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X
Using time wisely

I know that it sounds somewhat overconfident when peo-
ple say that we should accept and take advantage of 
these times, which are very di�cult in so many aspects. 
But let us be honest: what is the alternative? When I 
hear people say this, a scene comes to mind. An older 

friend once confessed to me: “You know, it is no fun getting old.” I then 
asked him: “What is the alternative?” We laughed heartily and agreed: 
“Nobody wants that to happen – so let’s make the best out of it”.  

Yes – making the best of it will be the task for the short-term and 
maybe even more long-term future – for us in the promotional products indus-
try too. For everyone out there: We have to gear our businesses towards prof-
itability, use marketing mechanisms in a target-oriented manner and optimise 
logistics and digitalisation – all of this while citizens’ willingness to consume is 
likely to be at an all-time low. A gordian knot? 

It is surely not easy for small businesses, but the past has shown that small 
businesses are often more stable than mid-sized businesses because they are 
able to achieve a lot with smaller, individual measures. In the general consum-
er business sector, it can currently be observed that customers are again enjoy-
ing being inspired in shops. They want to feel, smell and taste again. Good pros-
pects for haptic advertising. 

The PSI member companies in the industry have apparently understood this. 
Visitors to the PSI can enjoy the experience of feeling, smelling and tasting. In 
this issue, you can read about why renowned companies like to show their prod-
ucts to their customers again and wish to win over new customers. Those who 
buy the right products for the kick-o� of the year 2023 and in turn e�ectively 
communicate this will to their customers will be able to take advantage of the 
crisis. After all, every crisis has its winners. 

Besides great products, the PSI will be o�ering very concrete solutions for 
marketing, ecological sustainability and digitalisation – only for members. And 
just to emphasise again: industrial customers are no longer an issue. The PSI 
absolutely does not invite them anymore – promised. And don’t let anyone tell 
you otherwise.  
Let us all take advantage of the opportunity that the re-start of the PSI o�ers 
not only us, but also the entire industry. When we see each other, talk with one 
another, come up with new ideas – maybe even new business ideas –, it will 
give us new strength to face 2023, which certainly will not be easy. That is the 
meaning and purpose of large trade shows. I am looking forward to seeing you.   
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In this spirit

Manfred Schlösser | Editor-in-Chief PSI Journal 
 Your opinion: schloesser@edit-line.de  

Anzeige
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www.misterbags.de

Our durable

drawstring bags!

There are many ways to protect the environment. One of 

them is the use of reusable cotton or jute bags. 

Whether it‘s a food-safe vegetable bag with a draw-

string or our new jute bags with all kinds of capacity, 

there are no limits for usability. Even as a small gift bag 

or laundry bag our drawstring bags are perfect for ever-

ything.

3 are made of organic and fair trade cotton 

    or from 100% jute

3 are durable and reusable

3 are robust and breathable

3 can be closed

3 are available in many sizes

3 are sustainable and ecological

3 are suitable for all kinds of uses

3 can be printed individually

3 prove to be perfect advertising media

Advantages

Our assortment of 
Drawstring bags
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PSI 2023: Full speed ahead 10 

After a two-year break, the PSI trade show, the flagship of the 
European promotional products industry, is heading full steam 
ahead towards its target of 400 exhibitors. On board are re-
nowned national and international industry players who do not 
want to miss the event as a presentation and networking plat-
form. 

Efficient, smart, responsible 26

Digital media and haptic 
advertising go well togeth-
er. Our industry is con-
stantly creating new prod-
uct ideas that know how to 
combine the digital and an-
alogue worlds in an effec-
tive way - also with a view 
to saving energy, as the 
special pages at the begin-
ning of this section show. 

From page 52 onwards, there are innovations from the areas of 
“cars, bicycles, traffic and safety”. 

Partners for every 
bottle project 64  
The bottle friends love glass. And 
they support their customers in 
every bottle project, individually 
in shape, design and closure, no 
matter whether it is a drinking 
bottle with the desired logo, a 
guest gift for every occasion or a 
suitable bottle for the water dis-
penser. Thanks to a broad net-
work of regional partners, there 
are no limits to creativity.

PSI Product Finder and 
PSI Supplier Finder 74 
The PSI Product Finder is the largest European database for 
promotional products and an intelligent search engine that 

brings suppliers and 
seekers together. All 
listed products are 
subject to a strict 
data quality stand-
ard and offer a high 
degree of compre-
hensive additional 
information. Now 
there are even more 
options for users.

Anzeige
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 A quick wipe, 
 and say goodbye to viruses 
Disinfectant wet wipes
FrischTuch GmbH
www.frischtuch.de
PSI 60461

 A sense of style 
 wherever you find yourself 
Lipstick insulated bottle and 
triplus ballpoint pen
Staedtler Mars GmbH & Co. KG
www.staedtler-promotional.de
PSI 41108

 Pickpocket alarm.
Pocket alarm PA6

Indexa GmbH
www.indexa.de

PSI 44531

 A mini-safe for smart cards 
RFID wallet

Jaguar Tomasz Chwiłowicz
www.jaguargifts.com

PSI 49346

There are sayings that are 
simply the best way of expressing 

yourself in an everyday language.
“Playing it safe” is a perfect example of such a 

saying. If you play it safe, you don’t take risks, you err 
on the side of caution. There are many other common 

idioms relating to safety: for example, the Victorian expres-
sion ‘safe as houses’ meaning secure and with no risk of 

failure, or a safe bet, which comes from horse racing and means 
a horse that’s sure to win, or you can refer to someone as having 
a safe pair of hands, which is a sporting metaphor from cricket 

and rugby referring to catching the ball. In today’s world it’s 
always better to be safe and sure than sorry. This applies in 

numerous contexts and to great promotional effect – wheth-
er relating to articles of daily use or metaphorically such as 

a sure sense of style, as the following examples show. 
You can find still more promotional products 
relating to all aspects of safety from page 52 

onwards in this issue and in the PSI 
Product Finder. 
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 Clean cutting
Bread knife in stainless steel with superior 

Italian olive-wood handle
Schwertkrone – Daniel Weber

www.schwertkrone.de
PSI 60446

 Investing in the future 
uma Treeck (with a barrel made from FSC®-certified 

walnut wood; a corresponding number of trees is 
planted for each writing instrument or set purchased)   

uma Schreibgeräte Ullmann GmbH
www.uma-pen.com

PSI 41848

 Sustainable timeless design 
Heimrich1904® ECOjuego pen set (wood and 
brass, in eco-friendly box)
Heimrich1904® c/o Kaldenbach GmbH
www.heimrich1904.de
PSI 2043

When it comes to popular sayings, there are several turns of phrase relating to 
wood and trees. ‘Touch wood’ and ‘a chip off the old block’ are just a couple 
of examples. We can’t say for sure why there are numerous sayings. One thing’s 
for certain: in terms of culture and history, trees and woody plants are among 
the oldest plants used by man. As a renewable raw material, wood still remains 
one of the most important plant products for the processing industry today. Our 
industry also sets great store by this material and is most definitely not barking 
up the wrong tree. And not only to this renewable raw material but also to a 
natural reusable one. That is made clear by these products and others from the 
PSI Product Finder. 

 Notebook made of organic material 
Co�ee Notebook W001 with a cover made from 

co�ee grounds that even smells of co�ee too
Clipper – Interall

www.clippergifts.com
PSI 40511

PSI Product Finder. 

 Investing in the future 
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per cent
instead of  
4.3 per 

cent. The World Bank has signifi-
cantly lowered its growth forecast 
for China. This means that China 
will lose its role as growth motor 
for Asia this year. tagesschau.de

2.8 83.5%
of  German consumers do not find product tips and 
purchase recommendations from influencers to be 
any more credible than classic adver tising, according 
to a survey from Next Media Hamburg. horizont.net

81per cent
of surveyed Germans show understand-
ing for increased prices for products and 
services in times of  inflation. This is the 
result of  a study by DCMN. horizont.net

aspects why promotional prod-
ucts are important in the marketing 
mix were highlighted by the British 
association BPMA in its 2021 Insight 
Report: brand building and trust, com-
petitive advantage, recommendation 
and individuality. bpma.co.uk

85 per cent
of small family-run businesses and start-ups in the American promotional products 
industry have developed greater social consciousness than a few years ago according to 
the Advertising Speciality Institute® (ASI). asicentral.com

300
billion Dollars and more will be invested 
in social media advertising globally by the 
year 2024 according to AugustaFreePress.
com. This corresponds to an increase of 
33 per cent in two years. 

1of 2
respondents (58 %) to a survey carried out by Seedtag, 
a provider of  contextual advertising, in cooperation with 
YouGov said they preferred free advertising-financed digital 
offerings. Three thousand people in six European countries 
were interviewed. Seedtag.com

Five
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T he January date of the traditional trade 
event PSI should be marked in every dia-
ry. Because the PSI has always been more 
than just a trade fair: it places the promo-
tional products industry centre stage as a 

serious economic factor with a consistent focus on sus-
tainability. And its products, including many that carry well-
known labels, beat other forms of promotion hands down, 
thanks to their reach, longevity and emotional impact. The 
great diversity and creativity of this range have been on 
display for over six decades at the PSI, which has once 
again impressively asserted its status as Europe’s leading 

After a two-year break, the PSI trade show, the flagship of  the 
European promotional products industry, is heading full steam 
ahead towards its target of  400 exhibitors. On board are 
renowned national and international players eager to use this 
event as a presentation and networking platform. 

The list of exhibitors is growing steadily

Full speed ahead

trade fair after this two-year break. This is evidenced by 
the numerous statements from exhibitors who are count-
ing on the PSI 2023 as a presentation and networking plat-
form and will be present in Düsseldorf from 10 to 12 Jan-
uary. Some of them are quoted on these pages.

Bookings get off  to a very good start

Planning is in full swing and the list of exhibitors contin-
ues to grow steadily. By the editorial deadline in mid-Oc-
tober, over 65 percent of the space in Halls 9 and 10 were 
firmly booked. This corresponds to 320 exhibitors from 

X

23 countries who have secured stand space. Among them 
are more than 50 new exhibitors who enrich the range 
with interesting products. In addition, a further 20 percent 
of the hall space has been reserved. And there is also a 
lot happening on the visitor side: “The popularity of the 
industry means a lot to us,” says PSI Director Petra Las-
sahn, who is delighted. “Even before our ticket shop opened, 
there were many visitor enquiries from Germany and abroad. 
Tickets have been available since mid-September and we 
are very pleased with the high quality of our legitimised 
visitors from many European countries, such as Germa-
ny, France, Italy, Spain, Switzerland and Slovakia. And 
there are even enquiries from Brazil, Israel, Pakistan and 
other countries outside Europe. ” The exhibitor database 
is also online and can be used for planning the trade show. 

The PSI does not invite industrial customers

Contrary to all rumours, the PSI would like to clarify once 
again that they do not invite industrial customers. Only 
PSI distributors have the opportunity to invite up to ten of 
their industrial customers, and only on the third day of the 
trade fair. So if you want to show your customers the full 
variety and creativity of your promotional products, you 
can take your customers on an individual tour of the fair 
on your own responsibility on the last day of the fair. To 
avoid any uncertainties, the PSI asks all exhibitors to have 
appropriate price lists ready. 

Extensive specialist programme

Around three months before the start of the fair, concep-
tual ideas for the various special areas Community Café, 
GUSTO, Textile Campus, Textile Village, the touring ex-
hibition ökoRAUSCH Wissenswelt (see page 15) and the 
new “Special Show Finishing” are in the middle of oper-
ational planning. “There are numerous new products and 
exciting concepts on the market that finally want to be 

PSI Journal 11/2022 www.psi-network.de www.psi-network.de PSI Journal 11/2022
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After a two-year break, the PSI trade show, the flagship of  the 
European promotional products industry, is heading full steam 
ahead towards its target of  400 exhibitors. On board are 
renowned national and international players eager to use this 
event as a presentation and networking platform. 

The list of exhibitors is growing steadily

Full speed ahead

trade fair after this two-year break. This is evidenced by 
the numerous statements from exhibitors who are count-
ing on the PSI 2023 as a presentation and networking plat-
form and will be present in Düsseldorf from 10 to 12 Jan-
uary. Some of them are quoted on these pages.

Bookings get off  to a very good start

Planning is in full swing and the list of exhibitors contin-
ues to grow steadily. By the editorial deadline in mid-Oc-
tober, over 65 percent of the space in Halls 9 and 10 were 
firmly booked. This corresponds to 320 exhibitors from 

23 countries who have secured stand space. Among them 
are more than 50 new exhibitors who enrich the range 
with interesting products. In addition, a further 20 percent 
of the hall space has been reserved. And there is also a 
lot happening on the visitor side: “The popularity of the 
industry means a lot to us,” says PSI Director Petra Las-
sahn, who is delighted. “Even before our ticket shop opened, 
there were many visitor enquiries from Germany and abroad. 
Tickets have been available since mid-September and we 
are very pleased with the high quality of our legitimised 
visitors from many European countries, such as Germa-
ny, France, Italy, Spain, Switzerland and Slovakia. And 
there are even enquiries from Brazil, Israel, Pakistan and 
other countries outside Europe. ” The exhibitor database 
is also online and can be used for planning the trade show. 

The PSI does not invite industrial customers

Contrary to all rumours, the PSI would like to clarify once 
again that they do not invite industrial customers. Only 
PSI distributors have the opportunity to invite up to ten of 
their industrial customers, and only on the third day of the 
trade fair. So if you want to show your customers the full 
variety and creativity of your promotional products, you 
can take your customers on an individual tour of the fair 
on your own responsibility on the last day of the fair. To 
avoid any uncertainties, the PSI asks all exhibitors to have 
appropriate price lists ready. 

Extensive specialist programme

Around three months before the start of the fair, concep-
tual ideas for the various special areas Community Café, 
GUSTO, Textile Campus, Textile Village, the touring ex-
hibition ökoRAUSCH Wissenswelt (see page 15) and the 
new “Special Show Finishing” are in the middle of oper-
ational planning. “There are numerous new products and 
exciting concepts on the market that finally want to be 

In our view, PSI is the showpiece of  the European promotional products 
business. We are really looking forward to the long-overdue in-person 
meeting with our customers from within Germany and especially abroad. 

At the trade show, politicians can see that 
our industry renders a significant contri-
bution in terms of  the economy and, in 
doing so, takes a responsible stance in 
dealing with the important topic of  sus-
tainability. At PSI 2023, FARE is going to 
demonstrate that the path we embarked 
upon more than ten years ago, with the 
introduction of  the ÖkoBrella range, is 
continuing true to form: with a sustaina-

bility strategy which, among other things, encompasses our company’s 
climate-neutrality exactly as much as climate-neutral umbrellas. We are 
particularly proud of  the fact that our commitment on this future topic is 
regularly honoured at the PSI sustainability Awards, most recently in 
2021 with the distinction, “Innovator of  the Year” and in 2022 for the 
“Sustainable Campaign of  the Year”.

>>

Volker Griesel, Managing Director FARE – 
Guenther Fassbender GmbH

PSI Journal 11/2022 www.psi-network.de www.psi-network.de PSI Journal 11/2022
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We are already looking forward to direct in-person contact with our cus-
tomers and prospects at our PSI booth. For all the digital progress, the 
quality of  our artisanship is still best experienced live. How do our porce-

lain feel to the touch with finishing? How exqui-
sitely are designs realised, how pleasant are 
they to hold and how heavy are they? What 
product matches my design? All this and much 
more can be truly felt and discovered in direct 
comparison. Along the way we’re looking for-
ward to a high-quality brand environment at 
this established event, whose internationality in 
the sector is undisputedly attractive.

For us, PSI is the most important trade show, where the entire European 
industry meets and that includes the international market participants. 
From our viewpoint, the auspices are good, especially due to the new old 

date in January. Supported by the classic New 
Year motivation the need for solution-oriented 
dialogue on present day challenges, and the re-
start happening in the sector, we are looking 
forward to seeing our customers from across 
Germany and Europe in person again. 

In our view, PSI is the leading platform for the promotional products busi-
ness in Europe. This is where our subsidiaries show off  their products to 
their and our customers. And important signals are sent to politicians and 

businesses that use the products. Precisely in 
economically difficult times, the specifically de-
ployed promotional product has a huge advan-
tage in the marketing mix, since scatter losses 
are minimised. We are looking forward to the 
imminent relaunch of  trade show business at 
PSI 2023 in Düsseldorf. Not only are products 
being presented there, but, after a long time, 
the European PSI network is convening again. 
Lots has happened in the past three years and 
alongside many topics that are currently occu-

pying us, sustainability is a really big one. We are excited to see what the 
industry exhibits on the subject in Düsseldorf  in January 2023. 

The company Spranz has been a PSI exhibitor from practically the very 
beginning and still places great expectations on the PSI as an internation-
al meeting place of  the industry. Especially after the two difficult previous 

years without many contacts, we would like to 
strengthen this event and personally present 
the new collection to our customers directly at 
the beginning of  the year. We welcome the an-
nounced new orientation and focus of  the PSI 
as well as the return to more appreciation for 
exhibitors and in particular promotional prod-
ucts distributors. After all, they are our target 
group, which we would very much like to meet 
again personally at the PSI 2023. Since we 
have been delivering climate-neutrally for eight 

years now, we will again focus on progressive, design-oriented articles in 
addition to the further development of  this theme – which we also imple-
ment in other eco-friendly products. And it is going to be exciting, be-
cause we also have a surprise product line in the programme, which we 
will present at the PSI. The topics, which the industry is currently dealing 
with, are diverse. Besides the complex challenges regarding production, 
raw materials and transport, the increasingly difficult political and regula-
tory framework conditions in Germany are overwhelmingly present. It is 
important to take action from every direction. Promotional articles as the 
haptic extension of  classic as well as online advertising also must be 
brought back into the focus of  decision-makers and strengthened as an 
integral part of  the marketing mix in line with compliance requirements.

We are convinced: PSI is the country-wide shop window onto the sector 
for our products and finishing services. Here, we are able to exhibit our 

brand message to a broad-based, international 
target group that goes beyond the DACH re-
gion. In the milieu of  high-quality products, we 
reach exactly the market participants we are 
looking for. 

Silke Eckstein, Managing Director SND 
PorzellanManufaktur GmbH

Jan Breuer, Managing Director mbw 
Vertriebsges. mbH

Kai Gminder, Managing Director Gustav 
Daiber GmbH
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presented on an international stage again,” explains Pet-
ra Lassahn and adds, “As organisers of the PSI and espe-
cially as Europe’s largest trade network, we are continu-
ing to expand our specialist programme.” The focus will 
be on the megatrends of sustainability and digitalisation, 
including their impact on processes, products and busi-
ness models, as well as dealing with strategic market chang-
es such as supply chain disruptions, energy supply, raw 
material shortages, skills shortages, inflation, new work 
and diversification. Already enlisted as speakers are Alex-
ander Stork, Head of Energy, Sustainability, Mobility and 
Logistics at “Bundesverband mittelständische Wirtschaft 
e.V.” (German SME Association), Marko Hanecke of PRIN-
TELLIGENT, Hendrik Habermann and Guido Badjura of 
DATEV. Other confirmed speakers include Michael Bromb-
erger, Managing Director of GERNET Printpack GmbH, 
and kmu-digital founder Dennis Arntjen.

Sustainability as a focal theme 

One of the focal themes that is not only of concern to the 
trade but will also be in focus at the PSI 2023 is sustaina-
bility: the potential of sustainability aspects will be exam-
ined at the PSI in a practical and segment-specific man-
ner. At the Textile Campus, experts will provide valuable 
impulses on sustainable textile production, fair and eco-
logical supply chains, eco-design, circular economy, recy-
cling and upcycling, seals, standards and certifications. 

All-round support from the PSI

In addition to the lecture programme and visits to the spe-
cial exhibition areas, Petra Lassahn particularly recom-
mends the two Community Cafés to PSI members, which 
also bring the networking idea to life at the PSI. Anyone 
who would like to meet with business partners there to 

We are already looking forward to direct in-person contact with our cus-
tomers and prospects at our PSI booth. For all the digital progress, the 
quality of  our artisanship is still best experienced live. How do our porce-

lain feel to the touch with finishing? How exqui-
sitely are designs realised, how pleasant are 
they to hold and how heavy are they? What 
product matches my design? All this and much 
more can be truly felt and discovered in direct 
comparison. Along the way we’re looking for-
ward to a high-quality brand environment at 
this established event, whose internationality in 
the sector is undisputedly attractive.

For us, PSI is the most important trade show, where the entire European 
industry meets and that includes the international market participants. 
From our viewpoint, the auspices are good, especially due to the new old 

date in January. Supported by the classic New 
Year motivation the need for solution-oriented 
dialogue on present day challenges, and the re-
start happening in the sector, we are looking 
forward to seeing our customers from across 
Germany and Europe in person again. 

In our view, PSI is the leading platform for the promotional products busi-
ness in Europe. This is where our subsidiaries show off  their products to 
their and our customers. And important signals are sent to politicians and 

businesses that use the products. Precisely in 
economically difficult times, the specifically de-
ployed promotional product has a huge advan-
tage in the marketing mix, since scatter losses 
are minimised. We are looking forward to the 
imminent relaunch of  trade show business at 
PSI 2023 in Düsseldorf. Not only are products 
being presented there, but, after a long time, 
the European PSI network is convening again. 
Lots has happened in the past three years and 
alongside many topics that are currently occu-

pying us, sustainability is a really big one. We are excited to see what the 
industry exhibits on the subject in Düsseldorf  in January 2023. 

The company Spranz has been a PSI exhibitor from practically the very 
beginning and still places great expectations on the PSI as an internation-
al meeting place of  the industry. Especially after the two difficult previous 

years without many contacts, we would like to 
strengthen this event and personally present 
the new collection to our customers directly at 
the beginning of  the year. We welcome the an-
nounced new orientation and focus of  the PSI 
as well as the return to more appreciation for 
exhibitors and in particular promotional prod-
ucts distributors. After all, they are our target 
group, which we would very much like to meet 
again personally at the PSI 2023. Since we 
have been delivering climate-neutrally for eight 

years now, we will again focus on progressive, design-oriented articles in 
addition to the further development of  this theme – which we also imple-
ment in other eco-friendly products. And it is going to be exciting, be-
cause we also have a surprise product line in the programme, which we 
will present at the PSI. The topics, which the industry is currently dealing 
with, are diverse. Besides the complex challenges regarding production, 
raw materials and transport, the increasingly difficult political and regula-
tory framework conditions in Germany are overwhelmingly present. It is 
important to take action from every direction. Promotional articles as the 
haptic extension of  classic as well as online advertising also must be 
brought back into the focus of  decision-makers and strengthened as an 
integral part of  the marketing mix in line with compliance requirements.

We are convinced: PSI is the country-wide shop window onto the sector 
for our products and finishing services. Here, we are able to exhibit our 

brand message to a broad-based, international 
target group that goes beyond the DACH re-
gion. In the milieu of  high-quality products, we 
reach exactly the market participants we are 
looking for. 

Silke Eckstein, Managing Director SND 
PorzellanManufaktur GmbH

Jan Breuer, Managing Director mbw 
Vertriebsges. mbH

Kai Gminder, Managing Director Gustav 
Daiber GmbH

Armin Halfar, Managing Director Halfar 
System GmbH

Lorne Spranz, 
Managing Director of Spranz GmbH
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T he interactive science exhibition, held for the 
first time at the 2020 ökoRAUSCH Festival für 
Design und Nachhaltigkeit (Festival for Design 
and Sustainability) in Cologne, ties in with the 
topics of sustainable design and makes the 

ecological and social context tangible. Why do we need to de-
velop a new way of using materials that protects resources? 
Why are we committed to gender equality? What instruments 
can we use to transform visions of society into reality? Posi-
tive suggestions to solve these issues open people’s minds to 
alternative concepts for life, consumption, production, the econ-
omy and politics that may make it possible for everyone to 
lead a good life that is environmentally and socially responsi-
ble. The PSI is holding the exhibition in Hall 10 Stand 04 as 
part of the trade fair.

Five speci�c areas of  focus 
Positive alternatives for a sustainable future are explored at 
information stands and interactive exhibits corresponding to 
the five areas of focus, i.e. Natural, Digital, Creative, Fair and 
Inspirational. 

1. Natural = the future of  design / safeguarding resources
We would need four planets to meet our present levels of con-
sumption. It is just not possible for us to get this under control 
simply by using renewable raw materials since they take up 
land. Only by cutting consumption, using things for longer and 
recycling can we help to safeguard our resources. 

2. Digital = sustainable codes / innovating technology with 
sustainability
What is the carbon footprint. of the virtual space? Should we 
not be measuring our digital activities in terms of emissions 

Sustainable lifestyles and blueprints for society

ökoRAUSCH Wissenswelt touring exhibition 
While it is true that the main focus at PSI 2023 is on promotional merchandise, the sector 
is still well aware of  its social responsibility. That is the reason why the PSI is showcasing 
the ökoRAUSCH Wissenswelt touring exhibition that addresses the subjects of  sustainable 
lifestyles and blueprints for society in Hall 10 Stand A 04.

exchange ideas or talk to customers in a relaxed atmos-
phere can get vouchers for this at the entrance to the trade 
fair. The PSI also supports exhibitors with the Premium 
Exhibitor Listing to make their trade fair presence as ef-
fective as possible. Three exclusive marketing packages 
are available to choose from, all with the aim of putting 
brands, innovations and products in the spotlight and ad-
dressing potential new customers. Another step towards 
successful new business is the collection, management 
and follow-up of trade fair contacts. The PSI o�ers the 
right tool for this with the lead management app Empe-
ria. With it, exhibitors can scan, edit and manage their con-
tacts - online, o�ine and all in one app. Incidentally, this 
is constantly being expanded and equipped with new func-
tions. More information on this, as well as current infor-
mation and FAQs for exhibitors and visitors to PSI, can 
be found at www.psi-messe.com <

The diversity of exhibitors from across the 
world with their creative promotional ideas 
and useful, business-boosting services is the 
big advantage of the PSI trade show. 

The now 320 exhibitors from 23 countries 
include: 

The New Wave Group ABB is active in the Corpo-
rate Wear, Sports & Leisure and Home Furnishings ar-
eas of business. The company supplies the promotion-
al products trade with a broad range of high-quality tex-
tiles from the brands Harvest, Printer, Projob, Clique, 
and more, which will also be on display at PSI 2023. 
The internationally active, stock exchange-listed Swed-
ish manufacturer and importer is synonymous with im-
peccable service and short delivery times. It is the own-
er of the German New Wave GmbH.

Offene Systeme Software! specialises in innovative 
software for the promotional products sector. With now 
more 450 customers and many service partners, O�-
ene Systeme Software! is among the leading manufac-
turers of software for trade in the German-speaking re-
gion. The no-cost inventory control system KS1 Econ-
omy, the more extensive versions KS1 Basic and KS1 
Professional, the Product Database, along with the An-
frage shop system o�er a diverse array of possibilities 
for distributors and suppliers alike. The experienced 
team will be providing information and advice to all 
trade show visitors wishing to know more at PSI.

MAXIM Ceramics GmbH, a subsidiary of the Polish 
porcelain manufacturer Maxim, has been o�ering since 
2012 a wide range of ceramic, porcelain and glass 
products for commercial use in countries including 
Germany, Austria and Switzerland. The company, which 
is well-known for its high-quality promotional ceram-
ic as well as finishing, will be showing o� what it can 
do at PSI.

The Walz corporate group has been on the mar-
ket as a proprietor-managed family business since 1979. 
Numerous patents and registered trademarks under-
score the innovative impact of the divisions Walz 
Kunststo� kreativ, Wellness Promotion, Compact Pa-
per Promotion and time4you Kalender. The stand-out 
feature: plastic injection moulding, paper processing, 
assembly and customisation of products take place in 
the company itself. Thanks to this extraordinary depth 
of production, Walz satisfies the highest demands on 
flexibility, quality and reliability. A visit to PSI is well 
rewarded.

PSI is the leading international trade show and, and the start of  the year, 
the kick-off  event for the promotional products industry. For that reason, 
the decision to be there in Düsseldorf  in January 2023 was a very easy 

one to make and we are already very much look-
ing forward to a successful relaunch after the 
pandemic. Once again we are anticipating 
high-quality conversations with national and in-
ternational distributors and a productive gath-
ering of  the sector after two years. This is espe-
cially important against the background of  the 
challenges the industry is currently having to 
face: these include supply chain problems, 
which are exacerbated by the tense situation in 

container shipping, as well as currently poor trend in the price of  the dol-
lar. Economic trends continue to be crucially decisive for industry’s 
success.

Markus Nawrotzky, Distribution Manager 
Individual Umbrellas at Doppler 
H. Würflingsdobler
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T he interactive science exhibition, held for the 
first time at the 2020 ökoRAUSCH Festival für 
Design und Nachhaltigkeit (Festival for Design 
and Sustainability) in Cologne, ties in with the 
topics of sustainable design and makes the 

ecological and social context tangible. Why do we need to de-
velop a new way of using materials that protects resources? 
Why are we committed to gender equality? What instruments 
can we use to transform visions of society into reality? Posi-
tive suggestions to solve these issues open people’s minds to 
alternative concepts for life, consumption, production, the econ-
omy and politics that may make it possible for everyone to 
lead a good life that is environmentally and socially responsi-
ble. The PSI is holding the exhibition in Hall 10 Stand 04 as 
part of the trade fair.

Five speci�c areas of  focus 
Positive alternatives for a sustainable future are explored at 
information stands and interactive exhibits corresponding to 
the five areas of focus, i.e. Natural, Digital, Creative, Fair and 
Inspirational. 

1. Natural = the future of  design / safeguarding resources
We would need four planets to meet our present levels of con-
sumption. It is just not possible for us to get this under control 
simply by using renewable raw materials since they take up 
land. Only by cutting consumption, using things for longer and 
recycling can we help to safeguard our resources. 

2. Digital = sustainable codes / innovating technology with 
sustainability
What is the carbon footprint. of the virtual space? Should we 
not be measuring our digital activities in terms of emissions 

Sustainable lifestyles and blueprints for society

ökoRAUSCH Wissenswelt touring exhibition 
While it is true that the main focus at PSI 2023 is on promotional merchandise, the sector 
is still well aware of  its social responsibility. That is the reason why the PSI is showcasing 
the ökoRAUSCH Wissenswelt touring exhibition that addresses the subjects of  sustainable 
lifestyles and blueprints for society in Hall 10 Stand A 04.

and ethics as well, not just in shares and likes? Coming up with 
smart codes and innovative ideas might signal a shift towards 
a climate-friendlier Internet. 

3. Creative = creating value / repairing things and playing 
around with new ideas
We are surrounded by so much used stu� – the art is to rec-
ognise its value, preserve value and create new value from it. 
Everyday items are repaired and creatively repurposed. Crafts-
manship is shown from a fresh perspective. Let us take pleas-
ure in the excess we already have without depleting natural 
resources!

4. Fair = creating fairness / experiencing and calling for em-
powerment
Equal rights, equal opportunities! Confronting stereotypes and 
prejudice with creativity and understanding: culture and per-
sonal commitment empower people to raise their voice inde-
pendently and as they choose, enter the public space and de-
mand their rights and visibility.

5. Inspirational = re-imagining society / transformation de-
sign and the art of  change
If we give thought patterns and habits a socio-ecological boost 
using creative means, sustainable futures will be within our 
reach. How can we encourage people to embrace change? 
Which instruments can we use to make visions for society be-
come reality?

ökoRAUSCH Wissenswelt is a project from Stadt Land Welt 
e.V. in cooperation with ökoRAUSCH, sponsored by Stiftung 
Umwelt und Entwicklung in North-Rhine Westphalia. 
Contact: stadt.land.welt@posteo.de

The diversity of exhibitors from across the 
world with their creative promotional ideas 
and useful, business-boosting services is the 
big advantage of the PSI trade show. 

The now 320 exhibitors from 23 countries 
include: 

The New Wave Group ABB is active in the Corpo-
rate Wear, Sports & Leisure and Home Furnishings ar-
eas of business. The company supplies the promotion-
al products trade with a broad range of high-quality tex-
tiles from the brands Harvest, Printer, Projob, Clique, 
and more, which will also be on display at PSI 2023. 
The internationally active, stock exchange-listed Swed-
ish manufacturer and importer is synonymous with im-
peccable service and short delivery times. It is the own-
er of the German New Wave GmbH.

Offene Systeme Software! specialises in innovative 
software for the promotional products sector. With now 
more 450 customers and many service partners, O�-
ene Systeme Software! is among the leading manufac-
turers of software for trade in the German-speaking re-
gion. The no-cost inventory control system KS1 Econ-
omy, the more extensive versions KS1 Basic and KS1 
Professional, the Product Database, along with the An-
frage shop system o�er a diverse array of possibilities 
for distributors and suppliers alike. The experienced 
team will be providing information and advice to all 
trade show visitors wishing to know more at PSI.

MAXIM Ceramics GmbH, a subsidiary of the Polish 
porcelain manufacturer Maxim, has been o�ering since 
2012 a wide range of ceramic, porcelain and glass 
products for commercial use in countries including 
Germany, Austria and Switzerland. The company, which 
is well-known for its high-quality promotional ceram-
ic as well as finishing, will be showing o� what it can 
do at PSI.

The Walz corporate group has been on the mar-
ket as a proprietor-managed family business since 1979. 
Numerous patents and registered trademarks under-
score the innovative impact of the divisions Walz 
Kunststo� kreativ, Wellness Promotion, Compact Pa-
per Promotion and time4you Kalender. The stand-out 
feature: plastic injection moulding, paper processing, 
assembly and customisation of products take place in 
the company itself. Thanks to this extraordinary depth 
of production, Walz satisfies the highest demands on 
flexibility, quality and reliability. A visit to PSI is well 
rewarded.

PSI Journal 11/2022 www.psi-network.de www.psi-network.de PSI Journal 11/2022

15

 stadt-land-welt.org/wanderausstellung www.psi-messe.com

10_15_PSI_2023_e.indd   15 14.10.22   09:01



. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

G·S·A

PSI No. Exhibitor      Web    Stand
60557 Bike Citizens Moblile Solutions GmbH, AUSTRIA      9C61
60491 BILLY the Clip Verwertungs GmbH, AUSTRIA  billytheclip.com   9A57
60460 Candol Produktions- und HandelsgesmbH, AUSTRIA  www.candol.com   9C49
45775 EUROPACK, AUSTRIA         9B08
60424 FreeWings / FIBS, AUSTRIA        9C54

Fresh Aid +, AUSTRIA        9D54
46235 HERKA GmbH, AUSTRIA    www.herka-frottier.at   10G28
41565 KP Plattner GmbH, AUSTRIA    www.kp-plattner.at   9C43
49872 Landgarten GmbH & Co. KG, AUSTRIA   www.landgarten.at   10A27
47225 LIP Handelsgesellschaft GmbH, AUSTRIA       9E55
60451 RINAMA GmbH, AUSTRIA        10G32
49286 STAINER Schriften & Siebdruck GmbH & Co KG, AUSTRIA www.print-tattoo.com  9G21
44329 aditan, GERMANY         10L38
45448 Aetzkunst GmbH & Co. KG, GERMANY       9B29
45590 aloga gmbh, GERMANY        10D27
43602 Bauer GmbH Bandweberei, GERMANY       9C69
42275 brandsupply GmbH, GERMANY        9D51
46905 Brauns-Heitmann GmbH & Co. KG, GERMANY      9C04
49960 Campo Sportivo GmbH, GERMANY   www.artiva-sports.com  9E25
45140 Carry Products GmbH, GERMANY       9D76
46125 CG International GmbH, GERMANY       10G42
60181 Con�serie Möhlenkamp Gbr, GERMANY   www.con�serie-moehlenkamp.de 9B57
41421 Coolike-Regnery GmbH, GERMANY   www.coolike.de   9C39
47376 CosmoShop GmbH, GERMANY    www.werbemittelshop.de  9E69
48323 DigiPromo Software Partner Datenmedien, GERMANY     9D52
41752 doppler H. Wür�ingsdobler GmbH, GERMANY  dopplerschirme.com/de  10A46
46897 Dosenspezialist GmbH, GERMANY       9E32
44886 DreiMeister Spezialitäten, GERMANY       9A37
60569 Durable Hunke & Jochheim GmbH & Co. KG, GERMANY     9D69
47300 Easy Gifts GmbH, GERMANY        10F35

The Industry’s 
Who and How. 
My PSI. Live.Exhibition Centre Düsseldorf

10 –12

23

PRELIMINARY EXHIBITOR LIST OF THE PSI 2023 BY REGIONS

We are happy to welcome the following exhibitors:
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PSI No. Exhibitor      Web    Stand
60535 ECS Cleaning Solutions GmbH, GERMANY   www.ecsag.com   9D56
49982 Edition Michael Fischer GmbH - EMF Verlag, GERMANY www.emf-verlag.de   10L55
49467 Einkaufswagenlöser.de, GERMANY       10B27

41369 elasto GmbH & Co. KG, GERMANY   www.elasto.de   10L49

47527 Erich Utsch AG, GERMANY        9D41
43877 FAIRBAGS GmbH, GERMANY        10G50
43144 FARE - Guenther Fassbender GmbH, GERMANY  www.fare.de   10E36-01
47123 �des Druck und Medien GmbH, GERMANY       9A39
49141 FLÜWA GmbH, GERMANY        9C52
60461 Frischtuch GmbH, GERMANY    www.frischtuch.de   9B50
60571 frunol delicia GmbH, GERMANY        9E75
48691 GC Footwear GmbH, GERMANY        10A39
60573 GEFU GmbH, GERMANY        9B73
42351 Gollnest & Kiesel GmbH & Co. KG, GERMANY      9G49
42819 Gustav Daiber GmbH, GERMANY   www.daiber.de   10E36
46944 Gutting Pfalznudel GmbH, GERMANY       9C03
47881 Hädicke GmbH & Co. KG, GERMANY       9B47
45666 Halfar System GmbH, GERMANY       10E36-02
43749 HALM Straws GmbH, GERMANY       9B61
60517 HalmBrüder GmbH, GERMANY        9D47
60549 Happykeks GmbH, GERMANY        10C67
44954 happyROSS GmbH, GERMANY    www.happyross.de/wm  10A21
44885 Heinrich Sieber + Co. GmbH, GERMANY   www.sieber-taschen.de  10G50
46612 Hellma Gastronomie-Service GmbH, GERMANY  www.hellma.de   9G32-06
41583 HEPLA-Kunststo�technik GmbH & Co KG, GERMANY  www.hepla.de   10A49
41016 Heri-Rigoni GmbH - emotion factory, GERMANY  www.heri.de   9F48
41118 hoechstmass, GERMANY        9E50
45973 Hörsteler Interior Design GmbH, GERMANY  www.hoersteler.de   10D12
46478 Hultafors Group Germany GmbH, GERMANY      10B13
43000 IMTC Manufacturing & Trade GmbH, GERMANY  www.axopad-mousepad.de/preislisten 10B30
49880 Inkcups Europe GmbH, GERMANY   www.inkcups.com   10E62
60470 interfon adress GmbH, GERMANY   www.interfon-adress.de  9E47
49767 J.S. Fashion GmbH, GERMANY    www.jung�eisch.de   9A71
60560 Jalema GmbH, GERMANY        9B54
48291 JH Innovations GmbH, GERMANY       9E51
41990 Joytex GmbH & Co. KG, GERMANY       10G19
60555 JULIUS-K9 GmbH, GERMANY        9C51
60200 Jung�eisch GmbH, GERMANY    www.jung�eisch.de   9E63
48245 JUTEKO GmbH, GERMANY        10B44
42706 Kalfany Süße Werbung GmbH & Co. KG, GERMANY      10E20
49826 KERNenergie GmbH, GERMANY        9G32
48320 Kim Kranholdt GmbH, GERMANY   www.kranholdt.de   9A63
60471 Kingstar Technologie GmbH, GERMANY   ikingstar.com   9D45
60553 Klar Seifen GmbH, GERMANY        9A69
44071 KÖNITZ PORZELLAN GMBH, GERMANY   www.koenitz.com   9G27
47406 koziol ideas for friends GmbH, GERMANY   koziol-incentives.de   10D50
49644 LEONARDO - glaskoch B. Koch jr. GmbH + Co. KG, GERMANY     10D49-01
60565 Lexonnet Designwelt GmbH, GERMANY       10H56
49756 Living Bytes GmbH, GERMANY        9A76
46104 logolini Präsente, GERMANY        9B22
20504 LPZ Handelsgesellschaft mbH, GERMANY   www.lpz-gmbh.de   9A56
40909 MACMA Werbeartikel OHG, GERMANY   www.macmaworld.com   10K53
44833 Mahlwerck Porzellan GmbH, GERMANY   www.mahlwerck.de   9E48
46503 MAXIM Ceramics GmbH, GERMANY       9G63
42020 mbw Vertriebsges. mbH, GERMANY   mbw.sh/de   10E36-04
43927 memo AG, GERMANY    www.memo-promotion.de  10E25
60121 MetalicCards UG, GERMANY    metaliccards.com   9B56

The Industry’s 
Who and How. 
My PSI. Live.Exhibition Centre Düsseldorf

10 –12

23
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PSI No. Exhibitor      Web    Stand

41836 meterex, GERMANY     www.meterex.com/de  10D34

60521 Micro Mobility Systems D GmbH, GERMANY  www.microscooter-shop.de  9C62
60492 MOUTH Propaganda GmbH, GERMANY       9E53
76979 mt products GmbH, GERMANY    www.mtproducts.de   9A75
47774 Müller Werbemittel GmbH & Co. KG, GERMANY      10L56
49948 MYRIX GmbH, GERMANY        10L38
60551 New Idea Crafts GmbH, GERMANY   newideacrafts.de   9C36
80075 O�ene Systeme Software!, GERMANY   www.ks1.de   10B48
60550 Original Bu� S.A., GERMANY    www.bu�.com/de_de/custom-business 9C32
47378 Paper + Design GmbH, GERMANY   www.paper-design.de  10G60
45999 PASSATGUMMI, GERMANY    www.passatgummi.de  9G20
60537 Pink Pepper Media GmbH, GERMANY   www.pinkpm.de   9C53
46596 POLYCLEAN International GmbH, GERMANY  www.polyclean.com   10C49
60512 Pottkorn GmbH, GERMANY        9C38
60563 projekt software GmbH, GERMANY   www.projekt-software.de  9A50
46355 Promidata GmbH, GERMANY    www.promidata.com   10H58
60208 Protect-Ideas GmbH & Co. KG, GERMANY       9A40

PSI Promotional Product Service Institute   www.psi-messe.com
PSI Community Café & Product Presentations      9E82, 9E80
PSI Community Café & Sonderschau Veredelung      10F10
PSI Forum          10G04
PSI GUSTO Lounge         9G32-03
PSI International Lounge        10E05
PSI Media Lounge         9G82
PSI Newcomer Lounge        9F81, 9A81
PSI Services & Info         9A06, 9A05
PSI Sustainability Awards Area    www.psi-awards.de   9G74
PSI Textile Campus         10H10, 10L07, 10L02
PSI TV Studio         10L03

42487 REFLECTS GMBH, GERMANY    www.re�ects.com   10L38
47182 Reisenthel Accessoires GmbH & Co. KG, GERMANY  reisenthel.com   10G49
44940 RICOLOR MK-Haushaltswaren, GERMANY       9C30
44508 Ritter-Pen GmbH, GERMANY        9F44
60448 Rommelsbacher ElektroHausgeräte GmbH, GERMANY www.rommelsbacher.de  9C55

RX Austria & Germany    www.rxglobal.com/rx-austria-germany 9A06, 9A05

60536 Salzmann GmbH, GERMANY        9B55
43416 Schneider Schreibgeräte GmbH, GERMANY      9G47
48123 Silverspot Trading GmbH, GERMANY   www.silverspottrading.com  9C20
49550 SKARPETA GmbH, GERMANY        10D56
60203 snagger GmbH, GERMANY    www.snagger-germany.com/b2b 9C58
45567 SND Porzellanmanufaktur GmbH, GERMANY      10E36-03
47677 Sopp Industrie GmbH, GERMANY   www.sopp.de   10G62
44120 Sport Böckmann GmbH, GERMANY       10F64
41462 Spranz GmbH, GERMANY    spranz.de    10A32

The Industry’s 
Who and How. 
My PSI. Live.Exhibition Centre Düsseldorf

10 –12

23



. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

PSI No. Exhibitor      Web    Stand

41848 uma Schreibgeräte, GERMANY    uma-pen.com   10E52

43535 Viaduct GmbH, GERMANY        9D64
60554 VOITED Adventure GmbH, GERMANY       9E39
44685 WAGUS GmbH, GERMANY    www.wagus.de   9F04
41594 Walz GmbH & Co.KG, GERMANY   www.walz-gruppe-ulm.de  9E54
60449 wende.interaktiv GmbH, GERMANY   www.touch-the-future.de  9C67
60179 WUNSCHPRODUCTS, GERMANY        9B48

44066 Zippo GmbH, GERMANY    www.zippo.de   10G61

45956 burger pen AG, SWITZERLAND    burgerswisspen.com   10K49
60227 Earline AG, SWITZERLAND    www.saverave.ch   9G10
60507 mydropz AG, SWITZERLAND    dropz.com    9C50
48816 Swiss Mountain Hand Bags ABC GmbH, SWITZERLAND     10E16
44281 VICTORINOX AG, SWITZERLAND   www.victorinox.com   10F36

BENELUX

45194 ARA NV, BELGIUM         10L26
90103 BRIKL BV, BELGIUM         9G19
48045 B-TOKEN BVBA, BELGIUM        9B38
49663 Orakel bvba, BELGIUM        9B36
48836 Papermints S. A., BELGIUM    papermints.eu/logo-products  9D58
60490 Purple Mustard Europe NV, BELGIUM   www.purplemustard.eu  9C35

60441 AKROH INDUSTRIES BV, NETHERLANDS (The)  akroh.com    9F62
60514 Azurous, Inc. dba Cabeau, NETHERLANDS (The)      9E57
60394 Blooms out of  the box B.V., NETHERLANDS (The)  www.BloomsoutoftheBox.de  9E61
48043 Boogaard Textiles B.V., NETHERLANDS (The)      10H49
60539 BrandCommerce BV, NETHERLANDS (The)   www.brandcommerce.nl  10E12
46789 CoMo Europe B.V., NETHERLANDS (The)       9G22
47506 Condom Message, NETHERLANDS (The)   www.condommessage.com  9F02
60575 Correctbook Europe BV, NETHERLANDS (The)      9B58
43766 EcoSavers® - POWERplus®, NETHERLANDS (The)  www.ecosavers.nl   9A51

49118 Eurobottle B.V., NETHERLANDS (THE)       9E26

17344 FF-PACKAGING BV, NETHERLANDS (The)       9C64
48277 Green Earth Products, NETHERLANDS (The)  greenearthproducts.de  10E18
60498 Hypon BV, NETHERLANDS (The)       9B25
44894 Intermed Asia Ltd., NETHERLANDS (The)       10D29
60548 Marvin´s BV, NETHERLANDS (The)       9D57
49997 MIZU Europe BV, NETHERLANDS (The)       9F29
60530 Nomenta Industries International B. V., NETHERLANDS (The)     10F54
60479 Retulp Custom BV, NETHERLANDS (The)   www.retulp.de   9C70
48301 SL BAGS, NETHERLANDS (The)    slbags.com   10K37
60155 Sunware BV, NETHERLANDS (The)   www.sunware.com   9A30
46766 Tasty Present, NETHERLANDS (The)       9A36
60188 The Great Wall International Trading B.V., NETHERLANDS (The)     9B64
60574 Treebytree BV, NETHERLANDS (The)       10F14
49918 Xapron B.V., NETHERLANDS (The)   xapron.nl    9A58
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EUROPE (excluding GSA & BENELUX)

PSI No. Exhibitor      Web    Stand
49765 PNG 1962 Ltd, BULGARIA    www.png.bg   10D16

43581 Croatian umbrella Ltd, CROATIA   croatianumbrella.com  10B32
49994 UMBRA design d.o.o., CROATIA        9E46

43549 ArtForFans, Jan Bagin, CZECH REPUBLIC (THE)  www.artforfans.eu   9A67
47265 GRASPO CZ, a.s., CZECH REPUBLIC (THE)   www.graspo.com   9C44
47192 Linarts s.r.o., CZECH REPUBLIC (THE)       10G21
49627 Promoteus 1000KOZ, s.r.o., CZECH REPUBLIC (THE)      10E19

60529 MASCOT International A/S, DENMARK   www.mascot.de/de   10A18
43439 MIIEGO AUDIO, DENMARK        9C13
45411 Neutral.com, DENMARK        EN02, 10D36
42713 POUL WILLUMSEN P/S, DENMARK   www.poul-willumsen.com  9C21
48273 Retap ApS, DENMARK    www.retap.com   9B26

60477 Finable Oy, FINLAND     www.green�n.�   9A59

60570 Pure Waste Textiles Oy, FINLAND   www.purewaste.com   9F50

60458 Christian Fabrications SARL, FRANCE       9D62
60513 CSI COTON, FRANCE     www.csi-coton.com   9D49
45457 Lexon SAS, FRANCE         10F27

60478 S.Simeonidis EE „Nicklis“, GREECE   www.transferprint.de   9A47

45829 Goldstar- Europe, IRELAND    goldstarpens.de/UI/Default.aspx 9F37

60506 Bettinardi Srl, ITALY     www.bettinardiwatch.com  9A64
60187 Brevetti WAF S.r.l., ITALY    www.brevettiwaf.it   9D36
60160 ESPA SRL, ITALY     www.espaitalia.it   10H57
48519 Finardi Milena SRL, ITALY    www.promotionalstrawhats.com  10B68
41734 giuseppe di natale spa, ITALY    www.dinatalestyle.com  10F62
49095 GPS BAGS SPA, ITALY    www.gpsbags.com    10E65
na/a LASIT Sistemi e Tecnologie Elettrottiche S.p.A., ITALY      9E31
49315 MARNATI SAS, ITALY         10A28
60546 Mat.en S.r.l., ITALY         9A62
41680 METRICA SPA, ITALY     www.metrica.it   9B17
49462 Nastrotecnica srl, ITALY    www.nastrotecnica.it   10D43
43438 OMETEC S.R.L., ITALY    www.againdustrial.it/en  10E57
47430 RO-WE SNC DI Brusaterra Roberto & C., ITALY  www.rowekeyholders.com  9B40
43807 SIPEC S.P.A., ITALY     www.sipec.com   10B50

43993 Paper Fantasies UAB, LITHUANIA   www.paper-fantasies.com  10H38
60526 Taures Ltd., LITHUANIA        9E49

49009 12M, POLAND     12m.eu    9A38
60572 ABERO Sp. z.o.o., POLAND        9D44
60541 AIRFRESH, POLAND airfresh.pl 9D55
49719 AMGS GROUP JERZ I GIGOŁŁO

SPÓŁKA KOMANDYTOWA, POLAND   amgsgroup.com/en   10A13
60454 Anita Makarska-Gurgacz, POLAND       9B63
46148 ATUT & PRIMAR s.c, POLAND    atutwood.pl; atut-primar.pl  10B25
60193 AUF Robert Mariusz Lewandowski, POLAND  Drinklogo.eu   9D50
47411 badge4u Wojciech Pawlowski, POLAND       9D04
60556 Bombacio Sp. z o.o., POLAND    bombacio.eu/en   10L54
49753 BOTT Sp. Z o.o., POLAND    bottdruck.de   10E27

The Industry’s 
Who and How. 
My PSI. Live.Exhibition Centre Düsseldorf

10 –12

23
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PSI No. Exhibitor      Web    Stand
49112 Consilio Jakub Michalski, POLAND   consilio.com.pl/de   10B24
43968 CRUX Sp.j., POLAND     greenplanet365.eu   10C63
48996 ELITA S.J. Krzysztof  Staszałek i Mateusz Staszałek, POLAND     10H55
47960 Feniks Sp. z. o. o., POLAND    www.feniks.biz.pl   9F22
60474 Filmar Factory Sp. z o.o., POLAND   www.�lmarfactory.eu   10C40
43641 Fragrans Michal Stolarczyk, POLAND   fragrans.pl    9C47
47052 GIFT STAR, POLAND         9A68
45192 Glasmark Sp. z o.o., POLAND    glasmark.pl   9D24
48313 Headwear PL Spolka z ograniczona

odpowiedzialnoscia Sp.J,, POLAND   headwear.com.pl/de   10F22
60462 KADRSON Joanna Łabeńska, POLAND   www.productphotography.pl  9B49
49171 Lanyard.pro Allers Grupa sp. z.o.o., POLAND  lanyard.pro   9E21
49181 MART´S BAGS, POLAND    martsbags.com   10K43
60576 Mondo Calza Sp Z o.o, POLAND       9B74
45981 NOEX Spółka z ograniczoną

odpowiedzialnością sp.j., POLAND       9A35
60436 NORDHORN J.M. Stasiak Spolka Jawna, POLAND      9C11
46403 NOTEDECO Spólka z ograniczona, POLAND      10C43
44057 P.P.H.U LEZAKOWO, POLAND    lezakowo.com   10E28
49402 Polskie Karty sp. z.o.o., POLAND   plasticcards.zone   10G44
43454 Rascal Sp. z.o.o., POLAND    www.rascalindustry.eu  9C63
60564 REFLECT GROUP SZYMON FRIESKE, POLAND      9D70
60235 REFLOACTIVE Sp. z o.o., POLAND   re�oactive.com/en   9B53
48510 Reiter Polska Sp. z. o.o., POLAND       10A61
49516 Sandex M.Szandecki, J.Szandecka Sp.j, POLAND  sandex.pl/de/elementor-47-deutsch 10G27
45297 SDX Group sp. z.o.o., POLAND    sdxgroup.pl/en/home-eng  10H31
46325 Słodkie Upominki Spółka z o.o. Sp. k., POLAND      10B26
47019 SPÓLNOTA - Drzewna, POLAND       10H63
48418 Ted Gifted, POLAND     www.tedgifted.com   9D03
60542 UNICUP Sergei Maltcev, POLAND   www.printcup24.com   9B51
60558 Universe Print Mariusz Baranowski, POLAND      9G23
60469 UTAL sp. z o.o., POLAND    www.utal.pl   10B40
60566 WHITEBOX, POLAND     whitebox.pl   9C82
60452 Wooden World - Kamil Goluszka, POLAND   www.woodenworld.eu/indexen.html 9A48

47678 Paul Stricker, SA, PORTUGAL    www.stricker-europe.com/de  10D52
60009 Plastdiversity, Lda, PORTUGAL    plastdiversity.com   9C48
43406 Polipromotion, S.A., PORTUGAL    www.polipromotion.com/pt  9C57
49331 R3D, LDA, PORTUGAL        10L24

49967 MEDIACONCEPT SRL, ROMANIA   www.media-concept.ro  9F08

46643 Caramelos Cerdán S.L., SPAIN    carameloscerdan.com  9D13
47097 Disenos NT, SPAIN     notejido.com   9B14
45193 ID-Sneakers, SPAIN     idsneakers.com   9E19
46097 José Albero Puerto, S.L. - Secaneta, SPAIN       10G17
48309 Manufacturas Arpe, S.L., SPAIN    arpe.es    10A24
43478 MASGUANT, S. L., SPAIN        9A44
49585 Rolleat, SPAIN     rolleat.com/corporate-gift  10B23
46525 Sanjuan Hermanos, S.A., SPAIN        10G48
49830 Vidrios San Miguel SL, SPAIN    www.vsanmiguel.com  9B16

46994 Hubbes Verkstad AB, SWEDEN        EN01

60561 Scandinavian Design Group West AB, SWEDEN      9A52

44010 Softybag AB, SWEDEN    www.softybag.com   10B18
47879 Teko Tryck AB, SWEDEN    www.tekotryck.se   10B29
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PSI No. Exhibitor      Web    Stand
44151 ADA KUPA SERAMIK IC DIS TICARET LIMITED SIRKETI, TURKEY     9E36
60515 Alfa Beta Tekstil Is Kiyafetleri San. Ve Dis Ticaret AS, TURKEY www.alfabetatextile.com  9B62
47800 ALFA PROMOSYON TEKSTiL Pazarlama 

Sanayi Ve Ticaret Anonim Sirketi, TURKEY       9G41
60207 ATACA TEKSTIL SANAYI VE TICARET LTD STI, TURKEY www.atacatekstil.com   10B28
49958 Aysoy Pazarlama Konfeksiyon Tekstil Sanayi ve 

Ticaret Limited Sirketi, TURKEY    aysoytextile.com.tr   10C36
47952 Büyüksoy Bayrak Ve Semsiye San. Tic. A.S., TURKEY  heb.com.tr    10F26
43415 Demre Tarim Turzm Tekstil Gida Ins.

Kuyum Bil. Emil. Ith. Ihr. San Tic Ltd Sti, TURKEY  www.myros.com   9C22
48615 DIZAYN ETIKET San. ve Tic. A. S., TURKEY       9C40
60552 Domino Ideas Matbaacilik Ve Ticaret A.S., TURKEY      9B44
47403 Ender Tekstil, TURKEY        9E30
49093 Eren Kadife Tekstil Nakliye San.Tic. Ltd Sti, TURKEY  www.erenkadife.com.tr  9E45
46517 Görenler Giyim Tekstil A.S, TURKEY   gorenler.com   9B06
60416 Istanbul Chamber of  Commerce, TURKEY   www.ito.org.tr/en   9F07, 9E08
45721 MASAS METAL AMBALAJ San. Ve. Tic. A.S., TURKEY  www.masas.com.tr/tr   9C18
49384 May Atki Market Etiket Dokuma San Tic Ltd. Sti, TURKEY mayatki.com.tr   9A14
78921 MAYER ORME TEKSTIL SAN. VE TIC. LTD. STI, TURKEY     9E40
43921 Microcarton Ambalaj ve Dis Ticaret Ltd Sti, TURKEY  microcarton.de   10B56
48364 MIYO MENDIL VE GIDA SANAYI DIS TICARET LTD STI, TURKEY www.miyopromo.com  9A32
48784 Modal BRG Örgü Dokuma Tekstil, TURKEY   www.modaltextile.com  9E17
49791 Özen Promosyon ve Reklam San. Tic. Ltd. Sti., TURKEY     9A33
48943 PROMODA TEKSTIL San. ve. Tic. Ltd. Sti, TURKEY  www.promodatekstil.com  10F18
48954 Pusula Cizgi Alti Basim San. Ve Tic. LTD. STI., TURKEY www.ecoprobags.com  10A14
43809 Sahinler Tic Ltd. Sti., TURKEY    www.verte.ist   9C25
48813 Tuva Home Textile Ltd., TURKEY   www.tuvahome.com   9A22
45850 VOG Tekstil Prom. San ve Tic. A.S., TURKEY  www.vogtekstil.com   9B15
49316 Zorel Tekstil, TURKEY    www.zoreltekstil.com.tr  10F20

60559 Anchor sourcing (UK) Ltd, UNITED KINGDOM (THE)      9A54
60427 Atlantic Access Ltd, UNITED KINGDOM (THE)  customrocketbooks.eu  9D63
60237 Black + Blum Ltd, UNITED KINGDOM (THE)  www.black-blum.com   10D58
49153 Calverley Ltd, UNITED KINGDOM (THE)   calverley.com   9B68
60562 Le Kevin T/A Styleengineered Ltd., UNITED KINGDOM (THE) www.lekevin.co.uk   9B35
60219 Promocollection Limited, UNITED KINGDOM (THE)  www.promocollection.uk  9E74
90036 The Outdoors Company Ltd., UNITED KINGDOM (THE)     10D53
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INTERCONTINENTAL

PSI No. Exhibitor      Web    Stand
43618 Metal Silver and Golden Industries Co. Ltd., SAUDI ARABIA sharatt.com   10D19

90102 Rhombus Canvas LLC, UNITED STATES (THE)      9B70

Updated: 07 Oct. 2022
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Not exhibiting yet? Secure your trade show participation now!

We will be happy to assist you:

+49 211 90191-702

Lars Kessler
lars.kessler@rxglobal.com

Senija Menzel
senija.menzel@rxglobal.com

Martin Metz
martin.metz@rxglobal.com

Assunta Ferrazzo
assunta.ferazzo@rxglobal.com







Digital media and haptic 
promotion are a perfect 

pair. Our industry 
knows how to combine 

the digital and 
the analogue for 

promotional impact – 
even in view of saving 

energy as the first pages 
of this sector show. 
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FSC®-
ZERTIFIZIERT

DOPPLERSCHIRME.COM/NATURE
INDIVIDUAL@DOPPLERSCHIRME.COM

100 % 
PFC-FREI

100 % 
PFC-FREI

Nachhaltige 
Regenschirme
aus recycelten und 
nachwachsenden 
Komponenten

RECYCELTES 
PET

Two-in-one solar modules
EcoFlow’s 220W bifacial portable solar panel combines two solar panels in one. 
The panel has a 220W primary side and a 155W back side for ambient lighting, 
so you can harvest up to 25 percent more solar energy and charge your portable 
power station even faster. With a mirrored surface, you can even collect up to 
80 percent more energy. Its thin one-piece tempered glass construction makes 
it five times more durable than similar panels. This portable solar panel is 
designed for maximum compactness. It is 10 percent smaller than comparable 
220-W modules. It comes with a special carrying case that you can easily unfold 
anywhere and use as a stand to perfectly align the module with the sun. What’s 
more, it’s ready to use right out of the box. The module is completely waterproof 
and dustproof, and it folds to a size of 3cm so it can fit in any storage space. It 
comes with a MC4 plug and socket for connecting it directly to the Ecoflow 
Power Box or solar charge controller.

PSI 45456 • Aristos International GmbH 

Tel +41 62 8366030 • power@aristos.ch 

www.aristos.ch 

Just clap your hands
The practical desk clock CLAP made of high-quality MDF fireboard is finished 
with wood veneer. The red display is hidden under the veneer and creates a 
surprising visual e�ect. The clock’s features include displaying the time, date 
and temperature and setting up to three alarms. The clock is powered by AAA 
batteries or the included USB cable. This watch uses innovative energy-saving 
technology to activate the display with sounds while the battery is running. 
When the sound activation is on, you can activate the display just by clapping 
once or touching the clock.

PSI 49556 • Asgard Sp. z.o.o. 

Tel +48 61 8400740 

m.bujakowska@asgard.gifts 

www.asgard.gifts 
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Save energy and protect your eyes
Whether in the o�ce or your o�ce at home, bright light in workspaces increases 
well-being and productivity. If this light also helps to reduce electricity usage – 
all the better. The 60 LEDs in the LIGHT monitor lamp consume an average of 
only 4.5W of electricity. This not only saves energy, but is also easy on the eyes. 
The lamp is particularly easy to attach to angular monitor housings. Three light 
colours can be selected using a sensor button: warm white, neutral white, daylight 
white. In addition, the luminosity of the screen light is infinitely dimmable.

PSI 41816 • Nestler-matho GmbH & Co. KG

Tel +49 7221 21540 

info@nestler-matho.de 

www.nestler-matho.de

Solar charged powerhouse
Using solar energy has many advantages. That’s why this power bank is also 
inspiring. In addition to its environmental friendliness, it wins people over with 
its flexibility for charging phones or other portable electronic devices anywhere – 
independent of power outlets. Large solar cells make it possible. Two lights and 
a high battery capacity are practical basic features that are invaluable outdoors. 
This powerbank is a high-performance powerhouse with partial charging through 
a photovoltaic (solar) panel. The advanced wireless charging technology makes 
it possible to charging cell phones that support the corresponding Qi standard. 
With its USB output and additional integrated output cables, the powerbank can 
charge smartphones (Android), iPhones, Windows Phones, iPads and tablets 
(Android), as well as a wide range of other electronic devices. More Promoteus 
products can be seen at PSI 2023, stand 10E19.

PSI 49627 • Promoteus 1000KOZ, s.r.o. 

Tel +420 222 932 315 

sales@promoteusgifts.com 

www.promoteusgifts.com
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"Quick" Laser Distance Meter 30m. 

Laser protection class II.

Aluminium case with LCD display. 

USB-cable to charge enclosed.

High quality box with magnet locking.

User manual in D/GB/F

Laser meter „Quick Magic“.
Laser protection class II.

Measurements for distance, area and volumes 
up to 30m.

1,44“ color TFT-LCD display.
USB-cable to charge enclosed.

High quality box with magnet locking.
User manual in D/GB/F

G8 - Bestseller white folding rule 2m.

Top Qualtity!

Inner fitted spring metal joints.

Angle scaling under the first sections.

All sections lock at 90° for marking rightangles.

Ideal for multi colour and UV-LED digital print.

- Made in Germany -

Available in 2022 ? ... yes, we can!

Inner-fitted metal 
spring joint with 

90° locking
Anglefinder
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PSI Anzeige 1022_en
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Energy-saving o�ensive
This energy-saving thermometer provides valuable information on 
optimum room temperature. Many rooms are significantly overheated. 
Setting the temperature just 1 °C higher causes a six percent increase 
in energy costs. The innovative energy-saving thermometer from 
Aleide Innovationen instantly shows consumers where they can save 
money. It can be custom made according to customer requirements. 
This thermometer takes precise readings and can be hung up 
anywhere, guaranteeing consumers transparency at all times.PSI 43604 • Aleide – Innovationen 

Tel +49 5651 5135 • info@aleide.de 

www.aleide.de 

Perfect timing
There are many ways to protect the environment and conserve 
resources. Even a small change in everyone’s daily life can have 
a big impact. We can use solar energy to charge electronic 
devices or simply take shorter showers with the help of a 
timer or shower timer. This is where the Shower timer 
comes in. The plastic hourglass with suction cup 
helps people limit their water consumption while 
taking a shower.

PSI 45737 • Giving Europe B.V. 

Tel +31 344 640500 

marketing@givingeurope.com 

www.impression-catalogue.com

Optimal indoor climate
There are numerous reasons to use energy sparingly and thus e�ciently. 
One important aspect is having the right temperature and humidity for 
an optimal indoor climate. The technoline WS 9422 room climate station 
can help you find an optimal setting with its indoor temperature and 
humidity display, programmable humidity alarm with LED, a LED mould 
alarm, and symbols such as coloured room comfort display. Thanks to 
the extra-large LC display, you will have all the important data immedi-
ately in view. More products from TechnoTrade/technoline can be seen 
at PSI 2023, stand 9G28.

PSI 43817 • TechnoTrade 

Tel +49 3375 216050 

info@technotrade-berlin.de 

www.technotrade-berlin.de 
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ÖkoBrella umbrellas 
now climate-neutral

FARE as a company is climate-neutral since 2021. 
Now we offer with our ÖkoBrella umbrellas also 

climate-neutral products - for a climate neutrality 
along the entire supply chain. #FAREfact

Scan here and 
learn more!

» For more facts about ÖkoBrella visit 

www.fare.de/feed/en

fact
Eby FARE®

Saving energy made easy
The new solar flashlight/torch ‘Solar Torch’ from Lumi-
toys-GmbH is the perfect combination of ‘practical and 
handy’ features with powerful LEDs that will always bring 
light to the dark, where ever you are. The rechargeable 
battery can be easily charged using the solar cell, which 
supplies the lamp with energy for up to 3 hours. The ‘Solar 
Torch Plus’ can also function as a powerbank, it can be 
charged using a USB cable and has di�erent dimming levels 
for the LEDs, which significantly extends the battery life. The 
Solar Torch is also available in a ‘mini’ version with a ring for 
a keychain for anyone who would like a smaller and even 
more practical version. All torches can be customized by 
means of printing and/or engraving and come individually 
packaged in a neutral cardboard box, which can also be 
imprinted according to customer specifications upon request.

PSI 46095 • Lumitoys-GmbH 

Tel +49 2331 3775450 • info@lumitoys.de 

www.lumitoys.de
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Excellent combination
As a winner of several prestigious awards, the Turnus twist-action ballpoint pen 
from Klio Eterna elegantly combines functionality and design. The combination of 
traditional ballpoint pen technology and modern storage medium makes the promo-
tional ballpoint pen a product that stands out from the crowd. Inside the removable 
cap, there is a COB technology-based USB memory. Customers can select the 
storage capacity: 4GB to 32GB for the USB 2.0 standard or 16GB to 32GB for the 
USB 3.0 version. In addition, the pen comes in up to 14 high-gloss, vibrant standard 
colours or a transparent version.

PSI 40823 
Klio-Eterna Schreibgeräte GmbH & Co. KG 

Tel +49 7834 9730 • klio@klio.com 

www.klio.com

Full power on the road
With the Metmaxx® speakers ‘MrBoombasticPartyTowerXL’ and ‘MrBoombas-
ticPartyTower XXL’, Spranz is presenting two boom boxes for use at home and on 
the road, which have mega sound and power. The two boom boxes have 2 × 5 watts 
or 2 × 10 watts and a subwoofer standing behind them. They receive their data by 
Blue wireless 5.0, AUX or through the integrated FM radio. The rechargeable battery 
provides 2 to 5 hours of power so you can enjoy music freely. A microphone for 
announcements, mood makers and singing at events, as well as a practical carrying 
strap, round o� the package.

PSI 41462 • Spranz GmbH 

Tel +49 261 984880 • info@spranz.de 

www.spranz.de
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W H E R E D O Y O U
S T O R E Y O U R

C R E D I T C A R D S ?
P O P W A L L E T +

P R O T E C T I O N
E X P R E S S I O N

C O N V E N I E N C E

p o p s o c k e t s - p r o m o . e u
p r o m o e u @ p o p s o c k e t s . c o m

F U T U R E I S

P L A N T B A S E D



Power and light on the handlebars 
This bicycle mount for smartphones from Promoteus will win you over with its 
four functions. In addition to its actual safe holding function, the device o�ers a 
powerful lamp with three lighting modes on the handlebars as well as a power 
bank with either 2000 or 4000 milliamps and a loud alarm function. When 
cycling, users have the mobile phone display right in front of their eyes and can 
use it for navigation. When the battery needs to be charged, the lamp works as 
a power bank. 

PSI 49627 • Promoteus 1000KOZ, s.r.o. 

Tel +420 222932315

sales@promoteusgifts.com 

www.promoteusgifts.com

Digital and analog with one tool
The smartphone/tablet stand from HEPLA with a notepad box and integrated 
pen holder brings together work in the digital and analogue world both in the 
o�ce and at home. The edge of the base frame o�ers an advertising space, and 
the stable base frame with non-slip rubber studs ensures the stand is sturdy. It 
can securely hold a smartphone or tablet in place vertically or horizontally. Even 
pens and paper are always at hand for writing memos on the notepad. The 
standard colour of the note holder is transparent-frosted, and the base plate 
comes in white, red, blue or black. Special colours are available upon request.

PSI 41583 
HEPLA-Kunststofftechnik GmbH & Co KG. 

Tel +49 5681 9966 • info@hepla.de 

www.hepla.de
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Always a good connection
The new charging cables from ‘micx media’ bring innovative features to a user’s 
everyday life. For example, the ‘Magnetwist’ models o�er a magnetic charging 
connector with a swivel joint, so the connector can be angled 90° in both directions, 
giving the charging cable unprecedented freedom of movement. The ‘Duo USB-C’ 
has two USB-C outputs to charge up to four end devices. Last but not least, the two 
‘USB-C&A’ cables are equipped with a USB-C input as well as a USB-A adapter. 
These charging cables keep up with the trend that USB-C outputs and power plugs 
are increasingly being installed in cars. However, the integrated adapter means that 
it can still be used with any conventional USB-A port.

PSI 45899 
micx – media in concept – gmbH & co. kg 

Tel +49 5205 99100 • info@micx-media.de 

www.micx-media.de

Eye-catcher with multiple uses
The small, round eye-catcher called MultiSnap from Gabriele Bühring combines 
several gimmicks in one and o�ers a lot of space for your advertising imprint due 
to its round shape. Gone are the days of tangled cable: Whether as a cable organiser 
in your bag or cable holder on your jacket – MultiSnap will always keep all of your 
cables where they should be, thanks to its shape and high-quality neodymium 
magnets. When used on magnetic table edges, this promotional product keeps 
cables handy on the side and prevents them from falling down. Alternatively, the 
Multi-Snap can be used as a webcam cover, o�ering maximum privacy.

PSI 40807 • Gabriele Bühring 

Tel +49 4154 795400

vertrieb@buehring-shop.com 

www.buehring-shop.com
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www.bottlepromotions.nl
joy@tacx.nl   

carl@tacx.nl

Help improve the environment 
and opt for the Shiva O2 bottle!

Made from sugarcane, 
a 100% biobased 

renewed raw material that 
contributes to the reduction 

of greenhouse gas emissions.

Reduce CO2

Recycle 100%
Refill Durable

Shiva O2 suikerriet 70x297mm EN .indd   1 06-09-2022   09:23



Modern and yet natural
It’s always nice to have a comfortable, portable pair of headphones for outdoor 
activities, a long journey or a holiday. Bloofi from Anda Present has what it takes 
to become every music fan’s new best friend. These foldable Bluetooth head-
phones are convenient to carry in your bag and no longer require a cumber-
some cord. It is part of Anda’s Go Green collection. The device has a built-in 
rechargeable battery, speakerphone mode and micro-SD MP3 playback.

PSI 45753 • ANDA Present Ltd. 

Tel +36 1 210 0758 

export@andapresent.com 

www.andapresent.com 

Cute laptop book calendar
The cute A5 cover advent calendar from Kalfany Sweet Werbung 
o�ers a lot of advertising space and brings advertising into the focus 
of the customer, regardless of whether it is in landscape format 
as a laptop or in portrait format as a book or even as a calendar. 
Moreover, this fully customisable advertising messenger with its 
melt-in-the-mouth milk chocolate contents promises individuality 
and originality. Its special form will amaze every recipient. Kalfany 
Süße Werbung produces the extraordinary A5 cover Advent 
calendars in its own IFS-certified production department.

PSI 42706 
Kalfany Süße Werbung GmbH & Co. KG 

Tel +49 7643 8010 • info@ksw24.com 

www.suesse-werbung.de
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Perfect for o�ces at home
The gift set from Römer Präsente with black decorative material is how you 
bring structure to your o�ce at home. It contains a practical ROMINOX®

cable organiser for tidy cable management with five slots in three di�erent 
widths. It also includes a ROMINOX® 3in1 smartphone stand for all common 
smartphones and tablets, an audio amplifier function for the smartphone 
speaker and a bottle of red wine Cabernet Sauvignon (0.75 l). This set is a 
perfect combination of products for your clients’ or customers’ desks at home 
or in the o�ce. Römer Präsente can add a customer’s logo by engraving the 
mobile phone stand or the cable organiser.

PSI 43892 • Römer Wein und Sekt GmbH –

Römer Präsente 
Tel +49 6541 81290 

info@roemer-praesente.de 

www.roemer-praesente.de

Protection from local natural wood
A smartphone has become a constant companion in everyday life and is 
therefore exposed to many dangers. An iPhone can be protected by an elegant 
case made of natural wood, like the one from Holz Fichtner, so that it does 
not su�er any damage. Each cover is a real unique specimen made of durable 
natural materials. You will not only be captivated by the elegant look and the 
beautiful appearance of the elegant wood but also by the robust texture. The 
natural wood has a pleasing feel and protects the smartphone optimally.

PSI 41782 • Holz Fichtner 

Tel +49 921 789510 • info@holz-fichtner.de 

https://holz-fichtner.de
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RB BASIC BACKPACK
Thé most popular and common backpack,
but now made in a sustainable version!
Outer fabric, lining fabric, zipper tape and
webbing are all made from RPET, in total 
17 recycled plastic bottles.

ALL WEATHER BACKPACK
A modern, robust and practical backpack 
with rolltop closing. The waterproof 
material, coarse zipper, metal buckle and 
the reflective VASAD printing ensure a 
sturdy appearance. NEW: RPET Lining.

WWW.RECYCLEBAGS.EU

WWW.VASAD.EU

Colors

Colors

SL BAGS
+31 (0) 575 51 00 77  | info@slbags.com



Climate-neutral organisation
Halfar has a great organiser to bring whatever you need to take 
along with you to survive a marathon meeting just one room away, 
to visit a customer or to spontaneously move from your o�ce to 
your o�ce at home: At Halfar, you can be sure that your most 
essential things will fit into the two modern classic organisers. The 
two felt bags have the right format to carry keyboards, thermos 
flasks and telephones, and anything else you might need for your 
day at the o�ce. The bags are sustainable as they are made from 
Recycel PES felt. Both organisers are great advertising mediums 
as they o�er large areas for finishing.

PSI 45666 • Halfar System GmbH 

Tel +49 521 982440 • info@halfar.com 

www.halfar.com

Secure bike phone mount 
The branded smartphone mount Finn from Bike Citizens Mobile Solutions is a 
perfect solution for securely mounting almost any smartphone to a bike. The 
di�erent branding options mean that advertising messages can be transported 
in a various ways. Since Finn is made out of high-quality silicone, it is light as 
a feather. The vendor’s designers also support customers with branding during 
all the production steps.

PSI 60557 
Bike Citizens Mobile Solutions GmbH 

Tel +436602607843

daniela.kratz@bikecitizens.net 

www.bikecitizens.net
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Never again tangled cables
The practical 3in1 charging cables from Lumitoys GmbH not only light up 
a customer logo, they can also charge up to three devices simultaneously 
because it features a normal USB, a micro-USB and a USB-C port in 
addition to lighting. As a special highlight, it can be equipped with an NFC 
chip. The cables are available in di�erent lengths and LED colours, addition-
al printing is possible and they can come delivered in an individual gift box. 
There is the backlit wireless charger for all wireless fans, which becomes a 
real eye-catcher with its fully printable surface.

PSI 46095 • Lumitoys-GmbH 

Tel +49 2331 3775450 • info@lumitoys.de 

www.lumitoys.de

Bright Mini-VW Bus keychain
The DNA comes from the legendary VW Bus T1, the concept is for the future, and Troika 
Germany is selling a miniature version of it in the form of a keychain. The new electric 
‘VW ID. BUZZ’ model also drives sustainably as an environmentally-friendly mini version. 
The white LED light is powered by a rechargeable battery and can be refuelled using a 
USB-C cable. Overcharging protection and deep discharge protection are always on board 
as standard features. The high-quality, chrome-plated, shiny silver flashlight with keychain 
runs on a lithium polymer battery with 60 mAh and comes with a charging cable. 

PSI 46311 • TROIKA Germany GmbH 

Tel +49 2662 95110 • d.geimer@troika.de

https://www.troika.de/business
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Photos become unforgettable
Edition Michael Fischer guarantees special souvenir photos 
with a high fun factor with the book ‘Selfie Time’. The book’s 
cards with sayings are a nice souvenir for parties and the ideal 
gift for customers and employees. The content and design can 
be individually tailored to the company. The product can be 
customised for any target group: teens, adults or families, dog, 
cat, horse or car lovers – there is something for everyone. 

PSI 49982 • Edition Michael Fischer GmbH 

Tel +49 89 213107-50

tatjana.bleiler@emf-verlag.de 

www.emf-verlag.de

Secure hold for smartphones
With the modern smartphone necklace from happyROSS, customers will always have their 
hands free and still have their phones handy. The length-adjustable bands are available as 
a cord or flat band. They can be made in any colour, and customers can even choose the 
design of the cord. If you want to be on the safe side, you can opt for a band with reflective 
printing or have reflective yarn woven into the cord. This ensures that the people wearing it 
are clearly visible even in the darker months of the year.

PSI 44954 • happyROSS GmbH 

Tel +49 4532 28050 • info@happyross.de 

www.happyross.de

Keeping phones safe
Promocollection’s lockable phone case is made of neoprene and 
aluminium and o�ers top security for smartphones while you are 
out and about. It can be used in a variety of places, ranging from 
concerts to meetings to school classes. The phone can be 
removed using the magnetic base.

PSI 60219 • Promocollection Limited 

Tel +44 203 916 5098 

Info@promocollection.uk 

www.promocollection.uk 
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50 years of personalised advice 
TIP GmbH, whose o�ces are in Geisenfeld, Bavaria, is marking its 50th 
anniversary in 2022 with a special event, prize draws and sales cam-
paigns. 

The family business specialises in marketing promotional merchan-
dise, clothing and gifts. Personal contact with customers lies at the heart 
of the company philosophy to guarantee targeted advice that fully ad-
dresses customers’ individual needs. “TIP GmbH sees itself 
as a service provider o�ering personalised advice for promo-
tional planning. It o�ers customers the certainty that the desired arti-
cles can actually be seen and tested directly. This service is more val-
ued than ever in today’s era of the Internet”, said managing director 
Claus-Jörg Franke, whose company was also able to successfully rise 
to the challenges of the pandemic. Internal business processes were 
“digitised and automated to the maximum” during this time. 

Timeline (Quelle: TIP GmbH) 

1972: The family business was founded in Baden-Württemberg in 1972 with share capital of 
DM 100,000. Construction of new premises.

1974: The 3-million D-mark sales threshold is passed for the first time. The main source of 
revenue is production and marketing of clothing. Second premises are added. 

1976: One of the first companies on the market to have its own production and direct imports 
from Asia.

1979: Third company premises are built. Fully integrated production takes place on factory 
site covering over 12,000 sq.m. Over 10 million D-mark in turnover.

1990: Merger of TIP GmbH with Franke Kinderkonfektion GmbH in 1990. Children’s clothing is discontinued in order to 
concentrate on promotional wear.

2004: Own production lines in Portugal and Morocco. 
2010: Relaunch of website; next generation assumes management of the company. Production o�ce in Asia. 
2012: TIP’s 40th anniversary 
2014: New o�ces and move to Geisenfeld/Bavaria; expansion of sales with individual direct marketing to small and mid-

sized companies. 
2020: Challenging times during the coronavirus pandemic. 
2022: TIP’s 50th anniversary 
TIP is a family business managed by the second generation of owners. A nationwide sales force looks after customers, now 
numbering 2500, from all sectors with regard to promotional merchandise, gifts, luxury articles and promotional wear. The 
TIP collection is updated regularly with new articles and innovations from all areas of advertising. The sales force is sup-
ported by knowledgeable o�ce sta� and a very creative artwork department. www.tipgmbh.de

PaperMints distributes CoolCaps exclusively again
The CoolCaps of the Belgian company PaperMints, which 
were distributed by BelgoSweet for a short period of time, are 
now available again exclusively at PaperMints for the B2B busi-
ness. According to PaperMints, the company is the only sup-
plier in Europe here. The CoolCaps are distinctive, 
exquisite double capsules and always provide fresh 
breath quickly. PaperMints will present the CoolCaps togeth-
er with a refreshing assortment at PSI 2023. 
www.papermints.eu

TIP GmbH 

PaperMints 

Managing director Claus-Jörg Franke and company 
founder Jörg Franke at anniversary celebrations 

42_46_BRANCHE_MEMBERS_e.indd   42 14.10.22   09:02



PSI Journal 11/2022 www.psi-network.de www.psi-network.de PSI Journal 11/2022

43

50 years of personalised advice 
TIP GmbH, whose o�ces are in Geisenfeld, Bavaria, is marking its 50th 
anniversary in 2022 with a special event, prize draws and sales cam-
paigns. 

The family business specialises in marketing promotional merchan-
dise, clothing and gifts. Personal contact with customers lies at the heart 
of the company philosophy to guarantee targeted advice that fully ad-
dresses customers’ individual needs. “TIP GmbH sees itself 
as a service provider o�ering personalised advice for promo-
tional planning. It o�ers customers the certainty that the desired arti-
cles can actually be seen and tested directly. This service is more val-
ued than ever in today’s era of the Internet”, said managing director 
Claus-Jörg Franke, whose company was also able to successfully rise 
to the challenges of the pandemic. Internal business processes were 
“digitised and automated to the maximum” during this time. 

Timeline (Quelle: TIP GmbH) 

1972: The family business was founded in Baden-Württemberg in 1972 with share capital of 
DM 100,000. Construction of new premises.

1974: The 3-million D-mark sales threshold is passed for the first time. The main source of 
revenue is production and marketing of clothing. Second premises are added. 

1976: One of the first companies on the market to have its own production and direct imports 
from Asia.

1979: Third company premises are built. Fully integrated production takes place on factory 
site covering over 12,000 sq.m. Over 10 million D-mark in turnover.

1990: Merger of TIP GmbH with Franke Kinderkonfektion GmbH in 1990. Children’s clothing is discontinued in order to 
concentrate on promotional wear.

2004: Own production lines in Portugal and Morocco. 
2010: Relaunch of website; next generation assumes management of the company. Production o�ce in Asia. 
2012: TIP’s 40th anniversary 
2014: New o�ces and move to Geisenfeld/Bavaria; expansion of sales with individual direct marketing to small and mid-

sized companies. 
2020: Challenging times during the coronavirus pandemic. 
2022: TIP’s 50th anniversary 
TIP is a family business managed by the second generation of owners. A nationwide sales force looks after customers, now 
numbering 2500, from all sectors with regard to promotional merchandise, gifts, luxury articles and promotional wear. The 
TIP collection is updated regularly with new articles and innovations from all areas of advertising. The sales force is sup-
ported by knowledgeable o�ce sta� and a very creative artwork department. www.tipgmbh.de

ASSOPROM has elected new Board
Following the annual Members Meeting of ASSOPROM, the Italian Associ-
ation of Promotional Business, held on August 1, has been elected the new 
Board for the biennium 2022–2024. Mario Bertino (BIC Graphic Europe SA 
Italy) was elected President, succeeding Aldo Basilico (Promotion Italia Srl) 
who will assume the position of Past President for one semester. Members of 
the ASSOPROM Board are also Rosanna Corvasce (EMO Servizi Srl) as Vice 
President, Giovanni Spiezio (Gimasa Srl) as Secretary, Paolo Cattaneo (2Pierre 
Srl) as Treasurer and Graziano Grillo (Embroidery Service Srl) as Councilman. 

Founded in 1988, ASSOPROM brings together companies operating in 
the promotional business, gathered around shared interests with the aim of 
contributing to the businesses’ enhancement by building brand values. 
www.assoprom.it

New member of the PSI network / Expansion into the European market
As one of the UK’s leading premium brand suppliers, with long established partnerships already in place with many 
of the world’s top retail brands including The North Face, Herschel, Columbia, Eastpak, Montane and Patagonia 
to name but a few, The Outdoors Company is expanding its business to corporate customers across Europe. 

The Outdoors Company connects customers to sought-after, premium brands through exciting promotional 
merchandise, gifts, and corporate wear solutions. It was set up back in 2007 by co-Directors Mark Dix and Paul 
Morley-Smith. The business was set up to establish partnerships 
with brands to look after the needs of the corporate sector, and 
it now boasts a large portfolio of premium retail brands as part-
ners. The business operates in a diverse group of sectors, but the 
promotional sector is a key sector of its business, hence the de-
cision to join the PSI network.

From 2023 they will operate from a dedicated EU distribution 
hub in The Netherlands and will be able to o�er promotional dis-
tributors an end-to-end service of garment supply with decora-
tion and delivery direct to the end -user client. 

On joining PSI, Paul Morley-Smith, Director and Founder of 
The Outdoors Company, said: 

“The Outdoors Company are really excited to be expanding 
proactively into the European promotional products sector. Hav-
ing had more than 10 years being very success-
ful in the UK sector, to now be able to o�er our 
premium brands to the whole of the European market is a real 
step change for us. We are looking forward to reaching many new 
customers and distributors to create more amazing merchandise 
for EU companies. With a new distribution centre ready to roll 
from early 2023 the building blocks are in place and ready, so 
these are certainly exciting times for our business.” 

For enquiries into The Outdoors Company’s brands or products, please visit www.theoutdoorscompany.
co.uk, contact sales@theoutdoorscompany.co.uk or call 00 44 (0)1270 757890. 

Check them out on LinkedIn: https://www.linkedin.com/company/the-outdoors-company-uk-limited/

The Outdoors Company 

Managing director Claus-Jörg Franke and company 
founder Jörg Franke at anniversary celebrations 
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DTF know-how live at FOL International
It was a packed house at Fruit of the Loom and Russel Europe: On 22 September 2022, almost 70 visitors took the oppor-
tunity to get fully informed about the megatrend in textile finishing at the DTF Convention. For one day, they could expe-
rience DTF know-how live at the headquarters of FOL International GmbH in Kaiserslautern, where they networked and 

obtained information about DTF solutions from more than 20 exhibitors. Numerous 
industry experts spoke live on stage and provided exciting insight into various aspects 
of the DTF process. Additionally, DTF solution providers showcased their products, 
premieres and technology updates. Fruit of the Loom and Russell Europe presented 
their latest collections and main warehouse and invited the guests to a barbecue. The 
Academy for Textile Finishing (Aka-Tex) is the event organiser of the DRF Conven-
tion. 

The megatrend of textile finishing, direct-to-foil (abbreviated as DTF), promises 
fast, inexpensive and easy production of transfers. The process no longer requires 
weeding, and multi-coloured as well as photo-realistic prints can be realised on foil. 

It is easy to iron transfers onto textiles. The Academy for Textile Fin-
ishing (Aka-Tex) put the spotlight on the budding technology at the DTF 

Convention on 22 September 2022 at the headquarters of FOL International GmbH 
in Kaiserslautern. www.fruitoftheloom.eu, www.russelleurope.com

A service-side boost
To ensure continued high-quality customer support in the future, prodono Werbe-
mittel has given itself a boost on the service side: Since September, Manuel Frisch 
belongs to the sales and advisory team. The graduate textile engineer with an ad-
ditional qualification as a service specialist in dialogue mar-
keting also brings along excellent people skills, the company 
indicates. Manuel Frisch is currently undergoing comprehensive initiation into the 
world of promotional products by experienced colleagues. www.prodono.de

prodono Werbemittel 

Dates have been set 
Following two years of Welcome Home Digital, the firms of Aditan, Daiber, FARE, Geiger-Notes, Halfar, JUNG, Koziol, 
mbw, Reflects, SND and uma are once again inviting guests back to their homes. 

In keeping with the motto “The best. At home”, the organisers are promising the “best product innovations, best ideas 
and new articles as well as the best professional advice”. In the run-up to Christmas, trends for 2023 will be presented and 
you can learn about current topics such as “Sustainable promotions” in a festive atmosphere with local dishes and person-
al meetings. In a nutshell: innovation and advice on the spot and straight from the experts. The tour, which is carbon-neu-
tral thanks to o�setting, covers six locations all over Germany, allowing all trade partners to visit at a location close to them. 
Further details will follow soon. Learn more at: www.welcome-home-tour.de

Manuel Frisch

DTF Convention

©
 A

ka
-T

ex

Dates for Welcome Home 2022:

29/11/2022 | mbw (Hamburg)

30/11/2022 | HALFAR (Bielefeld)

01/12/2022 | FARE (Remscheid)

06/12/2022 | SND & Jung (München)

07/12/2022 | UMA (Fischerbach)

08/12/2022 | Koziol (Erbach)
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DTF know-how live at FOL International
It was a packed house at Fruit of the Loom and Russel Europe: On 22 September 2022, almost 70 visitors took the oppor-
tunity to get fully informed about the megatrend in textile finishing at the DTF Convention. For one day, they could expe-
rience DTF know-how live at the headquarters of FOL International GmbH in Kaiserslautern, where they networked and 

obtained information about DTF solutions from more than 20 exhibitors. Numerous 
industry experts spoke live on stage and provided exciting insight into various aspects 
of the DTF process. Additionally, DTF solution providers showcased their products, 
premieres and technology updates. Fruit of the Loom and Russell Europe presented 
their latest collections and main warehouse and invited the guests to a barbecue. The 
Academy for Textile Finishing (Aka-Tex) is the event organiser of the DRF Conven-
tion. 

The megatrend of textile finishing, direct-to-foil (abbreviated as DTF), promises 
fast, inexpensive and easy production of transfers. The process no longer requires 
weeding, and multi-coloured as well as photo-realistic prints can be realised on foil. 

It is easy to iron transfers onto textiles. The Academy for Textile Fin-
ishing (Aka-Tex) put the spotlight on the budding technology at the DTF 

Convention on 22 September 2022 at the headquarters of FOL International GmbH 
in Kaiserslautern. www.fruitoftheloom.eu, www.russelleurope.com

Fresh look – chic design: 
the new website is online 

elasto, a specialist for promotional items made of plastic, has 
relaunched its completely modernised website, with stream-
lined content and a fresh look. There is now plenty of brand-
new content to discover. 

A special highlight is the company’s first sustainability re-
port, which has also appeared 
online in the course of the in-
ternet relaunch. Here, this spe-
cialist for promotional prod-

ucts presents important facts about its environmental concept and 
details of its sustainability management. 

Anyone interested in the company’s history will also find what they are 
looking for. On their website, elasto shows all the important milestones in 
the now 40-year existence of this global player.

In the newly created elasto blog, articles about key current topics, as 
well as elements of the corporate philosophy will appear regularly in the 
future. And the chic design of the new content pages invites visitors to lin-
ger. Click here for the new online presence: www.elasto.de 

Occupancy taken of new HQ 
With e�ect from 1 September, following a construction period of just under a year, L-SHOP- TEAM 
took occupancy of its new o�ces in MLP Logistics Park Unna. The move into the 52,000 m2 logistics 
halls will take place from January 2023. A new step is taken in the corporate history of L-SHOP-TEAM: 
After more than 40 years, the formerly Dortmund-based company has relocated its headquarters to 
Unna. During a formal ceremony at the MLP Logistics Park in Unna in late May 2022, the MLP Group 
handed over the completed premises to new tenant L-SHOP-TEAM. The approximately 100 admin-
istrative employees moved into their new o�ces in September. With the new location, the course is 
set for continued international growth. 

The two-storey o�ce building extends 
across more than 3,000 square metres. 
Extensive floor spans enable flexible room 
division and modern work environments. 
Break areas for the company’s future work-
force of around 400 are provided by a ter-
race and verdant outdoor spaces. In ad-
dition, the grounds will comprise more 
than 200 parking spots – some with 
charging points – and a bicycle station.

“Our thanks go to everyone involved 
for the smooth partnership: MLP Group, construction company Goldbeck and the City of Anna, and 
others, and we are delighted to have been able to move into this new development on schedule. We 
can face the challenging future confidently and optimistically in Unna,” reports Stefan Schenk, Man-
aging Director, L-SHOP-TEAM. 

Gradual occupancy will be taken of the neighbouring logistics halls from January 2023. 
Until mid-2023, L-SHOP-TEAM retains its logistics halls at Weißenburger Str. 69-71, 44145 Dort-

mund. www.l-shop-team.de

elasto 

L-SHOP-TEAM 

Dates have been set 
Following two years of Welcome Home Digital, the firms of Aditan, Daiber, FARE, Geiger-Notes, Halfar, JUNG, Koziol, 
mbw, Reflects, SND and uma are once again inviting guests back to their homes. 

In keeping with the motto “The best. At home”, the organisers are promising the “best product innovations, best ideas 
and new articles as well as the best professional advice”. In the run-up to Christmas, trends for 2023 will be presented and 
you can learn about current topics such as “Sustainable promotions” in a festive atmosphere with local dishes and person-
al meetings. In a nutshell: innovation and advice on the spot and straight from the experts. The tour, which is carbon-neu-
tral thanks to o�setting, covers six locations all over Germany, allowing all trade partners to visit at a location close to them. 
Further details will follow soon. Learn more at: www.welcome-home-tour.de

Manuel Frisch

Exterior view of 
the new corpo-
rate head office.
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“Russell Athletic Sessions” supports young artists
With the new concert format “Russell Athletic Sessions”, textile company FOL International GmbH, together with distribu-
tor MAPROM, is promoting the artist platform Step on Tour. 

At the first concert of the series on 30 September 2022 in 
Ascha�enburg, the American rapper Marcandre made his live de-
but in Germany and thrilled the numerous visitors with a melod-
ic mix of hip hop and R’n’B. The event was the successful start of 
a new concert format with which FOL International GmbH and 
the distributor MAPROM support the artist platform Step on Tour. 

Fruit of the Loom and Russell are among the 
world’s leading brands in the merch business. 

Together with the distributor MAPROM, the two brands support 
young artists who want to take their first professional steps in the 
music world. To this end, the two textile companies support the 
artist platform Step on Tour. The project considers itself a partner 
for aspiring musicians and o�ers support in all areas of a music 
career. Step on Tour organises concerts and live performances. 
www.russelleurope.com 
www.fruitoftheloom.eu 

Trade flyer for target group-oriented customer approach
Gustav Daiber GmbH provides its distributors with printed trade flyers containing product recommendations for corporate 
fashion from the JAMES & NICHOLSON and myrtle beach brands that is suitable for di�erent areas of application. With the 
all-round service campaign, which also includes editable newsletter templates for each topic, this family business supports 
its dealers in addressing customers in a way that suits the target group.

The new trade flyers for distributors contain product recommendations for corporate fashion from the JAMES & NI-
CHOLSON and myrtle beach brands, each of which is tailored to specific areas of work or applications. They support deal-
ers in o�ering suitable products to customers from di�erent trades, as well as opening up new customer groups and address-

ing them in a targeted manner. In this way, buyers have all the products suitable 
for their area of work ready at a glance. There will be a total of around 10 flyers 
for di�erent areas of application, including the topics of medical, logistics & de-
livery, cities and municipalities, trades, (home) o�ce and education.

Suitable images – both product and lifestyle images – for the products shown 
are available to retailers in the Daiber Media Cloud. “With this new service cam-
paign, we want to make it easier for our dealers to address customers in a target 

group-oriented manner and provide them with a tool that helps them select 
the right product. We are pleased to be able to o�er added value and to be 

able to further strengthen our relationships with our retailers,” explains Mario 
Besenfelder, Sales Manager at Daiber.

About 20 products from the corporate fashion range of JAMES & NICHOL-
SON and myrtle beach are presented in each flyer, which are tailored to the dif-
ferent requirements of the respective industries and applications. Each flyer is 
structured in such a way that all the advantages of the product line can be seen 
at a glance right from the start - for example the high durability of the materials, 
the use of sustainable fabrics such as organic cotton and recycled polyester or 
the wide range of colours and sizes available. This is followed by possible rec-
ommendations for individual refinement, depending on the industry. If you want 

to see the refinement visualized, you can use the Daiber Designer. Finally, the products themselves are clearly presented one 
after the other. Further information at: www.daiber.de

FOL International

Daiber

At the first concert of the series on 30 September 2022 in 
Aschaffenburg, the American rapper Marcandre made his 
live debut in Germany.
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T he double trade fair of Swiss Promotion-
al Products Association PromoSwiss, the 
PSF (PromoSwissForum) and the TOUCH 
(formerly Newsweek Switzerland) took 
place in the autumn for the first time this 

year. These events, like so many others, had to be can-
celled in the last two years due to the Corona security 
conditions, and this new beginning experienced a highly 
gratifying attendance. The fair took place once again in 
the tried and true venue of the Umwelt Arena in Spreiten-
bach, near Zurich, on 21 and 22 September. 

A strong start 

The first day of the fair was reserved for the PSF, to which, 
as usual, only trade visitors from the Swiss promotional 
products trade were admitted. Even here, the organisers 
tallied a very strong response: 120 people from 48 com-
panies came to find out about the latest products and 
trends in the industry. PromoSwiss then invited visitors 

The Swiss promotional products industry is breathing a sigh of  relief: after 
a break of  more than two years due to the pandemic, PromoSwiss, the Swiss 
trade association, was able to relaunch its double trade fair, the PSF 
(PromoSwiss Forum) and the TOUCH. Scheduled in the autumn for the 
first time, this double event attracted a record number of  visitors.

PSF and TOUCH 2022 

Record attendance 
at this double event

and exhibiting supplier partners to their traditional aperi-
tif and gala dinner. PromoSwiss President Urs Germann 
took over the moderation of this exciting evening. 

New name – great reception 

The TOUCH opened its doors at 10 a.m. the following 
day. Under this new name, it carries on the tradition of the 
former Newsweek Switzerland, a cooperation between 
PromoSwiss and the German GWW (Gesamtverband der 
Werbeartikel-Wirtschaft e.V.). The 10 sponsoring agencies 
had obviously prepared well, because right from the start, 
visitors were flocking to the 3,000 m2 location. Around 70 
exhibitors displayed their new products, innovations and 
trends. At noon, the association had already tallied 500 
visitors to the exhibition hall, who could fortify themselves 
at a pasta bu�et between talks with their advisors and the 
exhibitors. By the end of the fair, the number of visitors 
had risen to 800 admissions, which was a new record. Ac-
cording to PromoSwiss, however, it was not only the quan-
tity but also the quality of the visitors that was highlight-
ed by the exhibitors, who were lavish with praise for the 
venue and organisation. 

Thanks and wrap-up 

On behalf of the association, PromoSwiss President Urs 
Germann then thanked the organisation team with Rebec-
ca Zollinger, Ralf Schmid, René Dubach and Tom Oester, 
as well as the GWW, for all their cooperation and support. 
“The atmosphere during the event was great; people are 
clearly looking forward to the next one! The TOUCH will 
take place again next year. We’ll be announcing the date for 
2023 as soon as possible,” Germann said in his wrap-up. <

X
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T he GWW held its annual meeting on the 
day before the Autumn Trend show. In his 
introduction, Frank Dangmann, acting chair-
man of the executive board, stated that 
Corona, the Ukraine war, supply chain prob-

lems and the energy crisis pose enormous challenges to 
the industry. Nevertheless, he sees the association in a fa-
vourable position and as ready to support its member 
companies to the best of its ability. 

On 26 September, the German Promotional Products Association (GWW) 
invited its members to the annual general meeting. In addition to information 
on the activities of  the association, the agenda included the presentation of  
study results of  emotional research into promotional products and the 
campaign #1001Emotion as well as the re-election of  the executive board.

Annual general meeting of GWW

The association faces 
major challenges

Promotional products are pure emotion 

Especially in this day and age, it is evident how important 
it is to provide marketing decision-makers with valid ar-
guments as to why and how promotional products have 
such a targeted and enduring e�ect. In order to strength-
en the basis for these arguments, the GWW has commis-
sioned a total of four advertising impact studies since 2011, 
which provide impressive evidence of the reach, recall 

X

and further recommendation rate. However, 
how exactly promotional products are experi-
enced emotionally and what impact they have 
on brands has still not been explored yet. This 
gap has now been filled by the new Emotion 
Study carried out by the market research as-
sociation “September”, which specialises in emo-
tion research, on behalf of the GWW. As part 
of the study, the body signals and emotional 
reactions of a representative test group aged 
18 to 65 were measured. Oliver Spitzer, man-
aging partner of the Institute September Strat-
egy & Research, summarised the result as fol-
lows: “The study shows that promotional prod-
ucts can have a strong emotionalising e�ect. 
This should not surprise anyone who has ever 
received a really good promotional article. Suit-
able promotional articles have a 
much more positive e�ect than 
most common advertising formats”. 
The GWW thus provides its mem-
bers with valid data, which are help-
ful in generating new business and 
convincing existing customers of 
the promotional product time and 
time again. 

Campaign #1001Emotion

Haptic advertising has proven to 
generate a�ection, relevance and 
attraction, while also intensively 
appealing to the subconscious. This 
puts it at an advantage over other 
forms of advertising and this also 
has to be communicated more clear-
ly. Therefore, the GWW will pro-
mote the extraordinary study results in the nationwide 
campaign #1001Emotion, which was developed by the 
company Bartenbach AG. The aim of this information 
and communication campaign is to convey the impor-
tance and (emotion) benefit of promotional products, and 
thus to increase their acceptance and the demand for 
them. As the GWW’s largest campaign to date, it targets 
the promotional products and marketing branch, includ-
ing in particular decision-makers from industry and trade. 
More information on the campaign and the GWW toolkit 
are available at www.1001emotion.de. 

Support and service 

During the further course of the meeting, GWW man-
aging director Ralf Samuel presented the 2021 annual 
report: besides surveys on the situation of the industry, 
the Emotion Study, webinars, training courses, brochures, 

The newly elected 
executive board: 
(from the left) 
managing direc-
tors Ralf Samuel, 
Gunter Langenberg, 
Ingo Malinowski, 
chairman Steven 
Baumgärtner, 
Ronald Eckert, 
Frank Jansen.
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On 26 September, the German Promotional Products Association (GWW) 
invited its members to the annual general meeting. In addition to information 
on the activities of  the association, the agenda included the presentation of  
study results of  emotional research into promotional products and the 
campaign #1001Emotion as well as the re-election of  the executive board.

Annual general meeting of GWW

The association faces 
major challenges

Promotional products are pure emotion 

Especially in this day and age, it is evident how important 
it is to provide marketing decision-makers with valid ar-
guments as to why and how promotional products have 
such a targeted and enduring e�ect. In order to strength-
en the basis for these arguments, the GWW has commis-
sioned a total of four advertising impact studies since 2011, 
which provide impressive evidence of the reach, recall 

and further recommendation rate. However, 
how exactly promotional products are experi-
enced emotionally and what impact they have 
on brands has still not been explored yet. This 
gap has now been filled by the new Emotion 
Study carried out by the market research as-
sociation “September”, which specialises in emo-
tion research, on behalf of the GWW. As part 
of the study, the body signals and emotional 
reactions of a representative test group aged 
18 to 65 were measured. Oliver Spitzer, man-
aging partner of the Institute September Strat-
egy & Research, summarised the result as fol-
lows: “The study shows that promotional prod-
ucts can have a strong emotionalising e�ect. 
This should not surprise anyone who has ever 
received a really good promotional article. Suit-
able promotional articles have a 
much more positive e�ect than 
most common advertising formats”. 
The GWW thus provides its mem-
bers with valid data, which are help-
ful in generating new business and 
convincing existing customers of 
the promotional product time and 
time again. 

Campaign #1001Emotion

Haptic advertising has proven to 
generate a�ection, relevance and 
attraction, while also intensively 
appealing to the subconscious. This 
puts it at an advantage over other 
forms of advertising and this also 
has to be communicated more clear-
ly. Therefore, the GWW will pro-
mote the extraordinary study results in the nationwide 
campaign #1001Emotion, which was developed by the 
company Bartenbach AG. The aim of this information 
and communication campaign is to convey the impor-
tance and (emotion) benefit of promotional products, and 
thus to increase their acceptance and the demand for 
them. As the GWW’s largest campaign to date, it targets 
the promotional products and marketing branch, includ-
ing in particular decision-makers from industry and trade. 
More information on the campaign and the GWW toolkit 
are available at www.1001emotion.de. 

Support and service 

During the further course of the meeting, GWW man-
aging director Ralf Samuel presented the 2021 annual 
report: besides surveys on the situation of the industry, 
the Emotion Study, webinars, training courses, brochures, 

the product catalogue “Newsbook” for the 
Newsweek as well as communication meas-
ures, the GWW is present among the branch 
with two trend trade shows and the News-
week event.  Dealing with the 2020 wave of 
warning letters and its consequences was a 
key focus of the association’s activities, as 
the GWW stands behind a�ected members 
with advice and support to this day. Both 
Crimex and WER took legal action against 
Gi�ts and were successful. In the mean-
time, the illegality of the mass warning let-
ter has been confirmed in several court de-
cisions. Ralf Samuel reported that the GWW 
management, executive board and individ-
ual members have approached Gi�ts nu-
merous times, hoping to ultimately get a pos-
itive signal for fair cooperation. However, 
after all attempts at mediation failed and no 

agreement is recognisable, WER managing director Alex 
Heinecke has drawn consequences and filed an appli-
cation for the member’s exclusion. The association will 
now deal with the application. 

Political work continues 

Under the keyword “political work”, Frank Dangmann 
has also had a considerable number of meetings on the 
political stage, where he presented diverse concepts, strat-
egy papers and applications with a focus on dismantling 
bureaucracy. With the support of the Federation of Ger-
man Wholesale, Foreign Trade and Services (BGA), in 
collaboration with the central associations and since 2020 
in cooperation with the advocacy group FinTax – backed 
by the PSI –, the GWW continues to strive for the sim-
plification and more suitable wording of the regulations 

in § 4, Paragraph 5, Item1 of the 
German Income Tax Act (EStG). 
These are still tailored towards “gifts” 
and not to promotional products 
as understood by the industry and 
have long been in need of reform. 
“The German Income Tax Act 
(EStG) § 4, Paragraph 5, Item 1 and 
the associated record requirement 
is a bureaucratic obstacle which 
prevents companies from using pro-
motional products and thus de-
prives them of one of the most ef-
ficient forms of advertising”, says 
Dangmann, summing up the posi-
tion of the GWW. The draft reform 
of the Institute for Finances and 
Taxes (ifst) provides for a shift to 
an object- or fact-related exemp-

One of the ad motives of the #1001Emotion 
campaign.

Oliver Spitzer, Managing Partner of the Institute 
September Strategy & Research, explained the 
results of the study on the emotional impact of 
promotional products.

Tobias Bartenbach presented the campaign 
developed by Bartenbach AG based on the 
results of the study.
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tion limit as well as a record requirement applicable from 
35 Euros and above. In particular, the elimination of the 
record requirement below the value limit would signifi-
cantly contribute to dismantling bureaucracy, says Dang-
mann, who will continue the political work for the time 
being. After the approval of the 2023 budget presented by 
Ronald Eckert, the discharge of the executive board and 
management and the re-election of Wolfgang Schmitt as 
auditor, the annual general meeting concluded with the 
election of the executive board. 

Executive board election with obstacles

After the request for a secret ballot and the correspond-
ing procedure had led to a delay of more than 
one and a half hours, the result was clear. The 
executive board newly elected by the 157 vot-
ers includes:

> Steven Baumgärtner, cyber-Wear (chairman 
of the executive board), 82 per cent of votes 

> Ronald Eckert, Erich G. Döbler e.K. (sec-
tion spokesman for distributors), 53 per cent 

> Gunther Langenberg, WIL Langenberg (sec-
tion spokesman for suppliers), 79 per cent

> Ingo Malinowski, Quadro GmbH (section 
spokesman for business partners), 63 per 
cent 

>  Frank Jansen, representative of corporate 
customers of J.G. NIEDEREGGER (section 
spokesman for brands), 80 per cent.  

> Petra Lassahn, PSI, 42 per cent, thus remaining slight-
ly below the 50 per cent hurdle and therefore not 
elected.  

Petra Lassahn did not accept this result with reference 
to the statutes. In the course of the unification process 
for the entire association, it was stipulated in the statutes 
that the PSI has a permanent seat on the executive board. 
All other associations, which existed before the central 
association, also have a permanent seat on the execu-
tive board by means of their sections. However, the sit-
uation of the PSI was not addressed at the annual gen-
eral meeting and there were also reasons for criticism of 
the election process due to various other factors. The af-

fected parties are currently discussing how 
to proceed. Petra Lassahn points out that she 
is very interested in a joint arrangement. “To-
day is not a time for disputes and unilateral 
actions. Rather it should be a time for togeth-
erness”, says Lassahn. 

Looking forward together 

The newly elected chairman of the execu-
tive board has set two main priorities: emo-
tion and a sense of community. After all, pro-
motional articles, which were proven by the 
most recent GWW study to have an extreme 
emotional e�ect, are both his business and 
passion. And a sense of community is essen-
tial especially in this day and age. In order to 
achieve great things together, it is important 
to look forward together and talk to one an-
other. Only this way can we face the chal-
lenges of the future. <

Change of generations at the head of the GWW: 
Steven Baumgärtner succeeds Frank Dangmann.
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emotional e�ect, are both his business and 
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GWW TREND

Quality advice in a 
relaxed atmosphere

On 27 September, 143 exhibitors in 
the North Hall of  the RMCC welcomed 
the invited promotional products con-
sultants to present to them a wide 
range of  products with many crea-
tive innovations and trends and to 
provide them with focussed product 
information. Although they were at 
the trade show for only one day, the 
exhibiting companies had designed 
some very elaborate individual pres-
entations at the individual stands. A 
total of  590 promotional products 
consultants visited the TREND show 
this year. The event not only o�ered 
professional advice, but also the usu-
al friendly sense of  togetherness and 
a good atmosphere.
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Mobility knows no 
bounds. And when 
promotional products 

– preferably useful and 
attractively designed – 

come along for the 
ride, their effectiveness 
is boundless as well. 

And ideally also safe… 
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The schoolchild’s companion
Indexa’s cute, German-made RX01 reflector pendants ensure safety 
in tra�c: equipped with a reflector, pedestrians can be clearly seen by 
drivers at a distance of 150 metres, whereas without a reflector this 
decreases to about 30 metres. The reflectors can be attached to 
school bags, for example, to serve as safe companions for children on 
their way to school. The available motifs are a bear or a snowflake, 
which can be customised with an individual print on request. 

PSI 44531 • Indexa GmbH 

Tel +49 7136 98100 • info@indexa.de

www.indexa.de

From A to B – e
ortlessly
The sporty, environmentally friendly and powerful micro e-bike from the Micro 
Mobility Systems D GmbH range not only looks stylish, but is also particularly light 
and can be compactly unfolded in just a few seconds. On the way to work or universi-
ty, it can thus be easily taken along in public transport. But the e-bike is also the ideal 
companion when travelling, as it can be easily stowed in a car boot, caravan or 
camper van. A highlight is also the battery, which attaches to the handlebars magneti-
cally, can be changed at any time, and even used as a power bank, so that mobile 
phones can charge on the road.

PSI 60521 • Micro Mobility Systems D GmbH

Tel +49 7428 9418360 

info@micro-mobility.de

www.micro-mobilitiy.de 
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Gift-Set Xmas

Seed card fir tree

Heri-Rigoni GmbH 
emotion factory

Phone +49 7725 93 93 - 0
info@emotion-factory.com 

Plant Wood
Star-Box Xmas

NEW!

NEW!



A fleet of vehicles for the crafts corner
Learning to use scissors and glue is easy with the picture and crafts book by 
Edition Michael Fischer: even little hands can press out the motifs, and the shapes 
are then easy to cut out. Clear markings help little ones glue each element into the 
narrative scenes. There is a variety of vehicles there to discover and, in the end, 
children create a picture book of their own: a lasting, positive memory of the gift 
giver. EMF publishing house (Edition Michael Fischer) prints the customer’s logo 
on the cover. The number of pages, layout and design can be customised. The 
EMF team develops customised print media with an all-inclusive guarantee, from 
concept to delivery.

PSI 49982 • Edition Michael Fischer GmbH 

Tel +49 89 2123107-50

tatjana.bleiler@emf-verlag.de 

www.emf-verlag.de

Always a clean display
Polyclean’s recent award-winning HFX®-DisplaySprayer is 
doubly useful. It not only cleans display surfaces, but also 
dries them. The combination of P-9000® microfibre cloth 
and integrated spray bottle makes the product an everyday 
companion for cleaning touchscreens and displays. Finger-
prints are removed from sensitive display surfaces without 
chemicals, only with water. One filling is enough for about 
80 sprays, then the display cleaner can easily be refilled. The 
HFX®-DisplaySprayer scores with its ergonomic design and 
various finishing options. Custom motifs can be implement-
ed using full-surface high-resolution digital printing. 

PSI 46596 • Polyclean International GmbH 

Tel +49 2561 86558300 

psi@polyclean.com 

www.polyclean.com 

PSI 45753 • Anda Present Ltd. 

Tel +36 1 2100758 

export@andapresent.com 

www.andapresent.com

Prepare for emergencies
Cycling is beneficial to your health and ideal for building strength, 
burning calories and lifting your spirits. Therefore, maintenance and 
care of the bike should naturally also be a top priority. The perfect 
companion on a bike tour is the Eddy bike repair kit from the Anda 
Present product collection. From tyre levers and patches to valve caps and 
inner tubes, it contains all the tools needed to keep bikes in good 
condition. All these tools and much more are contained in the 
transparent plastic Eddy case, which can be customised 
with the company’s logo. Eddy is easy and practical 
to carry, so the user is prepared for cycling 
emergencies.
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Great bike tuning
Twin-Reflex from reflAktive are small reflectors that 
perfectly embellish bicycles, prams, wheelchairs or walkers. 
The stickers are available in all reflective foil colours and 
come with customer imprint, making them an e�ective 
promotional tool by day and by night. The self-adhesive 
reflectors are simply stuck around the cables or attached 
elsewhere on the bicycle. They increase visibility in tra�c, 
especially in the dark season. Available in di�erent shapes 
such as a circle, heart, arrow, cloverleaf or upon request also 
as a custom shape. These faithful safety companions are 
particularly popular on children’s bicycles and scooters.

PSI 46970 
reflAktive – Eine Marke der safeReflex GmbH

Tel +49 4971 9233-12 • info@reflaktive.de 

www.reflaktive.de
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REFLECTS  GmbH   |   Toyota-Allee 54   |   50858 Köln   |   Germany 
T  +49 2234 9900-0  |   info@re� ects.com

re� ects.com

myVivero
A cool design really 

can be this hot

12 colours for
outer mug

2 lid
colours

May we introduce: our new favourite mug RETUMBLER myVivero
in our exclusive own design. 

The thermo mug redefi nes the principle of the 
reusable mug. Its design is breathtakingly clear, its 
shape classically beautiful, the printable area on 
the innovative lid extra-large. If required, its 
transparent outer mug can be used as a drinking 
mug.  Capacity: 350 ml

Available from our Cologne warehouse.



Clever light source
Metmaxx® LED MegaBeam HeadlightSwipe is a headlamp from the Spranz range. The rechargeable 
high-tech headlamp has an LED distance main beam with a power of 120 lumens and also functions 
as a 350 lumen or 5 watt COB strip light, ensuring bright close-range illumination. Ideal for keeping 
your hands free at work or for activities at home, during sports or when travelling. Innovative contact-
less switching on and o� is possible via a swipe on the integrated motion sensor. COB and LED have 
three light modes, including a flashing function. A signal reflector band at the back of the head 
provides additional safety. The environmentally friendly product does not require disposable batteries 
and can be recharged with a 1200 mAh lithium polymer battery. 

Multifunctional promotion 
Anyone who is mobile knows about the practical use of helpful 
multi-functional tools like the one from Condedi: with just a few 
flicks of the wrist, the Stop & Go multi-functional tool helps with 
unexpected problems or small changes. The 16-piece all-round 
tool is not only suitable for repairing bicycles, but is also versatile. 
In addition to Phillips and slotted screwdrivers and three nuts 
together with an adapter, the set has six di�erent Allen keys and a 
spoke spanner. The compact tool is packed in a black gift box and 
can be refined by printing. Happy Pen, a practical bit pen from the 
Condedi range, is also an excellent promotional tool. The multi-
tool contains various bits, is packed in a black gift box and can be 
customised by printing or engraving. Stop & Go and Happy-Pen 
are sturdy and rustproof, beautifully designed in black and silver, 
combined with absolute functionality. The products are also 
available from stock in smaller quantities. 

PSI 49729 • Condedi GmbH 

Tel +49 2942 2160 • info@condedi.de

www.condedi.de

PSI 41462 • Spranz GmbH 

Tel +49 261 98488-0 • info@spranz.de

www.spranz.de
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Emergency equipment
The Victorinox Rescue Tool is indispensable for emergen-
cies. The large pocket knife has a windscreen saw for 
laminated glass: the Swiss manufacturer of high-quality 
cutlery has worked with professional rescue workers over 
many years to develop the Rescue Tool pocket knife. The 
product is equipped with a belt cutter, a windshield 
shatterer and a windshield saw for laminated glass. Each 
tool is suitable for both right-handed and left-handed users. 
When every second counts in an emergency, you can 
count on the Rescue Tool.

PSI 44281 • Victorinox AG 

Tel +41 41 8181211

corporatebusiness.hq@victorinox.com 

www.victorinox.com
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For PSI retailers

from 0,72€

// Short delivery times

// High stock levels

B I R C H
W O O D

M E M O - P R O M O T I O N . D E

m a d e  i n  G e r m a n y

E C O L O G I C A L  P R O M O T I O N A L 

P R O D U C T S  F O R  R E TA I L E R S 

S I N C E  1 9 9 0



Illuminating example
To see and be seen: this is important in tra�c, especially for anyone on the 
road after dark. The lighting specialists at Lumitoys-GmbH have a large 
portfolio of products in this area. Safety lights for children, athletes and 
walkers in the form of pendants, clips or bracelets, bicycle accessories such 
as bike lights and spoke lights, or car breakdown lights are just a few 
examples of how everything and everyone can easily be visible. This also 
applies to our four-legged companions, with luminous collars or pendants. 
As an additional safety plus, many articles have a reflective surface in 
addition to the LEDs. Attachment is always quick, easy and practical using 
Velcro, magnets or clips. Many items are equipped with rechargeable 
batteries and can charge via USB, so there is no need to change batteries. 
Special designs and custom printing are available for all products.

PSI 46095 • Lumitoys-GmbH 

Tel +49 2331 377545-0 • info@lumitoys.de

www.lumitoys.de

First aid and navigation
Troika’s Bike Bag First Aid frame bag is very compact and attaches to the 
top tube of a bike. But it still has lots of room. The main compartment holds 
a first aid kit that has a usage life of five years and an extra-small foldable 
rain poncho. Common types of smartphones fit into the upper compartment, 
with a touchscreen viewing window that is helpful for navigation and 
orientation. The nylon product, equipped with reflective strips on the sides, 
has straps for flexible attachment to the frame. The first aid kit contains two 
polyester wound dressings, alcohol swabs, antiseptic wipes, pads for insect 
bites and one unit each consisting of a mouth-to-mouth mask, vinyl gloves, 
emergency blanket and triangular cloth as well as a small pair of scissors. 
Four gauze compresses and 27 di�erent plasters complete the set.

PSI 46311 • Troika Germany GmbH 

Tel +49 2662 9511505 • d.geimer@troika.de 

https://business.troika.de
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Precise measuring
The self-adhesive rulers and supplies from Schreiner Coburg’s product 
range guarantee precise display and measurement. Safety is their top 
priority. Adhesive rulers can help in tricky situations. For example, if the 
surface to be measured by an expert is curved, angled or somehow outside 
the norm, or an expert wants to measure damage but take photographs at 
the same time: these rulers adhere to all smooth surfaces without damag-
ing them and ensure that hands are free for other activities. In addition, the 
Coburg company o�ers other adhesive tools that support experts and 
surveyors in their work. With the help of these practical adhesive products, 
cracks, scratches or dents in the object can be marked with di�erent 
coloured arrows or rings, which can be removed and reused without 
leaving any residue after use. 

PSI 40785 • Schreiner Coburg GmbH 

Tel +49 9561 833011

info@schreinercoburg.de 

www.lineale.de

Glow-in-the-dark thread
Stickerei Klam’s glow-in-the-dark thread ensures greater visibility in tra�c. 
When the days turn grey and rainy and autumn arrives, it is especially 
important to be as visible as possible in tra�c. Cyclists or pedestrians are 
also fashionably on the safe side on gloomy days with brightly embroidered 
clothing and accessories. At the 
company’s location at the foot of the 
Swabian Alb, Klam finishes custom 
products with glow-in-the-dark 
thread or conspicuously reflective 
prints according to the customer’s 
wishes, thus putting logos or motifs 
in the spotlight. This form of 
finishing is ideal for saddlebags, 
clothing and many other accessories.

PSI 49110 
Klam Textiles Marketing & Stickerei 

Tel +49 7129 92869-0 • mail@klam.de 

www.klam.de
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PSI 46887 Römer Wellness Kundenpflege 

Wellness & Care GmbH & Co. KG 

Tel +49 6541 812950

info@roemer-wellness.de 

www.roemer-wellness.de

PSI 44531 • Indexa GmbH 

Tel +49 7136 98100 • info@indexa.de

www.indexa.de

Energy-saving night light
Ideal for children’s rooms, hallways and stairwells: Indexa’s LED night light 
NL04 leaves no one in the dark. The soft and warm white light ensures 
well-being and safety in every home. Thanks to the integrated twilight sensor, 
the light switches on automatically in the dark and o� again in daylight. The 
long-lasting LED light can simply be plugged into a socket. With its flat design, 
it matches any décor. The white housing and the transparent illuminated 
surface can be customised.

Presentation surfaces for bicycles
With the custom-printable promotional mats from emco Bautechnik, bicycle 
brands can be highlighted and perfectly presented at the point of sale in the bicycle 
trade. The promotional mats can be provided with the customer’s logo, design or 
slogan. In the promotional campaign’s design to present individual brands or as a 
high-quality entrance mat with high dirt and moisture absorption to support the 
corporate design: everything is possible. Advantages of the mats, which are Made 
in Germany, are the printing with bright, durable colours, the possibility for custom 
sizes and shapes, as well as the use of sustainable, regenerated Econyl® yarn. Even 
short-term ideas can be realised. Available from one piece. 

PSI 47306 • emco Bautechnik GmbH 

Tel +49 591 9140603 • n.rudau@emco.de 

www.emco-bau.de

Plaster pack 
Everyone should have a small supply of plasters for 
everyday use. With Leina’s 30-piece XXL plaster pack 
from their Römer Wellness range, the user is well 
provided for. The care kit contains six fingertip and 
finger bandages as well as plaster strips of various sizes. 
The outer cardboard case can be custom printed by the 
manufacturer according to the customer’s wishes. All 
plasters are manufactured in Europe. The contents can be used for 
DIN 13157 or DIN 13169. This keeps customers, business partners 
or employees on the safe side. The Römer Wellness range includes 
high-quality towelling articles, fleece blankets, wellness gift sets and 
care-product giveaways. 
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Adventure train journeys 
Ackermann Kunstverlag’s Abenteuer Zugreisen (Adventure Train 
Journeys) 2023 calender is something for railway fans: since the 
19th century, legendary railway lines have sometimes spanned 
entire continents and brought travellers comfortably along scenic 
routes to remote regions of the world. In times of climate change, 
this probably most climate-friendly form of travel is gaining a 
whole new relevance. Travelling by rail, you can approach your 
destination slowly and enjoyably, and at the same time have the 
opportunity to let landscapes roll past you in complete tranquilli-
ty. Whether in Switzerland or New Zealand, whether on the 
Eastern and Oriental Express or on The Ghan: with this calendar, 
the viewer goes on a great journey through spectacular land-
scapes on twelve routes of di�erent lengths. Like all Ackermann 
calendars, it is produced exclusively in Germany and printed 
climate neutrally on paper from sustainable forestry in coopera-
tion with NatureO�ce. Promotional prints are possible from 
50 pieces.

PSI 40604 • Ackermann Kunstverlag 

Tel +49 89 4512549273

info@ackermann-kalender.de 

www.ackermann-kalender.de

61

www.psi-network.de PSI Journal 11/2022

1/2

52_63_TTB_PRODUKTE_e.indd   61 14.10.22   08:48

„Begeistern mich nachhaltig:
Taschen wie für meinen Alltag 
gemacht“

Neu: der MODERN-CLASSIC 
Organizer XL

Man nehme den Gewinner des Promotional Gift Award 
2021, gebe ihm mehr Volumen und einen Deckel oben-
drauf: Voilà, der neue MODERNCLASSIC Organizer XL. 
Gemacht für das mobile Arbeiten, gefertigt mit recycel-
tem PET. www.halfar.com

Vertrieb über den Werbemittelhandel
Halfar System GmbH D-33719 Bielefeld | Germany 

Telefon: +49 (0) 521 / 98 244-0  
www.halfar.com

HAL220128 Anzeigen PSI.indd   2 08.02.22   11:37



Colourful rain protection
The new, high-quality and robust Fare® 4Kids pocket umbrella is 
always ready for fun. Its colourful rainbow design makes children’s 
eyes sparkle even on dull days. Easy and safe use is ensured by the 
springless safety slider and the rounded, enlarged tips to protect 
against injuries. Even the tip of the umbrella is rounded so that 
children can discover the world in any weather free of care. The 
windproof system ensures that any umbrella that has been blown 
inside out by the wind can be easily returned to its original position 
without damage. When closed, the children’s umbrella fits perfectly 
into the side pocket of any schoolbag. The matching soft-feel 
handle is equipped with a promotional attachment option. The 
coloured wedges of the cover can also be finished.

PSI 43144 
Fare – Guenther Fassbender GmbH 

Tel +49 2191 60915-0 • info@fare.de

www.fare.de

Practical bike gadget
Suitable for the dark season, micx media has produced a versatile new 
gadget: the splash-proof Power Bike Holder. This serves as a practical 
supplementary light and does not replace the bike light. The luminosity is 
400 lumens. Three light modes can be set. The product also holds smart-
phones securely in place during the ride. Since most functions such as 
navigation or Bluetooth® consume a lot of battery power, a power bank is 
also integrated in this smart promotional item. The Power Bike Holder also 
has an electric horn with five adjustable tones that can be activated at the 
touch of a button. A 1C print on the front is included for an e�ective 
promotional message.

PSI 45899 
micx-media in concept gmbh & co. kg

Tel +49 5205 99-100 • info@micx.media

www.micx.media
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Elegant passenger
Everyone knows them; everyone has them in their glove compartment: the 
logbook folder, now available from Bühring as a promotional item. Gabriele 
Bühring produces a large number of logbook folders as special designs for press 
vehicles before market launch, in the form of custom models for fleet managers or 
as special designs for car brands. The starting point for most of the designs is the 
Easy Driver I model, which conveys unobtrusive elegance through its simple and 
timeless design. A clear division, high-quality edges and su�cient space make this 
logbook folder a customer favourite. Whether genuine or imitation leather: 
high-quality materials ensure a haptic product experience and a long-lasting 
memory. The logbook folder can be finished with embossing, screen printing or 
embroidery. Available in black and imitation leather as standard, the folder can 
also be produced in other colours or as a genuine leather version at extra cost. 

PSI 40807 • Gabriele Bühring 

Tel +49 4154 79540-0

Vertrieb@Buehring-Shop.com 

www.buehring-shop.com

Highly visible
Hepla’s plastic safety reflectors are available in the shapes of bears, owls, cats and roundels, 
as well as in di�erent colours, and o�er protection in the dark. The reflectors are a road 
safety classic, certified according to EN 13356:2001 and EC Type, and are supplied individu-
ally in a polybag. The enclosed string enables easy attachment to, for example, a school or 
kindergarten backpack, as well as a work or sports bag. It also makes sense to attach the 
reflector to a pram or jacket to ensure visibility to other road users at dusk and in the dark. As 
soon as the reflector is illuminated, it shines and is visible from di�erent directions due to its 
two reflective surfaces and the movable position on the person or object. Made in Europe 
and also available in larger quantities at short notice. On request, the promotional item can 
be finished with a motif and additional promotional message in the in-house print shop using 
pad printing. Hepla also o�ers safety snap bracelets in various sizes and colours as well as 
soft reflectors.

PSI 41583 
Hepla-Kunststofftechnik GmbH & Co. KG 

Tel. +49 5681 9966 • info@hepla.de 

www.hepla.de

PSI 46311 • Troika Germany GmbH

Tel +49 2662 9511505 • d.geimer@troika.de

https://business.troika.de

Practical reflective armband
The small, reflective Armleuchter armband by Troika is 
ideal for bikers, joggers, walkers and any outdoor activity. And for 
all those who only want to take the essentials with them when they go 
outside. It has two separate compartments with rubberised zips for a smartphone, keys and 
cards. The continuously adjustable, elastic Velcro fastener and the padded back give you 
even more carrying comfort. Nice and safe: with its highly reflective material, this practical 
companion is guaranteed to stand out in wind, weather and twilight. The IPX4-protected 
product is made of robust polyester in grey-black.
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I n a world of climate change and impend-
ing climate collapse, sustainability is a more 
prevailing topic than ever. While we may 
all leave behind our CO2 footprint, we 
should try to keep it as small as possible. 

An increasing number of companies are following this 
knowledge, such as the ‘Flaschenfreunde’, a young start-
up headquartered in Tettau/Schauberg, Germany. The en-
vironment is dear to their heart and their stated goal is to 
reduce unnecessary plastic consumption and plastic waste. 
And in concrete terms, this looks as follows: ‘By o�ering 
sustainable, high-quality and fully customizable beverage 
bottles, we o�er companies the opportunity to support 
this goal for a minimum order of 50 bottles, while at the 
same time, we are o�ering them a real added value for all 
their employees, business partners, guests or customers. 
It’s an added value that is remembered positively’, states 

The company Flaschenfreunde loves glass and offers their customers 
assistance with each and every bottle project in terms of  customised shapes, 
design and caps – regardless of  whether the bottle should feature a special 
logo, be used as a gift for any special occasion or as the right bottle for a 
water dispenser. Thanks to a wide network with regional partners, there are 
no limits to creativity – for a minimum order of  only 50 bottles.

Sustainable out of conviction 

Partner for 
any bottle project

project manager Julian Kappelt when summarising the 
core expertise of the Flaschenfreunde.

Glass, ceramic and wood from local production

Kappelt adds, ‘Our team has been pursuing di�erent ways 
to produce glass bottles as well as the most suitable fin-
ishing processes and caps. We have always been working 
closely with the sustainable materials of glass, ceramic 
and wood as well as with their local production. Howev-
er, the search for sustainable innovations and e�ective im-
provement processes still makes up a large part of our dai-
ly work’. The idea for the ‘Flaschenfreunde’ project origi-
nated in 2019 and a year later it was put into practice.

Real added value for the region

The company Flaschenfreunde has its headquarters in the 
Rennsteig region in the Franconian Forest in Northern Ba-
varia. The very successful company in the glass and ceram-
ic industry has had strong roots there for centuries and it 
brings the region real added value. ‘Our start-up, Flaschen-
freunde, builds upon its sustainability concept precisely here. 
We combine our many years of experience with new and 
innovative ideas. By working closely together with region-
al partners, we can guarantee sustainable production as 
well as short transport routes’,  explains Elisabeth Heyder, 
manager of Social Media Management and Marketing. 

Everything is regionally processed 

Over 80% of the components and added value of the 
Flaschenfreunde products come from a radius of only 20 
kilometres. ‘We only source components from other parts 

X

of Germany and EU when we have no other option’, con-
tinues Heyder. The customization, caps and packaging are 
also carried out in the local region – the keyword is ‘short 
routes’. So why use plastic that is made out of environ-
mentally-unfriendly, unhealthy and frequently non-taste-
less plastic? Why import empty bottles from Asia result-
ing in higher CO2 emissions? Why buy bottled water if 
high-quality tap water is available in every household and 
can be accessed comfortably and cheaply? This is Flaschen-
freunde’s environmentally-friendly approach. ‘Drinking wa-
ter from reusable glass bottles is the groundwork for a 
healthy and sustainable lifestyle. Our focus is not on sell-
ing a brand, but on the flexible creation of innovative, sus-
tainable and healthy beverage bottles for small and large 
business’, explains Rösler, one of the members from the 
Flaschenfreunde team. 

Main focus on customers

‘The main focus is not on us but rather on our customers. 
To meet their wishes and demands, we o�er a wide varie-
ty of in-house finishing methods, which give them absolute 
freedom when designing their beverage bottles. This in-
cludes everything from silk screen printing, digital printing 
and pad printing to laser engraving and customization of 
swing stoppers and screw caps’, reiterates Kerstin Seitz from 
Customer Service, adding ‘Our bottles with top quality im-
prints make for ideal gifts for employees, guests, business 
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The Flaschenfre-
unde supply per-
fectly fitting glass 
bottles for every 
occasion.

A custom-made 
bottle from 

Flaschenfreunde 
always makes 

for a great gift for 
business contacts 

and friends. 
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The company Flaschenfreunde loves glass and offers their customers 
assistance with each and every bottle project in terms of  customised shapes, 
design and caps – regardless of  whether the bottle should feature a special 
logo, be used as a gift for any special occasion or as the right bottle for a 
water dispenser. Thanks to a wide network with regional partners, there are 
no limits to creativity – for a minimum order of  only 50 bottles.

Sustainable out of conviction 

Partner for 
any bottle project

project manager Julian Kappelt when summarising the 
core expertise of the Flaschenfreunde.

Glass, ceramic and wood from local production

Kappelt adds, ‘Our team has been pursuing di�erent ways 
to produce glass bottles as well as the most suitable fin-
ishing processes and caps. We have always been working 
closely with the sustainable materials of glass, ceramic 
and wood as well as with their local production. Howev-
er, the search for sustainable innovations and e�ective im-
provement processes still makes up a large part of our dai-
ly work’. The idea for the ‘Flaschenfreunde’ project origi-
nated in 2019 and a year later it was put into practice.

Real added value for the region

The company Flaschenfreunde has its headquarters in the 
Rennsteig region in the Franconian Forest in Northern Ba-
varia. The very successful company in the glass and ceram-
ic industry has had strong roots there for centuries and it 
brings the region real added value. ‘Our start-up, Flaschen-
freunde, builds upon its sustainability concept precisely here. 
We combine our many years of experience with new and 
innovative ideas. By working closely together with region-
al partners, we can guarantee sustainable production as 
well as short transport routes’,  explains Elisabeth Heyder, 
manager of Social Media Management and Marketing. 

Everything is regionally processed 

Over 80% of the components and added value of the 
Flaschenfreunde products come from a radius of only 20 
kilometres. ‘We only source components from other parts 

of Germany and EU when we have no other option’, con-
tinues Heyder. The customization, caps and packaging are 
also carried out in the local region – the keyword is ‘short 
routes’. So why use plastic that is made out of environ-
mentally-unfriendly, unhealthy and frequently non-taste-
less plastic? Why import empty bottles from Asia result-
ing in higher CO2 emissions? Why buy bottled water if 
high-quality tap water is available in every household and 
can be accessed comfortably and cheaply? This is Flaschen-
freunde’s environmentally-friendly approach. ‘Drinking wa-
ter from reusable glass bottles is the groundwork for a 
healthy and sustainable lifestyle. Our focus is not on sell-
ing a brand, but on the flexible creation of innovative, sus-
tainable and healthy beverage bottles for small and large 
business’, explains Rösler, one of the members from the 
Flaschenfreunde team. 

Main focus on customers

‘The main focus is not on us but rather on our customers. 
To meet their wishes and demands, we o�er a wide varie-
ty of in-house finishing methods, which give them absolute 
freedom when designing their beverage bottles. This in-
cludes everything from silk screen printing, digital printing 
and pad printing to laser engraving and customization of 
swing stoppers and screw caps’, reiterates Kerstin Seitz from 
Customer Service, adding ‘Our bottles with top quality im-
prints make for ideal gifts for employees, guests, business 

partners or customers. It is quite popular to place imprints 
of company logos, the names of employees or even natu-
ral motifs with a corporate design on the bottles. We even 
have the right glass bottles to use with invitations or as guest 
presents to be given out at weddings or other large events’.

Individually designed glass masterpieces 

Julian Kappelt describes the team spirit at the company: 
‘We are sustainable and in tune with nature. We are globe-
trotters and yet love our local region. We are innovative 
and down-to-earth as well as party-lovers and health-con-
scious’. Kappelt adds a few reasons for their approach: 
‘Drinking water is a fundamental need. Encouraging peo-
ple to drink liquids in a healthy and sustainable way is what 
drives us and gives our project real meaning. The glass 
masterpieces with custom designs are loyal daily com-
panions for employees, guests, business partners or cus-
tomers, and they make the drinking bottles made by Flaschen-
freunde fun.’

‘We love glass’

The bottles are produced in a climate-friendly manner; 
they are hygienic, recyclable, tasteless, non-toxic, dishwash-
er-safe and leak-proof – Are there any more good reasons 
needed for a beverage bottle that is ideal for daily use? 
‘We love glass and its countless advantages. It is a great 
material that makes a small contribution to protecting the 
environment when it comes in the form of high-quality 
and custom-made beverage bottles. Due in particular to 
the extensive experience of our team and partners, we of-
fer top-notch products at a fair price,’ says Elisabeth Hey-
der when summarising the essence of what Flaschenfreunde 
stands for. <
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Flaschenfreunde 
meets the individual 
needs of their cus-
tomers with adapted 
shapes for bottles 
and the caps. 

A custom-made 
bottle from 

Flaschenfreunde 
always makes 

for a great gift for 
business contacts 

and friends. 

The cap can also 
be customised and 

given a personal 
touch.

Bottles for any occa-
sion, including the 
right bottle for water 
dispensers – instead 
of plastic cups. 

The ‘‘Immergern” 
glass bottle series 
comes with another 
cap version.
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T he foundation of Neutral® is the result of 
more than 20 years of experience in the 
conventional textile industry – a time dur-
ing which founders Lars Bech and Chris-
tina Larsen felt the constant pressure to 

produce at lower prices and thus “at the expense of nat-
ural and human resources”. This compelled them to “de-
velop a platform for sustainable clothing, which is made 
with genuine respect for people and the environment”. 

Neutral® ranks itself  as one of  the market-leading manufacturers of  
ecologically sustainable clothing and accessories for the B2B market. Based 
in Copenhagen, Denmark, the company manufactures entirely in India and 
emphasises that its products “are made according to the highest internation-
al social, ethical and ecological standards”.

Platform for ecologically sustainable clothing

More than just funky

Platform with a holistic approach 

In 2008, the time had come: Neutral® o�cially became 
this platform. In their own words, the entrepreneurs pur-
sue a holistic approach based on commitment and con-

tinuous improvement. This ap-
proach also includes direct co-
operation with local farmers to 
help them improve their situation 
and enhance biodiversity. 

Objective certifications 

Neutral® products have multiple 
certifications. According to their 
business principle, “The certifi-
cates are defined and monitored 
by external organisations and are 
our way of making the most re-
sponsible clothing we can. By ap-
plying these standards we have 
defined several objective criteria 
for the manufacturing of every 
single Neutral® product,” explain 
the Danes, while emphasising: 

“Our certificates are more than just funky-looking stamps”. 
A look at the certificates such as GOTS, Ecolabel, Fair-
trade Cotton and Oeko-Tex Standard 100 prove this. 

Visitors to the PSI 2023 can convince themselves of the 
range and depth of products. Neutral® will be presenting 
itself there at stand EN02, 10D36. On the following page, 
Lars Bech, founder and CEO of Neutral®, explains why 
the company will exhibit once again. 

License no. DK/016/049

100% CERTIFIED
ORGANIC COTTON

License no. 19007

Why did you choose PSI 
2023?
We at Neutral® have 
been an exhibitor of the 

PSI trade show several times, and we 
are always very happy about the out-
come. When you like us have a lot of 
partners and customers among the gift 
and promotional companies PSI is the 
place to be. We are on our mission of 
changing the way the textile industry 
works and bringing our know-how and expertise on clev-
er solutions into the promotional industry is an important 
task for us. In the challenge of spreading our philosophy 
beyond the textile industry, there is no doubt that attend-
ing PSI is an important part.

What are your expectations for the trade show?
We expect to meet a lot of people who have the same 
agenda as us, and considering the challenged world we 
experience, we expect an increased focus on sustainable 
and responsible production. We will be there to share knowl-
edge, to inspire, to get inspired, to build and develop con-
nections and to showcase how we do it at Neutral®.

What will you present at PSI? What will be your high-
light/focus?
The headline for our participation in PSI 2023 will be 
“Transparency”. We will come to PSI to show and tell how 
we make our products. We want our visitors to learn why 
we believe that our uncompromising stand on being re-
sponsible in every step of the supply chain, from cotton 
field to final product, is the right way to go. And we want 
them to see, feel and hear exactly how we do it.
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Neutral® ranks itself  as one of  the market-leading manufacturers of  
ecologically sustainable clothing and accessories for the B2B market. Based 
in Copenhagen, Denmark, the company manufactures entirely in India and 
emphasises that its products “are made according to the highest internation-
al social, ethical and ecological standards”.

Platform for ecologically sustainable clothing

More than just funky

Platform with a holistic approach 

In 2008, the time had come: Neutral® o�cially became 
this platform. In their own words, the entrepreneurs pur-
sue a holistic approach based on commitment and con-

tinuous improvement. This ap-
proach also includes direct co-
operation with local farmers to 
help them improve their situation 
and enhance biodiversity. 

Objective certifications 

Neutral® products have multiple 
certifications. According to their 
business principle, “The certifi-
cates are defined and monitored 
by external organisations and are 
our way of making the most re-
sponsible clothing we can. By ap-
plying these standards we have 
defined several objective criteria 
for the manufacturing of every 
single Neutral® product,” explain 
the Danes, while emphasising: 

“Our certificates are more than just funky-looking stamps”. 
A look at the certificates such as GOTS, Ecolabel, Fair-
trade Cotton and Oeko-Tex Standard 100 prove this. 

Visitors to the PSI 2023 can convince themselves of the 
range and depth of products. Neutral® will be presenting 
itself there at stand EN02, 10D36. On the following page, 
Lars Bech, founder and CEO of Neutral®, explains why 
the company will exhibit once again. 

Why did you choose PSI 
2023?
We at Neutral® have 
been an exhibitor of the 

PSI trade show several times, and we 
are always very happy about the out-
come. When you like us have a lot of 
partners and customers among the gift 
and promotional companies PSI is the 
place to be. We are on our mission of 
changing the way the textile industry 
works and bringing our know-how and expertise on clev-
er solutions into the promotional industry is an important 
task for us. In the challenge of spreading our philosophy 
beyond the textile industry, there is no doubt that attend-
ing PSI is an important part.

What are your expectations for the trade show?
We expect to meet a lot of people who have the same 
agenda as us, and considering the challenged world we 
experience, we expect an increased focus on sustainable 
and responsible production. We will be there to share knowl-
edge, to inspire, to get inspired, to build and develop con-
nections and to showcase how we do it at Neutral®.

What will you present at PSI? What will be your high-
light/focus?
The headline for our participation in PSI 2023 will be 
“Transparency”. We will come to PSI to show and tell how 
we make our products. We want our visitors to learn why 
we believe that our uncompromising stand on being re-
sponsible in every step of the supply chain, from cotton 
field to final product, is the right way to go. And we want 
them to see, feel and hear exactly how we do it.

Having a look at the current energy 
crisis: Which three are your top de-
vices? And why?
Being born out of philosophy of re-
spect for all the resources from which 
we benefit – both natural and human 
– it is quite honestly impossible to choose 
one product over another. Every sin-
gle Neutral® item, whether it starts with 
cotton or recycled polyester, is pro-
duced only using wind and solar ener-

gy. In fact, the entire Neutral® production uses only about 
one third of the power our renewable energy plants pro-
duce. If we must choose only three products, we suppose 
that a jumpsuit, a hoodie and a beanie can help keep our 
end users warm this coming winter.

“We are on our mission of 
changing the way the textile 

industry works. It is an 
important task for us to bring 

our know-how on clever 
solutions into the promotional 

industry.”
Lars Bech, founder and CEO of Neutral®

Lars Bech, founder and 
CEO of Neutral®, in an 
organic cotton field in 
India. 
Picture: Neutral® press
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Fresh skincare – best protection
Sustainability, protection and skincare go together. This is particularly the case 
when it comes into contact with our skin. The founders of ProPulsan asked 
themselves, ‘How can we better protect ourselves and the environment/world?’ 
The answer is innovative skin disinfection, which is suitable for both children and 
adults. The aloe vera disinfectant solution has not been tested on animals and 
does not contain animal-based ingredients, alcohol or dangerous ingredients such 
as colourings or fragrances. Moreover, the company's two founders avoid packag-
ing and plastic waste by offering a refill pack for sale.

[PSI 42275 • ProPulsan c/o brandsupply GmbH
Tel +49 911 37433767 • kontakt@propulsan.de 
propulsan.de

Ball games for indoors and outdoors
The inflatable soft sports balls from ballprint are made of foamed plastic and are 
suitable both for indoor and outdoor ball games. They are waterproof and 
abrasion-resistant. These sports and recreation balls with their soft, easy-grip 
surface are available to order in a wide choice of different models, sizes and 
weights. The balls come in the colours of yellow, red, green, white, orange, blue or 
black. The minimum order quantity is 50.

[PSI 48636 • ballprint gmbh 
Tel +49 172 4346500 • info@ballprint.de 
www.ballprint.de
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Magical gift
The original Rubik’s Cube is a true challenge to our intelligence and a 
symbol of ingenuity and skills. Surely, it is a toy, but definitely no child’s 
play. A contemporary gift at a time when we all are facing complex challeng-
es. Just like with the Rubik’s Cube, these challenges can be more easily 
mastered with playful curiosity, creativity and perseverance. Whether at 
Christmas, for a company anniversary or onboarding, the original Rubik’s 

Cube is a beloved gift across generations. Life 
is a puzzle! Starting in quantities of 100 and 
finished on one side in photo quality, the cubes 
are delivered in just three to four weeks. In 
quantities of 250 or more, the Rubik’s Cube 
can even be finished on six sides. In this case, 
the delivery time is five to six weeks. Available 
for the promotional products industry from 
Touchmore. 

[PSI 60538 • Touchmore GmbH 
Tel + 49 2191 9837-0 • intouch@touchmore.de 
www.touchmore.de 

Creative outfit for florists and gardeners
Karlowsky Fashion, the workwear specialist, is making its mark right before the end of the 
year with a new comprehensive collection for florists and garden centres. Practical 
basic aprons (e.g. BLS 4) in up to 21 colours form the basis for the wide variety of different 
outfits in the Karlowsky product range. The natural colours of forest green, sand, moss 
green, light brown and sunny yellow stand out in particular. In addition to these aprons, there 
are extra-stretchy 5-pocket chinos in organic cotton, classic polo shirts and water-repellent 
work aprons. The outfits are complemented with extra-lightweight, anti-slip work shoes in 
addition to utilitarian, warm softshell jackets and gilets. Karlowsky’s 5-panel caps are the 
perfect matching accessory for every day at work. They can be finished using all the usual 
methods as can almost the entire Karlowsky collection.

[PSI 47464 • Karlowsky Fashion GmbH 
Tel +49 39204 91280 • info@karlowsky.de 
www.karlowsky.de
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Time for cosy hats
The season of low temperatures and constant battling with gusts 
of winds is also the time for warm beanies. Bosscher supplies 
these customised head coverings. The customer can choose 
between acrylic knit, chunky knit, braided models, fine knit with a 
leather label or a bobble hat in different colours or with differ-
ent-style cuffs. A sustainable alternative are the hats made 
from organic cotton or recycled plastic (rPET) available for orders 
of 250 and above.

[PSI 44755 • Bosscher-International BV 
Tel +31 10 2651168 • info@bosscher-international.com 
www.bosscher-international.com

Nasal spray against COVID-19 
The VirX Enovid nasal spray developed and manufactured in Israel is now also available 
from distributors of promotional products in Germany at wholesale conditions. Tapex 
Gmbh, which specialises in corporate fashion, supplies the easy-to-use nasal spray. VirX 
Enovid is a virus blocker and killer and is effective against viruses such as COVID-19, 
influenza A, HRV14 or RSV. According to information from Tapex GmbH, the spray has 
been proven to reduce the risk of infection with COVID-19 by 75 per cent. Viruses are 
inactivated by 99.9 per cent within two minutes. The length of illness can be shortened 
by half, the infection period is shorted from eight to four days. “The viral load in infected 
people has been proven to decrease within 24 hours after treatment by over 94 per cent 
and within 48 hours by over 99 per cent,” said Tapex-GmbH. You can request information 
from Tapex about the scientific studies that explain the effectiveness of the nasal spray. 
The nasal spray has both a preventive effect and is also effective in the event of an 
existing infection. A bottle contains 25 ml active substance or about 200 puffs and will 
last for about one month. 

[PSI 41932 • TAPEX GmbH Textilproduktion 
Tel +49 7031 793740 • info@tapex.de 
www.tapex.de

For that special festive flair
Making Xmas so special: handblown glass balls from emotion factory lend a festive flair 
to the approaching Christmas season. Glass ball ornaments for the Christmas tree have 
long been one of the most popular festive decorations and when flickering candlelight is 
reflected in these glittering globes, a festive mood is guaranteed. The handblown glass 
balls are produced and individually printed in the Czech Republic. The printing process 
also calls for skilled craftsmanship, making these out-of-the-ordinary Christmas gifts in 
various colours something truly special for customers. There is an aluminium loop for 
hanging the ball, which is eight centimetres in size. An individual promotional message 
can be applied to the ball itself on one or both sides or all around the ball.

[PSI 41016 • Heri-Rigoni GmbH 
Tel +49 7725-93930 • armin.rigoni@heri.de 
www.heri.de • www.emotion-factory.com
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Lots of fun with a small ball
Portable, magnetic, refillable, multi-functional and versatile – these are the 
basic properties of the new disinfectant dispenser from ProPulsan. The 
SaniBall can be used as a practical, fun and sustainable solution during 
leisure time or at work to disinfect hands in an original way anytime and 
anywhere. SaniBall, an innovative and clever alternative to hand hygiene, helps 
save valuable resources and reduce plastic waste considerably. Additionally, 
ProPulsan sells a disinfectant solution suitable for children as well.

[PSI 42275 • ProPulsan c/o brandsupply GmbH
Tel +49 911 37433767 • kontakt@propulsan.de 
propulsan.de

A bakery in a tin
The practical metal tin from Multiflower contains a 500-gram cookie baking mix, a tea towel, a 
mixing spoon and two cookie cutters each in the forms of a star and a Christmas tree for Christ-
mas baking fun. An all-in-one kit that is sure to give pleasure in the festive season especially. 
There is space for your personalised message on the separate gift tag for orders of 250 and 
above, on a separate card from the Multiflower range or on an enclosed card upon request.

[PSI 45974 • Multiflower GmbH 
Tel +49 6226 927980 • info@multiflower.de 
www.multiflower.de
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A real treasure in shell limestone
Constantly refining existing products with great attention to detail – Prodir has succeeded in this with the new DS5 
metal clip: an exclusive writing instrument with quality details in innovative, sustainable materials. The casing of 
the Shell model is made from plastic enriched with recycled shell limestone. The natural material defines the tactile 
and visual experience of the writing instrument. The untreated natural surface exudes sustainability, the pen has a 
comfortable weight in the hand, is especially durable and very long-lasting. In addition to the Shell model, the DS5 
metal clip is also available with a conventional plastic casing. From 2022 on, all of Prodir’s coloured writing 
instruments will be injection-moulded using 50% recycled and regenerated plastic. Prodir now uses 100% recycled 
or regenerated plastic to manufacture the black and white casings, which are most in demand. Prodir supplies the 
DS5 metal clip in eight selected matt colours, including one in classy black Soft touch too. Custom colours are 
possible for orders of 10,000 and above.

[PSI 42332 • PRODIR 
Tel +41 91 9355555 • sales@prodir.de • sales@prodir.ch 
www.prodir.com

Customised insulated cups
The myVivero model is the new insulated cup from the Retumbler® range by Reflects. This innovative in-house 
development gives fresh meaning to the concept of reusable cups. Its clean design and classic form speak for 
themselves. You can configure your 350 ml insulated cup online with a choice of twelve cup colours and two lid 
colours. The transparent or opaque outer cup can also be used as an additional cup for drinks if needed. A ‘floating’ 
inner cup made of stainless steel suggests lightness, and ensures effective insulation at the same time. Applying 
your promotional message to the transparent outer cup lends it a new visual dimension. When it comes to sustaina-
bility too, myVivero really sets an example: the cup is available as a carbon-neutral version through offsetting. The 
insulated cup is only fully assembled at the company in Cologne, reaching its finished packed size.

[PSI 42487 • REFLECTS GmbH 
Tel +49 2234 99000 • info@reflects.com
www.reflects.com
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This is where your message will be
The gifts all lie under the Christmas tree in their pretty wrappings. There’s some-
thing for everyone. Christmas gift tags from emotion factory really help to make 
sure every present finds the right recipient. Their flat shape and light weight make 
these gift tags the ideal item as give-aways or for self-mailers. They can also be 
sent to customers in a DIN long envelope made of sustainable seeded paper from 
emotion factory. Five round gift tags in the shape of a snow-covered Christmas 
ball ornament are supplied in a small transparent pouch. There is room for your 
Christmas message on the enclosed promotional card that immediately catches 
the eye.

[PSI 41016 • Heri-Rigoni GmbH 
Tel +49 7725-93930 • armin.rigoni@heri.de
www.heri.de • www.emotion-factory.com

Sparkling silver stars 
This 20 to 30-centimetre tall white spruce from Multiflower is a classic 
for the Christmas period. Prettily decorated with silver star wire garland, 
it lends a festive touch to every room. Upon request, it can be packed 
individually and sent directly to the recipient. The planter is wrapped 
with silver plant foil and finished with a bow. The colours of the bows 
(red, orange, blue, gold or silver) and the planter foils (gold, silver, jute 
or uncoated paper) can be combined as wished. A slipcase is available 
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The PSI Product Finder is the largest European promotional products 
database and an intelligent search engine that brings suppliers together 
with customers. All products listed are subject to a strict data quality 
standard and o�er a high degree of extensive additional information. We 
are continuously working to give users more options. Some of these op-
tions are presented below. 

Extended product detail page

Until now, there was a di�erence in the product details: suppliers could 
already fill in some detailed data fields, but these were not yet displayed 
on the detail pages. This is now possible, i.e. all of the suppliers’ prod-
uct detail information is now listed. In addition, each product detail page 
contains information about when this product entry was last updated. 

Filter by latest products

There is a new sorting function for search results. Whereas they could 
previously only be sorted by relevance, alphabet or price, they can now 
also be sorted by the date of the last update. For promotional products 
retailers, this means that they will always find the latest products.

Image gallery in the Supplier Finder

Using the already familiar product list function in the Product Finder 
backend, suppliers can now also define a list where products are dis-
played as a highlight image gallery in the company profile in the PSI Sup-
plier Finder. This list is created like a normal product list and filled with 
products. Suppliers only need to tick “Die Produkte dieser Liste als Bil-
dergalerie in Ihrem Supplier Finder Profil anzeigen?” when creating it.

If you have any questions about 
these or other options relat-
ing to the PSI Product Finder, 
please contact the PSI Prod-
uct Finder Team – by e-mail 
to  importe-productfinder@
reedexpo.de or by telephone: 
+49 211 90191-721.

PSI Product Finder and PSI Supplier Finder 

| More possibilities, more benefits
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WIESENFEST IM BÜRO

F ür übernatürlich hohe Aufmerksamkeit soll der Memo Garden von 
emotion factory sorgen. In der Weißblechdose mit praktischem 

Aufreißdeckel befindet sich bereits eingesät der Samen eines schnell 
wachsenden Spezialgrases. Nach regelmäßigem, vorsichtigem 
Gießen und etwas Geduld ist nach wenigen Tagen bereits eine kleine 
Wiese herangewachsen, die alle paar Tage mit der Schere geschnit-
ten werden kann. Da wird der Empfänger zum Greenkeeper, der 
diesen Werbeträger stets gut im Auge behält. Praktischerweise 
finden dank mitgelieferter Krokodilklemmen Notizen einen guten 
Platz auf dem Rasen. Ab 250 Stück wird Memo Garden mit umlau-
fender, vierfarbig individualisierter Banderole geliefert.
45997 • emotion factory GmbH • Tel +49 7042 81550

info@emotion-factory.com • www.emotion-factory.com

PRAKTISCHER SAUBERMANN 

M it dem neuen Tastatursauger namens Brillant von elasto 
form ist Schluss mit lästigen kleinen Krümeln oder Staubp-

artikeln, die sich nach einiger Zeit in der Computer-Tastatur 
sammeln. Der praktische USB-Sauger aus Kunststoff kann ganz 
leicht an einem freien Port an Rechner oder Tastatur angeschlos-
sen werden. Geliefert wird der praktische Saubermann mit zwei 
Aufsätzen, Bürste und Gummi, in einem schwarzen Einzelkarton. 
Veredelt wird fünffarbig im Tampondruckverfahren.
41369 • elasto form KG • Tel +49 9661 890 0

mail@elasto-form.de • www.elasto-form.de

www.psi-network.de
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D er Einsatz von Notizbüchern und Kalendern liegt im Trend und bietet 
beste Chancen zur Präsentation der Firmen-CI. Lanybook aus dem 

Lieferprogramm von Lediberg setzt in puncto Design neue Maßstäbe. Ab einer 
Menge von 300 Stück kann das Lanyband des Buches mit jeder gewünschten 
Pantonefarbe eingefärbt und mit einem individuellen Silikondruck versehen 
werden. Der hochwertige Silikondruck bildet Kundenlogos oder Claims in 
3D-Optik auf dem Band ab und macht es zu einem tollen Werbe- und Image-
träger. Damit werden die Möglichkeiten eines Notizbuches werbewirksam um 
ein Vielfaches erweitert. Jedes Lanybook wird mit FSC-zertifiziertem Papier 
geliefert und steht für einen schonenden Umgang mit der Umwelt.
44186 • Lediberg • Tel +49 7181 989600

psi@team-d.de • www.team-d.de
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GESCHÄFTSÜBERNAHME

ELASTO FORM ÜBERNIMMT HNC

D ie elasto form KG hat am 19. April 2013 die HNC AG in Weiden übernommen. 
Helmut Hör, der Gründer von HNC hatte die Firma aus privaten Gründen zum 

Verkauf angeboten. Nach raschen und fairen Verhandlungen zwischen Hör und der 
Familie Sperber wurde man sich schnell einig und ging freundschaftlich auseinander, 
so die Information von elasto form. „Mein Betrieb ist mein Lebenswerk. Aber jetzt geht 
das Leben vor“, erklärte Helmut Hör. Gerade bei der Familie Sperber stößt dieser Ent-
schluss auf Verständnis. So weiß Gerhard Sperber, der vor 33 Jahren mit seiner Frau 
Hertha die elasto form KG ins Leben rief, was es bedeutet, das Lebenswerk anderen 
zu überlassen: Gerhard Sperber übergab im Januar 2013 den Söhnen Marcus und 
Frank die Geschäftsleitung. Die Zukunft von HNC liegt den neuen Inhabern sehr am 
Herzen. Deshalb möchte die Familie Sperber die HNC AG auch zur alten Stärke zu-
rückführen und  Sortiment und Aktivitäten kontinuierlich erweitern. „Auch wenn die 
Übernahme so rasch über die Bühne ging, müssen sich weder Kunden noch Mitar-
beiter ängstigen, denn HNC wird auch weiterhin bestehen und alle Aufträge werden 
termingerecht und zuverlässig bearbeitet“, erklärte Günther Sperber, der Bruder von 
Gerhard Sperber und ebenfalls Mitglied der Geschäftsleitung. Zwei Familienbetriebe 
wurden also vereint und werden künftig eng und synergetisch zusammenarbeiten, 
zum Wohle beider Firmen. <

VIERING GMBH

INSOLVENZVERFAHREN 
BEANTRAGT 

D er Full-Service-Dienstleister Viering 
GmbH mit Sitz in Senden-Bösensell 

hat Mitte April die Eröffnung des Insolvenz-
verfahrens beantragt. Negative Sonderfak-
toren im Full-Service-Geschäft waren laut 
Angaben des Unternehmens Auslöser für 
diesen Schritt. Die Viering GmbH soll 
jedoch, wenn möglich, mit einem strate-
gischen Investor fortgeführt werden. Der 
Insolvenzverwalter des Unternehmens 
arbeitet momentan an einem Sanierungs-
plan. Die Viering GmbH wurde 1976 von 
Peter Viering gegründet. Seit 1980 hatte 
das Unternehmen seinen Sitz in Senden-
Bösensell. 1996 übernahm Mark-Oliver 
Schrader die Leitung der Viering GmbH. 
www.viering.de <

VICTORINOX

SCHWEIZER HERSTELLER 
ERWEITERT SEIN TEAM 

S eit April 
unterstützt 

Remo Schelbert das 
Prepress-Team von 
Victorinox. Mit Remo 
Schelbert verstärken 
die Schweizer ihre 
Unternehmensbe-
reiche Text-, 
Bild- und Grafikver-
arbeitung und rüsten sich für den weiteren 
Ausbau der B2B-Schiene. Als neue 
Customer-Service-Mitarbeiterin unter-
stützt Andrea Speck ab sofort das 

Sales-Team 
Österreich. Zusätz-
lich betreut sie 
Kunden aus dem 
deutschen Postleit-
zahlen-Gebiet 3 
sowie Kunden aus 
der Schweiz 
(Postleitzahlen-Ge-
biete 3, 6, 7, 8) und 

von der Iberischen Halbinsel. 
www.victorinox.com <

TEAM-D BETEILIGT SICH 

AKTION „FAIR SPIELT“

D ie gesetzlichen Vorgaben der EU zur Produktsicherheit machen die Welt der Spiel-
waren immer sicherer. Doch nicht nur die Freude, die ankommt, ist wichtig, son-

dern auch die Entstehung der Produkte. Als Mitglied im Deutschen Spielwarenverband 
beteiligt sich die team-d GmbH an der Aktion „fair spielt“, die sich zusammen mit Part-
nerorganisationen in Asien und Europa seit über zehn Jahren für die Verbesserung der 
Arbeitsbedingungen in asiatischen Spielzeugfabriken einsetzt, unter anderem indem 
sie Spielzeughersteller und -handel aufruft, wirksame Maßnahmen zu ergreifen, mit 
denen die Einhaltung der nationalen Gesetze und international vereinbarter Sozialstan-
dards sichergestellt werden kann. Dabei geht es mehrheitlich um die Beteiligung am 
sogenannten ICTI-CARE-Prozess, dem vom Weltverband der Spielzeugindustrie initi-
ierten Zertifizierungsprogramm für Spielzeugfabriken (vor allem in China) für faire Re-
geln in der Spielzeugproduktion. www.team-d.de <
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TOP PRODUCT TOPICS IN PSI JOURNAL
Is your company synonymous with fair trade and Made In Europe/Germany? Are you aware of 
your corporate responsibility and also willing to assume it for your employees and products? 
Then an advertisement for your products in the PSI Journal is the right choice for you! Here you 
will reach a broad audience that attaches particular importance to these characteristics.

  

  
Issue

12
2022

BRAND AND DESIGN PRODUCTS, FAIR TRADE 
and  MADE IN GERMANY/EUROPE

Copy deadline: 19.10.2022

Deadline for ads:  9.11.2022

Issue

01
2023

TRADE SHOW INNOVATIONS PSI 2023 and  
ECOLOGICAL AND SUSTAINABLE PRODUCTS

Copy deadline: 9.11.2022

Deadline for ads:  18.11.2022
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Trustworthy products 
In modern markets that are changing ever faster, brands offer important 
orientation and decision-making security. They enable identification with 
the company’s offers or services. Brands give impulses, arouse feelings, 
occupy positions. As advertising media, they also create trust and convey 
values, thus creating credible identities and enabling lasting customer re-
lationships, because they stand out from the endless flood of communica-
tion messages as “hapticals” that can be grasped in the long term. Hand in 
hand with design, they generate powerful impulses. In addition to the 
themes of “Brands, Design and Fair Trade”, we will be showing new prod-
ucts from the “Made in Germany/Europe” sector. 

Please start thinking now about the product presentations for 
the PSI Journal January 2023 issue, which will be dedicated to 
the topic groups “Trade show innovations PSI 2023” and “Eco-
logical and sustainable products”, and send your product sug-
gestions (image and text) by 9 November 2022 at the latest to: 
Edit Line GmbH, Editorial Office PSI Journal, e-mail: 
hoechemer@edit-line.de 

Not only for exhibitors
They have once been developed exclusively for the participating 
exhibitors of PSI Digital. For quite a long time now, these two features are 
available for all suppliers within the PSI: product videos in the PSI 
Product Finder and product lists in the company’s profile in the PSI 
Supplier Finder. We will explain how they work. 

Success through social selling
Like, share, follow, comment: this is a matter of 
course for users of social networks – at least 
privately. But what about business-related 
social media usage? What needs to be consid-
ered and how can businesses increase their 
sales success by means of social selling? The 
December issue of PSI Journal will show. 
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Events
2022/23
RX Austria &
Germany

ln the business of 
building businesses

Bar Convent Berlin
International Bar and
Beverage Trade Show

10.10. – 12.10.2022
Messegelände Berlin
barconvent.com

Alles für den Gast
Internationale Fachmesse
für die gesamte
Gastronomie und Hotellerie

05.11. – 09.11.2022
Messezentrum Salzburg
gastmesse.at

Bauen+Wohnen Wien 1

Internationale Messe
für Bauen, Wohnen und
Energiesparen

10.11. – 13.11.2022
Messe Wien
bauenwohnenwien.at

PSI
Die europäische Leitmesse 
der Werbeartikelwirtschaft

10.01. – 12.01.2023
Messegelände Düsseldorf
psi-messe.com

Bauen+Wohnen Salzburg 1

Internationale Messe
für Bauen, Wohnen und
Energiesparen

02.02. – 05.02.2023
Messezentrum Salzburg
bauen-wohnen.co.at

Die Hohe Jagd und Fischerei 1

Internationale Messe für Jagd, 
Fischerei, Abenteuer, Natur & 
Reisen

16.02. – 19.02.2023
Messezentrum Salzburg
hohejagd.at
zeitgleich mit der Absolut Allrad

absolut allrad 1

Sonderschau von Allrad- und 
Geländefahrzeugen

16.02. – 19.02.2023
Messezentrum Salzburg
absolut-allrad.at
zeitgleich mit der Hohe Jagd

Power-Days 
Die Fachmesse für Elektro-, 
Licht-, Haus- und Gebäude-
technik

08.03. – 10.03.2023
Messezentrum Salzburg
power-days.at

EQUITANA 1

Weltmesse des Pferdesports
09.03. – 15.03.2023
Messe Essen
equitana.com

Wohnen & Interieur 1

Österreichs größte Messe für 
Wohntrends, Möbel, Garten & 
Design

15.03. – 19.03.2023
Messe Wien
wohnen-interieur.at

1  Publikumsoffene Messen. Alle anderen Messen sind nur für Fachbesucher zugänglich.



www.uma-petpen.com/en/ocean

We are taking another step towards 
climate protection and sustainability.

uma RECYCLED PET PEN PRO ocean  
collecting, sorting, recycling, sustainable 

writing and advertising!
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