSI

There is a special extension for exhibitors at the PSI Trade Show to meet the re-
quirements of the promotional product industry. All industry customers invited by
distributors are assigned to the respective distributors. If an exhibitor scans an in-
dustry customer, the exhibitor sees only the first and last name, the company of
the industry customer and the inviting distributor. As is common practice at oth-
er promotional product trade shows, the exhibitor can now record the inquiry, make
an offer and send it to the distributor who is assigned to the industry customer.
The distributor now receives a message that he has received an industry custom-
er offer and can pass it on to the industry customer.

Distributor full access

Every trade visitor at the PSI has the opportunity to upgrade his “trade fair report”
through a one-off fee of 149 euros as part of the PSI (regular price: 500 euros) by
means of the so-called “dMAS full access”, thus enabling him to further process the
incoming offers from the exhibitors and to forward them to his industry customers.

Industry customer support for distributors with a consultant spot

Distributors with a consultant spot already have full access included in their PSI
package and can use the entire range of functions. All interactions of their indus-
try customers can be viewed in the web interface of dMAS, incoming offers can
be automatically supplemented with a premium and sent to the industry custom-
er with a click of the mouse.

About dMAS

Since 2009, dMAS has been involved with lead tracking and inquiry processing at
trade shows in D-A-CH in the promotional product industry and is now a leading
provider in this field. In 2019, dMAS will be introducing an inquiry tool for use be-
yond trade shows that
will allow the online
tool to be used 365
days a year. <

The details of the inquiry received from the
issuer will be sent directly to the assigned dis-
tributor. The distributor can forward the indus-
try customer offer directly to his customer.

dMAS GmbH, EisenhowerstraBe 27, 4600 Wels, Austria
+43 7242 214014, support@dmas.at, www.dmas.at

Pluschtierwelt

Erischefldeen
inkRlisch?

Wahlen Sie lhre Favoriten aus
mehr als 500 SEMO-Pliischtieren!

Die neue
Soft-Kids-
' Collection

Sonderanfertigungen
fiir Promotion,
Maskottchen,

ect. —nach lhren
Wiinschen.

TRIGON Deutschland GmbH
Krankelsweg 28 - D - 41748 Viersen
Tel. 021 62-53008-0 - Fax 02162-53008-20
E-mail: info@semo.de - www.semo.de
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Tel +31 70 3199900 :
hland@xindao.nl ¢ www.xmdaom.corn
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Conscientiously enjoy

Xindao offers its ECO Green bamboo fibre mug made of renewable bamboo
fibres in green, white, blue, black and grey. It is free of environmentally harmful
synthetic materials and has a lid and handle made of silicone. The attractive,
highly eco-friendly product is reusable and robust and offers a filling volume of
430 millilitres. In addition, the mug is completely biodegradable and comes in
an eco gift box.

pS| 44281 » Victorinox AG
| Tel +41 41 8181211 o
: B2B.ch@victorinox.com www.wctonnox.c.om
https://www.psiproductﬁnder.delyZuxml

Active environmental awareness

Sustainability for four generations: the commitment to sustainability through the
production of durable and easy-to-repair products has been handed down from
generation to generation at Victorinox since 1884. An eco credo for the benefit
of customers and the environment. The Victorinox warranty covers unlimited
material and manufacturing defects for an unlimited period of time. This lifelong
guarantee is a matter of course for the Swiss knife manufacturer whose products
are exported to more than 120 countries around the world. The headquarters
with factory as well as more than 100 residential units are supplied by a district
heating network. Due to the comprehensive reduction of pollutants with closed
systems and wastewater treatment, the careful use of raw materials and the
widespread use of recycling, Victorinox was awarded the company prize of the
Swiss Environmental Foundation in 2008. In 2016, the PSI “Sustainable Product
Award” followed.

Schreibgerate und
Accessoires

+ aus heimischen Holzern

+ FSC®-zertifiziert

+ mit Druck oder Lasergravur
+ made in Germany

www.em-holzprodukte.de

Germany

e+m Holzprodukte GmbH & Co. KG
Regensburger StraBe 95

92318 Neumarkt | Germany

Tel +49 (0) 9181 2975 75
info@em-holzprodukte.de
www.em-holzprodukte.de
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<IREFLECTSI>
Renewable pleasure

Bamboo is a fast-growing plant that is extremely tough,
harder than oak and yet flexible and versatile. Reason
enough to establish it as a material for promotional
products. Reflects now offers an extensive selection of
bamboo items and is constantly expanding its assort-
ment. Also new in the range is the insulating mug
Reflects-Talca. In the car, at a picnic or on the way
through the city, drinking bottles as well as insulated
cups and coffee mugs are among the top sellers in

the sector. The sustainable coffee-to-go mug can be
enhanced by pad printing or laser engraving. It is
double-walled and has a closable drinking opening.
The capacity of the cup is 350 millilitres.

£ pg) 42487 + Reffects GmbH

| el +49 2234 9900-0

i info@reflects.de * www.rf:ﬂects.de
https://www.psiproducthnder.de/oweOzt

: PSI 49009 + 12M
: Tel +48 77 4413500 e
: agnieszka@12m.eu * www. meu

hgtps://www.psiproductﬁnder.de/ogl1md

Naturally individual

12M has a wide range of ecological and sustainable products. The company offers environ-
mentally friendly, completely customised finishing on paper, cork or wood by means of printing
or laser engraving. In addition, laser-cut place cards, altered glass cards and other cards in
various sizes and shapes and for a variety of occasions can be implemented. Coasters made of
cardboard, cork, plywood or genuine wood are a pleasant alternative to conventional plastic
products. No matter whether it is for birthdays, at Christmas or for a wedding, sustainable
products are all the rage. Information on these and other products, some of which are available
from small quantities, is available on request.
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Certified and climate neutral

Like all terminic promotional calendars, the Quadro table planner is also produced to
the highest certified quality and sustainability standards: terminic is certified accord-
ing to ISO 12647 Process Standard Offset Printing for discerning cardboard printing:
Only FSC®-certified paper and cardboard from sustainable forestry are used, printed
with mineral oil-free printing inks and minimised use of alcohol. terminic, a participant
in the climate initiative of printing and media associations, has committed itself to the
greatest possible CO, avoidance and also offers its customers the option to produce
calendars completely climate-neutral through the purchase of certificates of verified
climate protection projects. Climate-neutral shipping is also possible.

£ pg) 41308 » terminic GmbH
| el +49 421 8714577
i info@terminic.eu * www.terminic.eu

https://www.psiproductﬁnder.de/ymy1yZ
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Viable alternative

Joytex’s ecological and sustainable products include, DARWIN
among others, the Darwin organic cotton bag with a
quality of 145 grammes per square metre. The durable,
38- by 42-centimetre large bag is available with short
and optionally with long handles. The practical, robust,
tear-resistant and at the same time durable and cost-
effective quality product is available from a purchase
quantity of 250 pieces with print and can be delivered
within two weeks. More information about this and
other products is available in the free catalogue.

PSI 41990 * Joytex GmbH & Co. K
© Tel +49 2872 9506-0 »

i info@joytex.de * www.joytex.de -
II:‘ttc::(?:l//?IMww.psiprodu«:tﬁnder.de/zmmz

Focus on environment

The Spanish company Arpe, a specialist in promotional towels, cushions, upholstery,
cases and banners, has questioned all its production processes and focused on the
environmentally friendly production of products as part of an elaborate strategic
process. In addition to the design, the entire production chain and the materials used
were put under scrutiny. Since then, Arpe has saved tons of CO, emissions, energy
and material consumption during production.

: PSI 48309 * Manufacturas Arpe, S.L.
P Tel +34 937 937677 b arcelona.com
i info@arpe.es * Www.arpe arcelona.com
https://www.psiproducthnder.de/zdyynj
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Adventskalender Adventskalender-Haus 3D Adventskalender

Adventskalender mit

Bio-Vollmilchschokolade ,Stern” . Ritter SPORT” ., Transporter”

24 TAGE IM MITTELPUNKT:
INDIVIDUELL BEDRUCKBARE ADVENTSKALENDER IN PREMIUM-QUALITAT!

Individuell bedruckte Adventskalender zéhlen zu den beliebtesten Werbemitteln in der Weihnachtszeit. Kein Wunder: Sie driicken damit
gegentber Kunden, Mitarbeitern und Lieferanten Ihre Wertschatzung aus! Die Werbung bleibt garantiert 24 Tage im Mittelpunkt, ohne in
der Flut der Weihnachtspost , unterzugehen”. Gleich Katalog und Muster unter www.cd-lux.de bzw. info@cd-lux.de anfordern.
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With apple Appeel

Lediberg has realised several goals with its Appeel models
of notebooks and calendar products made of apple peel
and selected plant fibres: sustainability and an appealing
design. The innovative apple paper forms the product USP
of Appeel®: Notebooks and calendars in the name of
sustainability, resolutely down to the plant-based colour
spectrum, which is inspired by well-known apple varieties
in the different seasons and landscapes of Italy. Thus, the
Appeel® models also embody ideal ambassadors for
companies that want to communicate green values
authentically as well as convincingly. There are a variety of
finishes for the right advertising message for all products.

: po) 42438 + Lediberg GmbH
: Tel +49 5261 606-0 diberde

= info@lediberg.de * www.led! erg.
= ‘https://www.psiproductﬁnder.de/ytllow

- ADVERT -

Jitrel highlights for btter visblty

Rainy wet strects, fog and fading Light mean pedestrians
become practically invisible: Thanks 1o selected umbrell
models with special safety features, no one will

“disappear info the darkness anymore.

Visit s at www.fare.de/en
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: io- ibgerate
i ps| 40823 * Klio-Eterna Schrei
© GmbH & Co KG » Tel +49 7834 973-0

¢ Klio klio.com-www.klio.'com )
htlt|a@$//www.psiproductfmder.de/odaxy]
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Jona recycling

Cobra bio
Zeno bio

Completely regenerated

Recently certified according to the environmental standard DIN EN ISO 14001: 2015, the writing instru-
ment manufacturer Klio-Eterna is presenting an organic and recycling series with its models Cobra bio,
Jona recycling and Cobra recycling. This product line has now been expanded to include the Zeno bio and
Zeno recycling models. With Twista recycling, the manufacturer also offers a sustainable alternative to the
conventional standard variations among USB articles. Organic pens from Klio are made from biodegrada-
ble PLA plastics certified to DIN EN 13432. These special plastics are extracted from plant starch and can
be degraded by nature within three years. The recycling models are made entirely of reclaimed material.
This is obtained from in-hose waste, overproduction and equipment waste as well as purchased externally.
In this way, products are created in which, in addition to the barrel and clip, the complete mechanism
consists of recycled material. The Bio and Recycling product line can be finished by using screen, pad or
full-surface digital printing.

Live and let live

The sustainably and fairly produced textile
products made of Fairtrade cotton, available from
Fischer Import, are the perfect complement to
the product portfolio. Whether it be cotton bags
or trendy gym bags, at the Bavarian company
interested parties can choose from a wide range
of products, also listed in the company's latest
catalogue of new products. The cotton bags and
gym bags made from Fairtrade cotton are
available in eleven different colours. Additional
finishing can be implemented using domestic
printing and generally as direct import production.

FAIRTRADE

\

: ps) 42320 « Fischer-Import GmbH
{ Tel +49 9571 94790491
verkauf@ﬁscher—import.de

¢ yww.fischer-import.de

https://www.psiproductﬁnder.de/yjyxzj
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i Tel +49 6183 8008-0
i info@snd-porzellan.de * www.snd-porzellan.de
https://www.psiproductﬁnder.de/mduBmZ

VWith style and a clear conscience

Coffee to go is part of the lifestyle of our time and is today a beloved companion
and a stylish accessory at the same time. It should be environmentally friendly
and stylish: SND offers an ecological alternative to plastic and disposable

cups with its resealable plastic lids and heat protection sleeves in nine colours.
And thus a sustainable and beautiful promotion product. The resource-saving
promotional product protects the environment and can be individually finished.
Whether it be screen transfer, engraving, hydro paint, soft touch, nano shine,
gastrotech or even personalised: The stylish finishing options are extremely
diverse.

© S| 40450 « E. Wilhelm GmbH
i Tel +49 7822 7690

% info@wilhe|m-etuis.com

% www.wilhelm-etuis.com

https://www.psiproductﬁnder.de/mtcBog

Wrapped as desired

For more than 80 years, the name E. Wilhelm has been synonymous with
high-quality cases, packaging and displays for jewellery, watches, accessories
and things that make life worthwhile. In addition to packaging for, inter alia, key
fobs, shakers, jewellery, shirts, cutlery, spectacles or cups, the assortment also
includes packaging for figures, pendants, cards, candles, chocolates and wallets.
E. Wilhelm has also received the FSC seal for various series in its assortment,
including for ballpoint pens, coins, wristwatches and even mugs, perfume bottles
and USB sticks. More information is available on request.
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Brands need
brand-name pens
Evo Pro+

www.schneiderpen.com/promotion

Made in Germany
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¢ ps| 42706 « Kalfany Siife Werl

£ GmbH & Co KG » Tel +49 7643 801-0
i info@ksw24.com ® www.ksw24.com

i https://www.psipro

ductfinder.de/nty5n

Ecologically correct

The vegan organic fruity and tasty fruit gum bears from Kalfany are made from controlled
organic ingredients and without any gelatine, and at the same time send out signals of
“ecological correctness”. Compostable promotional bags which are certified with the
seedling and demonstrably ecologically degradable are available as a further statement for
the environment. Purists choose the PAX crunchy mixes consisting entirely of fruit or
vegetables. A small, immaculate declaration proves the avoidance of any additives. Available
are apple, pineapple, strawberry, cherry tomato, zucchini and onion. It does not come with
the usual dried fruit or vegetables, but rather a crunchy, vegan and aromatic snack.

PSI 45328 » Stilolinea Srl

el +39 011 2236350 i .

i info@stilolinea it © WWW.S‘tl olinea. )
https://www.psiproductﬁnder.de/mdhjzd

From nature to nature

The Eco-Friendly line highlights Stilolinea’s environmental awareness and a correct attitude of protecting the
planet for future generations. The ecological Vegetal Pen, Ingeo Pen and BIO-S! pens are manufactured with a
revolutionary material that reduces the environmental impact since it is derived from natural fibres, unlike all
synthetic materials derived from petroleum. The resin used is biocompostable: that is, after undergoing an
industrial composting process, it breaks down in nature. What makes these pens even more interesting is the final
result, a product displaying characteristics that are equal, if not superior, to those of pens manufactured with
petroleum-derived materials. The uniqueness of Stilolinea Vegetal Pen, Ingeo Pen and BIO-S! is underlined by the
proposal of the transparent version, that maintains the same resistant characteristics but offering a wide range of
colours combinations, and by the addition of the “Green Office” line, Vegetal pen and Ingeo pen produced with
lime body, for always keeping up with the trends.
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Tel +41 43 8337733
i hello@innique.ch ® www.bulb-bottles.fh
https://www.psiproductﬁnder.de/mwmmz

Drink CO, neutral

Even bottles can change the world. The new B1.
GREEN bottle from Bulb comes fresh from the field.

[t consists of a bio-based plastic based on sugar cane.
The bottle can be individually branded and is therefore
the ideal advertising medium for numerous industries,
starting from an order quantity of 100 pieces. With this
bottle, advertisers can send out an important message
in terms of sustainability. Each produced bottle will also
support a climate protection project, thus compensat-
ing CO, emissions. Together with the myclimate
foundation, Bulb is involved in a project in Brazil’s
Amazon rainforest that promotes switching from diesel
to climate-friendly FSC wood chips for producing
electricity.

NEUHEITEN
HERBST/WINTER

Serie ELEGANCE, STORM und die neue KURIER.
HALFAR® eroffnet die Neuheiten-Saison! Freuen Sie
sich auf unsere erste Herbst/Winter Kollektion: die
groBe ELEGANCE Serie mit schickem Melange Ge-
webe und neun Taschen. Dazu die neuen der STORM
Serie und den Relaunch der KURIER Umhangetasche
mit vielen Farben. Jetzt auf www.halfar.com

\El
HALFAR

Starke Taschen.

Exklusivvertrieb iiber den Werbemittelhandel
Halfar System GmbH | D-33719 Bielefeld | Germany
Telefon: +49 (0) 521 / 98 244-0 | www.halfar.com
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Quality conscious heroes

The mbw® heroes not only fulfil the legal requirements relating to
quality, in many cases they even surpass them. mbw has been a
BSCI member since 2012, guaranteeing quality control in the Far
East. For example, the orange MiniFeet® label from mbw® stands
for cuddling with quality, documented by seals and certificates
such as OEKO-TEX® Standard, GS-tested safety and TUV-proof.
More about the trustworthiness of quality is available on the new
user-friendly mbw® online portal.

LAUENSTEIN

CONFISERIE

Verwohnen Sie Auge und Gaumen!

Und bleiben Sic in Erinnerung mit dem
Laucnsteiner WinterCube-Adventskalendcer;
Inhale 300 g feinste Pralinen.
Versandfreundlich und leicht individualisicrbar,

PSI-Preis: 17,52 € nto.

lauensteiner.de

: PS| 48564 * Plus Europe GmbH
| Tel +49 211 52285719
¢ info@plus-corporation.com

¢ www.plus-europe.com
https‘://www.psiprodudﬁnder.de/nze3nt

Stapling without staples

The staple-free stapler from Plus Europe puts an
end to annoying searches for staples. Thanks to
its unique technology, up to five sheets can be
stapled together. An environmentally friendly
solution as fewer raw materials are consumed.
Even shredding such stapled documents is easy
since no staples need to be removed in advance.
The stapler is made to a large extent from
recycled plastic and is available in white, blue,
green, pink and yellow. Thanks to its beautiful
design and ease of use, the stapler has already
won the red dot design award.
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PS1 42200 « e+m Holzprodukte GmbH &
E Co. KG « Tel +49 9181 297575
info@em-holzprodukte.de
www.em-holzprodukte.de

https://www.psiproductﬁnder.de/mmenz

Massively competent

Anyone looking for sustainable promotional products
will find what they are looking for at e+m Holzpro-
dukte. Writing utensils and accessories for the
workplace as well as a multitude of gift items made of
solid woods and entirely Made in Germany: all this is
offered by this long-standing manufactory to its
customers. Domestic woods, also FSC® certified, are
preferred. The surfaces are treated with natural oils
and waxes. Printing and high-quality laser engraving of
customer logos can be implemented at any time.
Likewise, individual custom-made products can be
produced according to customer requirements. The
smart smartphone holder Phone Board, for example, is
available in different types of wood, with two different
width grooves offering space for different model
dimensions. This useful accessory is also available in a
wider version for tablets.

mit Multitasking-Kugelschreiber
Elastikband-Verschluss
Stiftschlaufe, Lesezeichen
gepragtes Lineal (10 cm) auf dem Cover
FSC zertifiziertes Papier, Fach fiir Belege
128 perforierte Seiten, Punktraster

r

*empf. Industrie VK ab 100 Stk. 6,95 €/Stk. Gravur inkl.
Bezug tiber Werbemittelhandel

NPP25/.. LILIPAD+LILIPUT | info.troika.de
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Natural talent

Spontex swell sponges are made from regenerated
cellulose, a raw material derived from renewable
plant fibres. This makes Spontex promotional
sponges a fully biodegradable and compostable
promotional product. In addition, the sponges can be
finished with an individual shape and printing and
leave a lasting impression with their impressive
swelling effect. Spontex promotional sponges meet
all criteria to build a positive image transfer between
brand and consumer. Whether as a gift item, mailing
or sponge card: The little clean guys stand out and
are ideally suited to transport the desired advertising
message to the target group.

: jeprodukte —
¢ pS} 41576 « Spontex Industriepro
 Mapa GbH « Tel +49 2161 680411

i stefanie.ludwig@newellco.com

i www.werbeschwamm.
https://www.psiproductﬁnder.de/nZu1yt

Bottle becomes bag

From the PET bottle to the bag: As a company with an ecological sense of responsibility, elasto produces
individual, recycled promotional bags. Before the transformation to the effective promotional bag, the used
PET bottles are thoroughly cleaned. Likewise, non-recyclable foreign objects such as lids and labels are
removed. The bottles are then processed by machine into small plastic chips. From these chips, in turn, a
yarn is made, which is the base material for the newly-woven bags. The bags are available from elasto in
various formats, designs and with various handles and closures. There are no limits to creativity.

{ pgl 41369 + elasto form KG

| Tel +49 9661 8900

i mail@elasto.de www.ela}sto.de
https://www.psiproducthn

der.de/ywizmm
‘I.—I.1. i
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SUSTAINABILITY Sustainable Product 2018
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GRUNER WIRD'S NICHT. Mappen & Verpackungen
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Auffallende Verpackungen und Mappen direkt vom Hersteller

> Entwicklung und Produktion in Deutschland > Logo-Pragung, Digital- und Offsetdruck

> Individuelle Beratung > Personalisierte Produkte

> Kleinserien- und Musterherstellung > Bestlckung & Mailingversand

> GroRe Material- und Produktvielfalt > Express-Fertigung

> Umweltschonende Materialien und Verarbeitung > Individualisierbar fur Ihr Weihnachtsgeschéaft

www.werbegruen.de

N
info@werbegruen.de u
0049 (0) 30 97999934

werbegrlin

Mappen | Verpackungen
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E ein efcdgreiches Neues Jahi!

PSI ;5452 + CD-LUX Adventskalender GmbH

E Tel +49 9971 85710 slud
{ info@cd-lux.de * www.cd-lux.de ]
rtt‘:)(?://www.psiproductﬁnder.de/mguZn]

Advent and the environment

Quality also has an environmental impact which is why almost all inlays for
chocolate in CD-LUX Advent calendars consist of 80 per cent recycled
material. Moreover, they are completely recyclable. In addition to the tried-and-
tested premium chocolate from Lindt, Milka, Ritter Sport and Sarotti, the
Advent calendar experts are also offering calendars with Fair-Plus organic milk
chocolate from sustainable cultivation this year. Optionally, the calendar is also
available entirely in cardboard, with inlays for chocolate also made of cardboard.

A 3

Y

3 PSI 44186 * team-d Import-Export

: Vlarenvertriebs GmbH

: Tel +49 7181 989600 i

: psi@team-d.de -www.teem- .de
I")lttps://www.psiproducthnder.de/zmvhnd

Natural wood products

The bird feeder house and the other natural birch plywood products from
team-d provide a variety of design options. The birch wood is FSC-certified
and the low-cost products with natural charm are made in the EU. The
birdhouse serves as a source of food for domestic birds and is self-assembled.
An interlocking set including assembly instructions is delivered. The wood can
be provided with a print or laser logo from 240 pieces.

STOCK COLORS INCL. PRINT
14 DAY DELIVERY

CUSTOMIZED DESIGN
FROM 500 PCS

BAGS FROM PLASTIC BOTTLES

Foldable bags made from 100% recycled
post-consumer plastic bottles, certified with
the Global Recycling Standard.
Convenient, strong and eco-friendly!

INSPIRATION

RECYCL E
SBAGS

WWW.RECYCLEBAGS.EU

Zonnehorst 16 | 7207 BT Zutphen | The Netherlands
+31 (0) 575 515 455 | info@recyclebags.eu

SLEBRAGS = ()
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51 43287 * Schwan-Stabilo Promotion
i Products GmbH & Co. KG
{ Tel +49 911 5673455
} service@stabilo-promotion.com
www.stabilo-promotion.ccfm
https://www.psiproductﬁnder.de

/ndm5m2

Excellent writing culture

The range of green products at Stabilo is extensive and offers sustainable alterna-
tives in every category: the Green Boss highlighter and the Pointball retractable
ballpoint pens are made of recycled material, the barrel of the Greenfancy
retractable ballpoint pens is made of biodegradable plastic and the Greencolours
coloured pencils and many more graphite and coloured pencils are made of FSC®
wood. With the Greenpoint fibre pen, Stabilo also succeeded in producing the
first pen which consists of 87 per cent recycled plastic and has been awarded the
Cradle-to-Cradle Silver certificate. With its extensive portfolio of green products,
the company from Frankenland is considered a specialist in sustainable promo-
tional pens.

Organic office garden

The use of bioplastics guarantees rapid biodegradabili-
ty of the material of the swinging bowl from emotion
factory. Regional procurement keeps CO, emissions
low. The product is supplied with flower or herb seeds
and a substrate tablet as soil and brings a piece of
nature onto the office desk or windowsill. Once the
small garden is harvested, the rocking bowl is ideal for
storing paper clips, coins, sweets and the like. The
product can be ordered as a full bowl, split in half or
even as a two- and three-piece set. Space for an
advertising message is offered on the sleeve around the
product, which is individually printed. In the product
range of promotional products for pets, the treat bowl
ensures preoccupation and variety for the dog.

¢ pSI 41016 « Heri-Rigoni GmbH emotion
{ factory * Tel +49 7725 93930

de * www.heri.de

H in.rigoni@heri.
| armin.igon@ ductﬁnder.de/l‘lzml‘)d

i https://www.psipro
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CAT. NO 0102 CAT. NO 0103

Check out our Christmas Collection of Gift Sets!
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Tel +49 521 98244-0

info@halfar.com * www.halfar.com )
|https://www.psiproductﬁnder.delntyyy] I

Organic

Halfar®, the manufacturer of promotional bags, presents the Organic bag

series made entirely from organic cotton and produced according to GOTS,

the Global Organic Textile Standard. GOTS stands for an ecologically sensible
product and a sustainable supply chain. And the bag series in the natural colour
is also sustainable because it is so versatile and can be used for a long time.
With zip pockets in three sizes, a drawstring bag and a shopper, the Organics
appeal to different target groups and areas of application. Advertising messages
can be transported eye-catchingly by using screen printing, transfer printing or
embroidery.

In with you

There is no better way to communicate sustainability
than with the biological waste bin Bibo. There is
hardly any other measure that can make such an
active contribution to environmental protection.
Incidentally, electricity can also be produced from
kitchen waste. A banana peel, for example, can light
up an LED lamp for 34 minutes. Collecting kitchen
waste is worthwhile and even fun with this stylish
box. With its compact format, Bibo finds its place
even in small kitchens, is easy to clean and
hygienically closable thanks to its lid.

ideas for friends GmbH

© ps) 47406 * koziol -

R . E Tel +49 6062 604-0 .
¢ incentives@koziol.de * www koziol.de

https:l/www.psiproductﬁnder.de/mzhmnm
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NEU BEI BULB

§1.GREEN

DIE CO2-NEUTRALE FLASCHE
AUS ZUCKERROHR. HHEH

Die Flasche besteht aus

einem biobasierten Kunststoff. anSEHEN

Mit jeder produzierten
Flasche wird ein Klimaschutzprojekt Hﬂ[lll I :-- |

unterstiitzt und damit der
DIE 1'

COZ'AUSStOSS kOmpe siert.
l1 =

FEICH
WO FELD

Jetzt mehr erfahren: bulb-bottles.ch

LUlL  yciimate

BULB-Bottles, hello@innique.ch
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Lunch break hero

The Linotex lunch box in the trendy retro look is an environ-
mentally friendly alternative for transporting food. Ecological,
sustainable, durable and versatile, the sturdy lunch box is

not only perfect for the office or school, but also performs

its services reliably on the construction site. Companies
advertising can be perfectly showcased thanks to the
numerous finishing options. With the option of a single name
engraving, the box becomes a personalised employee
present.

© ps] 44455 » Linotex GmbH

| el +49 7329 920700 e

¢ info@linotex.com * wwwilinotex.com
https://www.psiproducmnder.de/ywlkmd

High-quality optics

Individual cards in an array of variations, which look like classic
PVC cards despite the addition of eco-friendly materials, are
available from Polskie Karty. The trick: In contrast to classic PVC
products, these cards are completely biodegraded within three
to four years thanks to the environmentally friendly material mix.
An advantage that cannot be seen in the cards available in
various designs. The customer will find what he is looking for in
his search for business cards, badges, customer reward cards or  |SSEEEE—___—ite
other gift items: all available from the versatile yet environmen- LO | Al Ty A PS| 49402 » Polskie Karty Sp. 2 0.0

el fendymerat Tel +48 12 41511 45
info@plasticcards.zone

i www.plasticcards.zone
https://www.psiproducth

nder.de/yjkyym

Sunny prospects

Organic production meets economic use with the WQ 145 from
Technoline. The solar-powered quartz alarm clock with space for
a logo or advertising message shows the time and the date, the
day of the week and the current room temperature on its digital
display. In addition, the snooze function of the wake-up alarm
ensures reliable awakening even in deep sleep. Thanks to the
backlight, the numbers are always recognisable, and the alarm

: . Import-Export . . .
 PS| 43817 « Technotrade Impori-txp clock works reliably even with longer periods of darkness thanks

© GmbH « Tel +49 3375 216050
info@technotrade-berlin.de
www.technoline-berlin.de

| hitps://www psiproductinder defywjimd

to additional battery operation.
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Exemplary ecological balance

Available at Igro, carrier bags made from recycled PET bottles are always worth
the price in terms of environmental sustainability. R-PET carrier bags are also
recyclable and can be returned to the recyclable material cycle through disposal
in the recyclables collection. This saves raw materials and relieves the burden on
the environment. R-PET bags are easy to print on and can be reused for years.
This makes them inexpensive, long-lasting marketing tools in the public space: a
recycled permanent bag can easily replace 500 plastic bags before their life cycle
begins again.

PS} 48793  Globe Hope Oy
Tel +358 92238150
B2B Sales Deutschland/Hannover
i Mobil +49 173 6001211
hannele.zi|m—schulz@g|obehope.com

¢ ywww.globehope.com
httpsg://www.psiproductﬁnder.de/mtySnt

Chic upcycling

Globe Hope is an innovative Finnish company that designs and manufactures
ecologically correct products from recycled materials. The word upcycling
describes it best because Globe Hope turns old or leftover materials into new,
unique promotional products and garments. Three core values set the tone at
Globe Hope: aesthetics, ecology and ethics. Both the design and the production
focus on the principle of sustainability. The latest products made from unused
carpeting include, among others, plug-in card and business card holders,
cosmetic bags and other bag variations.




www.psi-network.de PSI Journal 8-9/2018

Custom socks

Custom Socks by Bosscher is specialized in own design
socks. Your partner for Custom Made: casual-, business-,
work-, sport, home socks and sublimation or 360 degrees.
The Unique selling points: Oeko-Tex Standard 100
certificate — the factories are SEDEX certified — very fast
delivery — nice packing — high quality socks. Custom made
casual socks with bright colours, patterns and knitted
company logo can stand out nowadays. Socks with a logo
all over the sock or only under the foot? Almost everything
is possible. Above all, all the socks are very comfortable.
Socks are a great product as a give-away, a premium or as
........... i merchandise. Bosscher can deliver them with a custom
made box, labels or sleeve, which can be in FC print in any

: el +31 102651168 : .
info@bosscher-international.com deSIgn and size.
www.bosscher—international.com

https://www.psiproductﬁnder.de/mtdhod
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Recyclable cardboard cup

RecyCup® is the recyclable cardboard cup from Suthor: Featuring
innovative earthcoating®, up to 60 per cent less plastic is used in the
production of the cup. Thus, the cup overcomes the legal hurdles
and can be easily disposed of in the blue bin or appropriate paper
collection systems and recycled. Appropriate collection systems
can be found at every trade show, at every kiosk and at every

% event. RecyCup® is available as a single- or double-walled cup with

full-colour digital printing or offset printing. The volume range
extends from the small 0.1 litre up to the generously sized 1.0 litre

Recyeelbar cup.

beitung

: S} 41032 * Suthor Papierverar

© mbH & Co K& » Tel +49 2153 9142-0
nfo@suthor.de = www. suthor.de
‘httpc?:llwww psiproductfinder. de/ytyxzd

Sharp set

Richartz combines in its immediately
available set a modern, extra sharp serrated
knife with a practical cutting board made

of bamboo wood. Particularly useful: The
breakfast knife is perfectly held by a magnet
in the milled recess of the wooden board,
thus making it an exceptionally smart and
practical accessory with high attention value.
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PSI 40884 * Richartz GmbH

Tel +49 212 23231-0 o i
: info@richartz.com ¢ Www. richartz.
|i':ttpc?llwww psiproductfinder. .de/otljzj
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i pS} 47555 * Vim Solution GmbH
| Tel +49 7661 90949-200
i yertrieb@vim-solution.com

i trader.vim-solution.com
https://www. psmroductfmder .de/ymidog

Nature meets electronics

The pine timber Q-Pack power bank and USB stick from Vim Solution are

not only light and practical, but something completely new: The two products
are made of genuine Black Forest pine from FSC stocks and available with
2600 mAh and 2 to 16 GB respectively. To complement these articles, in-house
negative engraving is offered. Digital printing is also possible and can be
implemented within a very short time. The minimum order quantity is 25
pieces.

: PSI 42907 * Inspirion GmbH
4 Tel +49 421 5227-0
. ¢ info@insprion.eu * WWW. promotiontops.eu

4 '  https://www.psiproductfinder. -de/ndbmnj

Alternative drinking comfort

Inspirion’s stainless steel Drink Elegant straw perfectly showcases cocktails and
smoothies and ensures maximum drinking comfort on the go. The alternative to
the plastic straw has really earned the predicate sustainability. After use, the
durable promotional product does not end up in the rubbish but is used again
for the next drink. It comes with a special brush that makes it easy to clean the
straw on the go. After use, the product can simply be stowed away in the
eco-friendly cotton bag.

Printed
seed

paper

How does it work?
When the message is read, you
can moisten the paper and cover
it with a thin layer of soil. Give it
some water and sunshine, add
some love and watch the seeds
germinate and bloom within a
few weeks. Messages stand out
when printed on seed paper!

Order your
free sample at
www.Xxiving.com

Questions about our reseller
program? E-mail us at
info@xiving.com.

HOG O X

choose your product

OGO

here your kogo
El

Let your seed
paper flourish.
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https://www.psiproductfmder.delztlly]
I

In touch with nature

Subber, a cork-covered ballpoint pen made from recycled paper material, is one of the
outstanding promotional products from Anda’s extensive writing instrument collection.
Subber successfully combines simplicity with elegance and playful colours. The light-
weight pen comes into its own in everyday life, at school and in the office and is
available in six colours. A company logo can be applied on the clip using two-tone pad
printing.

mmhz ............................ :

i pSI 46516 ¢ USB-FlashDrive.com Product
 Expectations Ltd. « Tel +44 1753 491470
! sales@USB-FlashDrive.co.uk

£y USB-FlashDrive.co.uk '
https://www.psiproductﬁnder.de/zm|4y2

Natural drinking source

The Verona stainless steel water bottle from USB-FlashDrive is an intelligent product
idea that demonstrates a sustainable, environmentally friendly approach. Unlike
disposable plastic items, Verona is reusable, keeping cold drinks cooler for longer and
hot drinks hotter for longer. Available in black and white, the drinking vessel features
classic style elements such as a chrome-plated bottom and lid. The finishing options
include both engraving and full-colour printing on the body of the bottle. The bottles
have a filling volume of 350 millilitres and are delivered individually packed to the
customer. The minimum order quantity is 50 pieces.




Nestler-matho®

TECHNICMEETSDESIGN

Lichtbogen-Feuerzeuge von Nestler-matho®

> USB-Feuerzeuge mit wiederaufladbarem Akku
> Unempfindlich gegen Wind und Wetter durch elektronisch erzeugten Plasmalichtbogen

> Die umweltfreundliche Alternative ohne Gas oder Benzin!

Nestler-matho GmbH & Co. KG
Fon: +49(0)7221-2154-0 | Fax: +49(0)7221-2154-54 | info@nestler-matho.de | www.nestler-matho.de
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£ pg) 47673 + myfitmix GmbH —
 Gueets & Snacks * Tel +49 6195 673210
i info@myfitmix.de * www.myfitmix.de )
https://www.psiproductﬁnder.de/zwmxml

Sustainable nibbling

Customers make the right choice with the roasted organic almonds in the snack
mug from myfitmix. The packaging used is food grade: after all, it is manufac-
tured according to strict EU regulations, using only certified food grade materi-
als. The snack mugs are filled with 40 grammes of roasted almonds and can be
printed all around in four-colour digital printing. Delivery is effected from a
minimum quantity of 500 pieces within three to four weeks. Incidentally, the
comparny is organic certified according to DE-OKO-005.

ap\@@
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MADE IN ITALY

oREEy,

Die Appeel-Kollektion wird exklusiv von
Lediberg aus Teilen des Apfels und aus-
gewahlten Pflanzenfasern hergestellt. Die
Kollektion umfasst Notizblicher, Kalender
und Accessoires. Zu allen Produkten gibt
es unterschiedlichste Veredelungen fir
die richtige Werbebotschaft. Sie haben
die Story, wir haben das richtige Produkt.

: GmbH
i PSI 44501 © InterPro Brands
© & Co. KG = Tel +49 421 33060000

info@interprobrands.de
i www.interprobrands.com
https://www.psiproducthnder.de/nmfmyz

Classic, sustainable, ecological

Classic, sustainable, ecological: The Friend of Inter Pro notebook, made of
paper and cardboard and including a ballpoint pen, is designed for those who
like to make notes by hand and rely on a good companion. The ring binder
ensures pages are easily turned and the small rubber band secures the pen. Due
to the coloured applications, the useful promotional product harmonises with
most logos. Advertising can be applied on the royal blue, red, green and orange

product by using pad printing. Led i be rg g rO U p

IVORY agz@el Lanybook® Castelli

COLLECTION digital solution

Lediberg GmbH | www.lediberg.de | info@lediberg.de

Planen auf die moderne Art | Terminkalender und Notizbticher
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Seven new employees

The promotional product specialists at K+M are looking forward to further support from
new employees. In the past four months, the team has been strengthened by a total of sev-
en new employees. Alexandra Micic, who worked as an employee at K+M for many years,
has returned. Tobias Zienow, Simone Rost and Johanna Bulut, experienced employees
from the fields of media, import, textile finishing and printing processes, have joined the
sales department. Jessica Gelev has joined as a clerk, Marina Schneider will handle sam-
ple and goods despatch in the future, and Sabrin El-Hanafi will start as a new trainee. “We
have succeeded in gaining an excellent mix of new colleagues with experience and new

A input from our industry. As additional customer mandates,
K+M Werbemittel GmbH they will enhance our service portfolio. We are proud of Al-
exandra Micic’s return to K+M as an experienced employee after several years; as well as

The new additions (left to right): Tobias Zienow, the decision of the other new employees who are experienced in the industry. We have
Alexandra Micic, Marina Schneider, Jessica Gelev, gained additional competence and very motivated additional manpower for our new tasks”,
Simone Rost, Jessica Bulut and Sabrin El-Hanafi. says Stéphane Hennig, managing partner of K+M Werbemittel GmbH. www.rmwz.de

New face in sales team
for France

Distributor support
intensified

REFLECTS GmbH has further strengthened
its sales team for France through Djoe Bin
Baruani. The ambitious salesman previous-
ly worked at Peugeot, among others, and is
looking forward to his new responsibilities
in the promotional product indus-
try. Personal dialogue is important
for Baruani: “Keeping in contact with the
customer at all times is at the heart of every

Personal support of promotional product
consultants including a creative exchange
of ideas has a very high priority at the meas-
uring device manufacturer STABILA. For
this reason, the position of Sales Manager

was newly created and occupied by

Thomas Bittinghaus. Buttinghaus has
gained experience in the industry over many
years. “We are convinced that this measure

Thomas Biittinghaus will enable us to better serve and support Djoe Bin Baruani good sales concept, Composure, courtesy,
our distributor partners in the future,” says competence and dedication — that is what
Tobia Buchmann, Head of Promotional Prod- REFLECTS customers expect and get, of
uct Sales. www.stabila.de course.” www.reflects.de

New Customer Service employee

Since June 2018, Martina Haller has been supporting the STABILO Promotion
Products Customer Service Team. She began taking on the supervision of Cus-
tomer Service for France and Italy. Martina Haller was born in South Tyrol and
grew up bilingual, speaking both German and Italian. Thanks to her stays abroad,
her strengths also include French and English. In addition to language skills, she

. also brings with her many years of experience in
STABILO Promotion Products sales and customer support. Her previous jobs
include being managing director of a small company and the event coordinator in
the hotel sector. By welcoming Martina Haller, STABILO Promotion Products is
! strengthening the Customer Service Team and placing emphasis on country-spe-
Martina Haller cific customer support and advice. www.stabilo-promotion.com
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10 years as brand ambassador

Daniela Gottenof has been an integral part of the team at Mahlwerck Porzellan for ten years
now. Hardly anyone knows the Mahlwerck products and finishings as well as she does. Her
path shows that personal development is not only possible in large corporations: Daniela Got-
tenof started in the administration and customer service before becoming manager of the back
office. Since September 2017, she has been looking after numerous customers directly in the
field as'a key account manager. “It’s great to be a part of this exciting industry with so many
nice customers as it makes my life amazingly diverse. In addition, I am proud to

represent a leading company with super individual products together with our Mahl-

werck family,” says Daniela Gottendf. Tobias Kockert, Managing Director of Mahlwerck Porzel-
lan adds: “We are extremely happy that our team can count on Daniela’s skills and excellent
support.” www.mahlwerck.de Daniela Gottenof

New addition to the field
service team

Future prospects for
trainees

SND PorzellanManufaktur has strengthened
its field service team through Lars Leppert.
Since April 2018, Lars Leppert has been the
new sales representative for the north of

Germany, responsible for the postcode m
areas 0-3 and 47-49. However, he is

After successfully completing his vocation-
al training as an industrial clerk, Klio-Eter-
na Schreibgerate has taken over the former
trainee Stefan Wolf in its team. He is now
utilising his knowledge acquired in the 3-year
training course as an emplay-

not new to the industry. He has specialised ee in the accounting department

in the promotional product industry for years. and supporting the quality assurance of the

At SND, Lars Leppert now ensures the right company. Klio-Eterna is a recognised train-

cup is on the customer’s desk. Lars Leppert ing company and has been training young  Stefan Wolf
www.snd-porzellan.de people in commercial and technical profes-

sions for many years. www.klio.com

New field service manager

Judith Frohlich is taking over the management of the field service of Senator GmbH for the sales region
Germany-Austria-Switzerland with effect from 1 August. The experienced sales specialist has been part
of the company’s field service team since February 2017 and manages the key accounts in the southwest
Germany region. She has many years of management and sales experience in the promotional
product trade. “The customer always come first for Ms. Frohlich. I am pleased that this highly mo- m
tivated employee is now taking over the management of the field service,” says Daniel Jeschonowski, man-
aging partner of Senator GmbH. Sandra Spath-Stolz, head of the back office of Senator, is looking forward

to support on the same level and adds: “The intensive cooperation between the back office and the field
service strengthens our customer service and enables us to offer our customers the best possible service.”

The assortment of Senator GmbH includes not only high-quality writing instruments but also mugs and
cups. Production and finishing is concentrated at the headquarters in GroB-Bieberau. Subsidiaries within |
some cases in-house print shops in the UK, FR, China and India support the worldwide distribution. Judith Fréhlich
www.senator.com
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Two seminars:
Online marketing as an opportunity for sales growth

macobus, a business training, consulting & marketing company based in Stuttgart and Sigmaringen, spe-
cialises in seminars, workshops and providing advice on e-commerce and online marketing for small and
medium-sized companies. Behind macobus are three experts: Jorg Meyer who focuses on web technolo-
gies & marketing, Meike Patzold who specialises in design & communication, and André Stemmermann
who focuses on business concepts & strategy building. In October, macobus and akatex (academy for tex-
tile finishing) will be organising two joint seminars.

The macobus events are open to all industries for all companies that want to do successful marketing with small budg-
ets. The one-day workshop entitled “Online marketing as an opportunity for sales growth”, which will be offered for the
first time together with akatex in Sigmaringen on 12 and 13 October 2018, will show interested parties and managers
from small and medium-sized enterprises the opportunities of sales and marketing via the internet. It will put an end
to any fears or myths and give the participants a clear and realistic picture of the possibilities and also stumbling blocks
in the online market. The experienced speakers Meike Patzold, Jorg Meyer and André Stemmermann explain with dif-
ferent emphases, and understandably for laymen, how successful on-line marketing functions, what is essential on the
web, and what expectations customers have today. The workshop provides a professional overview of the various fac-
ets of the topic, gives suggestions for those taking their own first steps, but also offers new approaches to experienced
online marketers.

The workshops have no particular thematic focus for textile finishers and promotional product distributors. However,
speaker André Stemmermann has been operating in the promotional product and textiles industry for more than 20
years and addresses requests and questions from industry participants accordingly. Speaker Jorg Meyer is also famil-
iar with the [T-technical and marketing-technical requirements of both industries through various projects.

The seminars:

 12.10.2018: Online marketing as an opportunity for sales growth, Sigmaringen
Workshop: Sales and marketing

+ 13.10.2018: Online marketing as an opportunity for sales growth, Sigmaringen
Workshop: Sales and marketing

For information and registration for the individual events: https://aka-tex.de/aka/#!/veranstaltungen

T

The experienced
speakers (in the
photo: André
Stemmermann)
explain with dif-
ferent emphases,
and understand-
ably for laymen,
how successful
on-line marketing
functions.




www.psi-network.de PSI Journal 8-9/2018

Premiere in Moscow

The inaugural PSI Russia will take place at the inter-
national ‘exhibition centre Crocus Expo in Moscow
from 11 to 13 September 2018. More than 5,000 vis-
itors are awaited by 150 participating ex- .
hibitors. The trade show brings Ia)lmbi%ious PS| Russia
creative minds and promotional product suppliers to- —
gether and, at the same time, presents a new format:
a trade show festival of creative advertising that aims
to stimulate the exchange of ideas and experience and
to be a source of inspiration as well as a business plat-
form. “Exhibitors will have an excellent opportunity
to meet their customers in a relaxed atmosphere of
entertainment and personal approach and to present
their brand”, says the organiser Reed Exhibitions Rus-
sia. The trade show programme also includes the PSI
Russia Catwalk, the Idea Gallery and the PSI Russia
Award. www.psi-russia.com/en-gb.html

The trade show brings ambitious
creative minds and promotional
product suppliers together.

Advertise and maintain value

Smartphones, tablets and the like have been an integral part of our everyday lives for many years, be it professionally
or privately. As digitalisation progresses, more and more companies are providing their employees with company mo-
bile phones, laptops or tablets to introduce a unified standard. Whether it is a high-end purchase or a leasing device,
every device needs reliable protection to maintain its value without incurring additional costs. That is why protective
covers are absolutely necessary accessories, especially when employees travel a lot. Individually customised and brand-
ed, devices and cases are widely used around the world and are therefore effective, highly visible advertising media.
Even accessories like power banks have become an integral part of working life: they ensure long-term trouble-free
working and are mainly used on trips and during customer visits. They are therefore also excellent brand ambassadors.
Low Energy Systems offers a first-class range of products in all of the above-mentioned

product groups — tailored to individual requirements —

and is available to the European promaetional product

trade in all matters relating to the protection, power supply and accesso-

ries of all devices.
Samartphone, tablets and the
like are excellent brand ambas-

sadors.
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GWW Gesamtverband der
.. Werbeartikel-Wirtschaft e. V.

Start of the GWW working group “Pro Promotional Product”

During the previous legislative period, the GWW Board decided to set up a working
group “Pro Promotional Product”. The aim is to improve the public image of the pro-
motional product industry in general and especially of the promotional product. Under-
standing and trust should be facilitated and built through information and activities.

On Tuesday 26 June, the working group “Pro Promotional Product” met for the first time in Mainz.
This was preceded by various meetings to discuss the content and a presentation of the targets at
the recent GWW General Meeting. The kick-off meeting was mainly about devising and launch-
ing a comprehensive database. After all, the messages of the promotional product industry should
reach the right target persons. This will provide a basis on which all forms of communication, from
the press release to guerrilla marketing, will be able to fully achieve their optimal impact.

The “addressees” will be researched next month in the areas of specialist public, general public,
politics, associations, universities and sector public. Each participant in the “starting line-up” of the
working group will do his part to compile and qualify the important addressees. Following a cen-
tralised compilation of these addresses, the correct “target persons” will be researched in a sepa-
rate GWW project. As you can see, this will be a complex process. But what use are messages that
reach no or the wrong people. Countless public relations projects by companies, associations and
other organisations have failed due to an inadequate database. That should not happen to the
GWW. In a second step, content formats that optimally serve the different communication chan-
nels will be conceptualised. The members of the working group have agreed to digitally handle
much of the work and communication with each other. In most cases, a federal association re-
quires extensive travelling which quickly turns a meeting into a one-day meeting and more. The
next meeting of the working group will therefore not be until the Trend in Wiesbaden (14 Septem-
ber). The greater part of the database should already have been developed by then. www.gww.de

www.psi-network.de

From left: Ralf Samuel (GWW Managing Direc-
tor), Frank Dangmann (GWW Chairman), Simon
Dietzen (display Verlag Managing Director),
Manfred Schlosser (Edit Line Verlag), Tobias
Bartenbach (Agentur Bartenbach).
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Important guests recently visited elasto: Rita Hagl-Kehl, Member of the Ger-
man Bundestag and Parliamentary State Secretary to the Federal Minister of
Justice and Consumer Protection, was a guest in Sulzbach-Rosenberg. She
made the long trip from Berlin to talk to the managers of elasto, the manu-
facturer and importer of promotional products, about fair trade conditions.

Important SPD guests visit elasto

Specific request for
fair trading conditions

Important guests at elasto (from left): Frank Sperber; Sebastian Giitlein;
Marcus Rosel (all elasto); Joachim Bender; State Secretary Rita Hagl-
Kehl; Reinhold Strobel; Uwe Bergmann (all SPD); PSI Manager Michael ! |r
Freter, Marcus Sperber. I ]

ithout much ado, Marcus Sperber came
straight to the point in the discussion that
followed a tour of the company: “Markets
and market conditions are changing world-
wide. The major online platforms such as
Amazon, Alibaba and others must be made to compete
fairly with suppliers in Germany and Europe. That is not
the case at present because European or national law is
being systematically undermined because it is being ig-
nored. Quality and safety fall by the wayside — and ulti-
mately the suppliers who invest a lot of money and man-
power in these matters.”

I\

The height of irresponsibility

Susanne Regler, head of quality management at elasto,
made this very vivid and comprehensible with examples:
Products that had been ordered for demonstration pur-
poses on online platforms did not meet any requirements
for quality and safety, and were in fact enormously harm-
ful to health. The height of irresponsibility was a food stor-
age box which was supposed to be suitable for the micro-
wave: it charred and almost dissolved, causing a lot of
smoke. Another serious case: Following critical questions,
a pair of sunglasses without a protection class, without
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instructions and without CE marking was then no longer
classified as safety glasses but as a toy, which is even
worse. A red cap, on which everything was missing, which
local distributors must prove (even the proof of the dis-
tributor), faded in colour and produced a displeasing odour.
Here, too, critical questions were answered with a suc-
cinct, partly nonsensical answer created using the Goog-
le translator.

Stupid answers from the Internet

But it gets even worse. After a certain time, the very same
products were ordered again. Staff at elasto expected that
at the very least a few rectifications had been made. Far
from it! The modified products were worse. A cap made
of polyester was given the ludicrous, misleading designa-
tion: cotton polyester.

Politics needs to be even more informed

State Secretary Rita Hagl-Kehl and her political group were
visibly impressed. The subject had obviously never been
revealed to them on the basis of such vivid and tangible
examples. Hagl-Kehl also promised to direct this issue
promptly to the appropriate departments of consumer
protection and justice. It is not just about the jobs that are
endangered at elasto and other companies in the indus-
try, it is also clearly about consumer protection. In the ex-
amples presented by Susanne Regler, specifically people
and even children were very much at risk.

Sustainability as a goal

Michael Freter, PSI Managing Director, also attended
and pointed out — and asked that his message also be
passed on — that the promotional product industry has
been investing heavily for quite some time to bring sus-
tainable, high-impact promotional products to the mar-
ket. Freter also fears that more and more users are suc-
cumbing to the cheap enticements of the major trading
platforms. Here he demanded equal rights and equal
treatment for all market participants. “It is unacceptable
that German or European distributors are specifically
monitored, thus often causing misjudgements and time
delays just because they may be held accountable in the
event of any violations. On the other hand, Asian sup-
pliers are delivering tons of non-marketable products to
the local warehouses of major online platforms,” said
Freter.

Three specific requests

At the meeting in Sulzbach-Rosenberg, Marcus Sperber
made three very specific requests for politicians. In his
opinion, there is an urgent need to ensure that:

Practical demon-
stration of promo-
tional products for
politicians: State
Secretary Rita
Hagl-Kehl (centre)
during the

factory tour.

> online platforms are classified as a distributor and not
just as a service provider. As a result, they also must
bear responsibility and accept consequences for prod-
ucts and plagiarism on their platforms.

> a single point of contact for consumers and compa-
nies is created in the Ministry of Consumer Affairs
(Justice), which can be contacted, as in the cases de-
scribed above.

> the same requirements and controls apply within the
EU, something that Marcus Sperber does not currently
see in certain EU countries.

Thanks and praise from Berlin

Secretary of State Rita Hagl-Kehl gave a very positive as-
sessment of the meeting at elasto and assured everyone
that she would communicate everything she had heard to
the appropriate place and make a sustained effort to en-
sure that something happened there. She also agreed to
be available as a first point of call for questions and sug-
gestions. “Such meetings communicate facts, make the
impact tangible and, if you like, make politics even smart-
er and more practical.” <
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The GWW Newsweek started off its most recent tour with a slogan:
“Promotional ARTists” was the motto for the tour of eight German cities
completed by the “mobile in-house trade show”. At the end, the tour
made a stop in Switzerland for the first time as a partner of the
Promoswiss association.

GWW Newsweek 2018 a guest of Promoswiss

"Advertising artists” on tour

The finale of the
first Newsweek
took off at the
Fraport Arena
in Frankfurt-
Hoechst.

Bielefeld, Cologne and, for the first time, a location in Swit-
zerland were on the itinerary of the “roadshow” and invit-
ed guests to a hands-on examination of the exhibits.

howcasing promotional products in an ar-
tistic way was the aim of the Newsweek
2018 organized by the Gesamtverband der
Werbeartikel-Wirtschaft e V. (GWW) (Ger-

man Promotional Product Association).
Accordingly, the motto of the tour from 4 to 20 June to
acquaint promotional products distributors and consult-
ants, as well as their customers, with the latest creative
promotional ideas and product trends was “Promotional
ARTists”. The exhibitors on the tour were 93 “masters of
the trade”, who provided detailed information on how to

Carefully considered concept

Together with the Swiss association Promoswiss, the GWW
“abducted” the Newsweek on 20 June and took it to the
Spreitenbach Environmental Arena. After the traditional
PSF Forum, the roadshow was opened extra for Swiss

enable the objects on display to have a full impact on their
recipients. Eight attractive “open-plan galleries” in Mu-
nich, Nuremberg, Stuttgart, Frankfurt, Berlin, Hamburg,

trade professionals and their customers. The great popu-
larity the Newsweek again enjoyed this year among ex-
hibitors, consultants and their business customers is based
on a carefully considered concept. Within a short period

www.gww-newsweek.de — www.psf-forum.ch
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of time, the visitors can obtain first-hand information on
new products and trends. The partner agencies and pro-
motional product consultants hosting the event in turn
give their customers, along with the suppliers on site, many
tips and suggestions, thereby generating additional reve-
nues.

Obstacles at the start

As usual, the exhibitors’ views of the first week of the
Newsweek varied. Everyone praised Stuttgart as a loca-
tion with numerous very fruitful contacts. The event in the
Fraport Arena in Frankfurt-Hochst was also well-attend-
ed — until a severe thunderstorm caused a commotion
that distracted everyone from the fairgrounds, since wa-
ter found its way into the outer portions of the hall and
covered the access roads around the arena knee-deep.
When the flooding abated, many visitors took flight, and
hardly any new ones came to take their place, since traf-
fic in Frankfurt had been brought largely to a halt for a
long period of time. Unfortunately, the blind forces of na-
ture took several hours of exhibition time away from the
exhibitors, who had once again brought along many new
products, as well as motivation and high spirits.

A strong second week

Despite the unpredictable incidents, such as traffic prob-
lems and heavy rain, as well as the Bavarian Pentecost
holiday ending just before the tour began, the organizers
were “extremely satisfied” with the net results again this
time. Nearly 4,000 visitors came to the eight tour dates in
Germany. This figure may be a bit lower than in the pre-
vious two years, but the quality of the guests compensat-
ed for the decline in the number of guests in Munich and
Nuremberg. The second week, as could be expected, start-
ed off with a “gratifying increase in the number of visitors”
The figures in Berlin and Hamburg were distinctly higher
than the previous year. “A thoroughly successful premiere”
followed at the premiere in Bielefeld. “The municipal hall,
multifunctional conference and event centre opposite
Bielefeld central station turned out to be a convincing new
‘home’ for the Newsweek in north-eastern North Rhine-West-
phalia,” said GWW Managing Director Ralf Samuel. The

Umbrellas
were not only
popular items
laterin
Frankfurt.

Reusable
products are
very popular

in times of sus-
tainable use of
resources.

Promotional
product pro-
fessionals
convince visi-
tors of convinc-
ing products.

As always, the
counters of the
inviting promo-
tional product
distributors
were well
attended.
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| Perfect weather
. and high spirits

at the relaxing
evening gala,
outside and
inside, at the
end of the PSF
Forum.
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German tour scheduled was rounded off by Cologne, where
the guests were welcomed fittingly in the RheinEnergi-
eStadion just before the FIFA World Cup.

Closing ranks with the PSF Forum

The first Newsweek date in Switzerland came about thanks
to the most recent collaboration of the GWW with Pro-
moswiss, the association of the Swiss promotional prod-
uct industry, which immediately followed the traditional
PSF Forum. This time, there was no thunderstorm in sight
and many professional promotional product distributors
took advantage of the lovely weather to peruse the offer-
ings of the Swiss trade show, which was held for the thir-
teenth time, as did many interested parties from Swiss
companies the “Newsweek Switzerland” on the next day
for intensive consulting by the 75 exhibiting suppliers and
Swiss distributor hosts, including BB trading werbeartikel,
Kaiser Promotion, Eckert Werbeartikel, Trikora, Hach and
Lyreco Switzerland. The changeover to trade show stands
from the previously used table exhibits earned favourable
remarks.

Double event goes down well

Promoswiss President Roger Riwar was delighted at the
“widespread support” for the merger of the PSF and the
Newsweek. “The Promoswiss gala on the eve of the fo-
rum was booked out right away. This traditional event was
very well organised and the four-course meal was of out-
standing quality. This time, too, the sought-after Promoswiss
awards found deserving winners,” reported Riwar. This
year’s awards included a total of seven prizes in the cate-

Winners of the Promoswiss Awards

° Promotional Product of the Year
Gold: Multiflower with “bee friends”
Silver: Eckert, jar and bottle opener
Bronze: Prodir, “DANN” writing instrument

* Innovation of the Year
Titanium: Mint Products, stone paper notebook

* Campaign of the Year
Gold: Lacoray com Team, “Send a Hug”
campaign
e Silver: BB Trading, BB Trading customer gift
* Bronze: BB Trading, EWZ inflatable hippo
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gories of promotional products of the year, campaign of
the year and innovation, and were awarded for the eighth
time. According to Promoswiss, the two occasions were
attended by around 600 guests.

Confident outlook

“The broad range of industries was widely praised, as were
the terrific, air-conditioned event hall, perfect accessibili-
ty with free parking for 500, the excellent organisation and
not least the catering. Some of the exhibitors were already
looking forward to orders during the trade show. Promoswiss
is going to evaluate the joint event and tackle future pro-
jects very shortly,” added Roger Riwar, and drew a posi-
tive conclusion: “Most of the exhibitors told us on the day
of the show that they would be participating at the next
one.” The GWW also appears confident: “Once again, we
were able to note that the roadshow is attracting more and
more attention from agencies, marketing specialists and
decision-makers in the industry,” says Ralf Samuel, repre-
senting the association, when describing the positive de-
velopment of the GWW Newsweek. <

The exhibition area in Sprei-
tenbach from an (almost)
bird‘s-eye view.

The Swiss events were also
well attended.

The proof of the pudding
is in the eating: Promo-
tional products with an
interesting taste.

Group photo with happy
winners of the
Promoswiss Awards.

www.gww-newsweek.de — www.psf-forum.ch
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The PSI Sustainability Awards 2018 will be presented in the festive setting of
Kurhaus Wiesbaden on 7 September 2018.
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Economic Excellence 2018
A.W. Faber-Castell GmbH
Badge4u Wojciech Pawlowski

Brauns-Heitmann GmbH & Co. KG

Halfar System GmbH

Karl Knauer KG

Manufacturas Arpe, S.L.

memo AG

PROMIDEA SRL

Schneider Schreibgerdte GmbH

uma Schreibgerdte Ullmann GmbH

Environmental Excellence 2018

A.W. Faber-Castell GmbH

Brauns-Heitmann GmbH & Co. KG

CD Werbemittel Vertriebs GmbH
Fair Squared GmbH

FD Textil GmbH

Halfar System GmbH

Karl Knauer KG

Manufacturas Arpe, S.L.
Schneider Schreibgerdte GmbH

uma Schreibgerdte Ullmann GmbH

Social Excellence 2018

A.W. Faber-Castell GmbH
Badge4u Wojciech Pawlowski
BIC GRAPHIC EUROPE S.A.

Fair Squared GmbH

Halfar System GmbH

Karl Knauer KG

memo AG

PROMIDEA SRL

Schneider Schreibgerdte GmbH

uma Schreibgerdte Ullmann GmbH

Environment Initiative 2018
BIC GRAPHIC EUROPE S.A.

CD Werbemittel Vertriebs GmbH
FD Textil GmbH

Halfar System GmbH

Inspirion GmbH

Karl Knauer KG

Schneider Schreibgerdte GmbH

Schwan-STABILO Promotion Products GmbH & Co. KG

Social Initiative 2018

A.W. Faber-Castell GmbH

BIC GRAPHIC EUROPE S.A.

Fair Squared GmbH

Karl Knauer KG

Mace (ireland) Ltd.

Schneider Schreibgerdte GmbH

Sustainable Product 2018

BAGS BY RIEDLE

BIC GRAPHIC EUROPE S.A.
Bulb-Bottles-Innique AG

cyber-Wear Heidelberg GmbH

Disefios NT

elasto form KG

e+m Holzprodukte GmbH & Co. KG

Hannes Schmitz Bio-Button KG

JUNG BONBONFABRIK GmbH & Co. KG

KW Open promotion consulting & trading GmbH
Manufacturas Arpe, S.L.

memo AG

PowerCubes

Schneider Schreibgerdte GmbH

SENATOR GmbH

Verlag fiir Pravention Wilken Inh. Bettina Wilken
werbegriin - Mappen | Verpackungen
Westcoast of Sweden International AB

Zettler Kalender GmbH

Sustainable Campaign 2018
Cup Trends - Inh. Torsten Schieck
Join The Pipe BV
kicks-promotion GmbH
Mahlwerck Porzellan GmbH

mcs promotion GmbH

S & P Werbeartikel GmbH
TROIKA GmbH

Z0GI GmbH

Sponsored by

PF Concept International B.V.

bullet _Azswe LABEL-

s

PSI Promotional Product Service Institute, Reed Exhibitions Deutschland GmbH, Vélklinger StraBe 4, 40219 Diisseldorf
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Gesamtverband der Werbeartikelwirtschaft, the German promotional
product association widely known under the acronym GWW, has
begun an eventful second half of the year. At the beginning of July,
the six-member board, headed by GWW Chairman Frank Dangmann,
met to initiate the association’s future activities.

Association celebrates “silver anniversary”

GWW celebrates “25”
and opens TREND 2018

GWW TREND 2018

n addition to press and public relations,
the topics included political activities — es-
pecially the tax policy objectives — as well
as the scope of services offered by the
GWW. Not to forget its anniversary, be-
cause the association was founded 25 years ago, more
precisely on 19 August 1993 in Offenbach am Main. “To-
gether, we have significantly improved the reputation and
significance of promotional products in Germany and have
managed to achieve a considerable
increase in turnover in spite of all the
subsequent restrictions,” said an elat-
ed Frank Dangmann on the occasion
of the “silver anniversary”, adding: “And
of course we want to continue to grow
to make our form of advertising even
more acceptable.” Of course, the 25th
anniversary of the GWW will be cel-
ebrated on the occasion of this year’s
summer meeting in Wiesbaden on 13
September. The TREND 2018 will fit-
tingly take place one day later. The

The venue for this year’s
TREND is the brand new
RheinMain CongressCenter
in Wiesbaden.

Pictures: © Peter Krausgrill,
Rhein-Main-Hallen GmbH.

venue is the recently completed RheinMain Congress-
Center in Wiesbaden. But first of all the double event will
start on 13 September in the afternoon with top-class pres-
entations on industry-relevant topics. In the evening, the
anniversary get-together will follow, during which the GWW
family will have ample opportunity to network and cele-
brate. Culinary as well as musical highlights are planned.

1.000 trade visitors expected

At the TREND itself, which will open its doors from 9 am
to 5 pm on 14 September, 130 exhibitors with their latest
trends and products will be awaiting their guests (exclu-
sively) from the circle of professional promotional prod-
uct distributors and consultants. Following the repeated
increase in visitors last year, the GWW is now expecting
around 1,000 enthusiastic trade visitors to attend the 32nd
edition of this popular and important industry event in
Wiesbaden. According to the GWW, room contingents at
various hotels in Wiesbaden are available through the GWW.
“These will be distributed in a timely manner to the par-
ticipating exhibitors and visitors to ensure they do not ex-
perience any problems with the automechanika that will
be taking place in Frankfurt at the same time,” advises the
association. Registrations can be made under the follow-
ing link: gww.de/messen-events/trend/ <

GWW TREND 2018
14 September 2018, 9 am — 5 pm

RheinMain CongressCenter
Friedrich-Ebert-Allee 1, 65185 Wiesbaden
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What requirements are placed on promotional products? How are products
perceived? How are they successfully integrated into marketing campaigns?
The Polish promotional product association PIAP sought answers to these
three questions. The result is the first comprehensive quality study on the
perception of promotional products within the Polish market, says PIAP.

Market study of the Polish association PIAP

More success thanks
to precise indicators

First professional
research on
promotional

gifts market!

or quite a long time the Polish promotio-
nal product association PIAP was looking
for an extensive, professional and multi-
layered market study. And for just that rea-
son PIAP got in contact with the global
market research and consulting company Ipsos. To get a
deep insight into the market, Ipsos asked both buyers of
promotional products as well as recipients, such as cus-
tomers, employees of companies and individual persons.
According to PIAP, this study unearthed several findings
such as interesting trends, directions of development, and
guidance on how to shape customer relations, be it through
quotations or catalogues. The data obtained should ena-
ble PIAP members to tailor their activities to the needs of
the market. To date, the Polish association had relied on
specially conducted internet surveys. “We have long wan-
ted such an extensive, professional and multi-layered mar-
ket study. With these new insights, we can provide our
members with a tool to grow their business accordingly.

click hera

The figures of the studies are excellent indicators,” ex-
plains Katarzyna Wojniak, Director General of the PIAP
board.

Desire for more originality

Promotional products are important and effective in the
context of marketing strategy, according to the general te-
nor of the study. What is more, they are the business card
of a company as they sharpen its image and its percepti-
on in public. There are two main criteria for a promotio-
nal product: its functionality and its quality. There was
least agreement in the survey with the attribute “unique-
ness”. This was justified by the fact that customers believe
that there are not very many original promotional pro-
ducts. However, apart from the functionality and the ad-
ded value of a product due to various application possi-
bilities, uniqueness, an interesting design as well as unu-
sual models were particularly important. According to the
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study, another key criterion for a compelling promotional
product is its positive surprise effect.

Need for convincing large companies

In addition to the expectation of recipients, the motivati-
on of companies to use promotional products was also
examined. It emerged that medium-sized companies in-
vest the most in promotional products, as they see their
value transported best through this medium. Even small
companies see promotional products as the most valua-
ble communication channel for them. Despite high expen-
ditures, business owners see the greatest potential here.
At large companies, however, promotional products play
a minor role, as the advertising budgets are more widely
diversified. Here, the study sees both the biggest challen-
ge and opportunity for the industry.

a qu"pment.

Increasing the employer’s image

According to the study, promotional products that employ-
ees receive from their employers tend to stay put and are
used as office supplies. At the same time, however, the
image of an employer increases with the use of promoti-
onal products. The highest priority is given to individua-
lised products presented on the occasion of a birthday.

Available exclusively to members

The complete study, which addresses further strengths
and weaknesses of promotional products as well as their
functions and possible uses, is available exclusively to PIAP
members and can be obtained directly from the Polish
association. <

The importance of advertising gifts in three customer groups

Companies that usually have a small adver-
tising budget. Small companies usually
choose mass functional gadgets, depending
on the profile of the company, such as: lea-
shes, pens, folders, notebooks, occasionally
mugs.The very fact of offering an adver-
tising gift is a distinguishing feature
against the competition. Therefore they
usually are very classic. They serve as a
tool for building and maintaining custo-
mer relations. They are supposed to be a
signal to the customer that even such small
companies can afford to be professional,
and they are also a sign of status.

A group of companies that knows the value
and strength of advertising gifts. They are
also the main tool for promoting their activi-
ties.

They feel the need to stand out through the
gadgets they offer.

They usually use several groups of gifts for
various occasions.

They treat advertising gifts as an ele-
ment of building relations with custo-
mers. Therefore, they want to show
what is important from the point of
view of the company’s values

They more frequently use a wider range
of marketing and promotional tools.
Advertising gifts are only a necessary part.
Something customers are used to. They are
a certain standard of conduct.

At the same time, large companies are more
often aware of the need to build a brand
and also use advertising gifts for this pur-
pose.

www.piap-org.pl



Cosmetics and body care

Those who feel good
?r?omore open to their

W men,— and more
open. Eo go |t|ve messages.
ollowing pages
show procLuctst ?E ombine
eautl
soE[)hlstlcate new. %roducts
hat co vey well-being

as ecnve
adavertlsmg ?mpulses



www.psi-network.de

PSI Journal 8-9/2018

41594 + Wellness-Promotion
© cmbH & Co. KG » Tel +49 731 9627717

¢ info@uwellness-promotion.com
i www.wellness-promotion.com

https://www.psiproductﬁnder.de/otu3ym

Colourful lip care

The name VitaLip® stands for lip balm “Made in Germany”. The production of
lip balms by Wellness-Promotion is carried out entirely in Germany in accord-
ance with the German cosmetics regulation and cosmetics GMP on the basis
of EU Directive 1223/2009/EC. In addition to 15 standard colours that are
always stocked, Wellness-Promotion offers a wide range of customisation and
packaging options. Whether it be with a lanyard (Freestyle), with a promotional
two-tone lip balm (Twister) or with double care (DoubleCare), all lip care
products can be delivered in the counter display or in individual packaging.

:
]
i

E I@PSI 46751 * Fair Squared GmbH

: Tel +49 2234 929661'100
1"'-_f-h_: info@fairtradepromqtlons.com
3 . ¢ yww fairtradepromotions.com
https://www.psiproductﬁnder.de/ztezym
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Fair advertising

Behind the high-quality cosmetics of Fair Trade Promotion are Fairtrade
certified care products of the well-established Fair Squared brand (www.
fairsquared.de). In addition, body lotion, sun cream, foot freshener and the like
are certified by the NATRUE seal for certified natural cosmetics, the Vegan
Society seal, the PeTA animal welfare seal and are Halal certified. The essence
of the message is clear: “You and your environment are important to us.

We make sure you are looked after,” says the supplier.

x-mas ideas
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Greeting-card with
seed paper fir tree
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Baking-shape with
recipe book comet
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Winter-jam with
baking recipes

Order the Flyer ,x-mas ideas”

Heri-Rigoni GmbH phone +49 772593 93 -0
emafion-factory info@emation-factory.com
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"pe1 49982 + Edition Michael Fischer GmbH -

EMF Verlag » Tel +49 89 21231744
tat]ana.bleiler@emf—verlag.de

www.emf-verlag.de o
https://www.psiproductﬁnder.de/m]g4zl

Naturally beautiful

True beauty is natural beauty. How cosmetics can be produced
entirely without preservatives, harmful dyes and allergenic fragrances
is shown in a customised booklet, tailored to the budget and purpose,
from Edition Michael Fischer. The simple instructions also inform
beginners how they are guaranteed to succeed. The book can be
printed with individual logos on the cover.

Felt from the bottle

Biihring presents a very special novelty with its
Italian PET felt. This felt is made entirely from
recycled PET bottles, is completely vegan and
has a special feel. The “Alli” cosmetic bag as
well as all other wool felt products are now
also available from the much cheaper PET felt.
. The certified PET felt is available in numerous
fancy as well as discreet colours. Biihring
recommends applying advertising using screen
transfer printing.

PS| 40807 * Gabriele Biihring
Tel +49 4154 795400
vertrieb@buehring-shop.com
: yww.buehring-shop.com
https://www.psiproduct

finder.de/ymmynj



Aufstellkalender »Edelstahl«
Tisch-Aufstellkalender
aus Edelstahl fur 1 oder 2 Jahre

Art. 5225 - Kalendarium fiir 1 Jahr
Art. 5227 - Kalendarium fiir 2 Jahre

Tisch-Aufstellkalender aus gebiirstetem
Edelstahl in hochwertiger Optik!

» komplette Fertigung im eigenen
Werk in D-Ulm

« hdchste Qualitat, pinktliche
und kurze Lieferzeiten

« erstklassiger Service

7/ waz i

Kalender aus Leidenschaft!

Tischkalender »Vision« NEU
Drehkalender in neuer Dimension

Einzigartig mit elegant gewdlbter Form,
klarem Sichtfeld und individuell

gestaltbarer Gehausefront!
4c-Druck hinter glasklarem
Kunststoffgehause -

individuell gestaltbare Kalenderfront,
schon ab 300 Stiick!

Weitere Artikel in unserem
Kalendersortiment:

* 1 Block-Wandkalender

* 3-5 Block-Wandkalender
e Quer-Terminkalender

e Wandplaner

 Kalender im Kunststoffgehause

Walz GmbH & Co. KG

Im Lehrer Feld 6 - 89081 Ulm

Telefon +49 (0) 731-962 77 0 www.walz-kalender.de
Telefax +49 (0) 731-9 62 77 44 info@walz-kalender.de
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Wellness out of the box

A hot bath can be wonderfully invigorating and soothing. This relaxed atmosphere is
conveyed by the new SPONTEX Wellness Box advertising messages, thus transmitting

a positive image. In addition to customisable soap thalers, the wellness box also includes
an original SPONTEX swelling sponge with a freely selectable cutting mould and printing,
made from regenerated cellulose and entirely biodegradable. The care ambassadors are
packed together in a personalised foldable box.

/ PS| 44501 « InterPro Brands

h GmbH & Co. KG * Tel +49 421 33060000
info@interprobrands.de

- ¢ www.interprobrands.com

https://www.psiproductﬁnder.de/nmfmyz

Always immediately to hand

The Travel manicure set from InterPro Brands is aimed at a target group
that attaches great importance to their appearance and likes to take
care of themselves. The set is predestined for travelling and use on the
go and provided with a key chain. It is therefore quick and easy to find
in your pocket without a long search. It consists of tweezers, nail cutters,
a file and a nail cleaner. Advertising is possible by using pad printing.
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Customers take a bath

Bathing confetti from emotion factory, the non-food promotional
----------------------------------------- product specialists from the Black Forest, ensures customers
PS} 41016 + Heri-Rigoni GmbH oni@heri.de enjoy peace and relaxation when they take a bath with a charming
L Tel ﬁgf?ﬁﬁ;gm;‘%wde ' advertising message in a small mailing note. Pleasant vanilla
m‘;‘,’;; //ww.psiproductﬁnder.de/nzmzod fragrance creates a sense of well-being and decoratively fills the
: bathtub with yellow and red stars. A lovingly designed individual

advertising message finds the perfect place on the cardboard tab.

—ADVERT -

FUSE

fruit fusion bottle

Elegant life style sports bottle
with fruit fusion option. Add taste
and vitamins to your water.

Available caps in a selection of rainbow colours
so you can mix and match bottle and cap

@ Promotions

Bottle

www.bottlepromotions.nl joy@tacx.nl ' carl@tacx.nl
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- PS| 45666 ¢ Halfar System GmbH

Tel +49 521 982440 - R

info@halfar.com * www.ha ar.co )
https://www.psiproducthnder.de/ntyyyj

Complete and utter well-being

What do you need for a wellness and well-being day? A bubble bath? A facial mask?

A manicure? With the TRAVEL toilet bag from Halfar, there is no need to choose. Everything
is included here. The toilet bag is twice as spacious. With two zip pockets each with three
compartments, it replaces at least one compartment in the bathroom cabinet. On the one
hand, cosmetics fit in easily, while on the other hand there is space for shampoo and the like.
The bag can be conveniently carried anywhere using the handle and finished with an individual
logo print.

For the good of the environment

The cosmetics specialists at KHK use an impressive 98 per cent recycled
plastic for the outer skin of their Lipcare Recycled Plastic lip balms.

The demand for sustainable products is steadily increasing, as well as the
number of customers who have a clear position on the environment.

To this end, KHK developed the lip care formula “Lipcare Native” at its
in-house laboratory with high-quality raw materials from local cultivation.
The Fairtrade formulation “LipNature Fair” is entirely plant-based and
vegan. All lip care products are produced in Germany according to the

new cosmetics regulation and cosmetics GMP. T
i PSI 46131 « KHK GmbH
! el +49 221 9854730 oy
i info@lipcare.de * www.lipcare. e
‘l:ttps:/;)ww.psiproductﬁnder.de/ztuymw

—ADVERT -
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. ‘,NEUE KATALOGE EINE FAMILIE. ‘ ROMERFAMILIE

ENTDECKEN - SCHENKEN - BEGEISTERN

¥ . . 2018/2019 UNENDLICHE MOGLICHKEITEN. www.roemerfamilie.de

o7 ROMER
PRASENTE

LIFESTYLE WELLNESS DRINKS
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" be1 43892 + Romer Wein und Sekt GmbH
! Jel +49 6541 81290
info@roemer—praesente.de

{ www.roemer-praesente.de
https://www.psiproductﬁnder.de/ychym

Relaxation for all senses

With high-quality aldoVANDINI care products from
Romer Wellness, recipients experience relaxation for all
the senses. The Happy Time gift set contains a body
balm (200 ml) and a hand balm (100 ml) in the seductive
scent of tamarind & ginger. The soft-melting creams
,Made in Germany" are absorbed quickly, give the skin
suppleness and pamper all senses. Also included in the
set is a 30-page Mandala colouring book with many
appealing motifs for mental and spiritual relaxation.

fresh lunchbag iso M

”~

IT'S
LUNCHTIME

COOLE WERBEPLATZE
FUR IHRE KUNDEN!

reisenthel.com/corporate-gifts
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Fragrant tea for the tub

A particularly soothing bathing pleasure is promised by the Relaxing
Bath Tea Bag from Multiflower. The bag is placed in hot bath water
and then quickly spreads its special fragrance. There is space on the
standard motif for advertising prints (from 250 pieces). An individual
design of the gift card is possible from 250 pieces.

ip GmbH

PS| 49527 * Promotion Bluech - = : - =
E el +49 170 1621031 g
i fmockel@bluechipde.com b e

¢ www.bluechipde.com B
https://www.psiproductﬁnder.de/zlhzt

Care and elegance

Promotion Bluechip has the solution to overcome an increasingly difficult environment
with stress, pollution and labour-intensive life. The exclusive products of the “Elissance
Paris” brand are made with natural ingredients and precious oils and therefore have a
nourishing effect. Whether it be make-up, face cream or nail care sets, all products are
developed and manufactured in France. The company also offers attractive merchandise
items from “Elissance Paris”, such as cosmetic bags, manicure sets and make-up mirrors.
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Bank card with tool function

The SwissCard line from Victorinox gets a feminine touch with the name
SwissCard Nailcare. Based on the practical credit card dimensions, an
attractive life-style accessory has emerged that should not be missing

in any handbag or sports bag. Perfectly organised, there are a total of 13
practical helpers available, including a toothpick, tweezers, magnifying
glass, scissors, nail file and pen. The three available transparent or
translucent casing colours give the SwissCard Nailcare a fashionable
appearance. Labelling in up to 6 colours is possible on the reverse side.

MPSI 44281 * Victorinox AG

Tel +41 41 8181211 .y
b2b.ch@victorinox.com © WWW.wctonnox.?om
https://www.psiproductﬁnder.de/yZuxm;

- ADVERT -

ARC BBQ Lichtbogen
mit USB-ladekabel zum Aufladen

m Plattner

RAUCHERBEDARF & WERBEARTIKEL

KP-Plattner GmbH | Steinbockallee 9 | A-6063 INNSBRUCK
Tel. +43-512264064 | Fax +43-512266494 | office@kp-platiner.at

www.kp-plattner.at
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Switch off and relax

Warm feel-good colours dominate the four-part NATURAL massage set with
selected care products from Inspirion. The massage utensils are decorative and
packed in a transparent box. Wellness fans will get their money’s worth with a
soothing massage thanks to the massage handpad. The massage tape reduces
tension and stimulates the circulation. In addition, the loofah sponge is ideal for
relaxing peeling, and hands are cleaned effectively and gently with the hand
brush.
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© Sekt GmbH » Tel +49 6541 81290

info@roemer—praesente.de

{ yww.roemer-praesente.de
https://www.psiproductﬁnder.de/ychym

Time for relaxation

The gift specialists from Romer have a new gift set in their assortment to
provide relaxation in hectic everyday life. Filled to the brim, the box is the
perfect package for a relaxing wellness evening. It contains a bath salt sachet
(40g) with a lavender scent and a red mesh sponge for a relaxing bath, a can of
secco (0.21) and a pair of flaxseed warming shoes to heat in the microwave.
Roémer Prasente is a member of the ROMER FAMILY and offers a wide range
of culinary promotional gifts which are all available from one piece.
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Tel +49 6104 73373
i info@floerke.de * www.floerke.de
https://www.psiproductﬁnder.de/ylmzng

Back to nature

Everyone wants well-groomed hands anywhere and
anytime. With the nail sanding files in an envelope from

Florke, a practical file is quickly at hand. At the same time,

the environment is protected because the core of the files
is made of European beech and the envelope of recycled
cardboard. An individual advertising message can be
printed over the entire envelope. The nail sanding files are
available as a 6, 10 or a long version; the minimum order
is 5,000 pieces each.

pS} 42811 » Boomerang SAS.
| el +49 9369 9849974
aszirota@citizengreen.de
ww.citizengreen.de

https://www.psiproductﬁnder.de/ym]hzw

Natural companion

When it comes to cosmetics and care products,
attention is increasingly paid to natural ingredients and
environmentally friendly packaging. The beauty case

for on the go should meet the same requirements. The
TODAY cosmetics bag from Bewear/Citizengreen® is
made of the renewable, natural materials JUCO and
organic cotton. The lining is made of organic cotton.
With a size of 22 x 17 x 6 centimetres, it offers space for
everything you need for make-up etc. on the go.

Sweet
Advertising

Gubor

FEINSTES AUS SCHoxoLADE

Certified

www.ksw24.eu
Sales hotline:<0049 7643/ 801-17
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Environmental protection and sustainability are decisive factors
in the choices more and more companies and consumers make.
PF Concept devotes itself to the topic with commitment and
presented last year the publicly available brochure “Serious

about sustainability”.

he comprehensive report illustrates the ho-
listic approach that the company is pur-
suing. Since the publication they have con-
tinuously refined their approach to put sus-
tainability considerations at all core busi-
ness topics within the organization and the supply chain.

Taking care as a responsibility

“For us, taking care of people and the environment is not
something we see as a problem; we see it as a responsi-
bility. The unique PF Concept way of driving change to-

Company continues to successfully pursue its strategy

“Serious about
sustainability”

wards sustainability is solidly based in a serious, long-term
approach to compliance management”, explains CEO Ralf
Oster. In 2017, PF Concept was honored with the PSI Sus-
tainability Award in the special category #Influencer of
the year, for its business philosophy and customization of
its Compliance Assessment and Control System. “These
honours are both confirmation and incentive,” says Oster.
“Confirming that we are on the right path and encourag-
ing us to steadily develop our sustainability strategy even
further” Said, done: Currently, PF Concept is once again
committed to its ongoing efforts towards sustainability and
has published a second brochure in which the measures
are documented and explained. The focus is on the fur-
ther development of the sustainability strategy. The com-
pany consider themselves still a strongly compliance-based
organisation, but is also increasingly aiming at demon-
strating sustainability beyond compliance at all levels of
the company.

Credibility and transparency

“The customers drive the topic, and they expect tight se-
curity down to the last detail. As a result, the demand for
certificates, controls and sustainably produced products
is growing steadily. The end consumer identifies with their
promotional product, and places great value on credibil-
ity and transparency.” says Pieter Boonekamp, vice pres-
ident of sales and marketing. The European market lead-
er has been addressing this topic for quite some time with
ambitious measures. As part of the globally active Poly-
concept Group, PF Concept has extensive options to en-
sure compliance. For more than 10 years, PF Concept has
employed a special team of experts worldwide and has
built management systems and tools that are continually
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being improved to adequately address the challenges of
the global supply chain. The basis for this is a common
value system with the suppliers of the company, which
commits to comply with the code of conduct inspired on
the UN Global Compact.

In-house compliance team

The in-house compliance team operates at four locations
worldwide and reviews the corresponding implementa-
tion of the clearly formulated guidelines in partly unan-
nounced audits at the Top 150 suppliers that account for
80% of PF Concept’s business. In 2017 alone, 180 audits
were carried out in China. For factories and suppliers that
operate environmentally sensitive production processes,
the audit criteria have even intensified in recent months.
The results are recorded as an overview and as a basis for
an activity plan in so-called supplier scorecards. There,
the assessment is visualized in color categories: from very
good to topics where PF Concept shows absolutely no
tolerance. The audit criteria include workplace safety, so-
cial accountability, quality control systems, environmen-
tal protection measures and supply chain security prac-
tices. For minor violations, the company develops correc-
tive action plans with suppliers and conducts on-the-ground
training to jointly improve social standards and environ-
mental friendly production. For zero-tolerance issues, such
as forced labor or child labor, cooperation ends immedi-
ately. It’s a continuous process and the results are steadi-
ly improving.

Ongoing reviews after launch
In order to ensure that the customers receive products

which meet their expectations, PF Concept makes a strong
contribution to monitoring product compliance and sus-
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A 41,800 square
meter building
complex in Poland
that bundles dec-
oration, fulfilment
and warehousing
under one roof: PF
Logo Express.

tainability standards through-out the product lifecycle, while
simultaneously making sure that European markets’ trans-
parency requirements are met. Product compliance is as-
sured through a comprehensive Product Due Diligence
procedure. Using a digitised flow-chart, compliance with
up-to-date regulations and sustainability certifications re-
lated to all steps of the product lifecycle is checked as part
of the process. All products undergo a risk and regulato-
ry review by the company’s product compliance team pri-

www.pfconcept.com



PF Concept

or to launch, and they are subject to ongoing reviews af-
ter launch. Processes are in place to monitor compliance
with their global Restricted Substances List, which includes
European REACH and RoHS chemical requirements. They
use their own testing facilities as well as third party labo-
ratories to conduct tests on products periodically.

Global chemicals management strategy

The promotional product multi-specialist is continuously
enhancing the flow-chart system and is integrating new
requirements. They are approaching the first full year of
implementing a Global Restricted Substance List which is
implementing their global chemicals management strate-
gy for all new products launched. Test protocols will be
extended to more substances in accordance with ROHS
IT and REACH updated guidelines. This results in a better
control of raw materials by the factories, and better prod-
ucts for the customers. An important step is the transfor-
mation of their very own Code of Conduct from an aspi-
rational into a legally binding document to build leverage,
especially on immaterial social compliance issues attached
to the production process. Workers’ rights and safety as-
pects are taken up beyond legal obligations. “At PF Con-
cept, we are strongly committed to compliance. In gener-
al, compliance means conforming to rules. These rules
can range from national and international laws and regu-
lations to local policies and specifications. But for us, com-
pliance is not just about adhering to a set of rules: we see
it as our license to market. And we are prepared to go the
extra mile”, explains Larry Whitney, Head of Global Com-
pliance at Polyconcept Group.

Environmentally friendly work processes

A complex task, because the portfolio of the multi-spe-
cialist founded in 1984 comprises more than 10,000 prod-
ucts. The company has 9 sales offices throughout Europe
and a 41,800 square meter building complex in Poland
that bundles decoration, fulfilment and warehousing un-
der one roof: PF Logo Express. With PF Logo Express
great emphasis is placed on environmentally friendly work
processes. The fact that this plant is certified to ISO 14001,
the globally accepted standard for environmental man-
agement systems, shows that environmental concerns and
waste management are consistently and continuously rel-
evant throughout the manufacturing process. As a result,
ink waste has been reduced by forty percent, with signif-
icant improvements in eco-efficiency and cost savings.
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Ethical supply and social stand

At the beginning of 2017, PF Concept joined the Amfori
Business Social Compliance Initiative, BSCI for short, un-
dergoing external third-party reviews. The Initiative fol-
lows a code of conduct based on international standards
based on the ILO (International Labor Organization), help-
ing global companies build ethical supply chains and not
just monitor social standards around the world, but also
to improve continuously. In addition, the company sup-
ports the Business Environmental Initiative, BEPI for short.

SPS also demands requirements

Since last year, the largest British promotional product
manufacturer, SPS (EU) Limited is part of the PF Concept
family. At the three manufacturing sites in the UK, high-qual-
ity manufacturing has long been meeting demanding com-
pliance and sustainability requirements. An important as-
pect is waste management. 75% of the waste is recycled
or reused. These included last year e.g. around 290 tons
of paper and 56 tons of packaging material. Not only cer-
tificates and guidelines play a role, but also the way in
which the company meets its customers. The highest prem-
ise is to respond to the wishes and expectations of the
customer and to react accordingly. With the current “Se-
rious about service” campaign, PF Concept documents
its efforts and convinces with outstanding figures in terms
of speed, service and reliability from order to delivery.

Motivation of employees

Those who seriously strive for sustainability also set an
example internally. Therefore, it is important to PF Con-
cept to raise awareness and motivate its employees. Among
other things, the company initiates team actions to raise
awareness and to deal with questions around the topic.
For example, the Warm Sweater Day was celebrated on
the 2nd of February this year at the Dutch headquarters.
Thus, PF Concept followed an initiative of the Dutch Cli-
mate Association and saved 36% energy in one day, in
which the employees did not use the heating system. At
Global Recycling Day, each employee was given a cotton
bag to stop buying plastic bags, and everyone was encour-
aged to donate the money they saved. The sum achieved
was doubled by PF Concept and benefits the Shanti Pant
foundation helping underprivileged children in an educa-
tion project in Nepal. <
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Quality saddles for bicycles and foldable shoppers made of recycled PET.
Two parallel worlds, one might say. Not for SL Bags. One is the roots, the
other is the present and future of the Dutch family business —with a
sustainable perspective called Recycle Bags.

Foldable bags made from recycled PET bottles

SL Bags

Added value instead
of non-returnable

A powerful team regard-
ing sustainability: (from
left to right): Joris Jansen
van den Berg, Peter van
der Sandt, Marjan van
der Linde, Dion de Groot.

s of 1 January 2016, Dutch shops are no
longer allowed to provide free plastic bags
to customers. That is what gave bag spe-
cialist SL Bags the idea of introducing a
sustainable alternative to the market. The
Recycle Bags brand was born and with it the idea to make
reusable bags from recycled plastic bottles. These folda-
ble shopping bags with sewn-in bags, into which you can
easily fold the shopper into a small package after use, con-
sist entirely of used, recycled plastic bottles. And that is

precisely what SL Bags assures, making Recycle Bags
unique on the market.

Encourage others

These bags are not just a product. Behind them is an en-
tire philosophy, according to the company headquarters
in Zutphen: “We are a future-oriented company and we
want to grow, but not at the expense of people and the
environment. Recycle Bags are environmentally friendly,
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Raw flakes that were made of shredded PET

Mass production sewing of the parts after the

Strict quality controls are carried out during the

bottles.

printing.

of a high quality and are created under fair conditions. The
material is sturdy and durable. This gives the user the op-
portunity to use this durable bag over and over again. With
Recycle Bags, we want to encourage businesses and con-
sumers to no longer use disposable plastic bags and to
switch to reusable bags. “SL Bags is particularly proud of
its many certifications: Recycled 100 — Claim Standard/
Global Recycled Standard, SEDEX — 4 pillar as well as
Veritas ISO 9001 & SA 8000. Recycle Bags are available
in three foldable versions: as a shopper, a shoulder bag
and a backpack. And their creators are convinced that
they are also perfectly suitable as promotional products.
Logos as well as advertising messages can easily be print-
ed on the bags themselves as well as on the sewn-in bags
— by using screen or digital transfer printing or by means
of sublimation methods. Either way, the Recycle Bags be-
come ever-changing advertising spaces.

Long tradition

SL Bags has been established on the market as a profes-
sional bag manufacturer since 1973. The company origi-
nated from the leather processing company VASAD. At
the beginning of the 19th century, this family-owned com-
pany with its former headquarters in Doetinchem, the Neth-
erlands, was already famous the world over for its high-qual-
ity leather bicycle saddles. Today, SL Bags specialises in
the design and production of quality bags of different ma-

production process.

ue working in such a manner because SL Bags always
strives for personal customer contact as a counter pole to
the growing digitalisation in communication. And that is
one of its principles besides passion and enthusiasm. Pe-
ter van der Sandt, who took over the company from his
father in 2003 and is now managing the company in the
third generation, can rely on his team at all times. This
team includes Marjan van der Linde (administration and
logistics), Joris Jansen van den Berg (marketing and sales),
Dion de Groot (back-office sales and traffic) and Xiamen,
China, Lily Liu (procurement and quality control). Peter
van der Sandt himself is responsible for company man-
agement, procurement, product development and finance.

Sustainability in all respects

SL Bags is currently building a new, more sustainable of-
fice and sales building measuring more than 750 square
metres. The energy will be recovered by means of a heat
pump (VRF-system) combined with connected to solar
panels. As a manufacturer of a sustainable product, SL
Bags is also committed to acting sustainably and leading
by example. This should be possible with the new loca-
tion in Zutphen. <

This is how Recycle Bags are made

terials. The headquarters is now located in Zutphen, some
25 kilometres away, where sales, administration and logis-
tics are located.

Personal contact is crucial

SL Bags has long since developed into a global player.
With its own design studio in the Netherlands and an of-
fice and plant in Fujian in Southeast China, the company
seesitself as a global partner in the development, produc-
tion and delivery of world-class bags. SL. Bags attaches
great importance to creating customised solutions that
meet the needs of its customers. According to the com-
pany, this high level of service and extensive know-how
is what customers value most. At the same time, this is
both recognition and an incentive for SL Bags to contin-

www.recyclebags.eu

Recycle Bags are made entirely from used, recycled plastic bottles.
The bottles are collected, cleaned and the caps and labels are
removed. The bottles are then processed into small pieces which
are sorted by colour. This process works completely automatically.
In the next step, the small, flake-like pieces are heated and melted.
In this way, fibres are obtained from which yarn is spun — just as
with polyester and nylon threads. The only difference is that the
fabric is made entirely of recycled plastic and no new plastic is
created. Moreover, the recycled material is certified according to
the Global Recycling Standard (GRS). This ensures that everything
is completely recycled. The recovered yarn is used to weave the
rPET material for the Recycled Bags. This material is then delivered
to the bag factory of SL Bags, where it is cut, printed, sewn and
packaged. During the production process, which is closely moni-
tored by a local Chinese SL Bags employee, strict quality controls
are carried out. Each order is carefully checked before shipment.
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Based in the west of Cologne, KMS Kafitz Medienservice
GmbH is a genuine medium-sized family business. This year,
the company has every reason to celebrate: The Cologne
specialists for sound, image and data media have been doing
business for 25 years.

From media to promotional product specialist

Digital. Creative.
Promotionally Strong.

25 years of KMS Kafitz Med

oday KMS specialises not only in storage
media, but also in the B-to-B distribution
of selected “Digital Lifestyle” give-aways.
Distributors of promotional products are
the exclusive buyers of the range of prod-
ucts that carry the “HEJU” brand, including power banks,
loudspeakers, headphones, earphones, smart bands, USB
sticks, charging cables and many other electronic prod-
ucts. An additional service of KMS is the individualisation
of promotional products: finishing, branding with logo, en-
graving, doming and creative packaging solutions.

Real success story

What began on twenty square metres in a granny flat in
the Rhein-Erft district at the beginning of the 1990s has
developed into a genuine success story over the years.
KMS founder and Managing Director Reiner Kafitz re-
members his motivation at the time: “I wanted to estab-
lish a company where [ would like to buy or work myself.”
His father, who ran a window and roller shutter factory at
the time, also advised
him to find the best sup-
pliers and to carefully
cultivate relations with
them.

Company founder and
Managing Director
Reiner Kafitz with his
wife Erika Kafitz, who
takes care of finances
and personnel.

Top marks with customers

Kafitz, a native of Palatinate, and his team have continu-
ously taken heed of both pieces of advice since the limit-
ed company was founded in 1992 — obviously with a re-
sounding success. Many customers have been buying from
the Cologne-based promotional product distributor with
deep conviction for years and gladly recommend KMS.
In an annual satisfaction survey, customers regularly rate
the company with a high score. In particular, the ratings
for consulting expertise, reliability, flexibility and punctu-
ality are excellent.

Short delivery times and premium quality

When it comes to suppliers, trust is the most important fac-
tor: Several times a year, Reiner Kafitz travels to China where
he convinces himself of the quality of the purchased prod-
ucts and meets important suppliers in person. “Our con-
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Playful gadget: the HEJU
Taifun mini fan.

tacts in Asia have grown over many years and are a guar-
antee for quality goods and therefore a clear success fac-
tor,” says Kafitz, confirming the advice given by his father.
The “good connection” to China ensures short delivery times
and premium quality for KMS customers — important, for
example, for power banks that are produced “on demand”
for KMS and therefore contain fresh batteries.

Spirit of trust

A trusting, appreciative togetherness has been the core of
the culture of the Cologne-based media company from
the outset. Its slogan is “Digital. Creative. Promotionally
Strong.” Today’s lean team of around ten employees are
highly motivated and success-oriented. In addition to Man-
aging Director Reiner Kafitz, his wife Erika Kafitz (finance
and human resources) as well as his daughter-in-law Hel-
en Kafitz (graphics) are also involved in the company. A
total of 14 trainees have learned their profession in the 25-
year history of KMS; in addition, several dissertations were
written there.

Company succession organised

62-year-old Reiner Kafitz and his wife Erika have already
thought about company succession: the four sons of the
company will continue to run the company in a commu-
nity of heirs when they take their well-earned retirement
in a few years. <

A virtual experience: the Heju
Perm is a two-part VR set that
fits into any trouser pocket.

Simply smart: the Heju
ibomb Turbo Bluetooth
loudspeaker.

Milestones in the company history

KMS Kafitz Medienservice GmbH

1992/1993 Foundation of KMS Kafitz Medienservice GmbH
Core business: procurement, production, repro-
duction, packaging of data media (CDs, LPs and
videos)

1993 - 1996 Production of recorded CDs (audiobooks) and
CD-ROMs, e.g. for corporate, product presentations
or games; packaging for sound storage media

1996/1997 In-house production of CD small series; first
website; business operations in Austria started

2002/2003 DVD and DVD-R complete the product range

2005 First ISO certification; since then continuously
certified (currently ISO 9001: 2017)

2007/2008 Awarded the “Germany’s Customer Champions”
seal of approval from the business magazine
“impulse “and the German Society for Quality
(DGQ); KMS goes international: The website is also
now available in English

2010 Relocation to the current company headquarters in
Cologne-Marsdorf. All company cars now have the
number plate K-MS ...

2011 KMS becomes a PSI member and is the first
company to present the world’s first “Bluetooth
loudspeaker” at the PSI

2012 Publication of the first printed promotional product
catalogue; Introduction of the slogan “Digital.
Creative. Promotionally Strong.”

2013 First participation in in-house trade shows for
promotional product distributors

2013 HEJU, the brand name of KMS products, is regis-
tered as a word mark at the German Patent and
Trademark Office

2016 For the first time, the KMS promotional product

catalogue is bilingual (German and English)

Tel. +49 2234 9908-0  info@kms.eu * www.kms.eu



Troika

PSI Journal 8-9/2018 www.psi-network.de

In a new partnership, Troika and National Geographic have
brought out a collection of gifts and lifestyle items inspired by
adventure, nature and the environment. The series has been
available in Germany, Austria, Switzerland and Great Britain

since spring 2018.

New partnership between National Geographic and Troika

Joint "green”

Complements any

outdoor outfit per-

fectly: a compass
with a snap hook,
which also makes
a great keychain.

collection

he new range from the supplier of brand
promotional products includes a compass,
key fob, LED flashlight, a small tool key
with 10 functions and a multitasking pen.
Our interview with Troika Managing Di-
rector Liudger Boll reveals how the joint activity of Troi-
ka and National Geographic’s came about (see box).

Responsibility for the world

The new partnership confirms Troika’s commitment to tak-
ing responsibility for the world threatened by man-made
climate change, especially in the development of promo-
tional gifts and consumer goods. “As a strong brand with a
rich heritage, National Geographic is the perfect partner:
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authentic, empowering, significant and entertaining,” says
Troika. The company’s customers who buy these Nation-
al Geographic products in the future will be actively con-
tributing to the preservation of our living space, as 27 per
cent of the revenue of National Geographic Partners LLC
supports the efforts of the National Geographic Society to
promote science and education. All National Geographic
partners are helping to make the world a better place.

Experience and competence

Troika is contributing its many years of experience and
considerable expertise in design, quality and innovation
to the new partnership. The partnership will also benefit
from the instinct Troika has repeatedly demonstrated for
new trends and developments in consumer goods and
promotional products.

National Geographic Society

The National Geographic Society was founded in Washing-
ton DC in 1888. Operating worldwide, this non-profit or-
ganisation is dedicated to the exploration and protection of
our planet. For nearly 130 years, the National Geographic
Society has been funding hundreds of research and conser-
vation projects around the world each year. The organisa-
tion inspires future generations with diverse research and
education initiatives and shares their insights with the world
to inspire people to work together to protect our world. Na-
tional Geographic Partners LLC, a joint venture of the Na-
tional Geographic Society and 21st Century Fox, publish-
es premium science, adventure and research content world-
wide. Since its inception, the foundation has supported more
than 12,000 research projects worldwide, including projects
such as the ‘Pristine Seas’ water conservation programme,
which has helped protect 3 million square miles of oceans,
and the ‘Big Cats Initiative], which aims to stop the decline
in the population of big cats worldwide. <

Extremely useful and usable, for example, as a key ring: a small,
smart tool key with 10 functions.

www.troika.org

Interview with Liudger Boll

In light of the launch of the new eco-
friendly collection, we addressed a few
questions to the Managing Director of Tro-
ika, Liudger Boll.

Mr Boll, given the background of immi-
nent climate change, every initiative that
is dedicated to the preservation of our nature — and thus to our live-
lihood — is to be welcomed. In your case, how did this special cooper-
ation come about?

Liudger B6ll: About three years ago the first contact between Troika and
National Geographic was established during a meeting in Berlin. There
was a mutual interest in benefiting from each other’s brand identity — Tro-
ika could benefit from the more than 100 years of experience of National
Geographic in environmental protection, conservation, research and ad-
venture, and National Geographic could benefit from the expertise of Tro-
ika in products, design, innovation, function and quality to manufacture
ecologically clean products. We are committed to working with National
Geographic to develop products that continue to adapt to the characteri-
stics of this world-famous and popular brand, namely the curiosity and
concern for our world. Part of the revenue from National Geographic Part-
ners will be used to help the National Geographic Society to promote re-
search, exploration, conservation and education.

The joint collection initially comprises five products. Under what as-
pects did you make the selection?

First of all, we selected products that had already been tested while at the
same time combining the spirit of adventure and environmental awareness
of the National Geographic brand for which the brand is known worldwide.
Whether it be our mini-tool with ten different functions or the panda bear
key fob — for the adventurous and conservationists, we find the right con-
temporary products that impress with their innovative design. At the same
time, the products are always related to current National Geographic pro-
jects, such as campaigns for the protection of polar bears and humming-
birds.

Is the cooperation for a limited period of time only or are additional
products planned in the course of the partnership?

The partnership is initially limited to the next five years. Currently, our in-
house product development is actively working with National Geographic
to expand the range. New products will be launched in autumn and every
year we will add 10 to 20 products to the collection.

Given the background of your experience, would you like to give the
industry a piece of advice on environmental issues?

Think long-term and holistically — do not only focus on costs and returns in
the short term, but also promote sustainable projects that ultimately serve
to protect the environment for our benefit.
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An industry-connecting online tool that brings together all market
participants (industry customers, consultants, suppliers) has been scarce in
the promotional product industry so far. Geiger-Notes, known as the
manufacturer of calendars, sticky notes, notebooks and print promotional
material, wanted to resolve this shortcoming. The result: mypromo.

Geiger-Notes initiates networking platform

Turnkey solution
for the industry

Mypromo was
presented at the
company head-
quarters of Gei-
ger-Notes in
Mainz-Kastel.

o

he initiative of Geiger-Notes AG was preced-
ed by the realisation that the industry lacks
a solution that sensibly complements the
tried-and-tested business model of trad-
ing and does not seek to replace it, allow-
ing every distributor entry into e-business without having
to invest, and to tap into completely new market segments.
In short: a networking platform for the promotional prod-

uct industry which, according to Jirgen Geiger, CEO of
Geiger-Notes AG, had not existed until now. “What cur-
rently exists is not enough. Most online stores are pure in-
quiry tools, a digital shop window. The handling behind it
is conventional,” he explained during the presentation of
the new digital solution at the company headquarters in
Mainz-Kastel. This gap had to be filled. The idea for mypro-
mo, announced by Geiger-Notes as a “true industry solu-
tion”, was born. This modern online shop pursues a sim-
ple yet ambitious goal: Suppliers enter their product data,
consultants adapt the offer to their requirements, and the
industry customer finds a well-organised, user-friendly shop
on the Internet with a sophisticated selection of products.

White label system for individuality

mypromo is designed as a so-called white label system.
This means that each distributor can individually define
the external structure of his shop, starting with his own
branding through logo and colours, a self-selected URL,
right through to inserting texts. In addition, he also retains
complete control over the range offered in his shop, in-
cluding “that items and suppliers can be individually de-
selected “. In a later expansion stage, even proprietary
products can be included. Sales prices can be individual-
ly created from the outset.

That certain something

mypromo promises to offer more than just a convention-
al online shop: the system covers the entire process chain.
What makes the difference? “The processing behind it is
sexy, not the ‘superficial’ shop”, says an enthusiastic Jur-
gen Geiger about the possibilities of the new shop system.
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Print data is uploaded directly during the ordering pro-
cess, automatically checked and corrected. A comprehen-
sive payment solution ensures that no consultant has to
wait for his money. And in addition to the commercial or-
der data, the manufacturers also receive the digital print
data. Conversely, this naturally means that the products
in the shop must meet high requirements. This includes
configuring each item online, guaranteed to be available
and deliverable within the time specified. Delivery then
takes place carriage paid within Germany.

“Geiger-Notes glasses” deliberately taken off

Geiger-Notes places great demands with mypromo be-
cause, according to Jirgen Geiger, “the focus is on lead-
ing German manufacturers and suppliers with a clear
commitment to distribution via distributors.” mypromo
is being implemented in phases. First of all, products
from Geiger-Notes, including calendars, sticky notes and
notebooks, will be available at mypromo this year. “Care-
fully considered products”, as Jiirgen Geiger emphasis-
es. From 2019, the offer will then be extended continu-
ously and above all significantly. At least 30 suppliers will
be connected next year. “We see mypromo as an initia-
tive for the entire industry,” emphasises the Geiger-Notes
Chairman. “Promotional product distributors and sup-
pliers will receive a tool that complements and supports
sales through the qualified consultant, rather than replac-
ing him.” For this purpose, Mypromo Service GmbH, a
wholly owned subsidiary of Geiger-Notes AG, was found-
ed, whereby “Geiger-Notes glasses” were deliberately tak-
en off. The fact that this is an entrepreneurial initiative
is by no means a disadvantage in the eyes of the Chair-
man. “On the contrary: ensuring that such a project is
successful requires an entrepreneurial perspective.” How-
ever, a desired and active neutrality is important. An ad-
visory board consisting of distributors and suppliers will
accompany and support the project. Access to mypro-
mo is free for distributors. Suppliers will be selectively
targeted, which is in no way a reflection on quality. Af-
ter all, even competitors of Geiger-Notes are explicitly
approved and desired as suppliers.

Joint financing

According to Jtrgen Geiger, a seven-digit amount was in-
vested into mypromo. It is to be financed through month-
ly fees for the individual shops, sales commissions and us-
age-dependent marketing revenues. Consultants and sup-
pliers are to contribute equally towards financing. How-
ever, and this is very important to Jirgen Geiger, “every
distributor should be able to afford the shop”. A special in-
centive: The shop is free until the end of 2019 for promo-
tional product distributors and consultants who choose to
use mypromo this year. <

MYPromo.com
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Jiirgen Geiger, CEO of
Geiger-Notes, is per-
fectly satisfied with
mypromo.
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As a haptic advertising medium, the promotional product is
an essential part of a successful marketing mix. So it is only a
logical consequence that it is now also thematically included
in the programme of the German Marketing Day — thanks to
an initiative in which the PSI played a significant role.

Business
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ord has gotten around about the signifi-
cance and impact of the promotional prod-
uct as a haptic powerhouse. When the 45th
German Marketing Day opens its doors
to the industry highlight of the year at the
Convention Center of Deutsche Messe Hannover on 5
and 6 December 2018, the topic of haptic advertising will
be omnipresent. The fact that this is the case is due to an
initiative in which PSI played a key role.

Not the ordinary success stories

The German Marketing Day, a permanent fixture in the
diaries of marketing decision-makers since 1973, is con-
sidered one of the most important conferences in Europe
on all current questions concerning marketing, sales and

service. Last year alone, 1,500 participants and over 40
distinguished speakers discussed ground-breaking con-
cepts and their concrete implementation. This is precise-
ly the central approach of the German Marketing Day
which organisers expect to see attended by around 1,700
participants this year. “It’s not about a juxtaposition of
random success stories and about simply enumerating
the latest trends and opportunities, but rather about con-
crete reports from the point of view of those responsi-
ble,” explains Prof. Ralf E. Strauss, President of the Ger-
man Marketing Association. Specifically, this means new
formats and offerings for more interactivity and live ex-
periences in terms of omni-channel and brand manage-
ment, neuromarketing and marketing automation, just to
name a few.

Breakout session on haptics

The two-day event organised by the Absatzwirtschaft mag-
azine, the German Marketing Association and the Man-
agement Forum of the Handelsblatt Media Group is di-
vided into so-called masterclasses, deep-dive and break-
out sessions, stand-up presentations, plenary lectures and
panel discussions. One of the breakout sessions will be
completely devoted to the theme of haptics. Compered
by PSI Managing Director Michael Freter, representatives
of the promotional product industry will talk about hap-
tic advertising as well as advertising with brand articles.
The aim is to position and establish the promotional prod-
uct and to make its significance and impact comprehen-
sible to marketing decision-makers in the truest sense of
the word. Thus, the motto of the 45th German Marketing
Day #marketing_getting_smarter will get an additional
perspective and underline the range of innovative and ef-
ficient marketing tools. <
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“Haptic communication media
can slow us down”

At first glance, the digital focus of the German
Marketing Day does not suggest any connection
with the the topic of haptics. How can haptic ex-
perience and digital application scenarios comple-
ment each other in a cross-medial way? We talked
to Professor Ralf E. StrauB, President of the Ger-
man Marketing Association and Vice Chairman of
the European Marketing Confederation, about this
and the relevance of haptics from a marketing
point of view.

The German Marketing Day has taken place since
1973. How has it developed over the years?

The German Marketing Day has become one of the
most important conferences in Europe that address
current issues relating to marketing, sales and service.
We are continuously working on the further develop-
ment of the content of the German Marketing Day, ana-
lysing the challenges of European marketers and iden-
tifying strategies and trends. At the end of 2017, the
“Marketing Agenda 2018" trend study was carried out
by the European Marketing Confederation (EMC). 800
marketing and sales managers in Europe were asked
about the most important topics and challenges. Based
on their answers, we have identified the main topics of
marketing automation, customer journey analysis, digi-
tal transformation and brand management for 2018
and beyond.

At this year’s German Marketing Day, the subject of
haptics will have its own breakout session. To what
extent is this new topic relevant to your core target
group from a marketing perspective?

The function of marketing is at a crossroads in a gold-
en era: a multitude of instruments enable the collection
of customer requests in large numbers and in real time
along all customer touchpoints, which allows the imple-
mentation of concrete marketing measures or perfor-
mance specifications. This requires greater information
intensity between providers and customers in real time.
And that is by and large pretty damn quick. Haptic ele-
ments depend on the fact that one takes their time for
them, pauses, lets things take effect. This is an oppor-
tunity for communication, which gains in importance as
speed increases.

Prof. Ralf E. StrauB3, President of the German Marketing Asso-
ciation and Vice Chairman European Marketing Confederation

The Marketing Day has a clear digital focus. The mot-
to of this year’s event is #marketing_getting_smart-
er. How can haptic experience and digital application
scenarios complement each other in a cross-medial
way?

Haptic elements in communication are of particular val-
ue if they are especially valuable, particularly in the
digital age. For the past 20 years, we have been ac-
knowledging particularly creative haptic communication
media in the category of dialogue with the “Best of
Business-to-Business Award” in B2B communication.
And even at the German Marketing Day, we have not
just started talking about these means of communica-
tion since 2018. As we said, haptic communication can
slow us down because we “are allowed” to take time to
look at it, to understand it, to appreciate its value and,
in the best case, to see it on our desktop every day. As
part of our “BoB Award”, we have already been able to
award such amazing haptic communication tools that
the jury and | look forward to the category of dialogue
every year. At the 45th German Marketing Day 2018,
marketers learn and discuss, on the basis of relevant
practical examples and inspired by visionary “key-
notes”, how everything in marketing becomes “smart-
er”. This also applies to the haptic elements.
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Safety and quality

of promotional products
povercaty  INkGrtek > PSI

INSTITUTE

Business

It is often the little things that make something special out of
an ordinary article. For example, a few simple gemstones on
a print motif can turn a simple shirt into a trendy item. But
potential hazards can lie in such details — nobody knows that

better than the experts at Intertek.

Taking quality and safety seriously

Detecting hazards

down to the last detail

n most cases, the focus is on the main
materials of a product when it comes to
specifying tests or obtaining proof of con-
formity. Let us take a look at a toiletry
bag: evidence of conformity is available
for the outer fabric and perhaps even for the lining. But
to give the article stability, there is a layer of foamed
material inside. Was this also tested? Although it is not
touchable, it is still subject to risks. For example, it could
contain substances of very high concern (SVHCI in-
cluding solvent residues such as dimethylformamide or
dimethylacetamide, the environmentally hazardous alkyl-
phenol ethoxylates or short-chain chlorinated paraffins.
The presence of the latter may even lead to the entire
article being classified as non-marketable and thus may
not be sold.

Heightening the awareness of risks

Or consider a plastic wristband. For the basic material,
all kinds of verifications and test reports are available to
prove conformity. But does that include the attached
black letters? Pollutants such as critical plasticizers, car-
cinogenic PAHs or even toxic heavy metals including
lead and cadmium can lurk here too. Another example,
drinking cups: Only well-known plastics tested in inde-
pendent laboratory tests may be used for cups and lids.
But are there also certificates available for the seal? Of
course, this also applies to the seals of storage contain-
ers. Often there are such cups and containers in differ-
ent colours. It is also important to note that conformity
must be confirmed for each dyed material. Another ex-
plosive question: Have the small button eyes of a stuffed
animal on a keychain really been tested for all relevant
pollutants?

Important: Quality down to the last detail

Quality is critical to the success of a product — whether it
is for sale or advertising. Nobody will positively recall a
company if the clip of a promotional pen immediately
breaks off or if the handle of a textile bag tears off after
purchase. Unfortunately, in the case of these small com-
ponents, appropriate significance is not always placed on
quality. Cheap materials are often used, be it plastics, foams
or metals. As a result, there is an increased risk of finding
legally prohibited substances. This in turn can quickly lead
to the articles no longer being sold. The range of possible
pollutants is huge. European and national regulations con-
trol their use and provide them with strict limits. Intertek
experts can quickly and safely identify potential hazards
and create appropriate test programs. Intertek can also
offer suitable solutions for your product.. <

Contact:
Intertek Holding Deutschland GmbH
Tel 0800 5855888 / +49 711 27311-152 - Fax +49 711 27311-559
psi@intertek.com - intertek.com/intertek.de
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With sympathy
and creativity

The products of the company mbw have long since made a name for themselves in the
industry. The haptic heroes of the Schnabels and Herr Bert brands, the practical
»ochmoozies” and the plush cuddly toys of the MiniFeet brand create a cheerful mood
in every way. Jan Breuer has been the man behind these popular figures for four years.
The young entrepreneur virtually grew up in the company of the founding Both family
and today he drives the further development of the company with fresh impulses.
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e meet 34-year-old Jan Breuer on a beau-
tiful spring summer day this year in Wan-
derup in Schleswig-Holstein in the north
of Germany, very close to the Flensburg
Fjord and the Danish border. Wanderup
is where mbw is located, and although it is a small munic-
ipality, its name has been well known in promotional prod-
uct circles for a long time. This has to do with Jan Breuer's
predecessors, the married couple Monika and Walter Both,
who founded the company in 1980 and developed it into
a successful, well-known and respected supplier to the in-
dustry. Although Jan Breuer had not yet been born, he ac-
companied this entrepreneurial evolution almost from
childhood. yes you can say, he grew up in the company.
But more an that later.

Impressive collections

Everything started with pedestrian reflectors. After taking
the first steps in the retail trade and cooperating with the
German traffic associations, it quickly became clear that
this path would lead to the promotional product industry.
Gradually the assortment was extended to include bicy-
cle helmets, bottle openers, wrapped T-shirts called ,,Snaky's*,
reflective tapes, soft plush, silicone wristbands and mi-
crofibre cloths. Then SQUEEZIES, the first individual col-
lection, was introduced. Others followed, including City-
Ducks. part of the more than 200 models of the squeak-
ing duckling family, and the truly 'voluminous’ clan of Herr
Bert.

Distinctive individualists

The cuddly animals and ducklings (also offered in larger
versions) have long been available throughout Europe, and
together with the MiniFeet and Schnabels brands, have
now become strong pillars of the company under the ae-
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gis of Jan Breuer. Thus, the company‘s portfolio today now
features a balanced and coordinated mix of original and
useful product lines that have found their place in the col-
ourful industry assortments. The youngest cuddly players
in the plush series are called BigHeads & ChillyFriends.
LAll in all, mbw currently has over 200 design-protected
articles and logos,” reveals Jan Breuer. One thing, howev-
er, combines all of these high-quality and of course com-
pletely certified brand series: they are popular figures or
even ,individualists of the heart®, and therefore sustaina-
bly effective as promotional products.

Benefit from one another, grow together

Before we return to the protagonist of this text, however,
it should be noted that mbw has been a permanent PSI
member since 1986 and regularly participates at the PSI
Trade Show in Diisseldorf; for several years in conjunc-
tion with the so-called CHOICE Group, a group of six pro-
motional product suppliers that belong to JCK Holding, a
diverse and powerful group of companies that today op-
erates worldwide. In 2007, mbw joined the family holding
company which, under the motto ,Benefit from one an-
other, grow together®, guarantees its subsidiaries the in-
dependence of the companies and thus their entrepre-
neurs.

Growing up in the company

Which brings us back to Jan Breuer who currently steers
the destiny of mbw. He has been in charge of the compa-
ny since 1 January 2014. One year earlier, Monika and
Walter Both transferred the power of attorney and, after
leaving the company at the end of 2014, laid the fate of
the company completely — and quite deliberately — into
his young yet reliable hands. At that time, Breuer had just
turned 30, but had been working for mbw for several years.
However, his contact with the company goes back to his
childhood and is no coincidence. As this native of Wan-
derup tells us, the Both family and his family have a long-stand-
ing friendship: , My mother has been working in mbw's ac-
counting department for more than 30 years. In addition,
we lived in the immediate vicinity of the Boths. We played
together with their children and often turned the ware-
house inside out, building caves with cardboard boxes.
Even when [ was six years old, [ was even allowed to take
part in courier trips. ,That's how Jan Breuer grew up with
the company. It is hardly surprising, therefore, that after
finishing school he took the opportunity to do his appren-
ticeship at mbw. And: , After these two and a half years it
was clear: I want to stay herel” >>

JAN BREUER
IN PERSON

What are you most likely to forgive yourself for?
Dessert.

When do you lose track of time?
When I'm by the sea. We are very spoiled here in Wanderup
with the North Sea and Baltic Sea nearby.

If you were forced to take a four-week holiday, where
would you go?

To F6hr with my wife, the children and our dog. The island
is simply wonderful and within easy reach for us.

What do you like spending your money on?
On good food.

Do you allow yourself to be seduced by advertising?
Of course not ... ;-)

When is a promotional product a good promotional product?
When it is remembered for a long time.

What is the best promotional product you have ever received?
A high-tech screwdriver from Protrade. Functional, high quality and
practical. | still use the screwdriver and it has already made quite a
few turns.

What annoys you about promotional products?

Some are cheap and of poor quality but still look good. A promo-
tional product must deliver what it promises — even in use. After all,
companies that use such a product as a brand ambassador rely on
this. As my friend Giinter used to say, a logo on the handle of an
umbrella that ends up headfirst in a rubbish bin in the pedestrian
zone is not the best advertisement ... That's why it's important to
ensure that quality is not compromised.
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>> Life's work continued

Jan Breuer has been working at mbw for 18 years now.
And the Boths know their life‘s work is in good hands with
him. When the business was handed over, the outgoing
owners found appropriate words: ,He is like part of the
family. We are very close — and we have complete trust
in his experience, his ability and his passion. He has prov-
en again and again over the past few years that he has this
passion. Quality, safety, fair working conditions — Jan Breuer
continues to follow these guiding principles of our work.
An instinct for the new, an urge to further develop classic
products, technical know-how and the joy of dealing with
customers — these are his qualities.” Breuer gladly returns
the praise:“ I had great teachers with Monika and Walter

PSI Journal 8-9/2018 www.psi-network.de

Continue the tried and tested, initiate something new

The (still) young entrepreneur seems to have succeeded
in achieving this. Jan Breuer knows mbw like the back of
his hand and lives the spirit of the company with every
ounce of his strength. He knows: Success always means
incentive in Wanderup. And to continue the tried and test-
ed also means to initiate something new and get it off the
ground. Naturally, at mbw we also rely on constant inno-
vative drive. And that, like the successes that come with
it, is a team effort. ,,I grew up in the team and continue to
foster team spirit. Here at mbw we always try to get every-
one on board,” emphasizes Breuer. ,Everyone has a role
to play and you can tell that from the sense of together-
ness within the workforce.*

Identification with the mbw family

The identification of the approximately 80 employees with
their company is remarkable. ,This is also because from
the outset we aim to strengthen the competence of indi-
vidual departments, to promote independence and to en-
courage them to contribute to the further development of
the company,“ says Breuer. For example, there is a ,,sug-
gestions box" in which employees can input their sugges-

Finishing and personalisa-
tion on-site in Wanderup —
even for very small

tions, whether it be in relation to products or improvement
of internal processes. , A lot of know-how is pooled here,

quantities.

Both who have always supported me with their advice and
actions over the years and gradually transferred more re-
sponsibility to me. Their trust has always been an incen-
tive for me to pursue my own inclinations and develop my
entrepreneurial instinct.”

and we exploit this with measures like these. We are grate-
ful for every suggestion and about two-thirds of them are
actually implemented and rewarded accordingly at our
Christmas party (which is also something like a company
family celebration),” adds Breuer. The celebration also
serves as the backdrop for awarding the ,Golden Bert*, a
token of gratitude for many years of service: further evi-
dence of the good mbw climate in which the colleagues
feel very content.
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A lot of groundwork has been laid

In addition to streamlining the product range, Jan Breuer
has also initiated process optimisation. At mbw, they not
only move with the times in terms of product trends. A
keyword is e-commerce: After two years of development,
anew, optimally flexible webshop was recently launched,
offering the customer numerous advantages (and giving
employees more time for intensive customer care and the
development of custom-made products). The great value
attached to e-commerce in the company is also demon-
strated by the creation of a new apprenticeship position
related to this topic. Marketing technology has also ma-
tured, as evidenced by the professional presentations of
catalogues, flyers and the aforementioned trade show ap-
pearance within the CHOICE Group. Other advantages
of the company include its own quality management at
the production sites in the Far East as well as its in-house
quality inspection which more than meets all legal require-
ments. Sophisticated graphics provide creative impulses.
And responsibility in the field of social compliance has al-
ways been a matter of course for mbw.

Professional warehouse management
is ensured by the large external ware-
house in nearby Eggebek.

Professional warehouse management

We were able to form our own impression of the profes-
sional warehouse management: mbw has been operating
a modern pickup and picking warehouse in nearby Egge-
bek for five years. Products are finished or personalised —
even in very small quantities — at local printing works and,
to some extent, on six printing machines in-house. Pack-
ing is also carried out at the company headquarters where
clever cardboard boxes are created to send out samples,
among other things. As Jan Breuer told us, plans are in
place (also in view of the constant ,positive development*
of the company balance sheet) to expand and concentrate
the warehouse and company headquarters at the Wan-
derup site which, incidentally, boasts an ideal transport in-
frastructure. The Port of Hamburg is not far away, and
large orders go directly from there to the customer.

Products that bring a smile

In any case, the latter is still at the centre of all entrepre-
neurial aspirations at mbw: ,,Customer advice is the be-
all and end-all. Satisfying success will only be found by
those who are fully committed to supporting the custom-
er,” emphasises Breuer. And this credo has worked well
within the mbw family so far. Here we enjoy working to-
gether to enthuse the promotional product trade for ,things
that nobody else can make*. Admittedly, the original, thor-
oughly popular product range makes it easier to create a
good feeling with the customer and to put a smile on the
face of the recipient. ,Who can claim that with his prod-
ucts,” says Breuer. We can only agree with him .. <
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Something special for the spoiled

With a passion for modern tableware and high-class delicacies, designed packages for
large and small company gifts are a specialty of corviscom. Not only interesting for Christmas,
but for a variety of occasions. In addition to the concepts presented in the shop, individual
solutions in particular are implemented. The principle is the combination of high-quality brand
products, which are characterised by good design and quality, with exceptional delicatessen
specialties. The gifts have a lasting memory value thanks to the direct enjoyment and the
beautiful, durable objects. Concepts for customer-specific products can also be developed for
industry customers.

PSI 43961 » Corviscom GmbH © Tel +49 201 1095151

info@corviscom.de * www.corviscom.de
https://www.psiproductfinder.de/ngeynt
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Small but impressivel!

These little colourful, glittering fruit gum stars from Kalfany make any advertising message
shine. And they also taste enticingly good — six colours and six flavours (orange, passion fruit,
lemon, cherry, pineapple and raspberry) come together in a promotional sachet. These fruit
gums with glitter particles ensure “shiny moments” especially for Christmas. IFS-certified,
Kalfany StiBe Werbung pours the fruit gum with ten per cent fruit content from fruit juice
concentrate and colouring plant extracts and packs the glitter stars in promotional sachets
measuring 85 x 60 millimetres with ten grammes each.

PSI 42706 - Kalfany SiiBe Werbung GmbH & Co. KG

Tel +49 7643 8010 * info@ksw24.com * www.ksw24.com
https://www.psiproductfinder.de/nty5nt
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Real eye-catcher

The Camblock® webcam cover, which belongs
to the assortment of Heylblau Labs, conceals the
webcam and at the same time offers an ideal
advertising area in the direct field of vision. The
user gets a simple but effective tool to protect
himself against industrial espionage and hacker
attacks. This special reusable sticker sticks without
glue on all smooth surfaces. The advertising
message, shape and size can be adjusted as
required. The webcam cover is delivered on an

2 hahel individual carrier card in a high-gloss foil bag.

PSI 49016 « Hey!blau Labs e.K. * Tel +49 221 57080199
contact@heyblau-labs.com * www.heyblau-labs.com
https://www.psiproductfinder.de/mwuzzt

Foldable seat cube

The product portfolio of BAS includes the Flatcube, the first foldable seat
cube made from a single cast. The Flatcube is a foldable and printable seat
cube that is revolutionising one of the most popular advertising materials for
the point of sale, events and merchandising. It offers all the advantages of
conventional seating cubes, is entirely printable and, thanks to the patented
folding mechanism, unique among seat cubes. The cube not only cuts a good
figure at trade shows and events, but also as a piece of house or garden
furniture. The Flatcube is the ideal eye-catcher to bring attention to a brand,
slogan or company as customers pass by.

[PSI 43980 * BAS Produktions- und Handels- GmbH

Tel +49 751 76870201 ¢ info@bas-innovation.de * www.bas-innovation.de
https://www.psiproductfinder.de/nzbimd
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Sweet Rudolph

Apart from two new Advent calendars, Magna sweets

is introducing Rudolph, probably the world’s most
famous reindeer, in this year's Christmas campaign.

The delicious Lindt Lindor ball made of milk chocolate
forms the red reindeer nose in the individually
printable cardboard box. According to Magna,
Rudolph is completely made of chocolate and presented
in a cellophane sachet, a real Christmas hit. Rudolph is
finished with an individually printed label.

PSI 41617 » Magna sweets GmbH * Tel +49 8146 99660 » ORI »

info@magna-sweets.de * www.magna-sweets.de wﬂmn Ly

https://www.psiproductfinder.de/ywmymd e L
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Permanently tactile

At Senator, sandblasting is a very special way to apply a logo
on cups. This finishing gives a logo depth and structure as well
as a long-lasting advertising impact. During sandblasting, the
surface is removed in the form of the desired motif. This then
appears as a recessed relief, resulting in a tactile, high-quality
3D effect on coloured as well as on white cups. Senator® can
apply this type of finishing on all offered porcelain and stone-
ware cups, with the exception of catering crockery. You can
choose from 22 models in different standard colours. Aimost
any desired colour of the customer’s choice is possible.

PSI 41838 * Senator GmbH & Co. KGaA * Tel +49 6162 8010

info@senatorglobal.com * www.senatorglobal.com
https://www.psiproductfinder.de/ytizzd

Breath of fresh air

A breath of fresh air comes into advertising with the Clipy pop-up fan.
Printable in numerous colours, the article can effectively showcase any
advertising message. Weighing only 14 grammes, it is still a lightweight
and can be comfortably transported everywhere. The advertising
message thus always remains in view. The included small fabric bag can
also be personalised.

PSI 45619 « Clipy * Tel +34 91 5238206

clipy@clipy.com * www.clipy.com
https:/www.psiproductfinder.de/mgzinz
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Push fun

Jamara-Kids has the ideal child-friendly vehicle for the little
ones in the family. The officially licensed Mercedes-Benz
GL63 AMG offers a safe driving pleasure thanks to its robust
and lovingly designed body. This is ensured by the low
seat height and the specially designed anti-tipper at the
rear end of the push car. With the non-slip steering
wheel with horn, mock headlights and radiator grille
and wheels — modelled on the original — the
Mercedes push car is the ideal pleasure for the
youngest explorers — both indoor and outdoor.

PSI 47696 * Jamara e.K. * Tel +49 7565 94120
newsletter@jamara.com * www.jamara.com
https://www.psiproductfinder.de/othmyj

Handmade

Christmas greetings should always be something special,
long-lasting and stylish. Therefore, Pfaff recommends
its four-part nutcracker set which is a high-quality,
handcrafted tree hanging. The Christmas figurines are
stowed away in a green gift box with a viewing window
that is suitable for the occasion. Finishing or an advertis-
ing sticker is possible on the packaging.

PSI 49989 - Erwin Pfaff e.K. Sonja Pfaff-Weis

Tel +49 7722 4096 « info@erwin-pfaff.de * www.erwin-pfaff.de
www.psiproductfinder.de/zjawnz

Highly sophisticated
A stylish advertising opportunity from Jung: The elegant sliding lid box, which
fits into any shirt pocket or handbag, ensures that advertising messages are

ﬂ. strategically placed, anytime and anywhere. The handy metal box can be printed with

’"f':' e w individual, creative motifs. This also applies to another novelty case, the “Quadratic
..,__.-—---" Box". Like the sliding lid box, this white metal box can also be filled with different
types of micro sweets from the Jung assortment according to the customer’s wishes.
The items are available in high-quality 4-c digital printing from just 270 pieces.
PSI 41545 « JUNG since 1828 GmbH & Co. KG

Tel +49 7042 9070 « zentrale@jung-europe.de * www.jung-europe.de
https://www.psiproductfinder.de/mtq3ot
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Safe, comfortable and smart

Smart Strap is a smartphone finger mount that allows convenient and secure
device handling. Simply attach the Smart Strap to the back of your phone and
insert your fingers through the loop. This way, you have a secure grip on your
device. Accidental falling is almost impossible. The Smart Strap also holds on
many commercially available cases and shells. Of course, it can be detached
without leaving any residue. However, silicone and leather covers, dlitter foils and
surfaces made of wood, textiles, aluminium and glass are unsuitable. The minimum
order quantity is 1,000 pieces. From this quantity, the elastic band, the blister
packaging or the paper insert in the polybag can be customised using sublimation
printing. The ABS body can be colour customised and embossed from 10,000
pieces.

[PSI 43959 » XPROM® — Eine Marke der B&W MEDIA-SERVICE GmbH

Tel +49 201 84823-0 * info@xprom.de * www.xprom.de
https://www.psiproductfinder.de/zjq1ow

Colouring fun in a set

Reidinger's Memo set of colouring pencils inspires little
artists and trains their memory at the same time. The set
includes six coloured pencils — standard or jumbo — and
26 memo cards with animal motifs for colouring. The set is
also available with an individual motif from 1,000 pieces.
The reverse side of the memo cards can be printed with a
logo and advertising message. In addition to a cat, mouse
and the like, other colouring motifs can also be created.
This unforgettable promotional product can be designed

in the web configurator. Articles and prices are displayed in
real time.

[PSI 42938 » Reidinger GmbH  Tel +49 9732 91050

info@reidinger.de * www.reidinger.de
https://www.psiproductfinder.de/mdm5zm

—ADVERT -

HEFTEN ohne
Klammern? Na klar!

PLUS

JAPAN

Klammerloser Hefter und andere Innovationen!

59 *auf Produktpreis mit _ PLUS Europe' GmbH
o Ao Prometien Cods info@plus-corporation.com
Rabatt* Klammerlos2018 Tel. 0211 52285719

www.plus-europe.com



PSI Journal 8-9/2018 www.psi-network.de

lconic design

The Swiss company Prodir has complemented its award-winning QS portfolio with an iconic design, the QS30.

The 3D surface emphasises the original quality of the writing instrument as a functional working tool. The simple lines
designed by Studio C Milano, Christoph Schnug, are elegantly discreet and create a clear, functional tranquillity. The
QS30 exudes confidence and value. The ergonomically designed writing instrument lies comfortably in the hand, and
its weight is very accurately balanced. High-quality refills produced in-house, especially the Floating Ball 1.4 refill with
a slightly wider tip, offer maximum writing comfort. You can feel the attention to detail and quality. The QS30 collection
consists of ten well-coordinated colours. 4 clips with a transparent surface and 6 clips with a polished surface form

a perfect contrast to the fine, matte surface of the shaft. In terms of shape and functionality, the new QS30 thus offers
everything that one expects from a long-lasting and well-conceived Swiss tool.

[PSI 43417 « Pagani Pens SA / Prodir Division

Tel +49 6762 4069-0 » sales@prodir.de = www.prodir.com
https://www.psiproductfinder.de/nguOyw

Individual Advent

According to the advertising experts at CD-LUX, individual Advent calendars are among the most popular advertising
media in the run-up to Christmas time as they express sincere appreciation and recognition to customers, employees and
suppliers. Advertising is guaranteed to stay in focus for 24 days without going unnoticed in the flood of Christmas mail.
For this year, exclusive Advent calendar novelties, such as the innovative 3D Advent calendar transporter or the new
Ritter Sport Christmas House were added to the range. The smart Lindt Hello Mini-Emoti Advent calendar guarantees a
good mood. The new Fair-Plus Advent calendars delight with fine organic milk chocolate. Or how about the original
Santa Claus calendar in mini format?

[PSI 45452 + (D-LUX GmbH * Tel +49 9971 85710

info@cd-lux.de * www.cd-lux.de
https://www.psiproductfinder.de/mgu2nj



become a trading partner:
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More colourful and eye-catching

A chic, elegant metal ballpoint pen with a matt lacquered barrel: That is the
LUMOS. uma has now made this successful model even more colourful and
eye-catching: On the one hand, there are now numerous other colours
available and, completely new, there is the LUMOS GUM with a matt lacquered
coloured barrel. The LUMOS GUM is also available with a shiny black metal
clip and push button. The barrel is also made of black metal — finishing with
laser engraving is particularly impressive. This results in brilliant, multi-layered
brand messages with depth. Last but not least is the popular uma Tech Refill
with a nickel silver tip and tungsten carbide ball with German writing paste
according to the ISO standard.

PSI 41848  UMA Schreibgerite Ullmann GmbH

Tel +49 7832 7070 ¢ info@uma-pen.com * www.uma-pen.com
https://www.psiproductfinder.de/mjyOyz

Your very own beer

In its “Your brand” segment, the Vulkan brewery has
been offering companies the opportunity to source
beers with their own label for many years. The
diverse product range of award-winning classic and craft
beer varieties is the result of a creative and uncompro-
mising brewing art and is particularly well suited as a
promotional product, customer gift as well as for events
and trade show appearances. As a certified “Eifel
producer”, the brewery is deeply rooted in its homeland
and therefore relies on regional raw materials. The beers
are brewed naturally using state-of-the-art technology
and therefore retain their entire natural flavour. The
flavours range from malty and mild to tropical-fruity and

H ' bitter. Bottling is offered from 800 bottles. In addition to
Conven Ient and pra’Ctlcal co-branding, a selection of various packaging variations
This compact tool from Wera prepares you for the most important screw is also offered.
profiles. An ergonomic handle with six interchangeable blades, protected and PSI 44286 * Vulkan Brauerei GmbH & Co. KG * Tel +49 2652 935010
safely stowed away in a lightweight yet sturdy bag, ensures that the tools are info@vulkan-brauerei.de * www.vulkan-brauerei.de

quickly at your fingertips, as the handle/interchangeable blade system allows hitps://www.psiproductfinder.de/yzzkmt

lightning-fast and easy replacement of the required blade. Good to know: The
bits can also be used in a cordless screwdriver. It is stowed away in a practical
belt pouch, also available with an individual logo patch from 100 pieces.

PSI 48078 » Wera Werkzeuge GmbH

Tel +49 202 4045144 » matuschek@wera.de * www.wera.de
https://www.psiproductfinder.de/mwy3zw

@
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Beautiful memories

The so-called petit vault from the Dungeon’s World brand
will certainly evoke the enthusiasm of people who have
children or grandchildren. You can keep memorabilia like
baby teeth, the baby ribbon, photos, jewellery or a strand
of hair in a sturdy box. An inserter is used to document the
first words, events and other important data. A sticker for
entering the name is also included.

[PSI 49862 * Roll-Up.Bayern — Dungeon’s World Daniel Lochbrunner

Tel + 49 08282 8900960 * info@roll-up.bayern * www.roll-up.bayern
https://www.psiproductfinder.de/n2uwy2

Magnificent advertising

Magnifying glasses are needed more often than you think,
for example, to read the fine print on a package insert. The
Polish company badge4u offers magnifying glasses with
triple magnification in a credit card format. The practical
format of a credit card fits easily into any wallet and is thus
always at hand, anywhere and anytime. Printed with an
advertising message using UV digital printing, the article
becomes a useful companion no matter where you are.
[PSI 47411 « badge4u Wojciech Pawlowski

Tel +48 32 6165572 * info@badge4u.eu * www.badge4u.eu
https://www.psiproductfinder.de/zgy2od

Liebe Einkdaufer,
besuchen Sie uns!

Mehr als 350

neue Anbieter
aus Australien, China, Frankreich, Deutschland,
Hong Kong, Ungarn, Indien, Indonesien, Italien,
Japan, Serbien, Singapur, Sud Koreq, Taiwan,
Thailand, Turkei, UK, USA, Vietnam

Asian

GIFTS &
PREMIUMS SHOW

/ www.asiangnp.com )

20 -23-10 - 2018

Hong Kong Convention & Exhibition Centre

Einkdufer Sponsorship
Programm
VVlr*)lrérlrdéh"Sié"s'i'ch'Uﬁteruwww!gjsriongnp.com an
und sichern Sie sich vom 20. bis 23. Oktober

eine Barauszahlung in Héhe von HKD2.800
fUr Ihre Ausgaben.

(Es gelten die Allgemeinen Geschaftsbedingungen)

Veranstalter Manager Fachmedienpartner Triigerorganisation
i 7 &mehk
7" IDEA TRADE LIMITED CD) COMASIA LIMITED Y 3 AASource.com eNK

: <

Official Carrier TResuchen Sie uns auf:

> CATHAY PACIFIC n a g 'MEGA SHOW
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BRIEF MESSAGE, LOW PRICES, BIG IMPACT+++THE PSI CLASSIFIEDS MARKET+++NOW NEW
EVERY MONTH+++EXCLUSIVE IN THE PSI JOURNAL+++BOOK NOW FOR THE NEXT ISSUE+++
TEL.:+49(0)211-90191-114/-150/-315+++FAX:+49(0)211-90191-180+++MAIL: PUBLISHING@PSI-NETWORK.DE

BLUETOOTH-LAUTSPRECHER / BLUETOOTH-SPEAKER EINKAUFSWAGENLOSER / KEY CHAIN

Mit Iﬁ-rem Lngn!

Industriepreis: ab '14,07€/Stk.
Modernes Design

) . v Treffsicher und “}
Gitterfront aus Textil § wirkungsstark.

Starke Leistung: 2 x 5 Watt

¥ www.einkaufswagenloser.de

PSINo. 44455 www.linotex.com  PS!No-49467 www.einkaufswagenloser.de

BUROBEDARF / OFFICE SUPPLIES FEUERZEUGE / LIGHTERS

Platiner

RAUCHERBEDARF & WERBEARTIKEL

KP-Plattner GmbH | Steinbockallee 9 | A-6063 INNSBRUCK
Tel. +43512264064 | Fax +43-512266494 | office@kp-platiner.at

Tol (211 527 857 19 www.kp-platiner.at

PSI No. 48564 www.plus-corporation.com P! No- 41565 www.kp-plattner.at

EINKAUFSWAGENAUSLOSER / KEY CHAIN KUNSTSTOFFERZEUGNISSE / PLASTIC PRODUCTS

DER ORIGINAL TRIGGI® : mmmee |
EINKAUFSWAGEN-AUSLOSER PRLTJIVICJVYCJLSCHl

yyyyyyyyyyyyyyyyyy

NEU: Jetzt auch mit

= innenliegendem Offner Wolfgang Schmidt e.K.

= Mhervorragende P ‘ Grliner Weg 23-25

Hebelwirkung . D-59590 Geseke
mangenehme __

Haptik - T +49 2942 570 201

W top Verarbeitung

| paee : | F +49 2942 570 035
b ;

S

info@promowolsch.de

Tel: +49(0)8233 - 79312-0 www.promowolsch.de

l.de ¢ info@triggide

PSI No. 46925 www.pinsundmehr.de P! No- 44724 www.promowolsch.de

©
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LOGISTIKSERVICES / LOGISTCS SERVICES REGENSCHIRME / UMBRELLAS

v ' - Sams&nite
Zh A s R-PLU KOLLEKTION
rtv-logistik.de

e Super Leichtgewicht
* Komfortabler Griff

MATERIALS « Teflon-Beschichtung

¢ Anti-Wind-Schutz

LDG ISTIES * Taschen- und Minischirme

(ultra flach)

WE THINK | e
OUTSIDE THE BOX -

PSI Partner www.ztv-logistik.de  PSINo.48847 www.samsonite.de

MAGNETE / MAGNETTAFELN SOCKEN & STRUMPFE / SOCKS & STOCKINGS

MAGNETS / MAGNET BOARDS

samsonite.de | F +49 221 921 641 702 | werbemittel@samsonite.com

v Fast Delivery v High Quality v Nice Packing

adamo design®... e
® % |

Magnete mit
Doming
Whiteboard Bﬂgfsgﬁfwzsamw
Tl SCh a ufstel I er 9C|33561K ITP';; i Tel.: +3l(?‘)10- 2651168 | nfogbosscherinterational.com
PSINo. 44755 www.boscher-international.com

www.adamodesign.de ¢ info@adamodesign.de -
PSI No.42299 WIS SCHLUSSELFINDER / KEY FINDER
PFLANZENSAMEN / PLANT SEEDS

finder
Mit lhrem Logo!

Xving

Order your

free sample at
www.xiving.com

Questions about our

- 3t reseller program? E-mail
us at info@xiving.com.
Let your seed paper
flourish.
?,faw} in ég/wr/ %57/ ﬂﬁ PSINo. 49467 www.einkaufswagenlgser.de

PSI No. 44302 www.xiving.com

(3) +49 (0) 36 705 - 6 5000
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SPIELWAREN / TOYS

SEMO SOFT MINIS

Softer geht’s nicht.

7 Nkaluwisell TRIGON Deutschland GmbH
Jlicte ”T‘f;”ﬁ'nme“ 8 Krankelsweg 28 - D - 41748 Viersen - Tel. 021 62-53008-0
Grofe: CIL ] ax- 008-20 . E-mail: info@semo.de - www.semo.de

PSI No. 44970

www.semo.de

TASCHEN AUS BAUMWOLLE / COTTON BAGS

StutZ & FiscHER GMBH  Ab sofort 152 neue Artikel!
Non-Woven-Taschen
Baumwolltaschen
BW-Rucksacke Astikel-
BW-Beutel Neuhelten
BEESNS Schirzen
Fischer-Import GmbH
4 = 2018
Tel: 0 95 71 - 9 47 90 47 o
Fax: 0 95 71 - 9 47 90 48 Ao O
verkauf@fischer-import.de TR .
www.stutz-fischer.de .
Alte Coburger Str. 13 - 96215 Lichtenfels  Bitte neuen Katalog anfordern!

PSINo. 42320

TEXTILIEN / TEXTILES

www.fischer-import.de

Jacquard-
einwebung
ab 100
Stiick

Wir weben Vielfalt

Bordiiren-
einwebung
ab 40 Stiick

PSI No. 46235 www.herka-frottier.at

WERBE- & PROMOTIONSMATTEN /

ADVERTISING AND PROMOTION MATS

Promotional mats printed in brilliant
quality and colour intensity will attract
everyone's attention. There's a product
for every occasion. Interested? Immerse
yourself in www.promotion-mats.eu

KLEEN-TEX

A W, W W, R,

PSIN0.43358 www.promotion-mats.eu

STELLENANGEBOTE / JOB OFFERS

~Vim

Solution cmw

L

Vim Solution ist der Spezialist fir elekironische
Werbeartikel, Mit unseren innovativen Produkten
setzen wir seft Gber 10 Jahren neue Malstibe in der
Werbemittelbranche. Unser Kerngeschift ist der
auftragsberogens Direkilimpont aus Fermost filr den
EU-Binnenmarkt, sowie die Veredelung von Produkten
in unserem Hause,

Zur Verstarkung unseres Teams suchen wir ab sofort
in Yollzeit:

- Kundenberater {m/w)
- Sachbearbeiter Auftragsabwicklung (m/w)
- Sachbearbeiter Einkauf (m/w)

- Produktmanager {m/w)
Interessiert? Dann freuen wir uns auf lhre Bewerbung:

Vim Solution GmbH, Im Eck 5, 79199 Kirchzarten
karrigref@vim-solution.com

Weitera Informationen finden Sie auf unsere Webseile:
www, vim-solution, comijobs




Merchandise
7A

Exhibition Appointments Networking

The Event 1o Meet the
UK Professional Distributors

Informally Meet on Exhibition Stands,
and/or Meet by Appointment

1000+ quality visitors, and
200+ exhibitors

, The perfect place to
w7 Qrow your business

Wednesday 12th September 2018

at the brand new Farnborough Exhibition Centre

www.merchandiseworld.co.uk Tel: +44 1252 701034
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PSI Sustainability Awards 2018 | Exclusive award gala

Once again this year, companies in the promotional product indus-
try will have the chance to win the coveted sustainability awards
which will again be presented in eight categories. 71 nominees
are in the running for the PSI Sustainability Awards in 2018. The ex-
clusive award gala will take place at the Wiesbaden Kurhaus on 7
September 2018. The nominations were made in a transparent
evaluation process in two steps. In the first step, the ecological,
economic and social certificates of the submissions were evaluat-
ed. The more demanding the profile of a certificate, the higher it
was rated. The categories Ecological Initiative, Social Initiative, Prod-
uct and Campaign were additionally evaluated by a panel of experts.
The addition of all awarded points from all categories ultimately
determines which company may call itself PSI Sustainable Com-
pany of the Year.

PSI Supplier Finder 2/2018 | Update now

The PSI Supplier Finder is an important tool to enable distributors to search for PSI manufactur-
ers and suppliers. Great emphasis is therefore placed on ensuring that this directory is up-to-date.
Anyone who is in the PSI Supplier Finder will be found. In addition to product groups with sour-
ce references for purchasing products and services, the PSI Supplier Finder also contains a cer-
tificate directory with a selection of responsible suppliers in the PSI network, the TOP 160 sup-
pliers in the PSI network, and interesting texts from the “Good to Know” section. The 2/2018 is-
sue is currently being prepared. This is the ideal opportunity for all PSI manufacturers and sup-
pliers to update their data now. Now is the best time to fill in the registration form. If you have
any questions or require further information, contact the PSI crossmedia team by phone on
+49 211 90191-114/-150/-315 or by e-mail: supplierfinder@psi-network.de.

PSI Distributor Village | New opportunities for distributors

A special opportunity to acquire customers in 2019 is offered by
the new PSI Distributor Village in the “Marketing Innovations”
section of Hall 12 — located in front of the entrance to the PSI
2019. This is where PSI distributors have the opportunity to pres-
ent themselves, their team and their portfolio throughout the en-
tire trade show (8-10 January 2019) to attract visitors to the
“Marketing Innovations” section, the PromoTex Expo and the vis-
com to establish contacts. Stand sizes between 9 and 16 square
metres can be booked as part of the PSI Distributor Village pack-
age, as well as individual spaces of 25 square metres or more. On
the third day of the trade show, PSI distributors will be able to
welcome their invited industry customers in their personalised
setting at the PSI Distributor Village. At the PSI 2019 Industry Customer Day (10 January 2019), PSI distributors
will once again have the opportunity to meet their invited industry customers at a consultant spot in the North
Entrance (Hall 9) and to explore the trade show together from here. For more information, contact the PSI sales
team, telephone: +49 211 90191-600, e-mail: sales@psi-network.de.




New EMagazine Embroidery

Billingual:
English and
German

Visit www.stitchprint.eu/spi-emagazine for your free Emagazine and an example of
our current Emagazine Direct-To-Garment.

This EMagazine includes articles about trends in embroidery and embroidery machine
maintenance as well as an overview of current embroidery machines on the market.
With this overview you can compare most of the current models.

www.stitchprint.eu
facebook.com/StitchPrintInternational @

StitchPrintinternational @ )

twitter.com/stitchandprintl @
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PS| Product Finder | New beta version launched

The PSI Product Finder is the largest promotional product database in Europe. It includes
new, innovative as well as tried-and-tested products. PSI eBusiness has relaunched the
Product Finder and optimised it in five key areas to meet the requirements of PSI mem-
bers: user-friendliness, search results, speed and simplicity. PSI relies on state-of-the-art
technology that has been developed for the future. This benefits users in a variety of ways.

Benefits for PSI distributors

Paramount for PSI distributors is a powerful
yet simple intuitive tool that allows them to
Empfohlene Produkte customise their search to their personal re-
quirements. The results are now more clear-

ly displayed, as is the essential product in-
4 formation. In addition, PSI distributors re-
-_. ceive individually tailored results through in-
_ creased use thanks to the search history. A
simplified filter navigation allows a search
P according to specified attributes such as col-
e, == pr— [

our, material and size. Should a typo creep

g B e SRR in when typing, that is not a problem either.
The Product Finder initiates a target-orient-
Improved usability: A clear presentation of ed search.
recommended products is only one altera-
tion. Benefits for PSI suppliers

Not only PSI distributors benefit from a clear

and comprehensive product presentation. PSI
suppliers do too. The new PSI Product Finder offers them a highly specialised platform
on which they can better present and market their products and, above all, their advan-
tages. In this way, they can reach their (potential) customers in a targeted manner and
subsequently contact those who are looking for exactly their products.

==nme ﬁ [ ey Better results thanks to a
T ‘ filter navigation. The new
beta version makes it eas-
ier to search and find suc-

i — e —_— — rx mm v e cessfully.
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Wir freuen uns Uber folgende neue Mitglieder im PSI Netzwerk:

We are looking forward to welcome the following new members to the PSI network:

PSI Handler / Distributor

PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.

18557
18552
18569
18561
18562
18486
18489
18490
18567
18560
18572
18551
18547
18475
18546
18535
18570
18476
18536
18565
18543
18545
18544
18564
18478
18550
18479
18480
18481
18482
18553
18483
18484
15910
18487
18488
15111
18491
18492
18493
18494
18495
737

11476
18496
18508
18563
13964
18509
18510
18511
18513
18512
18515
18516
18571
18517
18568
18554

anner.ruhr - Inh. Florian Hartmann, GERMANY

beba marketingservices e.K. - Michaela Bader-Gartner, GERMANY
Bedrukte-Mokken.nl BV, THE NETHERLANDS

Benoro Rappresentanze snc - di Noviello M. Beltramme F, ITALY
bits-to-dots GmbH & Co. KG, GERMANY

Brands Teamtex GmbH, GERMANY

Bruka Services BV, THE NETHERLANDS

buddenbohm multimedia GmbH & Co. KG, GERMANY
sarl cmafac, FRANCE

Costa & Burklen GbR - Corenlia Costa & Peter Biirklen, GERMANY
Eco Rehatechnik GmbH, GERMANY

Enemy Ink Ltd., UNITED KINGDOM

Exito Group Holdings Ltd., UNITED KINGDOM

Formac Production AB, SWEDEN

FulPhilMent - Inh. Philipp Oeppert, GERMANY

Graffiti SARL, LEBANON

GRAFIKRICHTER GmbH, GERMANY

Gramatec SA, SWITZERLAND

Grasser Pack SAS, FRANCE

haptik arts GmbH, GERMANY

HelloPrint Benelux BV, THE NETHERLANDS

Highlight Media GmbH, GERMANY

ICE MONKEY - Inh. Martin Koziol, GERMANY

INSIDE DATA - Inh. Inge Schild-Manzeit, GERMANY
J-Style-Werbung - Inh. Joachim Strecker, GERMANY
JYSK STEMPEL ApS, DENMARK

KBS GBR - Inh. Detlef Karl, Felix Burmeister, GERMANY
Kerschbaumer Trophies & More OG, AUSTRIA

Kiwi lIdeenFabrik UG (haftungsbeschrankt), GERMANY
KONABLE GmbH, GERMANY

Kuvertteamet AB, SWEDEN

Lang-Film - Inh. Armin Lang, GERMANY

LaserArt Liibeck - Inh. Jan Uve Luther, GERMANY
LEANDRU SRL, ROMANIA

Legermany - Inh. Hartmunt Leger, GERMANY

Lemax BG LTD, BULGARIA

Leoprinting GmbH, GERMANY

Lichterberg Handels- u. Werbeagentur UG, GERMANY
Lilo Printing & Publishing Shbk., ALBANIA

Link Media Ltd., KOSOVO

Living Colours GmbH, GERMANY

LM REKLAMA s.r.o., SLOVAKIA (SLOVAK REPUBLIC)
Logo GmbH, GERMANY

LPPROMOTION s.r.o., SLOVAKIA (SLOVAK REPUBLIC)
LYNX sk, s.r.o., SLOVAKIA (SLOVAK REPUBLIC)

Lyreco Finland Oy, FINLAND

maboe Werbeartikel GmbH, GERMANY

MADE 4 YOU SARL, LUXEMBOURG

Majer Promo & Digital World d.o.o, SERBIA

Makro HD Werbetechnik - Inh. Metin Manav, GERMANY
Mapi Gifts Ltd, PORTUGAL

Maxi-Print bvba, BELGIUM

MAXIMALE Werbung nach MaB - Inh. Maximilian Grabher, GERMANY
MD-KDO SARL, FRANCE

MEGA DIZAIN d.o.o, CROATIA

Mega Fun NET X GmbH, GERMANY

Merkkihanski Oy, FINLAND

MGW Office Supplies GmbH, GERMANY

MH direkt e-commerce + - fulfillment GmbH & Co. KG, AUSTRIA

www.anner.ruhr
www.beba-online.de
www.bedrukte-mokken.nl

www.bits-to-dots.de
www.brds.com
www.bruka.nl
www.toms-media-store.de

www.buerklen-design.de
www.eco-giveaways.de
www.enemyink.co.uk
www.werbung-exito.de
www.formac.se
www.fulphilment.de
www.graffitilys.com
www.grafikrichter.de
www.leon-promotionals.ch

www.haptik-arts.de
www.helloprint.com
www.highlight-media.com
www.martin-koziol.eu

www.j-style-werbung.de
www.stempler.dk
www.kbs-creative-werbemittel.de
www.pokale.co.at
www.kiwi-ideenfarbik.de
www.konable.com
www.kuvertteamet.se
www.lang-film.de
www.laserart-hl.de
www.cadouridebusiness.ro
www.garda-lackers.eu
www.lemaxbg.com
www.leoprinting,com

www.liloprinting.com

www.livingcolours.world
www.Imreklama.sk
www.logo-werbeartikel.de
www.lppromotion.sk
www.lynx-mt.sk
www.lyreco.fi
www.maboe-werbeartikel.de
www.made4you.lu
www.majer.rs
www.makro-hd.de
www.mapabrands.com
www.maxi-print.be
www.maximalewerbung.de
www.md-kdo.com
www.megadizajn.hr
www.megafunnetx.de
www.merkkihanski.fi
www.mgw-office-supplies.de
www.radbag.de



» PS1 SUSTAINABILITY

SUMMIT 2018

Zukunftsfahige Lieferketten

Die Werbeartikelindustrie im Austausch mit
Wirtschaftsreprdasentanten

Erstmals wird die diesjdhrige Abendgala der PSI Sustainability Awards durch einen
PSI Sustainability Summit 2018 eroffnet.

Unter der Leitung von Stefan Schulze-Hausmann, dem Griinder und Vorstand des Deutschen Nachhaltigkeitspreises, berichten aus
ihrer Unternehmenspraxis und diskutieren u.a. Georg Schiirmann, der Leiter der deutschen Niederlassung der Triodos Bank und
Ralf Oster, CEO von PF Concept.

Diskutieren Sie mit!

7. September 2018
15.00 Uhr, Wiesbaden

Kurhaus Wiesbaden, Kurhausplatz 1, 65189 Wiesbaden
Ticket: € 79,-

http://connect.psi-network.de/Summit2018

Q\Reed Exhibitions PSI - Promotional Product Service Institute . Reed Exhibitions Deutschland GmbH . info@psi-network.de
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Wir freuen uns Uber folgende neue Mitglieder im PSI Netzwerk:

We are looking forward to welcome the following new members to the PSI network:

PSI Handler / Distributor

PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.

18518
18519
18520
18521
18522
18523
18524
18497
18525
16640
18500
18501
18507
18506
18505
18542
18504
18503
18526
18527
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18528
18529
18530
18531
18532
18533
18534
18566
18540
18559
18558
18541
18514
18538
18477
18539
18537
18548
18555
18502
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Miizu Design - Inh. Thomas Maschke, GERMANY
Moj ured d.o.o, CROATIA

Mon Reclam - Maria Margall Uriach, SPAIN

mucca playfulli Committed Ltd., ROMANIA
Multiprint - Stephan Vanherch, BELGIUM
MYNAMEON AS, NORWAY

Neosol SAS, FRANCE

Nettl - Inh. Jurlaan van Beelen, THE NETHERLANDS
Newcom SARL, FRANCE

NOUVELLE VISION SARL, FRANCE

NOWEDA ApothekenMarketing GmbH, GERMANY
Obrazovanie Inform Ltd., RUSSIAN FEDERATION
Opus Print & Promotions Ltd., IRELAND

Orangutan - Maciej Karkoszka, POLAND

Oranje Leeuw llc., GEORGIA

Osmotik GmbH, FRANCE

Pals Print & Screen B.V.,, THE NETHERLANDS

Pepi Karttis DOO, BOSNIA AND HERZEGOWINA
Perfekt Reklame - Antoin Keunen, THE NETHERLANDS
Personal Stitching - Inh. Anja Stinshoff, GERMANY
Personello GmbH, GERMANY

Pimp my Team sarl, FRANCE

Piresti Advertising svl, ITALY

Plagge Werbung - Inh. Dietmar Plagge, GERMANY
Plastic Online Ltd, RUSSIAN FEDERATION

polycopy GmbH & Co. KG, GERMANY

Pop Gifts SPRL, BELGIUM

POSTULAT Ltd, RUSSIAN FEDERATION

Promoluks - Robert Smid, s.p., SLOVENIA

REIMS PUBLICITE SARL, FRANCE

Ruloff Werbeprasente GmbH, GERMANY

Siebdruck Schiissler GmbH, GERMANY
Sportsbranding AS, NORWAY

SPURSINN kreative Werbeartikel - Inh. Max Kornfeld, AUSTRIA
Stefan Wicklein Kunststoffveredelung GmbH, GERMANY
Stilecasa - Inh. Katja FuB, GERMANY

totobi Ltd., UKRAINE

trans Ltd, JAPAN

United Arts - Inh. Steven Geisler, GERMANY
yourworx - Dedeso GmbH, GERMANY

Zeisen Trading - Inh. Oliver Harbourn, AUSTRIA
Z6hke Werbeldeen - Inh. Martina Zéhke, GERMANY

PSI Lieferanten / Suppliers

PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.
PSI No.

44029
44028
44002
43961
44016
44020
44022
43995
44011
43993
44010
43984
44003
46117

Ampelmann GmbH, GERMANY

authentex e.K. - Rosalie Hiischen, GERMANY
Cobb Scandinavia Aps, DENMARK
Corviscom GmbH, GERMANY

EXPORTCAVE S.L, SPAIN

FRIEDMANN PRINT DATA SOLUTIONS GmbH, GERMANY
HOVON EUROPE GmbH, GERMANY
Italgraphic LTD, UKRAINE

Nama-Kom DOO, SERBIA

Paper Fantasies UAB, LITHUANIA

Softybag AB, SWEDEN

Spot-to-print - Inh. Thorsten Otto, GERMANY
Supair Tel AG, SWITZERLAND

Vossen GmbH & Co. KG, AUSTRIA

www.mojured.hr
www.monreclam.com
www.mucca.ro
www.multiprint.be
www.nameon.no
www.neo-sol.fr
www.nettl.com
www.newcom-fr.com
www.nouvelle-vision.com
www.noweda.de

www.opusprintpromotions.ie
www.ogt.com.pl
www.olprint.nl
www.osmotik.fr
www.palsprint.com
www.pepi-karttis.ba
www.perfektie.nl
www.personal-stitching.de
www.personello.com
www.pimpmyteam.fr
www.piresti.com
www.textilbedrucker.de
www.plastic-online.ru
www.polycopy.de
www.popgifts.be
www.postulat.com
www.promoluks.com
www.reims-publicite.com
www.ruloff-werbepraesente.de
www.siebdruck-schuessler.de
www.sportsbranding.no
www.spuersinn.co.at
www.wicklein-veredelung.de
wwwi.stilecasa.de
www.totobi.com.ua
www.trans.co.jp
www.unitedarts.eu
www.dedeso.com
www.zeisen-traiding.at
www.zoehke-werbeideen.de

www.ampelmann.de
www.authentex.eu
www.cob-grill.de
www.corviscom.de
www.exportcave.es
www.druckdatenloesungen.de

www.hovon.info

www.narma-kom.rs
www.paper-fantasies.com
www.softybag.com
www.taschis.com
www.supair.ch

www.vossen.com
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TOP PRODUCT TOPICS IN PSI JOURNAL

Spring is the season for festivals, garden parties and wedding
casions, festivities
Lin Ogtober.

ceremonies. All products for thes FESTIVALS AND EVENTS and

KNIVES, TOOLS AND SAFETY PRODUCTS

Copy deadline: 17.8.2018
Deadline for ads: 5.9.2018

HOUSEHOLD AND LIVING ACCESSORIES
and FASHION, JEWELLERY AND WATCHES

Copy deadline: 14.9.2018
Deadline for ads: 5.10.2018

ELECTRONICS, STORAGE MEDIA AND DIGITAL
PRODUCTS and TOYS AND PLUSH ARTICLES

Copy deadline: 15.10.2018
Deadline for ads: 5.11.2018

NEW TRADE SHOW PRODUCTS AT PSI 2019

Copy deadline: 15.10.2018
Deadline for ads: 5.11.2018
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Who owns
the customer?

he customer, the powerful entity. The customer, the unknown entity. The
customer, without whom we cannot live because he pays the bills at the end
of the day. A customer is someone who has completed at least one business
transaction with his business partner. But what makes a customer?

Opinion

Heinrich Path wrote: “A customer is the most important person in the busi-
ness. He is not dependent on us, we are dependent on him. He does not
represent an interruption of our work, but rather its content.” It is already
clear from this quote that we need to constantly look after the customer and
know what he wants: customer care is more important than ever before.
Knowing the expectation of the customer before he is aware of it himself
— that would be the ideal scenario.

We are in a buyer’s market with transparent markets and immense compet-
itive pressure. Customer loyalty must therefore be something you work hard
for. It must always be kept in mind that the market power of the customer
can always lead to unexpected actions. Knowing the needs of the custom-
er and having an intense relationship with him will reduce his bargaining
power. But if he has clear goals or a clear mission such as price or quality
optimisation, then it will be difficult to retain the customer. You cannot stop
him from looking left or right. The competition will always find reasons to
enter into a conversation. Who the competition is today cannot always be
predicted. He lurks everywhere. In Asia, on the Internet, in the value-added
chain, in the neighbourhood and sometimes even in your own company.

So who does the customer belong to? What should be done if he changes
his buying behaviour? The customer belongs to himself. He is a mature being
and pursues his own goals. The best possible consulting competence paired
with customer proximity is the only way to retain the customer. He will never
belong to anyone.

Michael Freter

Publisher of PSI Journal
Managing Director PSI
michael.freter@psi-network.de
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VORSPRUNG DURCH WISSEN
- VON EXPERTEN FUR EXPER{- -

AKADEMIEWOCHE

26.09.2018 TEXTILE WARENKUNDE Kaiserslautern
27.09.2018 TEXTILVEREDLUNG 4.0 Kaiserslautern
28.09.2018 FADEN — VLIESE — RAHMEN Kaiserslautern

29.09.2018 PUNCHEN VERSTANDLICH ERKLART  Kaiserslautern

12.10.2018  ONLINE-MARKETING ALS CHANCE FUR UMSATZWACHSTUM  Sigmaringen
13.10.2018  ONLINE-MARKETING ALS CHANCE FUR UMSATZWACHSTUM  Sigmaringen
06.11.2018  TEXTILE WARENKUNDE Schrozberg

10.11.2018  PUNCHEN VERSTANDLICH ERKLART Hamburg

JETZT SEMINARE BUCHEN!

Informationen und Anmeldung: www.aka-tex.de

In Zusammenarbeit mit E—————8 |nterpatjonale Fachmesse fiir Promotion-, Sports- und Workwear
PromoTex

mmmm Expo 8. - 10. Januar 2019, Messe Diisseldorf

Mit unserem Newsletter halten wir Sie immer

auf dem Laufenden tiber unsere Angebote. Y Akademie fiir

Am besten gleich abonnieren: www.aka-tex.de/newsletter Textilveredlung

n !akatextil



Preview October

Time to celebrate

“Joy can only be fully enjoyed when someone else is happy,” is a quote
from Mark Twain. And when many are happy together, it is time to cele-
brate, There are many different reasons for celebrating, in all sorts of plac-
esand at any time, Celebrations are life’s icing on the cake. They have a
community-building and community-preserving effect and are therefore
also ideal opportunities for well-placed promotional products. Next
month, we will be presenting products that you can look forward to on a
variety of occasions. Besides “Celebrations and events”, our other prod-
uct theme is “Knives, tools, safety products”.

Please give some thought to the product topics of the Novem-
ber 2018 issue with the topic groups “Household and home ac-
cessories” as well as “Fashion, jewellery and watches” and
send your product presentations (image and text) by no later
than 14 September 2018 to: Edit Line GmbH, Redaktion PSI
Journal, e-mail: hoechemer@edit-line.de

PSI Sustainability Awards 2018

The PSI Sustainability Awards will be pre-
sented for the fourth time. They will be
awarded in eight categories in a festive set-
ting at the Kurhaus Wiesbaden on 7 Sep-
tember 2018. The winners have yet to be
decided but the nominees in the race for the
coveted trophies have been selected. We
will be there for you and will present this
year’s winners in the October issue.

Jura Textil: 30 years of competence

Jura Textil GmbH has been a full-service
partner of the promotional product indus-
try for finished textiles, terry towelling, bags
and special productions for the past 30
years. To celebrate this occasion, the Ofter-
dingen-based company invited its entire
workforce and several supplier partners to
an anniversary trip. In addition, Jura Textil
has now invested in a new digital press to
significantly increase the capacity and
speed of digital printing.
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