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Turbulent times 

T he outgoing year was clearly a good year for the pro-

motional product industry. According to unpublished 

surveys, the growth of the industry in 2018 should be 

close to 6 per cent. One can only say “Chapeau” be-

cause that is far above the growth of other econom-

ic sectors in Europe. But where has the growth in the industry been

concentrated most? Was there a big shift or will it remain like this for 

a long time? We will know more soon.

The fact is that the promotional product industry is also in transi-

tion –  just like so many industries. Digitalisation is turning the world upside 

down. Nobody really knows where the train is going. Change is called for and

only those who are willing to help shape it will be on the winning side. Yes, it is 

an adventurous journey and it will take courage to tread this path.

No, that is not a farewell to traditional values. No farewell to maintaining

good customer relations. No farewell to advice and good service. Also, no fare-

well to successful face-to-face communication. Rather it is a farewell to: “It has 

always been like that and it will stay that way”. Old and new will have to mix

and enrich each other. Breaking new ground requires a lot of courage, effort, 

knowledge and yes, also investment. One would hope that as many companies

in the industry as possible are going to accompany us on this journey in the fu-

ture – at all levels of the industry.

The fear of the big newcomers including the Amazons, ebays and Alibabas 

of this world is becoming more and more widespread in the discussion rounds 

of the industry. Likewise, the fear of concentration and the competition with 

online printers and finishers. The German director, actor and author Rainer 

Werner Fassbinder already knew that “fear devours the soul”. We must not al-

low this soul to be taken. Let us turn risks into opportunities, the future into our 

future. The “new world of advertising and selling” – the three simultaneous trade

shows PSI, PromoTexExpo and viscom – are an important step into this future. 

Come along and you will go home as a new person, as a person full of new 

ideas, new insights and new courage.

Thank you for a good and trusting year of cooperation – yes, another year 

has passed. The editorial team of the PSI Journal wishes you a merry Christ-

mas and a happy start to a successful year 2019.

E
d
it
o
ri

al

In this spirit

Manfred Schlösser | Editor-in-Chief PSI Journal 

 Your opinion: schloesser@edit-line.de  
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For anyone who does not wear a Down to Earth bag, does not wear colourful tennis 

socks for crunning, who only suspects cat-eye glasses are worn by Catwoman, and 

immediately thinks of  the next generation of  off-road SUVs when it comes to the 

Inflatable SUP, several trends of  the year 2018 have obviously gone unnoticed. 

Fortunately, it is in the nature of  things that trends come and go. We can all take 

comfort from the fact that we miss trends: Trends & Brands will once again introduce 

interesting “general tendencies of  a development” in 2019. Unrivalled and always 

trendy: the promotional product. On pages 4 and 6, we show products that were 

already hip in 2018 and will not lose any of  their trendiness in the coming year.

 Foot comfort 

Trend socks

Skarpeta

www.skarpeta.eu

PSI 49550

Frowned upon for a long time, tennis socks 

have long become a “must-wear”. There are 

many stylish tips on how to wear the cult 

socks to make them an eye-catcher. The 

promotional product industry has not only 

aspired since 2018 to offer socks as fashion-

able promotional accessories. Our example 

shows true trend socks.

PSI Journal 12/2018 www.psi-network.de
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Calling sunglasses a trend is not strictly cor-
rect. They are timeless classics – age groups 

can be recognised by their shape alone. 2018 
was the year of the cat-eye glasses. Less cat 
eye than eye-catcher is our example from the 

promotional product industry.

 Cool bamboo look 

 Alliance with Fair Trade.

Cambodia shoulde

Green Earth Products

www.greenearthproducts.eu

PSI 48277

 Eco friendly snack pack 

Lunch bag m

Igro GmbH

www.igro.co

PSI 40940

Stand up paddling – or very hip: SUP – has trig-

gered a real wave. Once a royal Hawaiian activity, 

this trend sport is experiencing an international 

boom today. For many, the boards necessary 

for this physical exercise mean the world. Chic 

boards that look sporty and not only bring ben-

efits from a promotional standpoint are in vogue 

in the promotional product industry.

 Smart eye-catcher 

Surf clipboard

IP Adelt GmbH

www.adelt-ideen.de

PSI 48644

Down to Earth was one of the colour trends 

in bag fashion in 2018. Respect to Earth 

could be described as a timeless yet prac-

tical bag trend in the promotional product 

industry. Particularly when bags are en-

vironmentally friendly and sustainable 

– just like our two examples. 

PSI Journal 12/2018 www.psi-network.de
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BESUCHEN SIE UNS AUF 
DER PSI 2019!
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on a scale 
from 8 (ex-

cellent) to 1
(threatening)

was the evaluation of  the econom-

ic, political and social situation of  

the ZAW member associations. 

www.statista.de

4.9 7,711
job offers were recorded in the advertising industry in 

2017. This was the result of  the ZAW Labour Market 

Analysis 2017. The quintessence: “The advertising 

industry job engine is running,” writes the PR-Journal.

Two-thirds
of the total growth in global advertising spending 

until 2020 will be attributed to paid search and social 

media ads. This is the current forecast from the Adver-

tising Expenditure Forecast of  the globally operating 

agency Zenith, writes the Adzine magazine. 

instead
of 2.5 
per cent:
Zenith has 
lowered 

its growth forecast for the 
German advertising market 
by 0.5 percentage points,
according to horizont.net.

2.06 billion
euros will flow into digital advertising this year. That is an increase of  seven per cent com-
pared to the previous year. An increase of  ten per cent had been expected. A stumbling 
block was the GDPR, writes wuv.de and refers to the online marketer group OVK. 

231 per centpp
more money was invested by the sports betting y
company Tipico in its marketing between January
and August 2018: 107 million euros compared to 
32 million euros in the same period, making it one of 
the top advertising spenders in Germany, writes hori-
zont.net. An interesting aspect for the promotional 
product in a successful marketing mix.

Every second
social media user finds it difficult to distinguish 

between advertising and content. This is the result 

of  a representative study commissioned by the 

digital association Bitkom among 1,212 Internet 

users aged 14 and over. www.absatzwirtschaft.de

2%

PSI Journal 12/2018 www.psi-network.de
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T he new constellation of three parallel trade 

shows also brings together a new concept.

This puts the focus on the aspect of inter-

action. And this applies to all three trade 

shows: PSI, PromoTex Expo and viscom.

Among the new features in 2019 are the theme routes 

which along with the PSI also feature the PromoTex Expo 

and viscom and are clearly visible in the hall plans. A to-

tal of four of these routes are earmarked with their own

special focus: “Get to know 

each other”, “Let yourself 

be inspired”, “Expand your

knowledge” and “Make it

count” are the active chal-

lenges to the visitors, at 

their own pace – albeit 

with defined route points

Take part and be active. There will be three trade shows under 
this motto in January: PSI, PromoTex Expo and viscom. Interactive
promotions and theme routes of  a special kind await the visitors
of  all three trade shows. But that is not everything.

PSI, PromoTex Expo and viscom invite you to interact

Cross-medial trade 
show experience

– to explore the three trade shows. “Get to know each oth-

er” is clearly assigned to the aspect of socialising and net-

working. Also on the route, “Let yourself be inspired” says

it all. It focuses on innovations of all kinds. “Expand your

knowledge” brings the forums and workshops to the fore-

front with exciting topics that are state of the art. Last but 

not least, the “Make it count” route will exclusively guide

visitors through the viscom. Common to all routes are key

points and topic-specific special areas, such as the “vis-

com workshop”. The special exhibition area directly in the 

entrance area of Hall 14 is the centrepiece of the new live

experience at the trade show. Visitors can get up close 

and personal to experience digital printers and sign mak-

ers creating a fan shop for advertising technology and

stocking it with genuine fan merchandise that is finished

on site. The results are not only to be marvelled at in the

shop window of the viscom fan shop, but can, in some

PSI Journal 12/2018 www.psi-network.de
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cases, be bought. The proceeds will 

go to a good cause. All visitors to the

trade show are invited to interact and

try things out. In addition, they can 

immerse themselves in interesting

practical topics in the “viscom Work-

shops” as well as in the practical “Forum 13 “ together

with experts. For the first time, viscom visitors will be able 

to find out when, where and what experiences viscom ac-

tually offers from a clearly structured plan which will be 

available at the entrance to guide them through the trade

show. A clearly signposted path and program guidance

system will also show the highlights of the trade shows.

Exceptional showcasing

The Nations Wrap Cup, the international showdown of 

top car wrappers, is an extraordinary event. 16 national

teams can compete against each other in the Nations Wrap 

Cup. Each team consists of four people, including at least 

one car wrapper. “There are a number of excellent car 

wrappers around the world,” says Dirk Möbes of the or-

ganiser MR Clipart. “And we want to

involve them more closely.” Twelve

teams have already registered for the

new competition: They come from

Germany, Austria, Switzerland, the

Netherlands, Great Britain, Hungary,

Russia and the USA. Team Adria, a 

multinational team of car wrappers 

from former Yugoslavia, has also reg-

istered. All teams will be in action 

throughout the trade show as there

are no elimination rounds in the Na-

tions Wrap Cup. Another new feature 

is that the teams will each work on a 

complete vehicle. Their tasks include

wrapping and, for the first time, win-

dow tinting as well as applying paint

protection film (PPF), a self-healing

protective film that protects vehicle

paint against damage caused, for example, by stone chip-

ping. A decisive factor for victory is not speed but rather

the result. “We want to set a clear sign for quality crafts-

manship with this competition,” emphasises Dirk Möbes, 

because an enhanced appearance and longer durability 

pay off in the long term.

Eye-catching effect and interactive participation

Charlie’s Corner belongs to the attractions with an eye-catch-

ing effect and interactive participation at the PromoTex

Expo. Charlie Taublieb, also respectfully referred to as

“Dr. Print” in the industry, will be printing with GOTS cer-

tified colours on certified textiles and showing that even 

sustainable colours and products make an impression.

For more than 20 years, the American has been an ex-

pert and author in the area of screen printing which is 

mainly used in finishing textiles. Charlie’s Corner forms 

the link between the special show areas “Smart Textiles” 

and “Sustainability”. Speaking of an eye-catching effect:

Visitors can take a look into the future around the cat-

walk where the possi-

bilities offered by the 

integration of technical

solutions in textiles will

be shown. Smart tex-

tiles and wearables will 

be located here. Anoth-

er focus of the Textile

Campus is the topic of 

sustainability in which

various institutions and

initiatives will pass on

information about cer-

tificates and seals to the

visitors.

PSI GUSTO

Advertising culinary delights

The GUSTO Tasting Pavilion in Hall 9 is a meeting place for connoisseurs 

of promotional culinary delights. It is the “place to be” when it comes to fu-

ture culinary advertising ambassadors: from sweet to spicy, there is some-

thing for every taste. For all exhibitors offering culinary specialties ranging 

from sweets and salt products to beverages and spirits, GUSTO is the ideal 

platform for impressively presenting products and cleverly highlighting multisensory pro-

motional products. Looking, tasting, smelling and extensive sampling are expressly de-

sired here.

www.psi-network.de PSI Journal 12/2018
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New topic for marketing professionals

If you are looking for “Marketing Innovations” for 2019,

then you are in the right place in Hall 12 which is equally 

accessible to visitors to the PSI, PromoTex Expo and vis-

com. POS advertising, merchandising and licensing as well 

as innovative promotional products are the main focus.

The new exhibition area is dedicated fourfold to innova-

tions for advertising at the POS and POI: Manufacturers 

from the display and packaging sector will be showcasing 

their innovations. The display Superstar Award will pres-

ent more than 100 award-worthy display solutions for prod-

uct promotion and sales promotion at the POS on a spe-

cial area. The organiser is the display Verlag publishing

house which is hosting the international industry Oscar 

for the 25th time. And Pro Carton, the European associ-

ation of the cardboard and folding carton industry, will

present the excellent packaging solutions of the Europe-

an Cartons Excellence Award with a roadshow. Also in-

teresting: the award-winning print products of the Druck

und Medien Award, the most prestigious competition in 

the German-speaking print industry, which Deutscher

Drucker Verlagsgesellschaft will present.

Ideas for merchandising & licensing

‘Merchandising and licensing’ is an important marketing

field not only for major events such as the FIFA World 

Cup this summer. Marketers therefore support the world 

of advertising and selling in the conception and imple-

mentation of concrete projects. In the “Marketing Inno-

vations” exhibition area, for example, visitors can meet in-

teresting licensors and arrange appointments in advance 

through the online matchmaking of the three trade shows.

In addition, they can establish con-

tacts with licensing agencies and seek

advice from test institutes and law-

yers. PSI distributors and consultants

can also establish contacts in the new-

PSI FIRST

Every vote counts

The People’s Choice Award PSI FIRST explicitly calls for interaction. Innovations are tra-

ditionally the focus of attention at the PSI. For the sixth time, PSI FIRST will be demon-

strating the innovativeness of the industry. The best three submissions will receive the Peo-

ple’s Choice Award. For the upcoming edition, the award itself 

will undergo several innovations. Twenty-five innovations instead 

of fifty will be presented. These are the result of all product ap-

plications that have been scrutinised by an advisory board to de-

termine their level of innovation and novelty. The 25 strongest 

innovations will be presented adjacent to the new PSI Members 

Only area in Hall 10. The best products will once again be cho-

sen by the trade show visitors. All submissions are subject to con-

fidentiality until the start of the trade show.

PSI Journal 12/2018 www.psi-network.de
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ly created Distributor Village. Anyone who has booked a 

stand here will have the opportunity to meet contact per-

sons from industry companies on all three days of the

trade show and to advise them on advertising opportuni-

ties with promotional products and convince them of the 

advantages in the marketing mix. In the area of Market-

ing Innovations, manufacturers can also convince visitors

with their products as part of the new PSI Product Pres-

entations area where they can showcase their new prod-

ucts and best-sellers. Up to 150 products in total can be 

presented in the PSI Product Presentations area. The Mar-

keting Innovations area will be completed by Forum Mar-

keting Innovations which will feature lectures and best

practices from the world of advertising and sales on all 

three days of the trade show (the detailed schedule will 

be provided by the PSI Journal in its January issue).

Ideal networking

The “Marketing Innovations” forum also features match-

making under the aspect of building and supplementing 

networks. “As an ideal tool for networking, matchmaking

was used intensively and creates real appointments,” con-

firmed PSI exhibitor Cosmoshop after the previous event.

The founder of marcokunst.de, who visited the viscom in 

2017, is also convinced of the tool: “I am impressed by 

the matchmaking offer! Personally, I prefer direct contact,

and with its support, I have established several pleasant

contacts in advance, which had a better quality than with

the usual cold acquisition.” The tool not only offers a com-

plete overview of all exhibitors at the three trade shows,

appropriate industry-specific contacts can also be filtered. 

For example, you can search for a finisher specialising in

textiles, a machine manufacturer offering the latest cut-

ting systems, or the right supplier for the most unusual 

electronic gadgets. You can also sort by country, product

group or alphabetically. The trade show to which the re-

spective exhibitors belong is indicated in colour. Users 

can determine directly in a chat whether the suggestions

made really fit. In addition, the tool also makes sugges-

tions for possible contacts. If there is a match, an appoint-

ment at the trade show can be made online. Matchmak-

ing can also be used for finding the right supporting pro-

gramme. <

www.psi-network.de PSI Journal 12/2018
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Electronic products are the visible 
expression of  an era that is
becoming ever more digital and 

Electronic products: Contemporary, trendy, versatile

      Advertise
electronically 
         – entirely 
analogously

PSI Journal 12/2018 www.psi-network.de
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E lectronic products are a natural part of our 

everyday life. We now intuitively access

our smartphones, headphones, laptops, 

loudspeakers or tablets. But not only our 

behaviour as a user has changed a lot in

recent decades. A lot has also happened in quantitative

terms. For example, an average household today has more 

electronic products than ever before. And the zenith is far 

from over: Advances in digitalisation and networking are 

driving continuous investment in the development of new 

products.

Between analogue and digital

Wireless future

Ranges and licences

There are two points to consider when selecting products. 

First, Bluetooth devices are divided into different device 

classes which indicate their range. For example, a class

three product has a range of up to ten metres. A class two

product theoretically has a range of up to 50 metres and 

a class one product up to 100 metres. However, very large

ranges are at the expense of power consumption. Further-

more, Bluetooth devices – like Apple products – must be

licensed accordingly. The reason for this is that Bluetooth 

brands are owned by SIG (Special Interest Group), an as-

sociation formed by Motorola, Nokia, Ericsson, Toshiba, 

IBM, Intel and Microsoft, and now boasts more than 30,000

member companies. All members are licensees of the Blue-

www.psi-network.de PSI Journal 12/2018
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Reliability through qualified advice

The question of whether a promotional product harmo-

nises with the advertising company must ultimately be de-

cided on a case-by-case basis. For this reason, qualified 

advice is essential. In a dialogue with a promotional prod-

ucts consultant, questions about compatibility can be dis-

cussed in order to subsequently make a careful selection

of promotional products. <

tooth trademarks. Behind this unusual combination is the

will of companies not to compete on the technology lev-

el, but only on the application level, i.e. the products that

use Bluetooth.

Utilising innovative technologies

In summary, it can be said that electronic promotional 

products can significantly enhance advertising campaigns.

They allow the existing public interest in modern, innova-

tive technologies to be utilised for their own advertising

success. The most recent examples are virtual reality glass-

es that allow you to immerse yourself in other worlds. 

They can already be found in the assortments of numer-

ous promotional product distributors. But beware: The use

of virtual reality glasses – to stick with this example g asses to st c w t t s e a p e – doesdoes

not always make sense. What applies to promotional prod-

ucts in general aalso a

ticular. They havve to

image, products and 

tional products aare c

ecommunicationns an

compatible than,, let u

A smooth, hard teextur

tronics, simply sttands

age of products used

Storage media with pro-
motional messages are
also popular electronic 
accessories.

PSI Journal 12/2018 www.psi-network.de
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Digitalisation and Web 4.0 are 

also spurring on new develop-

ments in the analogue world of

products as megatrends. Even 

paper-based advertising

messengers can learn to 

communicate with the Internet of

Things. The long-standing

calendar manufacturer Joh.

Brendow & Sohn Grafischer

Großbetrieb und Verlag GmbH & 

Co. KG has developed versatile 

interactive print products.

NFC tags for interactive print products

New dimension of communication

B rendow boasts 170 years of company his-

tory. The continuous further development

of the Moers brand-name company rang-

es from the original classic print shop to

today’s Europe-wide networked print and

media service provider, also known as one of the leading

manufacturers of promotional calendars.

Networking of Web and print

Among the innovative highlights is the use of special NFC

tags, registered since May 2018 with design protection.

With the appropriate interface, for example, they connect 

print media with the Internet of Things. Web and print 

have long enjoyed good relations at Brendow: For exam-

ple, in the form of an online creative tool where users can 

design their own calendars and notebooks. Or via shop 

platforms which are created modularly or individually as

required. As Thomas Stölcker, Head of Marketing & Web-

IT at Brendow, commented: “That’s basically nothing new 

www.psi-network.de PSI Journal 12/2018
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for us, but newer technologies are opening up a whole new 

range of possibilities for practical use. Or in other words, 

the operation is much easier and safer.” This should par-

ticularly appeal to users.

NFC tags outperform QR codes

There remains the question as to what is behind the term

“NFC”? Simply formulated, “Near Field Communication”

means “printed electronics”. NFC stands for technology

that uses a radio standard for wireless data transmission

between two elements. This can be, for example, an NFC-

enabled smartphone and an NFC chip. “We integrate in-

telligent and programmable NFC tags, i.e. printed elec-

tronic circuits with an integrated microchip into our print-

ed products”, says Thomas Stölcker when explaining the

practical application. In the smartphones of the new gen-

eration (in the case of the iPhone from version 7), NFC

functionality is already a direct component of the operat-

ing system. The resulting read-out of the chip is much saf-ff

er, faster and more intuitive than reading a QR code via a 

camera. Another advantage: Integrated memory chips al-

low countless other functions to be used.

Smart technology as an advertising ambassador

Stölcker’s range of applications for this innovative tool is 

as follows: “The new technology can be integrated into al-

most any medium, from business cards to notebooks or 

calendars. NFC technology is already in use in packaging 

technology for the pharmaceutical industry, for example, 

www.ag-zukunft.de

Members of AG Zukunft
Joh.Brendow & Sohn Grafischer Großbetrieb

und Verlag GmbH & Co. KG

BRUNNEN & EILERS Promotion Service 
GmbH & Co. KG

Geiger-Notes
AG

Lediberg
GmbH

Schiffmann Kalender 
GmbH & Co. KG

WALTER Medien
GmbH

Zettler Kalender 
GmbH

where high standards and security are involved. “In addi-

tion to technology, the company is also a recommended 

partner for interactive content or functions, such as pro-

motionally effective Web content, an exciting, creative app 

or an exclusive, custom-developed application. As an ex-

pert in high-quality promotional calendars and notebooks, 

Brendow always has the impact on the recipient in mind.

As Stölcker explains: “The bottom line is that the use of 

NFC technology provides the customer with lasting in-

centives through changing content or interactive functions.”

Sustainable quality Made in Germany

Systematically sustainable orientation also characterises 

Brendow’s products. Their message: Advertise with a good

conscience and allow yourself to be wooed. The Moers-

based company manufactures exclusively in Germany – 

with a focus on premium product quality. In keeping with 

the concept of sustainability, printing is done according

to process standard offset printing DIN ISO 12647. Card-

board and paper are FSC® or PEFCTM certified. Like-

wise, the company is socially committed, secures jobs, 

cooperates with local workshops for people with disabil-

ities, and supports charitable institutions, among other

things, as one of the main sponsors of the Media Prize of 

Kindernothilfe. Sustainable corporate culture is also linked 

to the industry initiative AG Zukunft, of which Brendow 

is a member. Together with six other medium-sized brand-

name companies specialising in calendars and paper me-

dia, green paths are being paved for sustainable quality 

products. <
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D igitalisation has long been a topic in the

promotional product industry. More and 

more, new technologies are also being in-

tegrated into the products themselves. Por-rr

celain manufacturer Kahla is now present-

ing intelligent tableware that opens up new communica-

tion possibilities hitherto unimagined. 

For an individual customer experience

NFC data transmission is based on wireless RFID tech-

nology. NFC chips can be read by scanners or smartphones 

only at very short distances. Hence this technology is

well-suited to brand and product communication, for in-

stance, or for paying by phone. “Thanks to NFC, the cus-

tomer experience can be made more individual, inform-

ative and entertaining. Marketing experts know that mul-

timedia and multisensory experiences make the custom-

er experience much better,” explains Sheila Rietscher, Di-

rector of Brand and Strategy at KAHLA/Thüringen Porzel-

lan GmbH. 

KAHLA RFID

Intelligent 
porcelain 

Thanks to integrated RFID technology, Kahla por-
celain makes multisensory brand communication
possible – custom-made and effective.

Porcelain manufacturer KAHLA is

helping its customers digitalise with

intelligent tableware, thereby 

proving once again that this family 

enterprise has a high standard of  

innovation. With the aid of  the 

patented Magic Grip silicone

application, dishwasher-safe NFC or 

RFID transponder (chips) can be 

sealed onto the porcelain. This 

enables stronger customer loyalty 

through multisensory brand 

communication.

Tailored solutions

Each KAHLA RFID/NFC solution is tailored and imple-

mented in close collaboration between the customers and

experts for RFID, programming and design. Together, they 

determine the requirements the application being imple-

mented must meet. KAHLA adapts itself individually to

these and offers various transponders in various designs

with differing size and capacity. Whether round or angular,

with a special range, memory, design or heat resistance, the 

selection is huge. Experts help customers by advising them

regarding which transponder is right for the respective pro-

ject. The quantities are set individually by the customers. 

By the same token, they decide whether the transponder 

should bear logos and brand communication and which

pieces of KAHLA tableware should feature them. The pat-

ented Magic Grip silicone application then seals the dish-

washer-safe transponder onto the bottom of the piece of 

tableware. What is more, the RFID solution is so flat that it 

is guaranteed not to be in the way. <
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Nowadays, analogue and digital

no longer have to be a 

contradiction. There have long 

been solutions to combine the

haptic dimension of  promo-

tional products with modern

digital technology. The motto is:

even more advertising success 

through networking of  

communication channels.

Combination of analogue and digital media

Success through networking 
of communication channels

F or a long time, it seemed that analogue 

and digital media coexisted. Companies

used one or the other channel for their

marketing measures. There were hardly

any intersections. That is different today. 

The trend is increasingly towards the strategic network-

ing of channels. Print media and now also promotional

products have QR codes that, after they have been read 

on the smartphone, direct the user to websites, videos or

shops. Websites in turn link to social media platforms.

The Haptual app

A particularly innovative form of cross-channel network-

ing has been developed by the promotional product spe-

cialists at Orcas: The Haptual app makes it possible to 

combine haptic media such as office and print products 

with digital content via mobile devices in order to create 

new worlds of experience for the end user. Specifically, 

this works as follows: The mobile software of the Haptu-

al app is based on an image recognition technology that 

is able to identify print images on promotional products, 

product packaging, billboards, posters, catalogues, bro-

chures or flyers. When you start the Haptual app and di-

rect the camera of your smartphone or tablet to a corre-

sponding picture element, the stored multimedia contents

are loaded onto the device. Conceivable applications are 

video clips, animated 3D models, audio data, newsletters, 

product catalogues or links to web content.

Experience brands differently

When it comes to promotional products, it is particularly 

useful to program printed images on logos. In this way, us-

ers can experience the brand of the advertising company 

digitally and mobile. What is more, Haptual is an instru-

ment that not only makes it possible to experience con-

tent digitally, but also generate relevant statistics on re-

quest. On the basis of anonymised data, it is possible to

make precise statements about the respective Haptual

user group. An added benefit, therefore, to make market-

ing activities even more targeted and effective. <

Christopher 
Tina Mahler 
Haptual app.

With the Hap
Orcas is one 
neers of netw
tal and analo
nication chan

PSI Journal 12/2018 www.psi-network.de

20

Fo
cu

s

www.2orcas.com



Nöckersberg 39 · 45257 Essen · T: 0201 – 84823-0 · F: 0201 – 84823-25
xprom.de · info@xprom.de

Ihr Importpartner für Werbeartikel
frische ideen | coole preise | starker service

100,- €
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Bestellung.*
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Haptic advertising 
and digital media need 

not contradict each other. 
The products on this 

topic demonstrate 
how effectively new 

communication media and 
three-dimensional advertising 

can be complemented 
and combined to form 
a multimedia effect.
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www.givingeurope.de

It is one of the most modern data carriers, swivels and is removable, 

offers 16 GB of storage space and is 3.0 and 3.1 compatible. Built into 

a 58-millimetre small knife housing, the technology carrier optionally 

features six to ten functions and is an indispensable companion in the 

office, at home or when travelling.

Smartphones can easily be charged wirelessly with the Charge-it wireless 

charging pad and Boost from Giving Europe. The Charge-it features a 

USB-C connection for power supply and the supplied cable. The fast-charg-

ing charging pad is modern and slim. The coloured Boost charging pad

made of ABS plastic in a modern design with a non-slip underside also 

offers easy wireless charging. Delivery includes a micro USB charging cable. 

The charging pad is available in black, blue and red with a black circle on

both sides. Advertising is applied by using pad printing.
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info@kasper-richter.de  

www.kasper-richter.de

Energy reserve
Chill-Out, the external 5,000 mAh lithium-polymer battery from Troika, is no slouch when

it comes to charging tablets. Micro USB and Lightning input as well as two USB outputs for

simultaneous charging of two devices provide maximum connectivity. Included is a small 

fold-out LED spotlight for cosy evenings on the balcony or terrace. Just the right light for

reading, dreaming, working or chilling. The rubberised, matt black powerhouse has a housing

made of ABS plastic and provides information about its charge status via a charge status 

indicator.

Tel +49 2662 9511-0

info@troika.de  

info.troika.de

Fitness centre for the wrist
With its large TFT colour display, the Fitty Watch II fitness tracker

available at Kasper and Richter records steps, distance, calories and 

speed. In each mode, the product permanently measures your pulse.

In addition to an individually adjustable reminder of lack of exercise 

and daily goals achievement, this fitness tracker indicates when your

daily target has been reached as well as automatic sleep recording.

Other features include a display of the weather trend in the front

display as well as a notification of incoming calls and social media

messages such as WhatsApp, Facebook or SMS. Tracking the route,

distance and speed are illustrated by the integrated GPS receiver in 

the app. The wristband has an integrated USB interface for easy 

ng without a charging cable. The printing area on the wristchargin -

measures 40 by 7 millimetres.band m
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Skimming Blocker card
Thousands of companies have their own customer cards with only

the function of identifying a customer. Why not let your customer 

card protect your customers against RFID skimming? This way the

card has two functions. How does it work? Bank cards get their

energy to transmit data from the electromagnetic field at a payment

unit. The Skimming Blocker card from F&F products is energized 

in exactly the same way but only transmits a strong blocking signal

so that other cards become “invisible”. F&F products can make any 

design on these cards, but it’s also possible to personalize these 

cards. In both ways you offer your customers protection. Next to 

supplying the card F&F can supply these in several types of holders,

just contact the company for more information.

Never sleep in again
For many people, getting up in the morning is

a horror. Shrill alarms ensure high stress levels 

or quiet alarms are simply ignored. With its

innovative WT 350, Technoline offers a radio 

alarm clock which, in addition to a classic alarm 

sound, also has a vibration function. The regular

movement of the vibration alarm promotes an 

efficient and gentle wake-up. In addition to two

individually adjustable alarms, a snooze function 

is also available. The display has a backlight and 

displays the date and day of the week in addition

to the time.

Import-Export GmbH

.de  

.de
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Firstnotice, the small USB stick from Vim Solution, is the perfect companion for a business

trip. The storage medium is simply clamped to a notebook and can therefore not be lost. 

Firstnotice, the patented, high-quality USB stick with a 2.0 interface as well as a plug and 

play function, is available from 25 units.

www.trader.vim-solution.com 

ICE
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4 in 1
The Company “Schärfer Werben” offers a range of smartphone options: It supports smart-

phones and devices with a Micro USB, Lightning or Type C connection as well as devices 

that support the Fast Charge 5W wireless charging function. The 180-gramme white power-

house has a plastic housing and a 1.2-metre USB charging cable. Included is the option of a 

one- or two-tone logo print of three by five centimetres in size. Delivered in a cardboard box.

Metallic brilliant sound
Tech products are becoming increasingly popular. PF Concept is aware of this and offers a wide 

selection of mostly multifunctional models. In trendy metallic shades, the coveted accessories

are particularly visually appealing. The Millenial headphone of the proprietary brand Avenue, 

made from high-quality aluminium with an optional golden or silver finish, is a special highlight.

The stylish, clear design is not only trendy, but thanks to the integrated Bluetooth function it also

ensures unrestricted freedom of movement when listening.

cept International B.V.  

0
oncept.com  

m
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As a packaging service provider, colordruck Baiersbronn

is one of the technology leaders in Europe. In the digital

sector, the company will be focusing on the Packaging 

Digital division at stand 10D17 at the PSI in Düsseldorf. In

addition to customisable packaging for classic promotional

products such as ballpoint pens, USB sticks and cups, 

extraordinary packaging that optimally puts every promo-

tional product in the limelight and creates added value will 

also be presented. Another strength of colordruck Baiers-

bronn is its finishing: This includes, for example, special

techniques in fine art cutting. Further information is 

available on request.

www.colordruck.net

USB
STICK>
#FIRSTNOTICE
vereint Digital und
Analog

Vim Solution GmbH / Im Eck 5 / 79199 Kirchzarten / Germany / 
phone: +49 (0) 7661 90 949 - 200

mail: vertrieb@vim-solution.com / shop: trader.vim-solution.com 

Kunststoff

Kunststoff ab 100 Stk. 
in Ihrer Farbe

ODER
Metall

für alle gängigen Gummizug 
Notizbücher geeignet.

(max. 7mm Gummizugbreite)

>BESUCHEN SIE UNS!
PSI MESSE DÜSSELDORF

HALLE 9
STAND A60 08.Januar-10.Januar 2019

Bereits
ab 25 Stk.
erhältlich!

>
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Fire from the electric arc
The new ZORR ARC ALU electric arc lighter from KP-Plattner 

impresses with its very special technology. The innovative and

elegant lighter is mainly used for lighting cigarettes or candles 

and combines numerous benefits. This product is available in

black, silver and blue and is easily charged to a USB port. It does

not require gas or petrol because the electric arc generated by

the charging current provides the heat to ignite. The dual function

allows convenient charging on one hand and the electric arc on

the other.

PSI 41565 • KP-

Tel +43 512 26

office@kp-plattner.at 

www.kp-plattner.at

Universally recharge
The quatro C15 charging cable from SCX

Design turns out to be a real all-rounder: With 

this universal charging cable, not only up to 

three devices can be charged at the same 

time. It is also compatible both with Android

devices as well as with the iPhone and iPad

as well as devices with USB-C ports. The 

individual cables are each 10 centimetres

long. Optionally, longer cables or blue, red and 

green LEDs can be ordered.

PSI 48094 • SCX DESIGN SA

Tel +33 1 86959988

contact@scx.design

www.scx.design

Create connections
Inspirion’s DATA charging cable is not just a must-have for technology enthusiasts. The

multi-talent allows data transfer from two different devices. Equipped with a USB adapter to 

a type-C adapter and a micro-USB adapter, data can be easily transferred, and electronic

devices charged. The cable reel creates freedom of movement which can be extended to about 

103 centimetres and at the same time serves as advertising space. When rolled up, the charging 

cable fits perfectly into any pocket.

PSI 42907 • Inspirion GmbH

Tel +49 421 52270

info@inspirion.eu  

www.promotiontops.eu • www.inspirion.eu
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In addition to their classic role as a mobile power outlet, 

the power banks of Lumitoys GmbH also enable

advertising messages to be displayed. As soon as the 

power bank is put into operation, the logo printed

directly onto it or placed as an insert lights up until the 

end of the charging process. But that is not all: the power 

banks have various additional functions depending on

the model, such as an outdoor lamp, warning light or 

mobile phone support. Charging takes place as usual via 

the mains. Some models also offer an additional solar

function. Various loading capacities are available. On 

request, the power dispensers can also be delivered in 

individual packaging or with additional printing.

Tel +49 2331 3775450

www.lumitoys.de
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With the elegant Rominox Nero spice grinder from Römer Lifestyle, users 

can now season and dose in no time like the professionals. The elegant 

electric spice grinder has a high-quality ceramic grinder which is controlled

by an innovative tilt sensor with a convenient one-hand operation. Insert

the batteries, turn the grinder over and grinding starts automatically. In 

addition, the Nero grinder is equipped with LED lighting which automati-

cally illuminates the background during grinding and thus facilitates dosing.

Planning a party, weekend trip, romantic dinner, picnic, BBQ or any other

activity? AXPOL Trading recommends a product that will help your logo

speak up in all circumstances - the new wireless speaker V3879. This easy 

to use speaker available in three different colours will bring music just 

whenever and wherever you need it. With V3879 you can make calls, use it

as a radio, or play music directly from memory card. It also has a control

panel to change songs, receive calls or to adjust volume level. To make the

gift even more special add your logo in our in-house personalization centre. 

Discover full offer at: www.voyager-catalog.com

www.axpol.com.pl

Avoid 
microplastics 
waste
Fruit- and veggie bag 

Straws

Organic swinging-bowl



MEET US AT 
OUR NEW LOCATION
HALL 11 - STAND D37

8 - 10 January 2019

PSI Düsseldorf

www.givingeurope.com  |  www.impression-catalogue.com



Abbildungen ähnlich.

P
re

is
ä

n
d

e
ru

n
g

e
n

 u
n

d
 Ir

rt
ü

m
e

r 
vo

rb
e

h
a

lt
e

n
.

A
lle

P
re

is
e

in
k

lu
si

ve
 M

e
h

rw
e

rt
st

e
u

e
r 

u
n

d
 V

e
rs

a
n

d
.

www.wir-machen-druck.deIhr Werbe-Bedarf

Bedruckte 

Tragetasche

Ab 0,44 € / Stk.
Breite 16 x Höhe 24 x Tiefe 7cm

Oberflächen-

Reinigungstücher

Ab 0,11 € / Stk.
8x6cm, einseitig bedruckt

Frühstücksbrettchen 

aus Buchenholz

Ab 5,92 € / Stk.
22,5x15cm, einseitige Lasergravur 

Soft-Touch Kugel-

schreiber CROSBY

Ab 0,78 € / Stk.
einseitige Lasergravur

Stabiler BASIC-

Bleistift

Ab 0,51 € / Stk.
mit Radiergummi, rund, 4/0-farbig einseitig 

bedruckt

Antistressball

Ab 0,85 € / Stk.
Einseitige Lasergravur 

Strandflips

Ab 7,58 € / Stk.
4/0 farbig bedruckt

Pfannenwender

Ab 1,00 € / Stk.
Buchenholz, einseitige Lasergravur

Energy-Drink Dose

Ab 0,92 € / Stk.
134 x 53 mm, Aludose 250 ml, transparente 

Folie, einseitig farbig bedruckbar (4/0)

Brillenputztuch klein

Ab 1,60 € / Stk.
15x10 cm, einseitig bedruckt 

Zollstock

Ab 2,88 € / Stk.
2m mit einseitigem 4-Farbdruck

Grillzange

Ab 2,02 € / Stk.
Buchenholz, 40cm

Fotokissen

Ab 12,41 € / Stk.
Polyester, inkl. Bezug und Füllung, einseitig 

bedruckt

d
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v.
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QUALITÄTSTEST

TESTSIEGER
Online-Druckereien

Test 07/2017
10 Anbieter
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The super slim Bluetooth Activity Tracker from Intraco can be easily 

connected to a smartphone. The easy-to-use app summarises personal 

achievements and compares them with self-imposed daily goals. In 

addition, the calories burned, the distance travelled, and the number of 

steps taken are recorded. The extremely light device can be customised in 

four-colour printing.

Thanks to its Bluetooth connection, all messages of the Polaroid TimeZero

Smartwatch from Lehoff are sent directly to your wrist. Features such as

call, SMS or calendar message notifications as well as an activity tracker 

and pedometer can be viewed on the 1.44” display. The device is Bluetooth

3.0 compatible, displays the time and has sleep monitoring and analysis, as

well as a vibration alarm and alarm clock. Supplied with a lithium battery 

and USB cable, 6 hours of operation are possible in the standby mode and 

around 100 hours without further charging. The device is suitable for both

iOS and Android.

Mit langjähriger Erfahrung und hoher Servicequalität
machen wir uns für Ihre individuellen Wünsche stark. 

Ein breites Sortiment an Werbedrachen, Werbe-
Windspielen, Werbe-Freizeitsportartikeln und Werbe-
Spielwaren bietet Ihnen vielfältige Möglichkeiten.

Werbebotschaften mit 
Präsenz und Weitblick!

Invento Products & Services GmbH
E-Mail service@invento-hq.com
Internet www.inventopromotion.com
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Light and mood
The Metmaxx® AmbientSoundMaxi wireless speaker is offered by Spranz in a design box. It 

is a white weatherproof sound lantern for dimmed light, radiant light or atmospheric colour

tones as well as various light sequences which react to the music in the integrated wireless 

speaker. The powerful speaker boasts ten watts of power. In addition, the product is Blue-

tooth 4.0 compatible, rechargeable using a 1,400 mAh lithium-ion battery, and provides up to

ten hours of use. When music is switched on, the power lasts for up to six hours. Included in

the shipment is a 1.5 metre USB charging cable.

Tel 
info@spranz.de 

www.spranz.de

Attractive electronics duo
The Sofrie ECB200 wireless stereo earphones controlled via Bluetooth are supplied in a 

rechargeable storage box with an aluminium trim. Apart from hands-free operation, the

features include a built-in HD microphone. In addition, Sofrie offers an extremely slim,

4,000 mAh PB400 power bank with two USB outputs for simultaneous charging of two 

devices. Four LED charging lights as well as a rubberised finish complete the features of 

this practical travel companion.

Tel +33 14 3112222

philippe.adda@sofrie.com

www.addex.com
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Excellent, beautiful and expressive – this is how Klio-Eterna describes its new 

all-rounder “Turnus”. The shapely lines and simple design perhaps make the classic 

ballpoint pen model look a bit unimpressive at first glance, but the Turnus convinc-

es with its intrinsic values. It is a specialist in its field and combines traditional 

ballpoint pen technology with an innovative storage medium. The removable cap 

accommodates either a 4 – 32 GB USB memory in the common 2.0, or 16 - 32 GB 

with USB 3.0 memory technology.

www.klio.com

Dog barking helps to frighten off burglars. An alternative to a real German 

shepherd is the EW01 electronic watchdog from Indexa which protects

against uninvited guests and frightens them away with deceptively real-

sounding dog barking. The device is simply placed in a room inside, for

example next to the front door. A sensor detects movement outside the

home, even through the wall. Loud barking is immediately emitted through

the 17-centimetre loudspeaker when someone approaches the door.

The watchdog warns and protects the property when the owner is at home

or on the go. The electronic watchdog is easy to operate via the supplied

remote control. The white housing can be provided with an individual

imprint.

www.indexa.de
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Three reinforcements

Swiss writing instrument manufacturer burger pen AG in St. Antoni has been strengthened by Fabienne Kosakiewicz (nee Heim). She has

long been known to customers as a contact person for sales. She “continues to look forward to a good and successful cooperation and to 

always being on hand to help and support all promotional product dis-

tributors.” The second “newcomer” is Dominik Pohl. He joined the burg-

er pen AG team immediately after having successfully passed his ex-

amination as an industrial clerk. He has been supporting the company

in all administrative matters since July 2018. Number three is Steph-

anie Grimm. Since June 2018, she has been supporting the sales team

as a key account manager. According to the company’s headquarters, 

“all distributors in western Switzerland will particularly benefit from her

20 years of experience in Switzerland as well as her German-French

bilingualism”. Furthermore, she is the direct contact per-

son for the promotional product distributors of the Aus-

trian market. “Of course, she is also delighted to receive 

inquiries from distributors from Germany and all other countries,” says 

Managing Director Xavier Canton. www.burgerpen.com

New managing director

Mypromo Service GmbH, a subsidiary of Geiger-Notes AG, will have a new managing director. Heike Lübeck, 

head of marketing and product management at Geiger-Notes up to now, will be responsible for the marketingll be responsible for the marketingll be responsible for the marketing

and development of the new networking platform for the promotional product industry. She will share this task yct industry She will share this taskt i d t Sh ill h thi t k

with Jürgen Geiger, CEO of Geiger-Notes AG. Heike Lübeck is looking forward to her new challenge: “Myprog ypard to her new challenge: Myprod h h ll “M --

mo is an incredibly exciting company that combines marketing and sales with state-of-the-art technology.” With h state of the art technology.  Withh state of the art technology With

the new e-commerce system mypromo, a platform has been created that allows promotional product distribp plows promotional product distribl ti l d t di t ib-

utors to generate small and medium-sized orders via a white label shop and handlepvia a white label shop and handlei hi l b l h d h dl

them fully automatically. Print data validation and payment are taken into account d payment are taken into accountd payment are taken into account

as well as the automated forwarding of the order to the supplier. “It is important to pp pto the supplier. It is important toto the supplier “It is important to

us that the focus is always on the promotional product trade,” explains the new managing director. “We areg ge new managing director We arei di t “W

strengthening its business model, enabling it to also handle smaller order sizes economically and to acquire sizes economically and to acquiresizes economically and to acquirell d

new customers.” www.mypromo.com

Heike Lübeck

Ferdinand Schilling

The “newcomers” from left to right: Fabienne Kosakiewicz, 
Dominik Pohl, Stephanie Grimm.

Mypromo Service GmbH

burger pen AG

More manpower New purchasing clerk 

www.sprintis.de

Promidata Sprintis
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On the road to success with the PET PEN

With its innovative PET PEN writing instrument line, uma has implemented the topic of sustainability in an exem-

plary manner and has already achieved two major successes: As early as 2017, uma was awarded the PSI Sustainplary manner aplary manner a -

ability Award (Sustainable Product Management category) for writing instruments made from the recycled matey (ability Award (bilit A d ( -

rial of PET bottles. PET PEN has now also been nominated for the German Sustainability Award. This product of ial of PET boti l f PET b

the Black Forest promotional product specialist thus belongs to the candidates for the award “Germany’s most sushe Black Forehe Black Fore -

tainable products” and is there in the good company of big names and brands. Consumers depainable produi bl d -

cided who wins by voting online. The announcement of the winner and the award ceremonycided who winid d h i

will take place during the presentation of the 11th German Sustainability Award in Düsseldorf will take placewill take place

on 7 December 2018. The success of uma is particularly convincing especially in the context of Europe’s most imon 7 Decembeon 7 Decembe -

portant award for ecological and social commitment. pportant awardt t d www.uma-pen.com

Awarded EcoVadis Gold

The Dutch promotional product supplier Xindao was recently awarded the EcoVadis Gold for its

outstanding sustainable performances. The company has a long tradition when it comes to

sustainability and CSR. It all started with the XDEco collection for our industry, which 

Xindao introduced in 2008: “Gifts that benefit our planet”. A clear concept where 

saving energy became a popular promotional gift. Followed in 2010 by the 

“The Battle the Bottle” message of this campaign; “Let’s reduce the consump-

tion of plastic water bottles”. The next step in 2014 was XDVision2020, a 

transparent sustainable strategy towards the future. And now in 2018, 

Xindao was again able to convince in this field and was awarded Eco-

Vadis Gold. Xindao is one of just five per-cent of companies within the 

designated rating category to reach this level. EcoVadis evaluates companies 

around the world for their CSR commitment based on their policies and activ-

ities, and promotes the definition of sustainable goals for the future. 

www.xindao.nl

Jan Philipps
(sales)

Deniz Oezbilgin
(graphics)

Xindao

Growth in sales and graphics

Cologne. He is well

versed in both offline and online marketing and develops the corresponding projects and 

media as well as packaging designs and presentations for customers. www.reflects.de

REFLECTS

Uma Schreibgeräte
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International panel shares insights on global promo market

ASI Power Summit 2018 explored several issues: Trade tariffs, price increases, NAFTA, European 

markets, the approaching Brexit and much more. Chris Lee, Managing Director of Brand Addition, aging Director of Brand Addition,aging Director of Brand Addition

Michael Freter, Managing Director of PSI, Jo-An Lantz, Executive Vice President of the Americane Vice President of the AmericanVi P id t f th A i

top 40 distributor Geiger, and Steve Levschuk, owner of Talbot Marketing, discussed “Going Global: g, garketing discussed Going Global:k i di d “G i Gl b l

The Impact of Trade Wars & Tariffs on the Promo Market, Here & Abroad”. As part of the 20-min& Abroad . As part of the 20 min& Abroad As part of the 20 min-

ute roundtable, the participants also responded to recent public opinion polls, suchp p pto recent public opinion polls sucht t bli i i ll h

as the widespread assumption that prices will increase by up to 20 per cent, to y p p ,increase by up to 20 per cent toi b 20

which Steve Levschuk succinctly replied: “The price increases will be enormous price increases will be enormousprice increases will be enormous

in the coming year – regardless of tariffs” and imgar regardless of tariffs and imar regardless of tariffs” and im-

mediately mentioned the example of a recent bagp goned the example of a recent bagd th l f t b

order which was subject to duty of 425 US dollars. subject to duty of 425 US dollars.subject to duty of 425 US dollarsb d f S d ll

Steve Levschuk commented: “As a company, we cannot absorb customs duties.

So who do you think they are being passed on to?” In this regard, Jo-An Lantz

emphasised, “Tariffs are not levied on margins, but on goods.” While Chris Lee 

believed that people understood that US President Trump makes a strong case for US trade, Jo-An 

Lantz replied that she could see a change in perceptions of the USA among her international custom-

ers, not least because of the daily uncertainty in Washington. “That’s not good,” she confirmed. Com-

menting on the situation of the global advertising market, Michael Freter said the German promo-

tional product market grew by 5.3 per cent, posting US$ 3.5 billion in sales, making it the strongest

market in Europe with a 28 per cent profit margin. However, Freter continued, “It’s a fragmented mar-

ket with numerous challenges.” (Source: ASI, Theresa Hegel, Dawn Shurmaitis)

BIC refers Germany and France to EU Commission

The French lighter manufacturer BIC, which also supplies the promotional product market, has instigated le-

gal action against Germany and France before the European Commission. According to the Süddeutsche Zei-

tung, François Clément-Grandcourt, head of the lighter division, claims Germany and France allowed hun-

dreds of millions of Asian lighters, which did not comply with EU safety standards, to be imported into the 

European market. BIC refers to reports that attribute deaths of children and adults to faulty lighters. The al-

legations made by BIC link the deaths to the lax approach adopted by the German and French authorities 

regarding the monitoring and enforcement of safety standards. BIC goes even further: Basically, the monitor-

ing of non-food products in the EU is not sufficient and the value of certification by testing institutes such as 

TÜV is doubtful. Critics consider the warnings are simply a pretext: The EU legal action could also be con-

sidered as an attempt by BIC to secure its own market 

position in Europe, the Südd

burg-based company Hein

importers of lighters

in Europe, also sens-

es business interests 

behind the offensive of its c

itor. Tröber boss Reza Eteh

also President of the Eu-

ropean Importers Asso-

ciation, shrugs off the

claim and refers to reli-

able safety tests conduct-

ed by TÜV.

ASI Power Summit 2018
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Too lax dealing with safety of lighters
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Two reasons to smile 

Andreas Hohl and Anja Zwerger had two reasons to smile at Andreas HohlA d H hl

the PSI Sustainability Awards 2018 ceremony. They accepted he PSI Sustainhe PSI Sustainh S S

the industry sustainability award on behalf of CD Werbemit-

tel Vertriebs GmbH. The full-service agency from Germering 

was awarded the Sustainable Distributor of the Year Special

Award and also received the PSI Sustainabili-

ty Award in the Environmental Initiative cate-

gory. Unfortunately, the typo devil struck again 

in the October issue of the PSI Journal, giving wrong names 

to the persons in the photo. We therefore apologise to Andre-

as Hohl and Anja Zwerger and congratulate the entire team 

of CD Werbemittel Vertriebs GmbH once again on their mag-

nificent sustained success. www.cd-home.de

Workshop on digitalisation

The term digitalisation is on everyone’s lips. Reason enough for IPPAG (International Partnership for Premiums and Gifts) to 

offer a workshop on this topic. A good 50 participants accepted the invitation to the Gallery Hotel in Barcelona where the

speaker was Prof. Tim Bruysten (Richtwert GmbH). After a general introduction to the different levels of entrepreneurial de-

velopment, the digitalisation of business components in general, and the “digital agility” of organisations, the attending CEOs 

and executives participated in teamwork. Specifically, the focus was on trading in promotional products, whereby “customer

centricity”, the focus on customer needs and expectations, was the dominant topic. The general tenor of the workshop: away 

from inferior quality promotional products to sustainable products through the persuasion of responsible promotional product 

consultants. After all, everyone involved 

agreed that promotional products will only 

be accepted in the long term if they are sus-

tainable, durable and functional and prom-

ise value to the recipient. As it was a work-

shop, there were of course not only 

theoretical considerations. The “Sales 

excellence” working group came

up with the concrete idea of monitoring

products, their use and their lifespan in or-

der to be able to prove the sustainability

and promotional effectiveness of products

to advertising companies. If the return on

investment for each article was proven in 

this way, sales turnover could be secured 

for the entire industry. www.ippag.net

CD Werbemittel Vertriebs GmbH

IPPAG



A fascinating city, an inspiring programme, 

a lively and inquisitive international group

of participants – the Giving Europe Part-

ner Event in Barcelona was in a class of 

its own. The 94 participants from 13 na-

tions were absolutely thrilled by the successful combina-

tion of information and exchange on business topics, net-

working activities as well as shared experience and enjoy-

ment. The conclusion made by Ellen van Wessel, Central

Marketing Manager of Giving Europe, therefore came as

no surprise: “We have received a lot of positive feedback 

and have been highly praised by our partners for our or-

ganisation and programme. For us, it was the best event 

ever!”

At the end of  September, Giving Europe invited its business 
partners from the promotional product industry to a three-day 
event in Barcelona. 94 participants from 13 nations enjoyed a 
diverse programme in the vibrant Catalan metropolis with a 
successful mix of  information, inspiration and networking.

Giving Europe Partner Event

Eventful days 
in Barcelona

In dialogue with partners

It was no coincidence that the host chose Barcelona for 

their event: Giving Europe Iberia has its headquarters here, 

as does the Italian back office, so the Spanish, Portuguese 

and Italian partners are served from here. For some of the 

20 Giving Europe employees who attended the event in 

Barcelona, the event was a “home game” that they suc-

cessfully organised. “With this event, we not only want to

enter into dialogue with our partners as a supplier, but also 

offer an attractive framework in which our customers can 

get to know each other and exchange their experiences,”

said Wolf Creemers, who has been at the helm of Dutch

company since the end of last year. After all, in the rapid-

Barcelona was a
gorgeous setting 
for the varied Giv-
ing Europe Partner 
Event.

PSI Journal 12/2018 www.psi-network.de

40

In
d
u
st

ry



ly changing promotional product market it

is necessary to communicate openly and 

learn from each other to jointly master the 

challenges of the future, said Creemers. There-

fore, reliable partners who support each oth-

er are a must in today’s changing times. Giv-

ing Europe laid the foundation for a future-ori-

ented exchange with its customers with this 

event which was perfectly timed before the

start of the season and will be repeated in 

the future.

Interactive team-building 
programme

A total of three workshops led by high-profile, profession-

al speakers provided the substantive basis for lively discus-

sions. The fact that the participants listened so attentively

and participated so intensively showed that the topics had 

been wisely chosen and hit the nerve of the industry. Af-ff

ter attuning to the city on the day of their arrival, the guests 

gathered for the first workshop at the comfortable SB Icar-rr

ia Hotel where the group had been booked in for three

days. The keynote of the session by consultant Jeroen van 

der Schenk of Performance Solutions: The only way to the 

customer is to give him experiences that touch him per-

sonally and that he remembers for a long time. Personal 

relationships and the positive emotions they generate are

the true success factors in today’s business. In an interac-

tive programme, the participants learned what skills are 

needed to approach customers and effectively motivate 

and enthuse them. With team-building exercises based on 

the successful STAR formula (Surprise, Touch, Assist, Rec-

ognize), the group had a lot of fun and got to know each

other better at the outset.  

E-commerce as an opportunity

On the second day, renowned consultant, entrepreneur

and university lecturer Jerry van Leeuwen analysed the

current situation in e-commerce, which is fundamentally

changing our lives and our markets at an ever-increasing

pace. We are all affected by this change, including the pro-

motional product industry. Technical development will 

continue unabated and accordingly the customer will act 

differently and have higher expectations. “Everything that

can be digital will be,” postulated the speaker. It would be 

fatal to ignore this – instead, we should recognise the op-

portunities this development offers. Therefore, it is neces-

sary to create advanced business models, ideas and ser-

vices to provide the customer with more customised solu-

tions, content and value. To shy away from the necessary

investments would be a great mistake, the speaker em-

phasised, as well as denying the new standards. A thought-pro-

voking lecture, the assertions of which were then vigor-

ously discussed.

Always ready for questions: A 20-person
sales team was present in Barcelona.

Wolf Creemers, CEO of Giving Europe,
initiated the event to foster dialogue 
with his business partners.

Conversations and discus-
sions among colleagues
accompanied the workshop.

www.givingeurope.com
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Amusing presentation of new products 

Following a bicycle ride through the city

centre and a long lunch break, the suspense 

mounted: the Giving Europe team present-

ed the new products of the coming season 

in an amusing preview show on the cat-

walk. The idea of turning proven sales pro-

fessionals into amateur models for an hour 

was very well received by the entire group

and there was much applause for the “mod-

els”. The products were subsequently ex-

hibited and could be viewed in peace while 

the sales team was available to provide fur-

ther information.

CSR as a task of the future

The last session of the second day dealt 

with corporate social responsibility, an is-

sue that has long been a topic for the in-

dustry. Ronald van Zetten, who has gained 

extensive experience in the implementa-

tion of CSR in the course of his career as 

an entrepreneur and managing director, cre-

ated indispensable prerequisites for a pro-

found understanding of CSR with his pres-

entation. This includes understanding the

brand as a valuable asset of an advertising 

company that must be protected in all cir-

cumstances. He used examples to show 

how ubiquitous social media can both support a brand

and damage it, so much so that the image of the brand

permanently suffers. Everyone involved in marketing brands, 

including suppliers of promotional prod-

ucts, has a duty to avert damage to a brand.

That is why they need to be thoroughly 

acquainted with their supply chain, make 

it transparent, and work with reliable part-

ners to ensure safety and quality. The 

speaker rejected the regrettably widespread low-price pol-

icy and sees real partnerships as a decisive factor in the 

business of the future.

Attractive supporting programme

On the day of departure, Ellen van Wessel presented the

results of a customer survey on the subjects of e-com-

merce and CSR, which Giving Europe had carried out in

recent months. The aim of the survey was to understand 

the impact of promotional products and to show market

developments. In addition to the intensive seminar pro-

gramme, there was plenty of opportunity every day to ex-

plore the Catalan metropolis. Local guides led the cheer-

ful group on foot or by bike to the highlights of the city and 

then to excellent restaurants where they were able to re-

charge their batteries with stylish, local menus and had a 

great time. The crowning climax of the second day was 

an evening in a trendy club directly by the sea where cel-

ebrations in high spirits lasted until late into the night un-

der a starry sky.

Advancing together with the partners

Those attending will confirm that the Giving Europe Part-

ner Event in Barcelona was an exciting, entertaining and

perfectly organised event that offered attendees numer-

ous opportunities and incentives to socialise, intensify and 

exchange experiences. The sessions also provided a wealth 

of useful knowledge and new perspectives that could ad-

vance the promotional product business in changing mar-

kets. The intensive time together brought the partners clos-

er together, fostered understanding and trust, and demon-

strated ways in which the promotional product industry 

can prepare for a future with new challenges. <

Team-building exercises based on the STAR 
formula with Jeroen van der Schenk.

Jerry van Leeuwen was the specialist
for e-commerce.

Interesting topics, active participants.

Ronald van Zetten examined the
topic of CSR from all angles.

Sales professional MicheleTantimonaco and 
his teammates enjoyed the product presenta-
tion – as did the audience.

Barcelona was also explored by
bike.

Ellen van Wessel, Central Market-
ing Manager of Giving Europe,
compered a quiz on the topic of 
advertising impact.
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U nder the motto “Connecting Passion – the 

sky is no limit!”, the companies Gustav Dai-

ber, Fare, Halfar, Karlowsky Fashion, mbw 

and SND Porzellan, which are partners

under the auspices of the CHOICE Group, 

granted a traditional exclusive insight into their new prod-

ucts of 2019. This time the presentation took place in the 

Thyssenkrupp test tower in the town of Rottweil, Germa-

ny. Built between 2014 and 2017, the 264-metre-high tow-

er typically serves as an elevator tower for high-speed ex-

press elevators. This truly exceptional location proved to 

be the ideal platform for the extraordinary collections of 

the six member companies which will also be participat-

ing together again at the upcoming PSI Trade Show.

Apart from a long-standing tradition, the six members of  the
CHOICE family share one thing in particular: the passion and 
know-how to develop innovative and beautiful collections that 
influence and convince the market. This passion is also reflected 
in the motto of  this year’s CHOICE preview event.

CHOICE Preview 2018

Connecting Passion – 
the sky is no limit!

The novelties were the stars

Even though the view from the test tower alone was worth

seeing, the main visual stars of the event were, of course,

the new products of the CHOICE sextet. And there were 

again many fashionable, smart and sustainable exhibits 

which increase the long-term promotional impact. Daib-

er presented its two stylish brands James & Nicholson and 

myrtle beach under the contemporary motto #ALLY-YY

OUNEED – including 19 new, sporty, design-conscious 

outdoor textiles. Current trends, innovations and an ex-

pansion of the product range in line with the market de-

termine the selection of new products from FARE®, the

manufacturer of premium umbrellas. 

Exciting new products

With four brand-new bag worlds of Innovation, Function,

Trend and Family+ boasting 40 exciting new products,

there is also a lot of unchartered territory to discover at

Halfar. The gastronomy and hotel clothing specialist Kar-

lowsky Fashion remains true to its concept in 2019, com-

bining the latest fashion trends with functionality and top 

quality. The product offensive of mbw® scores with em-

pathy and high spirits. New cuddly snugly motifs charac-

terise the Schmoozies® and Minifeet® series, and the 

gentlemen (and ladies) of the Bert series as well as the jol-

ly Schnabels® also extend their scope of impact. SND 

PorzellanManufaktur has five new elegant eye-catchers in 

its assortment for its 20th anniversary, which make indi-

vidual statements on the modern (and “green”) lifestyle.

We will be giving the CHOICE family’s new collections an 

appropriate platform in our January issue. <

Just a few of 
the countless 
(fashionable) 
new CHOICE 
products. More
to come in the 
January issue of 
the PSI Journal.
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People like to play. 
And because they play 
with an open mind,

they are more susceptible 
to sensory perceptions 

of any kind during 
this time. As playing often 

involves haptic experiences, 
it can also be used for 
catchy advertising.
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Mermaid, the magical bag tag from Troika, is intended for those who prefer 

to dream of the sea. Mysterious mermaids, playful dolphins – everything is

on board that accounts for the myth of the sea. And the big white synthetic

fur pompom becomes an eyecatcher on every bag. Three key rings on the 

round carabiner ensure functionality.

Looking for the perfect gift for small customers? EMF has just the right 

offer: whether it be creative colouring fun, cool paper planes or funny craft

ideas. EMF assembles the content tailor-made – from books of the diverse 

publishing assortment or individually tailored to the customer’s brand. The 

articles thus become very personal promotional products, ideally usable for

promoting sales, from inexpensive gift items in the context of promotional

activities right up to the high-quality premium gift.

Frische IdeenFrische Ideen
in Plüsch!in Plüsch!

TRIGON Deutschland GmbH
Kränkelsweg 28 · D - 41748 Viersen

Tel. 0 21 62 - 53 00 8-0 · Fax 0 21 62 - 53 00 8-20
E-mail: info@semo.de · www.semo.de

Wählen Sie Ihre Favoriten aus
mehr als 500 SEMO-Plüschtieren!

Sonderanfertigungen
für Promotion, 
Maskottchen,
ect. – nach Ihren 
Wünschen.

NEU! Die neue 
Soft-Kids-
Collection
von SEMO

Promotion!
Promotion!

 Besuchen Sie uns auf der PSI 

Halle 10, Stand M17. 
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Summer feeling

Learn playfully
At s

To t

prov

natu

colouring template. When colouring, children can learn

the times in a fun way.



www.psi-m
Die europäische 
Leitmesse der 
Werbeartikelwirtschaft 

8. – 10. Januar 
Düsseldorf 2019

Halle 10, Stand F27

Wir freuen uns auf
Ihren Besuch!
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Dry snowball fight
With the snowballs from team-d, you can organise a snowball fight all year round,

free from slush and dampness and absolutely harmless, even indoors. Wet and 

cold fingers are not an issue. The “crunchy” material gives the feeling of holding a 

real snowball in your hand. Six snowballs with a diameter of about six centimetres

are packed in a resealable polyester bag. The intended purpose is not limited to 

children; the balls are also ideally suited for decoration purposes.

Warenvertriebs GmbH  

Tel +49 7181 989600

psi@team-d.de

www.team-d.de

Soothing touch
The sand grains of the Magical Sand offered by Max

imex are held together by invisible magi

through your hands with a velvety soft fe

wonderfully well when modelled or shap

moulds. The sand-coloured sand with lig

castle moulds comes in plastic buckets 

also available from stock for small order

quantities. You can choose between ten 

standard sand colours for a new produc

tion of 500 pieces or more. The moulds

are available in yellow, blue, green, pink,

red and purple. Advertising is applied on

the 4C printed label.

PSI 43332 • Maximex Import - Expor

Tel +49 212 230650

info@maximex.de 

www.maximex.de
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Lilly the plush unicorn from Inspirion does not need

any extensions because it already has a beautiful 

mane. The plush toy features extremely soft fur as

well as sturdy legs and contrasting hooves. The

cuddly toy scores further popularity points with its 

friendly looking eyes and velvety soft nose. In

addition, this soft bright-coloured advertising

ambassador with a purple horn is not so quickly 

overlooked. Advertising print can be applied as the

unicorn carries a paper heart.

Tel +49 421 52270

www.promotiontops.eu



Besuchen Sie 

uns auf der 
PSI Messe 

in Halle 12, 

Stand Nr. D37

www.memo-werbeartikel.de

nachhaltig werben

tel für Obst und Gemüse

PSI Journal 12/2018 www.psi-network.de
To

ys
 a

nd
 p

lu
sh

 it
em

s

ffers a tin which no (trouser) pocket should

ut. Before meetings, while travelling or in the 

l peppermint pastilles, sweets or, for example, 

gum are always a welcome refreshment. 

us (brand) classics are available for filling: 

weets, Pulmoll lozenges, chewing gum or 

int pastilles, among others. The practical and 

able 18-gramme promotional tin is available

bright colours and can be refilled over and 

n.

4.com
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www.multiflower.de

ower, consisting of 

d broom, makes

g is nicely packed 

is available on the

ustomised design is

ONLINE

mbw.sh



54

PSI Journal 12/2018 www.psi-network.de
To

ys
 a

nd
 p

lu
sh

 it
em

s

Now it’s getting colourful
According to the advertising experts at KNETÄ®, fun connects and is remembered for a

long time. The most harmless plasticine in the world is sure to create a smile. It is not a 

mere children’s item, but rather a statement. Word games can be used to implement great

campaigns. Finishing is possible from 5,000 pieces with all-round printing on the bags.

info@knetae.de  

www.knetae.de

Flying colours
Flying discs such as the Space Flyer 22, one

the top sellers in the elasto range, are versa

sports equipment that provide fun for all ag

Stackable and featuring a ring structure, it

is the perfect promotional product for all

sports fans. The Space Flyer has a 

diameter of 22 centimetres and is

available in more than 15 colours. The 

discs can be finished conventionally by

screen or pad printing or photorealisti-

cally using the IMould process.
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Advertise playfully
Kosmos offers pure fun with “Exit – The Game” which brings the trend of live escape 

games home. The players discover more and more objects with the power of deduc-

tion, team spirit and creativity, crack codes and solve puzzles. The material may be

folded, labelled or torn. Once the secret of the room is revealed, the event game 

cannot be played a second time. This makes the game night a special highlight. Exit 

was awarded “Kennerspiel des Jahres 2017”.

• Kosmos Frankh-Kosmos 

Verlags GmbH & Co. KG 

Tel +49 711 2191476

g.oldekamp@kosmos.de 

www.kosmos.de

Treasure chest for thinkers
A present for true thinkers, inventors a

Knobelschatz gift set from Römer Präs

cheeky ‘head nuts’ for all ages, making

group. Whether it be office or product

customers or board members, the hea

gift specialist Römer Präsente delivers

treasure chest with three 3D wooden p

a dice and a star) in various levels of d

the enclosed walnuts help as true brai

can be personalised, for example, with

in the treasure chest.

PSI 43892

Römer Wein und Sekt GmbH  

Tel +49 6541 81290

info@roemer-praesente.de  

www.roemer-praesente.de
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Just say thank you
of high-quality and individual gift ideas for the 

contemplative season, which is always a time to 

say thank you to business partners, colleagues or

customers for the successful and wonderful customers for the successful and wonderful 

cooperation in the past year. A loving token of 

appreciation for friends of big and small stuffed

animals are the cuddly dinosaurs, flamingos and

bears from the PF Concept Bullet product world.

Around the neck they wear a white scarf which

offers space for applying advertising.

www.pfconcept.com Als einer der führenden Anbieter in Deutschland konzipiert und liefert TRIK seit 25 Jahren

Werbeartikel, Print-, Merchandising- und Lifestyleprodukte für namhafte Unternehmen

und Marken. Vom Standardartikel bis zur ausgefallenen und kampagnenbezogenen

Sonderanfertigung stehen Kreativität, Kompetenz und Qualität bei TRIK im Fokus.

Wir suchen: #kundenberater
#sachbearbeiterimvertrieb

#m-w
UNSER ANGEBOT:

Eine langfristige Perspektive für Ihre beruf-

liche Laufbahn in einem zukunftsorientier-

ten und wachsenden Unternehmen

Ein hohes Maß an Selbstständigkeit, 

Eigenverantwortung und Vielseitigkeit 

Ihrer Tätigkeiten

IHRE AUFGABEN:

Beraten und Betreuen von Bestandskunden 

Ausbau bestehender Kundenbeziehungen

Aktiver Aufbau neuer Kundenbeziehungen

Operative Umsetzung der Anforderungen 

unserer Kunden

Auftragscontrolling

Preiskalkulation und Angebotserstellung

ANFORDERUNGEN:

abgeschlossene kaufmännische Berufs-

ausbildung oder Studium

Erfahrung im Vertrieb

Spaß an der Arbeit

gute Planungs- und Organisationsfähigkeit

Flache Hierarchien und kurze

Entscheidungswege

Ein motiviertes Team

Abwechslung und herausfordernde 

Projekte

Lieferantensuche und Angebotseinholung

Erkennen von Verkaufschancen

Produkt- und Lieferantenauswahl sowie 

-bewertung

Verhandlung mit Herstellern, Lieferanten 

und Geschäftspartnern weltweit

sehr gute Deutsch- und gute Englisch-

kenntnisse

Verantwortungsbewusstsein

Teamgeist und Empathie

selbstständige, zuverlässige und

systematische Arbeitsweise

Bitte senden Sie Ihre Bewerbung mit komplettem Lebenslauf und Zeugnissen 

unter Angabe Ihres frühestmöglichen Eintrittstermins und Ihrer Gehaltsvorstellung

bevorzugt digital an: job@trik.dej @  | Ihr persönlicher Ansprechpartner: Thomas Hülsmann

Wir sind ausgezeichnet:

CAMPAIGN OF PP THE YEAR
WINNER 2013
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Hit of the year
According to the latest sales statistics,

Schaffer has hit the bull’s-eye and landed 

a real sales hit with the Lama Loretta. 

Cuddly soft in trendy pink, the Loretta is 

offered in different sizes and can be

delivered in small quantities at short notice 

with individualized scarves. Also in the 

assortment: Loretta as a key fob.

7541 • Rudolf  Schaffer Collection 

H & Co. KG • Tel +49 721 987450

@schaffer-collection.de  

schaffer.de

Comfortable winter time
In search of a cuddly companion for cosy winter days, the Römer 

Wellness range has the perfect gift in the form of the Merry Christmas

blanket. With its Christmas colours and exquisite Christmas trees, the 

flannel fleece blanket (120 x 150 centimetres) fits in almost every 

home. The rolled-up blanket is held in place by a decorative bow and

the pendant wishes the recipient Merry Christmas. For those looking

for “a little more”, fluffy XXL blankets measuring 220 x 240

centimetres can also be found in the range of 

the

PS
Te
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For small and large builders
Real stone houses with fired bricks and mortar can be created with building kits from b & a. 

The ideas that can be implemented with the stone building kit are almost unlimited because

entirely natural base materials and water-soluble mortar allow the structure to dissolve in

water to build again. Three options for customisation are possible for as little as 100 kits: 

logo printing on the stones (which have a size of 3 x 1.5 centimetres), digital printing of the

wooden foundation plate and customised design of the sturdy cardboard packaging. A short

delivery time of two to three weeks is a significant advantage.

gauger@b-und-a.com  

www.promotionkicker.de

View from above
Drones are not only versatile, they also deliver fascinating images provided 

they are equipped with a powerful camera. This is the case with the small

amazing drone from Lehoff. The device has six axes and is thus absolutely 

steady in the air. This is especially important for capturing stunning videos

that are transmitted directly to a connected smart device. Integrated LEDs

also allow for night use without any problems.

d Export GmbH  
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The promotional stuffed animals from mbw arouse 

positive emotions and seduce you to touch, even at

first glance. The cuddly animals convince as coveted 

advertising ambassadors and sympathisers with 

many qualities that also reflect back to the sender.

A real home game for the multifaceted plush charac-

ters of the MiniFeet® brand from mbw®. They are all

promotionally effective as well as quality-certified

friends for life, emotional advertising vehicles for

events, trade shows, festivals and everyday life. 

Hence, cuddling with quality.

www.mbw.sh

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de  |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22

Was??? Ihnen fehlt 
         das

Bei P.COLLECTION
fröhlich-bunte, moderne, edle und 
individualisierbare Schreibgeräte
für jeden Geldbeutel. 
Besuchen  Sie  uns  im
Internet. Wir 
freuen uns 
auf Sie!

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22
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Mickey’s big anniversary
Mickey is turning 90 and the anniversary will be celebrated with coffee and a big birthday

cake. No coffee table should be without the matching porcelain cups from Geda Labels

GmbH with high-quality gold print in four different motifs. All porcelain cups are available

as a special edition in high-quality gift boxes. For numerous licences and trendy themes,

the supplier offers innovative product worlds made of glass, porcelain, plastic and textile for

the kitchen, the set table, living and trends and of course articles for children.

PSI 49535 • GEDA LABELS GmbH 

Tel +49 5121 703130

info@gedalabels.de 

www.gedalabels.de

Wireless
With the Moodi wireless charger light

from Vim Solution, any smartphone can be

playfully charged without a cable. The silicone 

balloon ensures a soft, gentle support, provides

seven different colour options and thus acts 

as a night light in addition to the QI wireless

charging function. Transmission has an

efficiency of 73 per cent at a distance of up to 

8 millimetres.

7555 • Vim Solution GmbH  

49 7661 909490 

@vim-solution.com  

trader.vim-solution.com 



Individualisierung Sonderanfertigungen Werbeartikel

BLICKEN SIE MIT UNSEREN ZEITSCHRIFTEN ÜBER DEN BRANCHENRAND

Werner Stark (Chefredaktion)

0611-36098-19

werner.stark@pbs-business.de

Torsten Wessel (Anzeigenleitung)

0611-36098-70

torsten.wessel@pbs-business.de

Bei Fragen stehen wir gerne zur Verfügung:

Besuchen Sie uns im Internet: 

www.pbs-business.de

www.cebra.biz



T he municipality of Langenbrettach in the 

eastern part of the District of Heilbronn 

is idyllically nestled in the midst of a re-

gion dominated by winegrowing and ag-

riculture. But if you take a closer look, this

area has much to offer beyond these two economic sec-

tors. 17 global market leaders in the high-tech sector are 

located here within a radius of just 20 kilometres. This cre-

ative hotspot is also home to the company Riedle. And 

“home” is probably also an apt word because the own-

er-run family business is rooted in the region. This became 

evident during our visit to the locality of Brettach where 

our interlocutor Volker Riedle, the founder and managing

director, emphasised his commitment to the company’s

Paper bag specialist Riedle is presenting itself  in a new format. Under the
motto “Everything remains even better”, the specialist from the village 
Langenbrettach in Germany has adopted a new appearance and extended 
its product portfolio. Reason enough for us to visit the passionate
“papioneer” and present the ‘transformation’ of  Riedle.

         Paper bag maker in new format

»Everything remains
even better«

Left: The “papioneer” in his
element: Volker Riedle at the
quality control

Our colleague Martin Höchemer talking to Volker Riedle. In 
the background is a selection from the large Riedle product 
portfolio. 

PSI Journal 12/2018 www.psi-network.de

64

R
ie

d
le



location and surroundings. Tradition – paired

with experience – is also an integral part of Rie-

dle’s established corporate culture. But there are 

other connections to the region and its (natural) 

products which ideally fit into the metier of a

passionate paper bag maker like Riedle. But more

on that later.

True promotional vehicle

Before we come to the topic of “Riedle in a new format”, 

we first turn to the question of how Volker Riedle became 

involved in paper bags. The corporate or entrepreneurial 

history of Riedle began 24 years ago. After spending three 

years in the trade “gaining valuable experience of how the

promotional product distributor ticks”, he switched to the 

supplier/manufacturer side. The specialisation in quality

paper bags as (in the true sense of the word) promotion-

al vehicles was preceded by “initial attempts at walking”, 

but still without dealing in bags. But it quickly became 

clear that Volker Riedle would pursue his affinity for pa-

per, printing and colour in a professional manner. The fo-

cus on the production of paper bags, however, was preced-

ed by a very special “eureka experience” ...

How it all started

It was meant to be a special evening. The young man spe-

cifically bought a bottle of champagne – a considerable

investment for someone in their early 20s. It happened on

the way to the rendezvous: The bag broke, the bottle was 

shattered, and all expectations were dashed. The young

man was Volker Riedle. This painful annoyance led the 

qualified paper and printing technician to develop the best 

paper bags at that time later that night. Two years and 147 

experimental models later in the basement of 

his parents’ house, he produced the prototype 

of a new generation of paper bags which were 

expected to finally combine the greatest possi-

ble stability, maximum elegance and optimal car-

rying comfort. This ingenuity has characterised 

the company to this day. The shards of yester-

year became the address for sophisticated brands. 

The beloved woman became Mrs. Riedle. And Volker Rie-

dle became the “papioneer”.

A passion for making paper bags 

This story of an initial spark makes it clear that true pas-

sion for a material has been at play here since the begin-

ning of the company. Since 1991, the paper bag maker

Riedle has been a reliable partner for the trade, having

been a member of the PSI network for the last 27 years – 

and quite deliberately as a specialist in its field. Goethe 

once said: “Only in restraint is the master revealed.” That 

means: Whoever wants to successfully master a subject

matter must not be distracted, but rather must constant-

ly focus on one thing. As with Volker Riedle and his com-

pany: “We have remained true to our concept: We make

only one product – namely high-quality paper bags” – with 

constantly new creative drive. 

Countless visual contacts

In this way, a diverse portfolio of bags has emerged: High-qual-

ity, long-lasting advertising ambassadors with (at least)

two surface areas, tailored to the needs and desires of cus-

tomers or target groups, thus generating countless far-reach-

ing visual and advertising contacts. Other positive aspects 

of Riedle bags: they are comfortable, resilient (tested to 

 prototype in terms of sustainability: the winner 
f the most recent PSI Sustainable Awards in the 
Sustainable Product – Paper” category, the “Riedle 
opLuxe/Nature” made from grass paper. 

Volker Riedle is a 
passionate paper bag 
specialist.
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DIN standards) and eye-catching in numerous smart var-

iations with additional advertising effects. In addition, the

ideas of this paper bag inventor constantly ensure new de-

velopments.

Mobile advertising medium

As a mobile advertising medium, the advertising impact 

of the paper bag on the recipient and, in a multiplicative

way, on the carrier are the same. That makes them more 

effective than most other promotional products. Volker

Riedle: “That’s why paper carrier bags should be a basic

component of any advertising campaign. The cost/ben-

efit ratio is optimally calculable, and our product has an 

extremely high degree of customisation. We can config-

ure a promotional product that entirely represents the vis-

ualisation of the brands advertised. All conceivable details 

are feasible, complex and multifaceted at the same time. 

As a highly specialised manufacturer, we also advise the 

customer from the initial idea to the finished bag.”

The transformation

Repositioning itself as a “paper bag maker” has been a 

“big step” for Riedle and one which has accordingly tak-

en time. After all, nothing is rushed in Langenbrettach, 

everything happens with thorough consideration and me-

ticulous planning. Four whole years of intensive work were 

spent on the transformation. The result is convincing in

every way. Under the catchy motto “Everything remains 

even better”, Riedle presents itself to its target audience, 

the professional promotional product trade, with a com-

pletely new image and design. This begins with the logo

and continues with a new world of colours and shapes 

underlining the diversity and quality of the products, as 

well as the printed matter and the company’s new web-

site. The new logo reflects the value and exclusivity of the 

The clear design language and metallic appearance of the new 
format is also reflected in the new Riedle brand. 

The honeycomb with the FSC label
cleverly demonstrates the sustainability
of Riedle paper bags.

Riedle is a bag manufacturer in every
respect: even cording is done by hand.

The LongLife model is – as the name
already suggests – a specialist in terms
of sustainability and long-term advertis-
ing impact. 

The new RIEDLE brand world

• RIEDLE LongLife® new product   

• RIEDLE Classic previously TopLuxe/Basic

• RIEDLE Nature  new product and new 

variations

• RIEDLE Punch previously TopLuxe/GL

• RIEDLE RoundEdge new product

• RIEDLE Fantasy  previously TopLuxe/Gift, now 

also with new variation

• RIEDLE Gifty previously TopLuxe/Gift

• RIEDLE Poster new product

• RIEDLE Bottle previously TopLuxe/Bottle

• RIEDLE Mini  previously a size variation of 

TopLuxe/Basic 

• RIEDLE XXL  previously a size variation of 

TopLuxe/Basic

• RIEDLE Coupon  previously TopLuxe/Coupon, 

now also with new variation

• RIEDLE Document new product

• RIEDLE EasyFlap new product

• RIEDLE Twister previously TopStar

• RIEDLE Shopper previously TopShop

PSI Journal 12/2018 www.psi-network.de
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Riedle brand. “We want to be the brand for brands,” says 

Volker Riedle, underscoring an important impetus for the

repositioning of the paper bag manufacturer as the crea-

tor of intelligent, highly efficient and high-reach advertis-

ing media.

Paper bag as the main protagonist 

The main protagonists of the new appearance are of course 

the products that successfully represent the core values 

of the company – elegant, sturdy, innovative and exciting.

Some products have been removed from the portfolio. 

Tried and tested product lines with new names and new 

product solutions are now combined to form an exciting

product mix which clearly reveals the qualities of the “pap-

ioneer”, namely the reinvention of paper bags. Here, too,

the realisation of Volker Riedle becomes evident when he

says: “To perfect simple things is much more demanding

than to make complex things better.” This includes many

effective (some smart) details, the large variety of around 

170 colours (which also includes the colouring of the bag

cords) as well as the maximum customisability as cus-

tom-made products (on request as per Pantone).

Nature as an “alliance partner” 

With respect to the range and its paper material, nature

which surrounds the region-rooted location of the com-

pany (as mentioned above) also comes into play here. “We

borrow our material from nature. Therefore, as a sustain-

ably operating company, we also want our product to ul-

timately return to it. All our bags return to the biological

cycle. Nature is a kind of co-partner or co-owner of our 

company. We are alliance partners, so to speak,” says Volk-

er Riedle, putting it in a nutshell. As one of the few FSC-cer-rr

tified suppliers (and, in fact, for each of the paper types 

used), Riedle also offers the FSC label as a small wooden 

honeycomb integrated into the product. However, sustain-

ability at Riedle is not limited to paper alone. As a holis-

tic strategy, it comprehensively and comprehensibly em-

braces the entire company which, inter alia, is operated

entirely CO2-neutral by means of green electricity. 

Award winning sustainability

The recent success of the new product line RIEDLE Na-

ture, whose multi-sensory bag made of grass paper was 

chosen as the winner of the recent PSI Sustainable Awards 

in the category “Sustainable Product – Paper”, proves that 

this sustainability effort is a step closer to a near-natural 

environment in light of dwindling raw materials and in-

creasing global warming. The bag is a kind of prototype 

in terms of sustainability. The newly developed product 

“Riedle Nature” consists of grass paper from the Scheufe-

len paper mill in Lenningen. It convinced the jury with its 

really amazing material and product features: 50% of the

grass paper used consists of fresh fibres of sun-dried grass

and the other 50% of commercially available wood-free

FSC pulp. Production is also extremely economical in terms 

of energy and water compared to conventional sulphate 

pulp. Crucial for the ecological advantage of this grass pa-

per is also the low fuel and energy input, resulting in par-

ticular from the short transport routes. The grass for the

“Riedle Nature” was harvested on areas that are a maxi-

mum of 50 km away from the production facility located 

in the Swabian Alb biosphere reserve.

Ambitious goals

The “Riedle Nature” is the most recent and admittedly the 

most ecological among Riedle’s award-winning bag mod-

els. With its bold reorientation, the company is now en-

tering a new phase in a success story that combines tra-

dition with up-to-datedness in an exemplary way. With the 

paper bag as a versatile marketing tool, Volker Riedle sees 

his company on the right path as a “quality leader and in-

novation driver”. His ambitious goal: “Wherever the pa-

per bag is used as an advertising medium, Riedle will be

involved.” And he sounds very confident when he wish-

es: “Whoever thinks of paper bags should also think of 

Riedle!” Given everything we experienced, this is a thor-

oughly realistic desire. <

The Round Edge model impresses with 
smart elegance.
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T radeconthor’s meteoric start enabled the 

Lüneburg-based company to chalk up im-

pressive growth early in its history, win-

ning ten awards and represented at three

locations around the world. The next big 

step became due in July 2018: transforming the Vonmählen

name into an international brand by having the entire com-

pany appear on the scene as Vonmählen. This was com-

memorated with a huge launch celebration. By changing 

Under the name of  Tradeconthor GmbH, the tech start-up, founded in 2012, 
enjoyed its first great successes in the B2B sector, gained many partners and
created important structures. The products for a “digital lifestyle” developed 
in-house, however, were already being sold under the brand name of
Vonmählen. Now the brand name will also be the name of  the company.

Company and brand become one 

Custom-fit high-tech 
lifestyle accessories

the name, the company is now positioning itself as a man-

ufacturer of appealing high-tech lifestyle accessories “de-

signed in Northern Germany”. And the young entrepre-

neurs are also forging a bridge to the end consumer mar-

ket in the promotional product sector with their co-brand-

ing. Thus they are now really getting off to a flying start 

and demonstrating at the PSI what they have to offer and 

what they are capable of. All this led us to talk to the found-

er and Managing Director, Julian Thormählen. 

Managing Director 
and founder Julian 

Thormählen: Positive 
outlook for the future

of Vonmählen.
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Mr. Thormählen, what can visitors to the 2019 PSI look 

forward to?

Our product designers have once again developed attrac-

tive new products. They have high-quality haptics and can 

be used universally, which enables extraordinary solutions, 

especially in co-branding. We are looking forward to be-

ing able to present these at the PSI.

Your company will then appear as Vonmählen and not 

“merely” as the Vonmählen brand.

That’s right. We first started as Tradeconthor in the B2B 

sector. However, we were already selling the products we 

developed in-house under the Vonmählen brand name.

We have been working toward bringing our long-estab-

lished identity fully into our daily business for a long time. 

This push will now let us get started in earnest.

Tradeconthor’s story was a smashing success. Why did

you nevertheless decide to change the name?

As Tradeconthor GmbH, we enjoyed our first big success-

es, gained many partners and created important struc-

tures. Now we are taking the next step. We want to build

up an international brand. This can only work if we do not

sell our Vonmählen brand as Tradeconthor, but instead 

call the whole company Vonmählen. Our co-branding is 

intended to forge a bridge to the end consumer market in

the promotional product sector. We want to put more val-

ue into this particular market. We’re talking about gifts giv-

en out at grand openings or as tokens of gratitude to em-

ployees, partners and customers and which are intended 

to express appreciation.

allroundo®, the all-in-one charging
cable in retail packaging

View from the outside at the launch
event on the headquarters and flag-
ship store in Lüneburg.

Recording
the mile-
stone: Julian
Thormählen’s
selfie at the 
launch event

>>

www.psi-network.de PSI Journal 12/2018

69



We have achieved all the goals we set for 2018. We dou-

bled last year’s growth. Another milestone was the open-

ing of our own production facilities in China under the 

Vonmählen Productions flag. Now we can run mass pro-

duction, continue to scale up and in the end better meet 

the needs of our customers. Furthermore, we have opened 

our new headquarters in Lüneburg, optimised processes 

and taken the company as a whole up to the next level. 

Three locations, a good 100 employees – and all in only 

three years. How do you plan to go on?

We achieved our set goals in the first three years with a 

great deal of energy, passion and a clear vision. Howev-

er, we want to scale up even faster. The milestones reached 

so far are the foundation for our success in the future. Now

we’re really getting started.

What makes you so sure that you are on the right path

with Vonmählen?

The feedback from customers is excellent, Vonmählen is

being very well accepted as a brand. People are keen on

our products. We are doing business in an area where we 

can continue to grow along with the sector in the future. 

We are not dependent on anyone and our vision is to de-

velop high-tech accessories that fit the lifestyle of our cus-

tomers. We are on the right path and know exactly what 

we want and how to get there.

What specific goals have you set for 2019?

A broad portfolio of high-quality products. I am looking

forward to adding new categories to our charging con-

cepts. In the area of co-branding, our goal is to further 

speed up processes in order to accommodate more

distributor and customer demands and fulfil their needs.

We want to provide more support and more tools for 

specialist distributors, and further professionalise our 

systems. <

What do the Vonmählen company and brand stand 

for?

Our aspiration is to combine specific elements related to 

functions and design during product development and 

make our products into something very special. We focus

on developing appealing high-tech lifestyle accessories. 

Important values in our company are being goal-orient-

ed, down-to-earth and authentic. We do not want to pre-

tend to be something we’re not merely to reach particu-

lar target groups but keep it real instead. We are a high-pow-

er team that appreciates each of its members and wants 

to have fun, and this is the image we want to show the

world with our special products and authentic communi-

cation. This is the only way we can continue to grow and

establish ourselves on the market for the long term. In the 

process, we rely on long-lasting relationships with special-

ist distributors and this is how we want to thank them for

our successful collaboration!

The year 2018 is coming to an end. What was good?

What milestones did you reach apart from the name

change?

>>

Guests watch a film about the history 
of the young company.

Left: View into the new flagship store 
at the headquarters in Lüneburg.

The launch event
naturally also 
included delicious
catering.
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P lastics accompany us almost everywhere 

in everyday life. But only softeners turn

hard and brittle PVC into elastic, versatile

plastics. According to information from the 

German Environment Agency (2013), the 

chemicals industry in Western Europe annually produced

around one million tonnes of phthalates, of which more

than 90% went into the production of soft PVC. Softeners

are incredibly functional, but they are anything but harm-

less. Some of them have even been classified as toxic to 

reproduction.

Plasticisers are everywhere

Phthalates are now subject to a number of limits. In toys,

for example, 6 phthalates with a concentration greater

than 0.1 per cent are prohibited, 3 phthalates (DEHP, BBP,

DBP) for all toy parts and baby products. The SVHC can-

didate list also includes several phthalates. This bi-annu-

ally expanding list of Substances of Very High Concern 

(SVHC) contains a good dozen more phthalates. The SVHC

candidate list is available at https://echa.europa.eu/de/

Plastic products facilitate almost all aspects of  our lives. However, 
the discussion about plastic waste is now a perennial issue. The same
applies to pollutants such as phthalates used as plasticisers in plastic. 
For many years, Intertek’s pollutant ranking has placed softeners at 
the top of  the problematic challenges facing the customers.

Ongoing issue: Prohibited plasticisers in plastics

Danger lurks everywhere
candidate-list-table. Here, the unsolicited obligation to in-

form the commercial customer applies from a concentra-

tion of 0.1 per cent. The variety of regulations clearly

shows the inherent explosive nature of this substance group: 

No other group of substances is more negatively assessed 

in the Intertek laboratory for consumer products than plas-

ticisers. They are found everywhere: whether it be in a

leather pencil case with an invisible coating of phthalates, 

in a USB cable, in a carpet or in clothing – phthalates of-ff

ten occur here in high concentrations.

Observe limit values

The variance of possible contamination through phtha-

lates is huge. The many years of experience of Intertek’s 

experts in testing pollutants in a wide variety of products 

enables them to quickly and reliably identify danger are-

as and to create test programs. They help manufacturers, 

importers and distributors to ensure that none of the ma-

terials used in their products exceed the strict legal limits.

Whether it be the Toys Directive, Regulation (EC) No

1935/2004 for food contact materials, REACH or RoHS,

Intertek can offer comprehensive, customised solutions 

for virtually any product. <

Deadline 22 July 2019: Observe limit values for 
phthalates also for electrical appliances 
The RoHS directive for electrical appliances also regulates 

4 phthalates from 2019 onwards for many articles with a 

limit of  0.1 per cent. These are di (2-ethylhexyl) phthalate 

(DEHP), butyl benzyl phthalate (BBP), dibutyl phthalate 

(DBP) and diisobutyl phthalate (DIBP). The transitional 

period for many products ends on 22 July 2019. Manu-

facturers, importers and distributors should therefore pay 

close attention to compliance with the limit values.  

Safety and quality
of promotional products

powered by
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Contact: 

Kay Grönhardt, Senior Consultant, Intertek Consumer Goods GmbH

Tel 0800 5855888 / +49 711 27311-152 · Fax +49 711 27311-559

psi@intertek.com · intertek.com/intertek.de



PSI kooperiert mit Intertek 
Für PSI Mitglieder bedeutet das: Vergünstigte Inhouse-Workshops, die 
zwischen Intertek und PSI Mitgliedern inhaltlich nach Bedarf abgestimmt 
werden können.

Das vergünstigte Angebot Workshop zu den drei Themen:

• Qualitätssicherungskonzepte für Werbeartikel
• Social Compliance Audits
• REACH-Konformität

Alle weiteren Informationen finden Sie unter:

connect.psi-network.de/Intertek2018



W hen the focus is on haptic and digital com-

munication at the Convention Centre on

the Hanover exhibition grounds from 12.15 

pm on 6 December, the promotional prod-

uct professionals will be in their element.

Harry Saffer, Managing Director of Schwan-STABILO Pro-

motions Products GmbH & Co. KG, Stefan Eiche, Depu-

ty Sales Manager of Kalfany Süße Werbung GmbH & Co. 

KG, and Peter Kaspar, Sales Manager and member of the

management of Global Brand Concepts GmbH, will pro-

vide impulses for discussion on this topic from their pro-

fessional point of view.

Putting promotional products into perspective

In his lecture “We deliver your advertising message – ad-

vertising with brand-name goods using the example of 

STABILO”, Harry Saffer shows the advantages of adver-

tising with brands. He also makes it clear that from the

point of view of an advertising company, it pays to pro-

vide higher budgets for branded products. “We want to

The 45th German Marketing Day starts in Hanover on 5 December. The 
following day is all about interactions, including the breakout sessions. 
One of  the sessions, presented by the PSI, poses the question “Haptic
and digital communication – friends or enemies?” And, thanks to the
speakers from the PSI members, also provides the right answers.

German Marketing Day 2018 in Hanover 

Big advertising stage
raise the awareness of marketing decision-makers for brand-

name articles as an advertising medium.” At the same 

time, he is convinced that the promotional product indus-

try as a whole can benefit from the German Marketing

Day. “The industry has the opportunity to draw attention

to the promotional product as a form of advertising, to 

present the sustainability of advertising with promotional 

products, and to put the promotional product into per-

spective next to the other forms of advertising.”

Increase attractiveness

In his lecture “Transformation of the brand message through

all 5 senses – haptic advertising”, Stefan Eiche shows pos-

sibilities to communicate brand messages that are edible 

and thus tangible across all five senses. “It is important for

us to show the public the importance of edible promo-

tional products, as well as the simple design and ordering

– even of small personalised quantities – through effec-

tive online solutions.” Stefan Eiche also sees advantages

for the promotional product industry at the German Mar-

keting Day. “The advertising impact and the procurement

possibilities speak for themselves. We make that clear to 

the participants. By doing so, we increase the attractive-

ness of the promotional product and expect a higher sig-

nificance in the marketing mix.”

More friend than enemy

Digitalisation as an opportunity is the tenor of the lecture 

by Peter Kaspar. According to the experts from Global

Brand Concepts, digitalisation is by no means the worst 

enemy of haptic communication. The international pro-

motional product full-service agency with locations on

three continents and a broad-based partner network sees

digitalisation as an opportunity and accompanies custom-

ers in making digital content come alive with (almost) all 

senses. <

Haptic and digital communication – 
friends or enemies?
Advertising with brand-name goods
Harry Saffer, Schwan-STABILO Promotion Products GmbH & Co. KG

Haptic and digital communication – friends or enemies?
Peter Kaspar, Global Brand Concepts GmbH

Transformation of the brand message across all 5 senses – 
haptic advertising
Stefan Eiche, Kalfany Süße Werbung GmbH & Co.KG

Presenter
Michael Freter, Reed Exhibitions Deutschland GmbH
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Eine gemeinsame 
Veranstaltung von:

Convention Center | Deutsche Messe Hannover

45. DEUTSCHER
MARKETING TAG

www.deutschermarketingtag.de

5./6. DEZEMBER 2018

DEUTSCHER
MARKETING
TAG

#marketing_getting_smarter



A lthough the tax office may grant a dead-

line extension to submit a tax return, this 

option does not exist for the preparation

of an annual financial statement. Entre-

preneurs should therefore be aware of 

the differences between the tax balance sheet and the

commercial balance sheet. Anyone who delays his an-

nual financial statement or fails to submit it in due time

runs the risk of severe penalties: In accordance with the 

German Commercial Code (HGB), the legislator only 

provides short deadlines for preparing this operational 

review. The annual accounts are balance sheets or rev-

enue and surplus accounts. They must be prepared in 

compliance with the deadlines set by the legislator. In 

Anyone who assumes that deadline extensions granted by the tax 
office to submit tax returns also apply to the preparation of  annual
financial statements is wrong. Commercial law and tax regulations 
must therefore always be kept separate from one another. What do 
entrepreneurs have to keep in mind to be on the safe side?

Annual f inancial statement

Deadlines must
        always be met 

the HGB, these are fixed at three and six months respec-

tively after the end of the year.

Deadlines relevant to criminal law 

In the case of insolvency, observance of these deadlines

is highly relevant to criminal law, especially as it is simply 

not possible to extend the deadline for preparing the an-

nual financial statement. If, at this stage, the accounting

obligation is not met, the insolvency administrator will in-

clude this omission in his report, which will then be auto-

matically sent to the public prosecutor’s office. The entre-

preneur will consequently be accused of having commit-

ted a criminal insolvency offence in accordance with 

PSI Journal 12/2018 www.psi-network.de
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§ 283 ff. Criminal Code (StGB). The consequence: Resid-

ual debt discharge possibly granted in a private insolven-

cy procedure is at great risk.

Insolvency advice helps in a crisis

In the case of crisis-affected companies, it is therefore nec-

essary that advisors who have experience with insolven-

cy also inform the entrepreneur of his obligation to keep 

records and ensure that the corresponding financial state-

ments as per commercial law are prepared. However, ex-

perience in the practice of insolvency proceedings shows 

that only a few tax advisors point out the deadlines stip-

ulated by law. Thus, they may even contribute to the fact

that the entrepreneur commits a criminal offence. Espe-

cially with small companies with less than 50 employees 

and an annual turnover of up to five million euros, it is of-ff

ten the case that annual financial statements are prepared

with a delay, sometimes of more than two years. The com-

monly cited arguments that there was a lack of resources

or that the tax advisor had been overburdened are not

recognised here.

Accounting is essential

The Commercial Code clearly states that the task of pre-

paring financial statements is the sole responsibility of the 

entrepreneur. He can only be represented by an author-

ised tax advisor. However, tax advisors will then regular-

ly note that the entrepreneur has a corresponding obliga-

tion to present documents: only then is the tax advisor 

able to prepare the commissioned annual financial state-

ment. If, in the event of insolvency, an entrepreneur insists 

that he is unable to perform the accounting, the public

prosecutor’s office does not acknowledge this argument.

Commercial enterprises and private companies

Commercial enterprises and owner-managed companies, 

which include registered traders as well as private com-

panies, are not always required to present a balance sheet. 

It depends on the type, scale and size of the company. In 

some cases, a balance sheet is not necessary, and a rev-

enue and surplus account may suffice. In determining the

accounting obligation, it also depends on whether the com-

pany has applied for loans and funds from a bank. In or-

der to prove the required rating results of the banks, it is

necessary to submit corresponding balance sheets ac-

cording to HGB. However, this means that these balance 

sheets must also be prepared in the future: If the entre-

preneur decides to discontinue preparing the revenue and

surplus account – and, at the same time, the annual bal-

ance sheet – he is simultaneously subject to the HGB. 

Thus, the entrepreneur is forced to regularly prepare a bal-

ance sheet by the statutory deadline.

Accounting requirements for corporations

Basically, corporations are subject to accounting require-

ments. These obligations result from the Commercial Code 

applicable to all traders, §§ 242 - 256, and are supplement-

ed by §§ 264 - 289 for corporations. This includes the

GmbH (limited company). The GmbHG (limited liability 

company) stipulates under § 42 that the balance sheet of 

a GmbH must be prepared in accordance with § 242 and

264. According to § 41 GmbHG, the managing director of 

a GmbH is expressly obliged to ensure the proper account-

ing of the company. There are no commercial obligations, 

however, in the preparation of the opening balance sheet. 

In literature, however, a period of three months is advo-

cated. Thereafter, in the case of large corporations, the

deadline for submitting the annual financial statement is 

three months, in the case of small corporations six months

after the end of the financial year. If this is not identical to

the calendar year, HGB stipulates that the annual finan-

cial statement must be presented within three and six

months respectively after the end of the fiscal year.

Criminal negligence

If the accounting requirements are not met, this may re-

sult in a penalty in accordance with §§ 283 ff. of the StGB 

(Criminal Code). In the event of a breach of accounting 

obligations, the criminal offence of insolvency or the pos-

sible breach of the accounting obligation may be met. 

Negligent action is also punishable under StGB: Here,

however, there must be a connection between breach of 

duty and insolvency. Not every breach of duty is there-

fore considered a punishable offence. In addition, con-

viction for a criminal insolvency offence is only possible

for the time prior to the suspension of payments: This

also applies in the event that the entrepreneur has dis-

continued accounting at a time when payments had al-

ready been suspended. Conclusion: According to crimi-

nal law, owners and managing directors must know that 

they cannot discard their accounting obligations by ceas-

ing to do business or by resigning from their positions.

Law enforcement agencies will scrutinise the insolven-

cy administrator’s report as to whether and in what form

criminal liability exists. <

Thomas Uppenbrink 
Owner of  Thomas Uppenbrink & Collegen GmbH and 

other consulting companies. Main areas of  activity: 

insolvency administration, company restructuring, debt 

relief  strategies and crisis management. 
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Time to say thank you
PF Concept has begun the contemplative season with an extensive portfolio of high-quality, 
individual gift ideas. Especially fine stationery, such as notebooks and writing instruments from
timeless to classic to modern trendsetters, are in high demand. Above all, the highlight of the 
new collection of PF Concept’s own brand Luxe is the elegant Midas set consisting of a grey 
notebook in A5 format with gold-coloured details and a feather-light gold-coloured ballpoint 
pen.

[PSI 40972 • PF Concept International B.V. 
Tel +49 2822 9600 • contact-DACH@pfconcept.com
www.pfconcept.com

Made for longer distances
New to the range at Hultafors is a folding rule measuring 240 cm in length. It allows 
accurate measuring even for longer distances without moving the rule. Folding rules made of 
moor birch are still produced in Hultafors in Sweden, fully automatically and certified accord-
ing to ISO 9001. Each part of a rule is repeatedly tested with a high-speed camera to verify
the shape and position of the scale. The accuracy corresponds to EU Class III. Since 1883,
the folding rule from Hultafors has been a classic – as a tool and in design.

[PSI 46478 • Hultafors Group Germany GmbH  
Tel +49 5228 9570 • info@hultaforsgroup.de 
www.hultaforsgroup.de

Authenticity logo: Only genuine rules from Hultafors bear the red initials of the company
founder KHJH
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Everyone knows this problem: Lint and pet hair are always on your jacket when
you do not need it. At home with a lint roller there is no problem – but what about
when you are on the go? The solution from Tom Fox is quite simple: the Lintel
Pad. Just put it on like a glove, peel off the foil, dab off the lint, remove it and
dispose of it. Removal of animal hair from textile has an even better pulling effect
than rolling with a classic lint roller. The Lintel Pad is as thin as a sheet of paper
and light as a feather. The small sachet with two pads can be individually printed.

[

E
A
w
Easter bunny with 10 g of fine Alpine milk chocolate and two Lindor mini Easter
eggs each with 5 g of milk chocolate. Individually printed, on white or matt-silver 
metal, the box with slip lid offers an eye-catching advertising space and fits into
any handbag. With an Easter design, you will spotlight your company in an optimal
and sustainable style.

[www.jung-europe.de

ÖKO FÜR‘S 
OFFICE!

Schreibgeräte und 
Accessoires
+ aus heimischen Hölzern
+ FSC®-zertifiziert
+ mit Druck oder Lasergravur
+ made in Germany

e+m Holzprodukte GmbH & Co. KG 
Regensburger Straße 95
92318 Neumarkt | Germany
Tel +49 (0) 9181 2975 75
info@em-holzprodukte.de
www.em-holzprodukte.de

www.em-holzprodukte.de
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Textile promo medium sets the tone
Memo AG won the “Sustainable Product – Textile” category of the PSI
Sustainability Awards 2018 with its memo organic cotton bags for fruit and 
vegetables. The GOTS and Fairtrade certified bags are made entirely from 
organic cotton. One side consists of an airy lattice structure, which shows 
the content and provides ventilation. The smooth back stabilises the bag and
can be printed with an advertising message on an area of approximately 200 
x 250 mm. The strong cotton cord for pulling prevents loose goods from 
falling out.

[PSI 43927 • memo AG 
Tel +49 9369 905160 • info@memo-werbear tikel.de 
www.memo-werbeartikel.de

Powerhouse for professionals
If you want to have the most essential screwdriving tools at your
fingertips, the Kraftform Kompakt 28 model from Wera is a good choice. 
The multipacket contains six bits with Phillips and slot profiles in the handle. 
The fun comes through the integrated hard and soft zones in the handle, 
which ensure fast, ergonomic work with great transmission of force. The
supplied stainless-steel bit holder with a snap ring and permanent magnet 
ensures a lightning fast connection of the bits with the handle. The hexago-
nal geometry on the handle prevents unintentional rolling away of the tool. 
The tool is customisable with a customer logo from 100 pieces.

[PSI 48078 • Wera Werkzeuge GmbH
Tel +49 202 4045144 • matuschek@wera.de 
www.wera.de

Always have a clear view
This multifunctional ice scraper from Lifehammer® can be 
used all year round. No matter in what season and in what 
weather. No matter if there is snow, water, dirt or ice: you 
simply turn the disc of the Car Window Cleaner to select the
right function. The telescopic pole can be extended up to
130 cm, which allows you to clean places that are difficult to 
clean without getting your clothes soiled or wet. The disc is
customisable with a doming sticker.

[PSI 48857 • Life Safety Products BV  
Tel +31 79 3300540 • info@lifehammerproducts.com 
www.lifehammerproducts.com
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Long-lasting vitamin carriers
Milk and yoghurt are available in bottles, EDEKA again accepts its own 
storage cans at the fresh food counter; only our fruits and vegetables are
often packed in plastic bags. “That is absolutely unnecessary,” says Armin 
Rigoni, Managing Director of emotion factory, and is therefore introducing a 
new promotional product to the market together with his team. Compactly 
packed and durable, the green fruit and vegetable bag made from
organza by emotion factory is an essential part of every purchase. Peppers,
pears and the like fit into the 30-degree washable bags made entirely of
polyamide, and thus support the trend towards reusable packaging.

[www.emotion-factory.de

Every drop is an eye-catcher
So much individuality in one box: That is what the colourful my M&M’s 
chocolate drops from Kalfany Süße Werbung offer. Emblazoned on 
each individual drop in one of 15 different possible colours, the logo 
of the advertising company immediately catches the eye. The 
crystal-clear lid of this box makes it impossible to overlook the 
advertising message. By printing on the transparent can lid and the
visible promotional drops, customers receive a promotional product
that appeals to all senses.

[www.kalfany-suesse-werbung.de
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PSI 2019 | Interactive hall plan 
On Tuesday, 8 January 2019, PSI’s gates will open for the 57th time. As a meeting place for the promotional prod-

uct industry, the trade show brings together industry participants from all parts of Europe and the rest of the world

in Düsseldorf. The fact that visitors to the PSI come together suc-

cessfully with manufacturers and suppliers requires that exhibi-

tors be found as quickly and easily as possible. A valuable ori-

entation aid is the interactive hall plan. It clearly shows the stand 

locations of the individual exhibitors and thus enables effective 

planning of an individual trade show visit. The interactive hall plan 

not only provides a direct route to a desired location, but also pro-

vides information and contact details for the company in ques-

tion, as well as the option of sending a request for a free trade

show ticket to the exhibitor. The interactive hall plan can be found 

at: psi-messe.com/de/Home/Hallenpläne-2019/598/

PSI 2019 | Invite distributors now
Exhibitors can also invite their customers to the

PSI 2019 in advance. The only requirement for this free

service: The invited customer must be a valid PSI

member himself. It is quick and easy to directly use the

coupon code, the invitation page or the individual invi-

tation PDF to invite your customers. Important for PSI

distributors: Only if they are registered as visitors of the

PSI 2019 themselves are they entitled to invite their in-

dustry customers for the third day of the trade show. 

The PSI Online Service Centre has all the impor-

tant information at psi-messe.com. 

PSI 2019 | Exhibitor information is accessible 
The PSI 2019 is fast approaching. For exhibitors, this means not losing sight of  anything essen-
tial on the home stretch. The PSI offers extensive information to support optimal trade show 
preparation. This concise information was compiled on a landing page which can now be ac-
cessed. From assembly and dismantling times to dMAS visitor registration, the online service
centre for ordering stand equipment and furnishings, PSI

matchmaking and vehicle admission, exhibitors 
can find this and other important information on 
the clearly structured landing page. This will
ensure they are in the picture. Exhibitors have 

everything in sight with one click: connect.psi-network.
de/Ausstellerinformationen2019
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Change and 
premieres
ime keeps flowing like a river” are lyrics from the well-known song

“Time” by the Alan Parsons Project. But 2018 is not just rippling 

along but feels more like a raging current that will quickly be over,

yet so much has happened. It was a turbulent year, both for Europe 

and for the geopolitical world in general. Punitive tariffs in America,

which is a deep concern for the promotional product market there, 

which grew by 5.8 per cent this year. The European promotional 

product market noted the same growth figures.

It was also a year in which the topic of sustainability dominated the 

industry – in both a positive as well as a negative sense. Negative:

among other things, there were product recalls in Scandinavia after 

officials identified prohibited chemicals in them. Positive: in Septem-

ber, a promotional product distributor won a PSI Sustainability Award

for the first time. And a supplier proudly announced the founding of 

a wholly sustainable promotional product company. Another pre-

miere was the structural analysis of the European promotional prod-

uct industry carried out for the first time by TechConsult, providing

structural data and sales figures for the ten most important Europe-

an countries. The study will be presented at the PSI in January.

This brings us to another premiere in the new year. Apart from the 

two new trade shows PromoTex Expo and viscom, which PSI mem-

bers can visit with their trade show admission ticket, there will be a 

large number of new services and free services for distributor mem-

bers at the PSI. Among others, a Members Only entrance, a sepa-

rate Members lounge and free Wi-Fi at the trade show. The Market-

ing Innovations Forum, the Merchandising & Licensing Area and the 

special exhibition of new products and best sellers offer information 

related to business as well as the possibility to hold discussions with

experts. Additional surprises await you. I wish you a healthy and

successful 2019!

T

Michael Freter
Publisher of PSI Journal
Managing Director PSI
michael.freter@psi-network.de
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Always putting 
your business 
in touch
with marketing, 
sales,
and purchasing 
managers.
Since 1990
25,000 printed magazine readers

22,000  newsletter readers

1,000 special events participants

by
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New products at PSI 2019e p oducts atNew products atNew products at
PSI is showing its extraordinary potential for the 57th time. Europe’s leadg y pPSI is showing its extraordinary pote -

ing trade show for haptic advertising has long been an indispensableg p gng trade show for haptic advertising

event for the professional promotional product trade far beyond the borp pevent for the professional promotion -

ders of the continent, where within three days the promotional product ,ders of the continent where within t

can be experienced as the protagonist in ever new forms. The wealth of p p gcan be experienced as the protagoni

exhibitors from all sectors and areas of the promotional product industry e b to s o a secto s a d a easexhibitors from all sectors and areas

offer an even greater number of products. A first (preliminary) selection of 

promotional product innovations of this trade show was compiled by our

editorial team. The product guide, which is sorted according to the halls, is 

intended to provide the first incentives to explore the diversity of the ex-

hibits at the PSI to one’s heart’s content.

Please give some thought to the product themes of the Febru-

ary 2019 issue with the topic groups “Garden, hobby and 

crafts” as well as “Calendars and packaging” and send your p g g

product presentations (high res image and text) by no later p p ( g g ) yproduct presentations (high res image and text) by no lad i (hi h i d ) b l

than 14 December 2018 to: Edit Line GmbH, Redaktion PSI,han 14 December 2018 to: Edit Line GmbH Redaktionh D b Edi Li G bH R d k i

Journal, e-mail: hoechemer@edit-line.de, @Journal e-mail: hoechemer@edit-line del il h h @ di li d

Düsseldorf Day & Night 
Traditionally, the industry year starts off with the European highlight of y, y yTraditionally the industry year startsT di i ll h i d

the promotional product industry, the PSI in Düsseldorf. Many who hurryp p y,he promotional product industry thh l d d h

from one stand to the next during 

the day want to end a packed trade

show day with a cosy and tasty

meal or even enjoy the late 

evening hours. Düsseldorf is excel-

lently prepared for this and boasts 

diverse culinary and cultural

offerings.

High-end products from southerng pHigh end products from southeHigh-end products from southeHi h d d t f th
Germany yGermanyGermanyG

In 2018, Adoma GmbH celebrated its 40th anIn 2018 Adoma GmbH celebrated its 4 -

niversary. The highly specialised plastics and

metal processing company from Wangen im 

Allgäu has been supplying the promotional

product industry with practical and cus-

tom-made high-end products for promotionally 

effective use at various events for 25 years. To 

mark this anniversary, we will be presenting the

company in detail in the upcoming issue. 
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